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'From Countryman To Countryman" — a rich port 
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30 YEARS 
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THE LEADER IN LATIN MUSIC 



With numerous awards to their credit, more than 30 albums 
recorded and more than 30 million albums sold, Los Tigres Del Norte 
have become one of the great legends of Regional Mexican Music... 



Their highly-acclaimed corridos paint timeless, sweeping portraits 
of the hopes, illusions, sacrifices and rewards of people looking 
for brighter horizons. Poets extraordinare of Hispanic culture, 
Los Tigres Del Norte's songs embody the notion that who we are 
is a dynamic, inescapable fusion of the Past and the Present. 

Their extraordinary calling to music has produced such classic albums 
as JEFE DE JEFES, ASI COMO TU and HERENCIA DE FAMILIA. 
Now comes their richest Norteno Generation portrait yet: 
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IFPI States Position 
On C'Right Directive 

BY KAI R. LOFTHUS 

OSLO— The international 
music in(lu.stry has expressed 
both impatience and optimism 
with the Euroijean Union (EU) 
in coming to terms with the 
impending Directive on Copy- 
right and Relat- 
ed Rights in the 
In for mat ion 
Society. 
The latest deadline to appear 
in the ongoing legislative pro- 
cedures is an as-yet-undis- 
closed date during the week 
ending Nov. 25, when the legal 
affairs committee in the Euro- 
(Cinilhincfl on imnv ttl) 



Trade Responds To BMG/Napster Pact 

H Steii TmnI Ha Oaline Busiaess Model Bat Hat Jawari ne M SI liHgatiaa 



Radio Taking Texas Country 
Beyond Lone Star State 

BY PHYLLIS STARK 

NASHVILLE— The always-fruitful Texas country 
music scene, a breeding ground for countless acts — both 
mainstream and non-mainstream over the years — has 
now become the defining feature of a small but grow- 
ing group of mainstream country stations in the .state, 
and the rest of the industry is starting to take notice. 

Among the major-mar- 
ket stations imaging 
them-selves around Texas 
country are KILT Hous- 
ton and KPLX (the Wolf) 
Dallas, while KLNC 
(Lone Star 93) Austin, 
Texas, calls itself "the 
radio station that sounds like Texas." A number of 
smaller-market station.s have also adopted this stance. 

But Tfexas country means difl'erent things to different sta- 
tions. For outlets like KFAN-FM Fredericksburg, Tfexas, it 
means altcountry music But for the mainstream stations 
like KILT and KPLX, it means playing up local superstars 
(Continued mi page lOi) 



A Billhnard staff re/mii. 

NEW YORK — In an E-mail sent to Bertelsmann staffers 
ju.st prior to the Oct 31 public announcement of the media 
conglomerate's "strategic alliance" with conti-oviei'sia! file- 
swap ser\ice Napster, chairman/CEO Thomas Middel- 
hoff accurately predicted two of the music-industry 
responses that would soon be sparked 
by the incendiary news. 

"The deal with Napster is coura- 
geous and visionary," he wrote. 
"Bertelsmann will no doubt be com- 
mended for it, but also criticized, and 
we have to be prepared for that I am fijlly convinced that 
we're doing the right thing." 

But while commendations and criticisnLs did indeed flow 
(nx\y — often, as in remarks from competing record labels, 
in tandem with one another — there was a third "c" equal- 
ly in endence in the days foDowing the deal: confusion. 

Among the many key questions left 
unanswered Is how the "legitimized" 
Napster called for under the Bertels- 
mann [jaet will work and, more im|)or- 
tant, whether it will work as a su.s- 
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tainable business model in the face of other, non-legitimized 
services that no one doubts will continue to flourish. 

The queries are centi*al to the cautious stances cur- 
rently being taken by other record companies, whose 
eventual support will be crucial to making the ambitious 
Bertelsmann/Na|jstcr plan succeed. 
"While we are concerned that Napster still has no 
solution to ensure security and prop- 
er payment, vie are encouraged that 
they are attempting to resolve this 
issue and develop a legitimate busi- 
ness," Universal Music Group said in 
a statement typifying the wider 
indu.stry's mixed reaction. 

"If they become totally legit, then, yeah, we'd be inter- 
e.sted, hut it's really not clear if that's what they're talk- 
ing about," said an executive at another major record label 
Nov. 1 . "There are a lot of unanswered questioas. It's kind 
of a 'Show me the money' situation." 

"Today's Napster/Bertelsmann 
announcement seems to be a positive 
step for the industry" was the cau- 
tious Time Warner statement while 
(Continued ou patje 101) 



OMG Oenied Court's 
HuliniOi Work For Hire 

BY BILL HOLLAND 

On Nov. 2, a week after Presi- 
dent Clinton signed landmark 
legislation repealing a Nov. 25, 
1999, law that made sound 
recordings a new category of 
works made for hire, .Judge .Jed 
Rakoff of the 
U.S. District 
Court for the 
Southern Dis- 
trict of New 
York denied a 
motion by Universal Music 
Group (UMG) for summary 
judgment in the ongoing copy- 
right infringement case against 
(C(mtimted on fKil/e 101) 
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Epic's Sade Returns With 'Rnck' 



BY LARRY FLICK 

For such a demure, painstaking- 
ly private woman, Sade appears to 
be enjoying .some of the attention 
that comes with being back in the 
limelight. 

She's on a Los Ange- 
les set to shoot the video 
accompanying "By 
Your Side," the single 
that preWews her first 
studio effort in eight 
years, and she's in lively 
spirits. The good humor 
and comfortable ease in 
her interaction with longtime band- 
mates Andrew Hale, Paul Denman, 
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and Stuart Matthewman is palpa- 
ble. It seems to render their peren- 
nially long breaks between albums 
irrelevant — even one as \ride as the 
gap between 1992's "Love Deluxe" 
and the new "Lover's 
Rock" (Epic, Nov. 14). 

"When we come 
together to create an 
album, there is always 
some kind of progres- 
sion," she says, her 
voice lowering to a pen- 
sive tone. "We've all 
gone off and done dif- 
ferent things. When you come 
fC^ontiuued on page 102) 



BY CARLA HAY 

NEW YORK — When it comes to making music videos, 
there's no shortage of female artists and producers. But 
women who are music video directors remain a small min- 
ority in the business. 

Industry observers believe that this situation is indica- 
tive of a long-entrenched structure in which it is expected 
that most directors will he. 
men and that the business 
lacks noticeable outreach in 
encouraging women to 
become directors. Of the 
approximately 4,50 music 
video directors represent- 
ed by m^jor U.S. and Cana- 
dian production companies, 
less than 9% are women. 

"Becoming a director is a hard area to break into, 
regardless of your gender," says Valerie Paris, who along 
with her partner, Jonathan Dayton, has directed such 
award-winning videos as the Red Hot Chili Pfeppers' "Cal- 
(C(mJ.iniied on txiae IO.it 
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DVD VIDEO ANTHOlOeV 

Features 18 videos, over 100 video angles and audio iraciis. 
more than 40 remixes, audio commentary by the band and MUCH MUCH MORE! 
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AN ARTIST WITH 



has established himself as a mastlrmind of moo^n 
R&B. He has sold over 20 niilliJn albums and h^ 
been recognizdd'with coundess awa rds. ■ 

Now he delivirs his masterworlc, TP-2.COIVI1 

nineteen songs' of immeasurable genius and the fiftt 
important album of the new miflennium. With it tie 
takes his place alongside the legends of the twentieth 
century as an artist without boundary. |^ 

Featuring the enlightening first single, "I Wish" and "A Woman's Threat," 
T Don't Mean It" and "The Storm Is Over Now." i 

Written, Produced, Arranged and Performed By R. Kelly I 



TP-2.COM - An Albu 

In Stores November 7th 
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1,000,000 

LICENSES ISSUED FOR SECURE DOWNLOADS: 

This important milestone demonstrates that Internet digital downloads are a secure and profitable 
method of distribution for film studios, music labels, radio stations, and dot-coms. We will continue 
to provide advanced applications designed to protect and serve the intellectual property rights of our 
customers. We look forward to helping you achieve your "multi-platinum" revenues. 
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WinclOWS Media 



BROADCASTINa 

www. ib«om .com 



'Data is based on over 1,300,000 licenses of Microsoft Windows Media Rights Maneper issued by I8EAM Broadcasting. 
62000 Microsoft Corporation and iBEAM Broadcasting Corporation. All Rights Reserved. Microsoft and Windows Media are either registered trademarks or Irademarlcs of Microsoft Corporation in the 
United Status and/or other countries. iSEAM and iBEAM Broadcasting ace registered trademarks of iBEAM Broadcasting Corporaiion. All other trademarks are property of (heir respective owrwrs. 
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Concert Scene Plans Quiet New Year's 



BY RAY WADDELL 

NASHVILLE— After all the hype and 
uneven results of la.st year's high-profile 
string of millennium mega-concerts, this 
New Year's Eve is shaping up as a much 
more low-key affair, with many msyor acts 
taking the night off. 

While Dec. .31, 1999, was easily the high- 
est-grossing concert night in history, it was 
aKso an evening when million-dollar-plus 
box offices didn't necessarily mean a prof- 
it for promoters. Less than the total blood- 
bath it was portrayed to be, the night still 
had plenty enough stiffs to cause acts, pro- 
moters, and venues to proceed with cau- 
tion this year. 

"Everybody probably has the creepy- 
crawlies after last year," says Danny 
Zelisko, president of Evening Star Pro- 
ductions, involved in le.s,s-than-ste!lar Las 
Vegas shows last year by Bette Midler 
and the Eagles. "The right act at the right 
admission price in the right venue can be 
successful, but you can't just put a show 
on because it's New Year's Eve and 
expect it to do well." 

After what some call the "insanity" of 
last year's millennium concerts, some 
believe this year could do better, rela- 
tively. Certainly there will be fewer high- 
profile shows a la Barbra Streisand or the 
Eagles. "This year looks to be more of a 
normal situation, perhaps even a little less 
than normal," says John Scher, president 
of Metropolitan Entertainment Group 
(MEG). 

MEG is taking a low-key approach, 
producing the Bucna Vista Social Club 
at the Beacon Theatre in New York. 
MEG clients the Other Ones will play a 
New Year's Eve celebration at the Oak- 
land (Calif) Arena, and Vertical Horizon 
will play Disney World in Orlando, Fla. 
Rusted Root is also considering a New 
Year's date. 

"In the right situation. New Year's Eve 
can be lucrative for both sides of the equa- 
tion," says Scher. 

ROCK ON 

Certainly there will be plenty to do for 
music lovers this New Year's Eve, with 
several cities hosting concerts. Often it's 
a "hometown hero" scenario, such as Ted 
Nugent with Sammy Hagar at the Palace 
of Auburn Hills (Mich.) in the Detroit 
market. 

"Ted Nugent is a tradition in Detroit, 
having done probably 12 of the last 14 
years here," says Rick Franks, who heads 
up the Detroit office for SFX, producers 
of the Nugent bash. "We're feeling pret- 
ty good about our show. We're gonna 
make some money, Ted's gonna make 
some money, and the fans will get a great 
show." 

Last year, SFX did very well with a 
millennium blowout at the Pontiac (Mich.) 
Silverdome featuring Metallica, Nugent, 
Kid Rock, and others. This year, prices 
are scaled at $39.o0-$4o, and it won't be 
billed as a "millennium" show, Franks 
says. "I'm stajing as far away from 'mil- 
lennium' as I can." 

Another show that fits the "right show 
in the right market" format is by former 
Grateful Dead members the Other Ones 
in Oakland, produced by SFX subsidiary 
Bill Graham Presents. "There is a long 
tradition for this show in this market," 
notes Sally Roach, director of Oakland 
Arena. "I think part of the problem last 
year with New Year's Eve shows in gen- 
eral was the hype, and in some ways the 
Y2K scare. Now people are ready to get 
back out and celebrate, and we have the 
perfect show for the East Bay." 




STRING CHEESE INCIDENT 

NEWYIAR'SJAM 

"Jam" bands tend to do well on New 
Year's Eve. In fact, one of the most suc- 
cessful millennium shows was Phish's two- 
day bash at the Big Cypress Seminole 
Indian Reser\'ation in Florida that sold out 
at 75,000 people and grossed about $9 mil- 
lion. 

Kindred spirit act String Cheese Inci- 
dent will return to the Portland (Ore.) 
Convention Center for the Dec. 29-31 
"2001: A String Cheese Odyssey," a three- 
night fest featuring SCI, along nith such 
bands as Steel Pulse, Ozomatli, and Heller 
WiUiams. Three-day passes go for $105. 

"It's just gonna be a big ol' good time 
scene," says String Cheese bassist Keith 
Moseley. "We're trying to create a real car- 
nival atmosphere, with vendors, arts and 
crafts, food, a kids' area, a parade, and bal- 



loon drop. We played the same room last 
year, and now we really know how to set it 
up." 

Another jam band winner last year was 
Widespread Panic, who sold out the then 
new Philips Arena in Atlanta Dec. 30-31. 
Panic, which hails from Athens, Ga., is 
coming back to Atlanta this year on the 
same two nights. 

"Last year was a great event for us, and 
we believe it will be again," says Trey 
Feazell, director of booking at Philips 
Arena. "I think last year a lot of people 
saw dollar signs. The bands wanted all 
this money, there were these high ticket 
prices, and then the shows that ended up 
being the most successful were the ones 
that took the low road." 

Nadia Prescher of Madison House, 
SCI's in-house booking/management/pub- 
licity company, says jam bands work on 
New Year's Eve because these artists 
"are people who think about what it would 
be like to be a music fan and go to a multi- 
night event. These bands know what it 
means to their fans and try to make it an 
event. Bands like String Cheese Incident, 
Phish, and Panic spend a little more time 
and try to make it unique." 

( Continued on page B j) 



Music noes Well For Seagram 

Universal Posts Stnmg Earnings In Final Pn-Muyer Period 



BY BRIAN GARRITY 

NEW YORK— Seagram says that its 
Universal Music Group posted a 14% 
increase in earnings for the first fiscal 
quarter on strong sales of new releases 
and operational cost savings. Mean- 
while, music revenue decreased 2% 
because of unfavorable currency 
exchange rates. 

Music earnings before 

interest, taxes, deprecia- 
tion, and amortization (ebit- 
da) increased to $210 mil- 
lion from $185 million the 
year before. The company 
posted a music operating 
profit of $23 million, com- 
pared with a loss of $4 mil- 
lion a year ago. The compa- 
ny attributes the growth to 
strong releases and cost 
savings from Universal's 
merger with PolyGram. 

Music revenue fell to 

$1.38 billion from $1.41 fail- 

lion the year before. But 
Seagram says that exclud- 
ing currency exchange disparities and 
the revenue from the sale of concert 
operations in the first quarter of last 
year, music revenue was up 6%. 

In the final financial reporting peri- 
od, which ended Sept. 30, before its 
anticipated merger with Vivendi and 
Canal Plus (set for shareholder 
approval Dec. 5), Seagram says its 
overall quarterly loss more than dou- 
bled to $.369 million, or 84 cents a share, 
from a loss of $124 million, or 29 cents a 
share, last year. 

Total revenue slipped 3% to $3.54 bil- 
lion from $3.64 billion a year ago due to 
unfavorable exchange rates and a 
change in filmed entertainment 
accounting rules. Total cash flow rose 
32% to $466 million from $352 million, 
led by music's performance. 

The company says unit volume for 
music was up in North America and 
Asia, flat in Latin America, and down 



The company 
attributes the 
groivth to strong 
releases and cost 
samngs from 
Universal's 
merger with 
PolyGram 



slightly in Europe due to the pushing 
back of anticipated new releases, 
including U2's, to the second quarter 
from the first. 

"We had some slippage in some of the 
key markets in releases from the first 
quarter to the second quarter, but as we 
go through the first half, I would expect 
us to increase market share in all of the 

top markets, from the 

U.K., France, Germany, 
Japan, Brazil, and other 
markets," said Seagram 
chief executive Edgar 
Bronfman Jr. in a confer- 
ence call with analysts. 

As for North America, 
Seagram notes that dur- 
ing the first quarter Uni- 
versal Music held the No. 
1 album position in the 
U.S. for 12 weeks. It also 
cites SoundScan data 
giving Universal the lead 

in U.S. market share at 

28.959f^ this year through 
Oct. 22. 

During the quarter Universal Music 
announced a three-year licensing agree- 
ment with digital locker service 
musicbank, launched its own digital 
download service known as bluematter, 
unveiled a new music service for broad- 
band Internet users, and acquired inde- 
pendent music publisher Rondor Music. 
Universal also recently announced a 
subscription service with Sony Music 
that it expects to launch commercially 
in January. The service is being tested 
among 5,000 farmclub.eom users on a 
free basis. 

Seagram also says ebitda for its 
filmed entertainment business was $23 
million, compared with a loss of $38 mil- 
lion a year ago, in part due to favorable 
DVD and home video sales of "Erin 
Brockovieh" and the anniversary col- 
lector's edition of "Jaws." Revenue for 
the film division fell to $787 million 
from $873 million last year. 
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9 Lost year's millennium dis- 
appointments lead to \cm-key 
New Year's concert scene ttiis 
year. 
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1 4 Executive Tumlnble: Jeff 
Sodi((olt IS named senior direc- 
tor of alternative and rock pro- 
motion tor Arista Records. 
1 a Stimnn Fnstnn rinfi.q 
donee music on tier new Uni- 
versal set, 'Fabulous.' 
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A7 Lntln Nolns: Pros Rnmn?- 
zotti is latest Italian artist to woo 
Latin morliet. 

Iwiwumiim 

69 BMG expands global 
reach with ongoing projects in 
Australia and Russia. 



90 Child's Play: The creators 
ot "VeggieTales' look to score 
ogoin with new series. 

PinMimiiw 

9S Thfi RRn nnnniincas the 
launch of tive new digital radio 
channels 




1 8 The Beol: Artists poy Irib - 
ute to Bmce Springsteen's 
'Nebraska' witti a SubPop 
compiiation. 

22 Boxscore: Limp Bizkit, 
Eminem, Papa Roach, and 
X2ibit gross more than SI mil- 
lion in East Ruttiertord, N.J. 
26 Continentol Drltl: Michi - 
gan bond Asher showcases its 
sound on tour-song EP 'Four 
Explanations.' 

28 Popular Uprisings: R L. 

Burnside sings tbe blues on 
'Wish I Was In Heaven Silting 
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Down.' 

29 Reviews ft Previews: 

Albums from James Taylor, Fat- 
boy Slim, and the New Lite 
Community Choir Featuring 
John P. Kee are in tbe spotlight. 

32 MB: Usher grows up on 
latest LaFoce/Aristo set, 'All 
About U.' 

33 Words ft Deeds: Mohh 
Deep's Prodigy steps out into 
the spotlight with his solo debut 
on Loud. 

33 Rhythin Section: Radio 
support boosts Jay-Z's 'I Just 
Wanna Love U (Give It 2 Me)' 
up the R&B/Hip-Hop singles 
chart. 

37 Ponce: Dance imports 
should raise interest stateside. 
39 Country: Publishing com - 
pany Col IV Entertainment 
thrives in its independent stolus. 

43 Joz2/Blue Notes: Sonny 
Rollins retlects on Brazil and 
fallen colleagues on 'This Is 
What I Do.' 

44 Closslcfll/Keeping Score: 

Author Timothy Day looks back 
on the last century of classical 
music with his new book. 

45 Sonawrlters t Publlsh - 
ers: Songwriter Arthur Hamilton 
recalls how he creoted Julie 
London's hit 'Cry Me A River.' 

46 Pro Audio: Engineers 
employ new technologies tor 
Elton John concert recordings. 



72 Hits ot the World: Spice 97 The Modem Age: Everiost 



Girls' latest debuts at No. 1 on 
U.K. singles chart. 
73 Globol Music Pulse: Pmil 
Simon and Martin Carthy settle 
their dispute over 'Scarborough 
Fair ' 

MiMMiiTi a M«Mniiit 

81 J&R Music World prepares 
to launch live Intemet radio 
series from its new in-store stu- 
dio. 

83 Declorotlons odndepen - 
dents: East Side Label Group 
signs distribution deal with 
Koch Intemational. 

84 Retail Trnck: Tower's 
numbers are down os expenses 
continue to rise. 

86 Sites ■!■ Sounds: The Ber - 
telsmonn/Napster union opens 
0 new chapter in the file-sharing 
controversy. 

88 Home Video: Pertorming- 
arts video distributor Kultur 
Video celebrates 20 years of 
diversity. 
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discusses the significonce of the 
title of his latest single, 'Block 
Jesus.' 

99 Music Video: Lineup con - 
tinues to grow for this year's 
Billboard Music Video Awards. 
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91 CIngilfleds 

93 Updflte/GoodworiB: Rock 
acts learn for MuZicDepol Slop 
the Violence Benefit Conceit in 
Orlondo, Flo. 

107 Hol lOOSpolllght; 

Creed's 'With Arms Wide Open' 
reaches the top of The Billboard 
Hot 100 in its 27th week. 
no Between the gullets: 

Limp Bizkit hongs on to top 
album spot despite decline in 

soles. 

111 Billbonrd.com: Whnfs 

online this week. 

1 1 2 Momet Wnlch 
112 Chart Bent: Creert hns 
both 0 No. 1 single and the 
longest-running single on the 
chart. 

112 Hometront: NBA super - 
sfar John Solley looks to score 
OS host ot this years Billboard 
Music Video Awards. 



Scour Petitions To Ease Sale To Listen.coni 



BY EILEEN FITZPATRICK 

LOS ANGELES — As Napster allies with 
Bertelsmann (see storj', p;ige 1), another 
file-swapping company. Scour Inc., is 
attempting to alleviate its legal problems. 
In separate emergency filings recently, 
Scour petitioned the U.S. Bankruptcy 
Court in Los Angeles to shut down its file- 
swapping software, Scour Exchange, and 
to sell itfi assets to Listen.com. 

Scour filed for Chapter 1 1 bankruptcy 
protection Oct. 12, after a rumored $55 
million acquisition by RealNetworks fell 
through. In July the Recording Industry 
Assn. of America (RIAA) and the Motion 
Picture Assn. of America (MPAA) suetl 
the company for copyright infringement. 

Under the proposed sale, privately held 
lisleacom, which has funding fix>m all five 
major record companies, will purchase 
Scour's assets for $5.5 million in cash and 
more than 525,000 shares of stock. The 
.shares have no public value. Listen, how- 
ever, would not assume any liability for 
damages in the pending lawsuit, listed at 



$250 billion in the bankruptcy Cling. Actu- 
al debt is listed at just under $4 million. 

"We're buying the as.sets, not the bag- 
gage," says Listen.com founder/CEO Rob 
Reid. "But we're not comfortable stating 
what well do with the assets until the deal 
is closed." He says the company expects to 
hire Scour president Dan Rodrigues and 
about nine remaining staffers. "The com- 
pany let go about 50 employees in Sep- 

tember. Scour's 

W^VW^^msm assets include 
Scour Exchange, 
the search en- 
gine Scour.com, 
the online radio community MyCaster, and 
all related intellectual property rights. 

Scour also file<l a motion with the court 
to shut down Scour Exchange, a move 
designed to limit the company's liabilities 
and expedite the sale to Listen.com, 
according to a Scour spokeswoman. 

In a statement about Scour's plan to dis- 
able the Scour Exchange software, RIAA 
president/CEO Hilary Rosen said the 



trade organization might drop its lawsuit 

"I have been assured by Listen.com's 
management that prior to the acquisition 
ofScour.com the file exchange .service and 
search engine ser\ice will be shut down, 
and any resolution of the lawsuit will de- 
pend upon Scour and LLsten.com following 
through on this commitment," Rasen said. 

The RIAA would not elaborate; Reid 
says he was unaware of the statement The 
MPAA was unavailable for comment. 

In the meantime, the sale petition opens 
up competitive bids, which can be submitr 
te<l at an auction held in open court. Any 
company can offer a eounterbid of at least 
$250,000 over Li.sten.com's initial bid, with 
increments of $100,000, according to court 
papers. If a competitive bidder prevails, 
Listcn.com will be awarded an "overage 
fee" not exceeding $250,000, or 2% of the 
portion of the winning bid that consists of 
cash and/or cash equivalents. 

A date for the auction has not been set, 
but Reid expects the transaction to be 
completed within the coming weeks. 
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Senate OKs Song Preservation Act Viacom iflaices Offer 

For BET, Sources Say 



Bin To Create National Registry Ready For President's OK 



BY BILL HOLLAND 

WASHINGTON, D.C.— On Nov. 1 
the Senate passed the National 
Recording Preservation Act of 2000, 
landmark legislation that will estab- 
lish the first nationwide effort to pre- 
serve U.S. sound I'eoonlings and cre- 
ate a National Recording Registry in 
the Library of Congres.s here. 

The bill, often nicknamed the 
Grammy Bill because it was the 
brainchild of Michael Greene, presi- 
dentyCEO of the National Academy 
of Recording Arts and Sciences 
(NARAS), now goes to President 
Clinton for his signature. 

"For many years the academy has 
been working to educate the record- 
ing community and the public at 
large about the time-sensitive issue 
of recorded me<lia and technologj' at 
risk," says Greene. "We applaud the 
efforts of congressmen |William| 



Thomas I K-C lalif. |,| Steny 1 Hoyer ( D- 
Md.], and [Karen] McCarthy ID- 
Mo.), along with senators [John] 
Breau.x [D-La.J and [Tom] Daschle 
[D-S.D.l, who have joined together 
to pass the National Recording 
Preservation Act today. [It's] an 
important ne.\t step in saving our 
nation's recorded music legacy." 

The bill authorizes apprapriations 
to the librar)' of up to $250,000 jmnu- 
ally to caiTj' out the program, which 
will identify and preserve culturally, 
aesthetically, or hi.storically important 
recordings. It will also create a pri- 
vate-sector foundation to encourage 
and admini.ster gifts from the public 
and promote access to the 2.25 million 
recordings on deposit at the librarj'. 

The legislation ;ilso aJls for the es- 
tablishment of a Nationjil Reconling 
Preservation Board to assist the Lib- 
rarian of Congress in choosing re- 



coitlings to be indudetl. Tlie boiuri will 
include NARAS officials, recording 
artists, members of Congress, experts 
in audio preservation, and other mu- 
sic industry representatives. Nom- 
inations of reconlings fi-om the public, 
as well as indusliT iuiii ai-cliival rep- 
resentatives, will be accepted. 

The bill directs the Librarian of 
Congress to establish criteria by 
which recordings may be placed on 
the National Recording Registry, 
makes recordings eligible for the reg- 
isto' 10 years after their creation, iuid 
requires that the list of recordings be 
published in the Federal Register. 

Many thousands of heritage mas- 
ter recordings already have been lost 
or destroyed by companies, and sev- 
eral million analog and digital record- 
ings are in peril due to bad storage 
and unstable tape material (Bill- 
board, June 5, 1999). 



BY FRANK SAXE 

NEW YORK— If merger discussions 
between Viacom and BET Holdings, 
the parent company of Black Enter- 
tainment Television, bear fruit, neaj- 
ly all televised music videos in the 
U.S. will be con- 
trolled by just one 
company. 
According to 



sources, BET chairman/CEO Rob- 
ert Johnson h;is been in negotiations 
with Viacom president/COO Mel 
Karmazin for the past several 
weeks. During the course of those 
discussions, Viacom offered rough- 
ly $3 billion for the company John- 
son founded in 1980. Representa- 
tives for Viacom and BET would 
not confirm that the talks were 
under way, and Johnson, who was 



VIACOM 



attending the company's annual 
meeting in Aspen, Colo., also 
decHned to comment. 

Sources say Johnson would Uke- 
ly continue to have a role in the com- 
pany if Viacom acquires it. 

Viacom sub- 
sidiarj' MTV Net- 
works operates 
MTV, VH1,CMT, 
and the Bo.x. The Box will be 
merged into MTV2 by the end of the 
yeiir (Billboard, Nov. 4). 

BET has two spinoff channels, 
including BET on Jazz and BET 
Movies. The company also owns 
two restaurants in the Washington, 
D.C., area and the BET Soundstage 
nightclub in Oi'lando, Fla. Another 
property is BET.com, an Internet 
(Continued on pape 111) 



Study Says Web Hetailers 
Are Prepared For Holidays 



BY EILEEN FITZPATRICK 

LOS ANGELES— The online retail 
mantra for this year's holiday sea- 
son will be "Under-promisc and 
over-deliver," accoi*ding to retailers 
prepiiring for the onslaught of shop- 
pers. 

"Last year was the year for mar- 
keting and getting your name out 
there," .says Djangos. 
com VP of E-com- 
merce Kanth Gop- 

alpur. "But many 

retailers had a lot of 
false expectations and 
set up consumers for disappoint- 
ment." 

Chief among consumer disap- 
pointments during the 1999 hohday 
season were delivery problems, 
according to a Jupiter Research 
report title<l "The Calm Before The 
Storm: Preparing For The Holiday 
Season." 

In the report, G29t of consumers 
surveyed said they had trouble 
receiving infomiation about delayed 
deliveries. One-third said that when 
they ordered an out-of-stock item 
they were not notified that the 
product would not be delivered on 
time. 

Online retailers also weren't 
quick to give consumers accurate 
information about the status of 
orders, according to the Jupiter 
study. 

More than half of consumers said 
they expected a Web site to reply 
via E-mail about order .status 
inquiries within six hours. Only 29% 
of the sites were able to comply with 
that request. 

At stake this buying season, 
Jupiter said, are the 48 million cus- 
tomers expected to shop online, up 
from .33 million in 1999. Jupiter 
expects U.S. holiday online sales to 
jump to $11. (> billion this year, a 66% 
increase over 1999. 

Online retailers have learned 
from their past mistakes, the study 
said, with many improving infra- 



structures to handle customer sen^- 
ice. 

In a survey of online retail exec- 
utives, 56% said they expected no 
problems in meeting customer 
demands for the holiday buying sea- 
son. Only 10% believed that last 
year, the survey said. 
"Tj'aditionally the Achilles' heel 

for retailers has been 

delivery problems, 
but most of these 
problems have been 

alleviated by new 

back-end systems," 
said Jupiter customer-service ana- 
lyst Oa\id Daniels. 

Acconling to the study, moi-e than 
50% of online retailers said they 
have invested more money into 
back-end operations. Some have 
brought fuUillment in-house or have 
found better partners. 
Gopalpur says the key to on-time 
( Coniiniu'd on iHl(/e 107) 
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The Genuine Article. 'Genuine," the 
ForeFront records debut album from 
contemporary Christian singer Stacie 
Orrico. hit No. 1 on the Heatseekers 
chart in the Sept. 16 issue. Orrico. a 
Seattle native who is now based in 
Denver, was discovered in 1998 at the 
Chnstian Artist Seminar, where she 
won the best vocalist award in the 12- 
to 18-year-old category. She Is cur- 
rently on a U.S. tour, with dates that 
include Nov. 12 in St, Louis and Nov. 
20 in Atlanta. Orrico is pictured dis- 
playing her commemorative Billboard 
Heatseekers T-shirt. 



Jackson, MaiBma, Streisand 
Move Aheai In Beteber Certs 



BY JILL PESSELNICK 

LOS ANGELES— Michael J.ickson's 
classic 1982 disc, "Thriller" (Epic), 
tied with the Eagles' "Their Greatest 
Hits 1971-197.5" as the best-selhng 
album of all time by topping sales of 
26 million copies, according to the 
Recording Industry Assn. of Ameri- 
Cii's (RIAA) October certifications. 

Jackson's 1997 remix album, 
"Blood On The Dance Floon History 
In The Mix" (Epic), was certified 
platinum, bringing his cumulative 
album sales to 56 million. 

Madonna's newest albiun, "Music" 
(Maverick/Wiu-ner Bros.), was certi- 
fied gold, platinum, and double-plat- 
inum. The disc is her 12th multi-plat- 
inum album and her eighth to reach 
all three certification levels simulta- 



neously. The album's title track also 
became her fourth platinum single. 

Continuing her reign as the best- 
selling solo female artist in history, 
Barbra Streisand earned both a gold 
and platinum certification for "Time- 
less: Live In Concert" (Columbia). 
"Timeless" is her 43rd gold album 
and 27th platinum album. Only Elvis 
Presley has earned more gold 
albimis. 

Al.so this October, Tom Petty 
eiimed three multi-platinum awaitls. 
His MCA "Greatest Hits" project 
with the Heartbreakers was certi- 
fied at 9 million; another Heart- 
breakers album, "Into The Great 
Wide Open" (MCA), earned double- 
platinum honors: and "Full Moon 
(Continued on page 110) 



Giiimer Mai(es VH1 M\i 

Senior VP Seeks Passion In Choosing Clips 



Sijr Questions is an occasional 
feature that focttses on notewor- 
thy industry people. This issue's 
subject, Bruce Gilbner, began his 
music industry career in the late 
*tiOs as an MTV intern, and he 
eventually moved up to ivork in 
MT\"s talent and relations depart- 
ment. He left MTV for a stint as a 
m u s ic ej'ec utive/ta lent 
booker on "The. Jon Stew- 
aH Show. " Afier the show 
was canceled, Gillmer 
joined VHl in 1995 as a 
VP in the talent and 
m u s ic p rog ra m m i n g 
department, where he 
was recently pmmoted to 
senior VP. GHhuer's 
responsibilities at VHl 
include hooking musical 
aiiistsforVHl pivgrnms 
and specials, as well as 
choosing videos and the 
mtation they get on VHl. 
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is now towai'd rock and an edgier, 
crunehier sound. Playing Lenny 
Ki"a\ itz vidt>os set the stage. Now 
we're very much a rock-leaning 
channel. We don't want to be im- 
mersed in one area too much, so 
we're also focusing on the emer- 
gence of the next group of female 
supei-stars. We're investing a lot in 
Faith Hill and Dido. 




Bruce Gillmer is 
senior VP in the 
talent and music 



What do you look for 
when you decide to 
play videos from new 
artists? 

.\s a programming 
group, we have to feel 
passionately about the 
song, the artist, or both. 
We go with our gut. And 
we factor in the muscle 
behind the act: how 
much the record label 
and management are 
supportive of the artist. 



What's the biggest 
misconception about 
VHl and why? 

The biggest miscon- 
ception is that VHl is an oldies 
channel. The people who feel that 
way haven't tuned in long enough 
to see that VHl has changed in a 
big way. The music videos we play 
are cuiTent. 

How would you describe the 
current VHl audience? 

Our general audience consists 
mostly of 18- to 49-year-olds, and 
within that demographic is a core 
audience of 25- to 34-year-olds. 
These are viewers who grew up on 
artists who played their own 
instruments or wrote their own 
songs, and they're looking for those 
kinds of artists on VHl. 

In wliat direction is VHl head- 
ed? 

For years, we were more AC- 
leaning, but musically VHl's trend 



proQTamminQ 
depaitmentolVHI 



What do you consid- 
er your biggest, most 
recent success stories 
for VHl in helping 
breali an artist? 

Verticd Horizon and Macy Gray. 
We got involved with [promoting] 
both those acts from the beginning 
and had them in our Insiide TVack 
promotion. It was a dream situa- 
tion because we .saw sales results 
right awa.y. 

What do you see as the 
biggest trend in music videos? 

1 don't know if it's a trend, but 
what seems to work the best are 
videos that are sexy or have a 
sense of humor. Faith Hill and 
Lenny Kravitz make sexy videos. 
The Foo Fighters' video for "Learn 
To Fly" is an example of a strong 
video with humor that transcends 
the music. That Foo Fighters video 
actually enjoyed two different life 
cycles on VHl because of that qual- 
ity. CAKLA HAI 
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IN THIS ELECTION YEAR, YOU FACE TOUGH CHOICES^ 

UCATION SOCIAL SECURITY MILITARY SPENDING RIGHT TO CHOOSE THE INTERNET 



DEMOCRl 



AIM TO HAV. 



INDEPENDENTS LIBERA 




ONUY ONE HAN TRULY HAS A VISION; 



HALFWAY BETWEEN THE GUTTER AND THE STARS 



HALFWAYBETWEENTHE 




i, zm rm fob ar iHt cohhitiee for fatboi woru dohiiution 



THE NEW ALBUM iAr IN STORES NOVEMBER 7 



Featuring vocals by MACY GRAY, JIM MORRISON, . ^ ^ 
BOOTSY COLLINS, ROLAND CLARK and more. 

Featuring YA MAMA, SUNSET (BIRD OF PREY) and DEMONS. 



THE STAKES ARE TOO HIGH FOR YOU TO STAY AT HOME. 



ICrunch's Sights On B2B, I1.S. Market 

Dance/Altemative Music Site Also Plans Company Acquisitions 




BY KAI R. LOFTHUS 

LONDON — By decreasing its direct 
involvement in the less predictable 
consumer market. Europe's dance/ 
alternative music site iCrunch.com is 
repositioning it.self to be primaiily a 
business-to-business operation and 
«t1I be making a bolder move toward 
the U.S. market. 

Concurrently, iCrunch is report- 
edly seeking additional investors to 
acquire companies vinthin the tech- 
nology, distribution, and music 
copyright fields, as well as planning 
a subscription-based model to be 
offered to consumers via third- 
party companies. 

Last month, 
iCrunch Lon- 
don-based CEO 
David Phillips 
announced the 
appointment of 
Becky Savell as 
GM of its office 
in Marina Del 
Key. Calif. (BillboardBuffetin, 
Oct. 23). Previously she was 
director of online marketing at 
Liquid Audio in Redwood Cit.v, 
Calif., and president of College- 
Broadcast.com in Los Angeles. 

In the newly created position, 
where she reports to Phillips, Savell 
will be stepping up the company's 
U.S. activities, previously overseen 
by its Los Angeles-based director of 
business development, Phil Blaine, 
who will now report to her. 

Savell says, "The game plan for 
the U.S. affiliate is to reposition 
[ourselves] and refocus our core 
business into more of a business-to- 
business model. 

"We're continuing our online pres- 
ence as a showcase for the iCrunch 
catalog," she says, "but well make a 
bigger push towards forming rela- 
tionships with companies that would 
like to feature the music we have." 

To familiarize herself with the 
iCrunch setup, Savell has been 
spending "quality time" in London in 
meetings with Phillips and the com- 
pany's other executives, as well as 
exploring that city's electronic music 
scene (she's a fan of Germany's pio- 
neering electronic act Kraflwerk). 
She says that iCrunch has major 
potential across the Atlantic. 

"There are tremendous opportuni- 
ties for the U.K lifestyle to make an 
impact [in the U.S.]. .since Americans 
are very receptive to [U.K. electron- 
ic music]," she says. "And with the 




PHILLIPS 



U.K. and London being so popular, it 
seems like Londoner ai-e coming out 
of their shells and wanning up a bit. 
But while iCrunch is bullish about its 
prosjjects in the world's biggest mar- 
ket for recorded music, it hasn't 
apparently yet approached a confi- 
dent level of .sales at home." 

"We can be more transparent 
when there's a more predictable pat- 
tern in our revenue stream," says 
Phillips. 

According to Phillips, iCrunch is 
currently seeking additional 
inve.stoi-s, especially in the telecom- 
munications sec- 
tor. Aware that 
major record 
companies are 
suspicious 
toward telecom 
operators in 
terms of liability 
issues in online 
pirac.y, he says, 
"[Telecoms] will 
not have a controlling stake. It's only 
for strategic alhances and expande<l 
distribution, for their ability Uy push 
digital music to consumers." 

The advisory board of iCrunch 
includes such executives as former 
managing director of Island Records 
Marc Marot, Steven Fargnoli (man- 
ager of Sin6ad O'Connor and World 
Party), and AOL international .senior 
VP William Burrington. Its music 
content director is Tony Duckworth, 
pre\'iously senior marketing manag- 
er for RCA Records in the U.K. 

One part of iCrunch's intention to 
advance in the B2B segment is a non- 
generic subscription model, tenta- 
tively .scheduled for launch in the first 
quarter of 2001 and aimed at con- 
sumers through such means as 
mobile phones and kiosks. 

The music offered by iCrunch — 
some 5,000 songs from 720 artists 
signed to 55 labels — will be bundled 
in various theme-based packages, 
such as trance or house, or artist- and 
label-specific offerings. One branded 
package will initially be launched on 
a trial biisi.s, available in streamed 
and dowTiloadable fashion. The price 
.structure is still being evaluated. 

Through various investment ral- 
lies, iCrunch has raised 4.3 million 
pounds ($6.2 million), earmarked for 
acquisitions of music copjTights. 

By operating exclusively ;is a dis- 
tribution platform for record labels 
(and offering advance payments for 
online licensing rights), iCrunch says 



EXECUTIVE TURNTABLE 



RECORD COMPANIES. Arista Records 
names Jeff Sodlkoff senior direc- 
tor of alternative and rock promo- 
tion and Lori Rischer director of 
top 40 promotion in New York. 
They were, respectively, VP of pro- 
motion for Cornerstone Promotion 
and national director of top 40 pro- 
motion for Columbia Records. 

Jessica Siracnsa is named na- 
tional college promotions coordina- 
tor for Universal Records in New- 
York. She was assistant director of 
promotion for Razor & Tie Enter- 
tainment. 




it is in a different position from other 
onUne companies that are targeting 
consumers. "CD retailers [like Box- 
man ] jire in a more difficult situation 
because they have real pressure on 
their profit margins. We have exclu- 
sive licensing deals with less pressure 
on our margins," says Phillips. 

Since its launch in February of 
last year, iCrunch, funded by com- 
panies such as Nomura (10%), New- 
Media Spark (10%). EMusic.com 
(10%), and AOL Europe (5%), has 
been frequenting both camps, with 
a 60/40 division of sales between 
businesses and consumers. That 
ratio is currently nearing 80/20, 
according to Phillips. 

"We've always been very conser- 
vative about acquiring customers 
directly or through [links)," he says. 
"We'll continue to be prudent about 
our direct-marketing spending and 
instead work with majors and 
indies on a promotional basis and 
exploiting the music catalog in inno- 
vative ways." 

Phillips, a former Washington, 
D.C. -based lawyer — who as AOL 
Europe's senior VP for legal and 
business affairs gained his busi- 
ness experience through develop- 
ing Netscape Online in the U.K. 
and negotiating deals like AOL's 
acquisition of Compuserve in 
1998 — says he is looking at "other 
important pieces of the larger 
online music puzzle" to comple- 
ment his company. 

He adds, "Tliere are I companies] 
within technology, rights, and dis- 
tribution that we would be inter- 
ested in acquiring under the right 
circumstances. We want to manage 
our own destiny." 

Meanwhile, iCrunch will continue 
to operate by its moderate budgets 
from its low-key ofBces in the lavish 
Ladbroke Grove district in London. 
The company employs 25 people in 
London and 10 among the affiliates 
in Hamburg, Paris, and L.A. 

Phillips says, "We have to keep 
a disciplined cost structure and 
focus on getting our company into 
the next phase. I think we can play 
an important part in this frag- 
mented music market and be a con- 
solidator." 



MPS Tracking Firm 
Wins SSM In Financing 



BY ED CHRISTMAN 

NEW YORK— f;antaMetrix, a com- 
pany that says it has a technolog}' 
capable of tracking the millions of 
existing MI'S masic files, has seaired 
a second roimd of financing totaling 
$5 million from tw-o European ven- 
ture capital funds, the Om Group and 
Four Seasons Venture AS. 

Bellevue, Wash. -based Canta- 
Metrix says that once a song is 
entered into its database, its tech- 
nology, which it calls Music DNA, 
can identify the song ba-sed on pat- 
terns of sounds, regardless of the 
codec, or compression rate, used. 



If the courts continue to uphold 
copyrights, CantaMetrix's technolo- 
gj' could be used as a clearinghouse 
for copyright owners, as w-ell as a 
means to enable search engines and 
Internet senice pro\iders to direct 
consiuners to legally available musia 

"We are able to identify those 
.songs that w-ould be in a file-sharing 
environment so that any songs that 
are shared between users are ones 
that the labels and copy-right holders 
want to be sharetl," says Bill Koenig, 
pre.sident/CEO of CantaMetrix. "We 
can act as a clearinghouse where 
(Continued on page 111) 



EMI Promotes IWo Execs 

Appointments 1st Move Since Merg&- Tabled 

LONDON— TXvo executive VPs him- 



been appointed at Eui-opean units of 
EMI Recorded Music: Ian Hanson at 
EMI Europe and Eric Bielsa at Virgin 
Continental Europe. They are the first 
high-ranking executive moves at the 
British major in the i-egion .since EMI 
and Warner Music Group in October 
scrapped — temporarily, RMl and 
Warner say — their plans to merge, in 
the face of de facto disapproval of the 
Euroijean Commisaon (Billboard, Oct 
14). 

Warner Masic, too, has been mo\ing 
ahead with top-level executive acti\ity. 
In late October, it named Paul-Rene 
Albertini president of Warner Music 
Europe, filling a post vacant for almost 
two years (BilllxMird, Nov. 4). 

Some observ-ers will interpret these 
appointments as signs that both com- 
panies are now acting in a "no-merger" 
mode, rather than imder the prospect 
of a resubmitted mei^ger. 

As executive VP of EMI Europe, 
Hanson will head up business af&irs for 
the division, which actually includes 
responsibility for the Middle East, 
Africa, and New Zealand as w-cU as for 
the U.K., Ireland, and continental 
Europe. He reports to EMI Europe 
president Charlie Dimont 

Previously, Hanson was a VP of EMI 



Recortktl Masic, working on "viirious 
business af&irs and infi-astructure proj- 
ects." according to a company .state- 
ment; he joined EMI in 1989. 

In addition to stripes as executive 
VP of Virgin Continental Europe, Biel- 
sa is namwl its CFG. He will oversee 
all financial functions for the division, 
with finance directors of Virgin com- 
panies in continental Europe now- 
accountable to him. Pre\iously, Bielsa 
was CFO for EMI Latin America; he 
joined Virgin Music in 1991. In tiis new- 
post, he reports to Virgin Continental 
Europe president/CEO Emmanuel de 
Buretel. 

Hanson and de Buretel, assisted by 
Bielsa, will be jointly responsible for 
EMI Recorded Music's shared servic- 
es, including logistics, manufacturing, 
information technology, and record 
company new-media activities as they 
relate to the EMI and Virgin label 
groups. The two executive VP appoint- 
ments were given separate internal 
announcements by Effl and \%-gin, but 
they were combined for an external an- 
nouncement 

Also, Gareth Hopkins, who has been 
EMI's VP of Ic^ and business af&irs 
for Europe since August 1995, is 
thought due for a promotion in the near 
future. 



f/f0ff Ma Suing Om Business Praetiees 



RELATED FIELDS. Gay McCain is 

promoted to VP of Luck Media & 
Marketing Inc. in Beverly Hills, 
Calif. He was senior account execu- 
tive. 



BY ROGER PEARSON 

LONDON— Sir Elton John is head- 
ing for the High Court. He is ex- 
pected to take the witne.ss stand in 
London's Royal Courts of Justice 
around the middle of this month. 

It will be the same witness box in 
which Bruce Springsteen was 
quizzed by lawyers in 1998 during 
a battle to block relea.se of an unau- 
thorized record of his work, "Before 
The Fame" (BillboardBu/fe(in, 
Dec. 11, 1998), and the same judge 
is hearing the case. 

In the latest action — one of the 
biggest yet involving a rock/pop 
artist — John is locked in legal con- 
flict with top city accountants 
PricewaterhouseCoopers. He is 
suing the firm in a claim said to 
involve more than 20 million 



pounds (.$29 million), which he 
claims is missing from his business 
empire. 

The hearing, which began Oct. 
30, is expected to last up to eight 
weeks and involves allegations 
against both the accountancy firm 
and Andrew Haydon, former man- 
aging director of management com- 
pany John Reid Enterprises, which 
managed John's affairs. 

John's personal claim, w-hich is 
being heard by Mr. Justice Ferris, 
is backed by three of his companies, 
W Bong Ltd., J Bondi Ltd., and 
Happenspace Ltd. John and his 
companies made the allegations — 
breach of contract, trust, and statu- 
tory duty— against Haydon and 
Price Waterhouse (w-hich has since 
become PricewaterhouseCoopers) 



in a w-rit filed Jan. 11, 1999, at the 
High Court. 

The allegations cover a 12-year 
period starting in 1986 (Bill- 
board£ii/(e((n, Jan. 14, 1999). 
Top Queen's Counsel Gordon Pol- 
lock, representing John, has told 
the judge that the star left admin- 
istrative matters involving his bu.si- 
ness to others and that he had an 
aversion to "men in suits" — law-- 
yers, accountants, or others — who 
badgered him to deal with lots of 
boring details. At the hearing, Pol- 
lock said that rather than get 
involved in that side of the busi- 
ness, John hired others to do the 
tedious administrative tasks. 

Pollock also .said John had "trust- 
ed them implicitly" and paid them 
(Continued on page 21) 
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Versus Switches To Smaller Label For 'Hurrah' On Merge 



BY WENDY MITCHELL angular guitar rock. 
NEW YORK — On Versus' new Band members say that record- 
song, "You'll Be Sorry," bassist/ ing the work themselves was ulti- 
vocalist Fontaine Toups sings, mately much more fulfilling, 
"Sometimes people change their although the process was long and 
ways" — a lyrical line that could also at times stressful. "I think part of 
summarize the band's modus why it's good is that there are no 
operandi for its fourth full-length budget constraints. The amount of 
studio album. time we took to do this might have 
This New York quartet has sev- cost us like $100,000 or something, 
eral significant new changes to and it ended up costing us defi- 
celebrate with its new album, nitely less than $5,000, all said and 
"Hurrah," due Nov. 21. First, done," says James Baluyut, Ver- 

there's the band's bus' guitarist who 

return to a small in- 'TTiVr ^'^^ engineered 
dependent label, ■» "Hurrah." 

Merge Records, feCOfd is fnOV6 ' ' K™*! 

which also happens _ because it also gives 

to be run by its juSt the WdV We us more of a chance 

friends Mac Mc- . to get performances 

Caughan and Laura Watlt it tO SOUTld. that we want. This 

Ballance of Super- j , time, we just said, 

chunk. it s more 'Let's make every- 

And the recording layered; it's '^'"^ 



trumpet, and accordion parts. 

This Baluyut brother explains 
that Versus' new directions carry 
over to the album's lyrical themes. 
"It's called 'Hurrah,' so there is a 
'last hurrah' type theme — a cou- 
ple of songs are about saying 
goodbye or leaving, leaving the 
earth on the first colony ship to 
the moon, for example. Leaving 
and starting something new, a 
transition sort of thing." 

Chapel Hill, N.C.-based Merge, 



it to be,' " he says. 
To capture its 



itself represents a 

new milestone for j^fj^f ^^nt, .. , , p , , 

the band — it is Ver- ' ideal sound, Baluyut 

sus' first self-record- thc WOX We recorded the band 

ed and -produced . ^ at its practice space 

album, a labor of love ZVOTlt tt using a Roland digi- 

that it spent a year lal 8-track recorder, 
recording. - fomtamc toups - Then, he took those 

Being on a smaller recordings and 

label meant less transferred them to 
pressure to record a certain way his PC, where he used .software to 
or in a certain time frame, the manipulate and enhance certain 
band says. "The last record ["Two sounds. "It's pretty mind-bog- 
Cents Plus Tax" on Carolinel, our gling w^hat you can do." he says of 
producer was trying to go for the new technology available to 
more of a commercial feel, so this home-recording musicians. "If 
new record is more just the way you can think of it, you can pretty 
we want it to sound," says Toups. much do it." 
"It's more layered; it's what we Though the band used a corn- 
want, the way we want it." puter to tweak its songs, this isn't 

The result is an update of the manufactured, robotic pop 

sensitive yet aggressive rock that music — the band's songwriting 

has made Versus a staple of the skills remain at the forefront, 

underground scene since the Vocalist/guitarist Richard Bal- 

band's inception 10 years ago. The uyut says that the act also had 

album's 12 songs combine the more time to experiment with 

group's typically literate, emo- instrumentation and included 

tionally intense lyrics with a mix more electric and traditional 

of sparse and elegant pop and piano, as well as some xylophone. 




first working with TeenBeat and band. In addition to the band's 
then releasing two full-length page and several MP3 tracks on 
albums with Caroline Records, the Merge Web site (mrg2000. 
they feel they've finally found com). Hall said he is talking to var- 
the perfect home with Merge, ious Web sites, .such as Gigmania. 
"The Caroline thing always felt a the Digital Club Network, Epi- 
little unnatural," says Richard tonic. Launch, and Atomic Pop, 
Baluyut. "I think w e're just kind about possibly featuring the band, 
of humble people. After that we "With Versus, they're a known 
just kind of went back to what quantity. Web sites are more will- 
felt natural." ing to work with them," Hall says. 

Aside from the small, artist- "They're a little bit more accessi- 
friendly vibe at Merge, Versus ble than some other bands are; 

also feels comfort- they're out there; 

able working with <TTio»v>'€* their name is knowTi; 

McCaughan and Bal- ■' "CTe * Sull they're touring con- 
lance, whom the act 'blgtltV oflWW s'^i'b'' Also talking 
has toured with in " ■/ to them, they seem 

the past. fans tO he eotten. have a pretty 

Likewise, Merge , ® healthy regard for 

is happy to welcome Especially at having stuff online." 
Versus to its stable » From the band's 

of artists. "As a band COllegeS ... 1 point of view. Rich- 
they have sort of ^j^-^f^ ard Baluyut says 



which has already released two 
Vei-sus EPs, also sees "HuiTah" as 
a transition for the band. "I think 
it's got this stretched-out feeling 
to it. I get the sense that they 
were verj' comfortable making it," 



realized that and are 
no longer trying to 
actively seek out 
this huge main- 
stream success," 



what their 



music IS 



he's looking forw'ard 
to promoting the 
album. "I like it 
when people are 
interested for what- 



Hall says. "If it hap- tatlOT-mode for ever reasons," he 

pens, it happens, says, 

that's great. If this -KAimMHAU- The band's visibil- 

record took off, we'd ity has also been 

be ecstatic. But I helped by two tours 



MERGE 



think that's why they're doing the 
record with us. They know they 
have their audience — let's service 
that audience as best we can. 
That's where we come in." 
While Merge's six full-time 



this fall, playing 10-12 dates with 
Matador act Yo La Tengo in Sep- 
tember, followed by a tour on its 
own that began in October and 
continues through November. 
"There's still plenty of new fans 



says Martin Hall, Merge director 

of promotion. 

"The bottom line is that they're 
just such great songwriters. I 
think sometimes in the past the 
songwriting was overshadowed 
by the need to rock. On this 
record, they've found a very 
happy medium. It just feels like a 
very confident-sounding record," 
he adds. 

Band members say that after 



staffers don't have the manpower to be gotten," Hall explains, 
of a major label, they do have a lot "Especially at colleges, you've 
of plans to ensure that "Hurrah" always got new people coming 
gets the attention it deserves, through there — that's a way to 
Hall thinks the album will fare expand your fan base. I think 
very well at college radio and that's what their music is tailor- 
commercial specialty shows, and made for." 

he plans to mail out ;i00 promos to But Hall adds, "They have a 

stations (more than Merge's usual built-in audience that they've 

100-150). Hall says that Versus' built up over the years, just sim- 

solid reputation and fan base, pl.v because they've been one of 

built over the past 10 years, will the more respected underground 

mean extra exposure for the rock bands out there." 




The Staff 

"...so that they may believe..." 

Alex Acuna, Gustavo Eraso, Paul Jackson Jr., 
John Stoddart, and Kirk Whalum. 

An unprecedented collaboration of Jazz music's 
most prolific messengers. 



Includes the hit radio singles: 
"Joy" 

"Put a Little Love in Your Heart- 
Featuring Special Guest performances by: 
Sheila E. and Kevin Whalum 

In Stores: 
November 14th 

^Sl /^o/iee/- www.ptoneer-ent.com 
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'Fabulous' Easton nirns Dance Diva 

Artist Reinterprets Disco Ciassics For Universai Aibum 



BY CHUCK TAYLOR 

NEW YORK— Shoena Easton is 
the first to admit it. "I'm a dance 
geek. I make no bones about it," she 
says with a w ry smile. "Anyone 
who's seen any of my 
videos knows that." 

But that didn't keep 
the dauntless, ever- 
glam pop singer from 
rai.sing her hands and 
lifting her voice to the 
rafters for the playful 
"Fabulous," a no- 
apologies, all-out disco 
dance album whose 
buzzwords center on 
fun, camp, and being the ultimate 
party companion. 

Due Nov. 13 in the U.K. on Uni- 
versal Intel-national, the project — 
Easton's 15th — will also be released 
in the next several months across 
continental Europe, Australia, and 
Japan. A U.S. i-elease is still in the 
works; the label is hopeful for a 
spring street date here. 

The 10-track .set's first single, the 
vigorous throw<lown "Giving Up, 
Gi\Tng In" (a top 20 hit in the U.K. 
for the Three Degrees in 1978), is 




one of eight remakes, along with 
"Don't Leave Me This Way," "Can't 
Take Mv Eves Off Of You!" "Never 
Can Say Goodbye," "Best Of My 
Love," and "Love Is In Control." 

"You take two art- 
ists and tell them to 
paint blue flowei-s, and 
you're going to get dif- 
ferent vei-sions. It's the 
same with the songs on 
this album," Easton 
says. "I'm not rein- 
venting the wheel; I'm 
not ti-jing to be clever 
and make people go, 
'Wow, that is so differ- 
ent.' Hopefully, people of my gener- 
ation will say, 'It's great to hear that 
song again with a slightly new slant,' 
while kids will en.joy hearing .some 
of these songs for the fu*st time." 

There ai'e also two new composi- 
tions on "Fabulou.s": the sizzling bal- 
lad "You Never Gave Me The 
Chance" and a dance frolic in the 
spirit of Donna Summer's "Last 
Dance" called "Get Here To Me." 

Both lire wTitten and produced by 
the album's production maestros 
Ian Masterson and Terry Ronald, 



Goverdale Fills Multiple Roles 
On His Dragonshead Solo Set 



BY CLAY MARSHALL 

LOS ANGELES— A do-it-youi-self 
approach brings vocalist David 
Coverdale into the new millennium 
on "Into The Light." 

Due domestically Nov. 21 by his 
own Alliance-distributed label, Drag- 
on.shead, the 12-track set finds the 
former front man for Whitesnake 
and Deep Puri'le wearing the hats of 
industry executive, producer, and 
songwriter. It also 
shows the 49-year-old 
Englishman embracing 
new technology in both 
the recording and dis- 
tribution proces-ses. 

"Into The Light" 
features a bluesy, 
stripped-down sound. 
It's the first album 
on which Coverdale 
recorded digitally via 
Pro Tools, which he said created 
many new musical avenues to 
explore. "Sonically, it's the most 
interesting record I've done," he 
said. "It's the most naked I've ever 
presented myself. You can hear 
every cigarette I've smoked, every 
drink I've had, every tear I've cried." 

Much of the emotion stems from 
the album's arrangements, he says. 
"For most of my career, I've been 
writing and arranging to suit the 
people I've been working with. 
This time, I searched for musicians 
I felt would be appropriate to bring 
my songs to life." 

While his writing approach is 
fresh, many of his new tunea — in- 




COVERDALE 



eluding the single "Love Is BUnd" 
— invoke the artist's favorite muse. 
"I do not sit down and say, 'I'm 
going to w^rite a love song,' " he 
says. "That's what comes out. I just 
like to w-rite better songs, sing 
them better, tell the story better." 

Other cuts of note are the 
unabashed rocker "Don't Lie Tb Me," 
the set's most Whitesnake-reminis- 
cent tune, and the moody "River 
Song," which Coverdale 
says is a "spiritual jour- 
ney" intended as a trib- 
ute to Jimi Hendrix. 
Overall, he says, the 
album is "almost a 
salute to my past, an 
acknowledgement to 
now, and an indication of 
where I'm going to go." 

The song "Too Many 
Tears" sees Coverdale 
rework a collaboration with for- 
mer Whitesnake guitarist Adrian 
Vandenberg that originally 
appeared on "Restless Heart," a 
1997 Coverdale solo set never 
released in the U.S. Coverdale, 
who is published through North 
C Music and managed by the 
Morey Management Group, would 
like Dragonshead to eventually 
issue such albums currently avail- 
able only via import. 

Besides traditional retail, "Into 
The Light" is available via the 
singer's ArtistDirect-produced Web 
site, davidcoverdalc.com. He plans 
to post free downloads of unre- 
leased B-sides on the site. 



who have worked with the likes of 
KyUe Minogue, Boyzone, Gem Hal- 
liwell, and the Pet Shop Boys. 

"We insisted that if we were going 
to do this, we didn't want to piss 
around," says Mastei'son. "It wasn't 
about trying to borrow influences 
from disco but to capture the real 
essence of it. And that's what we did. 
We're not trying to supersede the 
originals but to make them more 
accessible totlay, more ftmky but still 
with the feel of the originals." 

(Conthini'd on imf/e Jj> 
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All Hail The King. Legendary MCA artist B.B. King celebrated his 75th birth- 
day on Sept. 16, a milestone marl^ed by label executives at MCA's new Santa 
Monica, Calif., location. King was presented with a crystal replica of his famous 
guitar, Lucille. King's latest disc, "Makin' Love Is Good For You," is cunrently In 
stores, as is his recent Reprise collaboration with Eric Clapton, "Riding With 
The King." Pictured, from left, are Floyd Lieberman. King's manager; King; Jay 
Boberg, president of MCA; and Jeremy Hammond. VP of marketing at f^CA. 



Tribute Paid To Springsteen's 'Nebraska'; 
A Singing Costner; 2 New Grammy Slots 



Reason to BELIEVE: Bmce SprmgsteenV) 1982 
masterpiece, "Nebraska," stands out as one of the 
dai'kest, spai'est I'ock i*ecords ever made. A favorite 
among artists for its lack of concessions to commer- 
cialism and its unflinching look at America's under- 
belly, the album receives a fitting tribute with "Bad- 
lands," a compilation released by SubPop Recoi-ds on 
Tuesday (7). The project revisits Springsteen's raw 
\ision through the eyes of such acts as Chrissie Hynde 
(with Adam Seymour). Ix)8 Lobos, Deana Carter, 
Ben Harp«r, Aimee Mann and Michael Penn, Son 
Volt, and Johnny Cash. 

One of the top cuts is Raul 
Malo's remake of "Downbound 
Ti-ain." Although featured on 
"Born In The U.S.A.," the cut 
was originally written for 
"Nebraska" and is included, along 
with Cash's creepy reading of 
"Fire" and Damien Jurado and 
Rose Thomas' wear>' "Wages Of 
Sin," as a bonus track in the 13- 
song collection. A portion of pro- 
ceeds from the sale of the album will go to Doctors 
Without Borders. 

For Mavericks lead singer Malo, whose tremen- 
dously supple voice usually has no trouble wrapping 
itself around a melody, tackling Springsteen was no 
easy feat. "I'm telling you, it was the most challeng- 
ing thing I've ever had to do," he says. "For the first 
time, I was stumped. [The Mavericks] covered 
(Springsteen's] 'All That Heaven Will Allow,' which 
I guess is what led SubPop to ask me to do this. That 
w^as a song I could easily sing — the lyrics just flow — 
but with 'Downbound Train,' there are a lot of lines 
where Bruce just sticks in words . . . I've never used 
'car wash' in a song. But it works for Bruce." 

Malo came up with several versions of the song in 
his studio, all of which "were pretty awful." His 
fiiend, drummer Bobby Blazier, suggested he speed 
up the tempo a bit from the original and stress the 
drum parts. The result is a take that Malo makes his 
own but pays fitting homage to Springsteen's vision 
of a downtrodden man. The tune, the first single from 
the album, went to triple-A, roots-music, college, and 
public radio stations the last week of October. 
Although nothing has been confirmed, there are ten- 
tative plans for a concert featuring many of the 
album's performers to take place Dec. 9 in Seattle. 

In addition to producing K.T. OsUn for RCA, Malo 
is getting ready to .start working on a solo project. "I 
don't have a label yet; there are still several labels in 
contention. We're definitely going to be on a pop label 
[the Mavericks were most recently on Mercury 
Nashville]. I and the Mavericks will probably be on the 




by Melinda Newman 



same label. The band and I will put out a record any- 
where between a year to two years after mine comes 
out to make sure I get enough ixxim to tour my record." 

Mammoth PLANS: Mammoth Records founder 
Jay Faires is starting a new label that will be dis- 
tributed through Interscope Geffen A&M Records 
(BilIboardBu//eMn, Oct. 31). Rumored to be called 
J-Cor, the label's name could be seen as a play on 
W'onls on both Faires' name and the former broad- 
easting group Jacor. Sources say the first act on the 
label is Eightball & MJG. 
. I Faires formed Mammoth in 

Tli^jgy. l!***. and the label, which is home 

to such acts as Squirrel Nut Zip- 
pers, was sold to Disney in 1997. 
Faires departed the company 
earlier this year after he unsuc- 
cessfully tried to buy the label 
back fi-om Disney. An Interscope 
representative did not return 
calls by pre.ss time; Faires could 
not be reached for comment. 



I HE ENVELOPE PLEASE: The 43rd annual 
Grammy Awards will be held Feb. 21 at the Staples 
Center in Los Angeles. It marks the second consecu- 
tive year the ceremony will be held at the arena. The 
Grammys, which will be broadcast on CBS, have 
added two new categories — best Native American 
music album and best pop instrumental album — 
biinging the total number of categories to an even 100. 



Sti 



rUFF; After six years, Ben Folds Five has broken 
up. Leader Ben Folds is working on a solo album for 
release on Epic Records next year ... Is Kevin Costr 
ner% daughter the next teen queen'/ Lily Costner has 
just cut a cover of Carlene Carter's "Every Little 
Thing'' for the soundtrack to her dad's new movie, "3,000 
Miles To Graceland." "She came into a ven,' scary situ- 
ation, but she really pulled it off," says David Was, who 
produced the track. "She has a real strong quality, and 
she looks like an angel" . . . Pantera has postponed its 
tour, which was slated to begin Tbesday (7) and run until 
February, due to lead singer Philip Anselmo breaking 
two ribs . . . The Black Crowes have begun work on 
the group's debut for V2 Records with producer Don 
Was in New York. It is .slated for a spring 2001 release. 

GuiLTY: Gabriel Gomez, the half-brother of San- 
dra Rosas, the wife of Los Lobos' Cesar Rosas, was 

found gtiilty Oct. 31 of kidnapping and murdering San- 
dra Rosas. Gomez, who could receive life in prison, 
will be sentenced in mid-November. Sandra Rosas dis- 
appeared last October Her body was not found. 
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Geili Rain Takes Its Celtic/Rock Sound To Cross Rriven Label 



BY DEBORAH EVANS PRICE 

NASHVILLE— With positive 
Ijiics and an engaging Celtic/rock 
sound, Ceili Rain has developed a 
loyal legion of fans in both Chris- 
tian and mainstream-pop music 
circles. With the Nov. 14 release 
of its new project, "Erasers On 
Pencils," the band once again 
delivers a collection of insightful 
tunes with broad-based appeal. 

Ceili Rain's 1998 Punch Records 
debut, "Say: Kay-lee," paved the 
way for the band to tour e.\ten- 
sively. including stops in Rome for 
World Youth Day as well as U.S. 
dates from New York to Alaska. 
For its latest disc, the band has 
signed a deal with Cross Driven 
Records, the pop division of the 
Monroe, La.-based Here to Him 
label, whose roster also includes 
Shepherd Hall and New Zealand 
band the Lads. The album is being 
distributed in the Christian mar- 
ket via Provident Music Distribu- 
tion. It will reach the general pop 
market in early 2001 via BMG. 

Lead singer, acoustic guitarist, 
keyboardist, and band founder 
Bob Halligan Jr. says a chance 
meeting in a grocery store led to 
the band signing with Cross Dri- 
ven. Halligan was chatting with 
former Benson A&R executive 



.Jackie Patillo when she intro- 
duced him to Here to Him presi- 
dent Glen Wagner, who immedi- 
ately said he and his kids were 
Ceili fans. 

"We started meeting, and we 
started to bring along the idea 
that Ceili Rain could be in the big 
pool," says Halligan of the band 
stepping up to the next career 
level. "We've been swimming in 
the baby pool for a while now. 
We've been doggedly erasing all 
the excuses for [remaining at that 
level]. Now. we're being allowed 
into the grown-up pool. Glen has 
facilitated that." 

For the past two years, the 
band has toured relentlessly, and 
it's broadened its ardent fan base 
beyond Tennessee borders. For 
Halligan, the new deal with 
Cross Driven offers the best of 
both worlds: It gives much-need- 
ed label and distribution muscle 
to e.xpand the band's presence in 
the market, while allowing him 
to retain all rights to his music. 
"In view of all the brouhaha with 
the issue of work-for-hire. I 
wanted to make a new record 
and own it myself," he says, not- 
ing that he's licensing his music 
to Cross Driven. 

Halligan appreciates the value 



of intellectual |)roperty. A veteran 
songwriter, he's had songs covered 
by a who's-who of artists including 
Cher. Michael Bolton, Rebecca St. 
James. Bob Carlisle, and Kathy 
Mattea. He currently operates his 
owTi publishing company and con- 




CE1U RAIN 



tinues to pitch to other acts in 
addition to serving as Ceili Rain's 
principal tunesmith. 

Supported by a stellar cast of 
musicians — accordionist Buddy 
Connolly, drummer Chris Eddy 
(Duane Eddy's son), bassist Bob 
"BufF' Harmon, guitarist Ray- 
mond Arias, violinist Gretchen 
Priest, and Burt Mitchell on tin 
whistle, highland pipes, flute, 
and uilleann pipes — the Ceili 
Rain sound is characterized by 
an infectious Celtic/rock fusion 
and Halligan's intelligent, pas- 



sionate lyrics. "Erasers On Pen- 
cils" covers a broad spectrum of 
emotional territory, with Halli- 
gan offering slices of his life in 
songs like "God Done Good" and 
"These Things Have A Way Of 
Workin' Out." 

Is it difficult for Halligan to be 
so open and vulnerable in his writ- 
ing? "Not for me. It would be a 
terrible missed opportunity for an 
artist not to lay one's soul bare. 
What else have we to offer but 
ourselves . . . ourselves as we 
relate to or resonate for other 
people'.' 1 find the things that real- 
ly get to me are the things that 
really get to others." 

He continues, "When I wrote 
the song 'Thanks,' it was deliv- 
ered to me as I was awaking one 
morning. I ran down and played it 
on the piano into the tape 
recorder. When it was done, I just 
started sobbing uncontrollably. It 
was a song of gratitude, and it 
made me think of so many things 
in my life." 

Halligan says there were 46 
songs in contention for the project, 
and the band recorded 18 before 
narrowing it down to the 12 that 
appear on the record. "At that 
point, the songs chose themselves," 
he says of the project, which was 



produced by Brent Milligan. 

Before the act went into the 
studio, many of the songs had 
already been road-tested during 
Ceili Rain shows. The band, which 
recently signed with booking 
agent Holly Benyouski from 
Street Level Artists, plays both 
clubs and churches. Fine-tuning 
its material has obviously done 
the trick. 

"I really enjoyed their first 
album," says Jimmy Moore, mar- 
keting manager for Christian Sup- 
ply. "This new one grabbed me 
with the lyrics. Overall, it is a 
unique project that will fill a need 
in Christian music." 

Dennis Disney, principal of 
Nashville-based D Squared Enter- 
tainment, is working with Cross 
Driven to market the Ceili Rain 
record, and he views the band as a 
unique entity. "The challenge with 
Ceili Rain is that they don't fit 
into the normal Christian radio 
format." he says. "They don't play 
80 church concerts a year as a 
CCM [contemporary Christian 
music] artist would. What they do 
have going for them is great 
music. That they are playing out- 
side the box creates a great story. 
Once people see them they love 
(Ciivt 'nuted on pafje 26) 
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ELTON JOHN SUING 

fCoiifitiiu'd from />(i(/i' lU 

lots of money for their services. But 
he claimed that I'ricewaterhouse- 
Coopcrs had regarded John as "a 
nice little earner." 

However, the judge was told 
at the hearing that the account- 
ancy firm had looked carefully at 
the criticisms made of it and had 
rejected them. The firm's coun- 
sel, Mark Hapgood, told the 
judge that the firm had acted for 
John for 11 years, and he said 
the firm regretted that the dis- 
pute had arisen. 

Hapgood continued, "As hap- 
pens very often in claims like 
this, one relatively small aspect 
of a very much wider service 
provided over a very long period 
of time becomes the subject of 
intense scrutiny." 

He said that by the middle of 
the 1980s John had become "well- 
established at the peak of the 
popular entertainment pan- 
theon" and had relied on men like 
John Reid, whom he had trusted 
implicitly, to take care of his 
business affairs as he became 
"phenomenally successful as a 
composer and performer." 

Pollock said that, in a single 
year, Reid had earned 15 million 
pounds ($21.8 million) commis- 
sion, and his company had taken 
in 73.5 million pounds ($106.6 
million) between 1980 and 1998. 
He said Reid had been paid sub- 
stantial sums for managing 
John's professional life and 
administering his business gen- 
erally. 

John had also sued Reid, but 
that case has already been set- 
tled, with John accepting a $5 
million settlement. 

In his claims against Haydon, 
John alleges that he was negli- 
gent in allowing John Reid 
Enterprises to charge him U.S. 
tour expenses, including costs for 
booking agents, accountants, and 
producers. But Haydon claims 
that this is normal practice in the 
music industry. 

With the case in progress. 
John was due to play Nov. 2 at a 
charity concert staged as a 
farewell to London's Wembley 
Stadium, hours before the build- 
ing is leveled and work begins on 
the new stadium. He was expect- 
ed to play a 40-minute set amid a 
bill of stars of music and sport 
who have contributed to Wemb- 
ley's 77-year history. 

John's live album "One Night 
Only," set to be released by Mer- 
eurv Nov. 13 internationallv anti 
Nov. 21 in the U.S. (Billboard. 
Nov. 4). is being claimed by the 
label to be the fastest live album 
ever made. Produced by Phil 
Ramone from the singer's Oct. 
20-21 concerts in New York's 
Madison Square Garden, it was 
mixed and mastered at New 
York's Right Ti-ack Studios in 100 
hours (see story on page 46). 

Assistance in preparing this story 
was provided iaj Tom Ferguson 
and Paul Sexton in London. 
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Cubanismo! Finds Bridge Between Bavana & New Orleans On Bannibal Set 



BY NIGEL WILLIAMSON 

LONDON — Acconling to producer 
Joe Boyd, "Most dance music of the 
last century can tiiice its roots back 
either to New Orleans or Havana." 
One would assume that Boyd knows 
what he's talking about, since he's 
helmed recordings by Cubanismo!, 
one of Cuba's hottest dance acts. 

In fact, Boyd helmed the 13-piccc 
act's most recent effort, "CubanLsmo! 



In New Orleans; Mardi (iras Mambo," 
its fourth album on Hannibal/Palm 
Pictures. The projec-t has become its 
most successful reconling to date. 

Released internationally Aug. 22, 
the set carries the official seal of the 
city of New Orleans, marking the fact 
that the reconling was sponsored by 
Mayor Maj-c H. Moiral and the city's 
Office of International TVade. 

"The collaboration might seem 




strange in the current poUtical .stand- 
off," says Boyd, who Ls also the direc- 
tor of Hannibal, a di\Tsion of PiUm Pic- 
tures. "Not only is that one of the 
reasons it was important to do it, but 
historically there was always a close- 
ness between the two cities. A hun- 
dred years ago, you had a daily ferry 
service between Havana and New 
Orleans, and both the trade and cul- 
tural links were considerable." 

"We've been visiting New Orleans 
for four years," adds .lesiis Alemany, 
biuidleader and trum|X'ter for Cubiui- 
ismo!. "We first played there at the 
New Orleans Jazz and Heritage Fair, 
and we fell in love with the place. 
We've alwuys felt verj- at home there. 
Like Havana, it's a dty that not only 
has a great musical tradition, but it 
believes in keeping it alive." 

Boyd, who co-produced "Mardi 
Gras Mambo" with Alemai^y and 
Mark Bingham, guitarist with the 
Yockamo All-Stars, says the album 
has proved to be "one of Palm Pic- 
tures' major releases this fall." An 
extensive retail campaign involving 
posters and listening ]x>sts has been 
a key component in raising vi.sibi]ity. 
Also extremely impoitant to the pro- 
ject's run has been a two-month U.S. 
tour that ends in early November. 

On select dates. Cubanismo! has 
been joined by Bingham and pianist 
Glenn Patscha, and the New Orleanir- 
based singer John Boutte, who is 
respoRsible for most of the English-lan- 
guage vocals on "Mardi Gras Miunbo." 

Despite the continuing controver- 
sy over tnuling links with Cuba, Boyd 
reports that so far there have been no 
objections to the renewal of the cul- 
tural exchange between Havana and 
New Orleans. 

'There were some protests at one 
or two gigs when Cubanismo! first 
toured the U.S. three or four years 
ago," he says. "But people are getting 
more used to it, and this band has 
tourtKl the U.S. more than any other 
Cuban group. And this was part of a 
cultural e.xchange, hence the involve- 
ment of the mayor's office. I wouldn't 
go so far as to say that New Orleans 
has its own sejiarate foreign policj; but 
they definitely want to improve rela- 
tions. This album is an interesting 
footnote to the whole di-spute between 
the U.S. and the Cubim regime." 

State Department cleai-once Ls still 
require<l ever>' time (.'ubani.smo! vis- 
its the U.S. "It's getting ea.sier 
because the band now has a history of 
playing culturally relevant shows 
here," Boyd reports. "When they first 
toured, every single band member 
had to be checked out by the U.S. 
authorities. Now that only happens 
when there are new members who 
haven't toured before." 

The first album, ISSN's "Jesus Ale- 
mafiy's Cubanismo!," also on Hanni- 



bal, .sold 100,(X)0 units in the U.S., 
according to SoundScan. T\vo later 
albums, 1997s "Malembe" .md 1998's 
"Reencamacion," have sold (iO,000 
apiece. "Mambo March Gras" has sold 
6G,000 units to date. 

"We fii'st had the klea of the New- 
Orleans linkup at the end of 1998," 
Boyd recalls. "As a first step we 
decided to take .some of the New 
Orleans musicians to Havana to meet 
the band and check out the Cuban 
musical scene." 

According to Alemany, the U.S. 
masicians could see the connections 
right away. "They loved the clubs and 
the street music, which they said was 
verj' like New Oriean.s. They could .see 
we were involvc^l in a .similar mission. 
They ai-e keeping the African-Amer- 
ican musical tradition alive, and we aiie 
keeping the Afiti-Cuban music alive." 

Alemany and membei-s of Cubanis- 
mo! arrived in New Orleans over 



Thanksgiving week in November 
1999. "We only had a week, and so we 
used two studicts to ensure we finished 
on time." Boyd .sa>'s. "They were writ- 
ing charts in one room, reconling in 
another, and rehearsing in a thinL" 

The process between the two sets 
of musicians was entu-ely collabora- 
tive; Alemany sat at the piano next to 
Patscha, helping find the New 
Orleans elements in the Cuban 
rhjlhms and %ice versa. The set was 
engineered by the U.K.-bascd Jerry 
Boys, who engineered the multi-mil- 
lion-selling and Grammy-winning 
"Buena Vista Social Club" (None- 
such). Most of the classic New Orleans 
repertoii-e, such as Allen Toussaint's 
"Mother In Law" or "Iko Iko," fea- 
tured on the album, was new- to Ale- 
many. "But the syncopiition w,is fiunil- 
iar. Like Cuban music, you can hear 
there Ls a meeting of Afiican roots with 
the influences of Spain and France." 
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Chestnut Returns Tn Early Lnve On Atlantic Remake Of Guaraldi's 'Charlie Brnwn Christmas' 



BY IAN PERCIVAL 

NEW YORK— Jazz pianist 
Cyrus Chestnut thanks his 
mother in Baltimore for first 
introducing him to a piece of 
music that would eventually 
change his life. 

He was Just 7 years old when 
his mom sat him down in front of 
a TV set to watch a rerun of the 
19G5 classic "A Charlie Brown 
Christmas," and he heard the 
haunting "Linus And Lucy" and 
"Skating" melodies. 

"1 was fascinated by the char- 
acters and. more importantly, by 
the music. It was truly one of 
my early introductions to jazz 
music," says Chestnut, who per- 
forms on the first-ever remake 
of the classic Vince Guaraldi 
soundtrack, due Nov. 21 on 
Atlantic. 

For a young boy raised on 
classical music and the gospel 
songs in his father's church, 
Guaraldi's jazz sounds were 
something of a revelation to 
Chestnut. 

" 'Charlie Brown' definitely 
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changed my life," he says. "I had 
no idea what jazz was, but I 
remember liking the 'Charlie 
Brown' shows, and I always 
remember digging the music." 

The new album includes 
vocals by Vane.ssa Williams, the 
Boys Choir Of Harlem, Man- 
hattan Transfer, and Brian 
McKnight. 

Chestnut composed a couple 
of new tracks for the CD 
w hich, he says, were written as 
a tribute to Charlie Brown cre- 
ator Charles Schulz — who died 
before the project was compet- 
ed. Schulz had endorsed the 
project. 

Playing with Chestnut on the 
album is an all-star ensemble 
featuring Michael Brecker, Don 
Alias, Stefon Harris, Wallace 
Roney. Gary Bartz, Steve Cole, 
and Steve Turre. The CD also 
marks the production debut of 
brothers Ed and Guy Eckstine, 
sons of the legendary Billy Eck- 
stine. Ed Eckstine was previ- 
ously president of Mercury Rec- 
ords, while brother Guy was a 
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VP at Verve. 
Such is the mass appeal of 



Charlie Brown that Atlantic is 
marketing this CD not just at 
traditional record retailers, but 
also via outlets such as Bloom- 
ingdale's. In fact. Chestnut will 
be performing at the store's 
New York and Los Angeles loca- 
tions in December. 

Another key part of Atlantic's 
marketing will be a joint promo- 
tion with America Online to fea- 
ture the album on the family, 
entertainment, and kids chan- 
nels. As part of this promotion, 
users will be able to use the 
images in special E-mail mes- 
sages to friends. 

■Phe record will also be show- 
cased during a weeklong engage- 
ment by Chestnut and special 



guest artists from the album at 
New York's Blue Note jazz club 
in December. 

Atlantic Records' Steve DeBro 
says that although the CD title 
suggests Christmas and holiday 
music, only a handful of the 
tracks are seasonal and the 
record has much broader appeal. 
"We have a multi-format radio 
campaign for this project 
because of the mix of artists and 
music involved." 

The label will ship a three- 
track sampler featuring Williams 
and McKnight to R&B and AC 
formats Nov. 2. Jazz radio has 
already been serviced with a 
four-cut sampler of nonseasonal 
music. 




Didn't Spend 5 Mours In Tme Air 
To Stay Just Anwwere. 



After landing, our chauffeur-driven towncar will deliver you to your luxurious Pinnacle 
Suite. Receive in-suite check-in and other personalized services. Of course, your suite 

includes a full menu of 21st century telecommunications. Enjoy the exhilarating feeling 
of being surrounded by total comfort. Comfort that enables you to work smarter and 

accomplish more. After all, why settle for ordinary, when you can stay in extraordinary? 



THE LUXURY SUITES AT THE 

RIHGA ROYAL HOTEL 

NEW YORK 

151 West 54th Street • Reservations; 800-937-5454 • 212-307-5000 • wwwnhga.com 
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'FABULOUS' EASTON TURNS DANCE DIVA 

(Coyitinued from piiQe i^j 



The album's party concept was 
the brainchild of Universal U.K. 
A& R executive Tony Swain, who, 
as part of '80s production team 
Swain and Jolley, worked with Ban- 
anarama, Kim Wilde, Ahson Moyel, 
and Culture Club. He had it in his 
mind to reconi a giddy, ma-ss-appeal 
disco album — even before he had a 
singer hooked into the idea. 

"We were looking for an artist 
who was already established, some- 
one who could caiTy this off in a real 
diva style," he says. "We wanted 
someone glamorous who could sing 
the socks off of the.se songs." 

Easton quickly came to mind. 

"People still remember her be- 
ginnings with 'Modem Girl' and •!) To 
5' ["Morning IVain" in the U.S.], and 
her association with the James Bond 
film 'For Your Eyes Only,' " says 
Swain. "Her role in 'Miami Vice,' " in 
which Easton played Sonny Crock- 
ett's wife in 1989, "and the Prince 
phenomenon were all watched close- 
ly here. She's had a lot of success, 
and we felt this would be a great 
angle to get her back to the fore- 
front. She looks absolutely fantastic, 
and her singing is better than ever." 

However, when approached about 
recording the project, Easton was 
hanlly .sold on being "fabulous." For 
one thing, she'd just committed to a 
yearlong contract playing alongside 
David Cassidy in the musical "At 
The Copa" in Las Vegas. She also 
still held a recording contract with 
MCA Japan. But there was more. 

"I didn't want to deal with the 
politics and the egos and all that 
crap that always goes into it," she 
says. "I told them that I woiddn't be 
available for a whole bunch of pro- 
motion, that I wasn't moving to 
England for six months. They said. 



'No problem' — they would do the 
tracks in England, and I could re- 
cord the vocals in Vegas. Every 
time I had an objection, they made 
it easier So I said, 'Sign me up." " 

Toward the end of 1999, Swain 
and Easton met in Los Angeles, her 
home base, and started reeling 
through lists of potential songs. 
Soon after, she flew to London to 
meet Masterson and Ronald. 

"We intimidated each other at 
first," Easton admits. "They 

'We're not trying to 
supersede the 
originals but to 
make them more 
accessible today' 

- IAN MASTERSON - 

thought I'd be some sort of diva, and 
I thought they'd be a couple of snot- 
ty-nosed trendies that thought 
everything was too hip and cool and 
I wasn't. Well, they're from Eng- 
land, I'm from Scotland, and we 
grew up with the same sarcastic 
British humor, so we spent the first 
half-day insulting each other, crack- 
ing each other up, and telling some 
really filthy, disgusting jokes." 

"There was a dynamic there from 
the start," Masterson agrees. 
"Sheena was easygoing and bril- 
liant. It couldn't have been better." 

That vibe certainly pervades 
"Fabulous," which easily inspires 
broad smiles and a willing bounce. 
Easton's vocals ai'e potent, playful, 
and they leave no doubt as to her 
status as a plenty adept diva. 



PUBLIC INVITATION TO BID 

BANKRUPTCY COURT 
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INVENTORY OF MASTER RECORDINGS 



of 

POW wow RECORDS, INC. 



OFFER FOR PURCHASE WILL BE CONSIDERED ON 
November 14, 2000 AT 10:00 AM 



IN COURTROOM NO. 623 OF THE UNITED STATES 
BANKRUPTCY COURT 
OLD CUSTOMS HOUSE 
ONE BOWLING GREEN, MANHATTAN 

The Debtor's assets for sale include master recordings, recording con- 
tracts, publicity materials, packaging, trademarlts and tradenames. 

The Bankruptcy Court will be asked to approve a contract for the sale of 
the Debtor's assets, free and clear of liens, for S20,000 all cash, unless 
higher or better offers are made at the November 14, 2000 t>earing. All 
offers are subject to Bankruptcy Court approval. 

For Addillonat Information Contact: 

Togut, Segal & Segal LLP 

Attorneys for Albert Togut, Chapter 7 Trustee 
One Penn Plaza. New York, N.Y. 10119 
(212) 594-5000 



"It was so liberating for me, like 
being a new artist and playing 
dumb," she says. "Obviously, I'd tell 
them if there was something I didn't 
like, but we had the same taste in so 
much stuff, and I could see that they 
were living and djing over this. They 
reminded me of me when I was in 
the totally-consumed-and-absorbed- 
stage of recoixling. It was great fun." 

Instrumentally, Masterson and 
Ronald ma-steifully me.sh pure disco 
with a flush of contemporaiy beats 
and production techniques, includ- 
ing genuine orchestration, horn ac- 
cents, and a robust chonis of soulful 
background vocals throughout. 
Indeed, the .set is rapturous. 

To get the word out. Universal 
has an extensive marketing cam- 
paign in the works. First, a BBC 
documentaiy will ail' in the U.K. in 
early December, showcasing East- 
on's 20-year career. It senses as an 
update to the network's 1981 docu- 
mentary "The Big Time," which 
illustrated the launch of her career. 

"The new documentary is a his- 
torical piece and a modern piece 
about making this record. By De- 
cember, we'll have a verj- big storj' 
to tell from the U.K.," says Kate 
Farmer, VP of marketing for Uni- 
versal International. "That's impor- 
tant because we see this as the ulti- 
mate party compilation, and we 
want it out for Christmas." 

Launch single "Giving Up, Giving 
In" has been craftily remixed, with 
club versions from Joey Negro, 
Sleaze Sisters, Sharp, and an 
extended mix from Masterson and 
Ronald. A single hits retail Nov. 27. 

The accompanying video is noth- 
ing less than raucous, featiuing Eas- 
ton conjuiing three extreme diva- 
es()ue personas: the ice princess, the 
wild horse, and the sex kitten. With- 
out doubt, it's the most elaborate 
music clip she has ever shot. 

Meanwhile, Easton will spend her 
dark weeks with "At The Copa" in 
England, promoting the record 
through TV and radio appeai-ances, 
piint press, and a live gig Nov. 18 at 
London's G.A. Y. night at the A.storia. 

"We've put a lot beliind this album, 
and we're going to support it," says 
Swain. "Sheena is doing everj^thing 
she can in the time allotted away 
fi'om the show. It's been an aw'esome 
task, but she's done everything that 
we've wanted to. She always gives 
us more than she says she will." 

That's probably because she is 
admittedly feeling pretty fabulous 
about the outcome of the project — 
which garnered its camp-fortified 
name through her antics with Mas- 
tei-son and Ronald. " 'Fabulous' is so 
tongue-in-cheek," she says. "When we 
were recording, the guys would say, 
'Oh, Miss Easton, you're so fa-a-abu- 
lous. You're just simply fabu today. 
I.,ove the hair.' Oiiginally, the label was 
going to call the album 'Sheena,' but 
this so fit ttith the spirit of the project. 

"You just can't do di.sco and take 
yourself incredibly seriously," she 
adds. "Anyone who does, it's like, 
'Oh, get over yourself.' You just 
have to put this album on, play it 
really loud, and dance." 
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PLUGolN 



EUROPE 



S-3 April, SDOi Barcelona 

Princess Sofia Inter-Continental 



Online Music is now a mainstream phenomenon. In 2005, the global online music market will grow 
to US S5.4 billion, and in Europe alone it will represent €1 .6 billion or 1 2% of overall records sales. 
Yet, even as new distribution technologies are threatening to erode the industry's core revenue 
models, new product categories, payment options and programming models are creating a wealth 
of opportunities. Plug. in Europe will focus on the prospects and pitfalls that are emerging as the 
music industry moves online. 

• Assess the impact of new online business models on the retail scene. 

• Gain valuable insight into the ways in which labels, artists, & media companies must evolve. 

• Ascertain who will control digital rights in areas such as downloads, radio, and retailing. 

• Understand how or whether the advent of the online music medium will empower artists. 

• Determine whether downloads will remain a trend, or if smart phones will advance the idea 
of portability toward a customisable subscription scheme. 

• Hear the latest Jupiter Media Metrix research on the evolution of the online music economy. 

To register and for more information: 

visit www.plugin.jup.com, e-mail customerservice@jup.com or 
contact Claire Doughty at +44 (0) 20 7747 0578 

For speaking opportunities: 

contact Sarah Watkins at + 44 (0) 20 7747 0566 

For sponsorship and exhibit opportunities: 

contact Richard Hargreaves at +44 (0) 20 7747 0579 or e-mail Rhargreaves@jup.com 



Drawing on the success 
of Plug.ln NYC, a Forum 
which has dominated 
the online music event 
scene year on year since 
1995, Jupiter Events, in 
association with Billboard 
magazine, is thrilled to 
bring this famous music 
industry Forum to Europe. 



www.plugin.jup.com 



In Associal;ion with: 

BilllsMrd 



::::P Jupiter Events: 

32 Haymarket, Piccadilly Circus, London SW1Y 4TPi 
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roodba n d "^'^ ' e nt Net 




br oad ba nd ta lentn et.cofn 



The first professionally oriented virtual marketplace to promote unsigned and 
developing artists to the music industry and audiences worldwide. 



SHOWCASE YOUR TALENT ON 
BROADBAND TALENT NET FOR FREE! 

Broadband lalcni Net cclrfarates a new wtb launch, and offers pfofcs^ional membership for 
FREE! Tailored to afford new artiste and music companies wilh an "induslry strength" online 
presence, the Broadband Talent Net Membership provides all of the ingredients necessary to 
pfomole your music to labels and fans online, all day. every day. worldwide. Applying is easv, 
Visit the site and upload your music today! 

For more information, vijit www.broadbanOIslentncl-Com/membcr^hip 



Top 10 Favorite Artist Picks 



October 20, 2000 



The Most Popular New Talent On Broadband Talent Net 



Artist 
Aztek Trip 
Too Phat 
TRMT 
Julie Frost 
Poetic Ammo 
Dante 

Alex2 Johnson 
Barely Heroes 
Jesika Toracinta 



Genre 



Weeks On 



10 Liquid Ginger 



Rock. Alternative 

HipHop. R'nB 

Alternative. Acoustic 

Pop. Rock 

Hip Hop, Pop 

Rock 

Pop 

Rock, Alternative 
Pop. House 
Pop. Rock 



Radio Play Favorite Song Requests October 20, 2000 



The Most Listened-to New Tracks On Broadband Talent Net 



# 




Genre Weelis On 


1 


Dream About You, Aiexz Johnson 


Pop 


13 


2 


Too Phat Baby (feat. Ruffedge). Too Phat 


Hip Hop, R 'n B 


8 


3 


Invisible Lover, Caylcy Monte 


Dance, Electronic 


7 


4 


Storm Raging. Catherine Phoenix 


Pop. Country 


5 


5 


Wishing On A Star, Alex2 Johnson 


Pop 


11 


6 


No Chance For Survival, Jesika Toracinta 


Pop. House 


4 


7 


Please Forgive Me, Barely Heroes 


Rock, Alternative 


11 


8 


Right Shoes, JFJ 


Roci<, Pop 


1 


9 


Closer To Me, Prince Dred 


House, Dance 


1 


10 


All 'Bout The Hook Up (feat Rnfa), Poetic 


Ammo Hip Hop, Pop 


2 






M iilf «na«n,(i)iimrtonl,n« 





New Talent Spotlight 



The Most Outstanding And Available Acts On Broadband Talent Net 



DANNIGEEetSUGABUSH 

phrases like 'raw taient,' 'poetic, narrative vocals' and 'fiery beauty' have all been used to 
dcscntjc singrr/songwriter Danni Gee. While a student of music and dance at the Performing 
Arts School of Philadelphia, Danni began writing her words and blending rhem witti a funky. 
R'nB mix. In a short time, Danni has amassed a full catatoque of songs dealing with her life 
and her love. Her writmg and vocal ability catapulted her from the youth choir of the local 
church in West Philadelphia to center stage along side a bevy of performance veterans. She 
is in constant demand providing guest vocals for several acts including Jessica Care Moore 
and Detroit Read, Greg Tate's Medusa Oblongata, and the legendary group Sister Sledge, 
with whom she has toured in the US and Europe. Ever the woman on a quest, Danm 
sought out other artists to assist her in communication her eclectic vision to the world. 
Her exhaustive search has yielded a group of musicians, who with Danni as their voice, 
became SugaBush. Check them out! 



Genre: From; Deals sought: 

R "n B. Alt.. Funk New York. W Recording Contratc. Publishing. Booking Agent 
For further artist details log on to www.broadbandtalentnct.com/danniqee 




Artists & Music 



CEIL! RAIN 

(Continued from vaae 20) 
them." 

Disney adds that there are 
plans to work Christian radio and 
that the first single will be "God 
Done Good." He says there are 
also plans to take a track to triple- 
A radio. 

"He [Bob Halligan] speaks to 
the listener's heart, mind, and 
soul," says Phil Smith, music 
director at WJTL Lancaster, Pa. 
"He is a wordsmith and tells para- 
bles of faith rarely found in 
today's songwriters." 

"Provident Music Group, our 
distributor, is very committed to 
it," Disney says of the set. "It's 
been amazing how Provident has 
embraced this band. They gave us 
some ship estimates that are 
much higher than what we 
thought they would do because 
they believe in this band, and they 
are hitting that number. We're 

'The challenge ivith 
Ceili Rain is that 
they don't fit into the 
normal Christian 
radio format' 

-OBmiSDISMEY- 

thrilled with the attention we are 
getting from them on this band." 

BMG has also been very sup- 
portive. In addition to going to 
mainstream retail through BMG, 
the Ceili Rain album will be sold 
through BMG Direct. 

Disney says D Squared plans to 
be "pretty guerrilla" in marketing 
the Ceili record. "We can do some 
things much quicker than some of 
the bigger companies can," he 
says. "The other thing we have 
going for us is so many people, 
especially in Nashville, are really 
rooting for this band. People are 
willing to do some things to get 
these guys some exposure. Kathy 
Mattea called these guys a seven- 
headed Irish pop/rock monster. 
When she was asked to do a set at 
Fest De Ville in Nashville, she 
wanted to do something more 
Irish-oriented, and these guys 
were her first call." 

To help expand the band's fan 
base, Disney says, Kyle Fenton 
Promotions and Barb King Mar- 
keting have been hired to also 
work the project. There are plans 
to include the record in some of 
the record chain catalogs as well 
as to do special promotions in 
select markets. According to Dis- 
ney, the label also plans to secure 
"price and positioning" at retail. 
The album will be available for 
download via EMusic. 

"We've got to introduce Christ- 
ian retail and their customer base 
to the music. So the band has gra- 
ciously agreed to jump on a promo 
tour," says Disney. "They said, 
'Tell us how many cities you want 
us to go to, and we'll go.' It's 
amazing." 





SIGNED ARTISTS AND REGIONAL NEWS 



UROWIN' UP TOGETHER: The lads who make up Ann Arbor, 
Mich., band Asher have been making music together since their 
junior year at the University of Michigan under the name Colonel 
Sun in early 1999. It's an alliance that's earned them kudos from a 
solid reputation along the competitive local club circuit, as well as 
a citation from The Michigan Daily as best local band of the year. 

As with most college bands, the lineup has changed a bit over 
time, but the quartet now seems fairly solid with Brian Cohen 
(guitar/vocals), Philip Son (gui- 
tar). Brian Egan (bass), and 
Milte Kegler (drums). And if 
"Four Explanations," the four- 
song demo they're shopping, is 
an accurate barometer, tlieir 
chemistry is potent. 

Produced by the band with 
Drew Peters (respected in mod- 
ern rock circles for his one-time 
membership in the band Get- 
away Cruiser), Asher's disc is 
nothing short of pure-pop pleas- 
ure. Although intended as 
sketches of the band's potential, the set's tightly structured tunes 
are couched in lean, guitar-charged arrangements that are low on 
the attitude and off-putting posturing inherent in the modem rock 
genre these days. Rather, the band seems unabashedly open as it 
strives to explore honest emotions in an empathetic fashion, with- 
out forgetting the need for a sticky hook. "Steeplechase," in par- 
ticular (whicli Cohen describes as a song that intends to discuss 
"the fear of getting trapped in a routine and monotonous lifestyle"), 
is so engaging and so infectious that it lingers in the brain long 
after the music has .stopped. 

Equally memorable is "In The Cameos," which Cohen says "cel- 
ebrates the unexpected bonds people make with the fleeting char- 
acters in their life stories." Thoughtful stuff, indeed. 

Following a short visit to the U.K. this summer. Asher is cur- 
rently in the studio, working on new tracks. This is a band well 
wortti monitoring. To check out what it's up to, call Cohen at 734- 
945-3810. 

HaNGIN' WITH DOGS: Despite a knee injury that has sidelined 
the Hangdogs' drummer and forced the cancellation of most of 
their remaining tour dates, the roots/rockers managed to play one 
final fall gig Oct. 21 at the Rodeo Bar in New York. From the 
moment the foursome ripped into the title song of their new CD, 
"Beware Of Dog," they had the audience roaring and gyrating in 
the aisles. 

Amazingly, considering that it was the opening night of New 
York's first Subway Series in 44 years, the Dogs even managed to 
lure crowds away fi'om the tw^o television sets in front of the bar. 
The sizzling guitar work of Automatic Slim and rocking-keening 
vocals of Matthew "Banger" Grimm blessedly put a halt (if only 
temporarily) to the sniping between Mets and Yankees fans. Now 
that's a commanding live band. 

For more information on the Hangdogs, or to purchase "Beware 
Of Dog," visit their Web site, hangdogs.com. 

SiNGIN' SWEET: Sometimes, there's nothing better than a 
singer/songwriter who hits the perfect balance between intro- 
spection and pop accessibility. Sara Carlson is one of those rare 
new artists who walks that line with remarkable ease. Her epony- 
mous EP is an irresistible collection of tunes that wash over the 
mind like a cool breeze. For starters, she has an intriguing voice, 
landing somewhere between Jewel and Alanis Morissette in 
tone. And her songs are like mini-movies, richly detailed and 
empathetic. You truly get something fresh from songs like the 
rockin' "I Have Nothing" and the country-kissed "Anything But" 
with repeat spins. 

Do not delay in seeking this gem of a recording out. Call 212- 
252-4468 for additional details. 

Assistance in preparing this column was provided by Mike Sali- 
nas in New York. 



[ni Hrt ni .hu.jt t'Hsr inci Other Up and coming artists visit ouf wcbsite st 

. ti (llaKnlnct.com 



26 



www.billboard.com 



BIUBOARD NOVEMBER 11, 2000 





Af^QHiTECTURE 




Picture the pleasure 
with these beautiful gifts 
from WATSON-GUPTILL 



CLASSICAL NAUSIC 




CIIRLSTIE'S ART DE( 0 
By Fiona Gallagher. Gleaned from precious pmiUe 
ollections and tlw arc hh'es of the worid-fanious auction 
house, the objects in IhLs sturminn illustrated suney 
Iracc the development of Art [>eeo within the historical 
context of an era marlced b> the quest for a lifestj le 
filled with speed and opulence. 120 color illus. 

MAD: tWER TO COVER 
An Inside look at the outside q{MAD — the mast 
successful satire magazine in the counti>'. Here are 
all of the first -100 cos-ers. together for the first time, 
along with rare, ne\er-before-seen art, photos, and 
sketches from StAD'x humble inreplion right up 
lo the present. 4(K> color, 50 b&w illus. 

PAIFL MdARTNEY: 
I SAW HIM STANDING THERE 
By Jt)rie B. Gracen. Exclusht; photi^iphs taken 
b>' the author who had unique access to the arlLsl 
since 1976 combine with revealing statements 
by McCartnf!)' himself and stories by fans in this 
unique t^lmpse into the private pen>ona of one of 
the world's greatest musician-singer-songsiTiters. 

Ifl) color. Wb&willas. 

THE BILLBOAHD nJ^l^STR^VTED 
ENCIfCLDPEDIA OF CLASSICAL MUSIC 
Edited liy Stanle>' Sadie, Containing a dazzling display 
of iiifortnalion, analysis and color, t his comprehensive, 
authoritative iuid accessible mlume Ls idea! for hack- 
ground reading or use as a wide-ranging reference work. 
Organized chronologically Iwr' musical era, it brings to 
life the key composers and personalities, musical 
styles, forms and instruments. 9<)0 color Illus. 

SPECIAL EFFECTS 
The History and TTte TechnUpte 
By Ricliard Rickilt. Spaiming the rich hLsloiy of mo\ie 
magic, from George Melies's A Trip lo the \Uxm to the 
Wachowski Brothers' TheMatrLr, this spectacular 
guide lo visual trickeiy Ls unparalleled in scope, 
presenting a lushJy illustrated chronicle of 
special effects development over ten decades 
of filmmaking. 350 color, 60 b&w illus. 

THE ARTS AND CRAFTS 
UFF-STVIJ: ANT) DF^SIGN 

B>' Wend>' Hitchmough. This unique book 
explores the waj's in which objects, interiors, 
and buildings were put together and us<h1 after 
they left the Arts and Crafts designer's studio. 
Organized on a room-b>'-room basis, this 
handsome volume explores the individual 
interpretations that gave the .style its 
enduring substance, 
120 color, 10 b&w illus. 



ARCHITECTimE- THE CRITICS' CHOICK 
Edited by Dan Cruickshank. Thisengrossiim 
guidwl tour Ls dhided into ten chapters, rangini; 
from antiquity to mcHlemism an<i l>e>ond, e;u'h written 
bv' an eminent special. The contributors' choices 
give the reader an enormously varied selection from 
vs-orld-famous structures lo lesser-knim-n masterpieces 
that have, until now. been the private pleasures of 
the experts. 1!KJ color, 50 b&w illus. 

A WORLD OF Oirn OWS 
^ 'omen as Artists Since (he Renaissance 
By Frances Borzello. Told for the first time, here is 
the stirring account of the centuries-long straggle of 
gifted women who confronted the exclusionaiy tactics 
of a male-dominated art establlshmenl but pres-sed 
ahead to gain public acceptance as sought-afler 
professional artists. 100 color, 100 b&w illus. 

n^ION INTERIORS 

The International Design of Andrew Martin 

&y Mari in Waller and Dominic Bradburv'. This 
l>eautifulty illuslraled atlas of design Ls a virtual 
trawl book for the house, each chapter offering a new 
geographic experience and suggesting recipes for elegant 
living, ftising idejLs from mmy difFereni cultures into 
eclectic, exciting, and unique home interiors. 
180 color. 20 b&w illus. 

MRON COPIAND-S .VMERICA 
.4 Cultural PerspecUre 
By Gail Levin and .ludith Tick. This fresh and 
engaging look at a great American composer reveals 
a little-known but criticallv- important passion m his 
life — cherished ftiendships with some of the most 
remarkable artists of the twentieth centuiy who 
had a significant influence on Copland's music. 
50 color, W b&w illus. 



liNDERSTANDING PAINTING 
Ihemes in Art Explored and Explained 
F^iteri by Alexander SturgLs ;ind Hollis Clayton. 
This fresh approach to underslaiuling the historv 
of art is the only book to explore painting by 
genre, rather than chronol<^'. providing a new 
and enlightened wa.v to \iew and appreciate 
the language of art through the ages, 
color illus. 

LOST CHICAGO 

Bv' David Garrard Lowe. Now avjiilable in a 
revised and updated paperback edition, this 
hi^ly acclaimed book recreates the magical 
built emironmeni that thrilled generations 
of (Chicago residents ;md \isitoni before 
falling to the ftxecking ball of 'progress," 
270 b&w illus. 




Wherever books are sold 
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THIS 
WEEK 


LAST 
WEEK 


WKS ON 
CHART 


COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE. MASS MERCHANT. SoundScan* 
AND INTERNET SALES REPORTS COLLECTED. COMPILED. AND PROVIDED BY ■ 1 llf ||| 

ARTIST NOVEMBER 11. 2000 TITLE 
IMPRINT 4 NLIMBER.'DISTRIBUTING LABEL (SUGGESTED LIST PRICE Oft EQUIVALENT FOR CASSETTUCD) 




NEW > 


I>l£ KEW LIFE COKllUmrf CHOIR fHT. JOHN R KEE m ifLTOT <3:M> IT i :,- 


IIOrGUIir(..-THEDIP£IIIE»CE 


2 


2 




SOULDECISION MCA 112361 (ll.9&17.9e) 


NO ONE DOES IT BETTER 


3 


5 




BRAD PAISLEY • arista Nashville i8871/righo9EI'16 98) 


WHO NEEDS PICTURES 


4 


8 




DONNIE MCCLURKIN verity 43150 (10 98/16.981 LIVE IN LONDON AND MORE... 




NEW *■ 


PASSION WORSHIP BAND sparrow 51768 (15.98 CD) 


PASSION: ONEDAY LIVE 


6 


S 1 3 


KEB' MO' OKEH,'550 music 6142a'tPIC (12 98 EQ18 98) 


THE DOOR 


a: 


NEW » 


REBECCA ST. JAMES forefront 25251 (16.98 CD) 


TRANSFORM 


(D 


NEW » 


KATHIE LEE GIFFORD universal 159690(11 9a'l7 98) 


HEART OF A WOMAN 


9 


. 1 4 


PAUL OAKENFOLO ioncon SIRE 31035 (19 98CDI PERFECTO PRESENTS ANOTHER WORLD 




NEW ^ 


RONI SIZE/REPRAZENT TALKIN- LOUD/ISmNO 548201/IOJMG 117.98 CD) 


IN THE MODE 


OD 


NEW » 


AFU-RA D&O'tN THE FVUNT/FAT BEATS a210-/KDCH (10.98/17.981 BODY OF THE LIFE FORCE 


12 


; 




OSCAR DE LA HOYA EMI LATIN 21967 (11.98(17 98) 


OSCAR DE LA HOYA 


13 


9 




THE UNION UNDERGROUND FWIRAITCOUAMt iVn:m\7M tm\ 91) 


Ml EDUCATION IN REBELLION 


14 


10 




NICKELBACK ROADRUNNER 8586 (8.98(13 98) 


THE STATE 


OD 


NEW > 


MEDESKI MARTIN & WOOD BLUE note 22841 -/Capitol (16.98 CO) 


THE DROPPER 


OD 


36 




MAimn SIW«I iKmisiTM .« wsw 3 »9 !!i M«RTH» SlfMRT ima SfWSOWV SOUNDS -'OS nk.mm 


17 


3 




TONY lOMMI DIVINE 27B57/PRIORITY(10 98/1G 98) 


lOMMI 


18 


11 




PHIFE DAWG GROOVE AnACK068','LANDSPEED(11.9a>15.98) 


VENTILATION : DA LP 


19 


14 




HOKU GEFFEN 49064fr iNTERSCOP£ (11 9a'17.98) 


HOKU 




27 




STACIE ORRICO forefront 25253 (U g&lS 98) 


GENUINE 


21 


16 




DJ SKRIBBLE big BEAT.ATLANTIC B3343/AG (17.98 CO) 


ESSENTIAL DANCE 2000 


22 


19 




KURT CARR ( THE KURT CARR SINGERS G0SFOCEllTRK490747.tNTE«SCO'E 110.91'IS 9B> AWESOME WONDER 


23 


17 




NINA GORDON warneh BROS, 47746 (ll,98'l7.98i TONIGHT AND THE REST OF MY LIFE 


cs) 


35 




CHAYANNE Columbia 84098'Sony discos (10.98 E(V17 98) 


SIMPLEMENTE 


CS) 


33 




ZOEGtRL sparrow 51 734 ( 1 5 98 CO) 


ZOEGIRL 



The Heatseekers chart lists [he best-selling titles by new and developing artists, defined as those who have never appeared in the 
top 100 of Tbe Billboard 200 chart. When an album reaches this level, the album and the artist's subsequent albums are immerli- 
ately ineligible to appear on the Heatseeker? chart. All albums are available on cassette and CO. 'Asterisk indicates virtyl LP is 
available. T ) Albums with the greatest sales gains, a 2000. Billboard/BRI Communicalions. 


26 


.3 




OELTRON 3030 75 ARK 75033' (10.9B/16.98) 


DELTRON 3030 




NEW ^ 


FOZZY MEGAFORCt/PALM 198a(RYW) PALM (10.98(16 98) 


FOZZY 


28 


20 


9 


NO QUESTION PHILADElPtnlA INTERI«TIOf«bRUFFNAT10N 4775aWARNER m 


)S(119»17 98) NOQUESTION 


29 


23 


4 


ROr D. MERCER UROIN iNASKYiiii »J03 1 10 9a'16,9«l HOW BiffA BO* ARE YA? VOLUME SEVEN/HUNGIN' IT UP 


36 


22 


17 


PHIL VASSAR ARISTA NASHVILLE 18891/RLG (10.98/16.98) 


DLJ 1 1 l/ACC AD 


31 


15 


3 


DELIRIOUS? SPARROW 51739(16.98 00) 


GLO 


32 


24 


7 


COLD Fl IP.'GEFFCN 490726/INTERSCOPE (8.9B/12.98I 


16 WArb tU t>LttU UIN blAbL 


33 


18 


3 


1 ML bUrbn 1 UNLb BEC ^7740 (16.98 CD) 


LUUU ANU LLtAK 




NEW» 


NELLY FURTADO DREAMWORKS 450217/INTERS(X)PE (8 98/12.98] 


VAJUAA MCI 1 VI 

WnUA, NtLLTl 




34 


21 


RASCAL FLATTS lyric street 16501 l/HOLLVWOOO (8.98(12.98) 


RASCAL FLATTS 


C36) 


NEW » 


LIL" FLIP SUCKAFREE 5080 0 1 98(16,98) 


THE LEPRECHANN 




4G 


83 


50NICFL0OD GOTEE 2B02 (15.98 CO) 


SONICFLOOD 




38 


7 


EVAN AND JARON Columbia 69937/CRG(l 1.98 E(V17.98) 


EVAN AND JARON 


39 


21 


3 


SPINESHANK ROADRUNNER 8563 (8 98/13 98) 


THE HEIGHT OF CALLOUSNESS 


40 


28 


18 


TAPROOT VELVET HAMMER(ATLANTIC83341/AG (7.98(1 1,98) 


GIFT 


(Ti^ 


43 


S 


CONJUNTO PRIMAVERA FONOVISA 10118 (898/12.96) 


EL RECADO 


42 


30 


11 


RODNEY CARRINGTON CAPiTOL (NASHVIaE) 24827 (10.9EV1 7.98 


) MORNING WOOD 


43 


31 


5 


ALEJANDRO 5ANZ WEA LATINA 85052 116.98 CD) 


EL ALMA AL AIRE 


44 


29 


2« 


KEITH URBAN Capitol (Nashville) 97591 110.98/16.98) 


KEITH URBAN 


4S 


40 


2 


KIRK WHALUM Warner bros. 47887 (17.98 CO) 


UNCONDITIONAL 


46 


39 


29 


METHRONE CLATOWN 27567;CAP1T0L (10.9a'I6.98) 


MY LIFE 


(3D 


NEW » 


KATHY TROCCOLI reunion I0070(lo.9a]6.98) 


LOVE HAS A NAME 


4« 


26 


4 


SOUL ASSASSINS rufflife 600O2- (12 9&17 98) MUGGS PRESENTS THE SOUL ASSASSINS 11 


49 


45 


10 


MAJOR FIGGAS RUFFNATI(]M 47749*,WARNER BRCS. I)] 98') 7.98) 


FIGGAS 4 UFE 


SO 


48 


13 


RACHAEL LAMPA word 61068tPlC (1 1.98 E(J'16.9BI 


LIVE FOR YOU 



BILLBOARD'S WEEKLY COVERAGE OF HOT PROSPECTS FOR THE HEATSEEKERS CHART ♦ BV CARLA HAY 



BuRNSIDE BLUES: 
Veteran blues singer R.L. 
Burnside has the potential 
to breal< into the Heatseek- 
ers top 50 with his current 
album, "Wish I Was In Hea- 
ven Sitting Down" (Fat 
Possum Records). 



Boiling Point. New York- 
based rock band Boiler 
Room worked with pro- 
ducer John Travis (Kid 
Rock) on its Tommy Boy 
Records debut album. 
'Can't Breathe." Lead 
singer Chris Lino says the 
band's influences range 
from " '60s rock to today's 
R&B.' The band has got- 
ten exposure on rock sta- 
tion WXRK New York. 



The set is currently bub- 
bling under the Heatseek- 
ers chart and is No. 8 this 
issue on the Top Blues Al- 
bums chart. 



Burnside has experienced 
other hits on the 'Top Blues 
Albums chart: 1998's "Come 
On In" (No. 11), 199rs"Mr 
Wizard" (No. 12), and 1996's 
"A Ass Pocket Of Whiskey" 
(No. 13). 

Burnside begins a U.S. 
tour Nov. 16 in New York. 
Other tour dates include 
Nov. 18 in Philadelphia; 
Nov. 24 in Chicago; Nov. 29 
in Dallas; Nov. HO in Austin, 
Texas; Dec. 1 in Houston; 
and Dec. 2 in New 
Orleans. 




Natalie's Gospel. Natalie Wil- 
son & the S.O.R Chorale's 
self-titled album on Gospo 
Centric Records features a 
guest appearance by producer 
Rodney Jerkins, who raps on 
the track "Act Like You Know." 
Wilson says she wants to be a 
"positive role model for young 
women." 



REGIONAL HEATSEEKERS NO. Is 



Three pop 

musketeers: 

Teen R&B/pop trio 
3LW has received 
early exposure for 
"No More (Baby 
I'ma Do Right)," 
the first single from 
the group's self- 
titled debut album, 
due Dec. 5 on Epic 
Records. 

The song has 
been rising up The 
Billboard Hot 100, 
where it stands 
this issue at No. 85. 
It's No. 52 this issue on the 
Hot R&B/Hip-Hop Singles 
& TVacks chait. The video for 
the song has been getting 
played on the Box and BET. 

Around the album's 
release, 3LW is expect- 
ed to make appearances 
on BET, "Soul Train," 



MOUNTAIN 
Blu* Man droup, Audio 



NORTHEAST 
Afu-fta, Body Ot Th9 Utm foreo 




EAST NORTH CENTRAL 
SoulDdCislon, No 0ns Does It Better 



I 




WEST NORTH CENTRAL 
SouD«ciilon, Mo One Does It Better 



PACIFIC 
K»b' Mo-, ni* Door 



lT 



MIDDLE ATLAMTIC 
nw Miw III Conmurtf Choc, fM MV-N fipmno* 



SOUTH ATLANTIC 
lb* Nn Ut Cmwitr Ctoi^ W Ai^. Ita bpciHM 



SOUTH CENTRAL 
Ur Flip, The Lopnchann 



THE REGIONAL ROUNDUP 



Rotating top 10 lists of best-selling titles by new and developing artists. 


WEST NORTH CENTRAL 

1. SoulDecUwn Ni.> Occ Dii^ It Sttncr 

2. Tht IWoo Undtrtround V :i] j:ilia- in Reielfji 

3. Brad Paniey Wtio NeeOs '^c^L>^« 

4. NicMtMck The 

5. Kalhli Lm Grfford H«irt CH A Woman 

7. Hint Cordon TDniEfii And The Best 0* My We 

8. Rmoi nms R«ns 

9. Rodnev Cxnnston Motning W»nd 

10. Cold 1 3 Wa-ii To Bleed On Stage 


MIOOIE ATLANTIC 

2. Atu-R« BcOy 01 Tr« Lile Fame 

3. Oi Tauchcr Live AI Welter Han NYC 

4. Kalhl* Lm fiMom M»art Ot A Worndn 

5. Ron! Sin/Rtprmnt Ir Th« Mod* 

6. Hcduki Mwlin i Wood I>ie Drapoer 

7. Piul (WdmAM Pwiscia P-esems A'>Dihei Wci3 

8. SoulDacitlon Ns One Does it Benei 

9. Donnic McClurtiln tiwc In LtoOor Aixl Mc»c 

10. Oi Shrlbbto Essential Dance 2000 



and Nickelodeon. 

The group will also get a 
publicity push in such teen- 
oriented magazines as Teen 
People and Seventeen. 

Nonstop gigging: 

Rock band 6 Gig has been 
steadily touring in sup- 
port of its album, "Tincan 
E.\periment" (Ultimatum 
Music). The touring may be 
starting to pay off, as the 
album makes a showing this 
i.ssue at No. 5 on 
the regional New 
Artists, Northeast 
chart. 

Upcoming 6 Gig 
tour dates include 
Nov. 14 in Omaha, 
Neb.; Nov. 16 in 
Denver; Nov. 17 in 
Albuquerque, 
N.M.; and Nov 18 
in Phoenix. 

' Delirious 

NEW age MU- 
SIC: Electronica/ 
new age act Del- 
erium consists 
of former Front 
Line Assembly 
members BUI Leeb and 
Rhys Fulber. Delerium's 
album, "Poem" (due Nov. 21 
on Nettwerk Records), fea- 
tures guest appearances by 
Matthew Sweet and Six- 
pence None The Richer's 
Leigh Nash. The album's 
first single, "Innocente," 



features Nash, and the 
track will be serviced to 
modem rock, triple-A, and 
hot AC radio early ne.\t 
year. 

Delerium's previous al- 
bum, 1998's "Karma," was a 




Life Of The Party. Life- 
house is climbing up the 
Modem Rock Tracks chart 
with "Hanging By A 
Moment," No. 18 on the 
chart this issue. The 
track— which lead 
singer/guitarist Jason 
Wade calls "a love 
song"— is the first single 
from Lifehouse's debut 
album, "No Name Face" 
(DreamWorks). The band 
is on a U.S. tour. 



No. 5 hit on the Top New 
Age Albums chart, and it 
reached No. 8 on the region- 
al New Artists, Northeast 
chart. 
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VAfllOUS ARTISTS 

Rhapsodies In Black: Music And Words Frotn The 
Harlem Renaissance 

COMPILATION PflODUCER Snawn Amos 
Miwi 79874 

n 

Featured in Miuttc to My Ears, Bill- 
board, Oct. 21. 

^ SPICE GIRLS 
Forever 

PRODUCERS: varrtws 
Vllliii 50467 

The pop landscape has changed quite a 
bit since the Spice Giris' last group 
offering three years ago. Pouty teens 
and pimp-rockers are ruling the roost, 
and it's hard to factor the camp quartet 
(sadly minus the delectable Geri Hatli- 
well) shouldering its way into the fray 
with any kind of relevance — that is, 
until one hears the remarkably potent 
"Forever." Largely produced by red-hot 
hip-hop maestro Rodney Jerkins, the set 
oozes with timely funk beats and the 
kind of well-crafted songs that No. I hits 
are made of. It's also a fairly serious 
effort. No giddy declarations k la 
"Wannabe" here. Rather, the gals delve 
deep into love of a far more adult 
nature — and they do so with more gu.sto 
and more soul than ever before. 
Although it takes a moment to get used 
to the concept of a "serious" Spice Girls, 
they pull it off quite nicely, often conjur- 
ing images of an Anglo-fied Destiny's 
Child. It's a dicey move for an act whose 
career is built on frivolity, but it's also a 
wise one. 

★ THE BEAUTIFUL SOUTH 
PaintlftK h Red 

PRODUCERS. Paul Heaton. Jwi Kelly 
M2} 186810064 

On its eighth album, much-revered British 
pop band the Beautiful South remains 
true to its original, somewhat paradoxical, 
vision: the merging of summerj; postcard- 
perfect melodic." and keen (often sardonic) 
obsGiTations on British life. Deliriously 
idiosj-ncratic. the set unsurprisingly 
debuted at No. 2 on the U.K.'s Chart 
Information Networks chart in the Oct. 28 
issue. With the songwriting partnership of 
Paul Heaton and Have Rotheray in |>eak 
form, "Painting It Red" luxuriates in 
stripped-down arrangements — even with 
rh.vthmic infusions courtesy of Norman 
Cook (aka Fatboy Slim) — and timeless 
tales. Steeped in melancholia, a la Simply 
Red's "Hfildinjr Rwck The Years," "Mascu- 
line Eclipse" deals with unrequited admi- 
ration. If it's advice on life's journey ya 
seek, look no further than "A Little Piece 
Of Advice." which finds Jac(|uehne 
Abbot's cr>'s*^lline vocals rifling atop 
TVinidadian-spiked percussion. The high- 
light, though, is the wickedly sublime "If 
We Crawl," a smartly penned pop song 
that fondlv recalls a time when songs like 
Soft Cell's" "Say Hello, Wave Goodbye" 
ruled dancefloors and airwaves. 



SPOTLIGHT 



jam e s Ta ylor. 



iAMES TAYLOR 
Greatest Hits Volume 2 

PROQUCtRS viir<:in 
Columbia 8S223 

Over the yeai-^*. there have been as 
many '"next J:imes Taylors" Jis "new 
Dylans," yet nobody has ever come 
close to rivaling either artist. And for 
sheer ease in musical skill, warm elo- 
quence in IjTical tone, and simple ele- 
gance in vocal style, there is no mod- 
em figure in American popular song 
who can hold a candle to .IT. This 16- 
cut Columbia-years sequel to his ini- 
tial .AppleAl'amer Bros.-era antholo- 
gy is one superb selection. For a solid 
(>2 '/i minutes, listeners can <lrink in 
the crisp songcraft, indelible singing, 
and keen emotional clarity of "Secret 
O' IJfp," "Handy Man." "Your Smil- 
ing Face," "Up On The Roof," "Her 
Town Too." "That's Why I'm Here." 
"Only A Dream In Rio.""Ever}'day," 
"Song For You Far Away," "Never 
Die Young," "(I've Got To) Stop 
Thinkin' 'Bout That." "Copperline." 
"Shed A Little Light," ".-Vnother 
Day." "Little More Time With You." 
and "Enough To Be On Your Way." 
This second chapter in the still- 
expanding canon uf Billboard's 1998 
Centur>' Awani winner is arguably 
even better than the first, and IXv- 
lur's manmioth international fan base 
will rejoice. JTs first "Greatest Hits" 
made history by selling over 10 mil- 
lion units in the U.S. alone. If anyone 
doubts that "Volume 2" will find an 
equal number of supi>orters. they just 
don't understand the pa-ision of Tay- 
lor's newest fans or the enduring 
devotion iif his old faithfuls. 



R&B/HIP-HOP 



★ TONI ESTES 
Two-Eleven 

PRODUCERS vatws 
PrierHy 4992 50150 

Priority further solidifies its R&B 
footing (Stephen Simmonds) with this 
noteworthy debut from singer/song- 
writer Toni Estes (Whitney Houston's 
"It's Not Right But It's Okay")- Enlist- 
ing such savvy producers as Bryan 
Michael-Cox, Teddy Bishop, Warryn 
Campbell, Jon John, and Teddy Riley. 
Estes— who co-wrote most of the 
album — crafts a radio-friendly mix of 
uptempo cut.s and ballads for an 
R&B/hip-hop project that takes its 
title from the address of Estes' child- 
hood home. While a couple of tracks 
("Independent I-ady" featuring Lil' 
Zane and "Stupid [Nothing I 
Believel") don't break any new ground 
on the female-empowerment front, 
Estes cuts to the chase and unleashes 
her promising chops on such other 
tunes as "Told Me," the ambition-driv- 
en "Big Things," "Change Of Heart," a 
sensual cover of Guy's "Let's Chill," 
and especially the old school-tinged 
"She Already." Estes is definitely 
going places. 



SPOTLIGHT 

FATBOY SLIM 

Halfway Between The Guaei And The Stars 

PRODUCER Fsir-^v S i-n 
Astralwef kt A5WS0460 
On the follow-up to his pop break- 
through, "You've Come A Long Way. 
Baby." Fatboy Slim (aka electronica 
pioneer Nonnan Cook) succeeds at 
the daunting task of assembling ma- 
terial that smartly courts pop H.sten- 
ers, while simultaneously maintaining 
loyalty to the club underground that's 
nurtured his career "Halfway" is a 
blissed-out journey, fueled by richly 
varied, state-of-the-streets beats and 
candy -sweet pop hooks. F'op/funk 
siren Macy Gray is among the set's 
guest vocalists, whipping through the 
old-school soul throwdown "Love 
Life" with saucv sen.-^ualitv and then 



I 

m 



waxing deep and spiiitual on the stii*- 
ring "Demons." Either track is a 
prime contender to draw radio ap- 
proval a la liist year's omnipresent 
"Praise You." Equally potent — and 
commercially viable — are the ornery 
first single. "Ya Mamma" (also fea- 
tured on the soundtrack to "Charlie's 
Angels"), and the trippy ambient 
"Sunset (Bird Of Prey)." The latter 
jam is offset by Slim's use of a. Jim 
Morrison sample from the classic 
"American Prayer"— a ballsy but 
savvy move, which is an appropriate 
overall de.>icription for this adventur- 
ous, ultimately satisfjing effort. 



DANCE 



INCOGNITO 

The Best Of Incognito 

PRODUCER. leiS'i PiSiil "8'ue>- Maw\>ck 

B)UB Thumli/Tjlkin' Loud/V«va 314 548 283 

Intertwining jazz, soul. funk, and disco 
elements, Incognito — helmecl/founded 
by Jean-Paul "Bluey" Maunick— has 



SPOTLIGHT 



lib" ,iJJ 



0' 



THE NEW LIFE COMMUNITY CHOIR FEATURING 
iOHN P. K££ 
Hoi Guilty 

PRODUCfcR, iot^r. P K*e 
Verity 431 39 

Mixleni gos|)el mae.'ftn) Kee and his 
New Life Community Chou-'s first 
cftVring since it.-; 19!»7 smash. 
"Strength." pim es to be more than 
simply worth the wait. In fact, the 
double-disc collection of 22 new Kee 
originals and two remixes of previous 
jewels could fairly be willed a popular 
music landmark. The ever-pmlifK- 
Kee displays a genre-spanning diver- 
sity that only continues to grow, 
changing the ver>' face and sound of 
gospel music along the way. Powerful 
R&B/pop balladn,- ("Peace") sits with 
[K'rfect ease next to no-nonsense hip- 
hop ("Give Me The Verdict"), bone- 
crunching funk/rock ("Right Here"), 
and percussive, salsa-spiced dance 
music ("Dance"). Thirteen years into 
his illustrious career, Kee remains 
one of gospel's most sparkling gem- 
stones, shining brighter than ever. 



consistently forged ahead with a classic 
sound that is as decidedly retro as it is 
decidedly contemporary. Because of 
this, Incognito has been embraced by a 
diverse community of music lovers, 
ranging from K&B purists to fans of 
jazz-lite to clubland's house contingent. 
"The Best Of Incognito" culls tracks 
from the band's last six albums. The 
i:j-track set also spotlights the sublime 
vocals of Pamela Anderson. Maysa, and 
Jocelyn Brown, among others — all of 
whom have figured into the act's lineup 
at one time or another. In addition to 
the positively ebullient "Ever>"day," 
the sultry "Deep Waters," and the 
wickedly sweet "Colibri," the collection 



features the act's faithful cover ver- 
sions of "Don't You Worry 'Bout A 
Thing," "Nights Over Egypt," and the 
David Morales-reconstructed "Always 
There." which were originally popular- 
ized by Stevie Wonder, the Jones Girls, 
and Side Effect, respectively. Also in- 
cluded are such previously unavailable 
(at least in the U.S.) gems as "Yester- 
day's Dreams." a live version of 
"Talkin' Loud." and Bluey's remix of 
"Chaiige." 



COUNTRY 



* KIERAN KANE 
The Blue Ctiair 

PRODUCER- Kicfan Kane 
Dud Rtckaning 001 S 
This guy makes great-sounding 
records. Alternating between smooth 
and rough, homespun and cosmopolitan, 
Kane has constructed a piece of work 
here that works well on many levels: 
He's an ace songwriter, and he possess- 
es a smooth, mellow voice (at times 
reminiscent of Jerry Jeff Walker). 
"Honeymoon Wine" is bluesy and gor- 
geous, while "Love Is Fair" is a realis- 
tic take on the ups and downs of 
romance. Kindred spirits Allison Moor- 
or and Kevin Welch co-wrote "Same 
Old Blues" and sing backup on the sub- 
tly thrumming number. Kane exudes 
regret on the moody "I'm Sorry." The 
haunting "I'll Go On Loving You," pre- 
viously a hit for Alan Jackson, finds 
Kane softly insinuating. Two French- 
language pieces round out a fine exam- 
ple of top Nashville songwriting and 
musicianship. 

THE GREAT DIVIDE 

Afterglow (The Will Rogers Sessions) 

I'RODUCbHS Danny Miller, Ihe Great Divide 
Brckee Bow 0003 

A kickin' little four-piece out of Okla- 
homa, the Great Divide has been around 
for eight years, and this set finds the act 
definitely on to something. "Afterglow" 
is a pretty fair countrj7rock rocorrl, with 
moments of greatness and a truckload of 
soul Singer/songwriter Mike McClure 
has a likeable vocal style that falls some- 
where between Steve Earle and Mick 
Jagger. Indeed, Stones influences are all 
over this record, from both versions of 
the sweetly sentimental "Wddflowers" to 
the loaded-with-attitude "Ain't About To 
Fall," the latter being a poor man's "Dead 
Flowers." The act's own "Wild Horses" is 
a ra(2^ed glorj' midtempo, and "Out Of 
Here Tonight" may be another road song, 
C Continued on next page) 



VITAL REISSUES 



DAVID BOWIE 

Bowie At The Beeb: The Best Of The BBC Sessions 
*68-72 

RLISSUt PRUDUCERS. Niget Reeve. Henry Wrerr.- 
>.tel«iih 

ORIGINAL PRODUCERS: various 
Virgin 7243 5 28958 

Tile peerless BBC archive continues to 
jit'Ul heaven-sent Uve perfunnances. 
and none is more eryoyabk- than this 
two-tlisc set sun'eying David Bowie's 
early appearances on the British net- 
work. "Bowie At The Beeb" begins 
with a disc of material from the late 
>i(ls. which Amis yuung Bowie and vai-i- 
t)us friends displaying more enthusiiism 
than masterj'. A riveting solo cover of 
.lacques Brel's "Port Of Amsterdam" is 
a highlight, as is the early originiU 
"Width Of A Circle." With the second 
disc, though, things stjul to i»ck with a 
vengeance. Bowies iris|iire<l iiariner- 
ship with guitar foil .Mick Kon.^on is 
ilocumenttMl in its nascent phase, and 




the "Ziggy Stanlu.'-t"-«Ta inulerial is 
eventually given a palpably live going- 
over. The rich-to-bursting program 
includes a hot cover of the Velvet 
Cndergn>und's "Waiting For The Man" 
(with Ronson and the Spiders From 
MaiK ripping it up) and renditions of 



"Moonage Daydrejun" and "Andy 
Warhol" that rival the album versions 
forglam panache. Initial pressings of 
"Bowie At The Beeb" come as a three- 
disc boxed set, with a bonus disc of a 
recent BBC studio concert . Despite the 
aptly named E:u-1 Slick as lead guitarist 
linslead of the inceniliaiy Reeves 
I labrels, Bowie "s longtime latter-day 
I'lu-tner). it's a great show. The set 
mixes iiirities and e.xcellent recent 
material with classic tracks, and Bouie 
is in strong voice throughout. "Fame" 
and "Let's Dance" are there, but con- 
noi.s.seurs will appreciate widescrtnjn 
lakes on soundtnick gems "Absolute 
Beginners" and 'This Is Not America," 

WL'll as the artful dusting-otTof key 
album tracks like "Always Crashing In 
The Same Car." The artist's elaborate 
Web site, daviilbowie.com. features a 
delaileil track list, along with audio- 
and \ideoclips fi-om "Bowie At The 
Beeb." 



■ I P||UQb SPOTLIGHT: Releases deemed by the review editors to deserve special attention on Ihe basis of musical merit and/or Billboard chart potential. VITAL REISSUES: Rereleased albums of special artistic, archival, and commercial interest, and out- 
HLDIiHIHs standing collections of works by one or more artists. PICKS (^}: New releases predicted to hit the lop half of Ihe chart in the corresponding format. CRITICS' CHOICES (*): New releases, regardless of chart potential, highly recommended because 
of their musical merit MUSIC TO MY EARS iJ~2): New releases deen^d Picks that were featured m the Music to My Eats column as being among the most significant records of Ihe year. All albums commercially available in the U-S. are eligible. Send review 
copies to MichMl Paoletta. Billboard. 770 Broadway. New York. N Y. 10OO3. Send country albums to Ray Waddell, Billboard, 49 Music Square W., Nashville, fenn. 37203. Other contributors: Irv Lichlman (Broadway/cabarefN.Y.); Bradley Bamtutger (classi- 
cali'wor!d')a7Z/pop//N.Y.); Steve Graytxiw (|az2/N.Y.): Deborati Evans Price (contemporary Christian/Nashville): Brian Garrity (pop'N.Y); Gordon Ely (gospel): John Diliberto (new aRe):. Philip van VIeck (blue^'wnrlri); Leila Cobo (Latin) 
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but it's Kot heart to bum. In some ways, 
the Great Divide ap|>ears to be searcliing 
for an identity to call its own. Until then, 
the foursome's got plenty of passion for 
the musical roads ahead. 



* JUANES 
Fijate Blen 

PRODUCER, Gus-ldto San[*j.iiild 
SttrcoAlntvvrul 6012159563 
The first solo album by former Ekhj-mo- 
sis singer/guitarist Juan Esteban Arislt- 
zabal (aka Juanes) is one of the most 
thought -provoking, exhilarating discs- 
released this year, one that straddles pop 
and rock idioms seamlessly to finally 
achieve a thoroughly distinctive and 
unique sound. The crowd-pleaser in this 
collection of 12 original songs will no 
doubt be the title track, which ase& elec- 
tric guitar riffs and acconiion to create 
an addictive groove that underlies 
almost painfully incisive IjTics. De-spite 
his obvious ability to write gorgeous 
melodies (witness the melancholic "Vul- 
nerable"), Juanes also inserts social com- 
mentary in virtually ever)- song. Though 
most of it refer^j directly to the strife 
currently under way in his native Colom- 
bia, the themes are univereal. one of the 
many reasons this artist will surely find 
resionance elsewhere. On the other end is 
the music itself, which goes from the 
hypnotic minimalism of "Ahi Le Va" to 
the tropical strains of "Podemos Hacer- 
nos Dano." The mix of electronic and 
acoustic, of i-ock and folkloj-e. and of mes- 
sage and mutf-icality make this a debut to 
remember. 



WORLD MUSIC 



^ King Ctiango 
The Return Of El Santo 

PRODUCCRS. fA'mA 
luihi Bop 70876-15271 

Andres Blanco and King Changn return 
with the follow-up to the gi-oup'a verj' 
twisted, self-titled debut album. This 
new record is an org>' of happening pop 
and world street noise. The constant 
hook is that ever>' groove is slightly 
askew and that nothing is quite what it 
seems. "Bnyeria." for instance, is almost 
a traditional Venezuelan tune, but the 
tempo is supersonic, and the vocal tracks 
are piled up like a stack of dishes. Both 
"Lil Sister" and '*T\ivera D-TVip" owe 
plenty to Latin-infused drum'n'bass, but 
"Tuvera" puj-sues a sjiacey, lounge/ 
mambo sound, while "Lil Sister" breaks 
out into a trip-hop vibe with a dead seri- 
ous IjTic. Add a taste of ska, punk, space- 
age industrial, and a doo-wop-esque love 
ballad ("Sin Ti"), and King C'hango ia run- 
ning on a fijll tank of eclecticism — and 
you can dance to it. This album is 100^ 
Nuyorican worldbeat. It's like having 
New York's Lower East Side poured in 
your ears for an hour, which ain't neces- 
sarily a bad thing. 



CLASSICAL 



* LOU HARRISON 
Rtryines Wim Silver 

PRODUCERS- LOU Haffison. William WinanI 
HewAIUofl 110 

Senior West Coast composer Lou Harri- 
son wrote the dance suite "Khymes With 
Silver" for star choreographer Mark Mor- 
ris and, in the debut performance, the fea- 
tured cello of Yo- Yo Ma. Here the work 
receives its premiere recording with cel- 
list Joan Jeanrenaud in the starring role, 
one of her first since lea\ing the Kronos 
Quartet. In varying combinations. Jean- 
renaud is joined by pianist Julie Stein- 
bei^. violinist Da\id Abel. violLst Ben- 
jamin Simon, and pei*cussioniat William 
Winant. The quintet realizKi! Harrison's 



subtly rhjthmic. richly melwlious score to 
a tee, whether the constituent dances 
draw from Indian or TXirkish traditions or 
from a step closer to home, such a*; the 
foxtrot and waltz. Harrison's simple, 
songfiil style is irresistible, with potential 
for bending the ears of new-music afi- 
cionados and neophjles alike. The light- 
hearted cover painting by Mark Bulwin- 
kle — repnKluced in eye-catching silver 
foil — is engaging as well. The San Fran- 
cisco-Uu'ied New Albion is distributed in 
the l",S. by Koch. 



CONTEMPORARY CHRISTIAN 



* RANDY TRAVIS 
Inspirational loumey 

PfiOr-UCER h.lc Lehfiir^ 

Atlantic 8341 7/Wariiar Bfot. 47893 

Randy TVavis is widely recognized as one 
of the most distinctive voices in country 
music and is largely credited with reviv- 
ing the format in the '80s. He puts that 
soutfiil baritone to great use on this out- 
standing collection of inspirational songs. 
And while he eould've taken the easy 
route by delivering a set of standanls, he 
instead recorded songs from the best 
Nashville tunesmiths. as well as penning 
a few himself The result is an album des- 
tined to become a benchmark in the coun- 
trj'/gospel genre. The fu*st single, "Bap- 
tism." is being delivered to both 
mainstream covmtrj- and Christian coun- 
try stations, "The Carpenter." co-writlen 
by TVavis. features guest vocahi b>' Way- 
Ion Jennings and Jessi Colter. Other 
standout cuts are "Drive Another Nail." 
"See Myself In You." "1 Am Going." and a 
hauntingly heautifiil acoustic version of 
"Amazing Grace." 



CHRISTMAS 



YOUNOA ADAMS 

Christmas WitFi Yolanda Adams 

EleMri 62S67 

CHRISTINA AGUtlERA 
My Kind Of Christmas 

PRODUCERS van^ius 
RCA 07SB3 69343 

CARRERAS, DOMINGO, PAVAROUI 
Tlie Three Tenors Christmas 

fRODUCtR Gtace Ro* 
Sony Classical SK 89131 

CYRUS CHESTNUT & FRIENDS 
A Charlie Brown Christmas 

PRODUCERS. Guy Ecksiine. £d Eckstine 
AttBirtic 83366 

CHARLOTTE CHURCH 
Dream A Dream 

PRODUCERS' Ri'^hatd Stannjiid, Julian GallaEt^f 
Sony Classical SK 89463 

UNDA EDER FEATURING THE BROADWAY GOSF^L 
CHOIR 

Christmas Slays The Same 

PRODUCERS: Ftaiik ViMMin. Linda tdw 
AllantiC 83406 

U3NESTAR 

This Christmas Time 

PROOliCrR Dflnn HuH 
BNA 07863 67975 

ROSIE O'DONNEU 
Another Rosie Christnis 

PROOUCfRS «*■ 11)111 
Columbia CK 85102 

LINDA RONSTADT 

A Merry Little Christmas 

PRODUCERS. Jonn Boylan, George Massenbu'g 
Elektra 62S72 

VARIOUS ARTISTS 

Sing Christmas And Tlte Turn Of The Year 

ORIGINAL PRODUCER: Crartes Pafker 
COLLECTION PRODUCERS. Anna Lomaii ChairetWis, 
Jeffrey A. GreenDetg 
RoiiMter I166T-18S0 
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DAVID GRAY Babylon - 

PRODUCEW Da*..;jaijy 
WRITER: D. Gr^ 

PUBLISHeR: Chryutis Music. A5CAP 
REMIXER: Brian Malouf 
IHT/ATOfiCA 60345 (CD promo} 

Hrit David Gray is following his wide- 
spread overseas acclaim with a strong 
buzz at l-'.S. radio with "Babylon." 
which is already being heralded as one 
of the more inspired offerings of the 
year. (*ross-format appeal, in fact, is 
bubbling from the song's start over the 
airwaves, with spins reported at mod- 
ern rock, Iriple-A, modern adult, adult 
top 40, and mainstream top 40. The 
singer/songwriter is an old-school sto- 
ryteller, tall on folk without sacrificing 
full-bodied production and vocal savvy. 
That's ironic, considering that the 30- 
year-old recorded his accompanying 
album with no budget in a London flat 
with the windows open and vehicles 
roaring past. Sonically. the guy sounds 
a bit like a cross between Don Mcl.ean 
and a clear-voiced Bob Dylan, conjur- 
ing a level of comfort that's usually 
reserved for well-known friends. The 
theme, which revolves around the 
hook "Let go of your heart/let go of 
your head," tells us to feel the joy out 
there and let go of life's trivial trou- 
bles. Apparently, parts of the world 
readily believe. The album is nine- 
time.'; platinum (i:io,(K)0 units) in Ire- 
land and has sold more than 400.04)0 
copies in the U.K. Gray is also selling 
out his headlining tour throughout the 
territory. No doubt the U.S. masses 
are likely to be ne.xt in line for thi.s 
highly appealing new artist, a refresh- 
ing antidote to much of the sound-alike 
buffoonery that's littering the charts 
now. 

96" MyEverythini (3:5ii 

PRODUCER. Bag and Amlfior 

WRITERS. A. Bagge. A. Birgisson. J. Jetire, N. Lacn«y 
PUBLISHFH. not MeU 

Universal 20327 (CO proitio) 
"Give Me Just One Night (Una 
Noche)." the fresh, opening track from 
98^'s new album. "Revelation," peaked 
at No. 2 on The Billboard Hot 100, but, 
boy, was it a quick hit. Univer.sal is 
wasting no time getting the second 
single out. in an effort to keep the 
boys' winning streak blazing. "My 
Everything" returns the quartet to its 
signature brand of lush, harmonic bal- 
lads, though this one sounds as much 
like an R. Kelly track (down to a tell- 
tale "whoo!" at the song's peak) as the 
group's own hits. Fans of the act are 
likely to immediately embrace this 
one. though there's nothing about it 
that is overly compelling in the way 
that, say, 1999's "The Hardest Thing" 
was. It's pretty enough, and the 
group's Jeff Jeffre and Nick Lachey 
deserve a pat on the back for co-writ- 
ing, but as we all know too clearly by 
now, radio lives for the moment, not 
for artist development. The wind could 
blow either way on this one. Let's hope 
there's a "Total Request Live"-ready 
videoclip on the way. 



SPOTLIGHT 




BRITNEY SPEARS Slronger (3:23i 

PRODUCERS. Ma< Uattm. Rami 
WRIIFRSi M MatTin. Rami 
PUBLISHER: Zomtja Enl(*pris». ASCAP 
Im 42753 (CO promo! 

Vying for her lucky seventh hit, Miss 
Britney siinply can't go wrong with 
this sassy, uptempo track, a stellar 
standout on her current seven-times 
pLntinum album, "Oops! ... I Did It 
-Again." The song was produced and 
written by the ubiquitous team of 
Miu -Maitin ami Rami, and the lyric 
cmtains a self-affirming me.ssage 
about the power of one. That's new 
gromid. But the i-eal fun uf this single 
crimes from the vikmI slylings of 
.Sj)ears. She sings in a moi-e aj^^s- 
siive style than we're used to. match- 
ing up with H somewhat beefier prf> 
duction style. It's a contrast with the 
decidedly girlish character of previous 
singles, including "Lucky," which sur- 
prisingly tw'iikwi at a lowly No. 23 on 
The Biliboiu-d Hot 100. Along with the 
grown-up thenuitics of "Stronger." the 
cu\'er ait on tlie promo ivlea.se illiLs- 
inites that our b:iby is growing uji. 
She's more womanly and demon- 
strates a more refined confidence imd 
elfgance than we've seen before. With 
the next single from Spears' current 
album likely to be Robert "Mutt" 
Liinge's nuiture ballad "Don't Let Me 
Be TTie Last TVi Know," it seems that 
lliis IS-year-old artist is now at a 
crossnia*Is in her career ;m she grows 
up with her target audience. Krom the 
kwlts — iuiil the sound of it — she se^ms 
more than likely to succeed in scam- 
less fashion. Absolute pop perfection. 
Corning up Nov. 21 is her home video, 
"Britney Spears Live And More!." fol- 
kfwed by a Fox-TV special Nov. 3tD. 
A1m*» see her Dec. 5 at t he Billboanl 
Music Awards. 



R & B 



TAMIA Strangei In My House ■Ay/) 

PHODUCtK ShepCfawlord 

WRITERS- A. Crawto-a, S, Joncs 

PUBLISHERS: Almo Music Cor p. /Hudson -Jordan Music 

Publisftin&Sliae Shae Mum, ASCAP 

EleMra 15S3 ICD promo) 

In the style of TV)ni Braxton or Whitney 
Houston, IVmia releases torch ballad 
"Stranger In My House." the second sin- 
gle from her launch on Elektra RecortLs. 
(The songstress left Qwest Records last 
year after the lackluster performance of 
"her 1998 self-titled debut there). While 
"Stranger In My House" has all the ele- 
ments of a Braxton signature song — an 
elaborately arranged track complete with 
strings, melodramatic lyrics, and a grad- 
ual build to an acrobatic vocal climax — 
it's missing the key element to become a 
classic — and that is Braxton's sultr>' 
voice. While Tamia can certainly reach 
those high notes, she lacks the velvety 
richness of either Braxton or Houston. 
The young artist's voice just doesn't 
quite possess the same warmth or tex- 
ture that her diva sisters have, although 
she is a more-lhan-capable singer, with a 
younger, perhaps more innocent sound. 
While it may be unfair to compare the 
young singer with the R&B industry's 
most notable talent, it's only done so 
because "Stranger In My House" sounds 



SPOTLIGHT 




EVERLAST BlackJestis i<i.^i) 

PRODUCER: not l.stW 
WRITER E Schrody 

PUBLISHERS: T-Bwr Mfisic L LC-^lfish Irttellecl 
Music. ASCAP 

Tommy Boy 2139 (CO proniol 
It's really something to see a musi- 
cian make a ntajor jump from one 
geiuv to imother. Following years in 
Ice-Ts camp and in rap group House 
Of Pain, Kverlast turnwl and went in 
a new direction, picking up a guitar 
and singing on 199S's double-platinum 
-mitey Ford Sings The Blues." With 
his new acoustic act, he foumi as 
much succes.s as he did six years ear- 
lier for "Jum]> Around." Then, earlier 
this year, he picked up a Grammy for 
his work w ith ( 'arlos Santana. Tw-o 
years later, Everlast returns with one 
of the more anticipated albums of 
2000, "Eat At WTiitey's." The fir^it 
single, the midtemjn* ''Black Jesus." 
isn't far off &-oni past hits "What It's 
Like" and "Ends"— technically speak- 
ing, an>'way. Like thoiie predecesstirs. 
it's pretty guitar-based, as Everlast 
strums a few chonls. but it's als*) a 
winner in its own right. From the 
comjK'lling opening refrain tn the "na- 
na" sing-along chorus, "Black Jesus" 
is rewly to explotie. "What It's Like" 
majuiged to cross over all over the 
place, from mainstream rock to AC. 
This one's still keeping it real but Is 
plenty ri^K' to reach the masses as a 
crossover pop hit at its ht^s^i. Ex|HH;t 
this one to build enough momentum 
to take this lalenteil artist to the next 
step on the fame laikler. E.\oeptional 
work. 



as if it were written for Braxton herself. 
It even contains ad libs that sound aston- 
ishingly Braxton-like. One wonders if the 
diva turned it down, leaving Tamia an 
incredible challenge tn live up to in 
choosing to sing it. In addition, the song 
doesn't match up with Tamia's preWous 
triumphs, in particular her performance 
on the duet "Spend My Life With You," 
with former labelmate Eric Ben^t. 

DAVIO HOLUSTER One Woman Man (4 15) 

PRODUCER: Mike City 
WRITER: not listed 
PUBLISHER ixrt h^lKJ 
OreamWorks 13830 ico Promo) 
Former BLACKstreet lead singer David 
Hollister finally shines again on his latest 
single, "One Woman Man." Although his 
debut self-titletl 1999 solo project pro- 
duced three charting singles, none really 
took off in a way that projected Hollister 
pa.'it his group as.sociation. But on "One 
Woman Man." he's back to sounding the 
way he did .singing lead on BLACKstreet's 
signature ballad, "Before I Let You Go," 
from its debut album. This is the first sin- 
gle from Hollister's forthcoming album, 
"Chicago "85 . . . The Movie," and his rich, 
soulful vocals — combined with BLACK- 
street-type harmonies and a silky down- 
tempo groove — come together for what 
sounds like a future classic. Then there's 
the message; while so many groups are 
plajing up the battle between the sexes, 
often singing negatively about women and 
relationships in general, Hollister cele- 

(Continued on next page) 
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brates newfound happiness in a commit- 
ted, monogamous union. It's the stor\' of a 
man who has grown up, given up his "wild 
days/Because I've wised up/Finally settled 
down/ And became a one-woman man." 
The song sounds as if it mirrors Hollister's 
own life, now at a point where he i.s ready 
to be a KTOwn-up singer choosing songs of 
substance — not just another aspiring 
artist infatuated with a fayt-iiving 
lifestyle. "One Woman Man" is ab^ady 
starting to grow at radio, signaling that 
HoIUster mav have found his niche. 



COUNTRY 



COLUN RAVE Sht's All That (3 26) 

PRODUCERS- Dann MuH. CoJlin Raye 
WRITERS: C Raye, S Wray 

PUBLISHERS: EMI Blachwood MusicBritsaf Music. BMI 
Ep^G 16351 (CO p'omD! 

Collin Raye has built an impressive 
career on songs of substance that say 
something poignant about the human 
experience. Along the way. he's picked up 
a reputation as a serious artist with a 
message. This new single shows that 
Raye can just cut loose and have fun with 
the best of them. There's no deep mean- 
ing here or any lines that might provoke 
a tear — ^just good, clean fun. Penned by 
Raye and his brother Scott Wray (the 
original spelling of Collin's name) the 
s^ng is an uptemjjo ode to a girl, and it 
boasts a variety of virtues — from season 
tickets to sweet, pouty lips. The song is 
pure energj' with an infectious melody 
and a personality -packed i>erformance 
from Raye. This looks sure to i>erk up 
programmers' ears and airwaves. 

RANDY TRAVIS Down With The Old Man (Up With 
TlwNew) (4:111 

PRODUCER: Kyle Uhnmg 
WRITER; M. Gates 

PU81ISHERS: Soft)(/ATV Tunes. ASCAP 
Wanwr Bm. 100440 (CD promo) 
Give Randy TVavis a great song, put him 
in the studio with producer Kyle Lehning. 
and there is a special magic that happens 
that creates powerful music. That poten- 
cy is all over this stunning single from his 
new album, "Imspirational Journey." Writ- 
ten by Mickey Cates, the gorgeous ballad 
talks of renewal and life-changing hope. 
The song is rich in imagerj', and when 
TVavis wraps that distinctive voice 
around the lyric, you can see the ripples 
on the pond and feel ihe East Texas mud 
between your toes. He delivers each line 
with an emotional authority that will 
bring lean? to many upon a first listen. 
It's just a beautiful song, wonderftdly 
delivered, and a performance that will 
remind ever>'one out there at countrj' 
radio how TVavis came along and almost 
single-handedly saved the format in the 
"80s. If the song sounds familiar, it's on 
Kenny Chesney's greatest hits (with 
TVavis contributing vocals). Play it loud 
and be moved. This is one of the best 
countr>' singles this yeiu*. 

DARYU SINGLETARY m ThougM 01 Everything 

(3 25) 

PRODUCER. Greg Cole 

WRITERS: T. Matthews. K. Singielary. D. Smgteta/y 
PUBLISHERS Hope-h-Cat Music. BMl. Cal IV Enlertam- 
ment'Sachman Puttistiing. ASCAP 
Audium 8125-A (CO prcn^cl 

Speaking of great traditional countrv' 
vocalists. Dar>ie Singletar>' is a young 
talent who follows in the Randy TVavis 

vein. With one listen to thin pnignnnt bal- 
lad, he can be forgiven for that Savage 
Garden cover that marked his last 
attempt at country- radio airplay. On this 
fine single, he demonstrates both his 
chops as a stone-countrj^ vocalist and a 
songwriter. The lyric paints a portrait of 
a nmn tortured by memories of good 
times shared with his woman, from trips 
to Mexico to excursions to Graceland. At 
first, the li.stener might entertain the 
notion that she's just left and there's a 
possible reconciliation. However, when 
he gets to the line about tr>ing to take a 
plane to her, but there's not one that can 



travel that high, then the whole picture 
becomes clear. Singletary's warm bari- 
tone wrings ever>' drop of emotion out of 
the heart-WTencMng Ijric. It's a moving 
song and stellar performance that should 
gamer attention from programmers. 

GEORGIA MIDDLEMAN Kick Down The Door (2 48i 

PRODUCERS. Tony Haseldwi, Russ Zavilsofi 

WRITERS G. Middleman. K. Jsckion 

PUBLISHERS: PolyG'am InteifyitKiflal PubHhins'On My 

Mind MiaicFtv*! Pitcn Muiic BMl, ASCAP 

GiMl 9757 (CD pronwl 

Well-known \ashvdle songwriter Georgia 
Middleman steps out on her own as a 
singer here, and it sounds like she means 
business. This is a l\ill-bodied honky- 
lonker that could get folks two-steppin' on 
the dance-club circuiL As a vocalist. Mid- 
dleman projects a feisty, earthy vibe, giv- 
ing the song a live feel that serves it well, 
particularly as the instrumentation heats 
up. The message, such as it is, regards the 
quest for a take-charge lover: "Chemistry 
is not polite/I'm waitin' for my Mr. Right 
to kick down the door." She's got some 
chops, but this is a tough time to try to 
break a new female countr\' artist. 



ROCK TRACKS 



MOBY FEATURING GWEN STEFANI South Side (3:49: 
PRCDIJCI H rflt I Med 
V/RITtR no! hsicd 

PUBLISHERS: Little Idiot MusicWafner Tamerlane. BMl 
V2 276S3 (CD ptomo) 

WTiat a wild ride it's been for Moby. In 
the early '90s, he made a reputation for 
himself in clubs, becoming one of the first 
recognizable names on the emerging 
techno scene. Then, with last year's plat- 
inum album, '*Play." he made the leap to 
mainstream success. The set's first three 
singles, "BodjTock." "Natural Blues," 
and "Porcelain," all crossed over to mod- 
em rock playlists but still remained true 
to Moby's form, scoring on Billboard's 
Hot Dance Music/Club Play chart. This 
single revisits the album version, adding 
the vocals of No Doubt's Gwen Stefani to 
the tune. Stefani joins Moby to rap along 
through the verses and sing harmony on 
the chorus. Compared to the lush, seam- 
less production of the air\' "Porcelain," 
this similarly midtempo tune pro\ides a 
slightly grittier contrast — a somewhat 
harrier loop beat, complete with a nice, 
old-school sample, and a guitar solo, as 
well as some distortion to complete the 
package. After the lackluster response to 
No Doubt's last album, this should be a 
nice consolation prize to the group's fans 
if it follows Moby's other tunes up the 
charts. The Stefani-enhanced version of 
the track, as well as a videoclip featuring 
the pair, is available for download at 
mobyonline.com. Remixes are on the 
way. which ought to make tlus one anoth- 
er winner at the clubs as well. 

BUNK-182 DumpWMd (2:50) 

PRODUCER: not listed 
WRITER nol l.sled 
PUBLISHER: nol lislBd 
MCA 2S26S (CO p-^mo) 

The fact that Blink-182's new single starts 
off with a crass masturbation joke should 
make it pretty clear what — and who — 
these guys are aiming for Stylistically, 
"Dumpweed," a live track from the album 
"Blink-1K2. The Mark, Tom. And TVa\is 
Show <The Knema Strikes Back)," repre- 
sents frantic, manic ska at its adolescent 
best. The only dowTiside is that the song is 
only Z:bO l2:Zi without the joke); we could 
ea-iily take another minute of this |>arty 
anthem. Thematically. well, who knows. 
Can't understand much of anything the 
guys are singing here, except the hook: "1 
need a girl that I can train." OK. But no 
real offense here. Just wait for the chorus 
and its runaway coral of percussion and 
guitars, and all will be fine. 

MARTIN SEXTON Halltlujah (3 39) 

PRODUCER; Mart-n Sertofl 
WRITER: M. Soton 
PUBLISHER Marty's MuSiC, ASCAP 
AltMlic 300350 (CD pnnv) 

Singer/songwriter/guitarist/producer Mar- 
tin Sexton leads off "Wonder Bar," his sec- 



ond set for Atlantic, with the cheerful 
"Hallelujah." The artist draws on his 
decade of experience of performing at cof- 
feehouses in Boston and abroad here, 
drawing his folk influences into a pop- 
ready tune. Despite Sexton's folk back- 
ground. "Hallelujah" comes into rock/pop 
territorj', with electric guitar, vocal 
effects, background singers, a fiinky bongo 
percussion track, and slick production. The 
melody and sparse chorus are pretty 
catchy, showcasing his vocal abihties. and 
his songwriting talent comes through on 
the tune. Religious imagerj' in a pop song 
can be a riskj' proposition with some audi- 
ences. But of course, it can still work — ^just 
think of Ray Stevens' "EverT,1;hing Is 
Beautifid." Plus, um, a little Satan-talk 
never hurt anyone, Rolling Stones-fans 
notwithstanding. Should be interesting to 
bring the Lucifer beyond heavy metal, too, 
so this tune could bring Martin Sexton to 
triple-A and hot/modem AC. 



NATALIE COLE Angel On My Shouldsrs ii.\9) 
PRODUCER Hichafd MafJi 
WRITERS: N. Cs)e. R. Man 
PUBLISHER: Cbiboy Music. ASCAP 
Eltktra ErrltrtalnnMm IM6 «CD pfcmol 
Talk about cross -promotion. Evergreen 
Natalie Cole's new single, "Angel On My 
Shoulders." promotes her autobiography 
of the same name, which is supported by 
an upcoming NBC movie. "The Natalie 
Cole Slor>'." which stands in line with her 
new album. "Natalie Cole: Greatest Hits, 
Volume 2." And why not? A glance back at 
Cole's three decades in the entertainment 
industr>' reveals more than -iO million 
albums sold worldwide, seven Grammy 
Awanls. and enough a^avvy to interpret 
any number of musical styles to great 
acclaim. "Angel," one of two new cuts (of 
19) on the new album, presents the singer 
at her best; her voice soars with ease and 
elegance. Thematically, she talks (and co- 
writes) of the challenges .she's faced over 
the years and the realization of a higher 
power that has always helped her find her 
way. That hope also works universally: 
when we're dowTi or in trouble, sometimes 
a little help from our friends can restore 
hope, yeah? Stylistically, "Angel" utilizes a 
lush pallette of instruments that convey 
the positive direction of the track, includ- 
ing a cascade of enveloping strings and 
gentle keyboards. It's just beautiful. The 
song was produced, co-written, and 
arranged by Richarxl Marx, w ho's on quite 
a roll of his own, with 'N S\tic'b current 
smash, "This I Promise You," and his own 
"Days In Avalon" from the new album of 
the same name. What a great time for AC 
radio. The format should welcome both 
artists hack with open arms, 



SMOOTH JAZZ 



BONEY JAMES & RICK BRAUN R.S.V.P. (3 531 

PRODUCERS: Paul Brown. Boncy James 
WRITERS: D Woods. J. Oppefineim. R. Brann. P Brown 
PUBLISHERS: Hip-Tecti ReiecU'Swigs ot Universal 
Inc. 'Hey You're Hey MusicAo Cats MtiSJC. BMIt'Unvefsal 
Mjsic Ccfpj'ErTma Jq Tuims. ASCAP 
Warner Brai. 100329 (CD ::<-on'o) 
Here comes another track from two of the 
hottest musiciaiLs in the smooth jazz world 
today. On this cut from saxophonist Boney 
James and trumpeter Rick Braun's collab- 
orative album "Shake It Up," the gu,vs 
represent the genre at its ftmkicst. The 
midtempo tune features the musicians 
trading solos over a perfunctor>' drum pat- 
iL-ni and fliiiky ba^»Uiie. Even Jazz puriatn 
will acknowiedge that these guys are capa- 
ble musicians and soloists. Production is 
plenty slick, creating a great groove for 
that romantic evening or for some funky 
relaxation. The pair's last single, a cover of 
the 1968 Hugh Ma<iekala classic "Grazin* 
In The Grass." was a fun track and worked 
with a fun atmosphere; it even spawned a 
bunch of remixes for clubland. Unfortu- 
nately, this track doesn't benefit &X)m a 
familiar melody, but the hook is still nice 
and catchy. This should fly well at smooth 
jazz, and adult R&Bs should make sure to 
give it a listen. 
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BEHIND THE CUSS: Top llicKd Prntocin Tell 
How They Cralt Theii Hrts 

Mille* Freeman Bcohs 
328 pain: $24.99 

While wilting for Musician mag- 
azine and later for EQ, Howard 
Maj^sey had the piivilege of con- 
ducting inteniews with many of 
the world's top reeonl producers. 
In "Behind The Glass," a compila- 
tion of these discussions, Massey 
shares his subjects' treasure trove 
of insights. A total of :14 piwlucers 
and engineers offer their stories 
and .secrets, fi-om Sir George Mar- 
tin and Geoff Enierick (two names 
that will always be linked closely 
to the Beatles) to Phil Kamone, 
Elliot Scheiner. and the often 
reclu.sive Brian Wilson. 

For those unsure as to what the 
amorphous job title of recoi-d pro- 
ducer exactly connotes, "Behind 
The Glass" provides quite a de- 
tailed explanation. 
Simply put, he or she 
is akin to the director 
of a film, ultimately 
ivsponsible for the cre- 
ative content of a 
recording project. The 
larger ti-uth revealed 
in the pages of 
Massey 's book is that 
"recoi-d producer" can 
mean many things, 
and each subject goes into gi'eat 
detail a-s to hLs or her own way of 
working. Many interviews devote 
substantial space to technical 
is.sues, such as microphone selec- 
tion and placement or favored 
means of manipulating sound 
through outboard processing 
equipment. Several prmlucei-s also 
reveal the secrets of how specific 
sounds on classic or groundbreak- 
ing tracks were i-ealized. 

Massey queries each producer 
on the subject of project studios, 
the small, usually home-based pri- 
vate or commercial studios that 
have proliferated with the intro- 
duction of inexpensive yet power- 
ftd recording e(|uipment. Also cov- 
ered are the project studio's 
implications for the sonic quality 
of both demos and commercially 
i-eleased recordings, as well as its 
ramifications for the future of the 
conunercial recording studio busi- 
ness. Tlie topic of project studios 
may find its gi'eatest resonance 
among musicians, many of whom 
now own and operate highly 
Kophisticatod recdrding otjuip- 
ment, often relea-sing CDs created 
on such gear. 

Producer/songwriter Glen Bal- 
lard (who.se credits include Teddy 
Pendergrass, Barbra Streisand, 
and the Con's) co-wrote and pro- 
duced the vast majority of AlanLs 
Morissette's "Jagged Little Pill" at 
his home studio, recording to 16- 
bit Alesis ADAT machines — the 
digital 8-track recorder largely 




responsible for the project-studio 
revolution. ".Jagged Little Pill" has 
sold more than \3 million copies in 
the I'.S. alone, a testament to the 
quantum leap that home studios 
have taken thanks to digital tech- 
nology. Ballard e.xplains to Massey 
that in spite of the limitations of 
project studios — a lack of optimum 
■icoustics and support technicians, 
for instimc-e — the private, intimate 
atmosphere can lend itself to cre- 
ativity. With the fii-st album, Bal- 
lard says, he and Morissette were 
"just trying to have fun . . . and 
remove it from making a 'com- 
mercial record.' " 

A particularly interesting fea- 
ture of "Behind The Glass" is a 
pair of "producers panels," in 
which five participants compare 
notes, providing a spontaneous 
exchange of idea-s. In one discus- 
sion, Ed Cherney provides per- 
haps the most apt summary of the 
producer/engineer's 
job. "You need to be a 
well-rounded human 
being," he .says. "You 
can know how an 
AD.AT works, but if 
you wimt to make youi' 
living being a record- 
-j ing engineer . . . you 
^ have to be able to 
record an opera, or 
recoi-d a giunge metal 
band, or recoitl hip-hop. or do any- 
thing. You have to be able to do 
those things to be well-vereed, to 
have a la.sting career" 

.Among the stai- pr«iucer/engi- 
neers featured in "Behind The 
Glitss" M-e Chuck Ainlay (a pioneer 
in suiTound-.sound mixing with such 
clients as Vince (^lill. 'Hisha Year- 
wood, and Mark Knopfler); Al 
Sclimitt (a multiple Giimimy Aw'ard 
winner who has recorded Heni-y 
Mancini, Steely Dan, and Diana 
Krall); Eddie Kramer (longtime 
.Jimi Hendrix and Led Zeppelin 
engineer); Tony Visconti (the Brook- 
lyn, N.Y.-bom producer who »pent 
two decades in England helming 
classics by the likes of David Bowie 
mid T. Rex); Jack Douglas (piwlue- 
er of John Lennon and Yoko Ono'a 
"Double Fantasv." Aerosmith. and 
Cheap TVick); .Vile Rodgei-s (Chic 
guitarist who produced hits by 
Bowie, Madonna, and Duran 
Duiim); ;md Aiif Miu-din (longtime 
Atlantic pi'oducer/an'anger instru- 
mental in breaktlu'oughs by Aretha 
Franklin and the Bee (iees). 

The past half-centiny has wit- 
nessed extraordinary changes not 
only in popular music but the re- 
cording equipment and environ- 
ments in which that art is created. 
The pnxlucers featiu-e<I in "Behind 
The Glass" have made key contri- 
butions to this evolution, and 
music-business professionals and 
fans alike should find their obser- 
vations invaluable. 

CIOUSTOPHEE WALSH 
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Usher Pops Back With Third Aibum 

Artist's Sound Evolves On LaFace/Arista Set 'All About U' 



BY JEFF LOREZ 

NEW YORK— Despite the multi- 
platinum success of 1997's "My 
Way," 21 -year-old 
L'sher declares pres- 
sure wasn't an issue 
when he began re- 
cording his LaF'ace/ 
Arista follow-up, 
"All About U," due 
in January 2001. 

"There's a real evo- 
lution from the last 
record to this one," he ui 
says. "This time I was 
involved 100% in the writing [pub- 
lished through URIV Music/ASCAP/ 
BMIJ and producing." 

.lermaine Dupri, the producer 
credited for the "My Wa/' hit singles 
"You Make Me Wanna . . ." and "Nice 
& Slow," is featured again here, most 
notably on the catchy "TTP." Other 
producers include Babyface, Soul- 
shock and Karlin, Mike City, and 
Jimmy Jam and Terry Lewis. 

Lead single "Pop Ya Collar," sei-v- 
iced to radio Sept. 21, was penned 
and produced by the in-demand 




team of Kandi Buniiss and Kevui 
"She'kspere" Briggs. A stuttered 
hip-hop beat, meshed w'ith subtle 
Rhodes and .synth 
parts, underscores 
Usher's energetic, 
infectious delivery, 
which extolls the 
merits of sclf-pride in 
the face of jealousy. 

"I listened to a lot 
of '80s music when I 
was making this," 
;b says Usher. "The 

album is kind of struc- 
tured like a recoiti from that time. In 
fact, the song 'U-'I\uti' is a reflection 
of the dances people did then — re- 
member The Bird' by the Time?" 

Between albums. Usher has built a 
flourishing acting careen a recurring 
role on UPN's "Moesha" plus promi- 
nent roles in the films "The Faculty," 
"Light It Up," and "She's All That." 
His next part will be as a cowboy in 
the January film "Tfexas Rangers." 

At the same time, however, 
young male R&B competitors such 
as Ginuwine and Sisqo have enjoyed 



RBWkus' Hew WGist lounge' Set 
Aims for A More Uoiversal feel 



BY MARCI KENON 

LOS ANGELES— A lot has hap- 
pened since Rawkus Entertainment 
dropped the first "Lyricist Lounge" 
compilation in May 1998. The label 
now has major distribution through 
Piiority. And the "LjTicist Lounge" 
brand itself has become a household 
name, thanlcs to the weekly hip-hop 
sketch-filled show on MTV, a regular 
New York showcase, and nationwide 
tours. So it's not surprising that 
"Lyricist Lounge, Vol. 2," which bows 
Nov. 28, would also reflect the matu- 
ration of the Lounge movement. 

"Everybody has grown," says rap- 
per Mos Def (aka Dante Smith) who, 
along with Phaiioahe Monch and Nate 
Dogg, is featured on the Roekwilder- 
pixxiuced lead commeixnal single, "Oh 
No," released Oct. 2. " 'Lyricist 
Lounge' is recognized as a spring- 
board for a lot of up-and-coming MCs. 
It's also the essence of true hip-hop, 
so people with strong names have 
come together to lend their efforts." 

Those people include Q-Tip, Talib 
Kweli, Macy Gray, Beanie Sigel, 
Rockwilder, Redman, Ghostface Kil- 
lah, and Dilated Peoples in some 
very interesting collaborations. A 
posthimious recording of a freestyle 
session with Notorious B.I.G. also 
appears on "Volume 2." And Royce 
The 5'9", one of the few newcomers 
on the album, delivers a strong per- 
formance on the chant-chorused 
hypnotic groove "Let's Grow'." 

" 'LjTicist' has unique collabora- 
tions that work and that nobody 
would ever think of," adds Mos Def. 
"People would expect me and 



Pharoahe. But to have Nate Dogg 
on the chorus and Rockwilder do the 
beat? It's gratifying to pull some- 
thing off like that." 

This meshing of hip-hop sub-genres 
was intentional, says Perrj' Landes- 
berg and Anthony Mai*shali. who with 
Jacob Septimus and Danny Castro are 
co-founders of MIC Media, which pro- 
duces the Lyricist Lounge projects. 
"For some people, the first record 
was underground," says Mar- 
shall. "This album is open to 
everyone. We recently did a 
show in Lawrence. Kan. They're lis- 
tening to the same music and dress- 
ing the same. Hip-hop is the unifying 
factor." 

Landesberg notes the diverse 
artist roster was also a business 
move. "We're trying to break away 
from the W'hole underground thing," 
he says. "When people say under- 
ground, they seem to think. They're 
only going to sell 10,000 12-inches, 
and that's all.' " 

"The lineup is far from under- 
ground," agrees Jim Stella, urban 
music buyer for TVans World Enter- 
tainment. 'They've put all the pieces 
of the puzzle together through the 
brand, the MT\^ show, and the tour." 

In addition to the "Oh No" video, 
directed by Jeff Richter, there is talk 
of an MTV special on the making of 
the album. Rawkus will also stage a 
pre-release party Nov. 14. 

Rawkus VP of marketing Daniel 
Seliger says initial street promotion 
of the compilation kicked off in June 
with the tour's launch. The tour 
ended Oct. 7. 



massive success and, some would 
ai-gue, have claimed Usher's spot. 

"I'm a rapper/singer," Usher says, 
adding confidently, "I'm the king of 
hip-pop. There's only one Usher" 

'"This new music really reflects 
the aitist he's become," adds Arista 
president/CEO Antonio "L.A." 
Reid. "It's a combination of where 
he staited with his first album, what 
he did with Jermaine on his second, 
and his development since then." 

Both radio and retail are excited 
about the new album's crop of po- 
(Continued on page S6) 




A Helping Hand. Quincy Jones, right, and music industry veteran/Interior Music 
Publishing founder Clarence Avant share a smile during a recent Beverly Hills, 
Calif., reception at which Jones' Listen Up Foundation presented grants to five 
local community organizations. 



Jermaine Dupri, So So Def May Exit Columbia; 
Gladys Kniglit's MCA Set Puslied Tu January 



Rhythm 
anathB 



What's going ON: industry sources are mur- 
muring that Jermaine Dupri is ready to leave 
Columbia and is shopping his So So Def imprint to 
other interested parties . . . Warner Bros. Records 
has snagged the soundtrack rights to the Gary 
Hardwick-directed Screen Gems/Sony Pictures 
film "The Brothers." Doug McHenry ("New Jack 
City," among other films) is the executive produc- 
er of this spring 2001 release, which stars Morris 
Chestnut, Sliemar Moore, Bill Bellamy, and 
D.L. Hugliley. WB VP of A&R/urban music Ali- 
son Ball-Gabriel is helming the soundtrack . . . 
Buzz-generating rap trio Slum Village — compris- 
ing members T3, Baatin Melchizedek, and pro- 
ducer Jay Dee — has a 

new commercial sin- 
gle, "Raise It Up," 
from its debut set 
"Fantastic, Vol. 2" on 
Detroit-based Barak 
Records, which was 
formerly affiliated with 
recent Internet casual- 
ty Atomic Pop. Slum 
Village is currently 
performing on the 
Okayplayer Tour 2000, 
with upcoming appear- 
ances in Los Angeles, New York, and Montreal. 
Barak is also home to Motor City rapper Phat Cat. 

Gladys Kniglit's MCA release "At Last" has 
been pushed back to January 2001, as has Janice- 
Marie's (A 'Taste Of Honey) solo release "Hiatus 
Of The Heart" on Tastebuds/Lightyear Entertain- 
ment. Speaking of Knight, producer Jamey Jaz — 
who's working with her on a cover of "Grandma's 
Hands" — has also been busy of late doing projects 
for Cliant^ Moore ("Everything We Want" from 
her new "Exposed" album) and Hiriam Hiclcs' new 
group Blu on Hi-Rise/Capitol. 

Word-of-mouth does pay off: Congrats to Hidden 
Beach and Jill Scott, who both celebrate their first 
Recording Industry Assn. of America-certified gold 
record, "Who Is Jill Scott? Words & Sounds Vol. 1." 

Holiday happenings: it's hard to believe 
another year has whooshed by. Which means yet 
another holiday season is fast-approaching. To help 
you get into the spirit musically, here are a few 
things of interest that have crossed my crowded 
cubicle in recent weeks. 

Loud Records is celebrating the season with its 
"Streets Most Wanted" campaign on behalf of sev- 




by Gail Mitchell 



eral noteworthy fourth-quarter releases. In addi- 
tion to M.O.P.'s recently issued "Warriorz," the 
label swings into play with Prodigy's "H.N.I.C." 
(Nov. 14), the Wu-Tang Clan's first album since 
1996 ("The W," Nov. 21), Funlcmaster Flex's 
fourth album ("60 Minutes Of Funk, Vol. IV: The 
Mix Tape," Dec. 5), and Xzibit's "Restless" (Dec. 
12). 

BMG Entertainment and Zomba Recording are 
planning a "Platinum Christmas" on Nov. 14. The 
16-track yule compilation of new songs and tradi- 
tional faves features a lineup of multi-platinum acts 
from the Arista, RCA, and Jive rosters, including 
R. Kelly, Santana, Monica, Donell Jones, Wliit- 
ney Houston, TLC, 
Joe, and Pink . . . 
Brunswick ushers 
in the season with 
"Chri.stmas Eve With 
Jackie Wilson," fea- 
turing standards the 
legendary singer 
recorded in 1963 . . . 
Independent Against 
the Flow Records 
(againsttheflowrec- 
ords.com) — estab- 
lished by noted gospel 
producers Cedric and Victor Caldwell — offers 
"Christmas . . . Our Gifts To You," traditional songs 
covered by CeCe Winans and other members of 
that musical family, as well as Kirk and Kevin 
Whalum . . . Elektra's "Christmas With Yolanda 
Adams" is the gospel-turned-mainstream singer's 
first holiday album. She's also recorded a duet with 
Sting that will appear on the forthcoming 
UNICEF holiday CD, "Tomorrow's Children" . . . 
The Charphelia Company is releasing "Kwanzaa 
For Young People (And Everyone Else!)," whose 
songs embrace the holiday's seven principles. 
Among the included cuts is "Imani," w^hich is sung 
by Donny Hathaway's daughter Kenya. Charphe- 
lia (888-299-26.50) is headed by president Charles 
Mima (Patrice Ruslien's "Forget Me Nots"), who 
co-produced the CD with singer/songwriter Patsy 
Moore. 

The "Wish" man himself, Stevie Wonder, will 
preside over the fifth annual "Stevie Wonder 
House Full Of Toys" benefit concert staged at the 
Great Western Forum by the singer's radio outlet 
KJLH Los Angeles. Joining Wonder at the Dec. 16 
event: Kirk Franklin, Teena Marie, and Mya 
along with comedian D.L. Hughley. 
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Mobb Deep's Prodigy Branches Out 



UN top of his GAME: Despite 
highly publieizeti bouts with sickle 
cell anemia, Mobb Deep^ Prodigy 
has been tliligentlv working on 
'■H.N. I.e. (Head Nigga In 
Charge)" — his first Loud solo album 
coming Nov. 14 — as well as an 
as.sortment of indejiendent projects. 

"I made the move to fill in the 
gap between the Mobb Deep al- 
bums su that we can stay in the 
public eye," says the 2(i-year-old 
rapper (aka Albert Johnson), who 
was raised in Queens, N.Y.'s infa- 
mous Queensbridge projects and 
now resides in upstate New York. 

Mobb Deep partner Havoc con- 
tributes production on the tracks 
"Live Through It" and "Wanna Be 
Thugs," on which he also rhymes. 
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Other guests induiio Cash Mon- 
ey's B.G. on "Young Black Entre- 
preneurs," while Noreaga (Ca- 
pone-N-Noreaga) kicks in on 
"What U Rep," produced by Bos- 
ton-ba.sed Hangmen 3. 

"It's 100% all my ideas," Prodigy 
says about the 22-song set while 
quickly dispelling any notion of the 
duo breaking up. In fact, the pair 
has completed its still-untitled fol- 
low-up to 1999'8 "Murda Muzik"— 
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Exceptions: seasoned chart watchers know that when a single or 
album post.s a sufficient gain in chart points over the pre\ious week, 
that title earns a bullet. Usually the records that bullet have sufficient 
growTth to also end up higher on the chart, or to at least hold their 
places. However, we find three e.\ceptions to the rule this issue on Hot 
R&B/Hip-Hop Singles & Tracks, all within the top 11 songs. 

It all begins «nth the radio-fueled move of Jay-Z's "I Just Wanna 
Love U (Give It 2 Me)" (Roc-A-Fella/Def Jam/IDJMG) from No. 11 to 
No. 7. His leap is pumped by increased spins at KYLD San Francisco, 
WJMN Boston, KKBT Los Angeles, and KKDA Dallas. 

Jay-Z's jump ahead of W^clef Jean's "911" (Coliunbia), Musiq^ "Just 
Friends (Sunny)" (DefSoul/Def Jam/IDJMG), and Ludacris Featur- 
ing Shawna's "^Vhat's Your Fantasy" (Def Jam South/IDJMG) causes 
backward bullets for each of those singles at, respectively, Nos. 9. 10, 
and 1 1 . All three have gained in total points over last issue's numbers 
but not as much as "I Just Wanna," and thus earn buUets despite the 
displacement. 

In case you haven't been keeping score, not only is it rare that Hot 
RiSiB/Hip-Hop Singles & Tracks features backward bullets, but even 
more significant is the fact that three of these four growing tracks come 
from Island/Oef .lam Music Group artists. It seems that IDJMG has its 
hands full with these three major ai-tists in play at once. 

Jackson history: Hot R&B/Hip-Hop singles & Tracks contains 
more than just a Greatest Gainer/Airplay title. You see, OutKast's 
"Ms. Jackson" (LaFace/Arista) moves 29-14 and accomplishes that 
honor, as well as that of being the fastest-moving single on the chart. 
The only other single cun'ently on this chart that has moved nearly as 
quickly into the top 1,'j is Jay-Z's "I .Just Wanna Love U (Give It 2 Me)" 
(Roc-A-Fella/Def Jam/IDJMG); it got there in four weeks, while Out- 
Kast has accomplished the top 15 in just three weeks. 

The 66% gain in total points for "Ms, Jackson" over Uist issue's num- 
bers is all due to radio airjilay increases. Stations like KATZ St. Louis; 
WJUC Toledo. Ohio; KKDA Dallas; WHTA Atlanta; and KMEL San 
Francisco are playing the single among their top five records. This 
tremendous surge in airplay will only help to sell the album, "Stanko- 
nia" (LaFace/Ari.sta), which came to retail Oct. 31. The signs are all 
there to .suggest that this album will be the group's best-selling proj- 
ect to date. Street-date violations on "Stankonia" have caused it to 
debut early on Top R&B/Hip-Hop Albums at No. 96. as is also the case 
for Jay-Z's newest project, "Dynasty — Roc La Familia (2000)" (Roc- 
A-Fella/Def Jam/IDJMG), which makes an eai'ly appearance at No. 87. 
Jay-Z's best-selling project, "Vol. 2 . . . Hard Knock Life," sold quintu- 
ple-platinum. OutKast's best-selling album to date has been its double- 
))latinum "Aquemini," its last album, which peaked at No. 2. "Kosa 
Parks" was the biggest single fn>m "Aquemini," and that only peaked 
at No. 19 on Hot R&B/Hip-Hop Singles & TVacks. 

The success of "Ms. Jackson" is the gasoline that seems destined to 
drive OutKast's "Stankonia" to new sales heights. 



scheduled for June release — and is 
also editing a 90-minute film with 
the same title. In addition. Havoc 
has begun work on his own solo 
effort. 

"We wrote, produced, directed, 
and funded it," says Prodigj' about 
the movie, which features acts Nas, 
Limp Bizldt, and Queen Pen. "It 
ain't no corny shit. It's ba.sically 
about how we came up out of the 
projects, deahng with jealousy and 
all. It's a good film with a good script. 
After editing, we'll grab a distribu- 
tion deal from a lucky company." 

Prodigy hopes to see the film 
released in the first quarter, along 
with a Loud soundtrack featuring 
Snoop Dogg, Nas, Mobb Deep, and 
several Queensbridge newcomers 
on the duo's independent label, 
Infamous Records. Infamous' first 
release will be a 2001 album by rap 
group Bars & Hooks. "We're tired 
of being signed to [major] labels," 
Prodigy says. "We're trying to 
stand on our own two. As far as the 
(Bars & Hooks] record is con- 
cerned, I'm looking to push the first 
40,000-50,000 on our own before we 
even strike a deal with somebody." 

InDIE WATCH: Serchlite Music, 
distributed by Warlock/RED, will 
host a listening party for rapper 
Stone Rivers' debut album, "All 
My Life," Nov. 1.3 in New York. The 
15-track set, featuring Self (DMX, 
Jay-Z) and other producers, is 
scheduled for a February release. 
As with his earlier launch party for 
newcomer Nas, Serchlite owner and 
3rd Bass member MC Serch is 
in\iting 1.50 reps from radio, retail, 
and the press to preview the record. 

Sei-ch, who strongly advocates the 
indie approach to selling records, 
hopes to also replicate the success of 
another Serchlite artist, Memphis- 
based DJ Sqneeky. "All of Squeek/s 
i-ecords are significant releases with- 
in that whole lower South market," 
he explains. "His Project Playaz' Til 
We Die' [which he executive-pro- 
duced] has .sold .50,000 imits. He's able 
to live very comfortably off the 
money he msikes in sjiles." 

Word UP: Rapjjer Wordsworth 
is about to capitidize on the heat via 
his "Lyricist Ix)unge" afRhation with 
the "niesday (7) release of "Punch N' 
Words," a six-song EP on Mona Hip- 
Hop/Landspeed Records. Before the 
iwently ended Lyricist Ix)unge tour, 
people didn't even know Words- 
worth could rhyme or that he had a 
ptirtner niuned Punch. The B-side of 
lead single "Last Days" features 
"Mistress," a cut that was well- 
received during those shows. 
"Hopefully, the EP will help us get 
a major deal," says Wordsworth. 

H IP-HOP LIVE; San Francisco- 
based Stray Records presents 
Cue's Hip-Hop Shop Allstar DJs 
concert with DJ Massive, DJ 
Cue, Joe Quixx, and Tomkat & 
the Oakland Faders Friday (10) 
at the Bay Area venue Bottom of 
the Hill. ■ 
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SSS^r^s: lllllli 



THIS 
WEEK 


LAST 
WEEK 


S2„ 

Si 


z 

°s 
ii 


TITLE ARTIST 

PRODUCER (SONGWRITER) MPRINT & NUMBER'PROMOTION LABEL 


1 

li 


1 


1 


1 


16 


BAG LADY * < « M. 1 ERYKAH BADU 


1 


2 


2 


2 


13 


LIAR* 

TR Lfy.ft HAP^ILT0N(HMftMILT0N.T9ir« T V-'.tOU 


PROFYLE 
I E EE T MOTOWN 158262 ' 


1 


CD 


4 


6 


9 


IWISH* 

R HELLV IR KEUV^ 


R. KELLY 

E EE jivc wacf t 


3 


4 


3 


3 


16 


SHAKE YA ASS ♦ 

'H£ ■■ Ji;j = WlLUftMS) 


MYSTIKAL 

ETlJlrt4;E21't 


3 


S 


5 


5 


15 


BETWEEN ME AND YOU * JA RULE FEATURING CHRISTINA MILIAN 

UL - 1 [TtMUflOERtNC.DEf JAM li^.djC ILJMG 1 


5 


(D 


7 


8 


9 


INDEPENDENT WOMEN PART 1 * DESTINY'S CHILD 

Kif.i: . . '. ■, R.lp\rS 1 C C-,IVIf S : RDOfiEV.B Krvj.Vi-i ' COLUMBrt T9493" ' 


6 


CD 


11 


17 


5 


1 JUST WANNA LOVE U (GIVE IT 2 ME) * 


JAY-Z 


7 


8 


6 


4 


30 


INCOMPLETE A 

S.CRAWFOfiD ;m iORr"^\ -1 r.pM'/.'irsi: ^ hi/cscNi l. i:; 


SISQO 

■T 1 E 1 EiRASEiEE eEE SOUL EiEERET IG.MG ' 


1 


CD 


8 


12 


11 


911 WYCLEF JEAN FEATURING MARY J. BLIGE 

W li-M. -1 I'lf'.'T. A I'.V, L..i-.tiiii OXUMfllA ALBUM CL/T- 


8 


05) 


9 


15 


10 


JUST FRIENDS (SUNNY) * 

, . ,.■(:■. BAFiW.V DAVISB R-IBB 


MUSIQ q 

r DCF EETEEEOiEEE'EEE--'- E'E - 


(H) 


10 


16 


19 


WHArS YOUR FANTASY * LUDACRIS FEATURING SHAWNA 

SMONDRAE L K ■■. i| . lTiD(STLRB(NGTMAPyi;t«F Mo' 


10 


CS) 


16 


22 


10 


MY FIRST LOVE AVANT FEATURING KETARA WYATT 

SHUFF :- ['!' /' ''Ti :,K M*GiC .CHNiDN f^LBLM CUT.MCA t 


12 


as 


17 


25 


9 


E.I. 

J, EPPERSON INELLV.J EPPERSON: 


NELLY 

FO REa ALBUM CUT.UNIVEBSALt 


13 


(S) 


29 


53 


3 


■ Greatest Gainer/Airplay ■ 

MS. JACKSON OUTKAST 

LARTHTONE til A BE'l.iAUINA PATTON.DShtAtf.i LAf^CE AlfiOM CUT ARISTA t 


14 


15 


14 


10 


28 


OPEN MY HEART * 

J JAM T LEWIS.BIG J W U KARRIS Ill.TLEWiS 1 ^^RIGMT.Y ADAMS) 


YOLANDA ADAMS 

TiE.iKTfWETue'iEEGt 


10 


(3) 


2t 


20 


14 


■ Greatest Gainer/Sales * 

that other woman changing faces 

.OC fj TMCMA^ 1 THOMi^: :V) 'T) m ATLANTIC 84939' t 


16 


17 


12 


7 


18 


BOUNCE WITH ME * LIL BOW WOW FEATURING XSCAPE 

. DU— " ■■ ■ BRAT - .1... ' , _ ji,>3A t 


1 


a?) 


20 


23 


15 


GIRLS DEM SUGAR BEENIE MAN FEATURING MYA 

PWI., • 1 . AI,S . HL^O.I.' ^AV S' '.: '.o .IF) ■ J.- 1.' ■ ' ■! T 


18 


19 


13 


11 


32 


LET'S GET MARRIED ♦ 

. Iji • h :aS£v b.caset.b m coxi 


JAGGED EDGE 
(T) (W so so DEF 79*37- COLUMBAA T 


1 


20 


19 


19 


13 


YOU SHOULD'VE TOLD ME * 


KELLY PRICE 

TIDEF SOUL EE.EEi.E-lC IMG 1 


19 


21 


IS 


14 


25 


JUST BE A MAN ABOUT IT TONI BRA)aON 

T BISHOP " rn.)''ji.,e 1.' u brax—n.j AUSTIN t 5 sh:=bm.:oxi lafacealblai :ut j^isi- ' 


e 


22 


18 


9 


18 


BAD BOYZ * SHYNE FEATURING BARRINGTON LEVY 

EZELPEE ?.',Ro:>W,', PC»TER,D BUWIE,: DB-L"'iiERGi BAD SOV ■ )';24' APIE'i t 


9 


23 


21 


13 


28 


NO MORE * 

tDDI? ^ r i i|i'REL:,DL'GHrv,CLlGI'TI',aMUHAMf.WDI 


RUFF ENDZ 

,Ei D)|T! EPIC 79AM t 


1 


24 


25 


24 


16 


SUMMER RAIN 

f-EAVTD . -..i^: j"-£-i;..'iOND£R,w:AV=e£a, GKTl. 


CARL THOMAS 

CMEE.ESWAL9JHi SOUNDTRACK- •JElETtt 


18 


29 


23 


21 


27 


WIFEY* 

-AVGEE.E BERKELET IK.GiST.E 6ERHLE>,R.L MUGGARl 


NEXT 

E .'lARISTA .JdBI 1 


1 


26 


26 


28 


8 


POP YA COLLAR 

SHE'KSPERE : u RATMQND K BfllGGS « BURRUSSi 


USHER 

LA/ACi ALBLE.! Ejl ARISTA 


26 


(S) 


33 


44 


17 


EMOTIONAL 

M WINANS ' : TiQUAS " HIC«SON,M WHANS.STiSG) 


CARL THOMAS 

BAD BOY ALBLM CU^ ARIS'A 1 


27 


21 


22 


18 


23 


THE LIGHT « 

;)E-: ; YANCET R CA,D/<tLl,N HAi^RIS.BMALAULN': 


COMMON 

(I)MCA1S5763M 


12 


2S 


30 


30 


12 


DOWN FOR MY N'S 

■: - " "R"-"' - X. : STFPHENSC-N MAGE 


C-MURDER 

•RJTvDUMITALftJM E.T PAORITT t 


29 


O) 


31 


35 


,j WHAT MEANS THE WORLD TO YOU -k 


CAM'RON 
IT) EPIC 79434' 1 


30 


31 


28 


27 


,t HEYPAPI* JAY-Z FEATURING MEMPHIS BLEEK & AMIL 

" ".\L£VBMCOXI I DEFJiVVD£-SOUlSo;362'OJMGt 


16 


32 


27 


26 


29 


TREAT HER LIKE A LADY 

S.HUFF iS.HUFF ■ ■lA-i.i 


JOE 

JWEAJ^LfMCUTt 


15 


CD 


40 


49 


5 


ONE WOMAN MAN 

MCID'MC.TV 


DAVE HOLLISTER 

DCF SOUAD ALBUM E-" DREAM/.C^^S t 


33 


(H) 


35 


39 


14 


WITHOUT YOU ★ 

LSTEi-iART P L.STEWAFn 1 TAB K WILLIS.O J-ARPEB I HALE 


CHARLIE WILSON 
lOi MAJOR E- EE. AP£;E. IEEE n.-EEE'EE-E 


34 


35 


37 


41 


4 


IT'S OK * SLIMM CALHOUN FEATURING ANDRE 3000 

EisT-T?,{ii iEiSiw\j-;";s: :nEi";a.?.:v;A .>:*.e; ,,)-') IE -. rn , ; -t t 


35 


(D 


39 


42 


6 


DO YOU ^ FUNKMASTER FLEX FEATURING DMX 


36 




>)n,:L EE vu:^E .:fli'0:.>:..rF:i,-:E.. ;:w"--i';'E' "-:)■" " ) ■ • r .- t 


37 


38 


34 


13 


GETTIN' IN THE WAY 

V.EIAVISi..S:on v DAVIS) 


JILL SCOTT 
HIDDEN BEACH ALBUM E)L' EPIC t 


34 


31 


36 


37 


7 


STRAIGHT UP * 

J DUPRI.B M CC" II CJPR.,B lA.CO' HE' MO 


CHANTE MOORE 

I SILAS EEEEEEi-EJCA t 


36 


3t 


41 


31 


27 


JUMPIN', JUMPIN' -k DESTINY'S CHILD 

3^N0)VLES C ELL'GH IR MCORE C CaiOTT.B KN^WEES J ALEXANDERj 1 li COLUMBIA 79M6' f 


8 


40 


32 


29 


23 


WHAT YOU WANT * 

NOKIO E E MI.'E-.ST RLIF N fA AJCRE'AS.P WEATHERSPCOE. 


DMX FEATURING SIStXI 

r RL-fE SEDERS DEFjiJ4 E^;>j:c* IDEMG t 


11 




44 


SO 


6 


BY YOUR SIDE 

EADE '.' PE.^ IR F J A MATTI-EWMA'I P.OENMANJ 


SAOE 


41 


® 


58 


63 


6 


HOW MANY LICKS LIL' KIM FEATURING SISQO 

M.EVi'iANS.S CCMBS -1 lO\£S,M .VI\ANS,S,C0U3Si 3UEEf. e£E'jU:i-E ALBUM C • .)-.Ar,-|E t 


42 


43 


34 


33 


36 


WHERE 1 WANNA BE * DONELL JONES 

DJR-. '.v.. CT>UhT0UCHABLES-JE*EE?A45;*AR'STA1 


2 


44 


43 


40 


9 


IS IT REALLY LIKE THAT? * ABSOULUTE 

• HILfo E ;_^l,-. d )■ - -IE. ;. E ESANTZ.B W COX.B CASEY.B.CASETE IR(D)'.0:'."VEfiA^4? AIir.TlE t 


40 


® 


47 


57 


16 


DANCE WITH ME* 

G MOPiAN D MQRi3A\ R a; ,ER,! RDSS.D MOPjA-^.G MOBGA^. 


DEBELAH MORGAN 

10 iDiiTl )F .<) ■-EDiEmBaE-i^aEi-.E'CiC f 


4S 


46 


42 


36 


14 


#1 STUNNA BIG TYMERS 

M FRESH 16 -WMAS a WILLIAJ^Sl CASH MONEY ALBUM 4 SOUNDTRACK UM'.EPSAl t 


24 


® 


61 




2 


PROMISE 

: DE-Ri e MEOx . DbPRI a CASEY.B CASEY B 3 M CO r, EM"-'. 


JAGGED EDGE 

a3S00EFALEUME.-EE UE'EilAt 


47 


CS) 


63 


88 


8 


THIS LUV DONELL JONES 
OJOWES.S.GOOOE 10 JONES.SGOOOEl UNTOUCHABLESUFACE ALBUM CUTEARISTA f 


48 


QD 


NEW^ 


1 


-^m Hot Shot Debut 

SOUUAS T-t MASTER P 

C.STLPHE«,KE NO€,U EHESEL (MASTER EG ED> fTI NO UMn 38T47;PRWRirr t 


49 
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5. 
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TITLE 

PRODUCER (SOWGWRITER) 


ARTIST 

IMPf!INT & NUWeEKPROMOTlON LABa 


PEAK 

POSITION 


/'F3!\ 


54 


61 


6 


I'LL TRADE (A MILLION BUCKS) KEITH SWEAT FEATURING LIL' MO 

BSALTER.KSWEAIJEETHOMOMEWR .^.lEiE,) ELEKTRA ALBI,M E'EEGt 


SO 


(ID 


S6 


70 


6 


STAN 

THE AS KING.EMINEM IM MATHERS.D ARUSTROftG.P HERMANI 


EMINEM FEATURING DIDO 

AEirE"'|ie " A.I;UM '■■.-EjEGRE 


SI 


dD 


S9 


81 


7 


NO MORE (BABY I'MA DO RIGHT) * 

SHALL ,S t'AII '. HIETlLR EiE.I.EEE) 


3LW 

■iNINEUVES iRE'ER* eR^ ' 


52 


53 


SS 


51 


9 


FINE 

IE EAAEi . . T'P I- . 1. ■ ■ 


WHITNEY HOUSTON 

ARISTA ALBUM CUT 1 


51 


S4 


45 


32 


7 


MOVE SOMETHIN' * 

MI-TEK . . ',. E 


TALIB KWELI * HI-TEK 

.Rl 'RiRI RAWKUS Jd)-.- Rr .EiRIJY * 


32 


55 


49 


55 


15 


WHERE 1 Hum BE * DSMI22A PRESENTS SHADE SHEI5T FEATURINI; NATE DOGGi KURUPT 

i"EEiEEE!-EEEi -).E ^ E^ ) "-ED':))-. • EEE ^ ■ UEA;..E -lE- E EE^'E.E' nWFStUHIIWIH?! 


49 


56 


52 


87 


4 


PROTECT YA NECK (THE JUMP OFF) * 

RZAi/'OTANG CLAN) 


WU-TANG CLAN 

(Tl WU-TANG •REER-EORO-aE.JMBlAf 


52 


57 


51 


54 


8 


HE DID THAT * SILKK THE SHOCKER FEATURING MASTER P AND MAC 

AL(SILKKTHE ElOEHEi' MA^E'R P MAE IC) (01 (T) NO LJMIT EIRE Ef.epiCfllEY t 


50 


® 


60 


69 


5 


GOTTA TELL YOU * 


SAMANTHA MUMBA 

(cudiwildcahorreaeeeiir-erscoi^ f 


58 


59 


S3 


46 


19 


CASE OF THE EX (WHATCHA GONNA DO) 

C.ST-EV.ERE E AE-EE'/.ARE " - " -.E 


MYA 

UNTYEHSITY ALBUM ^ ^ ■.-rp - r — 


20 


(0 


?B 


48 


13 


DONT MESS WITH MY MAN * 

PEAE- i) .,n HOBINSON.C OWENS) 


LUCY PEARL 
eeieT) POCWE 1 


41 


61 


SO 


45 


12 


CAN'T GO FOR THAT * TAMIA 

M ELLOn -IE.- DM i.'IIEEiTArtapAE,LDHAL.,CiATt5,SALLEN8EVAN5i ICKOIiTllKIIUATWb ,R,EIE' 


23 


® 


73 


84 


6 


IT'S A FACT ♦ 

SHUFF (S HUFFSPARKlEI 


SPARKLE 
rl) MOTOWN IS7584* e 


62 


63 


64 


65 


11 


NAH, NAH... * 

BAHLECAT -- iTEVENS A GtLLJAM.N.HALE.H PALMER) 


E-40 FEATURING NATE DOGG 

(TISCHWIOiT42706VJI)/EE 


61 


64 


62 


52 


7 


BEAUTY QUEEN 

■ ■ EE-E-E-'EEEi . - ■)< eE- ' aif3Af:£_l )<.5l:TiBESTEL£E,CnrXXE.'a' 


NEXT 

m^^K--'--'^- E-E-ER^.VE.-t 


48 


65 


65 


71 


6 


TIGHT TO DEF 

fl.MES E R. AiE.,-„;EE.EEM,»LFCf.D:Y,1A.SVlDALDEiAAYiEJi,aT 


MACK 10 FEATURING T-602 

"EEUT-AAN. «CEW)OV«BJICllTflWlirTt 


65 


66 


69 


64 


3 


CROSS THE BORDER * 

THE NEPTUNES IP -'( . 1 lEElS C HJC^ A HDLLVJ WlTMERSPOONI 


PHILLrS MOST WANTED 

IE llR-lATULNTICBSOOeR 


64 


67 


68 


79 


20 


PULL OVER * 

RIGHTEOUS FUNK BOOGIE lift NA KASE DUECE.NEKO.C R U M 


TRINA 

mSUP-N-SU0E8470l'EATLANTIC • 


49 


61 


79 


72 


4 


THANK YOU IN ADVANCE 

S CHAEWFORD IS ERAevpdRD) 


BOYZ II MEN 

UNIVERSAL ALBUM CUT 


68 


® 


80 


86 


6 


B.O.B. 

EARTHTONE III )A BEE. lAMIEJ A PArON D SHEATSi 


OUTKAST 

UFACE ALBUM CUTEARISTA ' 


69 


(75) 


NEW^ 


1 


PROJECT CHICK 

M fRESH :■ 1 E AMS 3 T ROI.'Ai C CARI ER T.GflEY) 


CASH MONEY MILLIONAIRES 

CASH WD?(EY ALBUM ' . . - R R. ■ 


70 


71 


57 


62 


19 


PASS YOU BY 

BOYZEMENiSS-CCKMAN) 


BOYZ II MEN 

tm UNlYtPEAl ALBUM RJI ■ 


27 


72 


67 


60 


19 


DON'T THINK I'M NOT* 

) i-i R^' 1 1 • EE . ' ■ ■ .EE.E,R EELRRJSa ft)A(iaiS,FOClfi) 


KANOI 
ann OOLUMOA 794SO' • 


32 


(73) 


85 




2 


DANGER (BEEN SO LONG) 

THE NEPTUNES IM TYLER.C HUGCPE-VIL^IAE^S 


MYSTIKAL FEATURING NIVEA 
JIVE ALBUM CL/T 


73 


74 


78 


82 


13 


BEST OF ME PART 2 

PCKE4T0K E =AE'.ES. C EliEER . GAEtE.S EAF'-fi.V JAVIEM AIE. ^ 


MYA & JAY-Z 

A., „SEERE~ .7.1ER).R'R( A,;R« EE'EEEWJ ' 


55 


(25) 


94 




2 


IT WASNT ME SHAGGY FEATURING RICAROO -RIKROK" DUCENT 

S.PIZZONIA ) BUHRLLL R DGCtNT S PL'JDN A.B THOMPSON) MCA AiaUM CUT t 


75 


76 


74 


59 


4 


YOU AND ME * LL COOL J FEATURING KELLY PRICE 

OJ SCfiATCH U.T SMITH G SPIVEY G SALER'd P HUHH K PRICEl En DEF JAM 572665MDJMG t 


59 


77 


81 


75 


8 


WHO'S SHE LOVIN' NOW? * 

S.MUFF IS MUFF! 


LIBERTY CITY FLA. 

E-ARRELL R E R- lIRE T 


63 


78 


75 


66 


14 


WHAT'CHU LIKE * 


DA BRAT FEATURING TYRESE 

SOSOCCF -.A ■-i-EWHA7iML0C*;MG- ..EESR* 


9 


78 


66 


56 


6 


THUG NATURE 

ijOii TSE-A^uPEj.JG\£E E : r E' E ^ -jReRREi 


2PAC 

DEATH ROW ALBUM CUT T 


56 


ID 


77 


78 


6 


IT AIN'T PART II 

E SERMON ^ DRJAN.E SERMON) 


SCARFACE 

RAP-A-LOTALfiUMCUTvRG'lE 


77 


dD 


90 


92 


3 


CRAZY 

OELITE ■■..RE-Ef E RR-i-E'E E-R 


K-CI 8i JOJO 
MCA ALBUM curt 


81 


12 


88 


80 


10 


ANTE UP (ROBBING'HOODZ THEORY) * 

OR PLHIRE) - I 1 1 il ir.lAR 


M.O.P. 

(TIIUUU 1949' T 


74 


83 


70 


67 


15 


COMING BACK HOME BEBE FEATURING BRIAN MCKNIGHT <i JOE 

R.LE'AR B WINANS IB V. lE.Ar.SjDE ALLSTAfi,.' CATAPBELLi MOTOWN ALBUM CUT t 


61 


(S) 


86 




2 


MAMACITA 

Ti-ri--R -1 '.E ir. CEEiUrJS.T.POTTSJ 


PUBLIC ANNOUNCEMENT 
RaAiauMcuTt 


84 


65 


83 


76 


6 


MOST GIRLS * 

EEABYEAEE - iR ^ A:t D THOWASt 


PINK 

ElllELAFAC£i<A90'.ARlSTAt 


67 


66 


92 


89 


10 


SHAKE IT LIKE A DOG * KANE i ABEL FEATURING PNC AND 5TH WARD WEEBIE 

FULL RAeE^ I- L JGER ID GAR': A.PEMEE.D GARCIAl )C) ICI HOST WANTED EMPW 0002 E 


57 


67 


87 


97 


4 


BIG DOE * 

T.GALVr; VD:/ART i£^AC«SO'(TA HCjSTOEv 


SUICIDE 

;C1 (D) FUTURESCOPE 3331 1 


87 


(S) 


96 




2 


ALL GOOD? DE LA SOUL FEATURING CHAKA KAHN 

OE LA SOUL ' MERCER MASDE. DJCLICCELR C KHAN.D WEST) TOMMY BOY ALBUM CUT f 


88 




new^ 


1 


DREAM WITH NO LOVE 

G LEVERT IG LEVERT A GIBSONI 


GERALD LEVERT 

AAGTDWN SOUNDTRACK CUT 


89 


90 


71 


58 


18 


CALLIN'ME* UL' ZANE FEATURING U2 

" -E- . .1 jDMS E )i R .ere .R J EOIMAR.C WAHREV.K.ONES) E) iJ, (MJflLEWOE i.- n.E •■-lE'Ri'Y t 


8 


dD 


NEW^ 


1 


BOW WOW (THAT'S MY NAME) * 

J DUPRi II 'E ■ , . . . ■■ 1 • ■ 


LIL BOW WOW 

IT SO SOKE ERiRi-CO.jMBIAt 


91 


92 


84 


73 


7 


FUWLESS * 

Oj HI-TEK (M TA) .eiR t COTTRau 


PHIFE OAWG 

ICI (0) (D GROOVE AHACK 067.UNDSPEEO t 


S3 


93 


82 


83 


19 


BITCH PLEASE II EMINEM FEATURING DR. DRE, SNOOP DOGG. XZIBIT AND NATE DOGG 

DC ORE IIER-- 1 ^RJD''.ERA'ERSG,U3RAOFi:fiG,Mf.i:i:E(COI AtSITlPWATH ALBJU CUTWESSCWt 


61 


CH) 


■E-EKTin 


4 


MY GETAWAY 

SOULSHC-ER.KARJN iB LVANS.T WATHINSI 


TIONNE -T-BOZ- v'JA-KINS 
MAVERICK SOUNDTRACK OUTWARNEREiROE t 


79 


95 


91 


93 


8 


PROJECT DREAMZ * 

GLE E 1 .GHNSONA MiLLER.E ANDERSON) 


FIELD MOB 

(CI EDI IT) SOUTHERN HOUS&MCA lOlB ' 


91 


96 


95 




2 


1 CAN'T DO THAT * 

R.RU.1RE_-. -RR_-..E ; MEAGNCS.C EChACIE.K.AARLINi 


STEPHEN SIMMONDS 
[TlPfllOftrr 38724- 1 


95 


97 


72 


68 


16 


YEAH THAT'S US * 

ROTRUNSER 'A EGSaAGE.R EAST.MALJEN/ e»as a b aEIEET.LOVELACEj 


MAJOR FIGGAS 

ID m (Tl KS^JOt 1E8S4IMMP flIOS t 


30 


(D 


NEW^ 


1 


CHA-CHA SLIDE * 

MEN ON RJE NEEES.H BEAJDY EiV PERRY 


MR. C THE SUDE MAN 

,11 JA 0 EJEUE.RiRRV.. 158378' ' 


98 


99 


99 


96 


3 


THE RAIN 

R.L-OQUENT i RA.VMNS IR.L HUGGAR.W.J HAWMNSI 


SYGNATURE 

COLUMBIA ALBUM CUT ' 


96 


® 


REENTRY 


8 


1 SINGS 

IE i-R'-IRRRL^ 1 - av(=9£l:,£AT((INS,TATA NS J E CODPER) 


MARY MARY FEATURING BBJ 


68 
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pmiEn y> beck (ihe igap orn (Wu laii 

BMUCanen^MG. BMI 

PUU OVER (Funk So ft«h(aus. BMt.Tust tr CM. mflMt. 

9am Inna BMUDuece FYw. BMHItao. BMI) 

THE RAIN (Uh. Oh. ASCAP/EMI A(>d. ASCAP/lamai Hankms 

BWSonv/AIYSew.BMllHl 

SHAKE IT UBE A MB (Tiil Pxk. BMIWW. BMI 

SHAKE TA ASS (Zomtie. ASCAP/Bod tt. ASCAP./The WaliYS Of 

hajBiadi. BMLEAII Blackiwol BM/Cliase Chad. ASCAP) HUWBM 

SD4IUASIB(P.BHI 

STAH IC«il We Stile. eWEmicn. mm. ASCAP/Wairxi 
Chapdell.PflS^Stainnen) 

SIBAIISHI IIP lEMI kU. ASCAP/So So Del. ASCAPI HL 
SHMNEHRAMISnaalsFraniTheSoia ASCAP/Soul On Soul. 
ASCAPjEM Afnl, ASCAP/BU Bai. ASCAPIIal>e«. 
ASCAP/Hvntii.UCAPIIIl 
^ HBYOIIIHr 



iHAHBroii ■ Aimaa (Shed n shic. ASCAP) 

THAT OnEII HOUa Ointa. ASCAPW. ASCAP/Ialest 
I(ee.ASCAP/»e, ASCAP) KW 
mS DY (Ch«t Hn ASCAP/WB. ASCAP/Hess. WtY ( 
Capnne. ASCAP/So CdOde. ASCAP) 
nWe HtnOE Ootlaiars Oram. BMLUneisal^Scncs 01 
PlMkaai MUrMIM. BMMtdSC tt WMsxepl 
ASCAP/mill Saundlat, ICW/loho Beltis. ASaP(«e. 
ASCAP/Welbedl. ASCAP/Scoik/ATV Tunes. ASCAP) Ht/WM 
nCHT TO DEF (Stacka Gno. ASCAP/EMI A«fiL ASCAPiN 
Adoid Mo. BH/Bani H eSisX. m/Gmv Girt. ASCAP/BMG 
ScY^ ASCAPJDos ftmianos, ASCAPCareors flMG, 



BMKHaiio Doe. BMIAUUne ID. BMimuUet Bard 

BMKOnrversJScits Ot f^vn Irttmabonal. BM1/Saia. 

BMOSoncsWLastradalHl 
32 THAI HOI UlClUBT (Anna. e»lKnnult.gMl.fast 

Meni|ta,BWAn«,i<«mM 
7B anurtllBUIEninnn'laMninii ASCAPiUKAiKd 

ASCAP/An CMIial. ASCAP/So So Del ASCAP/Wamei. 

Tanwtane. BMKiHien UHMv. GEMA] HLYIBM 
3S »IUIIIE«ilSIK«mUIIin4IIUIerCaiii SMI/Uimeia 

HMtWamt-IaMdm, Bta/Armacien. BMI/Ednxeds, BAUEMI 

BWnmd. BItKMapitlc. BM) WymBM 
11 mATSTOURFAinAST(UMlacns.ASCAP/DreSai«ae). 

ASCAP) 

40 WHAT nil IIA«ieoooie(II.ASCAP.1MI))«< Dead Game. 

ASCAP/N(BttiAmm ASCAPjIteach Ahead. ASCAP) 
43 WHEBEIWANNABEICheaMan ASCAP^ffl.ASCAP/tless. 

NrilY A Capone. ASCAP.WIIare. ASCAP.f Ml AfMil ASCAP] 

M(vYVSM 

55 BIHEREIHAIiHABEIAnlTaphil.BU^ivnUIIASCAP.'VIB. 

ASCAP.1>3ei FowaMKO. BMlLtialaslin ASCJIP/Humtur, 

ASCAP/NWlih Ihe Woi«l. ASCAP/Tnvai Goal. ASCAP) 
77 HIIIO'SSIKLinnirillNr?(7onifaa.BMUiiltHu((.6Mn 
25 KIFETIDmeMII.ASCAPAW.ASCAP/nnatGoal. 

ASCAP/I* Ol BWfits«l. BWtM Adt ASCAPI HIjmM 
34 WnHI]4nTOU[EHA(irA.ASCAP/HaleVeah.SESAC/So(«sOI 

Ftei. ASCAPfBiaeavA. ASCAP/Hdoa SeHli. 

ASCAP/IiMais, ASCAP/Masc 01 IMsiaiil. ASCAP/Aa 

CkcH. ASCAP/Maak. ASCAPjOJ. ASCAP) HE 
t) TEAM nun lis (llnmaia,BtWMnaf-Ianriane.BW(ll. 

East ASCAP/M. ABm^ASCIVme. ASCAP/Henet'H.PDCkat 

ASCAP/B Mes.ASaiP/1. loMlaGe; ASCAPI MM 
7t TDBAinKIUCialJ.ASCAP/SonimVIooei. 

ASCAP/lmma Plav lasoiL ASCAP/Heep On. CAPAC^e Boi. 

BML^ksveisal ASCAP/B« Beauhhil 6k. ASCAP) HI 
20 TDB SHOUUIIIE TOLD HE (Uerci ASCAP/Unisersal. 

BMl/Sonp 01 UniMfsal. BMl'TKishons. BMI) WBM 
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TOP myiii NOP albums 



COMPILED FROM A NATIOWAL SAMPLE OF RETAIL 

STORE SALES REPORTS COLLECTED, COMPILED, 
AND PROVIDED BY SoundScan' 





LAST 
WEEK 


2 WKS 
AGO 


WKS, ON 
CHART 


ARTIST TITLE 

IMPRINr & NUMBEHCISTRIBUTING label ISlXi&ESTED LIST PRICE OR EQUIVALEfLT FGR CASSETTLCD) 


PEAK 
POSITION 


1 


1 


1 


3 


JA RULE pri -L' ; ■->! s-," '-J-iDiMf; ii^.wjB Wi 3 ^-t \,, : RULE 3:36 | 1 


2 


2 




2 


LUDACRISb -ji,. !■ i .iMl_jHli!lHMI)JlBILI»l)9ei BftCK FOR THE FIRST TIME ' 2 


3 


3 


2 


5 


MYSTIKAL A Jul Jisst- Hi sa;n 98t 


LET S GET READY 


1 




« 


3 


4 


SCARFACE RAPA LOT aqa55'jViRGiN ii29a'i8M] THE LAST OF A DYING BREED 


2 




6 


6 


13 


NELLYA' FO' REEL 15774iLINIV£RSAL(n 9a'17 


981 COUNTRY GFiAMMAR 


1 


t 


5 




2 


TALIS KWELI & HI-TEK ra*kus 261«-.'PR(0Rity ilo,9a'16,M) REFLECTION ETERNAL 


5 


7 


9 


12 


10 


WYCLEF JEAN • 

COLUMBIA Li,: '.Bn- ci^G i;; 9R LaiF ta 


THE ECLEFTIC; 2 SIDES II A BOOK 


3 


8 


; 






SHYNE • BAD BOT 7,1Q3Z-.AHI&Tfl ill 9ElT79aj 


SHYNE 


2 


CD 


NEW^ 


1 


■ Hot Shot Debut * 

TAMIA EL[KTRA6:J?if^EEr, in <*6,17 A NU DAY 


9 


10 : 10 


11 


15 


JILL SCOTT • WHO IS JILL SCOn? WORDS AND SOUNDS VOL, 1 

'"'m''i:- ■ ■ v^-i"^iii^iiiii;iiim 


10 


11 


12 


14 


24 


EMINEMA' «lHFTEBUira4«w9'imiiRKCPEi:7«;8«i THE MARSHALL MATHERS LP 


1 


12 


8 


4 


3 


E-40 SICK WIO' IT4I742/JIVE (11,9&T7 98) 


LOYALTY AND BETRAYAL 


4 


13 


18 


21 


25 


AVANT • MAGIC JOHNSON n206WMCA (1 1 .9R'1 7,98) MY THOUGHTS 


6 


14 


15 


IS 


58 


YOLANDA A0AM5 A ELEKiiu ijmia i u 9ai 


98)BB MOUNTAIN HIGH„.VALLEY LOW 


5 


U 


11 


8 


7 


LL COOL J , . . ,G',<!;« J FEATURING JAMES T SMITH: THE GREATEST OF ALL TIME 


1 


16 


U 


10 


5 


LIL BOW WOW • iij bu KE'toLUMe » ma 


•,'CRGIll,98Ea'17 98j BEWARE OF DOG 


3 


17 


17 


13 


4 


GURU Vi:^^l'l Wiejf 117 4m/ "J^l 


JAZZMATAZZ STREETSOUL 


8 


U 


19 


16 


7 


CASH MONEY MILLIONAIRES CA» MOW Ii3791<UNivclW in WI7.9I) BALLER BLOCKIN 


2 




22 


i; 


9 


C'MURDER Thu '.O ,1.117 50O83"PRK)Rir( (12.93(17.981 TRAPPED IN CRIME 


1 


20 








PROFYLE ■ ■:;■..■,■ sal 


Bil ■gOTHiri' BUT DRAMA 


n 


21 ; 21 


23 


LiL, 


CARL THOMAS • m, nov ,ii5TA no 


n-.TMi EMOTIONAL 2 




33 


39 


16 


Greatest Gainer * 

orrkiic iLKAkj .... 1 ..... Aai .^r,ir, i icc IB 






m 


NE 


<«► 1 


SOUNDTRACK Columbia 6l064,iCRGLl2.98Ea'i8.9ej CHARLIE'S A'.GFJ S 


24 


16 


5 1 3 


M.O.R LOUD 1778' (12 9ai7 98) 


WARRIORZ 5 


® 

27 


NEW^ ' 1 


WILLIE D RAP A LOT 50022'VIHGIN (12 9a'16.98 


LOVED BY FEW, HATED BY MANY 


25 


NEW^ 


1 
3 


PATTI LABELLE tJKA 112267(11.98/17 98) 


WHEN A WOMAN LOVES 


26 


20 


9 


CHANGING FACES ATUNIICB3401/AG (11 98/17,98) VISIT ME 


9 


28 


24 


24 


18 


KELLY PRICE OEF sajL M2472/iOJMG(11.9&17,9ei MIRROR MIRROR 


3 


29 


28 


25 


9 


BEBE yOTO-Vrj ISgJOJyLJMVERSALdl 9ai7 98) 


LOVE AND FREEDOM 


11 


m 


32 


29 


7 


RACHELLE FERRELL 


INDIVIDUALITY (CAN 1 BE ME?) 


16 




NEW^ 


1 


SPARKLE MCIOWN 1597daajNIVER&AL (11,98/1 


98) TOLD YOU SO 


31 


32 


23 


19 


7 


BOYZ II MEN IJNrVERSAl 159281 (12,96118,981 


NATHAN MICHAEL SHAWN WANYA 


3 


33 


25 


26 


27 


TONI BRAXTONA'LAFACE26065ARISrA(11.9*1898l THE HEAT 


1 


(34) 


34 


28 


8 


MACK 10 H00-BANGirc50148','PRI0RITY(ll 9&17 98I THE PAPER ROUTE 


4 


35 


29 


22 


6 


TELA CAP-A LOT 49856WIRGIN(12 9ai6 981 


THE WORLD AIN'T ENUFF 


8 


3t 


26 


20 


6 


CAM'RON UNTERTAINMENT69873*,tPICIIl 986(^17.981 S.D.E, 


2 


37 


27 


18 


7 


TOO SHORT* SHORT 4171I7JIVt (11,98/17 98 


YOU NASTY 


4 


38 


31 


30 


3 


FI.ESH-N-BONEM0TMUGS«ND(£P«INr8196'K0CH(10,9eH7,98l 5TH DOG LET LOOSE 


30 


39 


30 


27 


9 


DJ CLUE OJ CLUE P=-3[NT5 8i:^ 


I'if.F - MIXTAPE (MUSIC INSPIRED BV THE FILMI 


1 


® 


« 


63 


12 


Pacesetter »^ 

SHAGGY (/•« T) 'M-t wi HOTSHOT 


40 


(D 


NEW^ 


1 


ffi ^I«.C_°"M."NIT1' CHOIR FEATURmG JOHN R KEE NOT OUILTf,,, THE EXPERIENCE 


41 


(42) 


NEW^ 


1 


/>Fll-RADUMtilH£P»i»r,«ia£Alioiiu'>ccH ;]L*i7 9e)|B BODY OF THE LIFE FORCE 


42 


43 


38 


33 


19 


LIL' KIM A QUEEN fl£E/U)*DEAi.A(Lnr.l c Mib40 


JAG (12 98/18 98) THE NOTORIOUS KIM 


1 


44 


35 


34 


5 


PHIFE DAWG GROOVE «nAC«c6s-,LAN05PEtD(ll,98il6,98)O VENTILATION ; DA LP 


31 


49 


39 


36 


16 


SOUNDTRACKA Oi-iiDit'm,WEjM»ii:7iira!» NUTTY PROFESSOR II: THE KLUMPS 


1 


48 


37 


31 


24 


BIG TYMERS A CASH h»NEY l&7673tLJNIVERSAL (11,90(17,98) 1 GOT THAT WORK 


1 


47 


41 


37 


7 


B-LEGITSICKWID lT(lNTHEPAINT8167/KOCH(10,9a'1798) HEMPIN' AINT EASY 


13 



48 40 


35 


28 


JOE A' JIVE 41703 111 9&'l 7,98) MY NAME IS JOE 


1 




4G 


42 


27 


MYA • UNIVERSITY 490MOVINTEflSCOP£ (12,98/18.98) FEAR OF FLYING 


7 


50 


38 


32 


50 


DR. DREA'4n!BM/,M45.;3.w i,lrR5"w 1 1.' WT8 Wl DR DRE — ?001 


1 


51 


44 


46 


5 


KANE l ABEL MOST WANTED EMPIRE OOOC (1 1,9*16,98) MOST WANTED 


41 


02) 


52 


47 


46 


OMX A' BLJFFRYDERS/OCF JAW 5«933-(IDJM6 (12 9818,98) ,,,AND THEN THERE WAS X 


1 


53 


42 


41 


20 


™^^^^(''^?f!^?LC.,JOl^ 9ai7 o,«! ^^EN the smoke clears SIXTY 6. SIXTY 1 


2 


(54) 


54 


50 


6 


SOUNDTRACK RurFN»TION47e59lW*BNERflROS,(12,9»18 96) BAIT 


49 


55 

(56) 


43 
58 


40 
67 


9 


DO or DIE RAPA LOT 4W72' VIRGIN (12,98/17,98) VICTORY 


4 


'.1 


JAGGED EDGE A K so DEr.cci,jMeu89B82/CRGIlI 9ee(iI7,;8) J.E. HEARTBREAK 


1 


57 


49 


38 


6 


AMIL RKV\-FaLA'COLUMBIA639Jfc','CRG(11.9aE(J17,9a) A.M.I.L. (ALL MONEY IS LEGAL) 


12 


51 


47 


49 


32 


TRINA SLIP N.SllDtATlANTlC83212*/Ae (11,9*17 98) DA BADDEST B"*H 


11 


(59) 


El 


51 


e 


NOaUESTH))lFHiiij!L>>iitii('[!IJ-|C«>LRl)IFWIKII4»S«mWIIM(.ai.»I7% B NO QUESTION 


47 


60 


48 


43 


30 


PINK A LAFACE,'. h,ih MA ;IJ .5:7,98) CANT '-W. Ml m:)ME 


23 


(61) 


65 


68 


55 


OONELL JONES A u>nouCH«SLE&L'F>CE2S06l>'lulisn(109»t7 9ei WHERE 1 WANNA BE 


6 


62 


60 


59 


26 


MARY MARY • C2/COLl7MBIA6374a'CRG(10 98EaT6,98l THANKFUL 


22 


a 


53 


58 


66 


DESTINY'S CHILDA'i;oiulBH6987J'-CJKiL19!£OI7»B THE WRITING'S ON THE WALL 


2 


M 


57 


56 


48 


JOHNNIE TAYLOR malaco 7499 no 98 15,98) GOTTA GET THE GROOVE BACK 


3D 


85 


50 


53 


10 


RUFF ENDZ EPIC 69719 111 98EQ(17 98) LOVE CRIMES 


19 


6« 


59 


48 


6 


NATURE TRACK MASTERSCOLUMBIA 68926*070 (11 98EQ/I7 981 FOR ALL SEASONS 


13 


(67) 


NEW^ 


1 


LIL' FLIP SUCKAFREE soao 11 1 ,98(16,981 B THE LEPRECHANN 


67 


(J2/ 


73 


65 


6 


™ otI^^Kent 2001 (11 98 1 ■98) "END PRESENTS: CAN 1 BURN? THE ROCKUMENTARY 


52 


69 


63 


54 


10 


MAJOR FIGGAS RUFFNATION 47749*WARNER BROS, El 1,98(17,981 B FIGGAS 4 LIFE 


29 


70 


56 


52 


19 


NEXT • AHisi/L 14643- i - i/ob; WELCOME II NEXTASY 


4 


71 


62 


60 


U 


KIRK FRANKLIN PRESENTS INC kIRK FRANKLIN PRESENTS INC 


21 


72 


55 


45 


4 


VARIOUS ARTISTS death row 2016 (1 1,98/17 98) TOO GANGSTA FOR RADIO 


44 


(13) 


69 


61 


8 


DONNIE MCCLURKIN i t\ic iki ■ r^A■n/^M Ahm unD^ 
verity : BS LIVt IIN LUNLJUN and MUKt... 


50 


(74) 


72 


75 


14 


wflt.'.o-i m ■iie:;- warn s»-.m W- 3... LIFE AND TIMES OF S. CARTER 


1 


75 


67 


55 


13 


VARIOUS ARTISTSA RUfFlmi£lB49J625MNTERSC0P£il291'H9ei RYDEOR DIE VOL II 


1 


76 


70 


57 


31 


COMMON • i/a 11 1970- (11.98(17 981 LIKE WATER FOR CHOCOLATE 


5 


77 


51 


44 


10 


LIL ZANE .K-iimmi 50145-[PRiOHlTf (10,9*16,981 YOUNG WORLD: THE FUTURE 


4 


78 


74 


74 


34 


UETHRONE CLAIOwn 27»7/CAnTOL(10.«/16.g8}fli MY LIFE 


31 


79 


66 


62 


6 


KANDI C0LJMeA63753jCHGtn,9BE(yi7,9B) HEY KANDI... 


32 


(80) 


79 


81 


66 


MACY GRAY A' tpic 69490* [11 98m 17 98iB ON HOW LIFE IS 


9 


11 


64 


69 


26 


504 BOYZ • m limit 5O722*jWll0fiir( (1 1,98/17,98) GOODFELLAS 


1 


82 


71 


64 


48 


SISQO A^ DRAGO^OEF SOUL 54&B16'(ID1MG (12.9E^18 981 UNLEASH THE DRAGON 


2 


13 


78 


85 


13 


SOUNDTRACK OVERBR0OK39OO1JNEW LINE (12.9*17 96) LOVE AND BASKETBALL 


15 


® 


82 


66 


14 


BIG L • RWhUS 26136*,'PRI0Riri' (10.9a'169B) THE BIG PICTURE 


2 


as 


76 


72 


11 


kt'i'm'^-- UG^I 1 'V. 17 »: THE SOURCE HIP-HOP MUSIC AWARDS 2O0O-THE ALBUM 


16 


86 


77 


71 


23 


LUCY PEARL • PIXIKIE 78059'er(OND (11.98717.98) LUCY PEARL 


3 


(»/) 


NEW^ 


t 


^'^X'?; [( ,,1^ iL, I'atii"''^ THE DYNASTY ROC LA FAMILIA (2000 — ) 


87 


(88) 


80 


76 


24 


THE TEMPTATIONS MOTOWN 157742(UNiversaliii 98(17,981 EAR-RESISTIBLE 


16 


89 


75 


73 


13 


PoM)!(fBO?136r :i; 5816 SB OFFICIAL INTELLIGENCE: MOSAIC THUMP 


3 


(90) 


NE 




1 


MONIQUE MOSEErts 123; [;s 9a CD. GIRL LIKE ME 


90 


91 


68 




2 


BRANDY MOSS-SCOTT HEAVENLYB820ill,9a(l6,9S) GIRLFRIEND 


68 


(92) 


100 


98 


3 


MR, C THE SLIDE MAN m o,B )59807(Universal (12.9*18.98) CHA-CHA SLIDE 


92 


93 


85 


70 


34 


GERALD LEVERT* EASTWESI 6241 7.>EEG 11 1.9*1 7.981 G 


2 


(94) 


NEW^ 


1 


TYRONE DAVIS maulco 75O5(l0 9a.'I5.9B) RELAXIN' WITH TYRONE 


94 


95 


83 


83 


63 


MARY J. BLIGEA'MU 111929* (11.9*17 96) MARY 


1 


(96) 


NEW^ 


1 


OUTKAST IAFACE26072*/ARISTAI12 9*18 98) STANKONIA 


96 


97 


8, 


79 


5 


SOUNDTRACK MOTOWN 159687jU»1»ERS*l 111 9*17.981 BAMBOOZLED 


69 


(D 


RE-ENTIir 


23 


MOT U6?i"°"^™** *' WHITNEY: THE GREATEST HITS 


3 


(99) 


92 1 86 


99 


2PAC A^ AMARU'DEATh ROW 490301*/INTtHSC0*'£ (19.9*24 98) GREATEST HITS 


1 


IM 


NEW^ 


1 


SOUNDTRACK GOSPO centric 490754,1NTERSCOP£lll.9»17.98l HIS WOMAN, HIS WIFE 


100 



(3 Albums with the greatest sales gains this wDC*i •RecofdinR Industry Assn (M America (RIAA) cerlilication lor fwt shipment of 500.000 album units (Gold). ARlAA certiltcat»on 
mond], Niiniefai foUovMini; Plalir^um Of D>dmor>d symbol indiriates album's mulTi-pJatinttm level. For boxed sets, arxl double albums with a running lime of 100 minutes or more, the 
prices, and CD prices fc« BMG and WEA labels, ate suggested lisls. Tape prices marked EQ. and all nther CD prices, are equivalent prices, which are pro^ecEnj from wholesale prices, 
er Impact shows albums remc-eo from Healseekyrs iMs /leck. BH indi[;alt'S past or ftwent Hcatstcki-r litlt; c 200D. Billboard.'BPI Commufiitations, and SoundScan. Inc 



tor ncl shipment o* 1 million units (Platinum). ^ RIAA ccrti(ic»lio*i to* net shipment of 10 rDillion 
RIAA multiplies shipments by the number of discs ancfor tapes. "Asterisk indicates LP ts available 
Greatest Gainer shows chart's largest unit rncrease. Pacesetter indicates biggest percent^ growth. 



J nils (Oa- 
Most tape 
Heatseek- 



USHER POPS BACK WITH THIRD ALBUM 

(Coiitiiuied fifitii page .j-^j 



tential singles. "It's vers' deep in sin- 
gles," says Sonya Askew, Musicland's 
urban music buyer "What stands out 
as well is the fact that Usher's 
matured. He'll still appeal to the 
younger audience, but an older audi- 
ence will also appreciate this album." 

Notes Myron Fears, music direc- 
tor of R&B FM outlet KPRS Kan- 
sas City, Mo., "The single will put 
Usher back where he left off. There 
are a lot of potential singles." 

Picking up on Usher's musical 
quest to please a broad audience, the 



label's marketing campaign "is 
catered around giving the consumer 
choices," says Arista VP of urban 
marketing Sheila Coates. "The CD 
will be avidlable in four colors — yel- 
low, blue, red, and green. Inside will 
be randomly placed trading cards 
that ttTll contain information that can 
be used interactively." The Usher, 
Arista, and BMG Web sites will all 
have Internet campaigns and con- 
tests tied to the color theme. Album 
release parties will play on the con- 
cept, with selected venues having 



four rooms decorated in each color 
To further capitalize on Usher's 
far-reaching demographies, cam- 
paigns are being finalized with 
MTV and BET, while scheduled 
network TV appearances include 
"Oprah," "Late Show With David 
Letterman," and the "Today" 
show. 

Teen consumers will be target- 
ed through publications such as 
Vibe, Word Upl. The Source, and 
Seventeen. After the new year, 
the older demographic will be ad- 



dressed via Essence, Jet, Ebony, 
Details, and Elle. 

Bom in Dallas and raised by his 
mother/manager, .Jonetta Patton, in 
Chattanooga, Tenn., Usher (nee 
Raymond) moved to Atlanta upon 
signing with Laf^ace at 13. 

His debut album, released a year 
later, was produced largely by Sean 
"Puffy" Combs. But when it came 
time to record his all-important 
sophomore set, producers on his 
wish Ust suddenly became unavail- 
able. That, coupled with the unpre- 



dictability of his changing voice, 
was an experience Usher still 
draws on today. 

"I've been singing on stages since 
I was 12." he .says with steely deter- 
mination. "A lot of the lessons peo- 
ple learn later on, I learned when I 
was 1.5. If you don't have a success- 
ful record, people start to doubt 
you. I believe in myself and .set my 
own standard. It has been and al- 
ways will be about music for me. 
It's there when I'm happy and when 
I'm sad. It never lets me down." 
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II.S. Labels, Take Note: These Imports Are Sign-Worthy 



Wishful thinking: Every 
time we receive an import disc that 
completely works us over, we always 
have the same response: "Which 
U.S. label will have the smarts to 
sign this act to a stateside deal?" 
Over the past few months, we've 
received a handful of U.K. releases 
that would, in a perfect world, see 
the light of day in the U.S. — and not 
just in the import bins. 

But for tt hatever reason, these 
essential imports have yet to find 
U.S. labels to call home. So, to 
bring an end to our sleepless 
nights, we thought we'd simply 
point them out to our friendly 
U.S. -stationed A&R e.xecs who 
may need a Ml' assistance in the 
what-should-we-sign department. 



HOT PLATE 



• Blark MaxNeN. "l ;ive It All You Cot" 
(Ttini Tom ( 'hih lit■<^>n^ I I.K. ningle). After 
scorinp two hack-to-haek club hits ithe 
inttefatiffable "Wontierful Person" and "My 
Heavenly Sta]>">. this Kriti!*h trio return? 
with "Give It AH You Got." Lov-injjly pro- 
duced h>' Cleveland Andereon and Curt 
Stewart-Paul, iht? track — in all its doublf- 
jiack (rlor>' — .seainlensly unites the Fhilly 
sound, Sunday nii>min(|[ pjis[)el, rlisuo. Par- 
adise Garage-era soul, and 21 st centun" 
hnuse. Contact 01 l^-a>-fs*)Jr2-57I)2. 

• Barry Wlut«. "Let The Music Play" 
(Wonderboy Reconis U.K. single). The lat- 
est piece of vintajie vinyl to un<k'rpo miyor 
reconstruction by Funks tar De Luxe is 
WTiite's wa>'-fino lUTt! jam "Let 'ITie Miusic 
Hay." Filtered ttisco effects and a serious- 
ly solid house frmndation seem taitor-maile 
for the maestnt's dripping- wilh-s<ml ileliv- 
er>". Purists, however, will gravitate lowanl 
Jan Meedom & Morten IVusfH Love 
Unlimited Orchestra-infused Beach 
mix — or the original version, which is also 
included. 

• k.d. Unit, "The Consequences Of 
Falling" (Warner Bros. U.K. single). One of 
many shining moments on lang's latest 
album, "Invincible Summer," "The Conse- 
((uences Of Falling" rewivos quite the ebul- 
lient overhauling courtesy of British sib- 
lings Andy and Pete L«e (aka Love To 
Infinity). It's been way ttK) long since the 
lyrical content of a song and the musical 
arrangement of a remix have been so in 

SliTlC. 

• Anaatacia, "Not That Kind" (Day- 
light/Kpic U.K. fdngle). While the U.S. 
awaits Anastacia's debut album (it's a cer- 
tified hit throughout Europe), punters can 
nosh on these tasty i-estioicturings of the 
sassy title track. 'I'hose in search of a gospel 
revival, look no tUrther tluui KerrI Chan- 
dlerln Vocal mix. However, if it's a disco- 
lacwl (la-ihbiwk j-a need, go directly Ui Mau- 
rice Joshua^ Chicken Pox Club mix. 

• The JohNick Orchestra. "The 
DaJii-v'" (SLiliui'bmi t^inglL'). SouUiinf; muli' 
vocals, diva wailings, percussion break- 
downs, a rubbery bassUne. Latin-enfoiwd 
keyboanb^, atid a fab guitar solo make this 
one of those fine deep house tracks that 
effortlesslj' bridges the gap Iwtween the 
oil! school anti the new. 

• Brenda K. Starr. "Hold Me" (En- 
di>rfun Keconis single). Starr, who's been 
missing fti>m clubland for way too long, re- 
turns with this George Calle pnHluction. 
TTiose that embraced recent iiamvlliM)r hits 
by the likes of Veronica an<i Melanie C. 
shoukl not ignore this [xiteiil slab of \\vx\- 
gressive house. The Saiiha & Digwc>ed set 
should go directly to Richie SantanaV 
ever^spiraling Uplifting TVance mix. 



TR AX 



by Michael Paoletta 

Those in search of slightly twist- 
ed rays of ambience, chilled-out 
house, and downbeat foundations 
should immcniiately seek out Bent^ 
sublime debut, "Programmed To 
I.ove," which annved la.st July via 
.Sport Records. 

Key tracks include the Nana 
Mouskouri-sampled "I Love My 
Man": "Private Road." which fea- 
tures the melancholic vocals of 
Zoe Johnston: the zen-like "A 
Ribbon For My Hair": and the Pet 



Shop Boys-speckled "Always In 
My Heart." 

With "Programmed To Love," 
Bent — Simon MiUs and Neil 
"Nail" Tolliday — created a care- 
free yet incredibly thoughtful al- 
bum that fits in rather nicely along- 
side the grooves of Groove 
Armada, Kid Loco, Kid Koala, 
Orbital, and Moloko. 

Kollowei-s of the U.K.'s bui-geon- 
ing garage (or 2-step) sound have no 
doubt been keeping a keen eye on 
MJ Cole, who in addition to remi.\- 
ing some of the genre's feistier 
tracks, delivemi quite the sterling 
debut — "Sincere" — last summer. 

AiTiving via tastemaker Gilles 
Peterson'b Talkin' Loud label, "Sin- 
cere" became the unofficial blue- 
print for how a proper 2-step album 
should sound. Kor the classically 



trained Cole, that means lu.xurious 
melodies, spiky string arrange- 
ments, raw rhythms, hi|)-grinding 
grooves, and sensual soul. 

In addition to the top 10 hit 
"Crazy Love," which spotlights the 
diva-in- waiting vocals of Elisabeth 
Troy, "Sincere" is home to the funky 
"Tired Games" and the beautifully 
haunting "I Sec," which also feature 
TVoy on the mic. 

Other tracks not to be missed 
include the sinister "Bandelero 
Desperado" and the Paradise Gar- 
age-hued "You're Mine," which fea- 
ture Danny Vicious and Guy 
S'Mone, respectively. 

Speaking of 2-step, Craig Da- 
vid's incredibly fine debut, "Born 
To Do It" (Wild'star Recoi-ds), is .still 
up for grabs. While rumors have 
abounded that Virgin is this close to 



Multitalented Mellor Focuses On His Music 



BY KWAKU 

LONDON— After five years of 
handling editor duties at the 
U.K.'s influential D.1 Magiizinc — 
and eight .vears as a freelance 
writer for other dance-related 
pulilications — Chris Melloi' decid- 
ed, in .September, to bring his 
magazine W'ork to an end in ordi r 
to ctmcentrate on making aiui 
playing music. 

"I started writing in the late 
'8(ls for Record Mirror and oth- 
ers," says Mellor. "I remember 
being very e.xcited by the emerg- 
ing acid-house scene." 

Quickly becoming bored by 
much of the music that was being 
released, Mellor decided to take 
matters into his own hands. "I 
began mucking about in studios," 
he says. "In '91, 1 had a D.( resi- 
dency al the Coco Club at 
Brighton's Zap club." Desiring 
something special to play at the 
club, Mellor came up with the 
track "Feel It." 

By the mid-'S)l)s, Mellor was 
one-thinl of cUibhrnd's Coco Steel 
And Love Bomb. The act's ]!)94 
album, "It," spawned the under- 
ground club hit "Work It Tough 
Bitch," which was chani|)ioned by 
Junior Vasquez at the Sound Fac- 
toiy in New York. 

Mellor scomi other hits on New- 
York dancefloors, including Coco 
& Stonebridge's "The Beach" and 
"Great Ocean Road," which re- 
ceived much tiu-ntable action fi'om 
Roger S. and Francois Kevorkian, 
respcctivel.v. 

After dedicating the bulk of the 
''.K)s to .journalism, the occasional 
DJ gigs, and the odd record, Mel- 
lor says his inunediate prioi-ity is 
to make "enough money to feed 
my family by doing exactly what I 
bloody well want creatively." 

To that end, Mellor, whose 
songs are published by edel — and 




\\ ]u> (il'tt'ii records as Chris Coco — 
lias several projects on his musical 
plate. 

Mellor says promotional 12-inch- 
es of Coco & Stonebridge Presents 
C a m i n 0 ' s 
"Hey Chico" 
will be deliv- 
ered to club 
DJs later tliis 
month. While 
the track is 
currently 
without a 
label, Mellor 
acknowl- 
edges that 
"there is 
already 
interest from 
several 
majors that 
liked 'The 
Beach.' 
MELLOR Hopefully, 
the track will 
have a commercial release early 
ne.xt year." 

Of his working relationship with 
Swedish DJ/produeer Stonebri<lge. 
Mellor says, ".Stone is the man with 
the cleanest beats in the business. 
He's Mr. Pop, and I'm Mr. Ambi- 
ent. He'll lay down the beats, and 
I'll give him some weird sound 
effects, or in the case of the new 
tune, the sound of a scootei- bomb- 
ing 'rounil Ibiza. Then we'll fioat a 
few hooks over the top, and presto, 
an organic, groovy, fun dance hit." 

One of his other guises. Coco- 
DaSilva, consists of Mellor aiul the 
London-based Portuguese piwluc- 
er Rui DaSilva, whom Mellor met 
while DJing in Lisbon. 

"We just li.sten to some tunes, 
play with sounds, and see what 
happens," says Mellor of their col- 
laborations. The duo has one club 
track under its belt — "Touch 
Me" — and three others waiting in 



the wings; "Lost." "ll;ijnii-r," 
anil ".Saudade." The latter track 
debuted itn the latest volume in 
the "Ghibal Underground" com- 
pilation .series, "Danny Tenaglia: 
London." 

On the conipihition front, Mel- 
lor recently completed two chill- 
out discs, including "Real Ibiza 3: 
ChilUng Yi>a Solely" (React Rec- 
ords U.K.). Now, he's putting the 
finishing touches on "Chris Coco 
Presents Images Of Ibiza." a 
DVD scheduled for relea.se next 
spring via (German company 
Recognition/Mawa. 

Finlher down the pike will be 
the release of the first Chris 
Coco "solo" album, according to 
Mellor, w'ho adds that the set 
includes several collaborations 
with a veritable list of "really 
creative peoi)le." 

Featured on the album are 
strings an-anger/c<mductor Sasha 
Puttnam. Stonebridge. Da.Silva, 
sometime Belle & Sebastian 
singer Monica Queen, and A Man 
Cidled .Adam, iimong others. 

Kxplains Mellor, "You can 
expect a Baleaiic chill-out experi- 
ence of the highest order — evei-j'- 
thing from proper songs to ambi- 
ent soundscapes to downbeat dub 
extravaganzits." 

EarUer this year, Mellor began 
contributing to "The Most Chilletl 
Out Show On The Radio." Mas- 
terminded by Hed Kandi Records 
U.K., the bi-weekly program airs 
on .lazz FM and online (hedkan- 
di.com). 

Mellor, who's managed and 
booked by London-based 7pm 
Management, is also involved in 
the embryonic experimental 
online station chillout.com — as 
well as Ministiy of Sound's e|>ony- 
mous digital and online station, 
where he hosts a Sunday morning 
chill-out show. 



signing this recent winner of three 
Music of Black Origin (MOBO) 
Awards (best R&B act, best U.K. 
newcomer, and best U.K. single), 
the label and artist have yet to sign 
on the dotted line. 

The 12-song "Born To Do It" more 
than satisfies with a seamless mL\ of 
2-step ("Can't Be Messing 'Round" 
and "Rewind," the Artful Dodger 
hit that featured David on vocals), 
sultry R&B ("Fill Me In" and "Ren- 
dezvous"), She'kspere-shiuled hip- 
hop ("7 Days" luwl "LiLst Night"), imd 
.straight-up pop ("Walking Away" 
and "Time To Party"). 

And then there's the wickedly 
camp Frankie Goes To Holly- 
wood, which is currently enjoying a 
renaissance of sorts in clubland, 
thanks to Rob Searle's and Peter 
Rauhofer's oh-so-con temporary 
restructurings of, respectively, 
"Two Tribes" and "Relax." Both 
tracks are culled from the FGTH 
"best of collection, the two-disc 
"Maximum Joy." which streeted 
Sept. 25 via Z1T Records. 

Does the world really need 
another "greatest-hits" set from 
this defunct act? Well, when it's 
package<l like this one, the answer's 
a resounding "yes." 

All the highlights of the band's 
wildly short career iu-e collected on 
disc one. Post-disco, tribal workouts 
like "T\vo Tribes," "Welcome To The 
Pleasiu*edome," and, of course, "Re- 
lax" still pack a punch! Of course, 
kicky remakes of "War," "Bom To 
Run," and "San Jose" also bring a 
(bewildered'?) smile to the face. 

Disc two is home to the remixes. 
In addition to the aforementioned 
"Two TVibes" iind "Relax," the set 
finds both Nalin & Kane and 
Sander Kleinenberg retweaking 
"Welcome To The Pleasuredome," 
DJ Rene tackling "Ma.\imum Joy," 
and Apollo Four Forty relighting 
( Continued on next page) 
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1. THE POWER OF ONE 

DONNA SUMMER «ii»ni.c 

2. PULL UP TO THE BUMPER GRACE JONES 
VS. FU'IKSTAR 3t LUXE iMLiuwt 

3. THE UNDERGROUND CELEDA siar 69 

4. STAND UP! MAGIC CUCUMBERS 
srnH b"* 

5. SEM CONTENCAO BEBEL GILBERTO 

SIX DEGRf tS 

MAXI-SINBLES SALES 

1. THE UNDERGROUND CELEDA suh69 

2. PASILDA AFRO MEDUSA ichman 

3. SO IN LOVE WITH TWO MIKAILA 

4. GIVE ME JUST ONE NIGHT (UNA NOCHE) 

98 DEGRESS omvcbsai 

5. THE POWER OF ONE 
DONNA SUMMER mmUL 
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COMPILED FROM A NATIONAL SAMPLE 
OF DANCE CLUB PLAYLISTS. 
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-^^B NO. 1 




CD 
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1 THOU Tr\ VOII u'tifCttJ t>nifcif\ 4 1 *■ «j Kin : 


MEI ANIF C 




3 


4 
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PASILDA J[ilYBlAN?609 


AFRO MEDUSA 




S 


8 
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HIGHER THINGS nt RVOUS 2043? 


KIM ENGLISH 


Li) 


6 


7 


8 


LOVE ONE ANOTHER TOMMY BOY ?145 


AMBER 


5 


1 


3 


7 


LOVIN' IS REALLY MY GAME PtRSPCCTIV&AW 497O75^NTCRSC0ft 


ANN NESBY 




8 


16 


6 


THAT OTHER WOMAN ATIWTIC M939 t 


CHANGING FACES 


7 


4 


1 


8 


DONT WANT ANOTHER MAN STAR 69 HmuLT 


DYNAMIX PRESENTS TINA ANN 


1 


9 


14 


7 


SAD EYES INTERSCOfE PfiOWO 


ENRIQUE IGLESIAS 


9 


11 


17 


7 


NEVER GONNA COME BACK DOWN NETTvnOK 331 14 t 


BT FEATURING M, DOUGHTY 




IS 


23 


6 


GOTTA TELL YOU WILD CARD HNOMOiNIERSCCPt t 


SAMANTHA MUMBA 




17 


28 


4 


SANDSTORM GROOVIUCWUS 227/SnUVt RHYTHM t 


DARUDE 


12 


7 


5 


11 


YOUR CHILD UCAPnoHOt 


MARY J. BLIGE 




19 


30 


4 


MISS THE WAY amxWIUCIOOS 22(iSIMCTl.Y RHYTHM RAZOR N' GUICX) FEATURING REINA 


(14) 


21 


2E 


5 


COMO ME DUELE PERDERTE EPK 79456 t 


GIORIA FSTFFAN 


IS 


10 


10 


9 


YOU SEE THE TROUBLE WITH ME G2 0(»STRICTLY RHYTHU 


BLACK LEGEND 


(16) 


28 


40 


3 


DREAMIN' SALSOUL e8S9l/THC RIGHT STUfF 


LOLEATTA HOLLOWAY 


17 


16 


20 


7 


EMBRACE XTRAVAGANZA 7947l^UHBU 


AGNELLI « NELSON 


11 


14 


6 


11 


CADA VEZ RMIPWE 0178 


NEGROCAN 


(191 


26 


35 


4 


SOUL HEAVEN JEUYSEAN 21 10 


THE GOODFELLAS 


(20) 


27 


32 


5 


YEAH.. .RIGHT NERVOUS 20451 


JONAH 


tflT 


29 


36 


4 


SUNBEAM KINnK 44B9aRCPRtSE 


SUBMARINE 


22 


13 


9 


9 


ANSWERING MACHINE Fill 4490(VWARNEI! BROS 


GREEN VELVET 


23 


12 


11 


12 


MUSIC MAVERICK 44909W4RN(R BROS, t 


MADONNA 


24 


20 


21 


7 


MR. DEVIL JEllTBf »N 2600 BIG TIME CHARLIE FEATURING SOOZY Q 


25 


18 


12 


10 


DONT BE AFRAID OF THE DARK ttEmOUS 204U 


CHARLOTTE 




31 


41 


3 


GIRL FROM THE GUTTER [>REAMWrHKS PROMO t 


KINA 


f 271 


34 


46 


3 


WITHIN OR WITHOUT YOU RASAM 004'5TRICTIY rhythm 


LOTUS 


(28) 


35 


45 


3 


WHAT YOO DO SIONEBRIDCE 1823E.EBEL AMERICA BIG BASS VS MICHELLE NARINE 


f29) 
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44 
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INDEPENDENT WOMEN PART 1 COLUMBIA 7943] • 


DFSriNY-SCHIlD 


30 


25 


29 


10 


BANG BANG .tLLYBEAN 2574 


AFRO-CUBAN BAND 


31 


23 


15 




HOW SOON IS NOW? KrMaiC PROMQ'REPRISE t 


SNAKE RIVER CONSPIRACY 


(32) 


47 




2 


LULLABY OF CLUBLAND ATIANTIC PROMO 


EVERYTHING BUT THE GIRL 


33 


33 


34 


4 


PITCHIN' (IN EVERY DIRECTK}N) ULTRA 1064 


HI-GATE 


34 


30 


24 


10 


X-HALE SLjOWLY JEILYBUN 2593 


BOOTSY MCQUEEN 


(35) 


48 




2 


TOTALLY ATLANTIC PROMO 


SHABOOM 


(36) 


49 




2 


KILLER RAOIKAL 99034 t 


ATB 


37 


42 


49 


3 


GRAZIN' IN THE GRASS WARNtH BROS 44870 


BONEY JAMES(RICK BRAUN 


38 


41 


38 




BACK IN MY LIFE REPUBLIC l^'fK.-.lNIVTRSAL 


ALICE DEEJAY 
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1 


FEEL IT STRICTLY RHYTHM !2&fe6 


INAYA DAY 


40 


22 


13 


14 


DIVE IN THE POOL NERVOUS DOG 2044a^ERV0US BARRY HARRIS FEATURING PEPPER MASHAY 




NEW^ 


i 


UVIN' FOR LOVE ELEKTRA PflOMCVEEG 


NATALIE COLE 


® 


NEW^ 


1 


FORGIVE + FORGET YOU TOMMY BOY SILVER LABa 20a&TOMMY BOY 


SUGARBABIES 


(43) 


NEW^ 


1 


MOST GIRLS LATACt 2449CVARI5TA t 


PINK 


44 


24 


18 


12 


STAND RK;HT UP NtKVOUS 20416 


BYRON STINGILY 


(45) 


NEW^ 


1 


MY HEART GOES BOOM (LA Dl DA DA) LOGIC 79126 1 


FRENCH AFFAIR 


46 


39 


37 


7 


ROSE ROUGE BLUE NOTE PROMOtCAPITOL 


ST GERMAIN 


47 


37 


33 


9 


SANDWICHES JIVE ELECTRO 42712;JIVT 


DETROIT GRAND PU BAHS 


(«) 


NEW^ 


1 


ISSUES G2 201QfiTRICTLY RHYTHM 


VERNESSA MITCHELL 


49 


43 


39 


5 


SUMMER OF LOVE EPK PROMO 


LONYO 


90 


46 


44 


6 


ELECTRIFIED (THE TIME HAS COME) AUTHORITY 009 


TIKI JONES 
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MUSIC III :X}MAVIR!CX4490%'WARNER BROS T 1 D w<«ks al Nr. 1 MADONNA 
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2 
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MOST GIRLS IT] no LAFACE 24490 ARISTA t 


PINK 
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DESERT ROSE IX) A&M 4973214RTERSC0PE ' 


STING FEATURING CHEB MAMl 


(J) 
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■ Hot Shot Debut m 

THAT OTHER WOMAN :T; IXj ATIANTIC 8493*40 1 CHANGING FACES 


5 


4 1 


4 


16 


JUMPIN'. JUMPIN' III (XI COUJMBIA 79446.CRG t 


DESTINY'S CHILD 


1 


7 


7 


23 


OONT CJUX ME BABY (TMXl VICIOUS GRO0VES.C2 7g371«RG t 


MADISON AVENUE 
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6 


6 


26 


KERNKRAFT 400 rTI a! RADIKAL 99027 1 


ZOMBIE NATION 
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8 


19 


TOCA'S MIRACLE :T: rxi C.RCO'/ll ClO.IS L'7 STRICTLY RHYTHM t 


FRAGMA 


) 


5 
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14 


LET'S GET MARRIED ili a; lO ;]r 1 rniLMBIA 79437Wi t 


JAGGED EDGE 


10 
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THE HAMPSTERDANCE SONG XI KOCI- 8;fi; t 


HAMPTON THE HAMPSTER 
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13 


11 
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Greatest Gainer m 

INDEPENDENT WOMEN PART 1 ITiCCtUMBlA 7949StRO t DESTINY S CHILD 


12 


10 


10 


29 


1 WILL LOVE AGAIN iTi i ll COLUMBIA 7937SCRG t 


LARA FABIAN 


13 


12 


13 


14 


DANCE WITH ME ili XI IHEDAS LABEUATUNTIC B46e4^AG t 


DEBELAH MORGAN 


14 


11 


12 


13 


1 WANT YOU TO NEED ME/THAT'S THE WAY IT IS 01) 550 MUSIC 79473fEPIC t CELINE DION 




26 




2 


EVERYBODY'S FREE ITi lAI TOMMY BOY SILVlll LABEL JIIBTOMW m RICHARD IHUMPTYI VISSION FEAT R02AUA 


IB 


15 


14 


30 


WHAT A GIRL WANTS IT) IXI RCA 60224 1 


CHRISTINA AGUILERA 


\ii J 
(18) 


16 


16 


34 


SAY MY NAME IT) (XI COLUMBIA 7934!>C»C t 


DESTINY'S CHILD 


HEW^ 


1 


SPANISH GUITJLR (Tl LAFACE 24499)ARISTA t 


TONI BRAXTON 


19 


17 


17 


25 


YOU SJWG TO ME (T; IX) COLUMBIA 7942aCHG t 


MARC ANTHONY 


20 


14 


21 


28 


IT'S A FINE DAY (Tl IX) RAMPAGE 0104 


MISS JANE 


{21) 


NEI 




1 


CORRUPT n- -j'M MiJsiL ;yi.2S'EPIC 


KARISSA NOEL 


22 


19 


15 


26 


WHERE TOO ARE'I WANNA LOVE YOU FOREVER (Ti (Kl OXLUBM 79391.CRC t 


JESSICA SIMPSON FEAT NICK LACHtV 


23 


18 


18 


10 


NO ME DEJES DE QUERER/COMO ME DUELE PERDERTE IX) EPIC 79456 t GLORIA [STEFAN 


24 


24 


20 


28 


1 SEE STARS 1x1 SIRFTTBEAT 067 


ROBIN FOX 


(.25; 


37 


26 


4 


STRAIGHT UP iTI :X) SILAS 155775W:A t 


CHANTE MOORE 




21 


24 


15 


STRONGER iTi ixi RCA 60261 t 


KRISTINE W 


27 


22 


19 


9 


NEVER GONNA COME BACK DOWN IT) (XI RCnwERK 331 14 t 


BT FEATURING M. DOUGHTY 


32 


27 
23 


36 


SHJLCKLES (PRAISE YOU) (T) (XI C2X0LUMBIA 79347XRG t 


MARY MARY 


29 


20 


46 


1 DO BOTH JAY JANE (T) tx) BAOD KADAUREUS 431/WARLOCK 


LARISSA 


30 


27 


28 


21 


FEELIN' SO GOOD IT; 1X1 won« 7936SEP1C t JENNIFER LOPEZ FEATURING BIG PUN & FAT JOE 


31 


23 


37 


47 


ABOVE THE CLOUDS <TI TOMMY BOY 2053 


AMBER 


32 


28 


30 
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MISS THE WAY m (XI GROOVILICIOUS 226)STROLY RHYTHM RAZOR N' GUlOO FEATURING REINA 


33 


29 


31 
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BLOW YA MIND (T) DO JIVE ELECTRO 42707/JIVE 


LOCK N' LOAD 


34 


34 


36 


5 


KILLER iT) IX> RAOIKAL 99034 t 


ATB 


35 


25 


22 
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CANT GO FOR THAT (Tl [XI ELEKTRA 670eLEEG T 


TAMIA 


36 


40 


35 
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TAKE YOUR TIME (T) (XI GROOVILICIOLIS 224)STRICTLY RHYTHM 


THE LOVE BITE 


37 


30 


29 


16 


DREJUIING (D 0(1 NETTVYERK 33105 


BT 


(38) 


NEW^ 


1 


SEM CONTENCAO m(X) 7lRlfiuiB0OM 5026'Six DEGREES 


8EBEL GILBERTO 


1Q 
J9 


41 


34 


13 


LET THE MUSIC PLAY/GIVE ME TONIGHT (THE LOST MIXES) IX) CONTAGIOUS B942 SHANNON 
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DANCE TRAX 

( Continued from preceding page) 

the fires of "Two TVibe.s." 

As for Kylie Miiiogue*s disco- 
spla.shed "Light Years" (Parlo- 
phone/EMI), we're happy to report 
that Capitol Records has given the 
positively buoyant set a thumbs-up, 
says the label's VP of crossover pro- 
motion Johnny Coppola. 

Coppola adds that the U.S. ver- 
sion, which should arrive in stores 
in "six to eight months," will differ 
from its U.K. counterpart. "About 
half of the songs from the British 
version, along with several newly 



recorded tracks, will make up the 
U.S. album," he notes. 

Our advice to the label: Scratch 
these plans and release the post- 
card-perfect pop/dance album as 
is. Then again, new songs from Ms. 
Kylie ain't such a bad idea after all. 

Happiness: we've got some 

news that will surely please the 
ever-loyal fans of fave singer/song- 
writer Donna Summer. According 
to Lee Chestnut, VP of A&R at 
Epic Records, Summer is current- 



ly in the process of recording songs 
for her new album, which the label 
is scheduling for an April release. 
Chestnut says "four, or possibly 
five, songs will be produced by 
Brian Rawling." Sounds like a 
match made in heaven, if ya ask us! 

Fans of Deleriom will be equal- 
ly excited knowing that the act's 
new album, "Poem," is scheduled to 
arrive Nov. 21. The Nettwerk 
America set features guest appeiir- 
ances from several singers, includ- 
ing Matthew Sweet ("IJaylight") 



and Sixpence None The Richer's 
Leigh Nash ("Innocente"). 

Delerium's previous album, 
"Karma," has sold 182,000 units, 
according to SoundScan. The set 
spawned a globally revered club hit, 
the Sarah McLachlan-fueled "Si- 
lence," which recently peaked at 
No. 4 on the U.K.'s Chart Informa- 
tion Network chart. 

Masterminded by Front Line 
Assembly's Bill Leeb, Delerium is 
scheduled to embark on a mini-U.S. 
tour early next year. 



All THE TRIMMINGS: Film 
director Darren Aronofsky {"Pi" 
and "Requiem For A Dream") has 
produced the screen visuals for 
DJ/producer Paul Oakenfold's up- 
coming U.S. performances. 

The mind-altering visuals will 
make their premiere Nov. 2.3 at 
Oakenfold's "Trancegiving" show 
at New York's Hammerstein Ball- 
room, but they will then be put 
into hiding until Oakenfold em- 
barks on his U.S. tour in early 
2001. 
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Cal IV Finds Independent Success 

Expanding Publishing Co. Grows 'Tlie Oid-Fasiiioned Way' 



Robert Receives Honor. Gill Robert, managing director of Gaylord Cable 
Networks' CMT Asia-Pacific Rim, was this year's recipient of the Country 
Music Assn.'s (CMA) Wesley Rose International Media Achievement Award. 
The award recognizes outstanding contributions to the development of coun- 
try music outside of the U.S. Pictured, from left, are Ed Benson, CMA execu- 
tive director; Roger Sovine, BMI VP: Robert; Trevor Smith, CMA Australia rep- 
resentative and CEO of Hear and There International; and Jeff Green, CMA 
senior director of international and new business development. 



BY PHYLLIS STARK 

NASHVILLE— In a world of con- 
solidation and giant corporate be- 
hemoths, it's rare enough to find an 
independent publishing company 
that is sm-\iving, let alone one that 
is floiunshing. 

Cal IV Entertainment is one of 
those rare exceptions. In the past 
few months, the company has signed 
seven new wTiters, won two ASCAP 
Country Awards (for "Breathe," 
recorded by Faith Hill, and "Drive 
Me Wild," recorded by Sawyer 
Brown), and purchased a building 
with expansion plans in mind. 



Ghesnutt Says Goodbye To MCA Nashville; 
Rascal Flatts To Say Hello To New York 



I HE SALE of Starstnick Writers Group from Reba 
McEntire and her husband/manager, Narvel Black- 
stock, to Wamer/Chapi>ell Music has closed (Billboai-d, 
Sept. 2). Starstruck VP Michael Sebastian exits, along 
with Wamer/Chappell senior creative directors Bar- 
bara Beliler and Kurt Denny. Kos Weaver joins 
Wamer/Chappell as senior director of creative from a 
similar position at Starstruck. 

Almost goodbye: MCA Nashville and Mark 
CliegnDtt have parted ways after an 11-year relation- 
ship and nine albums, including .some recorded for now 
defunct sister label Decca. Of those albums, four have 
been certified platinum by the Recording Industry 
Assn. of America, and one 



Kashnlle 

Scene 



by Phyllis Stark 



is gold. Chesnutt's chart 
history boasts three top 
10 country albums and 20 
top 10 singles, eight of 
w^hich reached No. 1. 

After three albums for 
MCA between 1990 and 
1993, Chesnutt moved to 
start-up Decca as the 
label's flagship artist and 
released five albums on 
that label, including a 
greatest-hits set in 1996. 

After Decca was .shuttered, Chesnutt moved back to 
MCA Nashville and recorded one more album, "Lost 
In The Feeling," which was released Oct. 17. 

Garth Brooks will record at least one more countrj' 
album and has set a target release date of Mother's Day 
or Father's Day, 2001. In a recent Billboard inten'iew, 
Brooks had indicated he may make another album, 
despite his talk of possible retirement. Brooks now says 
he is considering writing screenplays as a new caiieer. 

On niE ROW: Capitol Records \T of publicity Karen 
Byrd exits to become an independent publici.st for Garth 
Brooks. ByTd is expecting her first child ne.xt year. 

RCA Label Group director of media/marketing Mar- 
ion Williams, who is currently on maternity leave, has 
decided not to return to work. No replacement had 
been named at press time. 

Copyright.net's Scream Marketing diraion appoints 
Music Row veteran Gary Conway as manager of mar- 
keting and promotion. Also, Carrie Klinkhammer 
joins Scream Marketing as executive assistant/artist 
coordinator Conway previously was manager of mar- 
keting and promotion at AristoMedia/Marco Promo- 
tions. Klinkhammer previously worked at Brenda Mc- 
Clain PubUc Relations and WMIL Milwaukee. 




Carnival Music is now exclu.sively representing the 
Ha.ves Street Music Ciitjilog, which includes the catalogs 
of Ikm Sdilitz, Ifun Langham, Jolin liiro, Hm James, 
and Ed Corley. Shanna StTassl>erg joins artist man- 
agement firm 'Tanasi Entertainment m an administi:ative 
.support capacity. She previously held a similar po.sition 
at Asylum Records. Nashville-based publicist Martha 
Moore Ls wiiting a monthly Americana music colimin, 
"roots, boots & "billy," for Ireland's Countrj' Music Plus 
magazine, beginning with the December taue. 

The Grand Ole Opry will return to its pre\ious home 
at the historic Rj-man Auditorium during the months of 
January and February 2001. 

SiGNINGS: Doug 
Stone and Don 
Williams have signed 
with the Bobby Roberts 
Co. for booking repre- 
sentation. Former A&M 
and Mercury/Polydor 
artist Davis Daniel has 
signed a management 
agreement with Eddie 
Rhines of E.R. Rhines 
Management and a 
booking agreement with 
Associated Concert and 
Tburing Senices. Big IVactor Music has signed Larry 
Stewart. Songwriter Brian Nash has signed with 
DreamWorks Music Publishing. 

Artist news: Faith mil will release her first-ever 
Christmas song, "Where Are You Christmas." this 
month. The song is the lead single from the Interscope 
Records soundtrack to the film "Dr Seuss' How The 
Grinch Stole Christmas." The .soundtrack is due Nov. 7. 
The song w as written by Mariah Carey, James Homer, 
and Will Jennings and co-produced by Hill and Byron 
Gailimore. Hill has also completed a video for the track. 

A benefit concert will be held at Nashville's Exit/In 
Nov. 19 for Jimmy Nails, former guitarist for Sea Level 
and a former member of the Nighthawlcs. Nails was 
diagnosed with Parkinson's disease in 1995 and under- 
went surgery Nov. 1. Performers will include T. Graluun 
Brown, former Ailman Brothers Band members Jack 
Pearson and William Howse, Mike Henderson & the 
Bluebloods, Gary Nicholson, imd Lee Roy PamelL 

Rascal Flatts will appear in the Macy's Thanksgiv- 
ing Day Parade, airing live Nov. 23 from New York on 
NBC-'TV. The group will be riding on the Osh Kosh 
B'Oosh-spon.sored float and will perform "Prajin' For 
Daylight" in Herald Square for the NBC cameras. 



Mark 



The company, foimded in 1998 by 
Cal 'I\imer 111, heir to the Dollai- Gen- 
eral Store empire, quickly began 
expanding with the purchases of .sev- 
eral key catalogs, including tho,se of 
veteran publishing figure Buddy 
Killen. In January of this year, 1\im- 
er brought former PolyGram Music 

Publishing and L'niver- 

sal executive Daniel Hill 
on board as president, 
along w ith VP of cre- 
ative Billy LjTin and sen- 
ior director of adminis- 
tration and technology 
Dorminy. 

Having recently acquired the 
building next door to Cal I Vs Music 
Row office on 19th Avenue South, the 
company is now renovating it to 
house writers' offices and additional 
administration offices for its profes- 
sional stiiff of 10. Having the writers 
move next door will allow- the com- 
pany to reclaim the studio in its orig- 
inal building, which, Hill sa,vs, "has a 
rich history of hits that were re- 
corded down there." The studio will 
be used by Cal I Vs writer/artists and 
writer/producers to create demos. 

All that acti\ity, Hill says, "means 
we intend on doing pretty well. 
We're definitely building a 
company here and building it 
the old-fashioned way — song 
by song, writer by writer. 
We're focusing on the cre- 
ative atmo.sphere and reach- 
ing this critical mass of cre- 
ativity and activity that 
feeds on itself ... We all kind t 
of consider it starting from 
the ground up." 

Cal IV's 13 writers include three 
artists with record deals, Warner 
Bros.' Dusty Drake, Lyric Street's 
Brian McComas, and Giant's Georgia 
Middleman. Completing the writer 
roster are Mark Allen, Dylan Alt- 
man, Odie Blackmon, Shane Decker, 
Greg Johnson, Jim McBride (best 
known for penning Alan Jackson's hit 
"Chattahoochee"), Cody Scaife, Jake 
Scaife, Ronny Scaife, and Kerry Sin- 
gletary (wife of Audium artist 
Daiyle Singletary). In addition, the 
company's Christian division houses 
four writers: Ben Bauman, Scott 
Riggan, Ann McNair, and Gina Vera. 

"We've got an amazing set of 
young writers, (and) I think every- 
one is really rising to the occasion," 
says Hill. "Everyone here has their 
own niche and their own buzz going." 

The same is somewhat true of the 
company. "Some people know about 
us and know the buzz," says Hill. 
"Others are like, "Who's Cal IV?' and 
maybe even [have] some negative 
impres.sion because some people may 
think [Turner is] just dabbling in 
this," because music is such a far cry 
from the family business. However, 
Hill says, the op|)osite is actually true 
of Turner. "His love is music and 
songwriters, and this is what he 
wants to do. He is totally committed 




Cal and his vision." 

For an independent publishing 
company, Hill says, "probably the 
biggest challenge is not having a 
deep catalog to draw from [that] is 
producing income to get you through 
the low points in the market . . . 
When you're at a larger company 

you have a lot of great 

songs to draw from, to 
take shots with. When 
you're much smaller, 
every song counts. 
Every song you really 
have to nurture and be sure you're 
finding the right home for them." 

Another disadvantage of being an 
independent is not getting in on 
"some inside deals that may go on. 
Just the fact that we are an inde- 
pendent and not affiliated with a 
label, there is not necessarily any 
incentive for them to cut our songs 
(just] because we're a sister compa- 
ny," sajTi Hill. "The songs really have 
to stand on their own and compete 
on their own with all the other songs 
out there. 

"We're not an outpost of a larger 
conglomerate," Hill continues. "We 
are the headquarters for Cal IV, and 
that's a really good feeling: to truly 
be independent of other 
influences out of town that 
may not fully understand 
our market and the way that 
the publishing world and the 
music community works in 
Nashville. It's truly a feeling 
of freedom. We have solid 
resources backing us." 
Of course, some of the 
same issues affecting the country 
music industry as a whole still affect 
Cal IV. "Obviously, the downturn in 
the market and sales" is chief among 
them, .says Hill. Tbday, 'it's not spread 
out over many different records. You 
have to get on a handful of platinum 
and multi-platinum albiuns to make 
your money. Back in the '90s, there 
were a lot more platinum sales, and 
you could get on a lot of different 
albums and, even if you did not get 
the single, you were still making 
mechanical royalties that, in some 
instances, equaled having a single." 

Among the other challenges fac- 
ing Cal IV and others are "the issues 
of smaller playlists at radio and our 
difficulty in breaking new artists at 
radio," which Hill calls "a really big 
challenge." 

Another challenge is that of "new 
access to music through the Inter- 
net," .says Hill. "It definitely presents 
many great opportunities, but we 
also have to be real dihgent in pro- 
tecting our rights to make sure the 
copyright [holders] are compensat- 
ed for their work. 

"There are a lot of different mod- 
els being presented," Hill adds. "I 
don't know that there is an answer 
yet. Subscription is a possibility. I 
really think we are going to have to 
rethink our whole model of being 



to this. I came on board because of compensated for copyrights." 
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B WARREN, B WARREN.C TARREN (8 WARREN.B WARREN.D WllM) 


THE WARREN BROTHERS 
BHA ALBUM CUT 


47 




51 


55 




OKLAHOMA 

P MALLOY.B CHANCE* ID VWILLlAMS.J AILENI 


BILLY OILMAN 
(C) (D) EPIC 7»03 t 


4« 


49 


53 


52 




LIVE IT UP 

R BYRNE.P VASSAR (B BYRNE.P VASSARl 


MARSHALL DYLLON 
[WEAMCATCHER Al^UM CUT t 


49 


kM) 


63 






THINGS CHANGE TIM MCGRAW 
R GAIl IMORf 1 STF^OU[) T lACGRAW |4 MAYO C UNDSEY.B LUTHER.H GREEN) CURB ■ " CUT 


SO 


51 


48 


47 


14 


EVERYBODY'S GOTTA GROW UP SOMETIME 


SONS OF THE . . — ■ 

(VjMCftN)i.SHVIL.-- ; 


42 


dD 


58 


60 


18 


SIN WAGON 

B CHANCEY.K WORLEY IN FMINLS.E ROBISON.S SMITH) 


DIXIE LHICKS 
MONUMENT A. Li M CUT 


52 


dD 


61 


67 


* 


POUR ME 

C HOWARD ITBICK PONY = FfliGHLEY 5 WEDtOCW 


TRICK PONY 
WARNER BROS ALBUM CmT.'iVRN ' 


53 


® 


60 






SHE MISSES HIM 

0 MALLOY FT lOHNSONl 


TIM RUSHLOW 
ATLANTIC ft;. BUM CUT 


54 




56 


56 




NOBODY'S GOT IT ALL 

B CHAr,:[Y,P WORLEY IL MAflTINE.JR .K.M BOBBINS) 


JOHN ANDERSON 
ia([»EPIC7H81 


55 


® 


74 






WRONG FIVE O'CLOCK 

KSIECALL IH HEATHEPL- R £ CARPENTER) 


ERIC HEATHERLY 

MERCURV ALBUM CUT 


5« 




68 






ONE MORE DAY 

m l CLLIl jiamomi -)IC.S t)JONES.B.TOHBERLIMI 


DIAMOND RIO 
ARISTA NASHVILLE ALBUM CUT 


57 


® 


65 


70 




I'M IN 

RFOSTER IRFOSTER.G.MI0OLEMAN) 


THE KINLEYS 
(CHO) EPIC 79496 t 


58 




RE-ENTRY 




HOW LONG 

B J.WALKER JR .K If HNING (AWlLLIAMS.O.WILLIAMSi 


BRYAN WHITE 
ASYLUM ALBUM ."u'W-'i t 


59 


(In) 

V liU7 


NEW^ 




— Hot Shot Debut 

she's all that 

11 HUFF.C RAY[ IC HAY£ i. WFiAy 


COLLIN RAYE 

[-■:aibuucut 


60 


® 


62 


64 


19 


1 PRAY FOR YOU 

P'lH ;) ,A.Jij"\ IJ RICM.K ALPHINi 


JOHN RICH 

ICI (Dl BKA 60269 t 


53 


® 


72 






WHO 1 AM 

BGAIUMORE n lAUFS T VERGES) 


JESSICA ANDREWS 
DREAMWORKS ALBUM CUT 1 


62 




55 


51 


10 


SO WHAT 

B CHANCEY {R DEAN.S.TILLIS.) O NEALl 


TAMMY COCHRAN 
■MIDI EPK; 79502 t 


51 


64 


57 


53 


13 


SHE'S GONE 

D MALLOY U STEELE.) HOeBS.M DULANEVI 


RICOCHET 
COIUMBIA ALBUM CUT t 


4< 


® 


70 


75 




THERE WILL COME A DAY 

BGALLiMORE.FHILL BL ihlP J r.iivn.c lINDSEYI 


FAITH HILL 
WAANER BROS ALBUM CUT/WRN 


65 


66 


64 


65 




DON'T MAKE ME COME OVER THERE AND LOVE YOU 

T BROWN.G.STRAIT :) LAC [itPT'ALE.C .YiV'C' 


GEORGE STRAIT 
MCA NASHVILLE ALBUM CUT 


64 


® 


NEW^ 




CRITICAL LIST 

R.HOOO,w PRICKS [fl HOOD) 


RAY HOOD 
CAPTION ALBUM CUT 


67 


61 


54 


50 




SWIMMING IN CHAMPAGNE 

K.STIGALL iH.HEATHERLY.RE CARPENTER) 


ERIC HEATHERLY 

(V) MERCURY 1721761 


46 


® 


HIW^ 




SCREAM 

BJ.WAU4ERJR. IH.DARLINOJENAI) 


MINDY MCCREADY 
CAPITOL ALBUM On^l 


69 


70 


69 


61 




FOR MY WEDDING 

0 HENLEY.S.LYNCH IL J MC.NALLY 


DON HENLEY 
WARNER BROS. ALBUM CUT'WRN t 


61 


® 


REENTRY 




CAN'T FIGHT THE MOONLIGHT 

T HOfIN ID .V-.il'. i 'H 


LEANN RIMES 
<C1 <0) CURB 73116 


71 


72 


73 


69 




ONCE IN A LIFETIME LOVE 

r .-DD.-.V.,!- WALKER ir ^VAl^iP,).! ) r.PffiF . 


CLAY WALKER 
GIANT ALBUM CUT 


SO 


® 


NEW^ 




LEGACY 

; KELTON iN CQIY.R.VAN WARMER) 


NEAL COTY 
(DXV) MERCURY 1721831 


73 


® 


NEW^ 




THE HUNGER 

W CRIMES (B F40NTANA,D FUNT) 


STEVE HOLY 
CURB ALBUM CUT 


74 


75 


66 


59 




LOST IN THE FEELING 

M.WHCHT ).' sri.HP' 11 .i\Li)i*'aiT,' 


MARK CHESNUTT 

(VI UCa l"f2:L9t 


59 



ORecorOs stiowmg an increase in detections over the previous week, regardless o( cfiart movement. Airpowef awarded to songs appearing in the 
top 20 on bcAh ttie BDS Airplay ar>d Audience charts for the first linw with Increases in txufi detediortt and audience. Titles below the top 25 are 
renxjved from the chart aft© 20 ««ek5 tVideodipavailaljiiitv. Cstatagnumtier isfef CO single, orvinyi single rICD single isuri8vailatile.{C)Ca^ 
sir%te availat>ility. (D) CD single availability. {M^ Cassette maxi-smgle avaltabiiity. (T) Vinyl maKi-singte avatlatxlity. (V) Vmyl single availaDilrty. 00 
CD mam-singie availability c 2000, &illDaani'BPi Communications. 



^1 




The Air Force is celebrating the holidays with something special for you and 
your listcncrs-^Yy/^/^T" 



This free one-hour program fealure.s conversations with members of 
SHcDAISY plus songs from their new Christmas album Brand New Year. 

The program is on CD and includes local avails. Licensed country music 
stations should receive a copy of The Gift VII by the first week in Decemjper, 
otherwise, call (210) 652-3937 and we'll mail one lo you. 
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by Wade Jesse n 

EnCORE: John Michael Montgomery's "The Little Girl" 
(Atlantic) controls Hot Country Singles & Tracks for a third week 
and remains comfortably in charge of the radio chart despite a loss 
of 50 plays. As was the case last issue, TVavis TVitt's "Best Of Inten- 
tions" (Columbia) remains the heir apparent to the No. 1 throne, as 
it gains 233 detections and steps 3-2. 

Should Tritt unseat Montgomery next issue, it would be his first 
No. 1 in more than five years. For his label, it would end a three- 
year dry spell since its last ride to the top of the chart. There's a dis- 
tinct pattern for Tritt when he appears at the top of the page— all 
his No. 1 songs have been ballads. "That's quite a testament to Tritt's 
interpretive powers, since his image is cast primarily in the fiery 
Southern rock tradition. 

Montgomery's single closes with 5,623 plays, while "Best Of Inten- 
tions" logs 5,312. 



Like, COOL: Mindy McCready returns to Hot Country Singles & 
Tracks at No. 69 with "Scream" (Capitol), the lead single and title 
track from a forthcoming set that begins scanning in March 2001. 
Label sources tell Countr>' Corner that no firm release date has been 
assigned. "Scream" spins at 19 monitored signals, including KDDK 
Little Rock, Ark., and KTTS Springfield, Mo. McCready's resume 
on Hot Country Singles & Tracks includes "Guys Do It All The 
Time," which became her first and only No. 1 to date in the Sept. 14, 
1996, issue. 

HoLLY'S IN THE WINDOW: Seasonal sets both old and new show 
signs of life on our charts, as Lonestar's "This Christmas" (BNA) 
takes Pacesetter honors on Top Country Albums with a 15% gain 
and jumps 70-61. That set is being worked at Christian retailers by 
Sparrow and should be visible in the coming weeks on Top Con- 
temporary Christian albums. Meanwhile. Shedaisy's "Brand New 
Year" (Lyric Street) gains approximately 3,000 scans and shoots 54- 
44 on the country chart. 

The late Burl Ives is the first to arrive on Top Country Catalog 
albums as "Rudolph The Red-Nosed Reindeer" (MCA Special Prod- 
ucts) re-enters at No. 20. 



rOP AND CIRCUMSTANCE: After spending five weeks atop Hot 
Country Singles & TVacks in the spring, Toby Keith's "How Do You 
Like Me Now?!" (DreamWorks) enters Top Counti-y Singles Sales at 
No. 9 with appro.ximately 3.000 units. A remi,xed version, which is 
included on the commercial single, has been .serviced to a gi'oup of 
rock and top 40 stations in secondary markets. The title bows at No. 
43 this issue on the Hot 100 Singles Sales chart. 



lamne Jripp, 
fax Brothers Witt 
MCCMnilwarils 

BY DEBORAH EVANS PRICE 

NASHVILLE— Sawyer Brown, 
Jeff Cai-son, the Fox Brothers, La- 
verne Tiipp, and Kim Ford were 
among the top winners at the 
Christian Country Music Assn. 
(CCMA) Awards Nov. 2 at Nash- 
rille's RjTnan Auditorium. The Fox 
Brothers repeated last year's win in 
the entertainer of the year catego- 
ry. Tripp was honored with the 
CCMA Living Legend Award, and 
Ford won the female vocalist honor 

The Curb label was a dominant 
presence during the evening. Curb 
artist Carson took home the trophy 
for mainstream counti-j' artist of the 
year, and Curb veterans Sawyer 
Brown won the song of the year 
accolade for "800 Pound Jesus," 
written by Paul Thorn and Billy 
Maddox and published by Illegal 
Songs and Yo Man Music. Curb 
artists also took center stage in a 
.special segment during the .show 
that featured Jim Witter, Cai'son, 
Keith Perry, and Lesley McDaniel 
performing songs from the multi- 
artist "Wings Of A Dove" Christian 
country album. 

Dreamcatcher recording artist 
Linda Davis reprised her role as 
show hostess, joined this year by 
co-host John Berry. The show fea- 
tured a special preview of the new 
film "Left Behind," based on the 
best-selling book .series. Produced 
by Cloud Ten Productions, the film 
was released on video last month 
and is slated for theatrical release 
in Februai-j' 2001. 

The CCMA show was broadcast 
on 14 networks including CTN, Sky 
Angle, Family Net, GMT, Daystar, 
LeSea Broadcasting, and Inspira- 
tional Network. Gaylord Digital's 
Lightsource.com streamed the 
show live via Yahoo! Broadcast. 
The show will be ai-chived on Light- 
source.com for 90 days. It will also 
be broadcast throughout Europe 
and the Middle Ea.st via London- 
(Contiimed on jmye 'Ji> 



COUNTRY SINGLES A-Z 
PUBLISHERS/PERFORMANCE RIGHTS/SHEET MUSIC 



TITIE (Publistief - licefising 0»E ) Sheet Music DiM 

U M.L NIGHT LOIN (Mas HaM.BWSm^ 01 UnMrsal. 

BMi) im 

31 tSHES SV NOW nnsa. BUII 

2 BEST OF IKIEHTIONS IPd^I Oak BMI) HI 

12 lOIIN to FLT ISony.'AIV Im. BMl<t:arwi-BMa 

BHI.'Tloyij's Otean. BMlOiKli Wagon Ojurmrt, 

ASCACTamius, ASCAPI HI. 
Tb BURN (Positive Dream Pty.BMl/TMl Blackwood 

BHIfltsnilanJ Must Ply ASC*P,1MI Aasliala Pt) , 

LtiJ , April. ASCAP} HL 

35 BUT FOR THE GRACE OF GOD IBMG BM'MMck 

er; BMlXcbjrn, E.VI,'Ter Ten BMI) WBM 
71 CAinFIGHITNEIIOONUGHTIReilsoop ASUP) 

yiBM 

tr CIIITIULUST(ALVASCAP1 

n nan MAKE ME COME OVER THERE AND UIVETOU 

{Miglttf Nice, BMLlauflersonEs, BMl-ScramWef 
ASCAf) 

51 EvanBOnrS com GDOWUF' SOMETIME ISots 01 
NaslY^iQe Dreamttbrks. BM^TUI Lonptude. BMI/Banwr 
Buildii^ BMH OiWtm 

40 E«EinM«IIFORNIMSaF(So<>i«IVlT<ie.BMm 
eiachvcnl. BMlTim Mnson. BWII HL 

( FEEIS LIffi 10«E turn Mae BMI) WBM 
71 Foil NT WEDMW (lanr Jdto UcHally ASCAPI WBM 
37 StOROA (EMI Full IW ASCAP;Bla)u!oioreA.eime, 

ASCAP/EMILo(iptude.eM(iVVeijEewaodAveno« BMI) 

HLWBM 

34 A GOOD DAV TO RUN (EMI Blackwood. BMI/Hadey 
Cwt, BMIlMike Oiitl. BMI) Hl/WBM 

3 GO ON IHamsteir Cumbertand. BMl^by Mae. 
6MI,'0Jtei(i3h. BMl.'E»ia Bo(. BMI) IV6M 

32 HE WIU. SHE KNOWS (EMI eiicknood BMIEMI Agnl 
ASCW/5ea Cajle. ASCAP) HI 

59 HOW LONG (Davand. BUineuscily. SMI) 

74 TNEHUHGEmCobMa^iasoniBMIffiMOuil. 
BMIiTAofaine. BMI) 

n I am UE to me (Sleel meels. BMmMAT. 

a«l.*J«-»ose BklLWieie. ASCAP) HL 
1 1 I LOST IT (MaiDi Bob. ASCAPjWame-Iamertane 

BMIiTxticastei BMI) ABM 
3< I'MGONHAUntTOUAHTtaATIEMIBIackKood. 

BML^OE Island. BMI/McSpadden. BMLHeynsenc 

BMtWensan BMll HI 
17 I'M HOLOIN' ON to LOVE no SAVE NT UFEl (Univer- 
sal- Songs 01 FWyGram International BMLTjxm £clw, 

BMKomba ASCAP) TOM 
51 I'M IN Itlniversal-Pol/Gram Inlemabonal. ASCAP.'St 

luten, ASCAP,«o Mi Mind. ASCAP) WBM 
IS I NEED TOO (Anose ASCAPiEMI ClmsHan ASCAP/EMI 

Apnl. ASCAP/JesKar ASCAf) HI 
El I PRAT FOR TOIHSc<iy/AIV Cross Ken. ASCAP/Ibars 

ASCAP/FaiTOis. ASCAP) HI 
3t IWANtTOnOWIEVtRTTHINGTHEREISTOniOW 

UOVT m\ (Swy.'AIV Tree. EHLBMG Sa«s. ASCAP) 

HL 

22 I WILL..BUT IWitboot Anna. ASCAPMagnolia Hill. 
*SCAP..1ilcSpaiMen-Sii>»i, ASCAP) CLM,« 

4 lUST ANOTHER OAT IN PARADISE (EMI April. 
ASCAP/TtiilVassar ASCAP/Almo ASCAP/Daddy Rabtirl, 
ASCAP) HI7OTM 

23 MTIEWANISAFASTOHEISortgsOlto. 
ASCAP/Steve Wanner. BMI) HblSBM 

! HSSTHISIAcoff-ltee BMLThea Later, BMlDiiib 
ASCAPiOiarte Monk, ASCAP;»lick Hils, ASCAP) 
HL'WBM 

73 lEGACT IMunati. eMWeal Ccrty, BMKanbUao Stud 
ASCAP/Bi Picture. ASCAP/Surabelle. ASCAP) 

21 A LinCE GASOUNE (Uii>ity Ufa BMlBue Water 
BML^ony.'ATV Cross Keys. ASCAP) HL 
1 THE Unu GIRL ICcOorn. BMI.Ien Ten BMI) WBM 

49 LIVE IT UP lEMI Bbctimd. BMI. Aitbyme. BMI/EMI 
Afltil. ASCAP/Phil Vassar ASCAP) 

75 LOST IN THE FEEJNG (Caittrs-eUC BMI) 

41 LUCn 4 TOU (TOHIGHT I'M lUST NEI I'WM Anna 
ASCAP.lettsomSongs BMLMosic S Medd Internation- 
al ASCAP.'WB. ASCAP.&gTiKtni. ASCAP) WBM 

27 NEJUIWHILE9ACKATTHERAHCH(UnMrsal-Pol)- 
Gram Inlemabonal. ASCAPjSondance Kid 
ASCAP.-V^afnei-Iamenana, BMl,'S#ll The Cow BMll 
WBM 

47 MOVEOHISonyi'AIVIiee BMl-Wamer-Iameitano, 



BMLtme Hundrid BAm Dollar, ASCAP) Wmt 
29 NVL0VEGOESO«ANO0H(CaUiei,ASCAPA)B. 

ASCAf ,?labnom Pbiw. ASCAP) WBM 
S NT NEn THIRTY TEARS (EMI AiniLASCAP/niil Vassal 
ASCAf) HL 

55 HOeOOrSGOTITAlLILayngMaitine. Ir BMLImnt 

BMIi'ColterBayBMI) Wim 
U OHUHOMAIWB ASCAP.'Hichaid And Caste 

ASCAP.Van ASCAP) WBM 
72 ONCE IN A UFETINE LOVE (Lori layne. BMbSondaddy, 

BMI'Mjy Biiervj. BMI) 
57 ONE MORE DAV <EMI «onl ASCAP,<Soblid Island. 

ASCAP 'Mike Cult, BMI) HL 

53 POUR NEIWamer-Iameitane.BMm. ASCAf) WBM 
45 RHiHTWHEilEINEEDIOBEIAliitl-Rlise.BMl'EOl 

Broadway BUI) HL 
99 SCREAM (Oayscnni. BMLLiltle Cbattertn. BMI/Wnteis 
Ertrone BMtSis N Bro, ASCAP.'Moea™ Part, ASCAf) 

54 SHE HISSES KIN lEMI Blaclniodd. BML'Tmi lotaain. 
B.SII) HL 

90 SHE^ AU THAT (EMI Blackwood. BUlMSar BMll 
HL 

94 SHE'S GONE ISongs 01 WindsweiH Pacific. BMlAtllow 
Deseit BMI/MyLilesWoik. BMVLiltleBloeBoi. 
ASCAP.Ajfstream Dreams. ASCAP)Coyole House 
ASCAP,'Tanx]os ASCAP) HL'WBM 

52 SIN WAGON (Scrapin Toast, ASCAPWoollr FMdIn'. 
mmn BMIiEMI Blackwood, BMl/Sngles Only, BUI 
HL 

93 SO WHAT IWB. ASCAP'WxTa-Timerlane. BMI^EMI 
Acnl. ASCAf) HL,'VyBM 

91 SWIMMING IH CHIMPAGHE ISIill Working For Ihe 
Man BI/mCMoonhe ASCAP.'MRBI, ASCAP) 

U TaL HER iKwesi B , ASCAP.'Almo. ASCAP.Daddy Sab- 

M, ASCAf .'Rond« ASCAP) 'WBM 
14 THArSTHEUNOOFMOOOIHINiEMIBlackMOd. 

BMI/EoliOil BML-T, land, BMl'Vike Curb BMLHia- 

mond Storir BMI! HLWEM 
II THArS IHE WAY (*ln-.J ASCAP,«n»a ASCAPfldB, 

ASCAP Flabnjm Pw ASCAf) WBM 
33 THERE IS HO ARIZONA lEMI Agnl, ASCAP'Pang 1oon. 

BMLJeisey Giit, BML-EMI Blackwood, BMIWarfc Alan 

Springer BMl) HL 

95 THERE Wia COME A DAY (Caieecs-BM&BML'Sil- 
vetkiss BML'Songs Ot DreamWtifks, BMI) 

10 THERE YOU ARE lUnnirsal MCA, ASCAf/SodaCl»k. 

ASCAP 'SDry. AIV Iree. BML'love Monkey. BMLtareers- 

BMC BMLVosic H-J BMI) HL'WBM 
50 THINGS CHANGE IBMG Songs, ASCAP/OreamWoriis 

Songs, ASCAP.^tg IracbDf ASCAP) 
29 THIS EVERTDAY LOVE (lniingBMI/3G0 Muse 

SESAC'tmelia StSAC) WBM 

24 THE VISIT (Maior Bob ASCAP/Mid-Sunner ASCAP) 
TOM 

5 WE DANCED (EMI April, ASCAP,'SeaGa)lo, ASCAP) HL 

25 WE'RE SO GOOD TOGETHER (Akiio ASCAf/Anwa. 
ASCAP/Sony/AIV Songs. BMI«o(l)ing Bui Ibe »jll, 
BMll HLMM 

19 WHAT AlOUT NOW (WB,ASCAP;Va«tiik. 

ASCAP-TMes lo Music, ASaPV-Iei BMLM Spar- 
row, BMllAuy Buer>a, BML/Sony/AIV lee BMlRon 
Hsital, ASCAP) HL'WBM 

44 WHAT DO TOO KNOW ABOUT LOVE (Coal Dost llkst. 
BMl.'rtame'-tflmerlane BMI) TOM 

42 WHEN IT ALL GOES SOUTH (Sony'Arv Cross Keys, 
ASCAP) HI 

92 WHO I AM (Sony 'AIV Iree, BMDSoigs 01 leracel, 
BML^gsOlOnrversal, BAIDHL 

7 wnHOUTYOUIScrapin'IoaslASCAPlWIAonL 

ASCAP703 ASCAPl HL 
59 WRONG FIVE O'CLOCK <Sbll Working Foi Ibe Woman, 
ASCAP-Pyscbcfcilly, ASCAP,'TIC Moon Pe, ASCAP'MRBI. 
ASCAP! 

13 WWW,MEMORY(WB.ASCAf/Vie Haw. ASCAP) TOM 
39 YOU MADE ME THAT WIT (Slarslnjck Angel. BMLUai- 

loy s Toys. BMl'Unneisal-MCA. ASCAP^Ilary Bun. 

ASCAPl WBM 

43 YOU SHOULDN'T IISS ME LHE THIS (Tokaco Tunes. 
BMll 

29 YOU WON'T BE LOHELY NOW (SoOf.'ATV Tree, 

BMl^ongs Ot leracel BMl-Big Red Tractor. ASCAP/Hay 
Wagon, ASCAP) HI 
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THE WAY YOU LOVE ME ../--.t- . , .■ ^ ^ , 






(14) 


14 


16 


3 


I'M IN EPIC 794g6'S0Nr 


THE KINLEYS 


1 


1 


1 


f> 


FAITH HILL 




IS 


13 


12 


13 


THAT'S THE KINO OF MOOD I'M IN epic iwinam 


PATTY LOVELESS 


2 


2 


2 


11 


CANT FIGHT THE MOONLIGHT/BUT I DO LOVE YOU CURB /3116 


LEANN RIMES 




(16) 


18 


24 


3 


NOBODY'S GOT IT ALL EPIC 7Maiysom 


JOHN ANDERSON 


(3) 


3 


e 


3 


OKLAHOMA EPiC 7g&03.'SONY 


BILLY GILMAN 




17 


IE 


15 


4 


SO WHAT EPIC 79E02,TOHY 


TAMMY COCHRAN 


4 


4 


4 


14 


BEST OF INTENTIONS Columbia 79<i04/SONr 


TRAVIS TRin 




IS 


IS 


13 


27 


WHEN YOU NEED MY LOVE DREAMWcms <»04i1l<TEliSC0PE 


DARRYL WORLEY 


5 


5 


3 


15 


1 NEED YOU SPARROW 58S63.'CAPITOUUJRB 


LEANN RIMES 




19 


17 


19 


177 


HOW DO 1 LIVE A' CURB 73022 


LEANN RIMES 


G 


6 


5 


27 


ONE VOICE EPtC 7939&SONy 


BILLY GILMAN 




20 


19 


21 


59 


ROCKY TOP '96 Dtcc» 15527*MCA NAsmiLLE THE OSBORNE BROTHERS 


7 


7 


7 


8 


MY CELLMATE THINKS I'M SEXY monument 79495,«)ny 


CLEDUS T. JUDD 




(21) 


22 


18 


36 


GOODBYE EARL • MONUMENT 79352TONY 


DIXIE CHICKS 




8 


8 


21 


THAT'S THE WAY curb 77106 


JO DEE MESSINA ' 


22 


20 


20 


13 


NOW THAT'S AWESOME 90 SCKtL! BILL ENGVALL FEATURING TRAD BfflD. NEAL MCCOY t T GRAHAM BROWN 




NEW^ 


1 


HOW DO YOU LIKE ME NOW?t DREAMWORKS 450932^1NTERSCOPE 


TOBY KEITH 




(23) 


23 


23 


22 


IF YOU CAN F=IC 7!M15,»NY 


TAMMY COCHRAN 




9 


9 


17 


YOU WON T BE LONELY NOW monument 7944(VSOfff 


BILLY RAY CYRUS 




24 


21 


17 


38 


BLUE MOON/DONT MAKE ME BEG curb 730S7 


STEVE HOLY 


6i^ 


10 


14 


3 


ALL NIGHT LONG COLUMBIA 7»lVS0NV 


MONTGOMERY GENTRY 




2S 


24 


22 


23 


SHE AIN'T THE GIRL FOR VOU EPIC nwssam 


THE KINLEYS 


(12) 


12 


II 


7 


MY LOVE GOES ON AND ON virgin &B867 


CHRIS CAGLE 


0 f^ecords with tlie greatest sales gains this week. • Recording Industry A£sn. o( America certlftcation 


lor net shipment ol 500,000 


13 


11 


10 


39 


BREATHE • warner eROS. 16884^n 


FAITH HILL 


units (Gold). ARIAA certiTication for net shipment of 1 miltton units (Platinum), wltfi mullimillion titles indicated by a numeral rolkiwin^ 
the svTubo*- 1 2000. Billboardi'BPI Communications and SoundScan, Inc- 
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lllllll 



THIS WEEK 


LMTWEEK 


2 WKS AGO 


WKS. ON CHART 


ARTIST TITLE 

IMPRINT & NUMBEROtSTRIBUTING LAKL (SUGGESTED LIST PRCE OR EQUTVALENT FOR CASSETTE/CO) 


PEAK POSITK)N 


1 


1 




51 


FAITH HILL A' WMNEA BROS. 47373/WftN (12.98/ 18-96) 6 weetu at Nq. 1 BREATHE 


1 


m 


4 


4 


61 


DIXIE CHICKS A' MONUMENT 6967a'S0NV (1 1 .98 EQ/1 7 961 


FLY 


1 


3 


2 


2 


5 


KENNY CHESNEY BNA6797«.fiLG(11.9a/17.98) 


GREATEST HITS 


1 


4 


3 


3 


5 


JOHN MICHAEL MONTGOMERY ATLANTIC a337a/AG(U 9fi/i7 


981 BRAND NEW ME 


2 


S 


e 


7 


19 


BILLY GILMANA EPIC »Oe&SCmv (7.98 E<vn.98l 


ONE VOICE 


2 


( 


5 


5 


13 


SOUNDTRACK • CURB 78703 ill 98/17 98) 


COYOTE UGLY 


1 


7 


7 


6 


6 


GEORGE STRAIT MCA NASHVILLE 170143 ill 98^17.991 


GEORGE STRAIT 


1 


1 


8 


11 


14 


AARON TIPPIN • LVRICSTRtn 165O14ft«UYWO0O{l0.9«/16.9e» 


PEOPLE LIKE US 


5 


9 


9 


9 


23 


LEE ANN WOMACK A MCANASHVILLE 170099(11 9a'17.98) 


1 HOPE YOU DANCE 


1 


10 


10 


8 


3 


SARA EVANS b,"*64,'RLG(!l 9a;l7 98) 


eORN TO FLY 


8 


(D 


IS 


13 


7 


m Greatest Gainer 

EMMYLOU HARRIS nones;jcm 7%i&ft:;t:: 5a !7 c^s, 


RED DIRT GIRL 


5 


12 


12 


10 


i 


TRAVIS TRITT COLUMBIA 62165iWNV (11.98 EQ(*17.98I 


DOWN THE ROAD 1 GO 


8 


13 


14 


12 


78 


TIM MCGRAW A' CURB 77942 (10 9ai7 981 


A PLACE IN THE SUN 


1 


14 


11 


— 


2 


WHNNY CASH AMEniCANiO0lUMBlA69691.'OTG(1098E(n7,9e) AMERICAN 111; SOLITARY MAN 


11 


IS 


16 


14 


77 


SHEDAISYA lyric street i6»oz'HOurwooDiio.9&'i6.9e)H 


THE WHOLE SHEBANG 


6 


IS 


19 


17 


54 


ANNE MURRAY • sifUuCKTWAr 20231 (I9.9ari9-9BI WHAT A WONDERFUL WORLD 


4 


17 


17 


15 


13 


JO DEE MESSINA • curb 77977 lll.9B/17.98| 


BURN 


1 


IB 


18 


18 


74 


LONESTAR A^ BNA 677G2;RLG dO S&l 7.98) 


LONELY GRILL 


3 


la 
19 


21 




2 


BILLY OILMAN EPIC61S94j'S0NY (it 98 ECVl? 981 


CUSSIC CHRISTMAS 


19 


yn 
/u 


20 


16 


74 


BRAD PAISLEY • ARISTA ^ASHV1Li£ 18S71<RI^|]0 9&'l6.96)ai 


WHO NEEDS PICTURES 


13 


21 


22 


19 


52 


TOBY KEITH • :'^LJv^wHS4W2WiNT£RSC0Pt(109aa6.9ei HOW DO YOU LIKE ME NOW?! 


9 


22 


13 




2 


BILLY RAY CYRUS MC^JMEM 62105;SONYni.96E(l'17 98J 


SOUTHERN RAIN 


13 


23 


24 


22 


34 


Ks™a™*'JAn 981 LATEST GREATEST STRAITEST HITS 




24 


27 


24 


S3 


ALAN JACKSON A aaista nashviui 18a92jm.G I10.W17.9BI 


UNDER THE INFLUENCE 


2 


25 


25 


23 




KENNY ROGERS A dreamcatcheikxh III 9ill6.9e) SHE RIDES WILD HORSES 




2fi 




21 


^ 


KENNY ROGERS DREAMCATCHER006(13.W17 9S» 


THERE YOU GO AGAIN 






32 


33 


102 


GARTH BROOKS CAPITOl 97424 (19,98/26 581 


DOUBLE LIVE 




a 


26 


20 


11 


TOI^'?-2^!.TWure 113 9821 Mi THE ELVIS PRESLEY COLLECTION — COUNTRY 


19 


29 


28 


25 


6 


TERR! CLARK MERCURt 170157U1 98.17,98) 


FEARLESS 


8 


30 


30 


27 


59 


MARTINA MCBRIDE A RCA 57B24.11LG (10.«^16.9B) 


EMOTION 


3 


31 


29 


26 


3 


MERLE HAGGARD WTI 86593/ERlTAm lll.9&17.9e) 


IF 1 COULD ONLY FLY 


26 


32 


31 


29 


49 


REBA MCENTIRE • MCA ntSHVILU 170]l9lll.9eil7.98) 


SO GOOD TOGETHER 


5 


33 


35 


32 


4 


5S!n MommlfllgailB "'*' VOLUME SEVEN/HANGIN' IT UP 


32 


34 


33 


35 


36 


PHIL VASSAR ARISTA NASHVILU 18891/^16 [10,98^16,98) ■ 


PHIL VASSAR 


23 


CD 


39 


37 


21 


RASCAL PLAITS lyric street 16501 WOLLirwDOD 18,95'I2-98| n RASCAL FLATTS 


14 


3< 


34 


30 


10 


BILL ENGVALL BNA693]l)RLGII0 96/169e) 


NOW THAT'S AWESOME 


14 




42 


28 


21 


RONNIE MILSAP vibgin 4«a7i ;i7-9»24.98l 


40 #1 HITS 


28 


31 


38 


38 


11 


RODNEY CARRINGTON CAPiiOL24a27 1109&1798)H 


MORNING WOOD 


18 



(/> 

X 


a 


2 WKS AGO 


WKS. ON CHART 


ARTIST TITLE 

IMPRINT & NUMBER/DISTRISUTING LABEL (SUGGESTED LIST PRICt OR EQUIVALENT FOR CAStMt/U)| 


E 
i 

1 


39 


37 


34 


39 


KFITH IIRR&N ranrni f^^vi^ nn Qa.>iRQBin KPITM IIRRAN 


18 


40 


36 


31 


28 


SOUNDTRACK BNA &7963/RLG(I1.9&17.98l WHERE THE HEART IS 


18 


41 


41 


41 


53 


GARY ALLAN • vcfi. NASHVtUE 170101 (1 1.9^17.981 SMOKE RINGS IN THE DARK 


9 


42 


40 


36 


82 


MONTGOMERY GENTRY • caxMB»69]5&S0NT(l0 9BEai6.9a)B TAnOOS & SCARS 


10 


43 


47 


48 


82 


JOHNNY CASH UGACT/COlUMSIA6g73CUSONVI7.9aEQ'U.9B) 16 BIGGEST HITS 


18 


(S) 


54 


53 


5 


SHEOAISY LYRIC STREET 155007,'HQUYWOOO (1 1 98/17,96> BRAND NEW YEAR 


44 


45 


45 


43 


73 


CHRIS LEOOUX capitol 997ai dO 9»16 98) 20 GREATEST HITS 


17 




43 


39 


28 


yi?*9.^ 9m . « , , LETS MAKE SURE WE KISS GOODBYE 

MCA NASHVILLE 170098 (1 19a'17.9a) mnnt ount »»t nijo uwwort 


^ 


^ 


44 


40 


13 




17 


41 


46 


42 


57 


CUNT BLACK • RCA 67i23/nG (10 9&I6,98) D'LECTRIFIED 


7 


49 


48 


46 


26 


CHAD BROCK WARNERBROS, 47659/WRN(11 9a/]79B)B YES! 


17 


50 


55 


50 


5 


ALLISON MOORER lACA Nashville 1701 14 (6,98112 98)B THE HARDEST PART 


26 


51 


51 


49 


53 


LEANN RIMES A CURB 77947 110.98/17 981 LEANN RIMES 


1 


52 


52 


45 


87 


KENNY CHESNEY A' SUA 6765MiL£ (10 9»16 981 EVERYWHERE WE GO 


S 


53 


56 


51 


9 


PATTY LOVELESS E(«698e(l«lN»ill.98Ea'17.981 STRONG HEART 


13 


® 


57 


56 


27 


S?gTn «o'85^™"''i6 981 GREATEST FITS: THE BEST OF HOW BIGA BOY ARE YA? 


26 


OD 


62 


58 


20 


STEVE WARINER CAl>rroi23M3(109*17,98) FAITH IN YOU 


31 


se 


50 


44 


28 


ERIC HEATHERLY UERCURV 170124 (8,9»12 98)H SWIMMING IN CHAMPAGNE 


17 


(il) 


63 


59 


30 


VARIOUS ARTISTS TIME life 18435(13 9BC0I CLASSIC COUNTRY LATE '60S 


36 


91 


64 


60 


30 


mm li^S^^co) CLASSIC COUNTRY EARLY '70S 


37 


59 


58 


54 


62 


CLAY WALKER • giant 24717/warner bros. (io dBiu sa) LIVE, LAUGH. LOVE 


5 


GO 


65 


63 


30 


VARIOUS ARTISTS j^i accip /^/m imtdv tn^rn ^qta 
liWi: Li-E aJ*' 1 i ' Jb J LLAbbIL lAJUNI KY iy/U — iy/4 


36 


dD 


70 


70 


3 


LONESTAR SM6J975,'RLG(ll.9ai7 98) THIS CHRISTMAS TIME 


61 


62 


61 


57 


42 


MARK WILLS • MERC'JRI 546296 il 1 9a 17 w: PERMANENTLY 


3 


d) 


NEW^ 


] 


Hot Shot Debut 

CHRIS CAGLE .iffi H le 98 i2,9«i PLAY IT LOUD 


63 


64 


59 


55 


31 


TRISHA YEARWOOD • MCA NASHVluE 170102 (U-9&'17 981 REAL LIVE WOMAN 


4 


65 


66 


61 


76 


REPfli'^a'^Lw^'^'sa* 981 CHANCE FOR A THOUSAND YEARS: GREATEST HITS FROM THE 90'S 


10 


66 


53 




2 


MARK rHF^MIITT uri na^hviiif i Tni9ii )ii (Udi t qri 1 C\^T IN THF FFPI INf^ 


53 


vt 


67 


65 


28 


UADini K ADTICTC loicii iii«uuii il iBfittun f nn MulOBi 1 II TIA4ATP mi lAITPV PARTY 9 
VMIIIMa Wfl 1313 ARIblAriA5nVlLI£ lIRHl'mi 110, Ml'-W ULI IMAI C UUUni ni rnn 1 1 ^ 


17 


68 


72 




20 


3 1 tVfc LAKLt E-S(jUARED 761033/ARTEMIS (16.98 COl 1 KAndUtnUtN 1 HL DLUt9 




69 


60 


52 


7 


iASCTYAIVIJUaiiniiiiiciiiniiinar.ru CTII 1 PCM IKJTDV 

LUnL 1 lA LlNN AUDIUM 8119 (17,98 COl 3 1 ILL LA/UN 1 KT 


37 


(W) 


RE-ENTR( 


62 


ALISON KRAUSS RDyNDER6l046&MERCURrrll,9&17 98) FORGET ABOUT IT 


5 


71 


73 


71 


55 


JEFF FOXWORTHY torneb b«os 47427,mN 1 10 9816 98) GREATEST BITS 


17 


72 


49 




2 


PATSY CLINE ulv 560214,'ui(«ersal i21 98CO) THE ULTIMATE COLLECTION 


49 


33 


71 


68 


73 


ANDY GRIGGS • RCA67S96«LCll0 9K16 9e)IB YOU WON'T EVER BE LONELY 


15 


(S) 


RE-ENTRY 


23 


BLACKHAWK arista Nashville 16907)Rlg (10,98/16.96) GREATEST HITS 


18 


OD 


RE-ENTSr 


25 


CUY DAVIDSON virgin 4B8S4 (9 9EV12 981 ■ UNCONDITIONAL 


33 



O Albums with the grestest sales gains Hits week. •Recording Industry Assn. Of America <RtAA) certrtjcation for net shipment of 50Q.000 album units (GoM). ARlAA certrlication for Wt sMpnwil at 1 million units (Platinum) • RIAA c«f1ffication for net shipment of 10 million units 
(Diamond), Numeral following Platinum at Diarood symbol indicates album's multi-platinum level. For tewed sets, and cJouble albums with a running time that eweeds 100 minutes or more, the RIAA multiplies shipments by the number o( discs and/or tapes 'Asterisk indicates LP is avail- 
able Most tape prices, and CD prices for BMG and WEA labels, are suggested lists. Tape prices marhed EQ. and all other CO prices, are equn/alent prKes. wtiich are projected from wholesale prices. Greatest Gamer shows chart's largest unit increase. Pacesetter irxjicates biggest percentage 
growth, Heatseeker Impact shows albums removed from HeatSftekers this week, M indicates past or present Heatseeker title, c 2000. Billboard/BPI Communications, and SoundScan. Inc. 
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THIS 
WEEK 


LAST 
WEEK 


ARTIST TITLE 

IMPftlNl & NUMBER'DISTRIBUTING label (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETT&CDI 


TOTAL CHART 
WEEKS 




2 


DIXIE CHtCKS4'^ monument 6619&S0Nr (10 96 Ea'17.9B) B 




»u at No 1 WIDE OPEN SPACES 


144 




1 


SHANIA TWAIN MEftCURr 536003 (12,90(16,98] 




COME ON OVER 


156 




3 


TIM MCGRAW A' CURB 77886 no 98(16,961 




EVERYWHERE 


178 




4 


FAITH HILL A' Warner BROS 4679(VWRN( 10,98/16 96) 




FAITH 


132 




5 


BROOKS t DUNN A^ ARISTA NASHVILLE 1B862/RLG (10,96/16 98) 




THE GREATEST HITS COLLECTION 


163 




6 


HANK WILLIAMS JR. A' CURB 77638 (5.98(9,981 




GREATEST HITS, VOL. 1 


334 




8 


PATSY CLINE A MCA special products 42026&WCA 13 98(6,981 




HEARTACHES 


98 




7 


ALAN JACKSON A' ARISTA NASKmLLE 1880MTLG (10,98^16 981 




THE GREATEST HITS COLLECTION 


262 




9 


JOHN DENVER )4ADACr 4750(5 949 98) 




THE BEST OF JOHN DENVER 


123 




12 


TIM MCGRAW A-CURB 77600(7,9*11981 




ALL 1 WANT 


144 




10 


TIM MCGRAW A'' CURB 77659 (7 9*16 981 




NOT A MOMENT TOO SOON 


344 




14 


FAITH HILL A' WARNER BROS 45389WRN (7 9a 11-981 Bi 




TAKE ME AS 1 AM 


138 




15 


TOBY KEITH • mercury 558962 (ll,9ai7 981 




GREATEST HITS VOLUME ONE 


103 



THIS 
WEEK 


LAST 
WEEK 


ARTIST TITLE 

IMPRINT & NUMBERiDISTRIBUTING LABEL ISUGGESTED UST PRICE OR EQUIVALENT FOR CASSEHEA^DI 


il 


14 


11 


JO DEE MESSINA A^ CURB 77904 (10 9&'16,981 


I'M ALRIGHT 


137 


15 


13 


CHARLIE OANIELSA EPIC64182'S0nyi5,98EQ9.9B) 


SUPER HITS 


300 


16 


18 


WILLIE NELSON LLGACr,C0LUUBiA69322i^NY (7.98 E(V11 981 


16 BIGGEST HITS 


116 


17 


i; 


TRAVIS TRITT A warn,:r Bros 46001,'WRN (!0 98(16 981 


GREATEST HITS — FROM THE BEGINNING 


237 


IB 


22 


THE CHARLIE DANIELS BAND A' epiC65694/sony 17 98 can 981 A DECADE OF HITS 


540 


19 


16 


PATSY CLINE A ' mca nashvioe 320012 (6,9*1 1 98) 


12 GREATEST HITS 


710 


20 




BURL IVES MCA SPECIAL PR0DLX:TS322I77,'MCA (6,98 CO) 


RUDOLPH THE RED NOSED REINDEER 


19 


21 


21 


ALISON KRAUSS A' rounder 610325'IOJUG in 9B'17 98)B 


NOW THAT IT/E FOUND YOU: A COLLECTION 


211 


22 


20 


SHANIA TWAIN ♦■' MERCURY 522886 112 9E118 981B 


THE WOMAN IN ME 


299 


23 


23 


THE JUDDS CURB 77965 (7,9&1 1,981 


NUMBER ONE HITS 


34 


24 




WILLIE NELSONA LLGACY,C0LUMBIA64]84^v (6,98 EQ9,96 


SUPER HITS 


316 


25 


24 


TRISHA YEARWOOD A' mca Nashville 17C»n (11,9*17 98i 


(SONGBOOK) A COLLECTION OF HITS 


164 



C«tMoe Mums irt 2-rMr-ok1 ttin rial i. 
(incatton Iw oel snipnwrt ) nillim ui 
Ml or d*cs ind'or tapes r-<i.:j 



> '* aflbcCw Pta. lODon Tne BillboanS 200 of iciuun d oUer HCums. Tqui Chart WmH colunvi r«(lecis 
; iPiatinuml ^ RIAA eartiTication lot net shipirwil ctl 10 million unfls IOmwvMI. Numeral HWNving Fiatinum or Diamano symbol 
\ u>n.< IP n«vailXi« Mcnl tape [vica. and CO [vicei tot BMG intl WEA labeK «^ 5/Jtgeitfj li<^. Tape i:fKM matkto IQ. ina >t othef 



Top Courtty Aburra anil Top Cnjntry CMaUs •Recordins Ifdust^ Asui. Of AmeflCB 1R1AA) cMHIcation tol IM lIupmM o( 5i0O.()0D altxim unlB (GcM^ AftlAAcer- 

irdicate!! »it>urii't mum-plifium tvet Tot tKmd seb, arvl Oaubk albumi wiiri a njnrong ilme mal eueetb 100 mmutn or man. ttie RIAA rrHjiCpiies stMpmenls tiy trw num- 
CP priE^S, il* fquMlent prcm wnlc^ irr puieanl fion whdpuir prn. B innicslEs paiF Hcatieeter bite 1 2000. BiAmril'^PI Cwnmunicallani and SoundScan. Inc. 
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Top Jazz Albums 



Artists & IVIusIc 



THIS WEEK 


llAST.'. 


[WEEKS '"'I ; 
CHART 


COMPILED rnOM A kATIONAL SAMPLE OF BETAIL STCflE. MASS MERCHANT AND INTEBNET 
SAIES REPORTS COllECTFD, COMPIIFD, AND PROWIDFD BY SoUndScan'* 

ARTIST lllllll ^■'^'-E 


I 


J 


73 


No. 1 

DIANA KRALL* o .^-sjiscl 
VEflvEOSCJC-vo '.VhEN 1 lCvK IN VOUR EVES 


2 


2 


4 


TONY BENNETT 

ULTIMATE TONY BENNETT 




3 


5 


patricia barber 

272?ci<:apitol nightclub 




4 


3 


THE MANHATTAN TRANSFER 

ATL"'.T|i: the spirit of ST LOUIS 


5 


5 


5 


REGINA CARTER 

.L MOTOR CITY MOMENTS 




E 


3 


KEITH JARRETT, GARY PEACOCK. JACK DEJOHNETTE 

■: WHISPER NOT iLIVE IN PARIS 19991 


\JJ 


9 


37 


JOHN COLTRANE 


3 


8 


36 


DIANA KRALL 

JUSTIN TIME 40050 STEPPING OUT 


g 


7 


14 


JANE MONHEIT 

r, ( , _:! j . ■ ■.-.nH.i '^k ffl NEVER NEVER LAND 




NEWK 


ABBEY LINCOLN 

-i ,■ ■ .: . nvER THE YEARS 


11 


10 


7 


MILES DAVIS 

BLUEI.'IIES 


12 


11 


4 


THE QUINCY JONES - SAMMY NESTICO ORCHESTRA 

Bi?05 BASIE& BEYOND 


Ll3J 


19 


5 


THE GLENN MILLER ORCHESTRA 

FOREVER GOLD 




12 


43 


STEVE TYRELL 

^ L . - , A NEW STANDARD 


IE 

19 


13 


25 


DAVID BENOIT 

GRP HERE'S TO YOU CHARLIE BROWN: 50 GREAT YEARS! 


Jl 


14 


3 


NNENNA FREELON 

LjNi;.iRL .a:: .^dV:': jnlcsc sculcall 


jy 


17 


8 


BRAO MEHLOAU 

,VAP'i:Re=:<. ■■.^f,-.-: PLACES 


18 


18 


9 


CHARLES LLOYD 

THE WATER IS WIDE 


19 


16 


74 


HARRY CONNICK, JR. • 

COME BY ME 


20 


21 


7 


BRANFORD MARSALIS QUARTET 

CONTEMPORARY JA2Z 


21 


15 


91 


MILES DAVIS 

-i J.CHG LOVE SONGS 


22 


20 , 6 


PONCHO SANCHEZ 

. . _ ;;.-iCONCOfiO SOUL OF THE CONGA 


(© 


RtENIRt 


ELU FITZGERALD 

.: - ' fOREVERGOLD 


(S) 


RE-EMIIIY 


ANDY SUMMERS 

P.:; 63679 "EGGVS BLUE SKYLIGHT 


® 


RE-EKIRY 


NINA SIMONE 

VEOVE 5A3ra VG NINA SIMONCS FINEST HOUR 


TOP CONTEMPORARY JAZZ ALROMS. 


1 


1 


7 


RACHELLE FERRELL 7 ««» .t No l 

.Ai - INU'VIDUALITY ICAN 1 BE ME?) 


(D 


NEW^ 


MEDESKI MARTIN 8, WOOD 

eLJ; -ior: UH THE DROPPER 


3 


5 


3 


THE RIPPINGTONS FEATURING RUSS FREEMAN 

LIFE IN THE TROPICS 


4 


2 


10 


FOURPLAY 

. ■ ; FOURPLAY, YES, PLEASE! 


S 


3 


2 


KIRK VlfHALUM 

SB UNCONDITIONAL 


< 


4 


22 


BONEY JAMESRICK BRAUN 

'/.Ah'.isfi^s SHAKE IT UP 


CD 


7 


21 


KENNY G A' 

ARISTA IK'90 FAITH; A HOLIDAY ALBUM 


s 


6 


6 


ST. GERMAIN 

But NOT; 2? n A,CAPrTOL TOURIST 


9 


8 


57 


DAVE KOZ 

CAPrcL - BE THE DANCE 


10 


9 


70 


KENNY G A 

CLASSICS IN THE KEY OF G 


OD 


NEW^ 


EVEHETTE HARP 

-= TOL FOR THE LOVE 


12 


10 1 23 


GEORGE BENSON 

ABSOLUTE BENSON 


QD 


NEW^ 


PAUL HARDCASTLE 

-si: ^^^[:,;^,:,T_L:.:i ,;.^^SH JA/ZMASTERS - THE GREATEST HITS 


14 


12 


34 


AL JARREAU 

, TOMORHOW lODAY 


IS 


16 


IS 


CRAIG CHAQUICO 

HIOHEP - , »,;•. PANORAMA • THE BEST Of CRAIG CHAQUICO 


16 


IS 


6 


GEORGE DUKE 

COOL 


17 


11 


3 


JONATHAN BUTLER 

:« THE SOURCE 


18 


17 


IE 


WALTER BEASLEY 

WON'T YOU LET ME LOVE YOU 


19 


13 


3 


VARIOUS ARTISTS 

KK5F 103 7 SMOOTH J«2Z • VOLUME 1 1 SAMPLER FOR AIDS RELIEF 


20 


14 


9 


WARREN HILL 

- ■ ■ ■ PGJS LOVE LIFE 


QD 


RE-ENTRY 


BOB BALDWIN 

ORPHEUS 7C"S7q B06BAL0W1N COM 


22 

QD 


18 


7 


DAN HICKS AND THE HOT UCXS 

, vwootf BEATIN' THE HEAT 


NEW^ 


VARIOUS ARTISTS 

WNUA — SMOOTH Ml SAMPLER 1 3 


22 


51 


NORMAN BROWN 

CELEBRATION 


25 


23 


4 


DIANE SCHUUR 

CONCORD MZ 489aO0NC0RD FRIENDS FOR SCHUUR 



CDAtiufTB with the p 
500.000 album wits ( 

went of 10 miton units (Diwnond). Nunml ftAwing RMnum or Divnond s>Trt)c< indicata album's muAi-platinum Iml. fiat 



BLUE 

NOTES 




. by Steve Graybotv 

What he does: The title of Sonny Rollins' "This 
Is What I Do" (Milestone/F anta.sy. Oct. 31 ) ctiuld not be 
more appropriate. For more than five decades, Rollin.s 
has continually defined and redefined the role of the 
tenor sa-xophone, from his vinyl debut in the late '40s 
alongside vocalist Babs Gonzales through 20 releases 
on the Milestone label, his recording homo since 1972. 

The opening track on "This Is 
What I Do," the Rollins-composed 
"Salvador" (name<l for the capitiil dty 
of Bahia, Brazil), sen es as a virtual 
compendium of the saxophonist's 
style. A quick a cappella introduction 
paves the way for a highly melodic 
head, followed by a series of sinuous 
impi-ovisations on the theme played 
over a catchy rhj^hm that is equal rollins 
parts samba and calypso. 

"I had seen a docLmientarj' about Salvador, and for 
some time I've been aware of Bahia, which has a lot of 
cultural artifacts fixim Afiica that slaves had brought 
over," .says Rollins. "I have been to Brazil, but I have 
not yet been to Salvador, so this is sort of my own inter- 
pretation of what is there." 

TXvo new compositions, "Did You See Harold \^ck?" 
and "Chai'les M," immoitalize Rollins' late colleagues, 
sa.xophonist Harold \lck and bas.sist/com]Xjser Charles 
Mingus. 




"I wrote 'Harold Vick' ba.sed upon .something that I 
heard about, where a fan came out of Harold's per- 
formance at Minton's many years ago, verj' excited, say- 
ing, 'Did you see Harold Vick? Did you see Harold 
VkW!.' over and over," explains Rollins, imitating the 
fan's excite<l cadence, his voice lising on the line's final 
syllable. "I tried to write the melody aroimd this guy's 
voice inflectioa" 

The ballad "Chai-les M" was given its title when "it 
occuiTe<l to me that it reminded me of Mingus," says 
Rollins, who notes that the ba.ssist would be fond of the 
gentle Clifton Anderson trombone solo feature<l in the 
piece. Along with Anderson, Rollins is joined by his 
working band of pianist Stephen Scott, electric bas.sist 
Bob Cranshaw, and drummer Perry Wilson (Jack 
DeJohnette is the featured drummer on half of the 
tracks). 

Rollins also picked three songs to cover on "This Is 
What I Do," all dating to the 1930s and featured in 
movies of the era. 

"These are .songs that I heard in my youth in the 
movie houses, and I suppose they just stayed with me," 
the saxophonist explains. "I had always wanted to 
recoixl TTie Moon Of Manakoora' [from the 1937 film 
"The HmTicane"), because the melody was so haimting 
and beautiful. 

" 'Sweet Leilani' [from the 1937 film "Waikiki Wed- 
ding") was .something 1 had played a couple of times 
during the '50s or '60s, but not \ery often," Rollins con- 
tinues. "I think I performed it diuing a week I did at 
the Village Vanguaixl in the '.')0s, but I did not keep it in 
my book." 

RolUns does, however, keep a number of songs in his 
book that reference specific cities around the globe. 
"A Nightingale .Sang In Berkeley Square" had been 
(Continued on page 9i) 




One day in 1958, the greatest Jazz musicians of 
their time had their picture taken on a stoop in Harlem. 
A Great Day In Harlem tells the true and compelling stories 
of the musicians, their music and the remarkable image 
captured that day. 
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1 BEST OF THE MILLENNIUM VARIOUS 
ARTISTS DG 

2 MOZART FOR YOUR MIND VARIOUS 
ARTISTS PHILIPS 

3 ROMANTIC ADAGIOS VARIOUS ARTISTS 
DECCA 

4 ONLY CLASSICAL CD YOU NEED VARIOUS 

ARTISTS RCA viCTW* 

5 BACH'S ADAGIOS VARIOUS ARTISTS ERATO 

6 PACHELBEL CANON VARIOUS ARTISTS RCA 

7 AMCaS OF ECSTASY: VOL. 2 VARIOUS 
ARTISTS rcavi.:tc* 

S SIMPLY THE BEST CLASSICAL ANTHEMS 

VARIOUS ARTISTS ERAId 
9 BUILD YOUR BABY'S BRAIN THROUGH 

MUSIC VARIOUS ARTISTS sont Classical 

10 PIANO FOR RELAXATION VARKHJS ARTISTS 
RCA VICTOR 

1 1 SIMPLY THE BEST NIGHT AT THE OPERA 

VARIOUS ARTISTS ERATO 

12 BEETHOVEN FOR RELAXATION VARIOUS 
ARTISTS RCA '.iiciafi 

13 ESSENTIAL BACH VARIOUS ARTISTS KCCA 

14 ALBINONI-S ADAGIOS I SOLiSTI VENETI SCI- 
MONE ERATO 

15 BEETHOVEN AT BEDTIME VARtOUS ARTISTS 



1 PORTRAIT OF BACH VARIOUS ARTISTS SOny 
CLASSI'ZAl 

2 BEST OF BEETHOVEN: VOL. 1 VARtOUS 

ARTISTS ST CLAiR 

3 PIANO CLASSICS VARIOUS ARTISTS ST Clair 

4 GUITAR CLASSICS VARtOUS ARTISTS ST 

CLAIR 

5 RELAXING CLASSICS VARIOUS ARTISTS ST 

CLAIH 

6 TRANQUIL CLASSICS VARIOUS ARTISTS ST 

CLAIR 

7 BEST OF MOZART: VOL 1 VARIOUS ARTISTS 

ST CLAIR 

8 ROMANTIC CUSSICS VARIOUS ARTISTS ST 

CLAIR 

9 WORLD'S GREATEST COMPOSERS VARIOUS 
ARTISTS SI CLAifi 

10 CANDELIGHT CLASSICS VARtOUS ARTISTS 

ST CLAIfl 

11 RAINY DAY CLASSICS VARIOUS ARTISTS ST 

aAiR 

12 BEST OF BACH: VOL 1 VARIOUS ARTISTS 

ST CLAIR 

13 20 CLASSfCAL FAVORITES VARIOUS 

ARTISTS MADAC'' 

14 MIDNIGHT CLASSICS VARIOUS ARTISTS ST 
CWIfl 

15 GENTLE CLASSICS VARIOUS ARTISTS ST 

aAiR 




ALFRED 
RRENDEL 
(^N music: 



by Bradley Bambarger 



Looking forward; Before anticiijating some of 
the releases to come in 2(K) 1 , one mip;ht get in the mood 
by looking back on the liist centiu'j-'s gi'Ciit histoiy of 
recording — fueled largely via classical music — by 
perusing Timothy Day's primer "A Century Of 
Recorded Music: Listening To Musical Histoiy," to be 
published in December by Yale University Press (288 
pages, m)). 

Curator of Western art music at the British 
Libraiy's Sound Ai-chive, Day chronicles the impact 
of records on the musical art by sur^'ejing the evolv- 
ing technology of recoi-ding and how it has not only 
influenced the reiJertoiy documented but the manner 
in which it is performetl. He explores how recordings 
(and their economics) have changed the way people — 
aitists and audience alike — listen to music, for go4>d 
and ill. Along the way, Day profiles pioneering record 
jjroduceiv from Fred 6aisb«rg to John Cnlshaw and 
touches upon the varjing contributions of both major 
i-ecoif 1 companies and specialist labels. 

Day quotes musicians jjast imd present on the ait imd 
ailifice of recortUngs, inclutling pianist AUred Brendel 
on .several occasions. Not only one of the world's most 
astute (and soulful) musicians. Brendel is himself a fine 
wTiter on music — as is wondei-fully reinfoi-ced by his 
new book. "On Music: Collected Essays" (A Cappella 
Books. 4:32 pages. $19.95). To be 
published in late December, the 
te.xt rounds up items fi'um his pre- 
vious collections, "Musical 
Thoughts And Afterthoughts" 
and "Music Sounded Out" (pub- 
lished by Farrar, .Straus & Gh-ou-x 
in 1976 and 1990, respectively), 
along with several previously 
uncollected essays. With his seri- 
ous-minded but light-hearted 
style. Brendel covers technical 
and philosophicjil issues relating to his reno«Tied spe- 
cialties — Mozart, Beethoven, Schubert, and Liszt — 
not to mention absorbing pieces on the vices of bad 
pianos and the virtues of live i-econJings. 

Back to Ills day job, Brendel will have a set of Schu- 
bert sonatas out fi-om Philips in February, with a sin- 
gle-disc rei-ssue of favorite Beethoven .sonatas to follow 
the next month as pait of a series of albums marking 
Phili|)s' oOth anniversary. Sti-ange that Universal should 
be celebrating the golden jubilee of a label that the com- 
pan.v has more or le.ss di.s.solvefl, but the li.st of its Mai"ch 
Philips re'issues includes some cliissic titles. Beyond the 
Brendel/Beethoven, there is Martha Argerich^ fEime<l 
RachmaninoCTThird and Sviatoslav Richter^ "Sofia 
Recital," as well as items fi"om such label mainsta.>'^ as 
Bernard Haitinlc, Colin Davis, Claudio Arrau, and 
Valery Gergiev. New Philips releases for next year 
include Gergiev's take on the Prokofiev opera "Love 
For Three Oranges" in February, with his Verdi 
Requiem co-.starring Andrea Bocelli and Renee Flem- 
ing currently scheduled for Mai*ch. 

Adding to the albums marking the Verdi centenaiy 
in 2001 will be Riccardo Chailly^s February set of the 
composer's sacred works, in league with La Scala 
forces on Decca. Planned for early spring is Fleming's 
Decca recital of fin de siecle tunes «ith pianist Jean- 
Yves Thibaudet. Before .summer, we should .see major 
albums from Universal's star mezzos, with Cecilia 
BartoU in a Gluck set and Anne Sofie von Otter in 
a collaboration with Elvis Costello. And L^niversal's 
excellent multi-label two-fer series "Panorama" con- 
tinues with several waves of i*eleai;es in the new year. 
F>om ECM New Series — (hstiibuted by Univei-sal in 
most tenitories — will be a March album of Schubert 





"fragments" for piano performed by Robert Levin. 

In Januar,v, Teldec has an alluring album of 17th- 
centuiy Italian works fi-nm II Giardino Amionico, 
and Erato has a Mozaity(51uck recital from hot sopra- 
no Susan Graham. Mai'ch brings- Nikolaus Uamon- 
court's latest travei'sal of Bach^ "St. Matthew Pas- 
sion" on Teldec. In Januai-j- from Nonesuch comes the 
premiere recoi"ding of John Adams' piano concerto 
"Centuiy Rolls," with soloist Emanuel Ax. The next 
month should see a Bach/Purcell album from sopra- 
no Dawn Upshaw, and violinist Gidon Kremer con- 
tinues his Piazzolla pilgrimage in March with the 
chamber set "Ti'acing Astor." 

EMI Classics starts its new year off right with the 
Januai'y U.S. release of Nigel Kennedy^ fantasitic set 
of Bach violin concertos with the Berlin Philhar- 
monic. Another outstanding release will be tenor Ian 
Bostridge's premiere record- 
ing of "Six Arabic Songs," the 
near-hourlong song cycle 
)3enned for him by Hans Wern- 
er Henze. An upcoming sound- 
track to a film version of 
"Tosca" will feature the 
dynamic trio of Angela Gheo- 
rghiu, Roberto Alagna, and 
conductor Antonio Pappano. 

On Sony Classical, there looks to be a few standout 
sets amid the compilations and soundtracks. In Janu- 
ary, there is a budget-price boxed set of Leonard 
Bemstein'6 pioneering cycle of Mahler symphonies 
with the New York Philharmonic. Also due early on 
is a promising disc of 2()th-century French music for 
saxophone featuring Branford Marsalis and the 
Orpheus Chamber Orchestra; it's the first chissical 
album from the elder Mai-salis brother since his best- 
selling effort with the English Chamber Orchestra 
from the mid-'SOs. 

HaiTOonia Mundi's spring offerings are headed up 
by the second John Tiivener set from the Academy 
Of Ancient Music under Paul Goodwin, with the 
disc comprising fii-st recoitlings of "Tbtal Eclipse" (fea- 
turing saxophonist John Harle) and "Agraphon" 
(with soprano Patricia Rozario). Another key release 
is also led by Goodwin — an album with the English 
Chamber oirchestra spotlighting rai-ely heaixi Elgar 
orchestral works, including the "Nursery Suite." 
Among the January issues from Harmonia Mundi's 
distributed labels (in the U.S.) is Channel Classics' 
first instiillment of cellist Peter mspelway^ Chopin 
Waltz transcriptions. 

First-quarter releases via QuaUton Imports in the 
U.S. include Judith Weir's "A Night At The Chinese 
Ojwra," a live BBC i-ecording on the NMC label of her 
opera within an opera featming countertenor Michael 
Chance and conducted by Andrew Parrott. In the 
spring from BIS comes the latest in the acclaimed 
Sibelius survey by Osmo Viinska and the Lahti 
Symphony Orchestra — the .symphonic cantata 
"Kullerv'o." And the German CCn'C label has a first- 
quarter disc of works by Estonian composer Erkkl 
Sven Tiiiir sche<luled from the New 'York-based Ab- 
solute Ensemble, led by Krisljan JSrvi. 

In Januar}', Naxos brings us what should be a high- 
ly involved version of Alfred Schnittke's moving 
Piano Quintet, w ith the all-star ensemble's pianist 
being the com|X)ser's w idow, Irina Schnittke, and its 
cellist the Schnittke biogi-apher Alexander Ivashldn. 
And in March. Dorian Recordings — distributed by 
Allegix) in North America — offers another installment 
in its "Latin American Masters" series with "\'alses 
Mexicanos 1900." perfoi-med by the estimable Cnar- 
teto Latinoamericano. 

Due to the cruel parameters of space and time, a 
significant item was cut from the Keeping Score 
devoted to up-and-coming (]!ennan sopi"ano Dorothea 
lUischniann two issues back. Be.yond her appearances 
on discs from Harmonia Mundi and Teldec, some of 
Rii.schmann's first solo turns came courtesy of the 
Tro.v, N.Y.-based Dorian label. One of this writer's 
favorites is a '94 album comprising famous Stabat 
Mater settings by Pergolesi and Vivaldi, with Les 
Violons Du Roy and Bernard Labadie. 
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Gaye Securitization Deal. Shown after a recent Pullman 
Bond securitization deal with the heirs of artist/songwritef 
Marvin Gaye, from left, are Gary Walter, attorney for Mar- 
vin Gaye's heirs; Nona Gaye, daughter of Marvin Gaye; 
David Pullman, founder/chairman/CEO of the Pullman 
Group LLC; and Marvin Gaye's sons Marvin Gaye III and 
Frankie Gaye. 



JJK.M. Session. ASCAP's new national Junior ASCAP 
Membership (J.A.M.) program debuted recently at the 
Hawthorne School in Los Angeles by James Newton 
Howard, honorary J.A.M. chairman and film composer. 
He presented students at the school with their J.A.M. 
member cards. While there he heard the students per- 
form and held a question-and-answer session. Pictured 
at the session are Howard, third from left, and Marilyn 
Bergman. ASCAP president/chairman, second from left. 





Gerald/UMPG Ties. Hit performer/writer Gerald Levert. 
who co-wrote all the songs on his fourth solo album, "G" 
(East West/Elektra). has signed a worldwide publishing 
deal with Universal Music Publishing Group (UMPG). 
Shown standing at the signing, from left, are Tom 
Sturges, executive VP of creative affairs at UMPG; 
Donna Caseine, director of creative services at UMPG; 
Leonard Brooks. Levert's manager; Michael Petersen, 
senior VP of business affairs at UMPG; Brad Shenfeld, 
director of business affairs at UMPG; and David Renzer, 
worldwide president at UMPG, Seated is Levert. 




By George. The songs of George David Weiss were recent- 
ly presented in New York by the Songwhtefs Guild of Ameri- 
ca's Irving Caesar Songwriter Series under the title of "The 
Life And Songs Of George David Weiss— What A Wonderful 
World." Shown, from left, are Weiss; Will Severin, who has 
collaborated with Weiss on musical theater projects; and 
Frank Military, senior VP of Warner/Chappell Music. 



Registering With AIMP. Register of copyrights Marybeth 
Peters was the guest speaker at an Assn. of Independent 
Music Publishers luncheon. Shown, from left, are Julie Lip- 
sius, Lipservices Music: Caroline Bienstock. Carlin Music: 
Steve White, CPA, Cavaricci & White; Mary Beth Roberts, 
Famous Music; lawyer Thomas R. Levy; Peters; Bernadette 
Gorman, ARC Music Group; Merrill Wasserman, Sony Music 
Publishing; and Barry Slolnick. lawyer, Richards & O'Neil. 



SOISIG CREDITS 



THE HOT 100 

WITH ARMS WW10E OPEN • Mark Hvmonti, Scott Stapp • DwnontmMI Stapp/BMI. 
Dwighl Fnn/BMI 
HOT COUMTRV SINQLES « TRACKS 
THE LITTLE OIRL* Hailey Allen ■ Cobum/BMI, Ten Ten/BMI 
HOT R4B SIHQLES 

BAG LADY* Isaac Hayes, Andre Young. B. Bailey, C. Longmiles, B. Brown. Nathaniel Hale, 
Eryhah Badu • Irvirvg/BMI, WB/ASCAP, Ain't Nuthin' Goin' On But Funking/ASCAP. Loot On 
Loose Leaves/ASCAP, Big Yacht/ASCAP, Sony/ATV/ASCAP Pliat Cat/ASCAP Antraphil/BMI, 
Sharon HIII/BMI, Nato Dogg/BMI, Divine Pimp/ASCAP BMG/ASCAP 
HOT RAP SINGLES 

rrS OKAY • Andre Beniamin, Antwan Patton, David Sheats, Brian Loving, William L. Jones, 

Vasco Whiteside, Sedric Bamett • Gnat Booty/ASCAP, Chrysalis/ ASCAP, Dungeon 
Ratz/ ASCAP, Curtistone-LAILO/ASCAP, Sir WillianV ASCAP, Big M/ ASCAP, Ms. Pat/ ASCAP 
HOT LATIN TRACKS 
PUREST OF PAIN (A PURO DOLOR) • Omar AHanno • EMOA/ ASCAP 



How London Found Path To 'River' 
EMI Pacts For Paul Jabara Hits 



BiHTH OF A BLUESY STAN- 
DARD: The death of jazz/pop 
vocalist Julie London Oct. 18 re- 
called her first hit single, 195,'j*s 
"Cn,' Me A River." It was not only 
her claim to fame but also 
launched what is still today a clas- 
sic bluesy lost-love opus. 

The song was written by 
Arthur Hamilton, who for many 
years has been an ASCAP board 
member. Words i& Music asked 
Hamilton for the story of how 
London got the song and created 
what is still the definitive version 
of this oft-recorded perennial. 

"Julie and I were in the same 
high school graduating class," 
Hamilton says. "I took her to 
the senior prom. We lost contact 
for a few years; then she called 
to ask me if I , 



was still writ- 
ing songs, I 
was — but I 
was writing 
them on the 
tiacks of pre- 
s c r i p I i o n 
lilanks, work- 
ing as a deliv- 
ery boy for a prominent drug- 
store chain. Julie told me that 
her husband, actor/director/pro- 
ducer Jack Webb, was looking 
for new jazz and blues songs for 
a possible film or television 
series called 'Pete Kelly's 
Blues.' 

"I had never written a blues 
song, but I sat down and wrote 
three of them for Jack and Julie 
a few nights later," he continues. 
"Jack was verj' enthusia.stic and 
subsequently put me under con- 
tract for his production company. 
'Cry Me A River' was one of the 
songs I wrote for Ella Fitzger- 
ald to sing in the film version of 
'Pete Kelly's Blues.' It didn't 
make it into the film. 

"By this time, Julie and Jack 
were divorced, but she and I 
had remained close friends," 
Hamilton says. "At the urging 
of her husband-to-be, Bobby 
Troup, Julie recorded an album 
of jazz standards — e.xcept for 
one new song, 'Cry Me A River.' 
Her voice — sultry, smoky, 
and intimate — drew inimedi- 



Words & Music 



by /)•(' Lichimun 



ate response from everyone 
who listened, and the record be- 
came a hit. 

"She was a w-onderfuliy talent- 
ed, warm, dear friend, and she 
was responsible for making a 
place for me in the world of 
music," he concludes. 

EmI inks JABARA SONG 
DEAL: EMI Music Publishing 
has made a worldwide co-publish- 
ing arrangement and exclusive 
administration deal for a group of 
songs written by the late Paul 
Jabara. 

Among the copjTights are two 
hits, the dance classic "It's Raining 
Men." co-written with Paul Shaf- 
fer and recorded by the Weather 
Girls in 1982; and "No More Tears 
(Enough 
Is Enough)." 
co-written 
with Bruce 
Roberts and a 
Xo. 1 duet in 
HIT!) by Bar- 
bra Streisand 
and Donna 
Summer. 
Jabara won an Oscar in 1978 
for the hit "Last Dance." which 
Summer sang in the movie 
"Thank God It's Friday." Jabara. 
who also recorded for the A&M 
and Casablanca labels, died in 
1992. 

Hal LEONARD N.Y. SHIFT: 
Hal Leonard Corp., the Mil- 
waukee-based music print 
giant, has moved its New' York 
office to ir>l W. 4(ith St., eighth 
floor. 

Executive VP John 
Cerullo heads up an office of 14 
staffoi's that housos the compa- 
ny's rights acquisitions, among 
other divisions. 

Print on print The follow- 
ing are the best-selling folios from 
Cheriy Lane Music: 

1. MetalUca. "S&M." 

2. Steely Dan. "Two Against 
Nature." 

'i. Soundti-ack, "Gladiator." 

4. Barbra Streisand, "A Love 

Like Ours." 
•5. Bush, "The Science Of Things." 
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Elton John Concerts Prompt Innovation In Recordino 



The streets around Mad- 
ison Square Garden, N.Y., were 
chaotic in the hours leading up to 
simultaneous events held at the 
Garden and the adjacent Theater 
at Madison Square Gai-den. On Oct. 
20-21, Sir Elton John's perfonn- 
anci's in the Ganien were recorded 
for the upcoming Mercur>' release, 
"One N'ight Only." On Oct. 20, the 
VHlA'ogue Fashion Awards were 
held at the Theater, featuring Kid 
Rock, Macy Gray, Lenny Kravitz, 
and Destiny's Cliild. 



U.S. -based Capricorn-equipped 
remote track, the TNN track. 

With 80 .signal sources coming 
from the stage, the TNN track was 
packed tightl.v with recording equip- 
ment, including a Sony 3348HR 24- 
hit digital multitrack recorder, an 
Otari R.^DAR hard disc recorder, 
and, for audience noise, a Tascam 
DA-88 digital 8-track recoi-der. This 
entire a.ssemblage of equipment was 
duplicated for backup. 

"I was amplifying the signal at the 
stage with Aphex 1788 microphone 




Recording/mix engineer Frank Fillpetti, left, and producer Ptiil Ramone at work 
during Elton John's recent concerts at Madison Square Garden in New York. Fil- 
ipetti and Ramone are in TNN's mobile trucl<, equipped with an AMS Neve 
Capricorn digital mixing console. 



At the corner of 31st Street and 
Eighth Avenue, the Effanel Music 
remote track, known iis Mobile Unit 
LV, was prepaiing for the live broad- 
cast mi.\ for the fashion awards. 
Around the corner sat TNN's 
remote truck, requested by engineer 
Prank Filipetti, who was respon.si- 
ble for recording the John concerts 
for CD release. DVD Audio release, 
and upcoming television broadcast. 
And inside a small room within the 
cavernous Garden building, three 
Euphoni.\ R-1 hard disc recorders 
were installed in order to record 
.John at 24-bity9<>k resolution, pro- 
viding the world's first 9fi-track, 24- 
bit/9tik recording. 

Standing at the Madison Square 
Garden stage, one can almost hear 
echoes of the countless performanc- 
es that have occurred here, w-hich, 
thanks to recording, live on as mile- 
stones in many an artist's career. 
1\venty-six yeai-s earlier, for exam- 
ple, John Lennon gave his final 
public performance on Thanks- 
giving, at a concert by none other 
than John. 

As with the industry at large, 
remote recording technology has 
made quantum leaps forward in 
ensuing years. The "One Night 
Only" recordings are, by an.y stan- 
dard, remarkable. 

A strong proponent of the AMS 
Neve Capricorn digital console), Fil- 
ipetti had hoped to use the L7 track, 
which was booked for the fashion 
awards. Instead, Effanel president 
Randy Ezratty procured the other 



preamplifiers," Ezratty explains. 
"Those have two outputs: One ana- 
log output was going to the TNN 
track for our recording; the other 
analog output was going to the 
Euphonix guys so they could make 
the 96k recording." 

In 1998, when FiUpetti recorded 
James Tkylor's "Live At The Bea- 
con Theatre" in the L7 truck, mic- 
rophone preamplifiers as well as 
analog-to-digital converters were 
situated onstage. Outputs were sent 
via fiber-optic line to the track; the 
long run from the stage to recording 
medium was canied digitally, ensur- 
ing no signal lo.ss. He had hoped to 
duplicate that arrangement at the 
Garden. 

"The main problem you have 
doing a live gig, for example at the 
Garden, is that you're 600 to 800 feet 
from the stage," says Filipetti. 
"That's a lot of cable to be ranning 
through — you're going to lose a lot 
of signal. My request was for the 
Effanel truck to do the same thing. 
Though the TNN track worked out 
wonderfully, we didn't get the fiber 
optic lines, because they weren't 
equipped for that — we still had to 
ran the long length of cable. How- 
ever, we had the microphone pre- 
amps onstage, so at least we were 
ranning Hne level down the cable, as 
opposed to microphone level. That 
certainly helped matters out." 

Knowing he would later mix the 
recordings at New York's Capri- 
corn-equipped Right Ti'ack Re- 
cording, and given the quick timi- 
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by Christopher Walsh 

around time ("One Night Only" is 
set for Nov. 1.'^ release inteniation- 
ally), Filipetti preferred to work on 
a Capricorn throughout the process, 
rather than use another console for 
the sake of closer pro.ximity to the 
stage. 

Far behind the scenes within the 
Garden, Richard McKernan of 
Euphoni.\ and engineer Martin 
Kloiber oversaw the recordings to 
R-1, the hard disc recording system 
introduced in VMH. 

"It was perceived as a good tiling 
to Uy to push this thing, technolog- 
icall.v, as far as pos.sible," Ezratty 
says, "so having these R-ls rmming 
96" tracks at 96k/24-bit was really 
cxtraonlinary. In the old days, at a 
big show like this there W'Ould be 
stacks of 2-inch tape. As we were 
leaving on Saturday night, there 
were palettes full of 18-gig hard 
drives. Times are changing." 

"We had three R-ls there," Mc- 



Kernan adds. "The A and B ma- 
chines split the 80 tracks, and the 
third was our redundant machine, 
in case one of the others failed. We 
never used that machine — the A 
and B worked flawlessly. We re- 
corded almost two hours and 45 
minutes without a hiccup, for two 
night.s." 

With the final c.\'mbal crash still 
ringing, the recording team was on 
the way to Right Track, where Fil- 
ipetti and producer Phil Ramone 
were to begin mixing immediately 
for the CD release and upcoming tel- 
evision special. First, howevei; the 
different formats were evaluated — 
[he Sony/Olari/Tascam grouping 
and the Euphonix R-1 — with a .sui-- 
prising end result. It was agreed 
that the 96k R-1 recordings would 
be down-sampled to 48k, enabling 
the entire pro.ject to fit on a single 
R-1 system and eliminating any syn- 
chronization Lssues among the three 
formats. Mixes for the CD and TV 
soundtrack were done from the 
dow7i-.sample<I fonnat, while the 9<ik 
recordings will be used for future 
DVD Audio releiise. 

"I've done a lot of live shows, 
sometimes with new technology," 
FiUpetti recalls. "I did a Pavarotti 
show two years ago with a brand- 
new digital con.sole. In the middle of 



a 1:4.5 commercial break, the whole 
system went down. Before we were 
back on air, we were able to get it 
back, but I can tell you there were a 
lot of ten.se moments. 

"With that kind of experience, I 
said, 'I'm certainly willing to tr>' the 
R-1, but let's go with technologj' we 
know, and when we get into the stu- 
dio we'll evaluate them,' " he contin- 
ues. "We got to the studio and ended 
up mixing off the R-1. I was very 
surprised and plea.sed. The only 
thing I haven't been able to do is a 
direct A/B compaiison, just because 
of the sheer number of inputs that 
we were dealing with. I'll be doing 
that in the next few w eeks on a proj- 
ect that's less sophisticated, in terms 
of inputs. 

"Whether there's a slight sonic 
edge to one or the other, I haven't 
been able to determine yet," Fil- 
ipetti says. "But it certainly sounded 
good enough to mix from, ami the 
flexibility, the ea.se of u.se, the sav- 
ing of time, and in this particular 
instance having 96 tracks on one 
machine, was quite remarkable. We 
had to do this veiy quickly, and the 
R-1 provided the opportunit.y to do 
that." 

The recordings were mastered by 
Mark Wilder at Sony Music Studios 
in New York. 



PRODUCTION CREDITS 

BILLBOARD'S NO. 1 SINGLES (NOVEMBER 4, 2000) 


CATEGORY 


HOT 100 


R&B 


COUNTRY 


DANCE-SALES I MAINSTREAM ROCK 


TITLE 
Artist 
Producer 
(Lal»l) 


COME ON OVER BABY 
(ALL 1 WANT IS YOU) 
Christina Aguilera' 
Celelirity Status 
R. Fall, (RCAl 


BAG LADY 
Erykah Badu 
E. Badu 

Tone The Backbone 
(Motown) 


THE LinLE GIRL 
John Michael Montgomery/ 
8. Cannon 
J,M. Montgomery 
(Atlantic) 


MUSIC 

Madonna; 

Madonna 

(MavericKWarner Bros.) 


LOSER 
3Doors Dowri 
R Ebersold 
(Republic/Universal) 


RECORDING 

STUDIOIS) 

Engine«f(s) 


ROYALTONE 
(N. Hollywood) 
Mictiael C. Ross 


PALMYRA 

(Dallas) 
Chris Bell 


THE SOUND SHOP 
(Nashville) 
Billy Shernll 


ARDENT 
(Memphis) 
Paul Etiersold 
Matt Marlone 


SARM WEST 
(London) 

Mark 'Spike' Stent 


CONSOLE(S}/ 
DAW(S1 


Nm8078 


Neve 8038 


THdent Vector 


SSL 9000J 


SSI 4064G plus 


RECORDERIS) 


Sony 3348 


StuderASOOMKIII 


Sony 3348 


Pro ToolvSony 3348 


Sony APR 24 


MIX MEDIUM 


GP-9 


Quantetiy 499 


Quantesy 467 


BASF 931 


Quantegy GP-9 


MIX DOWN 
STJDIO(SI 
Engineer(s) 


PACIFIQUE 
(Burl»nk) 
Dave Way 


ELECTRIC LADY 
(New York) 
Tom Soares 


EMERALD 

(Nashville) 
Jim Cotton 
Butch Carr 


OLYMPIC 
(London) 

Mark 'Spike' Stent 


THE RECORD PLANT 
(Los Angeles) 
Toby Wright 


CONSOLE(S)/ 
DAW(SI 


SSL9O0OJ 


SSL 9D00J 


Euphonii System 5 


SSL4000G 


SSL 408aG plus 


RECORDERIS! 


StuijecAUO 


Studer 800 MKII 


Euphonix Rl 


Sony 4080 G Plus 


Pro Tools 
Sony 3348 


MASTER 
MEDIUM 


Qiiante0499 


BASF 900 


Hard Dnve 


Quantegy GP'9 


Quantegy GP-9 


MASTERING 
Engineer 


OASIS 

Eddy Scttreyer 


STERLING SOUND 
Chris Gehringer 


GEORGETOWN 
MASTERS 
Denny Purcell 


METROPOLIS 
Tim Young 


AIM MASTERING 
Stephen Marcussen 


cacASSEnE 

MANUFACTURER 


BMG 


UNI 


WEA 


WEA 


BMG 



C' 2000. Billboard/BPI Communications, Hot 100. R&8 & Country appear in ftiis feature eacti time; Mainstream Rock, Modern Rock, Rap, Aflull 
Contemporary. Club Play, and Dance Sales rotate weekly. Please submit material lor Production Credits to Mark Marone, Telephone 546-654-4634, 
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THIS 
WEEK 


LAST 
WEEK 


AGO 


WKS. ON 
CHART 


COMPILED FROM A NATIONAL SAMPLE OF AIRPLAY SUPPUED BY BROADCAST 
DATA SYSTEMS' RADIO TRACK SCRVICE S8 LATIN MUSIC STATIONS ARE ELEC- 
IRONICALLY MONITORED 6 AM TO 12 MIDNIGHT, 7 DAYS A WEEK 

ARTIST TITLE 

IMPRiNTiPRCWOIiON LABtL PRODUCER (SCNGVVRirER) 




2 


6 


37 


m No. 1 /Greatest Gainer ^ 

SUN tJl rOUK A rUHU UULUK 
SCrjY C'SCUS t A«*<s fi! No 1 A JAEN CO-ALFAMW}) 


CD 


3 


4 


5 


LUIS MIGUEL LA BIKINA 

.i-ir.; t L MIGUEHR.^LENTES' 




6 


13 


15 


CHRISTIAN CASTRO POR AMARTE ASI 

AF?ini,v St/-. 1 t K SANTANOES if RfvfS A MriNUsR/.r; 


(D 


8 


9 


5 


CHAYANNE YO TE AMO 

:jLll.'BIAiO\* IJISCCS f £STEFANQ(ESIEfAHO; 


5 


i 


5 


12 


RICARDO ARJONA CUANDO 

r.i if,-' [y^rr-. t RARX)NA.A-CUCO'PENA(RARX)NA) 


S 


1 


2 


6 


RICKY MARTIN SHE BANGS 

..-'Ji-.:.' . 'iiHMSPtfOUlDMWMllBlfFIlCHli-AtCyi^^ 


7 


7 


1 


5 


OSCAR D£ LA HOYA VEN A Ml 

r. ■ ft.P£REZ(R.ClB6JGieB.M.GIBB) 


1 


4 


3 


9 


CHRISTINA AGUILERA VEN CONMIGO (SOLAMENTE TU) 

t RPEftLZa.ABERG.PRElN.R-PEREZ; 


CD 


11 


11 


3 


ANTHONY MALDONADO YO TE CONFIESO 

i A ■ .-- ■ 


Qo) 


17 




2 


ROCIO DURCAL INflEL 




13 


19 


g 


VICENTE FERNANDEZ BORRACHO TE RECUERDO 


Via/ 


15 


17 


9 


EL 

JO 
LO 


COYOTE Y SU BANDA TIERRA SANTA TE SONE 

■ EPAEZ.IILUGGfiiJBiO'.SASjnA, 


13 


10 


8 


28 


\H SEBASTIAN SECRETO DE AMOR 

J.S£BAS7l*N I'J StBASIIAfv 




14 


20 


10 


S TIGRES DEL NORTE DE PAISANO A PAISANO 


15 


9 


7 


12 


MELINA LEON CUANDO UNA MUJER 


16 


12 


12 


7 


ALEJANDRO SANZ CUANDO NADIE ME VE 


OD 


23 


37 


3 


m 

no 


0 TE QUISE OLVIDAR 

. ■ I .; jAfi ;t p.*ARK,u'::,c fs^nt 


It 


18 


10 


22 


GELIO MARTINEZ Y SIGUES SIENDO TU 

TSANDOVJi, 15 TWA N.R liN-GE: 


(D 


20 


18 


8 


LAURA PAUSINI ENTRE TU Y MIL MARES 

A'Eii L.irif.= ' A-CERRUIi II BflLLL. 


(D 


21 


21 


18 


LUIS FONSI IMAGINAME SIN Tl 

,"j vfi^;.. l/iI so t " rrsi.- ■ 1 . ■■ ■.r.".;jr, 


21 


16 


16 


Ij 


CONJUNTO PRIMAVERA EN CADA GOTA DE Ml SANGRE 


(D 


22 


33 


9 


DOMINIC LLORAN LAS ROSAS 




1 


EDDY HERRERA PEGAME TU VICIO 


® 


NEW^ 


1 


LOS TUCANES DE TIJUANA ME GUSTA VIVIR DE NOCHE 


CD 


RE-ENTRY 


9 


MICKEY TAVERAS HISTORIA ENTRE TUS DEDOS 

• .',[•■' ■. ■■■■ 1/ •A';£RA,s.i ■ V . ■, -.i-'ii/,.'!:, 


® 33 1 - 


2 


PEPE AGUILAR QUE SEPAN TODOS 




Rt-EMTOT 


2 


KEVIN CEBALLO Ml PRIMER AMOR 


® 


28 


30 


3 


0V7 ENLOQUECEME 

- ' " "■ t i CERONHL cEROM.i :,RT'.::i "i r.ri'V.'fnn 


® 


26 


24 


8 


LUPILLO RIVERA TU Y LAS NUBES 




31 


27 


10 


POLO URIAS y SU MAQUINA NOATENA PARA QUE QUIERES QUE VUELVA 


® 


30 


23 


8 


LIMITE POR ENCIMA DE TODO 




34 




2 


LUIS FONSI NO TE CAMBIO POR NINGUNA 

UM'/EeSA- LftT NO > .-.W ■ .: ■ .r- 


® 


36 




2 


'N SYNC YO TE VOY A AMAR 


34 


27 


40 


5 


LIMI-T21 YDALE 

LM ..^rir. ' ; 'C^PES iift^AN' fi t^cDH Zull- 


35 29 


31 


14 


LOS TEMERARIOS ERAS TODO PARA Ml 


® 37 




PAULINA RUBIO EL ULTIMO ADIOS 


® 


40 


22 


10 


AZUL AZUL LA BOMBA 

Sur.Y i: SLli t R.SAAVEDRA l^.^AM!i^^A^A MARCMEirii 


31 


25 


38 


6 


PEDRO FERNANDEZ StN TU AMOR 

f.'E = :!.RV l \ vE=5Al LATittO t M=ar=r'J ■:■ HiSSi-., l-riRf:. 


39 


RE-EinRV 


6 


INTOCABLE FUERTE NO SOY 


40 


35 1 25 


11 


EL PODER DEL NORTE A ELLA 

DiSAlMI LATif. ' - : .-,1 ■ -..y:. 


POP 


TROPICAL/SALSA 


REGIONAL MEXICAN 


24 STinOHS 


14 STATIONS 


SB STATIONS 


1 CHAVANKE C0LUU8la,«)n» 
DISCOS VO TE AMO 

2 CHRISTIAN CASTRO AROABMG 
LATIN PORAWARTEASI 

3 LUIS MIGUEL WLA LATiriA 
LA SIKINA 

4 RICARDO ARJONA SONf DIS 
DDSCUANDO 

5 SON BY FOUR SONY ciscos 
A PURO DOLOR 

6 RICKY MARTIN co.uveiA.'SONY 
OiSCC« SHE BANGS 

7 CMHSTINA UUIURA stA^ jrrt 
VEN CO^WIG0 ISC'JMENTE TUl 

8 ROCIO DURCAL ARiaLA BMG 
LATi'i INFIEL 

9 OSCAR DE LA KOYA EMI 
LATiri VEN A Ml 

10 MDO SOfli DISCOS 
TE QUISE OLVIDAR 

1 1 MELINA LEON SONY DISCOS 
CUANDO UNAMUJER 

12 ALEJANDRO SANZ Wla lati 
NA CUANDO NADIE ME VE 

13 LUIS FONSI UNlVtRSAL LATI 
NO IMAGINAME SIN Tl 

14 LAURA PAUSINI WEA LATlNA 
ENTRE TU Y MIL MARES 

15 0V7 SONY DISCOS 
ENLC■aJECE^rE 


1 ANTHOKY MALDOMAOO 

JAH'W*-' DISCOS YO TE CONFIESO 

2 CHRtSTIMAGUtURAtt'^nu;; -Mn 
VEN CONMIGO ISDUiHENTE TUl 

3 DOMINIC PRESTlGt&^OTTDIS 
COS LLORAN LAS ROSAS 

4 RICKY MARTIN COLUMBl/bSGHY 
:>KCi% SHE BAf*GS 

5 EDDY HEHRERA iSM 
PEGAME TU VICIO 

6 MICXPUVEIUSKAREHUSittRSiil 
LATtW MlSTORl* ENIRE TL'S DEDOS 

7 KEVIN CEBALLO RMM 
Ml PRIMER AMOR 

8 ALEJANDRO SANZ WEA LATI 
NA CUANDO NADIE ME VE 

9 LIMI-T 21 EMI LATIN 
Y DALE 

10 LUIS MIGUEL WEA latina 
LA BIKINA 

11 CHAYANNE COLUMBIA.'SONY 
DISCOS VO TE AMO 

12 MEUNA LEON SONY OlSCOS 
CUANDO UNA MUJER 

13 LAURA PAUSINI wea latima 
ENTRE TUY MIL MARES 

14 -N SYNC JIVE 

YO TE VOY A AMAR 

15 RICARDO ARJONA SONY Di&^ 


1 EL COYOTE V SU BANDA TIER- 
RA SANTA tKiiiMiN TE SONE 

2 VICENTE FERKANDEZ s:r<r DtS 
CCSBORRACK) TE RECUERDO 

3 LOS TlfiRES DEL NORTE 
VISA DE PAISANO A PAISANO 

4 ROGEUO MARTINEZ CiSCOS 
C'SNeY SIGUES SIENDO TU 

5 CONJUNTO PRIMAVERA fOW5A 
EN CJlCJiGOTfl DEMlSJlNGRE 

6 LOS TUCANES DE TUUMU ifi'.l'VL 
Ui-iCMEGUSTti'/VRDi MXhE 

7 BANDA RECODO rarvDviSA 
YO SE QUE TE ACOROARAS 

8 LUPILLO RIVERA SCS^ DIS 
COS TU Y LAS NUBES 

9 POLO URUSYSU MAQUINA NOftU- 
NAF^swr^^oAPjiGUEQUIEBES,, 

10 LIMITE LNfVEFtSAL LATINO 
POR ENCIMA DE TODO 

11 LOS TEMERARIOS FONCVISA 
ERAS TODO PARA Ml 

12 U35 ANGELES AZULESdiSi^'EMi 
LATIN EL LISTON DE TUPELO 

13 INTOCABLE Emi latin 
FUERTE NO SOY 

14 PEPE AGUILAR musart/Bal- 
BOA QUE SEPAN TODOS 

15 EL PODER DEL NORTE 
[ fM! .-■.ir. i V.L^ 
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by Leila Cobo 

In the more than two years of continuous press 
regarding the crossover plienomenon, few have 
remarked on a different land of crossover that's been 
quietly successful for more than a decade. While 
English speakers sing in Spanish and Spanish speak- 
ers croon in English, a handful of Italian artists have 
established a secure foothold in the Latin market, 
simultaneously releasing albums in Italian and Span- 
ish (the former featuring translated versions of the 
original Italian songs). 

The most successful of this bunch are Laura 
Pansini — whose newly released "Entre Tu Y Mil 
Mares" has already sold more than 800,000 copies 
worldwide in both languages, according to label 
WEA International — and Nek, whose "La Vida 
Es," also on WEA, has sold 360,000 copies in both 
languages. 

And then there's Eros Ramazzotti, who after a 
three-year absence from the recording studio 
returns with "Estilolibre" (Italian title: "Stilelibero"), 
released in Italy Oct. 23 and in the U.S. and Latin 
America Tuesday (7) in Spanish on BMG. Expecta- 
tions for the album, which includes Ramazzotti's 



trademark gorgeous melotlies and a duet with Cher 
("Piu Che Puoi," with Cher collaborating on the Eng- 
lish lyrics) are huge. 

"Worldwide, he should sell at least 8 million 
copies," says BMG VP for the Latin region Rodolfo 
L6pez Negrete, who is projecting sales of between 
1.2 million and 1.5 million units in the U.S. and Latin 
America alone. "Eros has consistently sold albums 
in Spanish. He's a totally consolidated artist. We're 
not talking about a marketing concept. He's a self- 
contained artist." 

What's truly remarkable about Ramazzotti is he 
speaks little Spanish (unlike, say, Pausini, who is flu- 
ent). But this hasn't stopped him from selHng mil- 
lions of discs in that language. 

"Spanish and Italian are verj' similar languages, 
and singing in Spanish is very similar to singing in 
Italian," says Ramazzotti. But the connection, he 
adds, isn't merely phonetic. "The two cultures are 
Latin. We have the same warm temperament, and 
we really share a lot of the culture." 

Ramazzotti, however, is scheduled to record and 
release in English early next year That process, he 
admits, is a httle more daunting, especially for some- 
one like himself, who writes and produces all his 
material. 

"It's completely different," he says. "To be able to 
express myself in English I need to live [in an Eng- 
lish-speaking country] for a long time, get well 
acquainted with the phonetics. I would need to learn 
to write it, speak it, and understand it fluently." 

The Cher duet, in fact, says Lfipez Negrete, is 
( Continued on next page) 
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LATIN TRACKS A-Z 

TITLE (Publisfier - Ucensing Org ) 
4 lEUAIHuine.BUIl 
1 JtPUROtlOlORIlWA.ASCAF} 

11 BOI)RACHOTEIIECVERDO(Em>MijsiulSA (MCV) 

1 CUANDO f%-t,!m Discos. ASCAPyAosna Musical ASCilPl 
IC CUUI»IUIIIEIIEVE»lkaiul.S.L) 

15 CllAHI>OUNAHJIER(EMOA.AS»P) 

14 K PJttSMIO A PUSAM m EAocnts, BMI} 

X EL ULTIMO AINOS (MfV! D«p Muse ASCAP.'SadT/ATV Da- 
cos. ASCAPI 

21 EN OUU COTN K Ml UNGRE {Murda MusiultMl 6\xk- 

odm mi 

n ENLOQUECOIE IBmcIimxhI. BMl/Son,. 'ATV Utin. BHI 

15 ENTRE tu T MIL MARES (Warner/ttiappaO 
3b ERAS TODO PARA Ml [ADG. SESACi 

W FUERTE HO SOT [S<r Ca BWi 
K HISTORIA ENTRE TUS DEDOS 'Mnxnsi li^stu. BUII 
» IMAGIHAME SIN II IIMAGINE ME mTHOUT YOUl (RubeL 
ASCAftUnuwi* ASCSP/Marport ASCAP) 

10 INFia ISAOAICI 

2 U»HHA<PBerlnrL.BMI) 

31 LA BOHU lSan,;KN Dncos. ASCAP) 

a LLORAH UU ROSAS IRubel. ASCAP/Uwosat Musca. 
ASCAPl 

H MEGVSTAVIV1RDCHOCHE(HolUiedl 

27 MI PRIMER AMQR ICanbbtjan Kavn. ASCAP) 

32 HO TECAMftlOPfflRINGilNAmarnerOiapptll. ASCAP) 
90 PARI QUE OUIERES QUE VjaVAIlim.6MI) 

23 PEGAME TU VICIO Wi. ASUP) 

3 POR UURIE ASI (Erani, ASCAP^Warner.ThacetJI] 
31 POR EKCIMA 01 TODO rMmei,<Chappet U«ko S A 1 
2G QUE SEPAN TODOS ISACM Lalm. ASCAP) 

13 SECRETO DE AMOR {Edimuss. ^AP) 
G SHE UNG5 lA PhantiOT \\ik BMLIMamei-Iamerlane. 
BMl'Sonv.''ATV \m%. ASCAPyWallyWoiU. ASCAP^eimuodc 
ASCAP) 

31 SIN Ttl AMOR (Sany Music. BMI) 

ir TE ovist OLVIDAR (BMG Songs. ASCtfl 

12 TE SONE (Ma*; Musk) 

28 TU T LAS NUBES (Pbk Infl . BMI) 

7 VCNNMI[RUNTOME)tG>[>bB<Otri«(i.BMIX»M'S-eMG 
BUII 

I VUCOHMK01SOlAMEMTITU)iCOME OH OVER BAIT 

(AU I WUT IS TOUII lA.' ChiYud^ ScandmavU 
ASCAP,.1MG Scandinsvq. ST1H'tcM)c. ASUP/Madhaust 
f otlag, ASCAPl 
34 YMUCloHeavtnl 

11 T SIGUES SIEHOOTUnrOtfVE STILL THE OMDIUniwsal- 

Scnci Of PDlyGrim. BMI/loon Echo. BUII 

4 YO TE AIM ISony/ATV Ubn BMLWorld Otep Muiic. BMl 
9 YO TE COKE lESO (Son^,'AIV Lalin, BMI) 

33 VOTE VOY 1 AMAR (THIS I PROMISE YOU) (Chi-Sof. 
ASCAP^Wnen. ASCAPl 
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NOTAS 

(Cuiitinued from preceding page) 

Kamazzotti's introduction to the 
English-language market. But 
while Cher sings in English, 
Rjimazzotti does his thing in Italian. 

Indeed, even as his label plans an 
English relea.se next year, Ramaz- 
zotti doesn't seem quite con\nnced 
about the idea — partly, he says, 
because he already recorded in 
English a few years ago and wasn't 
happy with the results. 

"I'm going to try it," he says 
readily. "But it's hard to have the 
same result, the same impact. We 
haven't gone into the studio yet." 

Lopez Negrete, for his pait, has no 
doubts about what can hap|)en. 
"You'ix' talking about an aiti.st w'ho 
will .sell in Spanish, in Italian, and in 
English," he says. "He's a .superstar." 

David MALDONADO Enter- 
tainment (DME) has obtained the 
lights to produce a movie based on 
the life of salsa icon Hector Lavoe, 
who tlied in 1993 at only 43. 

"The Hector Lavoe Story" will 
be the first film scheduled for pro- 
duction by the New York-based 
DME, a promotion/management 
firm which books such artists as 
Olga Taiion, Tito Nieves, and 
Tony Vega. 

The company obtained the Lavoe 
rights from his widow-, Nilda 
Roman Perez, whom David Mal- 
donado knew from his early days 
as a roadie for Lavoe. In fact, the 
off-Broadway play "Quit'n Mat6 A 
Hector Lavoe," which had an eight- 
month run last year, is based on an 
original one-man show penned by 
Maldonado. who is also writing the 
screenplay for the film. 

Although the project is still ven,' 
preliminary, Maldonado is hoping 
people like Marc Anthony and 
John Leguizamo will take a look at 
the script. 

"I see it as a New York urban 
movie," says Maldonado. who recent- 
ly opened DME offices in Los Ange- 
les. 'The issue is to make a film that 
at least crosses into the different 
Latino communities in this countiy." 

La ley and manager 

BREAK UP: Chilean rock/pop 
group La Ley canceled tw'o Novem- 
ber dates in Santiago, Chile, due to 
the breakup of the band and its 
manager, Julio Galman. 

Singer Beto Cuevas .said in Chile 
that "personal differences" had 
brought the 3-year-old profession- 
al relationship to an end. 

After relocating to Mexico in 

1996, La Ley hired Galman, an 
Argentinian show-business entre- 
preneur working in Mexico City, in 

1997. With him as manager, the 
hand released two albums, "Verti- 
go" in 1998 and the much-acclaimed 
and successful "Uno" last year. The 
band will continue to tour both the 
U.S. and South America in support 
of the WEA release. 

OnSTAGE: The latest .stop on the 
Miguel Bose/Ana Torroja Girados 
conceit tour was Miami, where the 
tw'o Spanish singers played a nearly 
sold-out James L. Knight Center 



(capacity 4,646). Following rave 
reviews from previous stops, the 
Miami outing was — at least during 
the first half — lukewarm. Audience 
members applauded sedately as 
Bos^ and the former Mecano mem- 
ber tried valiantly to sing over a 
booming biiss that someone decided 
to spike up to "Spinal Tkp" 1 1 levels. 

The bass may have even also 
swallowed Hose's red torero cape, 
which he reportedly twirled to 
great effect in previous appear- 
ances. Cape or no cape, Bose still 
managed to turn this show into per- 




RAMAZZOTTI 

formance iirt, dramatizing his songs 
(often in sync with the backup 
singers) with stylistic panache that 
underscored his dramatic talent. 

The concept of brief, alternating 
solo sets, punctuated by a smatter- 
ing of duets, was also novel and, 
frankly, is the artistically logical 
way to go when two stars share a 
stage. (Otherwise, we're dealing 
with plain laziness for the sake of 
garnering bigger audiences.) 

Bose and Torroja (who, among 
other hits, sang "Cniz De Navajas," 
which has been covered by Celia 
Cruz) even released an album of 
the tour, "Girados" (out in the U.S. 
Oct. 31 and in Latin America Oct. 
24), which includes new tracks — 
like "Corazones" — written specifi- 
cally for this format. 

This all conspired to finally ele- 
vate the .show's energy. By the time 
Bose sang his remix version of 
"Amante Bandido," the audience 
w'as on its feet, despite admonish- 
ments from security to stay put. 
(Now, w hy you w-ould tell audiences 
to sit down during a pop show is 
beyond any intelligent reasoning, 
but . . .) 

While Girados was ToiToja's fii-st 
concert tour in eight years, follow- 
ing two solo albums, another former 
Mecano member, Jose Maria 
Cano, released his first post- 
Mecano solo album — '*Josecano" — 
Oct. 31 in Madrid. 

New SHOWS krom buena 

VISTA PLAYERS: When it comes 
to Uve .shows in Chile, this has been 
the year of Buena Vista Social 
Club. After the performances of 
lute player Barbarito Torres with 
percussionist Pio Leyva in August 
and 93-year-old singer Compay 
Segundo in October, a concert 
fronted by singers Ibrahim Ferrer 
and Omara Portuondo plus piano 
player Rul>en Gonzalez has been 
scheduled for Nov. 2;') in Santiago. 
Segundo (bom Mitximo Repila- 



do Mufioz), so far the last Buena 

Vista visitor, offered two shows, one 
of them a gala in the Teatro Munici- 
pal, the most important Chilean 
venue for opei^ and cla.ssical music. 
The veteran singer was backed up 
by eight musicians, two of his sons — 
bass player Salvador and percus- 
sioni.st Basilio — among them. 

The shows, consisting of Buena 
Vista and solo material, were 
warmed by Segundo's charisma and 
sense of humor. For his second con- 
cert, Segundo moved to the open 
central court at Santiago's Estadio 
Nacional, where he performed for 
an audience of 3,000. The same 
venue will be occupied by Ferrer, 
Portuondo, and Gonzalez. 

Laura flores tackles 

TRIPLE CHALLENGE: Mexican 
actress/singer Laura Flores re- 
turned from promoting her new 
soap, "Siempre Te Amar^," in the 
Philippines, just in time to release 
her new album, 'Te Voy A Esper- 
ar." produced by longtime friend 
and supporter Marco Antonio 
Solis. 

"Siempre" is Flores' first album 
in three years. The singer took time 
off to have a baby and shoot her 
soap. Perennially attached to tele- 
vision, she's also been called to host 
morning TV show "Hoy," a job 
she'll need to juggle with her album 
promotion. 

In OTHER NEWS, Mexico will 
also be the site of the upcoming 
council meeting and general ordi- 
nary assembly of the Fcderacibn 
Latinoamericana de Editores de 
Mtisica. Nov. 13 and 14. Prestige 
Entertainment is wrapping up 
"Salsa The Vote 2000," a voter reg- 
istration campaign organized by 
Prestige owner John "Gungie" 
Rivera and aimed at Latinos in 
New York. With help from radio 
personalities in WSKQ (La Mega 
97.9) and WPAT (Amor 93.1), the 
campaign has registered approxi- 
mately 15,000 voters since its onset 
last September, according to 
organizers . . . The Lois Pope 
LIFE Center, dedicated to finding 
a cure for spinal paralysis, cele- 
brated the end of its fund-raising 
campaign with a reception at 
Bongo's Cuban Cafe in Miami, the 
restaurant owned by Gloria and 
Emilio Estefan Jr. Following the 
well-documented traffic accident 
that nearly left her paralyzed, Glo- 
ria Estefan has been actively in- 
volved in raising money for the 
project and in 1997 donated 
$2.50.000 in concert tour proceeds, 
as well as the lights to her songs 
"Always Tomorrow" and "Path Of 
The Right Love." Others in atten- 
dance included actor Christopher 
Reeve, paralyzed after a riding 
accident several years ago. 

Assistance in preparing this col- 
umn ivas provided by Teresa 
Aguilera in Mexico and Sergio 
Fortune in Chile. Leila Cobo may 
he reached at 305-361-5279 or at 
lcobo@billboard.com. 
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Staying True To The Mexican 
People And Culture While 
Entertaining Generations 
Of Music Fans 

By RAMIRO BURR 




ith lop-scllinji; albums, diait longf\ity and a 
sheK-Ioad «! awards — including a recent 
tlrammy at the inaugural Lalin tirainniys — 
I .OS Tigres del None could well be considered 
tbe greatest norteno band on the planet. 



They've enjoyed a remarkable career thai has seen 
concert-attendance records, major tours and even streets 
named after them. But perhaps the most amazing aspect n\ 
the band is its longevity. Over the course of more than 30 
years, Los Tigres have recorded more than 50 albiuiis and 
appeared in more than a dozen mttvies. They have been 
both music pioneers and trendsetters in a music industry 
that's genervited dozens ofhxik-alike and sound-alike bands. 
/\nd driving their continuing popularity is their innate sense 
oi what is popular on the streets and back home in their 
native Mexico. 

Thev are. without question, the longest-running norteno 
band in the genre and considered one ol (he seminal fig- 
ures, alongside other pioneers like I.os Alegres de Teran. 
I.os Montaneses del .Mamo and Los Relampagos del Norte. 
Music fans christened them "Los Idolos del Pueblo" (Idols 
of (he Small T>wn) and with good reas(m. Their down-to- 
earth, common-man sensibility endears them to their fans, 
along with their polilicjilly charged songs advocating open 
borders between Mexico and the U.S. and slamming cor- 
ruption in the Mexican government. 

' Lo.s Tigies and their music, their lyrics, are inspiring," 
says Los Angeles muralist Paul Botello. "Their music incor- 
porates social and cultural issues, like immigration, politi- 
cal representation and social ambition, ami that's why 
they've remained so popular." 

Botello was commissioned by the group to produce a 
mural in East Los .Angeles, and the same artwork is ieatured 
on Los Tigres' new album, "De Paisario A Paisano." Los 
Tigres' focus on socially relevant issues includes corridos 
(story-songs) and narcocorrifh)S (drug-.smuggling sto- 
rysongs). The former is the traditional Mexican corrido. 
which tells of revolutionaries and bandits; the latter is a bit 
more controversial. While today's music market has many 
norteno bands playing narcocorridos, Los Tigres were 
doing it long before they were popular. Los Tucanes De 
Tijuana and the late Chahno Sanchez also scored in the nar- 
cocorridos genre, which shares a lot in common with gang- 
sta rap: Both glamorize dangerous and outlaw adventures; 
both receive little radio support yet attract wide audiences. 
Like giingsta rap. narcocorridos detail the activities of drug 
smugglers, including occasional shootouts with gang rivals 
and/or police, backslabbings, betrayals and Mafia-style exe- 
cutions. 

Despite criticism from some corners — notably, the 
Catholic Cluurh and Mexico'.s center-right National Action 



Parly — Los Tigres remain adamant that they are only play- 
ing what the fans want to hear. 

"People are always interested in events in their commu- 
nities and in controversial stories. .As long as they stay inter- 
ested, we're going to sing abc^ui that," says lead singer Jorge 
Hernandez. "We're interpreters, and the public decides 
what songs they like." 

Los Tigres concerts are usually sold-out afTairs in huge 
dancehalls, bullrings and sometimes even stadiums in Mex- 
ico. And the focus is on dancing, not just watching and lis- 
tening. 

WHERE IT BEGAN 

Los Tigres' humble origins are in Rosa Morada, Sinaloa, 
Mexico. Los Tigres were founde{I by the four Hernandez 
brothers — Jorge, Raiil, Eduardo and Hernan — along with 
cousin Oscar Lara. As a kid, Jorge (lead vocal.s/accor- 
dion/guitar) listened to the top artists of the day, like Los 
Alegres de Teran and Freddy Gomez, on KGBT radio 
across the Texas-Mexico border in Harlingen. The band- 
membei^ credit their musical inclination to maternal grand- 
father /\scencion Angido, who sang for people at his ranch 
and came from a family of accordion players, (irowing up, 
the Hernandez brothers also entertained people on the 
ranch, playing and singing corridos like "Gabino Barrera" 
and "El C^lorrido De Siete Leguas." 

Only Jorge finished junior high school and received for- 
mal musical training, earning a government scholarship to 
the University of Los M<K"his. The others learned to play 
by ear. Barely teenagers, they started playing local gigs — 
sometimes hiding from local police when they were play- 
ing at places minors weren't supposed to be. 



The Hernandez' father, Eduardo, worked in agriculture 
most of his life but was injured and left permanently unable 
to work after a farm accident in 190S. According to Joi^e, 
it was then the job of the brothers to support the family, 
and music seemed like a good way to do it. In those early 
days, they were just trying to help their family get by finan- 
cially, not change the world. In late 1968, they went to the 
bol der town of Mexicali and shortly thereafter were hired 
for a Diez y Seis de Septiembre dance in San Jose, Calif. 
The group was christened when it crossed the border. The 
immigration ofltcial called the kids "link* tigers," an<l the 
name stuck. 

Finding steady work, Los 'l igres began sending money 
back to their father. And, despite the brothers' young ages, 
(here was no (]uestion of whether or not to stay in San Jose, 
where they are still based. 

Shortly after arriving in San Jose, the group met busi- 
nessman Arturo Walker, who was starling a record label 
called Discos Fama. Los Tigres, who recorded with Fama in 
the U.S. from 1968 to 1980. credit Walker with being one 
of the first people to believe in them early in their career. 

SIGNATURE STYLE 

The signature norie no/cor rido musical mix of Los Tigres 
originated with a tradition dating back to the late I9th cen- 
tury, when (jernian and Czech railroad engineers intro- 
duced the accordion to the Texas-Mexico border area. The 
accordion is an essent ial element of norteno music, as is the 
bajo sexto (12-string bass guitar). 

Jorge Hernandez believes that norieiio entered a golden 
era in the 1960s, with seminal groups like Los Alegres De 

Contmutd on pti^e 5-f 
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The Lead Tiger Reflects On The 
Bands Humble Roots, Superstar 
Presence, and Cuhurally 
Conscious Future. 

By RAMIRO BURR 

The Grammy-winning Los Tigres Del 
Norte are the longest-runiiing nortefw 
group in the history of the genre. 

Their signature corridas have captured 
the imaginations of thousands of fans for 
more than 30 years. Hits such as "Contra- 
bando Y Tracion," ''Pacas De A Kilo" and 
"El Mojado Acadalaudo" describe the 
sometimes controversial but always com- 
pelling tales of narco-trafficantes (drug 
traffickers) or the struggles of Mexican 
immigrants. 

Nicknamed "Los Idolos Del Pueblo (The 
Idols of the Small Town)" by their fans, 
Los Tigres have never lost touch with their 
rural roots, consistently maintaining a 
humble comportment that has endeared 
them to their fans. 

Led by Jorge Hernandez, lead singer and 
band founder, the band has recorded more 
than 55 albums and earned gold and plat- 
inum records. Founded in 1968 by Jorge 
and his younger brothers Raul and 
Herndn, and Oscar Lara, their cousin, 
they were later joined by a nother brother, 
Eduardo. 

In a recent interview, Jorge spoke about 
the band's early setbacks and ultimate tri- 
umphs in an illustrious career that spans 
four decades. 

How did Los Tigres get started? 

The group started in a little town called Rosa Morada, 
Motoriio, Sinaloa. When we were still kids, we came to a city 
called I.os Mocliis. Alter Ix-ing there for a while, wc came to 
Mexicali. In lale 1968, wc arrived in Mexicali, and later we 
were hired in San Jose, Calif ., along with several other artists. 
When we crossed tlie border in 1968, our name was born. 



Oiu' name was given to us by the immigration official who 
gave us our visas. We were still kids, antl he liked to affec- 
tionately call kids "little tigers." And since we were going to 
the northern part of" California, he christened us "los tigri- 
tos del none," an<l we liked it. We were thinking, "Call us 
what you want, but let us pass." 

Who is the oldest of the brothers? 

1 am. There are four brothers, a cousin named Oscar 
l.ara, and a friend, (iuadalupe Olivo, plays sax; Oscar I.ara 
plays the drums. My brother Raiil left four years ago, pur- 
suing a .solo ( ai eer. 

Did you start out playing norteno music? 

V'es. On our ranch growing up. we played au<l sang. Wc 
wanted to sing stories. People liked to hear us sing corridos like 
"(iahino Rariera" and "l.ucio \'a/<|ue/," corridos of ihai eia. 

Who were your main influences during the 1960s, when 
you were starting out? 

rhey were Los .Megres de I'eran and Freddy Gomez. On 
our rancfi, we could pick up a radio station in IlaiUngen, 
Texas, KCB r-.\M, during the early morning. We listened lo 
"La Chaparrita De Oro" by Freddy domez. /\lso music by 
Ciilberto IVre/ \ Siis Compadres, Mike Lauic, Son{»ra San- 
tanera. Los Freddy's. Los Relampagos...but the influences 
I rememfjcr best were Los .\legrcs De Teran. 

Did your &mily support you when you were starting out? 

My molher, yes. Mv father didn't like it vei \ nuich thai we 
dedicated ourselves to music. He always demanded that we 
studv. He sent me lo sch<M)l, and I got a governnient s< hoi- 
airship. I studied during the day and sang at night. The sec- 
ondary school was in Mocorito, Sinaloa, and after thai I 
went to the University of Los Mochis. My father insisted 
that I be an engineer of agronomy. My father is named 
Eduardo Hernandez Flores. He dedicated his life to agri- 



culture there in Rosa Morada. He was twrn and raised there 
and sjH'nt his last days there. 
How old were you in 1968? 

rd just finished secondary school. 1 was 13 or 14. We 
couldn't play in public [>la( es. We had to play in restaurants, 
parties, and every now and then the police grabbed us 
because we went lo play in places we shouldn't have been. 

Where did the idea of being musicians come fixjm? 

The music comes from my maternal grandfather. 1 le was 
a musician named A.scencion .\ngulo. Fie just s^mgat home 
with f riends. .-Vlnio.st all his family played the accordion and 
were musicians whom people sought out when they want- 
ed to have a good time. They were the musicians o( anoth- 
er ranch, the Limon ranch. 

Around the time I graduated from seconttary sch(K>l, my 
lather suffered an accident that left him permanently disiibled. 
I had to take ihe reins of my family, and it was a little harder 
for me fiecause he could no longer work. /VIl of us had to unite 
and start working in order to maintain all my .siblings. It was 
very liard f(tr us. We didn't liave many opportunities, and all 
the music we played was to sustain our family. Om daily earn- 
ings were for buying finxl. The accident was in the middle of 
1 968. We were about to come to S;m Jose. Once we were here, 
we helped [the lamily back home], and we didn't want to go 
fjack, but rather keep working here, sending them money so 
thai they could make a living, 'lliai was one of the reasons we 
were insistent on playing music, because we wanted him to 
fx* OK financially antl have enough to sustain himself every 
day. l hat was a goal, not an artistic goal. We wanted to work 
to sustain oui family. 

When did you first get signed by a record company? 

Shortly after we arrived, we liad the opportunity u> know 

Continued on page 5-/ 
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STILL ROARING 

Continued from pa^e 50 

Teran and Los Relampagos del Norte, led by Ramon Ayala 
and Cornelio Reyna, who helped bridge the gap between 
norieno and its close musical relative in South Texas — con- 
junto. Norteno generally features a more nasal vocal style 
and more subtle percussion and accordion riffs than are 
found in conjunto. Los Tigres' modern norteno sound 
makes good use of electric bass and sax. Because norteno is. 
at its core, authentic roots music, it has a stable fan base, 
though recently the format has gained new exposure and 
a large urban following, thanks to such neo-traditional 
groups as Intocable and Grupo Lfmite. 

One of Los Tigres' early big hits was their 1 97 1 "Contra- 
bando Y Traicion." While not an overnight success, the song 
began to top the radio charts after about eight months. The 
song's central characters. Emilio Varela and Camelia La 
Tejana, became well-known 
among Mexicans and Mexican 
Americans. Like Lorne Greene's 
"Ringo" or Charlie Daniels' 
"The Devil Went Down To Geor- 
gia," these corridos blended 
folklore with fact and fiction. 
Mexican corridos are story bal- 
lads, and the tradition dates 
back to the turn oi iht* century, 
when the principal subjects were 
Mexican revolutionary heroes 
and border bandits. Utilizing 
that iradicion, Los Tigres substi- 
tuted modern heroes and vil- 
lains. The song's success was 
later parlayed into a movie, 
"C^amelia La Tejana." Another 

big corrido hit for Los Tigres was "La Banda Del Carro 
Rojo." They were precursors to today's narcocorridos. 

HISTORIC CORRIDOS 

That corridos have remained popular for so long is no 
mystery. The corrido is a ston'-song that could be consid- 
ered the social conscience of Tcx-Mex music. They first 
became popular in Mexican culture during the Mexican 
Revolution, which created events that were tailor-made for 
these lolk ballads. At first dealing with heroes and histori- 
cal events, anti-hero corridos eventually became more pop- 
ular, and more controversial, as they glamorized the exploits 
of bandits, outlaws and coyotes. 

Usually sung to a waltz or polka beat, most corridos ha\e 
similar melodies and incorporate minimal conjunto instru- 
mentation. Corridos entered into a golden era in the 1920s 
and 10;)0s. with rla-ssir songs like "Arniilfo Gonzalez," die 
story of a mutually fatal encounter between the protagonist 
and an abusive oHlcer of the Rural Mounted Police that 
occurred July 30, 1925. in ^Vllende. Coahuila, along with 
"Gregorio Cortez" and 'Jacinto Trevino," stories of violent 
resistance to Anglo law enforcement. During the 1940s and 
1950s, corridos were popular on both sides of the border 
and were recorded by such nortefio acts as Los ^Alegres De 
Teran and conjunto artists like Tony De La Rosa. 

By the 1960s and the civil-rights movement, corridos had 
largely faded from the conjunto repertoire, but Los Tigres' 
early narcocorridos helped them vault to top-dog status. In 
the '80s, they added corridos about the plight of Mexican 
immigrants to their repertoire, continuing with this com- 
mercially successful mix to the present day. With vivid 
imagery and sensational, almost tabloid-like storytelling, 
corndos continue to have an irresistible allure with norteno 
fans. 

OF AND FOR THE PEOPLE 

The success of Los Tigres corridos about the life and 
struggles of Mexican immigrants began when the band 
teamed up with noted songwriter Enrique Franco and pro- 
duced corridos like "La Jaula De Oro," which dealt with the 
Immigration Reform and Control Act of 1986. or IRC-A, the 
law that granted amnesty to 3. 1 million immigrants, So'yf of 
whom were Mexican workers already in the country. 

Los Tigres kept honing their skills and won a (irammy 
in 1988 for the "Gracias! America Sin Fronieras" CD. Tlie 
songs on the CD formed the template for many of their sub- 
sequent albums — nostalgia for life in Mexico and demands 

C.i}ntiuitet{ on fxif^t' fyf^ 
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a friend, who's now deceased, named Arturo Walker, who 
made a record label with us called Discos Fama. He started 
it about the time we met him, in late 1968. We recorded 
with him for 12 years. He retired, and we started to record 
with other companies. We started with Fonovisa in 1980. 
When we had just left Fama, I met Guillermo Santiso, who 
was with a company called Profono Internacional. He 
worked in Mexico. We became friends, and I later signed 
with him in the United States. In Mexico, I belonged to 
another company called Capitol. I was with them for five 
more years. We've only been with three companies. Capi- 
tol bought Fama in Mexico and also bought a label called 
Golondrina, to which we belonged. In Mexico, we've been 
with two companies, Capitol and Fonovisa Mexico, and 
here, with Fama and Fonovisa U.S., because I'rofono was 
pan of Fonovisa. 
Does the band have a musical director? 
We named my brother Eduardo the artistic 
director. He helps us do the arrangements. 
He's one of the younger brothers, He orga- 
nizes the pnxluciion. I get the songs by way of 
the song\vriters and publishers from all over 
Mexico and the U.S. 
How do you ptck songs in the studio? 
We have tut) processes. When we play live, 
many composers visit us. Fhey bring us cas- 
seltes. and we have an obligatitm to listen to 
ihem. The majority o( the songs we've record- 
ed have come to us that way. We listen, iii.i- 
lyze, see if the song 
brings something 
new with it and what 
feeling it has. The 
other process is through the pub- 
lishers. I visit them and ask them 
for songs. We listen to an average 
of 3.000 songs in order to choose 
14 for the album. The entire 
group sits down together, we lis- 
ten to the songs, and we give oui 
opinions on which song goes witii 
which vocalist, because four of us 
sing. Each songwriter writes the 
songs according to the vocal style 
of the interpreter. 

I look for a positive message, I 
look for nostalgia, sometimes I 

look for anger that people are carrir ing. A song that gives 
the message I want to give. A song with meaning. 

We've listened to \'cry rough demos. We don't like to hear 
them well-produced. \\c like to hear it the way they sing it, 
and with the feeling they put into it. We'll invite the com- 
poser over so he can sing it to us live, and if we 
decide to record it, we'll invite him to the stu- 
dio and have him sing it for us again. We get 
an idea of what the composer wants. We ask 
him what feelings he wants us to transmit when 
we sing the sony. I hal way. when you ask me 
about a particular song, I can give you more 
concrete facts about what the composer express- 
es and what I feel. 

"EI Mojado Acaudalado" is one of your 
recent big hits. What is it about? 

That song is \cr\ special for us. One time we 
played at a dance in Cuernavaca, Morelos, and 
the composer, Teodoro Bello, sang it to me. and 
I told him I liked it a lot but that we were going 
to wail a few years until the illegals really were 
ridi. We held that song back at least seven years, 
until most of the amnesty cases were processed, 
and the song was dedicated to the mass of people who had 
legalized their status and were truly well off economically, 
or if nothing else, ai least legalized. So I asked the compos- 
er if I could wait at least six or seven years to do the song, 
and he agreed, and I released it. We had to wait for the right 
moment to release this song, when people felt like they were 
finall) a little better off cconomicalK than they were when 
they arrived. We have to sing what's real; it can't be fictitious. 

You have had a lot of hits in your lengthy career. What 
song helped establish you as a rising force? 

I ne first one has to be "Contrabando V Traicion." the stor^ 



Los Tigres del Norte have never forgotten about their 
roots or their people. They've had 50 years of an 
exemplarij career dedicated to their culture. Tonovisa 
IS proud to stand by this outstanding group, who 
deserve all the honors they have received up to this 
moment, most importantltj, from their public. 

Qlib«rto IHorsno, praaidant, Fonovisa 

Los Tfgres' artistic legacy stands as a shining tribute 
to the experience of the Mexican American immigrant 
and the value of this experience to America's history. 

Crux M. Buttamant*. Liautanant Qovarnor 





of tha Stata of California. 

On behalf of the chavcz family, I want to congratu- 
late Los Tigres Del Norte for tneir recognition and for 
being a musical group that has put the name of 
Mexico very high with their popular songs. They have 
inspired the Mexicans who live in the United States, 
far away from their homes, who come here to have a 
better life. May you continue to strive forward. 
Personally, I would like to thank you for the song that 
ou sang to my husband, Cesar Chavez, and for the 
support you have always given us. 

Helen Chavei 



of Camelia la Tejana. That was 1971 or early 
1972. Ii wasn't heard until eight months later, 
in 1973. It lasted almost nine months so that 
people could pay a little attention to it. I got 
that song from a friend of ours named . Vngel 
Gonzalez, from Cuaulitehmoc, Chihuahua. 
He sang in a cantina in Los Angeles. I went 
with Arturo Walker tf> hear a singer that he 
wanted to record named Joe Flores, "El 
Abileno." The guy told me, "1 have a song for 
a new group, a group that wants to get ahead. 
It's a sior\' about a lady I know." He told me, 
"I called it '("ontrabando V Traicion,' but the woman is 
named Camelia. She's Tejana. I think that if I recorded the 
song, the public would call it 'Camelia La Tejana.'" He sang 
and recorded it for me onto a cas.sette. We went to the studio 
and recorded it. It started out slowly, and then the phone 
. . began to ring. People started 
asking for die song, and people 
started inviting us to play at 
events, and we found out that 
our song was doing well. At that 
time, we didn't really know the 
country. We often played in a 
park here in San Jose called 
Paseo de las Flores, and we had 
no concept of tours. We played 
restaurants, bars, etc. 

The following year, we did 
"La Banda Del Carro Rojo." A 
friend named Paulino Vargas 
wrote that for us. We had the 
opportunity to meet Bob Grev- 
er and Angel Hernindcz [no 
relation] in Brownsville, Texas, 
and Angel helped me assess the songs. Angel told me, "I 
have a perfect song for you." We were shooting a movie 
called "Camelia La Tejana," and the producer of that movie 
had told Bob and .Angel that I was the guy who'd done the 
song. With "La Banda Del Carro Rojo," we began looking 
for another movie producer, and we filmed it with another 
production company, C;haj)ultepec de Mexico, which made 
several movies with us. 
Did that start your love of corridos? 
I've always liked to sing corridos. since I was a kid. 

Continued on pfigf 62 
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Guillermo Santiso went to a concert in a Mexi- 
can bullrins 20 years ago ami witnessed firsthand 
the power tfuit a band called Los Tigres Del Norte 
could hold over a crowd. Santiso signed Los Tigies 
almost immediately and, in 1986, placed them on 
the roster oj the newly formed fonovisa. Santiso, 
Fonoxnsa \s president 
and CEO, talks about 
his two-decade relation- 
ship with Los Tigres. 

In your opinion as a 
label head, what is so sig- 
nificant about Los Tigres 
Del Norte? 

I.(ts Tigres Del \orte 
repiesenl many years of 
iniisical history Irtun the 
heartland of Mexico. Mex- 
ican people identify with 
Los rigres because they 
Iiave been wiliiess to and 
have sung about all kinds 
of situations that have happened to Mexicans in Mexico 
and in the U.S. They're more than artists. Every time they 
go to the recording studio to make an album, they make 
history. They have over 30 years of history, and they still 
sell the first album they recorded. This kind of group is 
something that simply doesn't exist. We have 35 masttrrs ol 
Los Tigres Del Norte, and they all sell. /Viso, they tour and 
travel extensively, and they have an absolute credibility with 
people. What they sing is the real thing. That's important 
ior a recoi d company because they sell ions of records. But 
they're important for a record label because they are part 
of a musical movement in Mexico, which they themselves 
have created. 

Los Tigres have a reputation for being tremendously 
accessible to fans. 

That's part of their success. They take care that nobody 
ever g(H-s hoini- withtmt an autograph. There's the magic 
that tliey produce when they are in front ()f ilie people — not 
only onstage but in the street-s. If you go anyplace in the 
worltl whei e there's a Mexican, they'll know Los Tigres Del 
Norte. It's unbelievable. ,-\tul it still ama/es me thai every 
litne I hear ibetn pt ifoi iii 1 get gooscbumps. 

What can you tell me about their cultural influence — 
through their corridos, for example? 

The corridos are only part of their music. They sing all 
kinds of nuisic that represent the living and the lo\ing and 
die suliering of the Mexican people. They have inspired not 
only artists but movies and lM)oks and essays. They go to uni- 
versities and speak to students. They have performed at 
L'CLA. at Berkeley. This is not just a group that makes music. 

In all the years youVe been with Los Tigres, does any 
anecdote come to mind? 

When Los "Tigres perform in Mexico City and the U.S., 
they round up the people that are fainting and line them 
up onstage. When iliey wakt- up, they go back to the crowd. 
It's a phenomenon. 

How did your association with Los Tigres come about? 

I had Just come from ^Vrgentina [Sanliso's native coun- 
try] and was looking at the chart-s. Tlie only artists who were 
always there were Los "Tigres Del Norte. One day, I went to 
see them in Mexico City in a place called "Toreo de Cuatro 
Caminos. It was a bullring. This was 20 years ago. When I 
got there, I saw these musicians performing on a stage in 
the center. They would look at one side of the ring, and 
evervbody would get up. To the other side, same thing. .'\nd 
I started following them. 

What can you say about the relationship between Fono- 
visa and Los Tigres Del Norte? 

Fonovisa and Los Tigres, thank God, go together. I can- 
not imagine Fonovisa without Los Tigres or Los Tigres 
without Fonovisa. In my case, the relationship extends 
beyond being a business relationship. I feel honored to have 
a long-standing friendship with them. ■ 



PRESERVING AND 
PROMOTING HISTORY 

UCLA's Los Tigres Del Norte Foundation aims to promote the research, 
preservation and dissemination of Spanish-language musical folk traditions, 
particularly Mexican and Mexican American folk music. 

BY LEILA COBO 



The corrido — a musical genre steeped in an oral sto- 
rytelling tradition — is ephemeral by natme. Few 
stmgs are actually written down, and the recorded 
catalog doesn't extend nearly as far as the nuisic — 
whiih goes back to the 1800s. 
Now, for the first time in this country, a foimdaiion has 
been created — by Los Tigres Del Norte and their label. 
Fonovisa — expressly for the purpose of presen'ing and sup- 
porting this and other traditional Mexican and Mexican 
American musical forms. 

"The Los 'Tigres Del Norte Foundation, created in April of 
this year, aims to promote the research, presenation and 
disseminati<m of Spanish-language musical folk traditions, 
particularly Mexican and Mexican American folk music. 
Seed money for the endeavor came from the members of 
Los Tigres themselves, who donated $500,000. and from 
Fonovisa. which matched that sum for a total of$I million. 

In addition, both parlies have also pledged $500,000 to 
the Los Tigres Del Norte Fund at the University of Califor- 
nia, Los Angeles (UCI A), for the pm(x>se of digitizing what 
is po.ssibly the lai^est existing collection of corridos and other 
vernacular music. 

PRESERVING A 
COLLECTION 

I ndeed, says Tigres elder 
statesman Jorge Hernan- 
dez, the existtrnce of the so- 
called Frontera Collection, 
compiled by music-lover 
Chris Sirachwitz. was a 
determining factor in the 
creation of the Los Tigres 
Foundation. 

"When wc heard this col- 
lection existed, we were 
astonished at the wealth ol 
material and infbrmalion," 
says Hernandez about the 
more than 40,000 record- 
ings, most of them made in 
the I -S. between 1 900 and 
1950. "I don't know of any library that has all these songs. 
Theie is an archive of Mexican music, but it's very small, 
and it's very difTicnIt to find what yon ntred." 

Thanks to the fund, the UCLA Chicano Studies Research 
Center will begin the extraordinary undertaking of con- 
verting the recordings — most of them done in -15 rpm and 
78 rpm lormat — into digital (brmat. Once this is done, the 
entire collection will be available at the L'CLA library for 
both students and the public. 

" This collection allows us to open a door to the past," says 
UCl-A prole.ssor Guillermo Hernandez, who is also a foun- 
dation boardmember and the director of the Chicano Stud- 
ies Research Center. "There's been a lot of ignorance sur- 
rounding this music because it's regional and local music. 
1 compare it with tango, blues, jazz and country before 
they were accepted and recognized. 1 think the diversity 
aiul richness of Mexicati folk nuisic is there, and now we're 
sharing it with the academic establishment and the com- 
munity." 

That an academic institution as well regarded as UCLA 
would undertake this kind of endeavor underlines just how 
entrenched this music is in the fabric of Latinos in the U.S. 
And the fact that Los Tigres, a band that has long acted as 
the voice of the people, are endowing this program with 




From left: exerutiiv director Mailt Eln 
Santiio and Los Tigres Dfl .\'ortr ai 



such generosity, should sound a wake-up call for the many 
people who have long looked down on Mexican border 
music. 

"I think this will have a great inlluence on new students — 
new generations — so they can see where our nuisic comes 
from," says Hernandez. "That they can immediately find 
what was sung in the '20s. the '30s. the '50s — all thai is wry 
im)>ortanl for the indusiry " 

THE NEXT GENERATION 

Beyond the conversion project, the UCl--\ Fund is about 
to begin a series of workshops lor \oung composers of folk 
music in Spanish. And, at the same time, the Foundaticm is 
actively seeking lo fiuid a wide variety of programs. 

"It's not just a foundation that's exclusive to UCLA," says 
Malii Elizondo, executive director of the Foinidation. 
"We're going to provide opportiuiities for students at dif- 
ferent universities. We're open to more proposals from 
more entities — from companies, Irom a group of people or 
from one single person." 
According to Flizondo, the Foimdation isn't only for Mex- 
MviMi^H Mexican music 

^^^■^H either, but for anyone inler- 
l^B ested in Latin music. 

"We want lo give schol- 
arships to those students 
who are interested in 
studying music, compos- 
ing — everything about the 
art of music," says Hernan- 
dez. "If they don't have the 
economic opporlimity. the 
Foundation will provide it 
to theuL" 

Thf Foundation is tar- 
geting students at the uni- 
versity level because that's 
where Latinos experience 
the highest drop-out rates. 
"Many can't afford the edu- 
cation," says F.lizondo, 
echoing a concern that has 
long l>een manifested by educators and politicians. "There 
is a will, and there is an interest, but when there is no 
money, there is no way. We went to the university because 
we foimd that's where the chain breaks." 

BEYOND WORDS 

"The idea of creating a foundation came from informal 
chats among Los Tigres and Guillermo Santiso, Fonovisa's 
president. 

"They wanted to give back some of the many things 
they've been getting from the people," says Santiso. "We 
started talking about what would be the bcsi way to do it, 
and we came up with a foundation. The most important 
thing is we're putting time into it. Sometimes, it's easier to 
come up with money than with time." 

Before (he end of the year, for example, UCLA is send- 
ing Los Tigi es lo Spain to perf orm a .series of concerts at 
universities, talk about their music and offer the founda- 
tion's sei^'ices to students there. 

And, in 2002, Los Tigres wilt embark on an internation- 
al tour as part of an exhibition called Smithsonian's Corri- 
dos Sin Fronteras. Sponsored by the Smithsonian Traveling 
Exhibition Services and the Smithsonian Center for Latino 

Continwd on page 60 
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An L.A. Mural And Los Tigres Del Norte 
CD Cover Depict A Vison Of Struggle 
And Ambition 

By RAMIRO BURR 

caching out to help lellow (oimli ynifu in ihe search 

■ 1 for a belter tomorrow was the inspiring theme for 
I-o.s Angeles nunahsl Paul Kolello. whose hancU- 
■ 1 work is leatured on the new Los Tigres Del Norte 
X C:n. "He Faisano A Paisano." 

" TIu* whole allium has lyrics 'de paisano a uaisanu/ from 
countrymen to countrymen, ahout reaching out lo a 
stranger, who is al on<e a brother," explains Botello. "These 
were the images and ideas I had to work with and that 1 
tried to depict on this work." 

Botello's acn lic wot k, titled " The Wall Tliat Speaks, Sings 
And \'ells." has been reproduced in the CD artwork and 
will soon go up on a mural somewhci e in East Los Angeles, 
before the end of the year. 

"We have the list down to about three buildings, but it's 
going to be a major work. I he mural is going to measure 
HO X 80 feet." s;iys Botello. 

Los Tigres Del Norte connnissioned BoCello after seeing 
some of his murals in Last Los Angeles. .'Vltei- a few meet- 
ings, the group explained their concept to Botello. 

"I w;isalre;«iv laniiliai widi ihr group, and I listened to (heir 
new album and (juit kl\ i;oi seveial ideas." Botello says, "par- 
ticularly die ifUa (►! reat hiiig out to help others. Tliere were 
also lyric"s about breaking dow n bordei^s. about wanting to give 
my cfiildren a Ix'iter lotnorrow, all (hal gave me inspiration." 

Botello's work featin e.s images of eagles and suns, immi- 
gnmts hiding and Bctrder Patrol agents, hopefid parents 
and schoolchildren with books. 

"Los Tigres and their music, especially their lyrics, pro- 
vided all these inspirations," Botello says. "Their music 
incorporates s<x:ial and cultural issues, like immigration, 
political representation and social ambition, and that's why 
they're remained so [H>pular. Thai's what the mural is about, 
alxjut history and ciiltme." 

The nun al also de[)icts Mexiciui anti Mexican American 
heroes like Cesar C^havez, Benito Juarez and even President 
John F. Kennedy. 

Botello says the work was rewarding for him because "I 
have an opportunity to express myself as a muralist. Any 
time an iirtisi is given a voice, then I think it is iheir respon- 
sibility to push (leep inside to bring out something uni(|ne 
and original. This is the best mural I have ever designed." 

He says the mural represents the visi<jn of Los Tigres Del 
Norte, who have witnessed and sung al>out the oppressions 
and the struggles of Mexic-ans and Mexican .-Xmericms: "They 
have st^ught to give a voice to those who did not have a voice." 

lb Botello, the mural is important Ixxrause it is about com- 
in<»n values: "It is an allhination of themselves [Mexican- 
^VmericansJ on a monumental scale. We live in a country 
that does not recogni/e indigeiu)us people as much as it 
should. Mexican Americans have lived here forever, but 
they are covered in the media with negative reporting. 
Here, we hope to portray the positive side, the strength and 
the pride, the intelligence and sensitivity." ■ 
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We consider it a great honor to be part of the 
Los TIgres Experience! Thank you Los Tigres Del Norte 
for the inspiration, friendship and support you've given us. 
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Iniiialivcs, ihc tour will highlight Mexican border music 
and its social, psychological and musical corttribulions to 
the world. 

l,os Tigres, who have taken their brand of music to places 
as far-llung as Germany and Japan, see in the foundation 
a way to take their career to a totally different level. 

"In say, five years, I'd like lo see many people inieresied 
in diis. people who have the courage and the dedication to 
do things right," says Jorge Hernandez. "I'd like to see a 
nuisical director come out of that program." 

For UC.l^Vs Hernandez, the Foundation is a dream come 
true and one that wouldn't have happened without Los 
Tigres. 

"Luckily, they've Ix-en visionarj' enough to support this," 
he says. "They're a classic group. They have the vision and 
the historiial bac kground. They launched their careers in 
very humble circumstances and have never lost touch with 
their public. I think weVe lucky to have them." ■ 



STILL ROARING 

Coulinuril from f>ogf^ '>-f 

lor open borders. The group's insistence on Ixfing in touch 
with their fans' sentiment led them to delay for several 
years, until 1997. the recording of a song called "Fl Moja- 
do Acaudalado," tuilil nearly all amnesty cases had been 
processed and some longtime immigrants could breathe a 
little easier and enjoy the fruits of their hard work. 

In April 199H, the band ovtTcame personal tragedy when 
Freddie Hernandez, the youngest member, died al age 26 of 
urikuown causes in a Los .\ngeles hotel rcM)m after a concert. 
Six months prior. Isabela, the wife ol Joi-ge I lernandez who 
lecoidcd inuler the name Ghavela, had died after tailing 
from a horse during a photo session ibr an album cover 

liy the early 1990s, the group changed gears, opting to 
inject a little variety in an eflbrt to remain relevant to their 
increasingly yomiger fans. Romantic songs like "Agua Sal- 
ada." "(iolpcs Fn Fl (;(ua/on" and ".Se Nos Fstorbo La 
Ropa" broadened the group's appeal. Meanwhile, the 
ranciiera and corrido hits continued apace, with "Dos 
Plebes," "Pacas De A Kilo" and "La Fama l)e La Pareja" 
(which was banned by some stations for glorifying drug traf- 
ficking). At the lime, Jorge Hernandez responded to the 
criticism by saying the lyrics are factual, like a news account, 
and he dilTereniiated Los Tigres' music from corrido acts 
who rely on four-letter words to get (juick attention. 

"The corri<Io has always been popular in Mexico," he 
says. "As long as there are stories about individuals trying 
to fighi injustice or people struggling against the odds, the 
corrido wilf be with us." 

In 1990, Raul Hernandez left to pursue a solo career. 
Since then, the group's lineup has been |oi^e Hernandez 
(vocals, accordiem, guitar). Lduardo Hernandez (vocals, 
accordion, guitar). Hernan Hernandez (vocals, bass), Luis 
Hernandez (vocals, guitar), Guadalupe Olivo (sax) and 
Oscar Lara (drums). 

IMPRESSIVE RESUME 

Boasting a long list of accomplishments, the group counts 
more than 20 movie appeai-ances. seven RI.A.A gold albums. 
1 1 (Jrarnmy nominations and a Latin Grammy awarded in 
September for Best Norteno IVrtbrniance. In 1998, it 
became the first Mexican group to play al llie American 
Music Awards and. in late I iftH). the first to play at an .\iner- 
ican military base (Okinawa). The gtoup reached another 
plateau in 1997 with the double album Jefe De Jefes." 
Reaching a new level of professionalism and polish in 
regional Mexican music, the effort featured a movie- 
quality video filmed at Alcatraz, along with songs that 
respondecl to the backlash against narcocorridos, attempting 
to send a clear me.ssage that the group was not pro-drugs — 
"F.I Dolor Vhi Un Padre" and "Las Novias Del Traficante." 

Predictably, 'Jefe De Jefes" stirred up controversy in Mex- 
ico and in the immigrant community in the U.S. There were 
reports that narcos were buying the record by the case. Still. 
Los Tigres worked liard to distance themselves from the 
hundreds of cookie-cutter narcohands that have sprouted 
up over ihe years. Their repertoire has always been al least 
half love songs. 

Los Tigres released "Hcrencia De Familia," in 1999. 

(Atnttnit^d on txigf 66 
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LOS TIGRIS DEL NOlffE 

iDOLos DEL Pueblo 
Por sus treinta ahos de dedicacion 
a la miisica tnexicana... 
Son una leyenda. 

Bravo Paisanos!!! 
Malu Elizondo 
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Los Tieres Del Norte are legendarij because they 
Kave dedicated their lives to their careers. 
Throughout the ijears, I have witnessed the wai) they 
entertain their public with the same passion and 
35 if it 
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were the vcrij first dat). 

Alfonso d» Albs. Montersy Productions 
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Los Tigres Del Norte have created a legendary body 
of music that has stood the test of time and speaks 
to the heart and soul of the immigrant stru^lc.a 
struggle that has built this great nation. 

Dwayno Ulloa, prosidant, AKA Productions 

The music of Los Tigres rises from the deep beliefs 
and feelings of millions of people in Mexico and the 
(.Inited States. Their rapport with these audiences 
can onii) be described as magical. 

Gulllsrmo E. H«rnAndaz, diraetor, 
UCLA-Chtcano Studl** R«s«arch C*nt«r 
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People l(K)ked for us on thv ranch (o sing them si(»rics. Since 
I'd listened to other singers doing eorridos like "(labino 
Rarrera." "(aisiodio." "Linio \'a/(ine/." "Kl (lorrido De 
Siele I.egdas" and ■'Ri)sita Alvarc/." I learned and sang 
them. I knew I could get altenlion with ihe stories, and I 
could earn a peso lor niy family, 

Was it a steady rise after that, or were there more strug- 
gles? 

\\V didn't kn(>w the business very well. Back then, it was 
hard to get a visa. But we began to meet people who would 
give us advice. VVc were young, and we didn't have any 
mentor. We've done everything based on oin" own reason- 
ing, without a guide. Mr \Valker was the only one who was 
with us in those years, but we started having more luck, 
nutre organization, and we exercised a little more precau- 
tion and more dedi(atioii in what we were cloing. 

YouVe been a top norteno act for more than 30 years. 
What would you see as norteno's first golden era? 

In the mid-'(i()s, I.os Relampagos Del Norte had a very 
loveh era, and before tliem Los .Vlegres De Teran. There 
were some groups fVoin Texas, like (lonjiinlo Bernai. Fre<I- 
dy (lomez and (iilberto Perez Y Sus Compadres. We're 
reaping what those people have sown. We owe all we are to 
those people. 

I think norteno has been evolving. It's the only type of 
music I've experienced that's stable. The public always buys 
the product. I think we as Los Tigres Del Norte are doing 
things well. The only thing I've seen latelv thai could cause 
a fiasco is that, especially in L.A., Tm hearing a lot of songs 
u ith bad words. "The children and people who want to learn 
lo speak our language are not assimilating it correctly, and 
that could hin t our music in the futine. Norteno was con- 
sidered music for the rabble, cantina nuisic. Now nortefto 
is heard in Mexico (jty. all parts of Mexico, in discothe- 
(|ues. But with the image that some of these singers want to 
give to the music, just lo be popular and get attention, they 
could hurt all of us. 

How would you say a corrido is belter than bolero, 
cumbia, etc.? 

I like the stories. I like that the corrido is expressive. 
Whether the protagonist is good or bad, it speaks the truth. 
It has character, strength. 1 like the ones with double mean- 
ing. I like to interpret strong characters. For example, 
"Pacas De A Kilo (Kilo Bags)" can have two or three mean- 
ings, depending on the public you sing them to. 'Jefe De 
Jefes" makes the j>eople feel that you're singing to them. 

Your "Jefe De Jefes (Boss Of Bosses)" album was a show- 
case for corridos. Where did that concept come from? 

We were thinking about doing a corri<lo allnnn, because 
ever) nine years we've done an albmii called "Corrido Pro- 
liibido-s" and llie nit»e years were up. VV'e wanted to have a 
strong concept that had a big meaning. We had enough 

(lanttnurd on fxif^f 67 
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1 1 iFelicltamos a... 

^ M Would like to congratulate... 




...por sus 30 alios do exito! 

...on 30 years of success! \ 

Y ies agradecemos ios 30 anos 

Anil we appreciate you working 

que hemos trabajado Juntos. 

together with us for the past 30 years. 

Sinceramente, 

Leo Valdivia Presidente 
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songs to do a double album, but we needed a concept that 
was stronger than die songs, in order to draw attention to 
it. 1 went to pick up [songwriter] I'eodoro Bello at the air- 
port. I told him, "Our album is comj)lete, I Just need one 
more corrido." And I told him about a conversation with 
my cousin, who said he liked to be called "mayordomo [fore- 
man]" or "patron [boss]." In Mexico ( Jty. they have the cus- 
tom of greeting you with "Que paso, jefe? (Hi, how are you, 
boss?)" I asked him, "Don't you like when we go get our 
shoes shined there and they say 'Que paso, jefe, como esta?' 
Like jefe de jefes." Teodoro turns t(> me and says. "Hey. 
that's a very good title. Let's do a song right now — -jefe De 
Jefes.'" -'Vnd, in less than 1 0 minutes, he composed the song. 




/./M Tigrt's at the Brondwn's Fifstii m I .as Ani^ries 

"Herencia De Familia" was another landmark album 
with traditional songs. How did that come about? 

We opted for songs related to the early beginnings, hke 
"El Rancho Grande." "La Valenlina." "El Siele l.cguas" — 
corridos that the youth don't know or remember, that were 
sung in the 1920s. .\nd we began to sing those corridos of 
the past and present. We did something acoustic, recording 
in the way of the past and in the way of the present. We did 
the photography in a hacienda, the only one m Morelos that's 
in condition to be visited. We also tlid the videos there. 

Your new album, "De Paisano A Paisano," was released 
Sept. 16. What*s it about? 

It's a varied album. It features composers like Teodoro 
Bello. Muralist Paul Bolello did the artwork. It has the song 
"De Paisano A Paisano" by Enrique Valencia, a song about 
all the people w ho come to work here. It's a story of some- 
one who dies in this country and wants to be buried with 
the Mexican flag. It's something of a protest of what's hap- 
pening with the immigrants in this country. It's for all the 
masses. It's a protest song, with lyrics about how a man 
wishes that with his song he could demolish the borders so 
that the world could live under one flag in the same nation. 
It's a message, a wish that we were all equal. 

Where did the idea of working with P»ul Botello come 
firom? 

One day in I. .A., we were chatting with Guillermo Santi- 
so and passing by an area where there were many murals, 
and he asked, "Wouldn't it be a great if we could get the best 
muralist in L.A.? The people would like it a lot. We gave 
Malu [Elizondo] the job of looking for someone who had cre- 
ated distinguished murals. And she found Mr. Botello. He'd 
Ixren in C»ermany and other countries with his murals. We 
told him what we wanted to do — the futuristic life of histor- 
ical figures who've had a loi to do with our race, our culture. 
We became friends and collaborators with Mr. Botello. 

You've enjoyed a long career. With your perspective, 
what's the purpose of music? 

We've tried to spread it as far and wide as we possibly 
can — to take our music to other countries where it still 
hasn't been heard. We have to give ourselves some time to 
promote it, so that other people can know it, and the music 
can be among the masses. Little by little, we're visiting other 
countries, and we have a long way to go. 

1 think music is everything. It's what motivates us. It 
makes us cry, suffer. It consoles us; it wakes us up. Some- 
times, we can discover things with music that we wouldn't 
have otherwise. Music can change our temperament. It can 
relax you, take your mind from bad things that you carry. 
Music is one of the most profound nutrients that the body 
can receive. 

What's the purpose of the artist? 

In my case, it's to struggle to ser\'e. struggle to do things 
better. To ser\e other singers, so that they have the same 
faith, same enthusiasm, same hope that I have, so that they 
can go far as singers. ■ 
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FOR THEIR 30th ANNIVERSARY. 



THANKS FOR MAKING THE BEST 
EVENTS IN 
NORTH CAROLINA 
ATLANTA, GEORGIA 
AND 

TENNESSEE. 

YOU HAVE MADE OUR PEOPLE 
PROUD AROUND THE WORLD. 



JAVIER MACIAS 

AzTECA Promotions 
PRESIDENT 
f ATLANTA, GEORGIA 
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Felicidades a 
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Felicidades 

A Los Tigres del Norte por el Merecido 
Homenaje por su Exitosa Carrera, 
Que Seria de Nosotros los 
compositores Sin Ustedes....? 
Su Siempre Amigo; 
(602)954-8480 Jqsus " Jbssg" AmefiXa 

Phoenix, Arizona 



Congratulations 

LOS TIGRES 
DEL NORTE 

of extniordinarv success 




LOS TIGRESS DEL NOIOT 



MU^JIC /inriGX RGCORDinC STUDIOS 

PROUDLY COnGRJ\TULMe 

l^os TfGBES Del Hobte 

on 30 GRef\T Yei\R<J! 
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Tigres Del Norte are the most celebrated Mexican 
norteiio band in the world. The music theij have cre- 
ated over the past three decades reflects the aspira- 
tions of people who have come to the United States 
seeking a better life. LICL.A sends special thanks and 
congratulations to Los Tigrcs Del Norte on their )Oth 
anniversarij and for their extraordinary generosity to 
the Chicano Studies Research Center. Los Tigres Del 
Norte foundation and the fund established at UCLA 
will help to promote the dissemination, research and 
preservation of Spanish-language musical folk tradi- 
tions worldwide. 

Albert Carn«««l«, ch«ne*ller, UCLA 



Los Tieres Del Norte have managed to stay tradition- 
al yet hardcore. They write and play music that Is still 
very much alive and current, while never straying far 
from their roots. .And their bass player is Chicano 
Larry Graham. 



David Hidslgo, Loi Lotaos 



Los Tigres Del Norte is an extraordinary group who 
has dedicated over W years to Mexico and Latin 
.America by singing and^ performing the daily triumphs 
and struggles of their people. Their music has pro- 
duced an outstanding and well-deserved success. 

Mslu Elizondo, pr«tld*nt, Etixando 6 Assoeiatat 



ST/tL ROARING 

( onliiitud f/oi/i fni^f 60 

j^ViKuher ambitious work, the 19-song double album empha- 
si/i'd (Ik'UH's of nostalgia for Mexico ("Antlo Amaru'ddo"), 
along with criticism ol the Mexican government ("La Liebre"). 

The band's interest in folk roots gws Ix-yond corridos, 
and ils iransformalion Irom simple enlerCainers to social 
commentators/activists became complete in April 2000, 
when the group set up the Los I igres Del Norte Founda- 
tion. The foundation's primary purpose is to preserve Mex- 
ican and Mexican .\merican folk-music traditions. The first 
gi ant — SnOO.OtKl— was awarded t<) I'CM.A's Chic ano 
Research C^enter. with whom Los Tigres participated in a 
1998 workshop. I he money will l>e used to digili/e :tli,(H)0 
corrido recordings, dating from I9n t to HK'vL from noted 
nuisicologist (Jtris Strachwitz's personal collection. Fonovisa 
matched the grant with its own $500,000 contribution. 

The grcmp's penchant for songs of struggle and ambi- 
tion continues on the laiesi CD. "De P-aisano A Paisano," 
another concept album, featuring cover art by muralist l*aul 
Bolello depicting the "futuristic life of historical figures 
who've hacl a lot i{) do with our race," in the \vor<!s of Jorge 
Hernandez. Tlie lead single look a hardline point of view, 
with such lyi ics as " rhey've made war on us. patrolling the 
lH)rder." Other song lyrics detail a Reynosa activist oiler- 
ing a $10,000 bounty for anyone who kills a Border Patrol 
agent and an incident where the Mexiam Army sprayed 
bullets at agents in New Mexico. 

I liroughout iheir career, but especially since the '90s, 
Los Tigres have been the most emulated and respected 
band in the norteno genre, influencing countless other 
bands. 'Fhey have made a big impact on norteno's accep- 
tance among the Mexit an middle class and in the interior 
of Mexico, where labels used to ignore "poor people's 
music," forcing groups to trek to Texas or L.A. to gel a 
record deal. 

History books will note Los Tigres as some of the most 
influential figures in norteno for their contributions as 
songwriters, storytellers and entertainers. For their artistic 
integrity, tireless dedication and unending enthusiasm for 
norteno roots music, Los Tigres will remain a constant 
source of admiration and inspiration for people through- 
out the woi'ld. ■ 
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POR SU TRAYECTQRIA ARTISTICA Y LA LUCHA PDR SU GENTE. 

For Esa son "Las Idolos Del Pueblo". 
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International 



THE LATEST NEWS AND VIEWS FROM AROUND THE WORLD 



BMG Opening Up New Frnnts On Two Continents 



Phjfsical [xpansion Cantiiiues With launch Of Russian Affiiiate 



BY WOLFGANG SPAHR 

MUNICH— BMG has undertaken its 
most ambitious foray yet into Eastern 
Europe with the opening of BMG 
Russia — its fifth flilly fledged afBliate 
in the region. 

Based in Moscow, BMG Russia's 
staff of 11 is headed by managing 
director Denis Komarovsky. Ha\nng 
previously worked for Unilever in 
Moscow in a mai'ketingand sales role, 
Komarovsky was sales director for 
Russian music wholesaler CD World 
before he joined BMG in 1995. He 



now reports to Bemd Fakesch, BMG 
Entertainment VP of Eastern 
Einioije. "We feel that now is the right 
moment to further expand BMG's 
presence in the Russian market and 
in |)aiticular to start building up our 
own catalog of local artists," says 
Thomas M. Stein, president of BMG 
Entertainment GSA/EE, to whom 
Fakesch reports. 

The recent inteinational success of 
BMG Berlin-signed German band 
ATC with the song "Around The 
World," originally written and re- 



Chiaese Music Ittittstry 
Is Uttitei Against PiraBji 



BY MAYA KOVSKAYA 

BEIJING — A series of i-ecent raids 
on Beijing stores selling pirate CDs 
and tapes, as well as a high-profile 
benefit concert, were the fli'st visible 
I'esults of an unprecedented joint 
effort by Chinese music companies 
to fight pii-ac}'. 

In the October raids, officials fi-om 
the Ministiy of Culture's Cop\Tight 
Bureau and representatives of vaii- 
ous labels and pi-oduction comjianies 
visited retail stores, where they iden- 
tified and confiscated a plethora of 
jiirated tapes and CDs. However, 
reflecting the weak nature of anti- 
piracy legislation hei'e — and China's 
bureaucratic/regu- 
latory comple.xi- 
tie.s — the only legal 
action taken 
against offenders 
was a token fine for 
each outlet of five 
times the retail 
value of the pirate<l goods seized. 

In an attempt to raise both con- 
sumer awarene.ss and funds to help 
fight copjTight infringement, a con- 
cert Oct. 8 in Beijing's Workers Sta- 
dium saw some 40 local acts play to an 
audience of ;«,000. The Anti-Pii-acy 
Public Benefit Concert — a unique 
event in China — was "a chance to 
showcase a lot of talent and do some 
public education about piracy," 
according to Shen Yongge. GM of Bei- 
jing-based production company Zhu 
Shu Entertainment and leader of the 
team that oi'ganized the concert. 

"We've got new music and new 
ideas for fighting back," continues 
Shen. "This is just the beginning. We 
are not going to just sit here passive- 
ly and wait for the pi'oblem to go 
away. We iu-e working together with 
the authorities to step up action 
ag-ainst offendei-s and let them know 




that we mean business here." 

While the International Federation 
of the Phonographic Industiy simply 
estimates China's piiBcj- rate as being 
over .50%, most industiy figures in 
China estimate the rate L-^ as iiigh as 
909<. To date, there ha.s been little in 
the way of concerted action to fight 
the problem until a few months back, 
when a group of music industiy fig- 
ui-es decided to put theii' rivabies on 
the back burner and take joint action. 

The result was an alliance among 
12 companies — locally based inde- 
pendents and multinational affili- 
ates — to come up with new ways to 
fight piracy and raise public awai-e- 
ness of the prob- 

lem. Those compa- 

^■nh nies include Sony 
Music, BMG, EMI, 
^^^^ Warner Music, 
X i v a n g v a n g 
DMVE, Kirin Kid 
Productions, Pulay 
Mu.sic, Cim Intemationjil Mu.sic lYo- 
duction, and Zhu Shu Entertainment. 

The anti-piracy concert — under 
the slogan "The Power Of Original 
Music Is The Ultimate Motive 
Force" — was organized by compa- 
nies in the alliance. It was spon- 
sored by, among others, the China 
News Agency and such diatnbutoi*s 
as Jingwen CRC and Shanghai 
Audio Video. 

Tliere are plans for the event to be 
followed by similar shows in Shanghai 
and Guangzhou later this year. 
Accoitiing to the oi'ganizei's. the fii-st 
event raised appro.ximately .$72,000 
for the state-iim Chinese Sodal Cul- 
tiu^ Development Foimdation, which 
will use the money to fund a variety of 
anti-piracy mea.sures. 

But the concert was as much about 
consciousness-raising as it was about 
(Continued on ixtge 85) 




coi-ded by Russian pop group Hands 
Up!, would seem to indic-ate that Rus- 
.sia can be a source of hits for the 
European and world miLsic markets. 

BMG first opened an office 
in Moscow in 1996 to begin market 

research and to 

promote BMG's 
international rejier- 
toire. Initial plans 
to open a fully 
fledged affiliate 
company in Russia 
were drawn up in 
1998 but had to be stein 
postponed at the 
time in \iew of the countiy's econom- 
ic ciisis. The new operation launched 
Oet.n. 

"The start in Russia will allow 
BMG to make an even stronger con- 
tribution to the ongoing fight against 
pil-acy," says Stein. Tlie BMG presi- 
dent reported that the music mai'kets 
in Eastern Em'oi)e have been giw- 
ing in volume by an average of 4''* a 
year since 1991. Accoixlingto figures 
fi-om the Intemational Federation of 
the Phonogi-aphic Industiy (IFPI), 
Russia's music market saw unit 
growth of 2(Kf in 1999 compaiwl with 
1998 and had a retail value of about 
.5150 million. 

However, the IFPI also included 
Russia on its 1999 list of 10 priority 
tenitoiics, as it had one of the world's 
highest domestic piracy levels at 
75%. According to Stein. "In this 
ai-ea, BMG Russia wiU work closely 
together with IFPI's Moscow office 
and with the Russian National Assn. 
of Producera of Audioproduction." 



Australian OpBratiun In anwuiuais Jriai 



BY CHRISTIE ELIEZER 

SYDNEY— With the long-awaited 
Digital Download Bill expected to 
pass into law within six months, 
BMG Australia is about to become 
the first label here to try out digi- 
tal downloads of music. 

The BMG trial, to run between 
four and six months, beginning 
Nov. 2, will initially include about 
200 music track.sat S3. 99 Aus- 
tralian ($2) per track. Other Aus- 
tralian record companies are also 
reportedly poised to go into the 
digital download business. 

"These are early days and a 
learning experience for us," says 
Tim Prescott, managing director of 
BMG Australia. "No one knows 
where this will head. But it's an 
opportunity for us to see what is 
possible, get some research data, 
find out what sort of audience 
we're reaching," The trial will, he 
adds, enable BMG to "strengthen 
our ties with [technology] partner- 
ships and w'ork out which of the 



distribution models — subscription, 
peer-to-peer, or kiosk — are best 
,suited to this market." He empha- 
.sizes that this is "not an exclusive 
trial" with any one retailer. 

It's not surprising the trial is 
one of the first 
by a BMG affili- 
ate in this 
region. Its Asia- 
Pacific opera- 
tion has aggres- 
sively embraced 
new technology 
to keep opera- pflEScorr 
tional expenses 
down and trigger new unit 
sales. 

Prescott attributes the Aus- 
tralian company's recent gi-owth to 
10.5% market shai-e — up fi'om 8.5% 
last calendar year — to its Internet 
operation. BMG here hiis invested 
gi-eatly in its Click2Music site, to be 
relaunched shortly, and in develop- 
ing partnerahip relationships with 
(Continued on page 7i) 



Malaysia Gets U.S. Advice 

Producers Stress Confidence At Ttade Fair 



BY STEVE McCLURE 

KUALA LUMPUR, Malaysia- 
Malaysia's recoixling indu.stn,' needs 
to absorb a major dose of self-confi- 
dence if local music is to be success- 
fiilly marketed in other tenitories, 
American producer Narada Michael 
Walden told delegates at Enter- 




Copper & Platinum. Sony Music Spain president Claudio Conde was on hand 
recently in Madrid to present rock band La Oreja De Van Gogh (Van Gogh's Ear) 
with platinum discs martting 100.000 units shipped of its latest Epic album. "El 
Viaje De Copperpot" (Copperpofs Voyage), which entered the Spanish album 
charts at No. 1 . The memtjers of the band also collected special multi-platinum 
awards for their 1 998 debut set, "Dile Al Sol" (Tell It To The Sun), which has now 
sold over 700,0(K) units in Spain. Shown, from left, are band members Haritz 
Garde, Xabier San Martin, and Alvaro Fuentes: Conde; and band members 
Amaia Montero and Pablo Benegas. 



tainment Festival Asia 2000. a com- 
bination trade fair/conference cov- 
ering the mu.sic, film, radio, and TV 
industries that took place here Oct. 
27-29. 

"The main thing I want to get 
across to you is that you have to 
have self-confidence," Walden told 
those attending a talk he gave 
titled "Music As Business: The Ins 
And Outs Of The Industry." He 
added. "It's important that you see 
your ideas through." 

Echoing Walden's comments was 
another U.S. producer, Haqq Islam, 
founder and pre.sident of artist man- 
agement firm University Enter- 
tainment. "Everybody's a local 
before they become famous," he said 
during a panel discussion on "Tak- 
ing Asian Music To The Worid." He 
recounted how- hiu-d it was for liim 
to get recording contracts for such 
then-unknown acts as Dra Hill and 
Sisqo. 

One local industr.y figure defi- 
nitely not suffering from a lack of 
self-confidence was Tony Fernan- 
des. ASEAN region VP "of Warner 
Music International. "Malaysia 
could be the Sweden of the East," 
Fernandes suggested during a 
question-and-an.swer session fol- 
lowing the panel discussion. 

Industry bodies supporting En- 
(Continiied on next page) 



BIU-BOARD NOVEMBER 1 1 . 2000 



www.billboard.com 



69 



International 



Debut Acts Dominate ADIA Awards 

AustraHa's Killing Heidi, Madison Avenue Among First-Timers 



BY CHRISTIE ELIEZER 

SYDNEY— "It's like the new wave," 
enthuses Ella Hooper, 17-year-old 
singer/songwriter with contempo- 
rary rock band Killing Heidi, a four- 
time winner at this year's Australian 
Record Industry Assn. (ARIA) 
Awanls. 

Talking backstage at the Oct. 24 
event. Hooper .says of the compari- 
son, "First-timers — people who are 
doing fresh things — are coming 
through this year, which is great." 
Killing Heidi was among a string of 
new Australian acts picking up 
awards at this year's show. 

Four years ago, Hooper and her 
guitarLst and co-WTiter brother Jesse 



ttex launches 
BawnlaaiSite 
farll.S.,Cattaila 

BY STEVE McCLURE 

TOKYO— In its latest move bey- 
ond Japan's borders, Avex — the 
country's biggest independent la- 
bel — has launched a digital down- 
load service in Canada and the 
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U.S. through New York-based 
subsidiary AV Experience 
America. 

Currently available on the site, 
dubbed ©music international 
(atmusicave.xnet.com/), are a total 
of 20 tracks by eight of Avex's 
Japanese acts. Each track is priced 
at $3. The label .says the English- 
language site is aimed at Japanese 
people living in North America as 
well as Canadian and American 
fens of Japanese pop music. 

Avex spokesman Toshihide Ya- 
mada adds that the label intends 
to gi-adually increase the number 
of songs available through the site. 
Avex is al-so looking at the possi- 
bility of launching similar sites in 
Europe and Asia; the label 
launched a Japanese download 
site, Avex Network (avexnet. 
or.jp), in April. 

@music international uses Liq- 
uid Audio's music data compres- 
sion and copyright protection 
technology. Payment is by credit 
card. The launch is Avex's second 
recent foray into the North Amer- 
ican market, following the August 
premiere in New York of Avex- 
sponsored Internet radio program 
Tbkyo Movel, which is available at 
tokj'ofin@new york.com. The label 
says it Ls also considering a linkup 
with Internet music guide lis- 
ten.com in the U.S. 



(15 at the time) were discovered in the 
country town of Violet Town in Victo- 
ria by youth radio network Triple J, to 
which they'd sent a rough demo. 
Signed to producer Paul Kosky's Wah 
Wah Records, distributed here by 
RoadshowAVarner, the band sub- 
sequently topped the ARIA chart 
with its 1999 debut album, "Reflector." 

At last year's awards, the band 
played one song. At this year's meet 
(BiuboardBuHefin, Oct. 25), held 
in conjunction with entertainment 
Web site Scape at the Sydney En- 
tertainment Centre, it collected four 
major awards: album of the 
year, best group, best new 
artist — album, and best rock 
album. 

Killing Heidi was up for 
seven nominations, one less 
than dance duo Madison 
Avenue. The latter took best 
new artist — single, record of c 
the year, and highest-selling 
.single for its local 150,000 unit-selling 
chart-topper "Don't Call Me Baby," 
which debuted on the U.K chart at 
No. 1 earlier this year. During an 
industry-oriented awards ceremony 
at the final nominations an- 
nouncement in mid-September, the 
duo's video director, Mark Hartley, 
also won best video for promos on 
two of the band's singles. 

Madison Avenue is 
signed to Virgin in most 
territories via a distri- 
bution deal with band 
co-producer Andy Van's 
Vicious Groove imprint, 
but it Ls with Columbia in the U.S. 

Wah Wah/Roadshow is repackag- 
ing Killing Heidi's "Reflector" in 
Australia with a bonus disc of live 
tracks and a CD-ROM of the U.S. 
video for the track "Weir" for the 
Christmas market. "We expect that 
to push [local] sales figures from 
250,000 to 300,000 copies," says 
Roadshow' national promotions man- 
ager Michael Matthews. 

"For a band that expected to win 
just one award, they are over- 
whelmed," he adds. The album will 
be is.sued in the U.S. in early 2001 
through 333/Universal. 

Madison Avenue's debut album, 
"The Polyester Embas.sy," was re- 
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leased in early October and peaked 
at No. 4 on the ARIA chart in the 
week of the awards. However, Virgin 
Australia will not be changing mar- 
keting strategies to cash in on the 
win. Saj's marketing manager Penny 
Rowiand, "We had a great feeling 
about the album from the start, fol- 
lowing on from a triple-platinum 
debut single and a double-platinum 
follow-up." 

"The Polyester Embassy" hit 
U.K. stores Oct. 23 and debuts 
Nov. 7 in the U.S. Although 
"Don't Call Me Baby" topped the 
Billboard dance charts 
earlier this year, it peaked 
at a relatively lowiy No. 88 
on The Billboard Hot 100 
in September. 

Other first -album winners 
were Alex Lloyd (EMI, best 
male artist), country singer 
» Ka-sey Chambers (EMI, best 
female artist), pop sisters S2S 
(Standard, best independent release), 
and radio comic Guido Hatzis (Grudge/ 
Universal, best comedy release). 

Chambers' album "The Captain" 
sold 100,000 units when EMI pitched it 
to non-country consumers, playing up 
her "grunge" image. Yet her win was 
une.xpected: The female performer cat- 
egory was thought to be a certainty^ for 
teenage singer/songwriter Vanessa 
Amorosi (Transistor), 
who failed to take home 
an ARIA Award despite 
six nominations. 

Comments ARIA 

executive director 
Emmanuel Candi, "The Australian 
music industry goes in four-year 
cycles, and [now] we're in another. 

"The acts are polished even though 
they're new," Candi adds. "The 
labels, whether they be majors or 
independents, have become sharper 
at marketing. This is obviously a 
result of most of the large companies 
adopting a flatter, more hands-on 
structure, where they've eliminated a 
tier of decision-making management. 
They're more aware of niche targets, 
the greater pressure on the enter- 
tainment dollar, and that radio is no 
longer the great avenue it was to 
make hits. 

(Continued on page Ho) 



MALAYSIA GETS U.S. ADVICE 

(Continued from preceding page) 



tertainment Festival Asia 2000, 
which was organized by Forum 
Exposition Snd Bhd, included the 
Music Industry Academy of Mal- 
aysia (AIM), the Recording Indus- 
try Assn. of Malaysia, and the MMP 
Radio Network. 

Not surprisingly, Napster and 
MP3.com were hot topics at the 
conference. Citing the damage 
those new technologies have al- 
ready done to the Taiwanese mar- 
ket, John Chong, founder of digital 
download site music4nothing.com, 
said the Malaysian market will 
soon begin to feel the effects of 



Napster and MP3.com as they 
become popular in the territory. 

"It will be one more thing to 
worry about," said Chong, urging 
that the industry find ways of 
using such technologies to its 
advantage. "We can stand by, or 
figure out a way to make a lot of 
money from this distribution medi- 
um." 

Femandes, who is also AIM vice 
chairman, says the degree of inter- 
est shown in music-related topics 
at the festival increases the likeli- 
hood of a Malaysian Music Week 
event being held next spring. 



newsline... 

MASAFUMI OKANDA, a former president of Liquid Audio Japan (LAJ), was 
arrested Oct. 25 in Tbkyo along with four other men on suspicion of kid- 
napping and beating one of the company's former board members in June 
199!). Media reports here quoted police sources as saying that Okanda, at 
that time a member of the LAJ board, saw the luuiamed man as a rival for 
the company's leadership. Okanda, who later became LAJ president but 
resigned Sept 27, has reportedly denied the charges. Current LAJ pres- 
ident/CEO Alex Abramoff, reacting to widespread media coverage of the 
incident, says Okanda has nothing to do with the company now. "My task 
is to make sure that Liquid Audio's .superb technology is properly mar- 
keted in Jajjan, as I strongly believe that it can contribute remarkably to 
the future gixiwth of the music industry here," Abramoff says. LAJ was 
established July 1998. The company's biggest shareholder is Tokyo-ba-sed 
telecom company Super Stage. U.S.-based Liquid Audio Inc. owtis less 
than 109c of LAJ. steve McCluse 

EOEL CLASSICS, the Hamburg-based subsidiary of edel music, has inked a 
long-term distribution deal with the German arm of budget clas.sical label 
Na-xos in Munich. All of edel Classics repertoire will now be distribute<l in 
(jermany via Naxos. The deal covers the labels Berlin Chissics, Etema, 
ART, and Corona Cla-ssics Collection, with a total of more than 1,500 album 
titles in all price segments. Naxos' own catalog compiises .some 3,000 titles 
on the Naxos, Marco Polo, Naxos Jazz, Naxos Audiobooks, and Naxos 
World. In (Germany, Naxos already distributes labels such as Haenssler 
Classic, Nimbus, MDG, dacapo, and Preiser Records. wolfga.\g spaur 

l^^n^ RAIDS LED by the International Federation of the Phono- 
j^^^^^ graphic Industrj' (IFPI) Oct. 24 in Valetta, capital of the 
^^^E^ Mediterranean island of Malta, led to the arrest of six 

^^^H|9^ suspected music pirates and netted more than 100,000 
^^^^Ki illicit CDs — the largest -ever haul in the country. The 
^^^^ff IFPI claims that local retailers were in danger of being 
m^i' put out of business by the iUicit trade, and Malta's pop- 
GRANT ularity as a tourist destination meant that the illegal local 

operations were affecting international markets. Maltese 
police seized 27 CD-R burners in the raids. The product collected was 
almost exclusively international repertoire, including recent releases. 
According to Iain Grant, director of enforcement for the IFPI, the action 
"demonstrates the power of an effective partnership between authorities 
and the music industry." He adds that it sends "the strongest signal to 
those criminals involved" that their activities will not be tolerated. 

GORDON HASSON 

EMI SWEDEN began offering streaming pre\iew samples of Blur's "Best Of' 
album (Food) on its Oct. ;^0 release date through the Swedish arm of digital 
music site deo.com. The tw^o-week promotion campaign features songs from 
the album and a selection of the U.K band's music videos in what is claimed 
to be the large.st collaboration between a msyor label in Scandinavia and an 
independent Web site. EMI Sweden product manager P.E. Hotti says the 
campaign will be complemented by TV and print ads as well as advertising 
on selected Swedish Web sites. Meantime, Stockholm-based deo.com has 
appointed Peter Almberg CEO. He replaces managing director Fredrik 
Sidialk, who left the company in eariy October to pursue non-music related 
projects. Almberg's background is in technology/finance, kai e. lofthus 

THE 13TH ANNUAL International Live Music Conference (ILMC) will take 
place at the Royal Garden Hotel in Kensington, London, on the weekend 
of Maixih 9-11 2001. The event, which attracts delegates fi-om the Euro- 
pean concert industry and related sectors, is organized by founder Martin 
Hopewell, agent at booker Primary Talent. He has assembled a new team 
to produce the conference and the social events associated with it. Last 
year, those events included a soccer match, a golf tournament, and a gala 
dinner. Conference producers for ILMC 13 are Alia Dann and Lynn Cur- 
tis, with Mike Lethby and Sarah James at Gasoline Media responsible for 
media and sponsorship. tom fixiguson 

TOZE BRITO, former managing director of BMG Portugal, has been named 
to the same position at Universal Music Portugal. In his new Lisbon-based 
role, Brito reports to Jesus Lopez, chairman of Universal Music Iberia 
(Spain and Portugal). He succeeds Rudi Steenhuisen, who recently left 
the company to pursue other business opportunities, howeu. lleweuin 

GERMAN LABELS' GROUP the Federal Assn. of the Phonogi-aphic Industry 
(BPW) has named Dr. Hartmut Spiesecke head of public relations, effec- 
tive immediately. Previously, he handled the press and public relations for 
the senator of internal affairs, culture, and sport in Bremen, Germany. In 
his new Hamburg-based role, Spiesecke reports to Peter Zombik, man- 
aging director of BPW. woLFtiANG spahr 
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LUNATIC MAUMASDEL WEi.v»AHrrfR 

MUSICAL LES lOCOMMANDEMENTS MEncuRf 


11 




MR. CHILDftEN 0 ioy sfactdrt 


11 


NEW 


TEXAS THE GREATEST HITS mehcliryuwversal 


10 




RUSSaL WATSON THE VOICE DECca 








5 


12 


B 


PLACE80 BLACK MARKET MUSIC virgin 


11 


7 


MAOONNA N'LSIC mavEI'ioi.^S'La 


12 


10 


MARKKNOPFIER SAILING TO PHILADELPHIA 


12 


9 


LENNY KRAVITZ GREATEST HITS roSMBA EH 


13 


9 


BRfTHEY SPEARS OOPS! ... 1 DID IT AGAIN iivt' 


12 


NEW 


LENNY KRAVITZ GREATEST HITS virgin 


MESCURViUNTVERSAL 


13 


NEW 


CEUNE DION THE SPECIAL BEST epic 








13 


NEW 


FREDDIE MERCURY SOLO PARLCf-HUNt 


13 


17 


CRAIG DAVID BORN TO DO IT IDfu^Ow 


14 


6 


T.M- REVOLUTION PROGRESS antincis 


14 


14 


ALL SAINTS SAINTS & SINNERS easiaisi 


14 


14 


MOBY fLAY 


14 


11 


BJORK SELMASONGS barclatumversal 


IS 


4 


KYOSUKE HIMURO BEAT HAZE ODYSSEY umversal 


15 


7 


ORANGE BLUE IN LOVE WITH A DREAM IDU 


IS 


6 


CLIFF RICHARD THE WHOLE STORY— HIS 


19 


16 


ALAIN SOUCHON AU RAS DES PAQUERETTES 


18 


10 


TINA OKARlO 'c-,umajafan 


IS 


10 


EMINEM THE MARSHALL MATHERS LP motoavni 






GREATEST HITS emi 








17 


12 


THE GOSPELLERS SOUL SERENADE kicon 






VERSAt. 


IB 


20 


WHITNEY HOUSTON WHITNEY THE GREATEST HITS 


16 
17 
16 


S 
15 
NEW 


TRYO fAUTQUUS'ACTIEVENT vEiEMVfNv 

M08Y PtAY Ul»lL'lAElElSiVWCJ»il 

MKHAEL FRANK >L EST TOUJOURS QUESTION 


IB 


NEW 


VARIOUS ARTISTS NOW JAZZ BEST MILLENNIUM 


17 


13 


CRAIG DAVD BORN TO DO IT EDEL 












"■:'i"IB*-£l.li 


IB 


20 


ANDRE RICU LA VIE EST BELLE! f-oivooR'UNrvERSAt. 


17 


13 


RADIOHEAD KID A parloph<^e 


D'AMOUR WACRAMiWAGRAM 


19 


B 


LJMP BIZKTT CHOCOLATE STARFISH AND THE HOT 


19 


15 


ROBBIE WILUAMS SING WHEN YOU'RE WINNING 


18 


RE 


THECORRS IN BLUE ■.43,'iAvA.Ari»NiiC 


19 


9 


PLACEBO BLACK MARKET MUSIC DClabelvirgin 






DOG FLAVORED WATER umvmsal 








18 


4 


DANIEL DDONNEU FAITH & INSPIRATION RH/ 


20 


13 


HELENS SE&AM AU NOM D'UNE FEMME 


20 


NEW 


JOURNEY ARRIVAL sow 


20 


11 


EVERIAST EAT AT WHITEY'S (asiwesi 


20 


12 


BEAUTIFUL SOUTH PAINTING IT RED i^CUiCS 






0R|l'\Dr.tASrWF5T 


CANADA (SoundScan) IVlt/OO 


NETHERLANDS (SIicnlmgUegaTopIOOl limOO 


AUSTRALIA (Aria) losaoo 


ITALY 


(flMI) ia'26™ 


TWS 
MCEM 


LAST 
WOK 

NEW 


SINGLES 

SHAPE or MY HEART BACKSTREET BOYS jwlbmg 


IMS 

1 


LAST 
WEEK 

3 


SINGLfS 

WERBISTO TWARRES emi 


TMS 
MBK 

1 


LAST 
WEEK 

: 


SINGLES 

GROOVEJmiF THIS AUTT LOVE) SPILLER u<i 


IMS 
MEX 

1 


LWT 


SINGLES 

BEAUTIFUL DAY U2 iSLANCkUNtvERSAL 


2 
3 


NEW 
1 


HOLLER SPICE GIRLS «iRr.iN.tMi 

BEAUTIFUL (MY (PART 1} U2 islandinterscope. 


2 
3 


2 
1 


QUE SI. QUE NO JODY BERNAL dino 
BEAUTIFUL DAY U2 U'lRCURY'ijivisrERSAL 


2 


NEW 


HOLURA.ET LOVE LEAD THE WAV SPICE GIRLS 


2 


NEW 


SHAPE OF MY HEART BACKSTREET BOYS jivltomka 








4 


4 


WALKONWAHR MILKING. EM< 


3 


5 


TEENAGE DIRTBA6 WHEATUS CCilumima 


3 


NEW 


H0LLER1.ET LOVE LEAD THE WAY SPICE GIRLS virgin 


4 


2 


BEAUTIFUL DAY (PART 2) U2 iSiANOiHtCRSroPt' 
LET LOVE LEAD THE WAY SPtCE GIRLS uMtoiHiMi 


5 


NEW 


SHAPE OF MY HEART BACKSTREET BOYS JiwroMS* 


4 


4 


BEAUTIFUL DAY U2 fSL.>^L^UNivLRSAt. 


4 


2 


FUOCO NEL FUOCO LffOS RAMAZZOTTI ariola 


9 


NEW 


6 


7 


IWISH R. KELLY .vlzowba 


S 


11 


eOHA TELL YOU SAMANTHA MUMBA polycca 


5 


3 


UPln dll 1 »LMUiWW AL.CA DKI 1 1 1 UNiVERSAi 


6 


3 


MUSIC MADONNA uAvtmcK-AAmER 


7 


5 


COULD 1 HAVE THIS KISS FOREVER WHITNEY 






LNIVf WSM 


6 


NEW 


SHE BANCS RICKY MARTIN COLUMBIA 


7 


NEW 


CLOSER NINE INCH NAILS NOitiiNG'NiEnscoPL 






HOUSTON ti ENRIQUE IGLESIAS AmsTA,BMG 


6 


3 


SHEBANGS RICKY MARTIN Columbia 


7 


4 


I'M OUnA LOVE ANASTACIA epic 






L)«JtvERSAl 


8 


15 


CASE OF THE EX (WHATCHA GONNA DO) MYA 


7 


7 


FILL ME IN CRAIG DAVID shoc* 


6 


6 


MUSIC MADONNA mavericilwea 


8 


Q 


SILENCE DELERIUM FEATURING SARAH 






POLYCOftUVIutflSjll 


8 


2 


MOST GIRLS PINK arist^bmg 


9 


5 


LADY (HEAR ME TONIOHD MODJO univer&h 


9 


4 


MCLACHLAN -iETTWERU 

EVERYBODY WANTS TO BE LIKE mu SNOW mmg^mi 


9 
10 


12 
6 


HEYAHMAMA K3 ma 

LABOMBA KING AFRICA roacrunner arcade music 


9 
10 


10 
6 


B-BOVS & FLY GIRLS BOMFUNK MC'S EPiC 

ON A NIGHT LIKE THIS KYLIE MINOGUE festivai 


10 


NEW 


OUT OF THE SH.ENT PLAMH IRON MAIDEN emi 


10 


NEW 


FIXED NINE INCH NAILS •^othincintehixOI'L 


11 


9 


GOTTA TEU YOU SAMANTHA MUM8A FdYDOR' 


11 


8 


SHACKUS (PRAISE YOU) MARY MARY columb<a 


11 


10 


TRATEEILMARE LAURA PAUStNl CGawtA 






DESERT ROSE STING FEATURING CHEB MA*.1I 






'■lUVftK.tl 


12 


13 


ROCK DJ RGBBiE WILLIAMS cmi 


12 


8 


COULD 1 HAVE THIS KISS fORETO) WHITNEY 


11 


6 


12 


10 


THE WAY 1 AM EMINEM POLYDOflumERSAL 


13 


15 


t WANNA BE WITH YOU MANOY MOORE epic 






HOUSTON & ENRIQUE IGLESIAS ahi5TA.bmg 


12 


7 


1 00N7 BELIEVE YOU JOEE mcaumversal 


13 


8 


LADY <HEAR ME TONUHT) MODJO polyoor^ 


14 


14 


O0N7 YOU WORRY MADASUN vi.icm*, 


13 


7 


FREESTYLER BOMFUNK MC'S Son» 


13 


5 


THE HAMPSTERDANCE SONS HAMPTON THE 








15 


12 


LETS GET LOUD JENNIFER LOPEZ COluvba 


14 


NEW 


SEVEN DAYS CRAIG DAVID WUSTAR 






HAMPSTER w:...t 


14 


NEW 


FOLLOW THAT DREAM FOLLOW THAT DREAM dino 


16 


9 


COME ON OVER BABY (AU 1 WANT IS YOU) 


15 


16 


TORO LOCO REMIX PIERO PELU wea 


14 


9 


BAfilAOY ERYKAHBADU motowkunivIRSAl 


IS 


NEW 


WHO LET THE DOGS OUT BAHA MEN EDEl 






CHRISTINA AGUHFRA ^Mr, 


16 


12 


TAKE A LOOK AROUND LIMP BIZKIT iHTERSaJfL 


15 


13 


GOHATEUYOU SAMANTHA MUMBA »«U)Cabo«iw 


IB 


NEW 


HOLLERUT LOVE LEAD THE WAY SPICE GIRLS viRGirY 


17 


NEW 


GRADUATION (FRIENDS FOREVER) VITAMIN C 














17 


13 


COME ON OVER BABY [AU 1 WANT tS YOU} 








17 


11 


l..\IVfB'.^L 


16 


19 


LETS SET MARRIED JAGGED EDGE sd so DCF.coiuM- 






CHRISTINA AGUILERA 


18 


NEW 


CHAIN OF FOOLS JIMMY BARNES wea 


BREATHLESS THECORRS I41iava'WM 


17 


10 


eiA'W'iV 


18 


11 


HIOEU KOSHEEN 


19 


16 


MUSIC MAOONNA maverck-wea 


16 


17 


STILL REMINDS ME ANGGUN epic 


CAMT FIGHT THE MOONLIGHT LEAN N RIMES 


19 


14 


■ TURN TO YOU MELANIEC virgin 


20 


17 


1 TURN TO YOU MELANIEC virgin 


19 


13 


WHAT IT IS MARK KNOPFLER MERCuiT»iUNtvEftS*i 


18 


12 


WONDERFUL EVERCLEAR CAPinxE" 


20 


17 


I'M OUTTA LOVE ANASTACIA epic 






ALBUMS 


20 


14 


BLACK COFFEE ALL SAINTS MA 


19 


15 


1 WILL LOVE AGAIN LARA FABIAN coiumbia.scnv 






ALBUMS 


1 


3 


POWDERFINGER ODYSSEY NUMBER FIVE GRUD. 






ALBUMS 


20 


11 


BANG BANG BANG THE MOFFATTS emi 
ALBUMS 


1 


NEW 


U2 ALL THAT YOU CAN'T LEAVE BEHIND 

MERti-n-UNIVCRSAl. 


2 


1 


.JNI«HS»L 

LMP BIZMT CHOCOLATE STARFISH AND THE HOT 


1 
2 


NEW 

1 


LENNY KRAVnZ GREATEST HITS virgin 
MARKKNOPTLER SAILING TO PHILADELPHIA 


1 


! 


UMPetZXIT CHOCOLATE STARFISH AND THE HOT 


2 


2 


MARKKNOPaER SAILING TO PHILADELPHIA 






DOG FLAVORED WATER iniersccpl univer^i 






rUUn LtrNIU Ul ULILoIL VmC. CLKaWLA 






DOG FLAVORED WATER aiMMERSCOPLliNivERSAl 






MERCURY' ■UNr.'FRSAJ. 


3 


2 


KYLIE MINOGUE LIGHT YEARS fESiftW. 






2 


NEW 


LENNY XRAVrrZ GREATEST HITS viRcmtMi 


3 


1 


LIMP BIZMT CHOCOLATE STARFISH AND THE HOT 


4 


5 


MADISON AVENUE THE POLYESTER EMBASSY 


3 


2 


3 


4 


CREED HUMAN CLAY ERCSONt 






DOG FLAVORED WATER pa.YDOR,uN[vERSAi 








4 


3 


LAURA PAUSm TRA TE E IL MARE CGCWA 


4 


NEW 


CELINE DION THE COLLECTOR'S SERIES VOLUME 


4 


NEW 


LENNY KRAVITZ GREATEST HITS virgin 


5 


NEW 


THE SUPERJESUS JET AGE marner 


S 


5 


MAOONNA MUSIC mavericlwfa 






ONE ^5r MijSiCEP>OSC*»'T 


S 


3 


BLOF WATERMAKERS 


6 


4 


VARIOUS ARTISTS THE GAMES OF THE XXVII 


6 


NEW 


JOVAHOTTI DISCO LIVE 2000 MtRiiwy 


5 
6 
7 


2 
3 
6 


RAOIOHEAD KID A CAPnoi.tMi 

MADONNA MUSIC maveRio^arher 

EMINEM THE MARSHALL MATHERS LP wiBi»m.R 


6 
7 


9 
7 


ANASTACIA NOT THAT KIND epic 

EMINEM THE MARSHALL MATHERS LP poiydcr.um 






OLYMPIAD. OFFICIAL MUSIC FROM THE OPENING 
CEREMONY tiwG 


7 
6 


7 
4 


LUNA POP SQUE'REZ? univers&bananauwversal 
MINA DALLA TERRA ppuM-SONy 






M*iH-jr*t'.tt.-iAL 






VERSAl 


7 


6 


MAOONNA MUSIC uaverick,wea 


9 


6 


LIMP BIZKIT CHOCOLATE STARRSH AND THE HOT 


8 


5 


VARIOUS ARTISTS NOW THAT'S WHAT 1 CALL 


8 


4 


CRAIG DAVID BORN TO DO IT edel 


6 


8 
10 


VANESSA AMOROSI THE POWER TRANSisrcfiBMG 






DOG FLAVORED WATER iNrcfocoPEAMlvERSAL 






MUSIC! 5 rtWMER 


9 


5 


MADONNA MUSIC MAVtRiCniiVAftvER 


9 


SAVAGE GARDEN AFFIRMATION Roadshow.warner 


10 




9 


9 


PAPA ROACH INFEST DRfAMWORKSUNIvrRSAl 


10 


RE 


ST GERMAIN TOURIST fmi 


10 


11 


PINK CAN T TAKE ME HOME Aft«lA1»w5 


S 


RADHHEAD KID A iMi 


10 


7 


GREEN DAY WARNING repri^'WARNER 


11 


8 


K-S CHOICE ALMOST HAPPY double t/sony 


11 


9 


RADIOHEAD KiD A (wi 


11 


10 


GREEN DAY WARNING 


11 


NEW 


NELLY FURTAOO WHOA. NELLYI weamworks 


12 


6 


RADIOHEAD KID A emi 


12 


7 


ANASTACIA NOT THAT KIND epic 


12 


14 


ANASTACU NOT THAT KIND Epic 






LYNDA UMAY DUCOQAL'AME warner 
MOBY PLAY vjBMG 

BRITNEY SPEARS OOPSl . . 1 DID IT AGAIN mEjBMG 
98' REVELATION u^•nHSAL 


13 


10 


THECORRS IN BLUE i^mavAiWARncr 


13 


16 


GREEN DAY WARNING wvCa 


13 


17 


CRAK DAVIO BORN TO DO IT edel 


12 


NEW 


14 


12 


KREZIP NOTHING LESS warner 


14 


RE 


SOUNDTRACK POKEMON; THE FIRST MOVIE wea 


14 


11 


PLACEBO BLACK MARKET MUSIC VWCN 


13 
14 
IS 


18 
14 
16 


IS 
16 


11 
NFW 


HAHSTEEUWEN TRUI roaorunnER arcaoc musk: 
AU SAINTS SAINTS AND SINNERS vtarner 


IS 
16 


14 
12 


JOHN FARNHAM 33 1/3 BMG 
THE CORRS IN BLUE l-ti.LAv^WEA 


15 
16 


12 
NEW 


SANTANA SUPERNATURAL Aflisr^wG 
AMEOE0M1NGHI ANITA eui 


16 
17 
18 


11 
15 
17 


8ARENAKED LADIES MAROON repwse.'warner 

SOUNDTRACK COYOTE UGLY curb 

NELLY COUNTRY GRAMMAR fq- REELWirtRSAl 


17 
IB 


13 
14 


ENRIQUE IGLESIAS ENRIQUE poiydoiiunivtrsai 
ANDREA BKEUI VERDI umvERS«i. 


17 
18 


18 
NEW 


CRAIG DAVID BORN TO DO IT SkoC" 
MARKXNOPFUR SAILING TO PHIUDELPHIA 


17 


9 


MARIENEKUNU CHECOSAVEDI vwgin 


19 


20 


PAVAROTTIfc FRIENDS FOR CAMBODIA AND TIBET 






MERt-JIf-JNIVERSAL 


16 


NEW 


EDOARDO BENNATO SEMBRA lERI 


19 


NEW 


SOUNDTRACK CHARLIE'S ANGELS COUjimia^ny 








19 


13 


ROHAN KEATING RONAN POiYDOAUNtVERSAL 


19 


15 


PIERO PaU NE BUOM NE CATTIVI nCA 


20 


RE 


PINK CAN'T TAKE ME HOME LAf ACt'ARisifcHMG 


20 


RE 


MOBY PLAY r-as 


20 


NEW 


AU SAINTS SAINTS & SINNERS wia 


20 


16 


MORCHEEBA FRAGMENTS OF FREEDOM wea 
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HITS OF THE WORLD 



rsi 



rsi 



EUROCHART 



SINGLES 

BEAUTIFUL DAV lJ7 I'^.i.no 

Umv (HEAR ME TONIGHT] MODJO B«RCL*r 

COULD I HAVE THIS KISS FOREVER WHITNEY 

HOUSTON & ENRIQUE IGLESIAS misu 

ICS ROIS DU MONDE D'AVILlASARGUEyQARGUET 

THE SPIRIT OF THE HAWK REONEX nvz 
MUSIC MAOONNA waverickvaaner BROS 
MOl . . . LOIITA ALIZEE PO^'iOott 
STOMP STEPS jrvF 
l-MOUHALOVE ANASTACIA epic 
WHO LET THE OOCS OUT BAH A MEN LdEl 

ALBUMS 

UMP BlZm CHXOLATE STARFISH AND THE HOT 
DOG FLAVORED WATER isriwcopt 
HARKKNOPFIER SAILING TO PHILADELPHIA 

MAOOHHA MUSIC MAvtR<:K-<vA»>4ER eoos 

ALL SAINTS SAINTS & SINNERS l3\oon 

CRAIG DAVID BORN TO DO IT wilcstar'EOEl 

EMINEM THE MARSHALL MATHERS LP iNTERSOf 

RADIOHEAO KID A mrlc^hone 

PLACEBO BLACK MARKET MUSIC »"JTMRGin 

UONEL RICHIE RENAISSANCE island 

ROBBIE WILLIAMS SING WHEN VOU'RE WINNING 



T>«S LAST 
WEEK WEEK 



NEW ZEALAND 



[RKOfd Pu&hcatiDDS Ltd.) 1 ly'D^TO 



LAST 
WEEK 

NEW 



ALBUMS 

UMP BlZKir CHOCOLATE STARFISH AND THE HOT 
DOG FLAVORED WATER unwERSai. 
RADIOHEAO KID A m\ 

ROBBIE WiaiAMS SING WHEN YOU'RE WINNING 

EUi 

5AVA6E GARDEN AFFIRMATION soNr 

CRAIB DAVID BORN TO DO IT skcc^smg 

EMINEM THE MARSHALL MATHERS LP uNtvw«i 

NEUY COUNTRY GRAMMAR uNirtRsai 

MOBY PLAY FfstivAi 

MADONNA MUSIC uaverick,v<>ianer 

VEHGABOYS THE PLATINUM ALBUM £«( 



SWEDEN 



(GIF) lO.'J&OO 



IMS 
WEEK 


LAST 
WEEK 


1 


NDiV 


2 


I 


3 


2 


4 


5 


5 


NEW 


6 




7 


3 


S 


NEW 


9 


8 


10 


6 


2 


? 


3 


6 


4 


3 


S 


NEW 


6 


NEW 


7 


8 




7 


9 


1 


10 


NEW 



SINGLES 

SHAPE OF MY HEART BACKSTREET BOYS iiwzmu 

DOM TtQ BUOORDEN FEVEN BAWuWD'UBUKtH'BMG 

ROCK THE WORLD BUBBLES RAM.fDEL 

MACHUU DANCE OR. MACDOO v.fA 

SHE BANGS RICKY MARTIN CDi.uMsm 

NfTAR OCH UUIER MAGNUS UGGLA coiuws'A 

BIRL NEXT DOOR LUCY STREET fiC 

HOLLER/UT LOVE LEAD THE WAY SPICE GIRLS mm 

COULD I HAVE THIS KISS FOUEVER WHITNEY 

HOUSTON & ENRIQUE IGLESIAS srisiabms 

THE WAY I AM EMINEM universal 

ALBUMS 

MAGNUS UGGU OAR JAG AR E'RE ALLTID BAST 

::i:LjM|jii 

TOMASLEDIN DJAVULEN OCH ANGELN anocrsca 
MARK KNOPFUR SAILING TO PHILADELPHIA 

HAKAN HQ.LSTROM KANN INGEN SORG FOR MIG 
GOTEBORG virgin 

LENNY KRAVtTZ GREATEST HITS virgin 

HELMUT LOTTI HELMUT LOTTI GOES CLASSICS 2 

EMINEM THE MARSHALL MATHERS LP u%n/eR£Ai 
HAMMERfAU RENEGADE rtucLEAR B^ASTMrtw 
LIMP Bian CHOCOLATE STARFISH AND THE HOT 
DOG FLAVORED WATER iNTERSCCPLajNivtnai 
PJ HARVEY STORIES FROM THE CITY. STORIES 
FROM THE SEA iSLa.ND.'UNivEHS«. 



NORWAY 



fVerdens Gang Norway) 10V25/OO 



SINGLES 

SHAPE Of MY HEART BACKSTREET BOYS nvEjzoMeA 

CANT Ga OVER YOU ICE BDNrntP 

BEAUTIFUL DAY U2 univer&h 

HOLLER SPICE GIRLS virgin 

SHEBANGS RICKY MARTIN SONV 

TAKE ON ME Al soNf 

CALLING YOU RESET soNv 

LADY (HEAR ME TONIGHT} MODJO JNivfR^i 

AfiAIHST ALL OODS MARIAH CAREY FEATURING 

WESTLIFE 50r.' 

COULD I HAVE THIS KISS FOREVER WHITNEY 
HOUSTON i ENRIQUE IGLESIAS iwisubmg 

ALBUMS 

MARKXNOPFLER SAILING TO PHILADELPHIA 

BftlSKCBY JEANS FOR ONASSIS umvekal 

ESPEN UNO THIS IS POP MUSIC universal 

SOUNDTRACK COYOTE UGLY cuRBWAftNtB 

TEXAS THE GREATEST HITS uNivmSAi 

SMOKIE UNCOVERED woRSKEGRam 

LENNY KRAVm GREATEST HITS virgin 

PJ HARVEY STORIES FROM THE CITY. STORIES 

I ROM THE SEA utuvtRiAi. 

MADONNA MUSIC M*vFRic-..wi>RNEn 

HEART GREATEST HITS WiiOUEMi 



SPAIN 



lAfYvE.'ALEF MB) ia'2a'00 



SINGL£S 

BEAUTIFUL DAY U2 MERrx^fl - uNirtiistL 
UDY (HEAR ME TDNISHT) MODJO univermi 
TENBD UN TRATO MALA RODRIGUEZ sufTXECo 



SKY SONIQUE 
EL QUE QUIERA ENTEHDER MAGO DE 01 lOCOmdtive 
I WILL SURVIVE GLORIA GAYNOR EPiC 
MUSIC MADONNA maver<CK,vvea 
YD TE VDY AMAR N SYNC iwmCMat. 
NOT THAT KIND ANASTACIA zpk 
AGAIN LENNY KRAVITZ viRGiH 

ALBUMS 

ALEJANDRO SANZ EL ALMA AL AIRE w£A 

U QftUA DE VAN GOGH EL VIAJE DE COPPERPOT 

ESTOPA ESTOPA ftRioi* 

AHA TORROJA & MIGUEL BOSE GIRAOOS wu 

LUIS MIGUEL VIVO /^ea 

HAN MANUEL SERRAT TARRES^ERRAT 

(CANCIONES) AF.miA 

MARK KNOPFUR SAILING TO PHILADELPHIA 

MfHfUSVim'VERSA. 

CKAYANNE SIMPLEMENTE Columbia 

MIRA QUE ERE5 CANALU AUTE MIRA QUE ERES 

CANAUA AUTE viRGiN^Atfo.A 
MADONNA MUSIC mvw:KV.-u. 



PORTUGAL 



(Portugai/AFP) 10;31j'DD 



ALBUMS 

UMP BIZKIT CHOCOLATE STARFISH AND THE HOT 
DOG FLAVORED WATER us vlrsa. 
lENNY KRAVITZ GREATEST HITS virgin 
PEAStJAM LISBON. PORTUGAL-MAY 23, 2000 

SON-r 

THECOfUtS IN BLUE kiiavjiuWarner 
JORGE PAIMA DA-ME LUME— 0 MELHOR DE 
JORGE PALMA meri:ub>.uniwebsai 
AlUANOftOSANl EL ALMA AL AIRE wanner 
MARKKNOPFLER SAILING TO PHILADELPHIA 

ENRIQUE IGLESIAS ENRIQUE interscoplun^versa. 
VARIOUS ARTISTS 20 ANOS DEPOlS AR DE ROCK 

SCORPIONS I, RERUN PHILHARMONIC MOMENT OF 

GLORY LW 



DENMARK 



; I FPl,' Nielsen Mafketmg Resea(Ch) lO'lS-'OO 



SINGLES 

VEO DU HVAO HUN SANE ROLLO & KING UEGA.tl>LL 
MY GOLDEN DANISH COaECTUH TUBBY GOLD Cwc 
HELPI'MAHSH CREAMY Lmi 
BEAUTIFUL DAY U2 uNivtaSAi 

TURN UP THE MUSK DJ ALIGATOR PROJECT t^fxemi 
AGAINST ALL OODS MARIAH CAREY FEATURING 
WESTLIFE SONY 

SEE THE DAY HYPERTRAXX Hot'EMi 
FlUTE BARCODE BROTHERS univerj*. 
LADY (HEAR ME TOKICHT) MODJO UNrvERSAi 
S.O.AP. IS IN THE AIR S O A P wjoa'SONy 

ALBUMS 

USSORENSEN ROSE recart^cmc 
SHU-BI-DUA 17 SHU-BI-DUA cue 
MADONNA MUSIC MAvERiCK,-wAflNen 
SMDKIE UNCOVERED CMC 
MARKKNOPFLER SAILING TO PHILADELPHIA 

UNiVtWSfll 

ENRIQUE IGLfSIAS ENRIQUE intcrscqpe. universal 

BtG FAT SNAKE RUNNING MAN ucGA,tOEL 
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LIMP BIZKIT CHOCOLATE STARFISH AND THE HOT 
DOG FLAVORED WATER i-niversai 
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LUIS MISUEL VIVO Warner 

ALEJANDRO SAMZ EL ALMA AL AIRE WARNER 

CHAYANNE SIMPLEMENTE SONr 
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RKAADO ARJONA GALERIA CARIBE ^Nv 
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LOSNOCHEROS NOCHEROS LMi 
LA MOSCA TSE TSE VISPERAS DEL CARNALVAL tMi 
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EDITED BY NIGEL WILLIAMSON 



PAUL SIMON and the veteran English folk 
singer Martin Carthy have finally ended 
a 35-year feud over the song "Scarbor- 
ough Fair." The public burying of the 




hatchet came on Oct. 25 during one of 
Simon's three London shows, « hen he in- 
vited Cai-thy onstage to duet on the song. 
The two men had not spoken since Simon 
& Garfiinlcers 1966 hit version of the tra- 
ditional folk ballad, which Simon learned 
from Carthy while Uving in London fi'om 
1964-65. Carthy always felt he should 
have been credited with the arrangement. 
"Paul rang me a couple of weeks ago," 
Carthy says. "We had a good talk, and he 
asked me to perform with him." Simon 
introduced Carthy by saying he had been 
"a great influence on us all," and the two 
men embraced warmly at the end of the 
song. "I wanted to let go of all the bad 
feelings," Carthy adds. "The fact that he 
was the one who picked up the phone 
meant a lot." 

NIGEL WILLIAMSON 

IN MAKING THEIR debut in February with 
the emotional ballad "She's Got That 
Light" on edel, the Hambui'g-based duo 
of Volcam Baydar and Vince Balirdt, 
who call themselves Orange Blue, took 
their time to reach the top. The tune 
climbed the sales charts for 20 weeks 
before peaking recently at No. 4, achiev- 
ing gold status for 250,000 copies sold. Its 
debut album, "In Love With A Dream," 
released last month, took off more swift- 
ly and entered the charts at No. 7. It 
includes the moving ballad "Can Some- 
body Tell Me Who I Am," which is slated 
as the ne.xt single. The song has also been 
chosen for the GSA soundtrack album to 
the Disney computer-animated movie 
"Dinosaur." ellie weinebt 

WITH THE VIDEO to debut single "Be There" 
appearing on Europe's MTV Dance chan- 
nel. New Zealand's DNE has astounded 
local industry execs, as the act has yet to 
sign a recording contract. The duo of Aly 
C and David Horizon first appeared in 
March 1999 on the TV show "Get Your 
Act Together." "We couldn't get a deal 
with any major label in New Zealand so 
instead approached Kane Massey of indie 
dance label Deepgrooves," Aly C says. 
Massey signed the duo's i)ublishing and 



backed them in a video grant application 
to funding body XZ on Air. The applica- 
tion was successful, and despite the lack 
of major-label backing, "Be There" went 
into rotation on New Zealand's No. 1 
dance station, Mai FM, while the video 
was picked up by Sky video channel the 
Juice after an MTV producer saw it on 
newzealandmusic.com. To date "Be 
There" is still only available to fans as a 
download from mp3.net.nz. 

DAVID McNICKEL 

DANISH GROUP Safri Duo has traded its 
classical music background for a combina- 
tion of ethnic percussion, dance, trance, 
and pop. Recently signed to Universal 
Music Denmark, the duo is being promot- 
ed under the banner "No More Mr. Nice 
Guy." Their white-label track "Played-A- 
Live" has clubs and radio D.Is scrambling 
to find a copy of the record, which has 
topped the Danish dance charts for four 
consecutive weeks. Universal has just 
released the single in Denmark. AMPM 
and Serious Records, in a major-indie 
deal, plan to release it in the U.K. in Feb- 
ruary, when Universal will also launch it 
in most European tenitories. "They're in 
the studio now working on an album that 
will be released in later April or early 
May," says the duo's manager, Michael 
Guldhammer. Meanwhile, the duo are 
making club appearances in which they 
haul 1.8 tons of percussion instruments 
onstage. chahles feebo 

HIP-HOP is rapidly leaving the un- 
derground to become one of South Africa's 
hottest musical forms — and there are few 
more skilled exponents of the genre than 
Brasse Vannie Kaap (BVK). As the 
name suggests ("Boys From The Cape"), 
BVK locates its hip-hop sound directly in 
the heart of Cape Tow"n's Cape Flats, 
where many blacks were relocated during 
apartheid. Afrikaans lyrics have not pre- 
vented BVK from performing to appre- 
ciative crowds both at home and abroad, 
including at Belgium's annual Pukkelpop 
festival. With an overseas distribution 
deal with Bang Records in the bag and a 
new album, "Yskoud" ("Icecold"), re- 
leased at home on Ghetto Ruff (distrib- 
uted by EMI SA), BVK is shaping up as 
one of South Africa's most exciting new- 
acts. "We want people to know that this is 
South African hip-hop music and we're 
proud of where we come from," says the 
group's Ready D. 

DIANE COETZEK 

CUTTING-EDGE British-Asian label Outcaste 
looks set to celebrate its fifth anniversary 
with its first gold album (100,000) in 
"Beyond Skin" by Nitin Sawhney. Fol- 
lowing the album's Mercui*y Music Prize 
short-listing and a recent BBC Radio 1 
live concert broadcast, "Beyond Skin" has 
become the best seller in the label's histo- 
ry. Sawhney also provides several tracks 
on Outcaste's fifth anniversary compila- 
tion "The First Five," released at the end 
of October. kwaki: 



BILLBOARD NOVEMBER 1 1 . 2000 



www.billboard.com 



73 



International 



Canadian Exec McBride Expands His Nettwerl( 



BY LARRY LeBLANC 

TORONTO— Undoubtedly one of 
Canada's most diversified music 
industrj- executives, Nettwerk Pro- 
ductions CEO Terry McBride is also 
widely respected for being a brilliant 
strategist, for being dedicated to his 
roster — ^and for being able to lay out 
the reality of positions without ego- 
based aggression. 

"Verj' rarely do I lose my temper," 
says the 40-year-old Vancouver- 
based manager and label owner. "I 
don't yell. I lay out the facts of the 
way I see the world and in\ate peo- 
ple to show me information which 
says differently." 

"Terry is able to take a good read 
of any situation because he under- 
stands marketing, promotion, and 
his artists," says Rich Fitzgerald, 
executive VP/GM of Reprise Rec- 
ords U.S. 

Co-owned by McBride and his part- 
ners Ric Arboit, Mark Jowett, and 
Dan Fraser, Nettwerk Management 
operates from offices in Vancouver, 
New York, and Los Angeles. The 
company hiis a staff of 20 (including 12 
managers) and handles .such Canadi- 
an highfliers as Sarah McLachlan, 
Barenaked Ladies, Moist, and Chan- 
tal Krexiazuk, as well as les.ser-knowTi 
Canadians Tara MacLean, Gob. 
r)elerium,andSUM41. 

The company also represents 
U.K. acts Dido, Groove Armada, and 
Mint Royal; Ireland's the Devlins; 
and California singer/songwriter 
Kendall Payne. 

Parent company Nettwerk Pro- 
ductions — owned by McBride, 
.Arboit, and Jowett — has been Can- 
ada's premier modern rock inde- 
pendent label for 16 years. A label 
staff of 100 works in its offices in 
Vancouver, New York, Los Angeles, 
and London. The label has released 
more than 150 albums by such Cana- 
dian acts as McLachlan, MacLean. 
Delerium, Skinny Puppy, and BT. 

"I don't make out a day schedule 
anymore," says McBride. "I start my 
day at home at 6:30 a.m. by cleaning 
off my E-mails, all of my interna- 
tional calls, and having a quick look 
at (Broadcast Data Systems] stats. 
When I walk into the office at 8 a.m., 
I'm available to eveni'body. I don't do 
day-to-day handling of acts. I do 
radio [promotion) and oversee label 
issues. There are managers here that 
oversee the artists on a day-to-day 
basis, and our live di\i.sion deaLs with 
agents and tours." 

A key step in the management 
company's development was the ad- 
dition a year ago of British veteran 
manager Peter Leak. "It has worked 
better than we both expected," says 
Leak, who helmed Dido's recent U.S. 
breakthrough and also oversees 
Payne, Groove Armada, and Mint 
Royal. "People here W'Ork in the 
same way I do. We all believe in 
building real artists' careers for the 
long term without taking short cuts." 

More than a year after Arista is- 
sued her debut, "No Angel," Dido's 
album has reached U.S gold status 
(.500,000 units), and the British 
singer has gone from plajing small 



clubs to midsize venues in the U.S. 

Latest to join Nettwerk's man- 
agement listings is top Canadian 
singer Kreriazuk, who signed on in 
October. "Terrj' has a real hunger to 
develop artists and clearly has a 
method in breaking records." she 
says. "I also think he can be sensitive 
to my needs as a sinEer/snng\mter." 

Columbia-affiliated C2 Records 
released Kre\iazuk's sophomore set. 
"Colom- Momg And StUl," in the U.S. 
in April, but it stiffed. Released in 
Canada in October 1999, the album 
has sold 169,000 units to date, accord- 
ing to SoundScan. The album is slat- 
ed to be relaunched in the U.S. in 
early 2001, but McBride concedes 
that America's modem AC fonnat is 
tougher to crack than previously for 
such female singer/songwriters. 

"I was surprised with the resist- 
ance we got with Dido," he says. 
"Many of these programmers have 
gone back to where they were before 
[female-headlined toiu-] Lilith Fair." 

In deciding whether to represent 
an artist, McBride says he considers 
first if he likes their mu.sic. Second, 
he must be sure that Nettwerk can 
help their project. Third, he and his 
management team must like the 
ai-tist personally. "They have to be 
professional and be honest." he says. 
"They can't be jerks." 

Operating at fii-st fi-om McBride's 
apartment, Nettwerk Productions 
was founded by McBride, .Jowett, 
and Brad Saltzberg as a production 
company to relaunch the flagging 
career of Jowett's owti gi-oup Moev. 
Nettwerk quickly tapped into the 
multifaceted Vancouver alteiTiative 
i-ock scene, and the label was soon 
handling industrial-style theatrical 
band Skinny Puppy and pop/rock 
combo the Grapes Of Wrath. 

However, in an era in which Can- 
ada's domestic music .scene was dom- 
inated by mainstream rock. McBride 
and his partners faced \icious media 
gibes from veteran Vancouver man- 
ager Bi"uce Allen, who then handled 
Brjan Adams and Loverboy. 

"When Bruce used to pan our 
label in the local press, Ric would get 
so upset," recalls McBride. "I'd say, 
'Who cares about Bruce Allen? He 
manages Brj'an Adams.' " 

Todaj', however. Allen, who still 
manages Adams today, as well as 
singers Anne Murray and Martina 
McBride and producer Bob Rock, 
leads the industry's cheerleading 
section for McBride. The two have, 
in fact, become buddies. Says Allen, 
"Why do I Uke Ten-y'? He's passion- 
ate about the music, and his micro- 
managing techniques are outstand- 
ing. He approaches [business] the 
old way in many ways but with the 
use of technologj'." 

"Bruce doesn't fall for anyone 
until they prove themselves," adds 
Allen's partner Sam Feldman, who 
operates Canada's liU"gest booking 
agency. S.L. Feldman & Associates, 
and co-manages .Joni Mitchell, the 
Chieftains, and Diana Krall. "TeiTj' 
proved him.self in a very big w-a.v." 

McBride earned his management 
spurs by piloting the breakthrough 



of McLachlan, as well as a career 
turnaround for Reprise act Bare- 
naked Ladies. In summer 1995, dm*- 
ing sessions for the album "Bom On 
A Pirate Ship." the band asked Mc- 
Bride to take over management; 
they w'ere his first management 
client not to be recording on Nett- 
werk. McBride immediately pulled 
back the release of the album. Then 
after its nm, he sold Reprise on hav- 
ing a live album ("Rock Spectacle") 
as a stopgap for the U.S. market 
while the hand prepared its next 
studio album. "Stunt." 

"The Barenaked Ladies I'eally broke 
through in the U5. by touring." recalls 
Fitzgerald. "What they were doing 
was not happening in America. Pop 
radio wasn't back ,vet. TeiTj' had the 
vision about 'Rock Spectacle' building 
a bridge to the next album. We were 
able to work 'Rock 
Spectacle' and sell 
700,000 units as the 
band was recording 
'Stunt.' Then with 
the single 'One 
Week' hum 'Stunt,' 
eventhing explod- 
etl. Had we not done 
'Rock Spectacle,' 
and if we had waitetl a yeai' for the next 
recoixl, it would have been like stall- 
ing all over again." 

"TtiTy single-hande<Uy turned oui' 
career around," says Barenaked 
Ladies co-singer/guitarist Stephen 
Page. "We worked haixl. but he made 
us work hard, and he showed us how- 
to do the light hard work. Every 
time we went back to a mai'ket, the 
audience would grow, and there 
would be radio, retail, and media to 



tie in with. He has strong relation- 
ships with (U.S.) radio stations." 

'Three yeai-s ago, to fuilher boost 
his acts in the U.S.. McBride intro- 
duced a micro-marketing strategy in 
which Nettwerk managers are 
responsible for airplay in specific 
regions. "I really like working ra- 
dio," says McBride. "I have about 60 
radio stations in the U.S. where I 
can ask music directoi-s to consider 
plajing a recoi-d 8-10 times a week 
to see what kind of reaction they get. 
The trick is to know when to back off 
if something isn't happening." 

"One of the reasons Terry is so 
successful is that he uses the old- 
fashioned grass-roots method of 
breaking an artist." says Leslie 
Fi-am. music dii-ector at modem rock 
WNNX Atlanta. "As a result, we 
were there ver>' early on for Sarah 
McLachlan and Barenaked Ladies." 

"Some of the best managers now 
deal with radio like Terrj' does," says 
Oedipus, music director of modem 
rock WBCN Boston. "Terry, of 
course, has done an amazing job for 
us with the Bai'enaked Ladies and 
Sarah McLachlan. I also have high 
hopes for Tsira MacLean." 

With the overseas profiles of 
Barenaked Ladies and McLachlan 
building; with recent breakthroughs 
by Delerium with its McLachlan- 
pcrfoiTned single. "Silence." and by 
Dido; and with management of sev- 
eral U.K.-based acts. McBride says 
he intends to ftirther increase Net- 
twerk's presence in the U.K. 

"We have been in discussions with 
people there for about 18 months, 
but we haven't found the right pait- 
nership," he says. 



AUSTRALIAN OPERATION IN DOWNLOADS TRIAL 



(Continued froffi page 69) 

hardware manufacturers and tele- 
communications companies. 

According to the Bureau of Sta- 
tistics, Australia's PC penetration 
stands at 46*3 of households and 
a6'7c of the adult population with 
Internet access. Music accounts for 
235f of total online sales, which are 
expected to reach $1 billion Aus- 
tralian ($520 million) this year. 

BMG's technological partners in 
the trial are WiredRecords.com (a 
joint venture between online retail- 
ers Sanity.com and ehyou.com, 
which provides technology solu- 
tions and w'holesales music in digi- 
tal form to other E-tailei-s) and Sin- 
gapore-based digital rights 
management services company 
MERCURiX. The latter is utilized 
by BMG's Asia Pacific operations 
and is a core partner of InterlVust 
Technologies, which was used in 
BMG Entertainment's Oct. 10 U.S. 
launch of its paid-download initia- 
tive (Billboard, Oct. 21). Says PhiUp 
Wu, COO at MERCURiX, "This 
effort is therefore on par with other 
sophisticated pilots being cai-ried 
out in the U.S. and EiU"ope." 

Adds Domenic Carosa, director 
of WiredRecords.com. "What 
[Wired] is doing is offering tech- 



nology to record companies. Our 
technology makes people buy a 
license to pay for music from the 
Internet." Wired is negotiating 
with other companies and expects 
to announce trials similar to 
BMG's in the first quarter of 2001. 

BMG expects to announce more 
technology partners by the time 
the trial begins, including "a major 
telco," says Prescott. Industry 
sources suggest this telco is Tel- 
stra, the country's largest with 1 
million customers. 

BMG's online releases will in- 
clude such key international sellers 
as Santana, ^Vhitney Houston, and 
Christina Aguilera, as well as local 
big names like .John Famham, You 
Am I, Bachelor Girl, and Wendy 
Matthews. 

Other titles being made avail- 
able will come from Festival 
Mushroom Records (FMR). which 
WiredRecords.com has exclusive 
rights to administer online; in Aus- 
tralia. BMG and FMR co-own dis- 
tributor BFM. Although a list of 
FMR artists involved in the trial 
is not yet available, FMR has a 
catalog of 4.000 tracks from such 
acts as Kylie Minogue. Christine 
Aim. and Yothu Yindi. 



Virgin Sweden 
Tn Export Dance 
From Svel( label 

BY JOHANNA OLOFSSON 

STOCKHOLM— A liciMising deal 
stnick between Virgin Sweden 
and Stock]i(ilm-bai*d label Svek is 
being liailed by industiT observers 
here as a long-awaited stamp of ap- 
proval from the major-label com- 
munity for cutting-edge dance 
music. 

Tile Svek deal incorporates an 
initiiil trial element, involving the 
multi-arti.'-t compilation ".(VllexThe 
Rain," released here Oct. 16. The 
two companies will negotiate the 
teiTOS of their longei^terrn deal af- 
ter evalviating the performance of 
the album. Tile licen.sing move is 
one of the first major develop- 
ments at Virgin since Asa Tom- 
erjd — foiTOeriy managing dawtor 
at Jive/Zomba in Stockholm — 
joined as managing dii'ector last 
year. Torneryd appointed Klas 
Lunding. who launched the 
Telegram label (which .signed such 
acts as Papa Dee. Rob'n'Raz, and 
Leila K.), her deputy managing 
dii'ector. 

Svek is locally recognized as one 
of Sweden's mo.st important 
som-ces for jazz- and disco-infiised 
house; it has also recently broad- 
ened its repertoire scope to 
embrace more left-field and elec- 
ti-onica act.s. Tlie licensing deal for 
"After The Rain" covers some 20 
countries globally, including the 
U.K., Fi ance. Australia, Japan, 
South Afiica, and Canada. 

In the U.S., Virgin intends to 
vvoi-k the album at club level before 
setting a commercial release date. 
Svek owner .Stephan Giieder says, 
"We have encountei"ed complica- 
tions in releasing [the album] in the 
U.S. at the moment. It's a question 
of marketing." 

Adds Tftrneiyd, "Stephan will 
hopefully create a buzz [in the 
U.S.] by mailing records to club 
DJs. and then well see what the 
next step will be." Vu'gin lacks an 
international exploitation deiiart- 
ment in Sweden, but outside its 
home territorj', the local affiliate is 
coordinating marketing efforts 
(excluding the U.S.) with the inter- 
national department at its si.ster 
company m Paris. 

One imusual aspect of the ticens- 
ing deal is that, while Virgin gets 
the rights to Svek's CDs. the dis- 
tribution of its much-sought-afl«r 
vinyl output will continue to be 
handled in-house in collaboration 
with distributors Goldhead (in 
Sweden) and Ideal (for the U.K. 
and the rest of the world). 

Svek was kiunched in the spring 
of '97 by the Swiss-bora Grie<ler. It 
Wiis far from the first outlet for 
electronic music in Sweden, but the 
unique sound forgwl by the label 
and its praiucers quickly earned it 
a re'pimition on the club scene. 

f Cinitin tirii (in ])<l(te A'j) 
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The Spanish Market Looks 
To Export Artists 

Internal Growth Continues, As We Country Tiims Toward Global Success 




BY HOWELL LLEWELLYN 

MADRID — How many Spanish 
artists have made an impact on the 
sales charts of other international 
markets in the past year? Certainly, 
there are a few — Jarabe de Palo and 
Tonino Carotone in Italy, Hevia in 
Hungary and Germany, Alejandro 
Sanz in several countries and long- 
standing favorite Joaquin Sabina in 
Latin America. 

But, for a country 
that has had sustained 
growth for most of the 
past 15 years and is 
now the world's eighth- 
largest music market, 
Spain has had limited 
success exporting its 
artists around the 
globe. 

And look no further 
than its southern 
European neighbor, 
Italy — with a smaller 
national music market 
to boot — to grasp the sa 
point. Andrea Bocelli, 
Eros Ramazzotti, Laura Pausini — 
all of these Italian artists are multi- 
million international sellers. 

BECOMING A MUSIC EXPORTER 

"It's absolutely tine," says Jesus 
Lopez, president of AFYVE, the 
Spanish label association, and also 
president of Universal Music Spain 
and Portugal. "Spain has never 
been a real player in the Anglo mar- 
ket. We have had successes, but, in 
general, they've been isolated 
coups." 

"The problem is that, after so 
much internal success and climbing 
the 'world market league,' the 
Spanish music industry has rested 
on its laurels and lost its competi- 
tive edge at the hands of the U.S. 
and Latino industries," says Jos6 
Maria Camara, president of BMG- 
Ariola. 

"Spain enjoyed great internal 
growth and didn't feel the need to 
look further afield," adds CAmara. 
"We've fallen asleep after getting 
drunk with success at home during 
15 years of growth." 

Another leading industry execu- 
tive, Rosa Lagarrigue, president of 
management company RLM Pro- 
ducciones, concedes, "Spanish 
artists in general make records the 
way they see fit, without interfer- 
ence from marketing people or a 
.sense of what is .selling or what is 
not selling outside Spain." 

There are many reasons for the 
development of this paradox. There 
are also good reasons to think that 
the situation will soon change and 
that Spain will again become a sig- 
nificant music exporter. 

"Spain was a major music 
exporter in the '70s and '80s, espe- 



cially to Latin America," says 
L6pez, who worked in the Miami 
music industry for many years 
before returning to Spain to take 
over at Universal after the merg- 
er with PolyGram. He cites as 
examples Raphael, Julio Iglesias, 
Dyango, Nino Bravo, Los Bravos, 
Los Canarios (led by a young 
Teddy Bautista, now executive 
president of authors' and publish- 
ers' society SGAE and 
of CISAC) and Los 
BrincoB. "But with 
domestic success in 
the '90s, Spain stopped 
being an exporting 
nation, by and large," 
he says. 

For both L6pez and 
Camara, the blame lies 
essentially with the 
very record industry 
of which they them- 
selves are among the 
leaders. "The industrj' 
iz here has invested less 

in aitistic development 
than it should and has no real \n!!u- 
al dimension," says L6pez. 

VIDEO AS A TOOL 

Although MTV 
Espana finally launch- 
ed in September and 
there are a couple of 
domestic music TV 
channels on Spanish 
digital TV platforms 
via satellite, hdpez 
insists that tv still 
largely ignores music. 
(In an ongoing debate, 
TV channels argue 
that the few music 
programs they do 
show have low rat- oov 
ings.) 

"Spain is notoriously slow at 
understanding the need to use 
video clips to sell records," says 
L6pez. ""This failure to grasp the 
visual dimension affects consump- 
tion directly. How can we send an 
artist to Germany without a good 
backup video? Italy has always 
understood the video as a market- 
ing tool. Spain is backward as a 
music industry — we even have far 
fewer music radio stations than 
most of our neightwrs in Europe." 

RLM's Lagarrigue, who has 
offices in Miami and Mexico City 
and manages artists such as Sanz, 
Miguel Bose and Ana Torroja, says 
a major Spanish defect is that, as 
soon as artists score at home, the 
labels aim them at Latin America, 
"our second natural market that 
speaks our language." 

"Italy, for example, does not do 
that," .says Lagarrigue. "As soon as 
they have a hit, they will ti->- Ger- 
many or another Euroj^ean countrj'. 




The Italians are fabulous at selling 
their product," she says. 

This means Spanish artists are, 
in a sen.se, driven by an incentive to 
triumph in Latin America, as well 
as, lately, U.S. Latino markets, 
"unfortunately before looking at 
Europe and Asia," saj's Lagarrigue. 

Claudio Conde, president of 
Sony Music Entertainment Spain, 
says Spain-based labels could ben- 
efit by a better coordination with 
the parent Latino labels in the U.S., 
such as Sony International or WEA 
Latina. 

"The Latin American market has 
grown so fast that it's overshad- 
owed Spain's performance," he 
says. "The Latino phenomenon cer- 
tainly exists in Spain, but Spain 
barely exists in the Latino world, 
apart from some pop product, such 
as Alejandro Sanz." 

BMG's Camara is clear about 
what needs to be done. "What has 
happened is our fault, and it is 
absolutely necessaiy that, with all 
humility, we redefine the market as 
a global one and not a local one," he 
says. "The [Miami-based] Latino 
industrj' speaks of the Latino mar- 
ket in global terms, but we in Spain 
still have a local vision — 
that our market is Spain 
and, if lucky, Latin 
America, too. 

"The industry must 
explain to the creative 
community that the 
rules have changed, 
because the market has 
changed as the frontiers 
have disappeared," says 
Camara. "I sub.scribe to 
the view that we have 
to understand that we 
have lost weight in 
[Latin] America, because 
our error has been setting down 
frontiers. Before, there was no 
Latino music in Germany. It was 
rock and pop, as everywhere else, 
but now there is a strong Latino 
segment in the German market." 

NEW FRONTIERS 

One new industry executive who 
is fully aware of this and the need 
to avoid the problem is Jaime de 
Polanco, CEO of the music con- 
glomerate Gran Via Musical 
(GVM). Polanco says Spain's failure 
to export its music "seems to be due 
to the physical frontiers that the 
labels place in front of themselves, 
as if the Spanish market ended at 
Portugal and France [Spain's two 
land boi-ders). But language has no 
frontiers, and there are now some 
450 miUion people around the world 
who are Spanish speakers." 

At the inaugural Latin Grammy 
Awards ceremony, SGAE's Teddy 
(Continued on page 78) 



Portogal's Year 
Of Transition 

During 2000, The Music Industry Has Come To Tern 
With Cash-Short Consumers And A Fickle Economy 




BY TERRY BERNE 

LISBON— During the past three 
years, Portugal has seen the peaks 
and valleys of music-industry suc- 
cess. While 1998 marked the culmi- 
nation of nearly 20 years of uninter- 
rupted growth, 1999 was the year 
the bonanza finally faltered. And 
2000 will be remembered as a year 
of transition, in which the Por- 
tuguese music business came to 
terms with cash-short consumers 
and a fickle economy. While Portu- 
gal's economy is growing by fits and 
starts, there is less 
money to spend on 
luxuries like music. 

A modest recovery 
of 5% in retail value 
seems likely for Por- 
tuguese music sales 
this year. But, accord- 
ing to Portugal's I FPI 
affiliate, AFP, which 
includes the major 
labels and 10 indepen 
dents, the 1S% rise in 
unit sales enjoyed in 
the boom-year 1998 is 
but a dim memory. 

Unit sales of CDs 
are down nearly 6%, while both full- 
price cassettes and the CD single 
have all but disappeared, down a 
staggering 57% and 41% respec- 
tively in relation to the same period 
last year. On top of this, domestic 
repertoire's market share continues 
to slide, hovering just below a mea- 
ger 16%. As a result, \irtually all the 
major labels are cutting back on 
their local rosters. 

Further adding to the sense of 
suspense, two of the majors — BMG 
and Universal — suffered changes in 
top management, while indepen- 
dent Movieplay awaited word of a 
possible Warner buyout. 

Increasing the share of domestic 
repertoire represents the Portuguese 
music industry's biggest challenge for 
the years ahead. Local music has 
never enjoyed the popularity at home 
that national product has in neigh- 
boring Spain or Italy, for instance, 
where it typically represents about 
half the market. In Portugal, local 
repertoire rarely tops 25% . 

Veteran acts like Paulo Gonzo, 
Pedro Abiimhosa, Delfins, Rui Veloso 
and GNR continue to be popular but 
are inconsistent sellers. Referring to 
sales of 2.50,000 scored by Gonzo's 
1997 "Quase Tbdo," Sony managing 
director Carlos Pinto points out, 
"We're not achie\ing sales like that 
anymore. Local repertoire figures 
depend on the success of one or two 
albums that sell extremely well. I'm 
confident things will improve, but I 
don't see domestic music's market 
share going from 1.5% to .50%." 



PINTO 



BUDDING TALENT 

Theories abound as to why inter- 
national pop/rock dominates the 
national market. As a small country 
with a tradition of discovery, Por- 
tugal has always set its sights 
beyond its own borders. Some also 
note that the idea of pop culture 
never really took root in Portugal 
as it did in countries such as Swe- 
den and Holland. 

"People here tend to take notice 
of artists only when they become 
popular abroad; it's the Portuguese 
mentality," offers Jo4o 
Serafim, managing 
director of Movieplay. 

Whatever the reason, 
it's certainly not for lack 
of local talent — from a 
new generation of fado 
singers with budding 
international careers, 
including Dulce Pontes, 
Misia. Fili|>a Pais, Cristi- 
na Branco and Caman^, 
to intelligent, highly lis- 
tenable rock by bands 
such as Santos E 
Pecadores. From the 
soulful Sara Tavares. a 
young Cabo Verdean who sings in 
EngUsh, to the captivating contem- 
porary folk of Anabela, Portugal 
offers as many potential internation- 
al artists as most other European 
countries of its .size. 

Lisbon's electronica scene, with 
DJ Vibe's Underground Sound Of 
Lisbon and Cool Hipnoise leading 
the assault, is already lapping at 
international shores. The potential 
of Portuguese hip-hop is gaining 
impetus, as evidenced by edel's fine 
collection of Luso-flavored toasting, 
"Trabalho Para Casa," and by 
sophisticated Afro-rappers SSP. 

The African influence of sophisti- 
cated Afro-pop artists from Angola 
and Mozambique — Bongo and Filipe 
Mukenga come to mind — is begin- 
ning to draw the future of Por- 
tuguese music. This is not to men- 
tion Portugal's bigge.st export since 
Vasco da Gama, Madredeus, which 
has sold more than 2 million albums 
worldwide, accoi-ding to EMI. 

PIMBA MINIS SELL 

Ever since Universal's English- 
language act Silence 4's first album, 
"Silence Becomes It," went six 
times platinum in 1998, a plethora 
of bands singing partially or exclu- 
sively in English have been signed. 
Silence 4's sophomore effort, "Only 
Pain Is Real," topped Portugal's 
album chart almost immediately 
and held its pole position for sever- 
al months after its June 2000 
release, confirming the group as 
(Continued on }mge 76) 
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more than just a one-shot deal. 

"Portugal is more on the international agenda all the 
time, and beyond music with Portuguese roots there's 
quality pop-rock sung in English that could easily be mis- 
taken for acts from London or New York," says .Jesus. 
L6pez, president of Universal Music Iberia. "After all, 
these artists are steeped in Anglo-American pop." 

Still, some in the industrj' are uneasy with the trend. 

"There's a lot of unique talent in Portugal," afBrms EMI 
president David Ferreira, "and it's their uniqueness that 
will attract international consumers. I personally feel that 
southern European countries develop strong talent that 
loses its character when sung in English. There are cul- 
tural reasons why someone like Eros Ramazzotti is 
exported singing in Italian. Our goal is to target world- 
music audiences with our product, not the pop market." 

Sony's Pinto agrees: "The success of English-language 
bands like Silence 4 will not promotef local pop." 

Local pop itself is a slipperj' concept when applied to 
Portugal's skewed music trade. Many of the 43 labels gath- 
ered under the banner of the Associacao Fonografica Inde- 
pendente (AFI) specialize in a brand of local light pop, 
known somewhat derisively as piniba. Sold mainly on 
minicassettes at street fairs, gas stations and other out- 
lets beyond the purview of AFP market figures, some of 
the.se acts regularly sell half a million minicassettes. 

Sales of this often regional fare is estimated to repre- 
sent as much as 40% to 50% of the entii'e music market, 
which would more than double the official AFP numbers 
for domestic repertoire. Moreover, as Warner Music Por- 
tugal managing director Daniel de Sousa points out, pimba 
has evolved from its beginnings as poorly produced and 
packaged product to compete in everj' aspect of the busi- 
ness, and it dominates the few .spaces allotted to music on 
TV. Clearly, any serious sur%'ey of Portugal's music econ- 
omy cannot ignore such a large parallel market. 



The two best-selling domestic albums of 1999, Santamaria's 
"Sem Limite" and "Ficarei" from Anjos, were both released by 
aggi-essive indie Vidisco, Portugal's fastest-growing label, which 
specializes in local pop and dance music and commands the TV- 
advertised compilation market. The company, which boasts more 
than two dozen acts, can also claim a hefty 32% of local reper- 
toire, just behind EMI vjith its enormous domestic catalog. Its 
success with local music, which propelled it to 12% of the total 
market — on par nnth the majors — underlines the importance of 
national product despite the difficulties of the sector. 

RADIO SUPPORT SOUGHT 

The peculiarities of the Portuguese market start with its size. 
Leading market researcher Marktest puts the active consumer 
base at 7.5 million people out of a total population of 10 million. 
Estimates by London-based IFPI fix the total value of the music 
market at near .$177 million (U.S.) for 1999, with a per capita 
music spend a low $17 (U.S.). 

"For most ai-tists, it's difficult even to survive," says EMI's 
Feireira. "Unless you're one of the lucky few who reach the top 
30, it's tough to recoup costs." 

The di.sap|jeaiTmce of the single also means that artists must be test- 
ed and promoted thixiugh albums, which aflds to casts. A limited num- 
ber of media outlets, be it piint or broadcast, is another handicap. 

"It's very hard to develop new acts," says edel managing direc- 
tor Peter Cooper, who arrived in Portugal ti-om the U.S. just over 
a yeai' ago. "In the States, if one modem-rock station is uninter- 
ested in your product, you can go to another one. Here, there's 
nowhere else to go. And the market simply can't absorb more 
than a certain number of new acts." 

Not only is it hard to expo.se talent, it's easy to become overex- 
posed once an arti.st has become successful. "There's no real tour- 
ing market," notes Ferreira. "A populai' artist is very likely to have 
to perform in the same places for the same people everj' time out." 

Retail, following the entry of hj^ermai-kets in the sector over 
the last several years, is also experiencing a period of transition. 



Although hypermarkets add con.siderably to retail value, 
charges that they have no respect for the product are com- 
mon. Universal's Lopez lauds improvements in distribution 
throughout the country, while Warner's de Sousa points out, 
"While record companies represent about 1% of the hyper- 
markets' bu-siness, they represent 50% of ours." Specialty 
shops as well as chains are suffering as a consequence, but 
that won't .stop French retailer FNAC from adding two 
stores this year to the pair it already has in Lisbon and Opor- 
to, nor Spanish retail giant El Corte Ingles from opening its 
first store in the capital. 

The problem most cited by label executives is the reluc- 
tance of radio to support new and local artists. Pinto 
believes the problem is a major source of frustration in 
the industry. "Radio in this country must change," he 
asserts. "They have to play more new music, or even radio 
itself will start suffering." He proposes industry-wide dis- 
cussions with radio to try to resolve the conflict. 

Despite Portugal's real problems, the industry has rea- 
son to be optimistic. 

The local collection society, Sociedade Portuguesa de 
Autores (SPA), celebrating its 75th birthday this year, 
does all it can to promote the countrj''s music abroad, and 
has pre.sented showca.ses at MIDEM in both Cannes and 
Miami in recent years. With theintemational success of 
Madredeus, Dulce Pontes and projects like Movieplay's 
indispensable "Onda Sonora, Red Hot & Lisbon," aware- 
ness of Portuguese music has never been higher. 

"The most positive aspect of the Portuguese music 
scene is that you can still find so many new and talented 
artists," says BMG's Caspar. "Every month, some label 
.starts working a new artist." 

Universal's Ldpez concurs: "The new fusions of Por- 
tuguese music w ith African music from Angola, Cabo 
Verde and Mozambique are beginning to create a new con- 
cept of what Portuguese music has to offer." 
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Bautista said, "We must he aware that the Latin Gram- 
my event represents a great opportunity to promote 
our [Spanish] artists, and I thinli that the record labels 
here have not understood the great importance that this 
has." Bautista said that Spain was the world's biggest 
Latino music market, followed by "Brazil, Mexico and 
the U.S., and we in Spain could end up having a great 
influence if we proposed to do so." 

But Spain's liu-gest and most influential daily newspaper, 
Kl I'aiK, reported that "the Spanish presence [at the 
Latin GrammysJ is barely noticeable. ..the Spaniards 
here seem somewhat alien to a world and cultural uni- 



verse that, sharing the same language, they still do not assume 
as their own." 

Camara was one of a handful of Spanish-industry e.xecu- 
tives who attended the ceremony. "There was a spectacular 
drought of Spanish presence compared to that of other coun- 
tries," he says. "But it was a pleasure to see Teddy Bautista 
and other SGAE executives there, as well as the VP [Luis 
Mendo) of the artists' association AIE, doing their utmost to 
promote Spain." 

In an El Pais analysis of the Latino contribution to the 
electronic-music scene, music writer Luis Lies wrote, "As 
almost always, we are the poor brothers in the picture. When 
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we could have taken advantage of the situation as the 
bridge between our l^atin American brothers and Euro- 
pean technology, Spanish electronic-music projects have 
preferred — at least until recently — to copy what came 
from outside, neglecting our immense Latino musical 
heritage." 

KlUER BARBIES AT POPKOMM 

Lagarrigue is not so pessimistic about recent achieve- 
ments. "In the eai-ly '90s, with aitists such as Mecano sell- 
ing 1.2 million units outside Spain in Europe alone, plus 
the success of Heroes del Silencio, Miguel Bose, .larabe de 
Palo, Hevia, Ro.sana, Luz Casal and so on, there is no 
doubt that the Spanish industry is developing arti.sts inter- 
nationally," she says. 

"Add to this the promotional work under way now with 
artists .such as Ketama, Estopa, Dover, Melon Diesel and 
Carlos Niiftez, and this is talking only about Europe, I 
think work is being done," says Lagarrigue. "Then, if we 
include Latin America and look at the success of artists 
such as Bosi, Joaquin Sabina, Caf6 Quijano and Joan 
Manuel Serrat, plus the 10-miihon worldwide sales of Ale- 
jandro Sanz, then the picture isn't so gloomy." 

But Lopez insists that truly international Spanish 
artists over the past 10 years have been few and far 
between. Sanz is the nearest Spain has to a supei-star, and, 
in September, sold an amazing 1 million copies of his new 
Warner album, "El Alma Al Aire," in its first week of 
release in Spain alone. But, as Uli Grossmaas, director of 
Cologne's annual music trade fair PopKomm — Europe's 
largest in terms of visitors — said during a September visit 
to Seville, "He is still not in the Ricky Martin class — 
nobody knows who he is in Denmark or Sweden." 

Grossmaas complained about the lack of Spanish miy or 
label bosses at his event compared to those from other ter- 
ritories, and said it was a symptom of Spain's difficulty in 
having an international projection. He said it was a shame, 
in view of "northern Europe's hunger for Latino music, 
which Spain should take advantage of." 

Spanish acts that played at PopKomm did very well, 
including Ketama, Dover and indie act Killer Barbies. 
The latter is an example of how Spanish artists can do 
well in spite of poor support in Spain. Released on Ger- 
man indie Drakkar, the new album "Bad Taste" has sold 
nearly 50,000 units in Germany, where a video of the 
album's first single, "They Come From Mars," was 
among the favorites on German music TV network Viva 
for weeks. 

Of the 1.65 million units of Hevia's "Tierra De Nadie" 
sold by EMI, more than 1 million were moved outside 
Spain. It went No. 1 in Italy (375,000 units) and Hungary 
(55,000) and sold in Germany (135,000), France (50,000), 
Denmark (40,000), Japan (30,000) and New Zealand 
(14,000). 

A NEED FOR TEEN 

Lopez says one problem in Spain is that the "teen boom" 
phenomenon has not arrived as it has in many other ter- 
ritories, especially the U.S. "This year has been one of 
recychng, with hits for Abba, Barry White, Tom Jones and 
Spain's Bertin Osborne," he notes. "Spain is selling to the 
.30-plus demography; we're not reaching the teenagers too 
well at the moment." 

So what does BMG's Camara think the solution is? 
"First, we must recognize the reality that the rules have 
changed. Second, we must change our own rules to con- 
ceive the market as global and no longer just local. And 
third, the rest will just happen," he smiles. "The alarm 
is sufficiently important not to have to seek excuses. I 
haven't got the slightest doubt that this is going to 
change. The talent in Spain is there; we have the lan- 
guage and rhythm. Anyway, if we do not improve our 
competitive strength abroad, the Spanish market will 
slump." 

L6pez is also confident. "I am convinced that, in the next 
five years, Spain will again be a great music exporter, as 
it was in the '70s," he says. "The domestic market contin- 
ues to perform well, improving by 9% in value in the first 
six months of this year, and by 21% in unit sales, even 
though much of this was budget Unes. What the industry 
must do now is increase its market activity and interna- 
tionalize our artists." 
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J&R To Air Live loteroet Radio Sliows 

Outlet BuHds In-Store Studio, Lures DJ Scelsa To Launch Project 




BY LIANA JONAS 

NEW YOKK^J&K Music World hits 
paitaerwl with ArlistEnt/PatroNet, a 
newly formed online music net- 
work/artist subscription label, to 
broadcast live radio shows over the 
Internet from the do«Tito\™ Manhat- 
tan supei'stoix'. 

The I'adio shows will be broadcast 
from a newly built in-store studio, 
which will also serve aA the home for 
an expanded Internet i-adio network, 
called Patix>Net Radio. 

ArtistEnt/PatroNet is o^Tied by 
Sheridan Square Enteit;»inment ;uid 
was founded by Danny Goldberg, 
C&P Partnei-s, Todd Riinrigi-en, and 
Stuart Shapiro. It will provide its 
lineup of Internet radio progi-ams to 
be broadcast live from the store, 
beginning with Vin Scelsa's "Live At 
Lunch." 

Scelsa, a professional DJ of more 
than 30 yeai^s, is renowned for his free- 
form radio format and eclectic 
playlists. His show, which had been 
brcKuicast from his New Jersey-based 
studio three times a week, will now 
originate live from 
J&R twice a week 
and once fixim New 
Jersey. 

In addition to the 
targeted audience 
of lunchtime com- 
puter listeners, in-store shoppers at 
J&R will also have the opportunity 
to heal- "Live At Lunch" in real-time, 
thanks to the studio's connection to 
speakers positioned throughout the 
retail space. 

The debut biwidaist is scheduled for 
noon-3 pm WednesiJay (8). TTie three- 
hour show will be canied live on the 
Internet at jandrcom and artistenl.com. 

Sue Bryan, GM of J&R Music 
World's music and video division, 
explains that the partnership helps 
"associate ourselves with the type of 
music and wide variety that Vin Scel- 
sa plays. He plays what we caiTj- in 
oin- store, and that will be beneficial to 
us. Our customer base, when it comes 
to pop mu-sic, I? looking for that deep 
catalog and new releases that are sort 
of oflf tho beaten path. Wo foc\ that thLs 
is going to help us touch on more of 
those types of customers who appre- 
ciate the fact that we carry all these 
types of titles." 

Bryan goes on to dte "BET On Jaffi/ 
J&R Artist Of The Month" as the 
impetas behind Pati-oNet Radio. The 
monthly cable progi'am, w-hich fea- 
tures intei*views with and perform- 
ances by jazz artists. Is filmed on loca- 
tion from the J&R storefront and 
continues to broadcast on the music- 
and-entertainment channel. 

"We met with Danny Goldberg 



I president of .Artemis Records and 
CEO of AitistEnt/Pati-oNet] several 
months ago," Biyan explains, "and he 
was talking about ArtistEnt and what 
he was doing with Internet radio, 
which we have a high interest in 
because of oui' Web site. We said, "Hey, 
why don't we do live i'adio fi-om our 
store? You know, we've done TV.' And 
they said. "Well, maybe we can have 
Vin Scelsa do some shows.' " 

In order to accommodate an Inter- 
net-radio broadcast studio, J&R 
cleared out retail space — ^900 square 
feet of it, once home to cassettes — on 
its second-floor pop-music outlet. 
There is an engineering i-oom, a live 
i-oom with DJ capabilities, and Scelsa's 
room, which Ls for his exclusive use. 
Biyan re|x>!ts that J & R is banking on 
the veteran radio personality's popu- 
larity and broad following to drive 
additional ti-affie into the downtown 
.store. 

"People who are fans of Vin Scelsa 
and the music that he plays are going 
to have another reason to come to J&R 
or spread the w-ord on what J&R is 
about," Brj'an says. "He's going to 
have many aitLsts come in for inter- 
views. This offers them a unique 
opportunity to not only be interviewed 
by Vin but also to be in a retail envi- 
ronment where their CDs are right 
there, where they can have an imme- 
diate impact on people knowing about 
their releases that are out." 

According to Bryan, artists who 
apiKar on "Live At Lunch" will have 
their products merehandised in the 
store and promoted in J&R's advert- 
ing. Show participants will also be 
given ink in the retiiiler's publicatioas, 
such as its .successful catalog, which is 
sent out nationwide everj' six weeks, 
at 2 million copies a mailing. 

In-store signage will also be devot- 
ed to "Live" guest artists, as will a 
front-of-store waterfall di.splay. The 
latter will also feature Scelsa's sug- 
gestions for the week, calleti "Yin Rec- 
ommends." These titles, Biyan adds, 
will be posted at J& R's Web site. 

"Once the studio goes up live and we 
have artists in," Brj'an says, 'that will 
be a click on our main pai^e. Current- 
ly, we have a link on his site [artis- 
tent.com]. Off of [Scelsa's] list of rec- 
ommended CDs, there is a Buy Now- 
button for each selection that links to 
J&R. In the future, we are looking to 
do tie-ins with some of our suppliers of 
electronics and computere and find tlif- 
ferent ways to promote them through 
ArtistEnt." 

"J&R is known for tremendous 
diversity for the music they carry in 
their store, on its Web site, and in their 
catalog," PatroNet Radio co-creator 
Goldberg says. "So their audience 



includes people wiio w ould hsten to 
Vm Scelsa's show. They can help mar- 
ket the show by ex]x)sing to their mail- 
ing list, and in thcii- advertising and 
people who go on their W'eb site, the 
existence of a show. And Vin has con- 
stituencj' in the media and among his 
fans, who will focus theii' attention on 
J&R." 

According to Goldberg, while the 
focus now remains on marketing "Live 
At Lunch," the tw^o parties have dis- 
cussed E-commeree and marketing 
ideas. 

"As the show builds an audience, 
w'hen it has a cf)hei"ent demogi-aphic," 
Goldberg explains, 'there ai'c going to 
be ailvertisers who want to sell to that 
demographic, whether it's conven- 
tional adveitising or E-commei"ce. 

''There's tremendous emphasis in 
the Internet economy on technologj' 
and dLsti'ibution capability," he contin- 
ues. "But what ultimately diives any 
type of media is the intense connection 
between the audience and the content 
itself once it's delivered to them." 

"It's admirable that they are will- 
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ing to take away space from shelf 
items and put a block studio in 
there," says Shapiro, president of 
ArtistEnt/PatroNet. "It really 
shows that the value of content — 
live aitists, in-store signings, traf- 
fic, marketing, new releases, origi- 
nal live mu.sic — is perceived by J&R 
to be worth more than the sales" 
that space previously provided. 

When the Internet broadcast facil- 
ity is not in use by Vin Scelsa and 
ArtistEnt/PatroNet, Bi'>'an reports 
that J&R projects doing promotions 
with other radio stations. Jazz WBGO 
New Jersey and modem-rock outfit 
WLIR New York — both sti'eamed at 
jandr.com — have expressed interest 
in doing live Internet broadcasts from 
the store. Recoi-d labels, according to 
Bryan, have also inquired about hav- 
ing their artists do Internet radio 
shows from J&R. In fact, Bryan 
states that the retailer would not 
"rule out" the possibility of creating 
its owTi original content. 

"It's really all about the miLsic," says 
Brj'an, returning to the project's ini- 
tial intent. "We're really not looking to 
necessarily make money off of Vin 
Scelsa or any of our endeavors. We 
want to have the image of being 
involved in bringing more diverse mu- 
sic out there to everyone. That's who 
we want to be." 




Drumming Dummy. Crash Test Dummies percussionist Mitcii Dorge gave 
drumming lips to musicians recently during Prairie Music Week at the Delta 
Bessborough Hotel in Saskatoon, Saskatchewan, as three Canadian distributors 
watched before a session on getting indie CDs to retailers. Shown, from left, are 
Jack Schuller. president of Festival Distribution; Dorge; Melanie Creek, represen- 
tative for Spirit River Distribution; and Patrick Matiowski, representative for lr>die 
Pool. (Photo: Patricia Bates) 

Retaii Gets Digital Warning 

Report Sees Tl-aditional Sellers Challenged 



BY BRIAN GARRITY 

NEW YORK— Despite the poten- 
tially profitable upside to Internet 
distribution in the long term, the 
rise of digital music is creating a 
host of immediate financial and 
strategic challenges — everything 
from increased technology expens- 
es to displacement 

from new formats — for 
traditional industry 
retailers. 

That's the finding of 
a new study by Emer- 
ald Solutions, a re- 
search and consulting 
firm, in conjunction 
with the National 
Assn. of Recording 
Merchandisers 

(NARM). The study 

examines the impact of 
peer-to-peer file sharing, digital 
downloading, and digital stream- 
ing technologies on the business 
models and strategies on retailers. 

The report, "Creating Industi7 
Value From Digital Music Distri- 
bution," cites streaming, not file- 
sharing services like Napster, as 
the biggest threat to brick-and- 
mortar retail. Meanwhile, balloon- 
ing costs for investing in digital 
services, coupled with no immedi- 
ate prospects for recouping such 
expenses, is likely to create haves 
and have-nots within the retail 
sector. 

"It's going to be a much more 
competitive marketplace going 
forward," says NARM president 
Pam Horovitz. 

Indeed, Emerald Solutions pres- 
ident Michael Norkus argues that 
digital distribution will cause a 
sharp split among retailers, with 
some increasingly integi'ating a 
digital model into their store con- 



'It's going to be 
a much more 
competitive 
marketplace 
going forward ' 

- PAH HOROVITZ - 



cept and others following a more 
traditional music-retail model. 

SHIRING FROM PURE MUSIC RETAIL 

But for those that do not pui-sue 
an aggressive digital strategy, eco- 
nomics in some cases may force a 
strategic shift away from broad- 

based, pure music 

retail. 

"[Retailers] that 
don't go digital in a 
meaningful way 
are more likely to 
become a higher- 
touch, higher- 
servicc-type of 
store and are more 
likely to expand 
into contiguous 

categories," says 

Norkus. 

The first real test of retail digi- 
tal strategies — and which direc- 
tion retailers choose to take — is 
already starting to emerge with 
the rise of for-sale digital down- 
loads. 

While the study concludes that 
downloads as a profitable and pop- 
ular offering are a long way off, it 
argues that they will nonetheless 
be a necessary, and expensive, ele- 
ment of a music retailer's opera- 
tions. 

Norkus calls downloads an 
incremental cost of doing business. 
"The impact will be that digital 
downloading will favor the strong 
and hurt the weak," he says. 

The reason: Offering downloads 
in the short term means investing 
in added fixed costs and added 
service costs without marginally 
improving revenue. 

However, an even bigger impact 
on the bottom line for music retail 
(Continued on next page) 
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newsline... 

TOWER RECORDS' privately held parent company, MTS Inc.. posted 
a net loss of $10.1 million for the fiscal year that ended July 31, vs. 
a loss of $8.8 million the year before. The West Sacramento, Calif.- 
based company attributes the higher loss to unfavorable currency 
e.xchange rates for its inteiTiational operations and interest costs 
in connection with increased borrowings under its existing credit 
facility. Net revenue was $1.1 billion, up $73.5 million from fiscal 
1999. The company's second quarter (Nov. 1 through Jan. 31) 
accounted for appro.ximately 30% of annual sales. MTS credits the 
revenue improvement to new store expansion and domestic same- 
store sales growth, which increased 0.6% over the period. Income 
from operations decreased by $7 million to $24.8 million from .$31.8 
million a year ago due in part to expanded losses from the compa- 
ny's Latin Ameincan and Internet operations. 

TRANS WORLD ENTERTAINMENT has completed its previously 
announced acquisition of WaxWorks' Disc Jockey chain. The com- 
pany acquired substantially all of Disc Jockey's assets, including 
merchandise inventory and fixed and other as.sets. Trans World will 
operate Disc Jockey stores at 112 mall locations. In a statement, 
IVans World chief executive Robert Higgins called the deal a "log- 
ical progression" of the company's overall gi-ow^th strategy and said 
it would increase its market share in the Midwest and Southern 
markets. 

REAL NETWORKS' RealPlayer software will be included on the 
enhanced CD of the new Spice Girls album, "Forever." The 
enhanced CD, out Nov. 7 on Virgin Records America, w-ill also fea- 
ture streaming videos of the tracks "Holler" and "Let Love Lead 
The Way," which can only be viewed with the RealPlayer. 

TERRA NETWORKS and Lycos have completed their previously 
announced merger, following approval of the deal fi'om Lycos share- 
holders Oct. 27. Lycos stockholders will receive 2.1.5 Terra shares 
for every Lycos share. Stock in the new company will trade on the 
Nasdaq National Market under the symbol 'TRLY. 

HALF.COM, a unit of online auction site eBay that offers second-hand 
goods at fixed prices, is teaming with buy.com on a co-branded serv- 
ice for buying and selling used CDs, videos, and DVDs. Under 
terms of the agreement, music and videos for sale on Half.com will 
be featured on the bu.v.com site on a co-branded page called the 
Entertainment Marketplace. Additionally, buy.com consumers will 
be able to sell CDs, DVDs, and videos through the marketplace 
service. Throughout its site, Half.eom will also promote buy.com as 
a featured seller of new products. The co-branded marketplace 
service is expected to launch in the first quarter of 2001. 

BARNES & N0BLE.COM says its third-quarter net loss more than dou- 
bled, rising to .$48 million, or 33 cents a shai'e, from a loss of $22 mil- 
lion, or 15 cents a share, a year ago. Net sales for the three months 
that ended Sept. 30 increased to $74 million from $47 milUon for 
the third quarter of 1999. The company reports $286 million in cash 
and marketable .securities as of Sept. 30. 

INTERTRUST TECHNOLOGIES, a digital rights management company, 
posted a third-quarter loss of $11.1 million, or 13 cents per share, 
vs. a net loss of $8.1 million, or 26 cents per share, in the same peri- 
od last year. Revenue rose to .$2.1 million from $363,000. The com- 
pany ended the quarter with approximately $200 million in cash 
and cash equivalents. The stock, off more than 74% in the last six 
months, hit a .52-week low of $4.75 on Oct. 6. 

LAUNCH MEDIA posted a third-quarter net loss of $12 million, or 84 
cents per share, up from a loss of $8.2 million, or 61 cents per share, 
in the same period a year ago. Pro forma net revenue rose 26% to 
$14.1 million. Ticket sales from the newly acquired Warped tour 
accounted for 30% of company revenue. Launch reports more than 
$29 milUon in cash and short-term investments as of Sept. 30. 

TICKETS.COM reports that its third-quarter net loss increased to 
$15.4 million from $14.8 million in the same period last year Rev- 
enue for the three months that ended Sept. 30 rose to $14.5 million 
from $13.8 million. The company says that as of Sept. 30 it had cash 
on hand of .$37.3 million, higher than expected. For the nine months 
to Sept. 30, the net loss was $91.9 million, vs. $38.2 million in the 
same period last year, and revenue rose to $43.4 million from $33 
million. 



RETAIL GETS DIGITAL WARNING 

{ Continued fmm preceding page) 

may yet come from the rise of 
streaming services. 

Norkus says streaming has the 
potential to significantly affect the 
overall volume of music sales for 
the retail industry because per- 
sonalized, listen-on-demand fea- 
tures reduce the incentive for 
many music consumers to buy 
physical product. Consumei's tra- 
ditionally purchase product in 
large part so they can play what 
they want to hear, whenever they 
choose. 

"Eventually the jukebox in the 
sky gets you closer and closer to 
playing on-demand whatever you 
want to hear," Norkus says. 

What's more, streaming opens 
the door for groups other than 
retailers to be the provider of 
those services. 

"Whether you are Borders or 
Musidand or even a label — 
streaming is a different type of 
business," Norkus says. "Current 
skills don't help you much in that 
business." 



'Digital 
downloading will 
favor the strong 
and hurt the weak' 

- miCHAEL NORKUS - 



ENTER NONTRADITIONAL RETAILERS 

The more likely provider of such 
services are Internet companies 
with interests in music. However, 
with the rise of digital distribution 
in general, a host of nontraditlon- 



al retailers are likely to try to get 
into the business of selling music 
digitally. 

The report says that because 
the barriers to entry are general- 
ly low. briek-and-mortar music 
retailers can expect increased 
competition from everyone from 
artists, to labels (which figure to 
make their presence felt in the 
downloading segment), to music 
wholesalers. 

But that doesn't mean any of 
these other groups will be suc- 
cessful in their attempt to break 
into the retail business. 

"Getting somebody to actually 
buy from you is going to be a chal- 
lenge," say Norkus. "Going direct 
to the end customer with a com- 
modity product where you don't 
have a significant cost advantage 
or any other advantage is a tough 
business." 




i I 

Wherehouse Gets Plaqued. On a recent visit to Wherehouse. Squint Entertain- 
ment director of sales and marketing Ed Bunker presented the music buying 
department with Sixpence None The Richer platinum plaques. Shown at the 
presentation, from left, are David Lee, Alternative Distnbution Alliance sales rep- 
resentative; Jay Nelson, catalog buyer for Wherehouse: Bob Bell, senior rock 
buyer for Wherehouse: Bunker; Kevin fvlulligan. VP of music for Wherehouse; 
and Craig Swedin, independent rock buyer for Wherehouse. 



PROMISE OF IMPROVED MARGINS 

But for those who can establish 
a strong customer relationship in 
selling digitally, there is the 
promise of improved margins 
over traditional retail. The study 
estimates that efficiencies of 
Internet distribution may create 
savings of as much as $3 per unit. 
Major cost savings are likely to 
come from reductions in ware- 
housing and transport costs, as 
well as from reduced need for 
inventory space. 

But it is here where size and 
scale counts too. Incremental sales 
gained from having digital distri- 
bution in traditional stores may 
not be sufficient to provide a good 
return on investment. 

Says Norkus, "Digital investing 
can pay off in the long term, but 
unfortunately it's one of those 
investments where the true pay- 
back will require almost an ad- 
justment of your asset infrastruc- 
ture." 

That's why smaller stores in 
some cases may need to use 
reduced inventory-space require- 
ments to sell other products. 
Other stores may want to special- 
ize in specific areas. 

"Small retailers have to develop 
defensible niches," Horovitz points 
out. 

But she says part of the mes- 
sage of the report, to retailers 
both big and small, is that there is 
still time to get a handle on the 
question of digital strategy. The 
reports argues that, for the fore- 
seeable future, CD album and dig- 
ital music sales will co-exist. 

"You can't be complacent right 
now, but you also don't have to be 
in panic mode," she says. 

A GRADUAL SHIFT TO DIGtTAL 

Over time, however, digital dis- 
tribution — and in particular 
streaming — will gain traction, the 
report cautions. 

"It's a slow decline," says 
Norkus of the shift from physical 
to digital models. He says that nei- 
ther the CD nor the traditional 
retailer is going to be gone in five 
years, but for those that choose 
not to adapt, the attrition will 
begin — with the smaller stores hit 
the hardest. "Each year maybe a 
couple of stores will close here or 
there," he says. 



EXECUTIVE TURNTABLE 



DISTRIBUTION. Scott Palladino is 

named W of finance for Ventura 
Distribution in Thousand Oaks, 
Calif. He was VP of finance for 
Now Showing Entertainment. 




NEW MEDIA. 

Scott Fede- 
wa is named 
senior VP of 
business 
development 
f{ir First- 



FEDEWA Look.com 



i n Los Angeles. He was manag- 
ing director of Europe for Wed- 
dingChannel.com. 

MUSIC VIDEO. MTV Networks 
promotes Tom Cavallaro to 

executive VP and general sales 
manager for TNN and CMT, 
Sue Danaher to executive VP 
and general sales manager for 
Nickelodeon/Nick at Nite and 
TV Land, Doug Rohrer to exec- 
utive VP and general sales man- 
ager for MTV and V'Hl, Bruce 



Gillmer to senior VP of music 
and talent relations for VHl, 
and Michael J. Garvey to 
director of music programming 
in New York. They were, 
respectively, senior VP of 
advertising sales for VHl East- 
ern region, senior VP of nation- 
al advertising sales for MTV 
Networks, senior VP of adver- 
tising sales for MTV Eastern 
region, VP of music and talent 
relations for VHl, and pro- 
gramming manager. 
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Simonds' East Side Digital Breal(s 
Witli His Former Distributor Byl(o 



East side STORY: Just days 
after we penned last issue's column, 
which contained a passing mention 
of NorthSide Records' Rob Sim- 
onds. we received a surprising 
communique fi-om East Side Label 
Group, the Minneapolis-based pal-- 
ent of NorthSide, which markets 
music fmm Scandinavia, and its sis- 
ter companies East Side Digital, a 
progi'essive music imprint, and 
Onmium, a world music label. 

East Side announced that, effec- 
tive Jan. 1, it would be shifting its 
e.Kclusive U.S. distribution from 
New York-based Ryko Distribution 
to Port Washington, N.Y.-based 
Koch International. 

Of course, companies announce 
distribution changes on a weekly 
basis. But East Side's decision was 
particularly unexpected, since 
president Simonds was the long- 
time head of Ryko Distribution, 
which was formed in 1992 as the 
REP Co. (the "E" stood for "East 
Side"). He had previously co-found- 
ed the distribution firm's parent 
Kykodisc in 1982 with his partners 
Don Rose and Arthur Mann, and 
was a key executive within the 
Ryko organization until his depar- 
ture in 1997 to concentrate on oper- 
ating his labels. (A year later, 
Rykodisc and its distribution oper- 
ation were merged with Palm Pic- 
tures, the New York company 
headed by Chris Blackwell.) 

We've heard many things in our 
yeai-s covering this beat, but we've 
never encountered a situation 
where a label proprietor parted 
company with a distributor he co- 
founded and formerly ran. 

"It is kind of like breaking up 
with a girlfriend," says Simonds, 
who is by no means unaware of the 
ironies explicit in the East Side- 
Ryko split. "It [involves] a lot of 
mixed emotions, actually." 

As Simonds explains it. East 
Side's deal with Ryko Distribution 
would have been up at the end of 
2000, and the distribution firm ex- 
pressed reluctance to re-up with 
the Twin Cities label operation. 

"It's a weird thing," Simonds 
admits. "When the hesitation oc- 
curred, I thought maybe it would 
be a good thing if we all looked at 
this. 

'The label profile is becoming less 
and less relevant to where they're 
going," he adds. "I think they're try- 
ing to emphasize some of the higher- 
volume companies they've brought 
on board in recent years, and my ht- 
tle company does a measly $1 mil- 
lion a year . . . [There] was clearly 
the signal that the time was for us 
to be elsewhere." 

Interestingly, Simonds' search for 
a new deal for East Side brought 
him into contact with a couple of 
other former REP staffers who now 
have top distribution jobs else- 
where — ^ohn Toney, Koch Inter- 



DEOARAINS 



by Chrif! Morrin 

national director of national account 
sales, and Pip Smith, director of 
sales at WoocUand, Calif. -based Dis- 
tribution North America. Ultimate- 
ly, East Side opted to throw in its lot 
with Koch. 

"The profile, the direction, the 
competition with other labels, the 
enthusiasm — it all kind of came 
together with Koch," says Simonds. 

Though he is cleai'ly relieved that 
his firm has a new home with anoth- 
er top-flight distributor, Simonds 
just as obviously views the end of 
his tenure with Ryko as a bitter- 
sweet situation. 

"It's my last tie to the company I 
started," he says. "It's not Uke I sec 
stars and thought we'd sell more 
records [at Koch]. But there was a 
philosophical shift [at Rykoj." 

Ryko Distribution president Jim 
Cuomo admits as much in explain- 
ing the split from his company's 
perspective. "We're moving in a 
direction that's no longer in align- 
ment with what East Side is doing. 
It no longer fits within the struc- 
ture we've designed for the imme- 
diate future." 

Going native: The third 
annual Native American Music 
Awards are set for Nov. 11 at 
Popejoy Hall in Albuquerque, 
N.M. The awards acknow ledge the 
artistic achievements of Native 
American recording artists, the 
vast majority of whom release 
their music on independently dis- 
tributed labels. Among the top 
nominees is spoken-word artist 
John TVudell. who was featured in 
this space last year; IVudell scored 
nods in five categories. 

Flag waving: Drummer Kevin 
O'Donnell's Quality Six ranges 
far afield of its hard-swinging roots 
on "Control Freak," the Chicago 
sextet's sophomore Delmark Rec- 
ords album. 

The group was founded in 1997 as 
a jazz-oriented outfit playing pri- 
marily Count Basic-inspired, Kan- 
sas City-style swing-, an element of 




O'DONNELL 



'20s le jazz hot flair was supplied by 
violinist and former Flag Waver 
Andrew Bird (whose band Bowl 
Of Fire employs O'Donnell as its 
drummer). 

But, O'Donnell says, "After a 
while I said, 'I can't say everything 
I want to say aping that style.' " 

Exemplifying one new direc- 
tion for Quality Six is the album's 
leadoff track, "She's Got The Ap- 
ples (Le Jazz Sillon)," which is a 
virtual homage to the 1966 
Young-Holt Trio soul/jazz hit 
"Wack Wack." 

O'Donnell confesses, "I was in a 
cafe and that song was on, and I 
said, 'We've got to do .something 
like that.' I've always been a fan of 
the groove-jazz stuff. The feel of 
evei-j'thing is so great — it's rockin' 
without being rockin', without hav- 
ing a rock band." 

O'Donnell also contributes what 
he calls "a quirky, dark little instru- 
mental" called "Thanks For Din- 
ner." But jjerhaps the most unusu- 
al tracks on the album are a couple 
of spoken recitations apparently 
inspired by the drummer's child- 
hood. Especially hilarious is the 
album-closing "Chocolate Eggs," a 
side-splitting story of a Thanksgiv- 
ing dinner, a small dog, and a tiny 
pile of holiday candies that are not 
what they appear to be. 

O'Donnell says of the mono- 
logues, "When the band was first 
playing, we got a regular gig every 
Monday night. It was an awfiil gig. 
Nobody was show ing up; we were 
playing to 10 people. After a while, 
1 started taking up time by sort of 
rambling and babbling ... It be- 
came a part of the show I really 
looked forward to; other people 
didn't look forward to it at all. 

"I had developed some little sto- 
ries that were partially based or 
truly based on reality," he contin- 
ues. "I quiver if I remember some- 
thing I did or said at [the age of] 8. 
Those things stick with you." 

Featuring strong contributions 
from saxophonists Chris Greene 
and Josh Bell, guitarist Colin 
Bnnn, and bassist Josh Hirsch, 
"Control Freak" was engineered 
and co-produced by Mike Napoli- 
tano, noted for his work with the 
Squirrel Nut Zippers, a band Bird 
has worked with extensively. 

O'Donnell says of Napolitano, 
who also recorded a third Bow 1 Of 
Fire set due in early 2001, "He's 
able to figure out a way to get an 
'old' sound and still a contemporary 
sound." 

Though O'Donnell's group does 
hold down a regular gig in Chicago, 
the skinnian sa.ys that logistics have 
so fai' conspired against a fuU-blowTi 
Quality Six tour. "It's six people, .so 
you can't go in one van . . . But I 
really do want to get out of town. 
It's very exciting to play for other 
people." 
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The Definitive Source for Industry Information 

INTERNATIONAL BUYER'S GUIDE: Jam-packed with cncical 
personnel and other information about every major record company, 
video company, music publisher, digital music company and seller of 
products and services for the entertainment industry worldwide. A 
power^l tool. $155 

INTERNATIONALTALENT & TOURING DIRECTORY: The 
leading source for those who promote or manage talent. Lists U.S. and 
International; talent, booking agencies, facilities, services and products. $ 1 25 

RECORD RETAILING DIRECTORY: The essentia! tool for those 
who service or sell products to the retail music community. Detailed 
Information on thousands of independent, chainstore and online opera- 
tions across the USA. $185 

INTERNATIONAL TAPE/DISC DIRECTORY: The exclusive 
source for information in the manufecturing area of the music and video 
business. Lists over 3000 professional services and suppliers. $80 

THE RADIO POWER BOOK: The ultimate guide to radio and 
record promotion. Detailed information about every major radio station, 
record label, and radio syndicator. Includes Arbttron information of top 
100 markets. $115 

INTERNATIONAL LATIN MUSIC BUYER'S GUIDE: 
The nrost accurate reference source available on the Latin music 
marketplace. Business-to-business contacts in 19 countries. $90 

To order: call 800-344-71 19 (International 732-363-4 1 S6), 

fax 732-363-0338, or mail this ad and payment to: 
Billboard Directories, PC Box 20 1 6, Lakewood, NJ 0870 1 . 

Add $7 per directory for shipping ($15 for intematiorul orders). Add sates tax rn NY. Nj, 
CA,TN. MA, IL. PA. OH.VA & DC. Orders payable in funds only- All sales are (mal. 

For information on getting a directory on diskette or 
mailing labels email: jjamin@bpicomm.com 
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Tower Sees Second Straight Loss; 
Wherehoose Opens New Concept 

HILE TOWER RecordsA'ideo/ pany's total sales, while foreign rev- in April 2(M)1, is for $275 million, of 



Books posted a $10.1 million loss on 
revenues of $1.1 billion in its fiscal 
year that ended .July :)1 (see page 
82), 91%, or $9.2 million, of the red 
ink was due to a non-cash foreign 
currency translation charge. Earn- 
ings before interest, taxes, dep- 
reciation, and amortization (ebitda), 
or cash flow, was %:>'A.\ million, 
down slightly from the $5.5.1 million 
in ebitda the company generated in 
the previous vear, when sales were 
Sl.ai billion." 

The decUne in cash flow was due 
to rising expen.ses. For fiscal 2000, 
selling, general, and administrative 
expenses increased to 27.4'jt of rev- 
enue, up from 26.8% the previous 
year, while gi-oss margin, or profit 
accrued from the sale of goods, al- 
most remained the same, coming in 
at 32.2% of revenue this year vs. 
32.3% last year. 

ThLs Ls the .second consecutive fi.s- 
cal-year low for the West Sacra- 
mento, Calif.-based company. In its 
fi.scal 1999, Tower posted a loss of 
.$8.8 million. 

At the end of its fiscal year. Tower 
operated 187 stores, of which 115 
are in the U.,S. in 21 states and 72 
ju-e in 10 countries, according to its 
10-K filing with the Securities and 
Exchange Commission (SEC). 

The 115 U.S. stores accounted for 
$649.6 million, or 59%, of the com- 



enue was .$4.50.3 million, or 41%. 
Those totals represent a shift of 1 
percentage point fi-om the previous 
year's totals, when domestic busi- 
ness was 60% of the company's rev- 
enue. For fiscal 2000, comparable- 
store sales increased slightly by 
0.6%. 

In breaking out revenue by prod- 



RETAIL 
TRACK 

by Ed Christman 



uct line, music accounted for 87.8% 
in 2000, video for 8.6%, and books, 
magazines, personal electronics, 
blank tapes, and other accessories 
3.6%. Music sales were up from 
86.1% in 1999, while the other prod- 
uct categories dropped from 5.6% 
down to 3.6%. 

In fiscal 2000. Tower made $21 
million in interest payments on its 
debt, which included $110 million in 
debentures due to mature in 2005, 
and the company's revolving cred- 
it facility. In the previous year, 
interest payments totaled $17.6 
miUion. 

Tower's revolver, which matures 
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which $150 million can be bor- 
rowed in Japanese yen and a por- 
tion in British pounds. At the end 
of the year, 'Tower had drawn 
down $188.1 million of the $264.6 
million available to it based on the 
revolver's borrowing formula, 
according to the SEC filing. 

The company's balance sheet at 
the end of the year showed $21.5 
miUion in cash and cash equivalents 
and $293.4 million in inventorj*. On 
the liability side, accounts payable 
totaled $165.7 million. Sharehold- 
ers' equity was $107.4 million. 

Of its 72 international stores, 
there are 43 in Japan, nine in the 
U.K., .six in Mexico, five in Argenti- 
na, three in Singapore, two in Tai- 
wan, two in Canada, and one each in 
Ireland and Hong Kong. Tower also 
has franchise agreements with local 
operators in Columbia, Ecuador, 
Israel, Malaysia, the Philippines, 
South Korea, and Thailand. 

The U.S. -store total includes 
five WOW .sites, which are combo 
stores built in conjunction with 
the Good Guys electronics chains, 
and record departments in two 
Good Guys stores in Nevada. 

Diuing fiscal 2000, Tower opened 
four .stores in the U.S. and eight 
internationally, including four in 
Japan. It closed seven stores. At 
the end of the year. Tower had 
leased about 2.9 million square feet 
worldwide, including all of its 
stores and warehouses. 

The company expects total capi- 
tal expenditures for fiscal 2001 to 
be about $37 million, including $7.5 
million related to maintenance and 
technological capital improvements. 

In other CALIFORNIA news, 
Wherehouse Entertainment contin- 
ues to experiment with new store 
concepts. In addition to Ta Musica 
and Xchange, the company now has 
a store operating under the logo of 
Com. Wherehouse. The store is 
located on Rosecrans Street in Los 
Angeles and carries only CDs and 
DVDs. Tape, both cassette and 
video, is noticeably absent fmm its 
offerings. 

The emphasis is on a high-tech 
look, as it contains downloading 
kiosks and a nice dosage of moni- 
tors playing videos. The DVD dis- 
play is in the rear with prominent 
signage. As usual, when it comes 
to new store concepts, Where- 
house didn't return calls seeking 
comment. 

I WAS CHECKING out the latest 

Music Monitor Network progress 
report and saw that with Radio- 
head^ "Kid A" album, the network 
claims to have sold 2,771, or neai'ly 
2%, of the unofficial 8(),(XX) units of the 
album moved that day. Impressive. 

Assistance in preparing this col- 
umn was provided by Earl Paige. 
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CHINESE MUSIC INDUSTRY IS UNITED AGAINST PIRACY 

(Coutiv lied from ixii/i' I't^i 



fund-raising. "We want to make fans 
aware that in bujing pii-ated music, 
they are hurting the verj' stars that 
they adore," says Shen. 

Performers at the show explainetl 
how piracy hiu^s them and niakes it 
increasingly difficult for them to cre- 
ate music. "If you buy pirated ver- 
•sions of my CDs, I'll ju.st stop 
singing," EMI Taiwan's Mandopop 
diva Na Ying threatened half-joking- 
ly. "Buying pu-ated music is a form of 
disre.spect to the artists you love to 
listen to," said KKP's Han Hong, to 
cheere from the crowd. 

It may be disrespectful, but in the 
case of CDs, joining the pirates is a 
lot cheaper. While both legitimate 
and pirated cassettes sell for 10 yuan 
(83 cents), legitimate CDs sell for 
between 50 yuan ($4.15) and 80 yuan 
(.$6.64) each — compared with as little 
as six yuan (50 cents) for pirate CDs. 

"I think record companies need to 
recognize that until the price [of a 
CD] comes down to no more than 
double the price of a cassette, most 
Chinese kids just won't be able to 
afford the real thing," says Dai Qin, 
the Mongolian front man for Thin 
Man, one of the acts that performed 
at the show. 

Besides showing support for the 



show's message, the crowd at the 
anti-piracy event reacted enthusias- 
tically as mainland acts broke out of 
the stylistic mold pi-e\iously set by 
the slick gangtai pop stars from 
Hong Kong and Taiwan. Mainland 
popsters are gaining a new confi- 
dence and arc beginning to try out 
new styles and sounds, heralding a 
growing diversity in both pop and 
rock music that promises to stimu- 
late the market. 

Pop acts trying things new to 
China made up around one-third of 
the show, most were .singing karaoke- 
style, without a backup band, but 
experimentation was nevertheless 
noticeable. For example, hip-hop 
beats gave the performances of Zhu 
Shu's Chen Lin and KKP's Li Xiao- 
long an extra zing, while a jazz- 
inflised number attracted attention to 
BMG'sUQuan. 

Among the rock acts on the bill 
was China's rock'n'roll godfather, Cui 
Jian, whose onstage charisma has in 
the past been such a concern to the 
authorities that until the anti-piracy 
show, he had not been allowed to per- 
form large-scale concerts in Beying 
for almost 10 years. His presence and 
performance, although limited as 
with the other acts to one song, was 



nevertheless significant. When Cui 
hit the stage, the whole stadium I'ose 
and cheered. 

While the mainland industry isn't 
fooling itself about the magnitude of 
the piracy problem, the recent 
attempts at collective action have 
united record companies around a 
common interest. "'The piiiicy prob- 
lem is so severe that it has created a 
common enemy, bringing record 
companies together," says Cheng Jin, 
GM of Kirin Kid Productions. "We 
can't fight this alone, but now we've 
found a way to work together 
toward our mutual benefit." 

The labels may now have a com- 
mon direction in the fight against the 
counterfeiters, but there's still a long 
way to go, if the reaction of one 20- 
something music fan, Xingxing, who 
attended the anti-piracy concert is 
any guide. Asked if she would still 
buy pirated music, she replied, "I 
always hope to buy the real thing, 
because the sound quality is usually 
way better. 

"I think that artists who »Tite orig- 
inal music absolutely desen'e our sup- 
port. But," she added, smiling guiltily, 
"if I can't find the real thing, I just 
might buy a pirated version anyway. 
Does that make me a bad fan?" 



DEBUT ACTS DOMINATE ARIA AWARDS 

(Contmued from page 70) 



"Many of the artists with platinum 
and double-platinum releases were 
not played by commercial radio," he 
continues. "Labels are also more 
adept at breaking acts abroad, so we 
could be in for a bigger wave of glob- 
al successes than in the past. We're 
certainly heading for some exciting 
times." 

The awards are voted on by a 552- 
member industry and media sales 
panel. Other winners this year were 
as follows; 

Best dance artist release: Pnau, 
"Sambanova" (WEA/Wamer). 

Best country album: Tl'oy Cas- 
sar-Daley, "Big River" (Colum- 
bia/Sony). 

Best blaes & roots album: Matt 
Walker, "Soul Witness" (Virgin). 

Best adult contemporary album: 
Karma County, "Into The Land Of 
Promise" (WEA/Wamer). 

Best pop release: Kylie Minogue, 
"Spinning Around" (Mushroom). 

Best classical album: Gerard 
Willems, "Beethoven: Complete 
Piano Sonatas" (ABC Classics/ 
Universal). 

Outstanding achievement trophies 
went to country singer Slim Dusty 
(EMI) for the release of his 100th 
album in a career that began in the 
1940s, and to Tina Arena (Colum- 
bia/Sony) for selling 1 million units of 
her "In Deep" album in Prance. "It's 
a tribute to Tina's work ethic, and I'm 
just proud of her," Sony Australia 
chairman/CEO Denis Handlin tells 
Billboard. 

A special achievement award rec- 
ognized Daryl Somers, TV host of the 
now defunct Nine Network show 
"Hey Hey It's Saturday," for show- 
casing lo^ talent. 



The event was marked by a few 
incidents. For example, touring artist 
Ricky Martin, who was to be a pre- 
senter, decided not to attend when 
the 10-member ARIA boartl would 
not let him perform, explaining they 
wanted only Australian performers. 
And when Minogue failed to pick up 
her award, a member of hardcore 
band Frenzal Rhomb — also nominat- 
ed in the pop category — appeared 
onstage and grabbed it. 

Some winners were al.so annoyed 
that of the 27 categories presented 
that night, 10 were not on the two- 
hour Ten Network telecast. Per- 
former David Bridie grumbled to 
journalists that the ARIA "does not 
seem to take some categories seri- 
ously." And despite the fact that 
around half of the 140 nominations 
were for the indie sector, a managing 
director of one prominent independ- 
ent label said, "One gets the feeling 
that the independent labels were 
being marginalized." 

Nevertheless, the awards* cap- 
ture of 1.8 million viewers and high 
ratings among the 13-17 and 1(5-24 
demographics emphasized the 
event's continued strength and 
attraction for sponsors. 

In recent years, Candi has pur- 
sued partners from outside the en- 
tertainment industry to help with 
the $1.2 million Australian ($630,000) 
cost of staging the ARIA Awards. 
He is also discussing plans to sell 
data from ARIA charts to corpora- 
tions and widen the service func- 
tions of the association's Web site 
(aria.com.au). 

Candi confirms the ARIA is in dis- 
cussions with four companies over a 
sponsorship plan that would encom- 



pass its charts, its Web site, and the 
awards. The ARIA also has plans for 
two TV specials based around Aus- 
tralian music indu-strj' events. 



SVEK LABEL 

(Continued from page 7i) 

Grieder says, "The promotion 
opportunities that Virgin offers us 
will help us reach a lot of people w ho 
usually don't listen to our music. It's 
important to be independent from the 
beginning to get your own identity. 
When your identity is strong, then 
you can deal with bigger companies. 
And I believe that Virgin has the best 
electi'onic music." 

Key to Svek's success has been its 
stable of DJs — Cari Lekebusch, 
Adam Beyer, Jesper Dahlb^ck, and 
Jean-Louis Huhta — although the 
label has maintained a low-fi-equency 
release schedule. Up until now, only 
six compilation CDs have been 
released by Svek, while its 12-inch 
singles have usually been manufac- 
tured in runs of 3,000-10,000 copies. 

Virgin's clout is likely to take 
Svek's sales to a new level, although 
Tomeryd decUnes to reveal ship- 
ment figiu'es. She suggests that 'it 
will be a much bigger amount than 
before. I believe that Stephan and his 
stable of producers, with the help of 
Virgin, will be able to reach record 
buyers all over the world." 

"It's very unusual for a major 
company to make the kind of deal 
Virgin did with me for Svek," says 
Grieder. "It took a few months to 
obtain the deal I wanted. I'm pretty 
tough sometimes — but that's the 
Svek policy." 
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DRM more 
flexible 
than yoga. 

Reciprocal" stretches the possibilities 
of distributing entertainment on 
the Internet in ways you've never 
imagined. By offering flexible business 
models and multiple platforms, we 
enable you to reach your full 
economic potential. 

Reciprocal's solutions allow you to 
distribute one song or video at a time 
or offer monthly subscriptions. Plus, 
we secure both downloading and 
streaming while giving you complete 
control over your entertainment assets. 
Reciprocal makes distribution simpler, 
so you and your consumers don't get 
tied up in knots over technology. 

So, when you want to position yourself in 
the digital content economy '. Reciprocal 
will help you find peace of mind. 

For more information 

contact Reciprocal Entertainment 

at 212.983.8200 
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Halloween Alliance Will Advance Online Music Biz 

Beitelsinann/Napster Pact Acknowledges That File Swapping Is Here To Stay 



Thi^ issue's column ^ms prepared 
by Marilyn A Gillen. 
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HY GRAY MATTERS: In the 
initial media spin cycle swirling 
around the Oct. 31 announcement 
of a "strategic alliance" between 
one-time archenemies Napster and 
BMG Entertainment parent com- 
pany Bertelsmann (see story, page 
1), the ink was often in black and 
white: A victory for the file-sharing 
service and a capitulation by the 
music industry — or vice versa, de- 
pending on the source. 

But in fact — and at first blush — 
the still-fuzzy pact seems steeped in 
shades of gray. Napster has not 
e.xactly seen the music-industry 
light — Napster attorney David 
Boies, audibly navigating a fine legal 
line, took pains to .'say that the alliance 
is a "business deal" and does not alter 
any of the arguments the company 
has made in its defense against the 
record industry's still-active infiinge- 
ment suit, including the belief that 
"everything that Napster has been 
doing is perfectly appropriate." 

Napster CEO Hank Barry, 
standing shoulder to shoulder 
with Bertelsmann chairman/CEO 
Thomas MiddelholT, insisted that 
"Bertelsmann has agreed that Nap- 
ster will still be Napster," and the 
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Top Music Info Sites 



Unique Visitors (in 000s) 



TOTAL VISITORS 



1. mtv.com 3,098 

2. mp3.com 3,022 

3. Iaunch.com 1,593 

4. sonicnetcom 1,351 

9. rollingitone.com 1,273 

6. ubl.com 676 

7. vjrgln.n€t 651 

8. vh1.eoffl 648 

9. chMkoutcom 626 

10. bmg.com 488 



AT-HOME VISITORS 



1. mtv.com 2,447 

2. mp3.com 2,298 

3. Iaunch.com 1,269 

4. senknotcom 1,121 

9. roliingitone.coffl 913 

0. uU.com 934 

7. vir«ln.ntt 507 

8. checkouLcom 484 

9. vti1.com 431 

10. ntync.com 398 



AT-WORK VISITORS 



mp3.com 832 

2. mtv.com 666 

3. rollin9rt0ne.com 360 

4. launch-com 328 

5. *ontcn«tcom 268 

6. vh1.com 217 

7. ubl.com 144 

B. vffgln.net 144 

9. ctwckoiftccm 142 

10. pollrtar.com 134 
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implication was the record compa- 
ny was just fine with that. 

For its part, Bertelsmann has 
hardly "embraced the dark side," as 
one startled music industryite put it 
upon first hearing the news (surely 
the Halloween timing was not acci- 
dental, he added ominously), since 
the media giant has u.sed its consid- 
erable monetary muscle — it will 
advance the company a loan to devel- 
op its new model and gain warrants 
to purcha.se equity — to insist that 
Napster make good on recent asser- 
tions that it actually wants to com- 
pensate rights-holders for the use of 
their works by its members once, er, 
it figures out exactly how to do that. 
(Stay tuned for more on this not 
in-significant technical detail.) 

But each side has surely given up 
some ground in the long war of words 
between file-swappers and content- 
holders, and that can only help the 
overall online music business to 
advance. Napster may still be Nap- 
ster going forward, but it will no 
longer operate outside of accepted 
copyright standards under terms of 

billboard. 



the alliance with Bertelsmann (the 
company says it will drop its suit only 
when a rights-compensation system is 
in place). And file-sharing may or may 
not be hurting sales of traditional prod- 
ucts such as CDs (you can find a rep- 
utable study to support either side on 
this one, although Bertelsmann e.xec- 
utives seem now to be leaning heavily 
toward the "not" side of the equation), 
but Bertelsmann has now acknowl- 
edged it is not going anywhere. 

These are the hard-won facts, 
then: Rights-holders want to get 
paid. Music fans want to swap 
music files. Now what can be done 
to build a business around that? 

Whether this particular pact will 
ultimately prove meaningful in 
those business terms remains un- 
clear for many reasons, including 
the paucity of detail on how the new 
Napster model «ill actually work. 
Among other critical factors still to 
be determined are whether the 
other major labels will align with 
Bertelsmann in its initiative — a 
BMG-only service is doomed to fail- 
ure — and whether Napster's users 
will in fact pony up the dough that 
will now be demanded of them under 
a fee-based membership model. 
Barry was evasive on the topic of 
pricing but has in the pa-st floated a 
figure of around $5 per month. Nap- 
( Coiitinued on txiqe 97) 
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ARTIST 
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1 


NEW^ 


GREATEST HITS ^ LENNY KRAVITZ 

VIRGIN 503IG 1 weeh al No 1 


2 


2 


1 


2 


CHOCOLATE STARFISH AND THE HOT DOG FLAVORED WATER UMP 3IZKIT 

Flip i<^D75=.MMER^r:Q»E 


1 


3 


2 


4 


KID A* 

CAPITOL 27753 


RADIOHEAD 


21 


4 


4 


3 


(BREACH) 

INTERSCOPE 490745 


THE WALLFLOWERS 


32 


5 


3 


4 


YOU RE THE ONE 

WARNEH BROS 47844 


PAUL SIMON 


60 


e 


5 


5 


SAILING TO PHILADELPHIA 

WARNER BROS 47753 


MARK KNOPFLER 


98 


7 


6 


6 


MUSIC A 

MAVERICK 4 759S'WAHNER BROS 


MADONNA 


10 


8 


16 


7 


RED DIRT GIRL 

NONESUCH 796I6.AG 


EMMYLOU HARRIS 


no 


9 


7 


7 


MAROON A 

REPfilSE 47ai4;-WARNER BROS- 


BARENAKED LADIES 


33 


10 


10 


9 


NO ANGEL • 

ARISTA 1 9025 B 


DIDO 


34 


11 


17 


3 


REMEMBER THE TITANS 

WA.I DiSNn' HWJ6fl7 


SOUNDTRACK 


74 


12 


12 


45 


HUMAN CLAY A' 

WINIMiP 13QS3* 


CREED 


E 


13 


20 


17 


MAD SEASON A' 

LAVfc'ATLANTIC 8333a'AG 


MATCHBOX TWENTY 


19 


14 


NEW^ 


CHRISTMAS STAYS THE SAME LINDA EOER FEATURINS Th 

ATLANTIC S340&'AG 


EBROADWAT GOSPEL CHOIR 




15 


NEW^ 


WHITE LADDER 

AT0 215T9HH 


DAVID GRAY 


92 


16 


18 


19 


RIDING WITH THE KING A B.B. KING & ERIC CLAPTON 
□ LC^HLPRISL 47612,'WARNER BROS 


72 


17 


S 


4 


WARNING: 

REPRISE 476I3*/WARNE;r BROS 


GREEN DAY 


22 


18 


RE.EMIRr 


LAnESAiiDOEimEMEN...nuioREE«STiNEwniRKCiream.im grateful dead 

GRATtFUl DEAD 14D/S.'AHlSTA 




19 


RE'ENIRlr 


THE BETTER LIFE A' 

REPUBLIC 153920'UNIVERSAL D 


3 DOORS DOWN 


9 


20 


14 


6 


ALMOST FAMOUS 

DRLAMWDRKS 4feD27*lNTERSC0PE 


SOUNDTRACK 


77 
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Laredo Group 

www.laredogroup.com 



PRESENT THE INDUSTRY LEADING 

INTERNET MEDIA TRAINING SEMINAR 

DESIGNED TO HELP YOU MASTER THE INTERNET MEDIA BUSINESS! 



lAR^ 

MESS! ^ 



DECEMBER 1 1 -1 2 • THE HILTON LOS ANGELES AIRPORT HOTEL, LOS ANGELES 



NOW TO 



Get more in-depth knowledge than offered 
in any other program. Whether you ore a 
novice or experienced buyer or seller, this 
seminar will help you work more effectively 
and profitably! 

iiKluding HOW TO MEASURE, RESEARCH & 
TARGET INTERNET ADS & AUDIENCES, Get 

more in-depth knowledge than offered 
in any other program. Whether you are 
a novice or experienced buyer or seller/ 
this seminar will help you work more effec- 
tively and profitably! 



OYER yOO PROFESSIONALS HAVE ALREADY TAKEN ADVANTAGE OF THIS POWERFUL TRAINING PROGRAM! 



"The course covered everything you need to 
know to get a head start in online advertising. 
The program provided a wealth of info, not to 
mention a great schmoozing opportunity." 
- Anya Khait, Reporter, MediaPost.com 



"I've been attending media seminars ... for 
15 years and this one, by far, was the most 
informative and educational. It's a "must attend" 
for everyone on our advertising staff." 

- Scott Stephens, VP, Advertising Sales, millioneyes.com 



WHO SHOULD ATTEND - sales reps and managers, account managers, advertising executives, 
marketing managers, media planners and buyers, publishers, traffic managers, brand and product 
managers, business development executives, market and media researchers and consultants. 

PRIMARY SPONSOR 



TA CI 



DoubleClicK 



CO- SPONSORS- 



„oNE^ Investor s Business Daily 

PlACt DON'T READ IT. USE IT. 



msn> 



internet, com 



To register or for info, visit \AAA^.ADWEEK.COM/ADWEEKCONF/ or call 888.536.8536| 

Sponsorship opportunities now available for 2001 seminars. E-mail mpollock@adweek.com for details.! 
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Kultur Video Marks 20 Years Of Bringing Higli Arts To Video 



BY MoiRA Mccormick 

CHICAGO — If there is one thing 
Kultur Video founder and chairman 
Dennis Hedlund has learned from 
20 years in the video business, it's 
that change is good. 

"We have to constantly reinvent 
ourselves and the concept of how to 
sell our product," says Hedlund. 
Amid all the corporate mergers in 
the past decade, he says the Long 
Branch, N.J. -based company has 
.survived by staying true to its busi- 
ness model. 

"We've kept our eye on the ball 
with the objective of becoming the 
biggest distributor of performing- 
arts videos," he says. "We haven't 
accomplished that yet." 

But not everyone would agree 
with that statement. In fact, Kultur 
is regarded as a leading, if not the 
leading, purveyor of performing 
arts-video ever since its inception. 
In 1980 it became the first compa- 
ny in the world to distribute classi- 
cal music, opera, and ballet on 
videocassette. 

During the '80s Kultur also made 
a landmark distribution agreement 
with the government of the former 
Soviet Union to distribute such 
U.S.S.R. cultural institutions as the 
Bolshoi and Kirov Ballets on video 
in the U.S. 

In 1985, in what Hedlund consid- 
ers one of the company's high 
points, Russian vodka company 
Stolichnaya made Kultur's 1978 
Bolshoi Ballet version of "The Nut- 
cracker" the centerpiece of its U.S. 
Christmas promotion. The liquor 
company also sponsored the famed 



ballet company's 1985 U.S. tour. 
The deals were the early stages of 
East-West detente, notes Hedlund. 

"During that time the Bolshoi 
hadn't been to the U.S. in 13 years, 
since the height of the Cold War," 
he says. "Stolichnaya took out full- 
page ads in four cities where the 
Bolshoi appeared, offering the vid- 
eo for half price [,$19.95, as opposed 
to the regular price point of 
$49.95]." 

Hedlund says that four of the 
dancers on the video were on the 
'85 tour and that sales of the video 
topped more than .50,000 units as a 
result of the promotion. 

The promotional deal also con- 
tributed to Kultur being named one 
of the country's 500 fastest-growing 
small businesses by both INC mag- 
azine and Forbes in 1986. 

In 1989, Kultur formed a new 
imprint, White Star Video, to be a 
home for performing-arts and his- 
torical video not based on classical 
music. 

Titles distributed under the line 
include the Country Music Foun- 
dation's series "The Legends Of 
Country Music," a 10-hour history 
of the Korean War (including rare 
footage from both North and South 
Korea), and the 50th anniversary of 
Bob Hope's World War II program. 

In 1994, KulturAVhite Star be- 
came a production entity for televi- 
sion programming, overseeing a 
series of productions including "Pla- 
cido Domingo: A Musical Life," 
"Roger Miller: King Of The Road," 
and "The History Of Talk Radio." 

The following year, Kultur 




Scary Old Pals. Cast and crew of the classic film "Halloween" got togeth- 
er for a screening of a newly restored print at the Egyptian Theater in Holly- 
wood on — what else— Friday. Oct. 13. Catching up on old tinnes, from left, 
are the film's producer and co-writer Debra Hill, star Jamie Lee Curtis, and 
"Hatloween" victims Nancy Kyes and P.J. Soles. The event was hosted by 
Anchor Bay Entertainment and featured a question-and-answer session 
with cast members and crew following the screening. 



launched another new division. 
White Star Entertainment, to pro- 
duce direct-to-\ndeo programs for 
the sell-through market. 

In 1997, Kultur formed another 
new label, Duke USA, to focus on 
acquiring motorsport program- 
ming. 

The linchpin of the label is the 
600-title Duke catalog of motor- 
sport programs. In 1998, Duke 



landed rights to Formula One Rac- 
ing, which Hedlund terms "the 
Jewel in the crown" of motorsport 
brands. 

Kultur now releases 60-80 titles a 
year, says Hedlund, with 25-30 mar- 
keted under the White Star label 
and 20-50 under the Duke label. 

"We're on an aggressive pace," 
says Hedlund. "Because of our con- 
nections with our consumers, we 



know what they're looking for." 

Kultur's target audience covers a 
wide spectrum of consumers that is 
constantly renewed each year. 

"What's unique about our prod- 
uct line is that it will sell and sell — 
it's evergreen," says Hedlund. "Un- 
like, say, an older film where if you 
haven't yet seen it at this point, 
chances are you won't want to." 

( Continued on page 90) 



Survey Says Students Want Used CDs, 
So Djangns Opens Its 1st Campus Store 




THIS 



by Eileen Fitzpatrick 



UOLLEGE TOUR: Portland, Ore.-based online and 
offline store Djangos.com is hitting the books to bring 
a new concept of music and video retailing to college 
campuses. 

On Oct. 26 the company opened a co-branded Djan- 
gos Moby Disc store on the University of California 
Los Angeles (UCLA) campus, offering students the 
chance to trade used CDs, movies, and games in ex- 
change for the store's extensive stock of used product. 

Bucking recent .surveys that say college students 
prefer downloading free music from the Internet via 
Napster, the company conducted its own survey of 
2,000 students, asking 
them which stores they 
would want on campus. 

"There was an over- 
whelming request for 
used CDs," says Djangos 
president/COO Steve 
Furst. 

In fact, Furst says 
92% of those surveyed 
specifically asked for a 
used-CD store, and 75% 
said they did not buy 
music on the Internet. 

"Our survey proves 
that students want a collection of their favorite CDs," 
he says, "and no one can say kids aren't buying." 

The 1,600-square-foot store located in UCLA's stu- 
dent union carries about 250,000 CDs. Approximately 
G0% of the inventory is pre\iously owned titles, and 
40% is new releases. The store also carries used DVD 
titles and u.sed VHS titles that can be purchased or 
rented. 

In addition, the store has Web-linked kiosks allow- 
ing students to access inventories in the chain's 19 
other stores in Portland, Chicago (under the name 2nd 
Hand Tunes), Seattle (as Cellophane Square), and 
Southern California (as Djangos Moby Di.sc). (Djangos 
purchiised the sLx-store Moby Disc chain in August.) 

The company also plans to put a RedDot Network 
kiosk in the UCLA store for students to digitally 
download songs for custom CDs or transfer to portable 
devices. 

For video consimiers, the store offers a SIO trade 
for used DVDs. Students can also bring in their VHS 
collections and trade up to DVDs. If the store doesn't 
have a specific title in its collection, it will search out 
other sources for the customer 

Furst says the response has been "overwhelming," 
and following a soft opening in September, the store is 
already No. 2 in sales volume of all the company's 
stores. "We see many opportunities in this channel," 
.says Furvt. 

He says the chain is in talks with five campuses in 
the Chicago area and is exploring opportunities in 
Seattle and Portland. The strategj' is to first open cam- 




pus stores in markets where the chain has established 
branches. 

"In all of our studies, students are asking for used 
CDs where they can trade in for other product or get 
cash," Furst says. "We love this model, and many stu- 
dents are saying it's the next best thing to Napster." 

Djangos also intends to incorporate MP3.com's 
Beam It ser\ice into the campus store. The technolo- 
gy' allows purchasers to instantly store their physical 
CDs in an MP3 account for access onhne. The service 
has been stalled due to several copyright lawsuits from 
the labels and publishing intere.sts. However, most of 
the suits have been set- 
tled, and Furst says the 
service is expected to 
relaunch soon. 

DvD GIVEAWAY: 
Holiday shoppers will 
have the opportunity to 
win a Pioneer DVD 
player and BMG Enter- 
tainment product at 
TVans World Entertain- 
ment's 810 stores. 

Through Dec. 27, 
consumers can enter to 
win a Pioneer DVD five-disc player and five BMG 
DVDs from a selection of a dozen titles. Consumers 
can also enter the contest onKne at twec.com. SLxty 
winners will be chosen bom the combined entries. 

Winners can choose from a wide variety of .such 
DVD titles as 'N Sync's "Live From Madison Square 
Garden," Whitney Houston's "The Greatest Hits," 
Backstreet Boys' "Homecoming: Live From Orlan- 
do," and Santana's "Supernatural Live." 

Pioneer and BMG did a similar giveaway contest 
with the Wherehouse in October in conjunction with 
the chain's 30th anniversaiy. 

Dto DEALS: Navarre Corp. has inked a deal to dis- 
tribute the 1974 film "Gone In 60 Seconds," on DVD 
and VHS. The title will be in stores Nov. 28. 

Written, produced, and staning Toby Halicki, the 
film w'as remade this year starring Nicolas Cage and 
Angelia JoUe. The film will be relea-sed on rideo and 
DVD by Thuchstone Video (Buena Vusta Home Enter- 
tainment) on Dec. 5. 

Meanwhile, Image Entertainment will release a 
DVD containing four short films fi^m Aardman Ani- 
mations Studios, which produced the summer hit 
"Chicken Run." 

Included on the S9.99 disc from Image are the Acad- 
emy Award-winning "Creature Comforts," as well as 
"Wat's Pig," "Not Without My Handbag," and "Adam." 

The collection arrives in stores Nov. 28, one week 
after the anival of "Chicken Run" from DreamWorks 
Home Entertainment. 
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1 


23 


2 


TOY STORY 2 


Walt Disr*y Hanie Vtdeo 

Btiena Visla Home Entertaliiftienl 18460 


Tom Hanks 


1999 


G 


2699 


2 


10 


8 


NEXT FRIDAY 


New Line Home VkJeo 
Warrver Hwne Video 5034 


Ice Cube 


1999 


R 


19.9! 


3 


1 


6 


THE LITTLE MERMAID II: 

BFTI IBkl Tft TUP CCA 

RtTUKN TO Tnt SEA 


Walt Disrwy Home Video 

Buena Vista Home Entertainrrwril 19680 


Animated 


20OO 


KR 


26.99 


4 


37 


3 


SLEEPY HOLLOW 


Paramount Home Video 329623 


Johnny Depp 
Christina Ricci 


1999 


II 


199S 


5 


26 


12 


THE FOG 


MGM Home Entertainment 100812 


Jamie Lee Curtis 


1979 


R 


9.94 


6 


17 


16 


THE SIICTH SENSE 


Hollywood Pictures Home Video 

Bu6n3 Vista Home Entsftainment 18301 


Bruce Willis 
Hdlpy Jod Osmsnt 


1999 


TO13 


19.99 


7 


3 


22 


SEX AND THE CITY 


HBO Home Video 
Warner Hofne Video 99301 


Sarah Jessica Parker 
Kim Cattrall 


2m 


NR 


39.92 


8 


12 


16 


IT'S THE GREAT 

PUMPKIN CHARLIE BROWN 


Paranwunt Honw Video 83716 


Animated 


1991 


hr 


1999 


9 


2 


3 


BALLER BLOCKIN' 


Cash Money 

Universal Music & Video Dist. 53334 


Cash Money 
Millionaires 


20011 


NR 


19.95 


10 


13 


23 


SOUTH PARK: BIGGER, 
LONGER & UNCUT 


Paramount Honw Video 336823 


Animated 


1999 


R 


19.98 


11 


4 


11 


ERIN BROCKOVICH 


Universal Studios Home Video 85710 


Julia Roberts 
Altjert Rnney 


2000 


R 


22.98 


12 


25 


6 


KILLER KLOWNS FROM 
OUTER SPACE 


MGM Home Entertainment 1000957 


John Vernon 


1988 


PC'13 


12.95 


13 


9 


23 


AMERICAN PIE 


Universal Studios Home Video 84436 


Jason Biggs 
Alyson Hannigan 


1999 


NR 


19.98 


14 


31 


44 


BUENA VISTA SOCIAL CLUB 


Artisan Home Entertainment 10171 


Buena Vista 
Social Club 


1999 


G 


22.98 


15 


22 


18 


PUYBOY'S NO BOYS ALLOWED 


Playtxjy Home Video 

Unnwrsat Mus^c & Vkleo Oist PBV0856 


Various Artists 


2DO0 


NR 


19.98 


IB 


34 


10 


SAMURAI X 


A.D.V Films OOID 


Animated 


2000 


NR 


19.98 


17 


27 


7 


EYES WIDE SHUT 


Warner Home Video 17655 


Tom Cruise 
Nicole Kidman 


1999 


1 

R 


19.98 


IB 


IS 


2 


PLAYBOY'S BEST OF 


Playtoy Home Video 

1 IniuDrcal Ui icir JL Virion rVict PRUHRRfl 


Various Artists 


2000 


NR 


1998 


19 


19 


2 


PLAYBOY S 2001 PUYMATE 
VIDEO CALENDAR 


Playt)oy Home Video 

Universal Music & Video Dist PBV0867 


Various Artists 


2000 


NR 


19 98 


20 


28 


49 


SLIPKNOT: WELCOME TO 


Roadrunner Video 981 


Slipknot 


1999 


NR 


5.98 


21 


18 


45 


THE MATRIX 


Warner Home Video 17737 


Keanu Reeves 
Laurence Rsnbume 


1999 


, 


19.98 


22 


16 


12 


BUZZ LIGHTYEAR OF STAR 
LUMMANU: InbAUVtNIUKk Dtulnd 


Walt Disney Home Video 

Buena Vista Horrw Entertainment 19751 


Animated 


20O0 


NR 


24.99 


23 


8 


7 


PLAYBOY'S GIRLS OF HEDONISM 


Playtjoy Home Video 

Unn/ersal Musjc & Video Oist. PBV0866 


Various Artists 


2000 


NR 


19.9! 


24 


6 


14 


MARY-KATE & ASHLEY: 
QTUAni nAMrr p&dtv 


Dualstar Video 

Warner Home Video 56501 


Mary-Kate & 
Ashley Olsen 


20O0 


NR 


14.95 


25 


21 


9 


THE JIGGER MOVIE 


Walt Disney Home Video 

Buena Vista Home Entertainment 19302 


Animated 


2000 


G 


24.99 


26 


38 


5 


AARON'S PARTY (COME AND 


JivG/Zomba Video 

RMH Virion i 1 7? 1 


Aaron Carter 


2000 


NR 


995 


27 


5 


7 


ECW: EXTREME EVOLUTION 


Pioneer Entertainment 71404 


Various Artists 


2000 


NR 


14.9! 


28 


20 


8 


THE BEST MAN 


Universal Studios Home Video 20715 


Taye Diggs 
Nia Long 


1999 


» 


1996 


29 


NEW^ 


BLUE'S BUG MUSICAL MOVIE 


Nicketodeon Video 

Paramount Home Video 839723 


Animated 


2000 


NR 


1995 


30 


14 


24 


PUYBOY VIDEO CENTERFOLD 
PI AVMATr nF TMF VFAR 9f)nn 


Playtwy Home Video 

1 InnrBPcal Miiciy S. Ui^An Diet PnV/nfl^1 


Jodi Ann Paterson 


2000 


NR 


1998 


31 


32 


2 


GASARAKI:VOL. 1 


A.D,V. Films OOID 


Animated 


2000 


NR 


19-98 


32 


NEW^ 


SCOOBY'DOO AND THE 
ALIEN INVADERS 


Warner Family Entertainment 
Warner Home Video 41372 


Animated 


2000 


NR 


19.96 


33 


7 


17 


PLAYBOY'S WETi 
WILD-SLIPPERY WHEN WET 


Playtxjy Home Video 

Universal Music & Video Oist. PBV0864 


Various Artists 


2000 


NR 


1998 


34 


40 


3 


VAMPIRE LOVERS 


MGM Home Entertainment 1000972 


Ingrid Pitt 
PiDpa Steele 


1970 


R 


1295 


35 


NEW^ 


SIN: THE MOVIE 


A.D.V Films 001 


Animated 


ZOOO 


NR 


1998 


3S 


II 


11 


PLAYBOY'S SEXY GIRLS NEXT DOOR 


Playboy Home Video 

Universal Music & Video Oist. PBV0865 


Various Artists 


2000 


NR 


19-98 


37 


24 


6 


THE SIMPSONS TRICK 
OR TREEHOUSE 


FoxVideo 2000478 


Ttte Simpsons 


2000 


NR 


24-98 


38 


33 


6 


BOYS DON'T CRY 


FoxVkleo 


Hilary Swank 
Chloe Se^/igny 


1999 


R 


19-98 


39 


30 


2 


GENERATOR GAWL: VOL.1 


A.D.V nimsGGOOlD 


Animated 


2000 


NR 


I9.3S 


40 


35 


15 


MY DOG SKIP 


Warner Home Video 18286 


Frankie Mun2 

Kevr: Bacon 


2O0O 


PG 


19.9! 
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U-571 (PE-Bi 


No. 1 

UnivEfMi Studies Horns Video 
86741 


Uatttiew UcCon^jghey 

MMb 


2 


3 


5 


HIGM FIDEUTY (R) 


Touchsiatie htene ViJeo 


Jotin Djsack 


3 


4 


4 


HNAL DESTINATION (Rl 


New Lirw Honie Video 

Waffter Home V-Jeo 5057 


Devon Sawa 

A 1 Lanef 


4 


9 


7 


ANY GIVEN 5UNDAV (Rl 


Warner Home V<leo 18322 


Oe^nis Quatd 


5 


2 


7 


AMERICAN PSTCHO (NR) 


Universal Studios Home Video 


Ctirlstian Bale 


6 


S 


2 


RULES OF ENGAGEMENT OH 


Pafsmount Home Video 332173 


Tommy Lse Jones 


7 


8 


2 


SHANGHAI NOON (PG'I3I 


Buena Vhti Home Entertaimient 20771 


Jachie Chan 


8 


6 


2 


PITCH BLACK (R) 


UnivefsaJ Studios Home Video 
85550 


Vin DiKd 

Za\t Hauser 


9 


ID 


3 


THE SKULLS (PG-IJI 


UnlvBfSfJ Studios Hornc Vldso 
8578! 


E^eBibb*™" 


10 


n 


3 


28 DAYS (PG-13) 


Coiumbia TriStar Hcfrie video 
60502 


Sandra Bullock 
'.'ifi^r. Mortensen 


11 


12 


10 


ERIN BROCMMCH IR) 


UniversBl Studios Hoine Video 

857 IC 


Julia RcOefts 

A^i-rtfriviey 


12 


7 


6 


MISSION TO MARS (PC 131 


Toudtstone Home Vdeo 

BjiTi visfi Hcoe Enteflainrrert [95^3 


Gafy Sintse 

Tin Rabbins 


13 


NEW^- 


KEEPING THE FAITH (PG-131 


Touchstone Horre Vkleo 

B.f-Hi V=t! t----np Fitr^r.i - -If--: .■'"■^.^ 


Ben Stiller 


14 


13 


13 


MAGNOUA (R) 


New Line Home Video 

s-.'sm-^- Hor^ Va^-i 4969 


Julianne Moore 
TcmCriBse 


15 


NEW^ 


TOY STORY 2 IGI 


Walt Disney Ksme Vdezi 


Tom Hanhs 


16 


IS 


10 


THE CIDER HOUSE RULES (PG-131 


Miramsi Horr« Enttrtaiivnefll 

ftjtni Vista Home Entertainmert 202 ^0 


ToOey Mag-jire 
f.fci-'se Caine 


17 


18 


10 


TITUS (R) 


Fo»Vicleo 200059 


Anthony HocftiM 
Jessica laigc 


18 


U 


14 


THE WHOU NINE YARDS (R) 


Warner Home Video 18381 


Bruce WUlis 
Matltiew Perry 


19 


16 


8 


THE NEXT BEST THING (FG.13) 


Pararnaunl Home Video 334227 


Madonna 

Rjpen Ei/efell 


20 


17 


8 


GHOST DOG (Rl 


Artisan Home Enle^inment 10352 


Forest Wtiitaiier 



^ IRMA gow eertifcalion tor a mifiifr^jm ol 125.000 ufiits or a duar wluime ot $9 miiiwn at re(»il tor theatncally ralMted 
programs, or of at least 25.(X)0 units and 51 miilKxt at suggesleS retail toi nontneatnca' titles. ' V IRMA platiiktm certltlcallon 
for a mmimun^ sale of 250,000 ufiits or a dciar volume 118 mnlion at retail <or ttieotncally r^eased pragnim. and d at 
least, 50,000 units and S2 mMion al sugBestad retail 1c nontheiatnul trfles. C 2000, BillboartVBPI CommunicatkHK. 
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Top DVD Sales. 



[ THIS WEEK [ 


1 LAST WEEK I 


1 WKS. ON CHART 1 


CX)MP1LED FROM A NATIONAL SAIWIPLE Oi' — 
RETAIL STORE AND RACK SALES REPORTS 
COLLECTED, COMPILED. AND PROVIDED BY ^JSl? 

TITLE M„£l(l^ce) ^'^^^ , k-i r ,^ . k_ L^IT""' 
DistntHiling Label. Calatog Number PerfDrtners 


1 


NEW^ 


THE PATRIOT (R) (27 96) Cciumlwa TnStar Home V.d«i 573! Miy Gibson 


2 


NEW^ 


U-571 (PG-13) (2S.9a) Unr^rsal S?Ldios Hon^e ViOea 20785 SpSto?^'**^ 


3 


NEW^ 


AurDimu HFii iTv ia\ I'tc oai OreamWorte Home Entertainment' Kevm Space,' 
AMERICAN BEAUTY (S) (26,99) [im^xrA iXj^r,-. Hr.np VlV; imi Arcere BeninK 


4 


1 


2 




5 


NEW^ 


PnCHBLU:K(NR>(26 9ll) Univcnal SMks HcneMtoZlIoe CMtUusef 


6 


NEW^ 


THESKULiS(re-13)(26,9«l LlniwuiSUios Home ViOeo 2078! fS^^'s^"'™'' 


7 


5 


3 


RULES OF ENGAGEMENT (H) (29-991 Psramounl Hem Vi»o 3321 7J SmiSSsS 


8 


3 


3 


SHANGHAI MOON (PG.13) (29,991 S?hT,'S™«S71 


9 


e 


3 


LOVE & BASKETBALL (PG-131 (24.98) NM(jKHaTiiMn'mnHHcntiUs)5X4 Omar Epcs 


10 


4 


3 


JURASSIC PARK (COLLECTOR S ,, , „ „, Sam Nnll 
EDITION) DOLBT 5.1 Pi 111 i:.:,53i Unwnal SiBtIre Ho™ VOM 2(XI32 LauraOem 


11 


9 


5 


FINAL DESTINATION (R) (24.981 )«<lngHiniWaVMn»i«nt«ilt;»Sl flf^,!?'" 


12 


11 


SS 


THE MATRIX (R) (24 9!) Warner Hone Vi*o 17737 SiJeFlSlumj 


13 


14 


9 


BRAVEHEART (R) (29.99) Paramount Home ViSea SSSa Hel Gibson 


14 


RE-ENTin 


THE GREEN MILE m 124 98) Warner Home Video 2579 iTcMtmiO^'an 


15 


7 


3 


THE LOST WORLD (COLLECTOR'S ,, ,,„,. „ „. ,„„ JeffGoMblum 
EDITION) DOLBY 5,1 ire-ill 126 98; Uniwiriai SMros Htme V«leo 2(XI52 Rcnart »nnK»ojeh 


16 


12 


7 


MIKIOIII Tn UIK ttr 111 130 001 Hxichstora Home VidavBuena Gafy Sra 
MISSION TO MARS ((^-13) (2999) Vr^ta Hone Entenamnei: 19573 Ti^ R-obi^s 


17 


16 


9 


ANY GIVEN SUNDAY (Rl (24.9!) Warner H»™ V.(l«> 18322 D™ OjaiO 


18 


ne-Eiim 


TERMINATOR 2: JUDGMENT DAY IKI (39 911 Artsan Home Entena-nment 10967 trm Saawsnen 


19 


NEW^ 


CENTER STAGE (PO-13) (24.95) Coliintia TnStar Hixne VHeo 5290 J^Si^a""" 


20 




THE LimE MERMAID N: RETURN Walt Disney Home MerVBuena 

TO THE SEA !G! 125 991 Visla Ho™ Enleitainne^t 19303 Animated 




0 SpllooaRL'Bi^l Co-'inun.cainns ana ViOeoScan. Inc 
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'VeggieTales' Creators Hope '3-2-1 Peogoins!' Takes Off 



FHAT'S the big IDEA: The 
creators of the wildly successful 
video series "VeggieTales" will 
debut their first new series since 
the radically funny, computer-ani- 
mated Bible-storj'line VeggieTales 
first hit Christian bookstores in 
1994. 

Called "3-2-1 PenguinsI," the 
series is aimed at an older audience 
than the "VeggieTales" franchise, 
which has spawned 14 titles and 
sold more than 20 million copies to 
date. 

The new" animated line from 
Chicago-based Big Idea Produc- 
tions kicks off with "Trouble On 
Planet Wait-Your-Turn." Priced at 
$14.95, the title arrives in stores on 
Nov. 14. 

Big Idea founder/CEO PhU Vis- 
Cher says Big Idea will try to 
break "3-2-1 Penguins!" the same 
way it did "VeggieTales." Initially, 
the title will be released exclu- 
sively to the Christian retail mar- 
ket. No mass-market street date is 
set as yet. "We're going to see how- 
it goes, see what it takes to get the 
property to a wider audience." 
says Vischer. 

Big Idea unveiled the series 
with its biggest media splash to 
date for a new release. Running 
with the space theme of the first 
title, the company launched the 
series on Nov. 2 at the Kennedy 
Space Center Visitor Complex in 
Cape Canaveral, Kla. Vischer, 
along with "VeggieTales" co- 
creator and writer Mike 
Nawrocki, writer and director 
Ron Smith, and musical director 
Kurt Ueinecke, were on hand to 
preside over the festivities, which 
were held at the space center's 
Apollo/Satum V Center. 

With characteristic humor, Vis- 
cher obsei-ves of the debut of "3-2- 
1 Penguins!," "This will show the 



by Moira McCormkk 

world whether or not we're one-hit 
wonders." 

More seriously, he adds, "With 
this release. Big Idea Productions 
goes from a single voice [his] to 
multiple voices — from Phil making 
his movies to being a real studio. I 
haven't taken a lead role in the cre- 
ation of '3-2-1 Penguins!' " Instead, 
he says, the lead role is Smith's. 
"Ron came to us as our sixth hir- 
ing," says Vischer, noting that Big 
Idea now encompasses a staff of 
200. 

Vischer says Smith drew from 
his ow'n childhood experiences to 
come up with the idea for the series. 

The program is about twins. 
Jason and Michelle, who are 
obliged to spend what looks to be a 
dull summer with their gi-andmum 
in the New York stale mountain 
area of the Poconos. Grandmum is 
a transplanted EngUshwoman with 
a passion for collecting kitschy cer- 
amic figurines. The twins, who are 
forever bickering about who gets 
to go first in eveiy situation, acci- 
dentally drop Grandmum's most 
prized piece of bric-a-brac, four 
penguins in a rocket ship. The 
keep.sake was a gift from Granddad 
during their honeymoon in the 
Falkland Isl.md.s. 

The breaking of the figuiine acti- 
vates the ship and its Arctic water- 
fowl crew — Zidgel. Fidgel. Midgel. 
and Kevin — who take .lason and 
Michelle into outer space. They land 
on Planet Wait-Your-1\u'n, where its 
inhabitants have the same problem 



the twins do. Ultimately, the kids 
learn that getting to go first all the 
time isn't what it's cracked up to be. 

Festooned with the sort of off- 
the-wall humor that made "Veggie- 
Tales" such a hit, "T^-ouble On Plan- 
et Wait-Your-TVim" in the process 
imparts lessons and values from 
the Bible. Tone-wise, says Big 
Idea's chief, "it's a cross between 
classic WaiTier Bros, shorts and [C. 
S. Lewis' classic, highly imagina- 
tive children's book series] 'The 
Chronicles Of Narnia.' " 

According to Vischer, encourag- 
ing kids to use their imagination is 
a constant subtext. 

"Ron saw that kids haven't been 
doing that as much as they 
should," he says. "Instead, they 
spend hours and hours in front of 
video games, in which eveiything 
is imagined for them. In the begin- 
ning of the program. Jason's been 
counting on his video console to get 
him through the summer — but 
when he hooks it up to Grand- 
mum's TV. he blows it out. Now he 
has to use his imagination." 

Part of the program's charm, 
says Vischer, is that it remains 
tantalizingly unclear whether the 
ceramic penguins actually come to 
life or W'hether the two kids 
dream them up. Unlike the bor- 
derline-anarchic "VeggieTales," 
says Vischer, "3-2-1 Penguins!" 
takes place in "a fixed world with 
fixed rules." 

Vischer says that airing the pro- 
gram on television is also being con- 
sidei*ed. "We want to see if we can 
turn this into another hit," he says. 
As for Big Idea's already-estab- 
lished hit, the company is prepping 
its 1.5th "VeggieTales" video 
release, "Lylc The Kindly Viking." 

For the first time, the new title 
will be released simultaneously to 
the Christian market and to the 



KULTUR VIDEO MARKS 20 YEARS OF BRINGING HIGH ARTS TO VIDEO 



(Co?ttitnu'd from jxtye Sf^) 

The range of Kultur's product 
represents the cream of the crop, 
with many of the older performance 
titles capturing .such classical titans 
as Luciano Pavarotti and Mikhail 
Baryshnikov at the height of their 
careers. 

Hedlund says that fact keeps the 
titles in high demand each .year. 
"Since these earlier titles captured 
them at their peak, they will never 
be duplicated." 

Hedlund has also observed a re- 
newal for cultural entertainment, 
which will keep the company's 
dance instiniction tapes, introduc- 
tions to ballet, and Leonard Bern- 
stein's "Y'oung People's Concerts" 
series selling each year. 

Kultur currently hiis 2.000 active 
titles, acconling to Hedlund, which 
includes 450 from the White Star 
label and 600 from the Duke cata- 
log. 

On average, a typical ballet or 
0|5era title will peak at the 25.000- 



unit sales mark, he notes, "though 
some, like 'The Nutcracker' and 
'Swan Lake,' have gone over 
100,000 units. For us, 25.000 is a 
good number," 

This year. Kultur began releasing 
progi-ams on DVD, with such initial 
titles iis "Pavarotti Gala Concert," 
"La Boheme," Hal Holbrook's 19S7 
"Mark Twain Tonight!," "The Roy 
Orbison Anthology." and "The Nut- 
cracker." 

By year's end about 40 titles will 
be available on DVD. But Hedlund 
says Kultur will continue to take a 
wait-and-see approach to DVD as 
the technologj- continues to evolve. 

"I don't know that the DVDs out 
now will be compatible with the 
machines manufactured two yea!*s 
from now." he says. "There may he 
changes in lines of resolution, etc." 

Since the video business has 
changed dramatically over the past 
20 years. Hedlund says. Kultur has 
faced many challenges. 



"We've had many opportunities 
to get discouraged and to pull back, 
but we built the company on a firm 
foundation," he says. "We don't 
make empty promises." 

Unlike other indie companies 
that have since folded up shop. 
Hedlund says Kultur hius remained 
financially sound by plajing by the 
niles. "We send money when we're 
supposed to." he says about com- 
pensating licensors. "And w'e've 
never bounced a check." 

A particular inspiration, espe- 
cially in difficult times, says Hed- 
lund. has been a quote from Presi- 
dent Coolidge; "Nothing in the 
world can take the place of persist- 
ence. Talent will not; nothing is 
more common than unsuccessful 
men with talent. Genius will not; 
unrewarded genius is almost a 
proverb. Education will not; the 
world is full of educated derelicts. 
Persistence and determination 
alone are omnipotent." 



mass market. 

Greasing the wheels with 

the early-2001 release of two new- 
titles in its long-running, live-action, 
vehicle-oriented "Real Wheels" 
series, Warner Home Video's KidM- 
sion will embark on a campaign to 
repromote the entire line. 

The repromotion includes a 
rebate offer and on-pack toys avail- 
able for these titles. Titles in the 
repromotion include "There Goes 
A Farm Truck" and "There Goes 
A Tractor." each 30 minutes and 
rolling into stores Jan. 30 at a sug- 
gested retail price of $9.93. 



Billbood, 



Consumers can receive a $3 
mail-in rebate when they purchase 
any three "Real Wheels" titles 
between Jan. 30 and July 30. The 
rebate offer is contained in a book- 
let inserted in each video. The 
booklet will also spotlight the 
whole 19-title "Real Wheels" cata- 
log, many of which are available 
with a free on-pack toy. 

"Real Wheels" videos will also 
feature ads for other titles in the 
series, as well as on other Warner 
Bros. Family Entertainment 
titles aimed at kids ages 3-8. The 
trailer will be available for in- 
store use as well. 

NOVEMBER 11, 2000 



Top Kid Video 





2 WKS AGO 


CHART 


COMPILED FROM A NATIONAL SAMPLE OF 
RETAIL STORE SALES REPORTS, 






THIS WEE 


WKS. CM 1 


TITLE 

Label. Distnbuting Label, Catalog Number 


Rekasi 










m No. 1 m 






1 


14 


21 


IT'S THE GREAT PUMPKIN. CHARLIE BROWN 

Paramount Horr-e V deo bJ7 18 


1994 


1999 


2 


1 


3 


THE LITTLE MERMAID II: RETURN TO THE SEA 

Walt Disnt-y Home Vrdeo/Buena Vista Home Entertainment 19680 


2000 


26,99 


3 


2 


7 


MARY-KATE & ASHLEY: SCHOOLDANCE PARTY 

DualiL^r VKlea'^Va-ner Hcne Videu bObO". 


20«1 




4 


12 


3 


THE SIMPSONS TRICK OR TREEHOUSE 

FoxVideo 2000478 


2000 


24 98 


5 


3 


5 


THE TIGGER MOVIE 

Walt : .1 . Hon-G Vtdea'Buena Vista Home Entertainment 19302 


2000 


24,99 


e 


22 


2 


SCOOBY DOO AND THE ALIEN INVADERS 

Warner Fami , _ [i - ;! j' i Home Video 41372 


2000 


19,96 


7 


4 


6 


VEGGIETALES: KING GEORGE AND THE DUCKY 

Bie la.jd/Lvt Lk Stiid«M2136 




12.99 


8 


6 


7 


MARY KATE t ASHLEY: GREATEST PARTIES 

Dualstar ■ V irner Hrjme Video 56520 


2000 


1495 


9 


9 


3 


SCOOBY DOO'S CREEPIEST CAPERS 

Warner Fami . EntertainmenLWarner Home Video 18180 


2000 


19.96 


10 


7 


9 


THE POWERPUFF GIRLS: BUBBLEVICIOUS 

Warner Home Video 1 576 


2000 


14,95 




8 


7 


MARY-KATE <, ASHLEY: AMAZING ADVENTURES 

DualMdr Videu'Warnef Ho^iic Video 56519 


2000 


149S 


12 


5 


6 


BUZZ LIGHTYEAR OF STAR COMMAND: THE ADVENTURE BEGINS 

Walt Disney Hnn-(. V in^n.Buena Vista Home Entertainment 19761 


2000 


24.99 


13 


NEW^ 


BLUE'S BIG MUSICAL MOVIE 

Paramount Home Vicec B39723 


2000 


1995 


14 


21 


7 


BLUE'S CLUES: STOP LOOK AND LISTENI 

Niclteiodeon Video'Paramount Home Video 839663 


2000 


9-95 


15 


23 


4 


IT'S THE PIED PIPER. CHARLIE BROWN 

Paramount Home Video 13505 


2000 


12.95 


16 


11 


9 


THE POWERPUFF GIRLS: MONKEY SEE, DOGGIE DO 

Warner Home Video 1 579 


2000 


14,95 


17 


19 


88 


THE ARISTOCATS 

Walt ; ,r . Home , . . i ; . i Vista Home Entertainment 0252 


1970 


26.99 


18 


20 


17 


BARNEY: MORE BARNEY SONGS 

Bane,' Home VideoThe Lvnn^ GiriiD 1234 


1999 


14-95 


19 


13 


15 


MARY-KATE t ASHLEY: SWITCHING GOALS 

Dualstar Videa'Warner Home Video 36879 


2000 


19,96 


20 


NEW^ 


FLINT: THE TIME DETECTIVE 

A.D.V Films RS7101 


2acn 


1498 


21 


10 


42 


BLUE'S CLUES: ABC'S AND 123'S 

Nickelodeon Video'Paramount Home Video 835743 


1998 


9,95 


22 


18 


19 


TARZAN 

V^ralt Disney Home ViderVBuena Vista Home Entertainment 15799 


1999 


26,99 


23 


17 


16 


POKEMON: THE FIRST MOVIE 

'.V.i'p.r t-me Video 18020 


1999 


26,99 


24 


15 


22 


THE ADVENTURES OF ELMO IN GROUCHLAND 

Columbia TnStar Home Video 04528 


1999 


21,% 


2i 


24 




ELMO'S WORLD 

5my wonder 51720 


2000 


9,98 



♦ IRMA grji L'^rlitiratirDn for a mintmufn of 125 'pO jn b or a r:r- !.!■■, ■ L.n.^ r' ^'^ i.r-- 3' retail 
fof irftaiNCiiiy released programs, of of at least ?ri,: i'jO unite and $1 million at suggested retail for 
nortt>ealfical titles. IRMA pialinum certification 'i.ir a minimum sale o( 250.000 units or a dollar 
volume of $18 million at retail for theatrically released programs, and of at least, 50.000 units and 
$2 million at suggested retail for nonttwatrical titles. ^ 2000, Billboard/BPI Communications. 
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RillkinnrrI Enormous exposure. Remarkable results. 



Gel the altention of 150,000 industry 
prolessionals eodi week in print & on 
additional 3,000,000 website visitors at 
www.bilboard.com 



Conned with the music industry's most important decision makers in Billboard Classified. 



CALL 1-800-390-1489 TODAY! 

FAX ALL ADS TO: 646^54-4699 



DEADLME: FRDAY AT 4:00FM EASTHtN 



Ads now appear onfine for one low price! 

OVER 12 MILLION PAGE H^S A MONTH 
www.billboard.com 



DUPLICATION/ 
REPLICATION 



UVfli S50 0 or IHTRRbWirHIVIKTCOPHCMItCf! 



WORLD CLASS QUALITY CD t DVD llSniCAVON 

' FREE Web Page w/ sound sflmplo 
• FREE Third Color on Discs 
4^^^'FREE ClesrTriys 
ffnHm • FREE UPC Barcode 
4k_Jf . FREE Design Kit 



PREMIUM CD PMKilGfS 



500 CDs S 999 
1000 COi S1200 



NIIIGNIL 
■IITRIIITIBH 

rni mtic. 



IMCIUDES: \ 
UlUOR IXIll fluilLITT. GIMS MfllTERINGV' 
UP 10 3 COtORI 9N DIEC. 2 PRNIl 4 CSLeil 

mm niCRii, jiwel ish t poivwimp 

IFBOM yOUH CDH & PRINT flEADV FiLMS ! 
CAUTOOAV FOR A FREE CATALOG 

(800) WAVE CD-I 

w ww THtRDWAVEME DIA CQM 




i 




Includes etaa mastnlng 1 3 Caton in Disc 



1000 Reuil Ready CD'S $1249.10 

hciudes Color 4 Ponei Inserts (Inside RIock) 
411 Tray Cord's, 3 Color on Disc. Jewel Coses, 
imertion. po^rap, nim Output Induiitd 
• Free Clear Triyt • Free UPC Birctde 
• Free Templdles* Free Thlri Ctltr 
* free lileli Page mith Scund 



CD-R Dupllcfltltn 24HrTwn Rviiloble 

100 CD-R'S ■ I Color Blick/Red/Blue S199 
100 CD-R't . Process Color S299 

1 -800-557-1000 



CD, Cd-Rom, DVD.Vkleo, Cassette 

Manufacturing, Blank CD-R, 
Business Card cds & Shape CD's 
Special Discounts For indie Labels 
'Now otlenng national disiribution 
with web page and music sample. 
Call MEDIA SOLUTIONS for a quote: 
212-734-5161 or E-mail: 
■MdlasolMtkHkMy@yaboo.com 



DUPLICATION/REPLICATION 



o\i!-smr u mo 



MWii \(:nRi\(; 



• CD REPLICATION 

• Vinyl Records (colors available!) 

• Cassettes 

• Super-Hot Mastering Studio 

• Graphics Design 

• On-Demand Color Printing 



/{<'.s7 I'ricc. Ilvsl Svnit'4' • lor iiiorv lluiii 20 years! 

[EUeO^SIl^CCg] (800)455-8555 

WWW.EUR0PADISK.COM (718)407-7300 



DUPLICATION/REPLICATION 




CD PACKAGE: $975 

INCLUDCS: 

• OdGIIIAllOH.lCOlOSIMCiSOOHn : 
»IIBIII»VOII) •UOlOllCDUBEl• 
• imi !0> t SHIIHK WttP • OUKK lUtNAIIOUND 

friMi rn« (LFHit inny /ihi r« (mnk 1 ^ri; 



1 


0 


1 


1 


CD PACKAGE: 










$1249 



INOUOCS: 
OIICIHAIIOII • FUU COLO) < PIGE lOOKlR' 
IIIKIOE lEACI] and 4 COI OR TR1« CMD' • 
7mm Mil IMPIIKTIHE' • 
lEWII BOH t SHIIKK WRJIP • dUICK lUIUIOUND 



IN-HOUSC CD. VINYL « CASSETTE REPLICATING & PACKAGING • OVfR 60 YEARS OF EIPfRIENCE 

M fOR QUI fiU »»<KWm' PBKi^ SliSlfO CHihGE WITHOin MOnO 



Rainbo Records and Cassettes 



1738 Berkeley St. 
Fa«:(llO) 81B-B76S 



anta Monies. C A 90404 • (310) 829-3476 • 



m 




1000 
CASSETTES 
^ .64 EACH* ^ 



! CDR DUPLICATION! 
$2.00 each! 
Minimum Quantity SO 
FAST TURNAROUND! 



i 



^ISHlI?f CALL NOW! (800)423-2936 | 

X'Unill'i^ 1015 w. ISABEL STREET, BURBANK. CA 91506 

CUSTOM SERVICE Fax (818) 569-3718 • sales@alshire.com • www.alshire.con) : 



www.digitalforce.coin 

OIGITRL FdRCe 

TOT«l CO, CDP. CD-«OM. DVD, t C«SSETTE PROOUCTIOM 212-252-9300 in NYC 



1-877-DISC-USA 



lOLL FREE 



the POWER oi Excellence 



COMPACT DISCS - $ .65 EACH 


ITS A BETTER DEAL! 
"ADD IT UP" 

1,000 CDi 6S0.0O 
I.OOOJmtl/Wrjp 2SO.0O 
1.000 2.P{Solt/Tray 240.00 
S 1.140.00 

from yow' CD-H»a<ty MaKmi 
& PrtiV flaody film 


Nfitiotuil Tiive Disc . 

1 1 10 «!h A.f Ncei Nj**.l(. IN J/209 ^^ ■ ' 

1-800-874-4174 


mmmmi 





Disc RSB 

CD. CD-ROM & CASSETTE 
MANUFACTURER 




1 .BDD.36 1 .B 1 53 

WWW.R5BDI5C.COM 



CD, CD-ROM, 
& cassette 
manufacturing 

art design & printing 
mastering & edjil 
30 years ei 




SONGS FOR SALE 



Hear the country songwriting styles of Luis Ramos., 



■■WMar KIa>" « "Imwea WhbW 

"President Bill Ciinion", 'A Song Remembering Princess Diana". & "Molly" are all available on 
the following compilation recordings featuring the songs of Luis 'Louie, Louie' Ramos, one of 
trie most promising unsigned singers & songwnters in America today. 

For "Winter Kias" please send $9.98 for stock #AM.302: 
Hilltop Records. Inc., 1777 N Vine St. Suite 41 1, HoUj-wood. CA 90028 

For "A Song Remembering Princes Diana" pleiue send S16.0O for 
"The Bent Magic Ke>- Vol. I ", for "Prealdent Bill Clinton" & "Molly" 
send S1S.00 for "Best of Magic Key Vol 2: 
Magic Key Productions 
7095 Hollywood Blvd. Suite 608. Hollywood. C A 90028 
For "Images Within" please send $12.99 for stack# 7-238: 
Hollywood Stars Productions 5055 West Sunset Boulevard, Hollywood, CA 90027 



'A 



RECORDS 




STORE FOR SALE 



ROYALTY PAYIVIENTS 



mm 



800-767-7664 

70 

Same Day Seiwe! ^ g 

GlobalDisc.com 



46 PRODUCTIONS 

25 CDRfi - $80 , 50 CDHs - $140 
lOOCDR* - $200 .' 200 CDEfa - $340 
FREE CDRa WITH EVERY ORDER 

.KiCLHitxl .UtllfroroOm'dlsuJBHIfftSsrarwuihie 

42 W 557 Hawk Circle. St. Charles. !L 60175 
iol tWOOi »,W-5423 Email info:" 46p mm 
Vml i.Hir Well Pii^f nr. Imp:, , www..lfiji.nim 



Independent CD Store 

specializing in Classical. Musical Theater. 
Jazz & ini'l Located in 5F just 2 blocks 
from Sym&Opera- A great opportunity that 
comes with established clientele A 
turnkey operation 

Please call Diane 41 5-552 1110 



$ Royalties $ 

Access Your t^iture Nowf 
Granite Capital Corp. 
C:aU now 800-386-9520 



BETTER QUALITr-LOWER PRICES! 
1 000 Retail Ready CDs - $ 1 220 

Creative Sound 
(800) 323-PACK 

http://csoundcorp.com 
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FIXTURES 



REAL ESTATE 



STORE SUPPLIES 



Gst ths facrs on Unlimtled St0f3g« fw 
CDs. OVDs, IPs. Video Tapes. laserDiscs. 
Cassones & A/V Components. 

Call: 800 I95'524I 



KJSORICe 




COMPUTER/ 
SOFTWARE 



888-222-4767 (toll free) 
Fax (919) 828-4485 

e-mail:SALESiSI0CS0F7 COM 

jyyyvy.ipcsoFT.coM 



The Computer and POS Solution 
for the Music & Video industry 

|fj young 

VdE:^ ^SYSTEM 

(888)658-7100 
'Chains - Independents *Une>SU^ 



RecordTrak 



Inventory Managvmfnt 
For Recofri Starts 

800-942-3008 



PUBLICITY 
PHOTOS 




UTMOGRAPhED CJ HEAv 




WANTED TO BUY 



TOP $ PAID 

For:Cd's, Lp s, Cassettes. 
Video, DVD. 
Call (201) 567-461 4 
Fax 201-567-4288 



Life on top of the world at Premiere Hills offers a host of 
amenities including... 




Breathtaking valley \iews* • 

Gated and coniwlied access • 

iVasher & Dryer hook-ups t 

Relaxing spa-tubs • 

Elegant designer fireplaces* • 

Corporate housing available • 



Multi-level floorplans* 
Lushly landscaped garden pool & spa 
Direct access garages 
Granite accents throughout 
State-of-the-art Fitness Center 
ScreeningRoom /Media Center 



Hardwood Floors 



Reserve your w^' today! Call 818.992. VIEW 



III 

PCS 



MUSIC MERCHANDISE 



AHENTION MUSIC ACTS & 
•k RECORD PRODUCERS -k 

RonYalter, veteran taient and producer's 
agent (lormer Sr VP o) William Morns Agy) 
announces his corDpany, The Producers 
Agency, is introducing Record Producers to 
Singer-Songwritefs & Songwntmg Bar«s 
Producers and Artists are invited to 
Call 21 2-247-9800 or 
E-mail:Ron Yattor@aol.com 



Looking for a 
record deal ?? 

Gellmy yyiicnl very d.iriJ lu tki Bui we wil 
get the rccofd doal you arc lookir>9 tor! Guar* 
anteed Service Call now lo receive your 
FREE niormation 



Talent 2000 
800-493-6395 



THE WORLD'S LARGEST SELECTION 

of "Vintage & Oldies" titles on CD at 
the lowest prices. FREE catalog! 
Wholflsale only. 



GOTHAM DISTRIBUTION CORP. 

1-8S0-4-GaTHAM • FAX: |610| 649-0315 
2324 Haierfoid Road • Ardmore. PA 19003 



BUY DIRECT AND SAVE! 

While olhBr p«opte ara raiaina their pncea. wo 
are slashing our?. Major lat>«T CD's, casMtlas 
and LP's M low as 50( Your choice from the 
most ecterww Intinoa available 

Fof fre« catalog can (BOS) aw-SOOO. 
Fix (eO») MKMI247 or writ* 
sc«tiMo MmIc, faK. 
P.O.Boi ATranton. NJ. 08491-0020 



Willie P. Richardson 

"The Phone Prankster" 
Nationwide Airplay»Clean Comedy 
Bookings • CDs • Cassettes 
LANDMARK PRODUCTIONS 

B88.21 8.6464 
www.WorldWldeWlllto.coin 



NEW BAND SEEKS MUSICIANS 

New Atlanta. Georgia (USA}-based world 
class Pop Band seeks 3-4 serious musi- 
cians: Guitar, bass, sax. drummer: all 
must sing. Not a typical 'new band' silua- 
tmn: FT wfth full benefits & paid vacation 
Mor* Info: wwMkStar*dot<«tar.coin 



STORE 
SUPPLIES 



SPECI/kLTY STORE SEHl/ICES 



CD-DVD Browsers 
Modular Storage Cabinets 
Video Merchandisers 
P.O.P Displays 
Custom 8i Stock Signs 
CD Repair Systems 
Security & Surveillance Systems 
Free Store Planning 

we stitg world W)ila ■ So Habl. Cip.nM 



Call For Free 162 Page Idea Packed Catalog Ms* lar 11732) 



1 -800-999-0786 



T-SHIRTS 






FASHION 



Worldwide Distributors of Licensed: 

ROCK & NOVEl/rV T-^SHIRTS 
STICKERS, PATCHES & FLAGS TOO! 

Call for a free price list/flyer (dealers only): 

800-644-ROCK 

(oulsidc the U.S. - 520-443-0100) 

www.baekstage-fashion.eom 



New World Sales 

207 Union St., Hackensack, NJ 07601 
Ph.800-237-8901 Fax 201-488-1804 
Email; tcorbofiz'newworldsales.com 



One stop shopping! 
Factory direct, latest releases, lowest prices. 



Worlds largest factory direct source for 

licensed Rock and Roll T shirts, 
Caps, Rasters, Stickers, Collectibles and 
other accessory items 



Visit our website to view our large 
variety of available merchandise 

www.newworldsales.com 

User ID: bilI2000 Pa.ssword: bin2000 




PUBLICATIONS 



HELP WANTED 




HAVE A POSITION TO FILL 
CALL BILLBOARD TODAY 



PLASTIC 

DIVIDER CARDS 

BLWK OR PRINTED 

800-883-9104 

AU. MMC* CREDIT CARDS ACCEPTED 



FREE Guide to 
Master Tape Preparation 
Saves You Time and Money! 

1-800-468-9353 

www.discmakers.com/bb 
info ^ discmakers.com 



DISC MAKERS 



ADMIN ASST 

to music industry executive. Candidate 
must possess excellent PC. written and 
verbal communication skills, 3-5 years of 
music executive experience required 
Great people skills, organized, detail- 
oriented, team-player. FT7:45am-5:30pfn. 
Send resume and salary history to: 
Jill Geimer, 3402 Pico Blvd. 
Santa Monica, CA 90405 
or email to: mu8ichjring@yahoo.com 
or lax to:{310) 392-9727 
No caISs please. 
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HELP WANTED 



Barnes & Noble.com 

fs currently searching for a 
DIRECTOR OF 
MERCHANDISING, Music 

to be responsible for developing 
overall product merctiandising in 
conjunction with style and genre 
area editors as well as maintain 
appropriate stocl< levels In Dist. 
Center and with trading partners. 
The Director must also develop 
each account to its potential, 
performing strategic analysis of 
growth and coop opportunities, 
communicating goals and ob- 
jectives and managing accounts. 
The qualified candidate will have 
5-10 years experience with 
music retail merchandising, retail 
operations, sates and marketing, 
and inventory management. 
Please send resumes to: 
resumes@book.com 
or fax:(212)414-6394 
EOE 



Royalty Auditor/ 
Consultant 

MKJtown NY Enterlainmenl Firm seeks 
motivated individual (or stall level 
position. Individual will assist with 
royalty audits and valuations on behalf 
ol recording artists, producers, 
songwriters, music publishers, etc. To 
qualily. you must have a lour-year 
college degree, two years ol auditing 
and/or royalty experience, strong 
interpersonal skills and proficiency 
with Microsolt Excel and Word- Some 
travel will be required. We olfer 
competitive salary, excellent benelits 
ar>d 401 (k) plan 

Fax resumes along with salary 
requirements to 21 2-974-S479 



AWARDS MANAGER 

Santa Monica music company seeks 
Awards Manager Requirements Bilingual 
(Spantsh/English). 4-6 years experience in 
awards mgmt.. entertainment event plan- 
ning, or production experience, music in- 
dustry knowledge Excellent PC. written 
and verbal communication skills Great 
people skills, organized, detaii-orienied. 
team-player 

Send resume and salary history to: 

Jill, 3027 Wllshire Blvd. 
Box 155, Santa Monica. CA 90403 
or email to: musichlrlng@yahoo.com 
orfaxto:(310) 392-9727 



TWo Faculty Positions 

Asst. Prof . tenure-track, Initial 2-year 
appt,. Position I teach recording classes; 
Position U; teach Record Company Busi- 
ness AHairs and/or Music Products; studio 
and/or ensemble performance pfelerred; 
SEE requirements: www Oneonla.edu; 
EEO/AA; women and minorities en- 
couraged to apply; 

Contact: Barstora@Oneonta.edu 



MUSIC PRODUCTION 
SPECIALIST 

Musi be experienced in CD/cassette/record 
production. Knowledge of graphics and 
printing a plus, Hadtensack, NJ co, 
Fax resume: (201 ) 525-3302 



FiNANCIALANALYSiS 
MANAGER 

New York basetJ RED DISTRIBUTION has 
an opening for a Manager ol Financial 
Analysis. Overall responsibility is Eo furnish 
Sr. Management with timely comprehensive 
Finanaal Analysis. Prepare financial results 
of proposed artist contracts. Evaluate 
catalog acquisitions and label joint 
ventures. Analyze the Imancial impact o( 
new business opportunities Prepare 
income statement, balance sheet and cash 
How Formulate and produce historical 
studies to existing deals Conduct detailed 
analysis of contracts. Must have B.S 
degree. Ability to work independently. & ac- 
curate. Attention to detail a must Very 
strong PC background, specifically 
Microsoft Excel. Access. Lotus 1 -2-3, and 
Windows. Individual with excel lent/prefered 
communication and presentation skills 
necessary Speda] projects as requested. 
Fax resume and cover letter to: 
(212) 337-5290 



TOUR MERCHANDISING 
COORDINATOR 

New York City located tour merchandis- 
ing company seeks office based tour 
coordinator to administer all aspects ol 
the company's touring projects. Knowl- 
edge of national markets and promoters 
as It pertains to merchandising and con- 
cessions operations required Touring 
experience and an accounting back- 
ground strongly preferred 
Please lax cover letter and resume to: 
General Manager at (21 2) 253-5869 



Established Independent label 

In Los Angeles seeks experienced sales 
person to increase sales with national ac- 
counts, open new accounts, and develops 
custom/special market products Send re- 
sume and covet letter to. David, P.O. Box 
39439. Los Angetes, CA. 90039 



Billboard Magazine 
Sales & Marketing Internships 

Blllt>oard MagailM places undergrad 
college students in the advertising de- 
partment ol their New York City office 
as assistants each semester. Candi- 
dates gain valuable and impressive 
Sales & Marketing experience in both 
the Music and Publishing Industries as 
they learn the basic operations here as 
well as learn from Ihe inside the 
strategies utilized to keep Blllbomrd 
M»gatlif and blUboard.com the 
number one sources for information to 
Ihe Music Industry Position is available 
to active students for college credit 
only and is non-paying 

Interested candidates should fax 
Billboard's Sales Dept. at: 
(646) 654^699 



VOLUNTEERS WANTED 

tl you Will be In the Los Angeles/ 
Universal City area from 
November 7- 10 
and want to volunteer lor the Billboard 
Music Video ConlererK^e & Awards, 
please call 646'e54-4660 



Update 



CALENDAR 



NOVEMBER 

Nov. 5. Black Entertainmeat t Sports 
Lawyers Assn. Gala Tribute To The Founders, 

Marriott Frencliman's Reef, St. Ttiomas. Virgin 
Islands. 323-938-2364. 

Nov. 8. How Hie Internet Really Works, pre- 
sented by the Music Entertainment Media Unit of 
B'nai B'ritli. Local 802 Building, New York, 212- 
330-7969. 

Nov. 8-10, Billboard Music Video Conference 
And Awards, Universal Hilton, Universal City, 
Calif. 646-654-4560. 

Nov. 10-11. American Music Assn. Annual 
Membership Meeting And Conference, Hilton 
Suites Hotel. Nashville. 615-340-9596. 

Nov 1012. Thurgood Marsliall Scholarship 
Fund Celebrity Golf Tournament, Pelican Golf 
Course, Newport Beach, Calif. 323-938-2364. 

Nov. 12. Cammy Awards, Alabama Theater, 
Myrtle Beach, S C. 770-448-8439. 



GOOD WORKS 



Nov 12-14. 12tb Annual EPM Entertainment 
Marketing Conference, Universal City Hilton and 
Towers, Los Angeles. 2 1 2-94 1 -0099. 

Nov. 13-15, Wehnoize 2000, Century Plaza, Los 
Angeles. 617-768-0440. 

Nov. 15-20, Jamerican Film And Music Festi- 
val. %ndam Hill. Montego Bay lamaica. 323- 
938-2364. 

Nov 19. Bogart Backstage: On Tour For A Cure, 

Barter Hangar, Santa fctonica. Calif . 213-539-6160. 

DECEMBER 

Dec. 4. 2000 Fo> Billboard Bash, Studio 54, 
MGM Grand Hotel. Las Vegas. 310-369-4517. 

Dec. 5. Billboard Music Awards, I^GM Grand 
Hotel. Las Vegas 646-654-4600 

Dec. 5, Recording Academy New York 
Heroes Award, presented by the New York chap- 
ter of the National Academy of Recording Arts 
and Sciences, Hotel Roosevelt, New York. 212- 
245-5440. 

Dec. 6. Spirit Of Music Award Dinner, host- 
ed by the UIA Federation ol New York and Ihe 
Music for Youth Foundation. The Pierre. New 
York. 212-836-1448, 

Dec. 6, 10th Annual EMA Awards, Barker 
Hangar, Santa Monica, Calif. 310-201-5033. 



JANUARY 

Ian 20. MIOEMnet 2001. Palais Des Festi- 
vals, Cannes. 212-370-7470. 

Ian 21-25. MIOEM 2001, Palais Des Festi- 
vals, Cannes. 212-370-7470. 

FEBRUARY 

Feb 24. How To Start t Run Your Own 
Record Label, presented by Revenge Produc- 
tions. New Yorker Hotel, New Yori<. 212-688-3504. 

Feb 25-March 4, 32nd Annual Country Radio 
Seminars Convention. Nashville Convention 
Center, Nashville. 615-269-7071, eict. 144. 

MARCH 

March 14-18, South By Southwest Music 
Conference And Festival, Austin Convention 
Center, Austin, Texas. 512-467-7979. 

APRIL 

April 24-26, Billboard Latin Conference, 

Eden Roc Hotel. Miami Beach. 646-654-4660. 

Siibinit iteimfiirlJfetim'H, Ckuxt WniiiK, 
and Calendar to Jill Pesselnick, Bill- 
buaid,3055\\yshhvBlal.,LosAiigeles, 
Calif. 90(m:jpeji!iehiiclc@biltboaixLamL 



Violence resistanx'E; Fi-om 

Friday-Saturday (10-11), the MuZ- 
icDepot Stop the Violence Benefit 
Concert will be held at the Centi-al 
Florida Fairgi'ounds in Oiiando, 
Fla. The miisic festival will featui'e 
bands including Stroke 9, SR-7I, 
Mest, Bif Naked, and Harvey Dan- 
ger. Proceeds will be used for vaii- 
ous counseling and cilucational pro- 
grams. Tickets are S2() in advance 
and S25 the dav of the show. Con- 
tact: Patsy KarroU at >m-7<ii-fmi 

Clinic benefit: The SiUcr 
Lining/Silver Lake Benefit for the 
Hollywood Sunset Free Clinic 
(HSFC) will take place Nov. 4 al an 
estate in the hills of Silver Lake. 
Calif. Celebrity hosts include Min- 
nie Driver, Christina Ricci. and 
Robert Downey Jr. Musicians 
such as Beck, Aimce Mann, and 
Rufu.s Wainwright will take part 
in an outdoor acoustic concert as 
well. The event will also include a 
silent auction. The evening's i)ro- 
ceeds will go to the HSFC, which 
provides health care and mental 
health services to homeless and 
low'-income residents of Silver 
Lake. Tickets are $250. Contact: 
Catalyst Pro<ls. at 32:3-66.>5:»4. 

Musical pursuits: At the 

Third Street Music School Settle- 
ment'.s lOCth Anniversaiy Luncheon 
on Oct, :ll, composer/masician Peter 
Schickele and VHl president John 
Sykes were honoi-ed for theii" contri- 
butions to the arts community. 
Schickele received the annual awaitl 
for distinguished achievement in the 
arts, and Sykes received the distin- 
guished service to the aits awaixi and 
recognition for \Tirs Save the Music 
Foundation. The luncheon benefited 
the Third Street Music School, the 
oldest community music school in 
America. Contact: Jennifer L. Press 
at 212-93^4411. 




Hayes On Record. Isaac Hayes, right, was recently at Quad City Recording 
Studios in New York to record the song "Chuckie Chan" for the upcoming 
"Rugrats In Pans: The Movie" soundtrack, set for a Nov. 7 release. Joining 
Hayes in the studio was former Devo memtier Mark Mothersbaugh. left, who 
wrote the song and composed the film's score. 



LIFELINES 



BIRTHS 

Boy, David Grant, to David and 
Lorl Phelps, Oct. 23 in Nashville. 
Father is a member of the Gaither 
Vocal Band. 

Girl. Grace Marie, to George and 
Caroline Ducas. Oct. 24 in Nash- 
ville. Father is a singer/songwriter. 

MARRIAGES 
Carrie Borzillo to Chris Vren- 

na. Sept. 30 in Los Angeles. Bride 
is the managing editor of 
CDnow's allstarnews.com and is a 
foi-mer Heatseekers features edi- 
tor for Billboard. Groom is a 
music producer, remi.xer, and pro- 
grammer and the former drum- 
mer for Nine Inch Nails. 

DEATHS 

Steve Polanco, 46, in a car acci- 



dent, Oct. 21 in Nevada. Polanco 
was GM at Tower Records in Fre- 
mont, Calif. He initially joined 
Tower Records in 1978 as a buyer. 
He later became a record sales 
manager and a video manager. 
Polanco is survived by his par- 
ents. 

Chris lUdno, 32, of leukemia, Oct. 
13 in Houston. Takino was the 
founder of Up Records. He worked 
w ith a variety of recording acts 
including Built To Spill. Modest 
Mouse, and Quasi. Takino is sur- 
vived by his mother, five brothers, 
and four sisters. In lieu of flowers, 
the family suggests that donations 
be made in Takino's name to the 
Leukemia & Lymphoma Society, 
Washington and Alaska Chapter, 
2030 Westlake Ave., Seattle, Wash. 
9S121. 
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CONCERT SCENE PLANS QUIET NEW YEAR'S 

(Continued from page 'J) 



A SAMPLING OF NEW YEAR'S EVE 2000 CONCERTS 

Biiena VisU Social Club Presents: Ibcaliim Ferroi; RuIkmi Gonzalez, 
and Omara Portuonclo/New York/Beacon Theatre 

Barenaked Ladics/Bostoti/FleetCenter 

Widespread Panic/Atlanta/ Philips Arena 

Ted Nugent & Sammy Hagar/Auburn Hills, MichyThe Palace 

The Other Ones/Oakland, CalitVOakland Arena 

Cheap Triek/Merrillville, IndyStar Plaza Theatre 

String Cheese Incident/Portland, OreyOregon Convention Center 

David Allan Coe/Fbrt Worth, Texas/BUly Bob's 

Hootie & the Blowfish/Tempe, ArizyFiesta Bowl Block Party 

Neal McCoy/Las Vegas/Sam's Town 

Tmut FLshing In America/Euless, Texas/Texas 
Star Conference Center 

George Carlin/Fort Myers, FlayBroward Performing Arts Center 

The Rewrenri Horton HeatySan Fi-ancisco/Maritime Hall 

Vertical Horizon/Orlando, FlayiKsney WorkI 



In that spirit. Peak Experience of 
Portland will produce the S5CI shows, 
as it did last year. "Unique" elements 
include the Odyssey Circus, with 
sword swallowers, contortionists, 
aliens, stiltwalkers, etc. 

SCI's Moseley agrees jam bands 
are a natural on New Year's Eve. 
"But really it's the same thing that 
makes it go ewry night of the year 
on the road," he says. "We go out 
every night and give three hours plus 
of high-energy, high-caliber music, 
and people who eryoy music can't go 
wrong at our shows." 

WHAT HAPPENED IN '99? 

Last New Ytar's Eve was a night 
many would just as soon forget, with 
sevei"a! mega-hyped shows failing to 
perform up to expectations and oth- 
ers never even coming off at all. In 
general, high ticket prices and Y2K 
bug fears were blamed. 

"So many people got burned last 
year," saj's Gene Felling, senior VP at 
Denver's 19200-capacity Pepsi Cen- 
ter, which hosted Neil Diamotid before 
a crowd of about 12,000. Felling admits 
that any other night of the jeai- Dia- 
mond wouki do sellout bu.sine.ss. 

"But any other night we would be 
charging "S40 instead of S500." he 
adds, "Ninety jiercent of our problem 
was price-dri\en. People said, 'For- 
get it, Neil Diamond on Dec. 31 isn't 
that much different from Neil Dia- 
mond on Nov. 20.' We were lucky to 
do the 12,000 we did." 

To make matters worse, the Pep- 
si Center's Diamond millennium 
show was promoted in-house, with 
the building assuming the risk 
rather than an outside promoter. It 
doe-sn't have a .show on the books for 
Dec. 31 this year, and even if one 
happens, the building won't be the 
promoter. "If an arti.st wants to play 
Denver, and a promoter wants to 
rent the building, we're interested," 
says Felling. "But we're not going to 
do anything ourselves." 

Evening Star's Zelisko says many 



CCMA AWARDS 

(Coniiiuted fmm page /fl) 

based Music Choice. 

The awards show concluded the 
annual CCMA convention, which fea- 
tured a talent competition, seminars, 
and showcases held at Nashville's 
downtown Sheraton Hotel. 

The awards were voted on by the 
members of the CCMA, a Na.shville- 
ba.sed organization founded in 1992 
by Gene Higgins, president of Hig- 
gins Music Group. Sponsors for this 
year's events included Cloud Ten 
Productions, Curb Records, Dream- 
Works Records, Family Christian 
Bookstores, Gaylord Digital, Light- 
source.com. Captain D's, and Planet 
HoUj'wood. 

The following are the rest of this 
year's CCMA winners. 

Male vocalist: John Steed. 

Duo: Double Portion. 

Vocal group: The Fox Brothers. 

New artist: Pascha. 

Musician: Gene Crain. 

Radio station: WTVY Dothan, 
Ala. 

CCMA radio personality: Fred 
Bacher, WTVY Dothan. 

Video: "800 Pound .Je.sus," Sawyer 
Brown; director, Michael Salomon. 



Y2K shows were harmed by circum- 
stances beyond the promoters' con- 
trol. "Any time anybody with any 
kind of marketing sense has a 
chance to exploit a hohday, they do," 
says Zelisko. "We ran into a lot of 
problems, things we could never have 
anticipated, like the fear of New 
Year's Eve and Y2K. A lot of it was 
unbelievable." 

Zelisko says he and other show 
producers started working on his 
Vegas millennium shows in 19i)8. "We 
went out on a limb, and the acLs went 
there with us because they believed 
what we believed, that the New 
Year's lure to Vegas would be unde- 
niable," he says. "We should've been 
right, but by the time it came around 
it appeared to us that people weren't 
coming Uy Vegas in dnnes the w"ay we 
thought. This year, I think Vegas will 
be as crazy as ever." 

If .so, it hasn't all come t*)gether>et 
in Vegas. "We don't have anything 
locked in yet," says Mark Prows, 
director of the Grand Garden Arena 
at the MGM Grand in Las Vegas, 
where Barbra Streisand set a single- 
night bo.\-office record of $14.6 million 
la.st year. "We won't do anything of 
[Streisand's] magnitude, but we'U do 
.something in the 'major act' categorj'." 

Jon Stoll, pre.sident of Florida- 
based Fantasma Productions, also had 
a tough night la-st year with the Bee 
Gees at National Car Rental Center in 
Sunrise, Fla., a show that drew less 
than 10,000 to the 20,000-capacily 
arena. "Any other night of the year it 
would have been a monster," -sare StoU. 

In retro3|)ect, Zelisko believes the 
mind-set of artists and show produc- 
ers alike were skewed. "Everyb<Kly 
was looking for how to make the next 
play bigger and better as far as mak- 
ing money goes," he says. "As far as 
I'm concerned, it wasn't 'How can we 
put on a bigger and better show?,' it 
was 'How can we justify charging 
more for a ticket this time?' " 

While he'll probably put on some 
kind of show, Zelisko says, it defi- 
nitely won't be as "outlandish" this 
time. "I definitely got over the feel- 
ing of doing a .show just because it's 
New Year's," he says. 

Stoll is taking a similar approach. 
Fantasma is pi-omoting a New Year's 
Eve show by George Carlin at the 
Broward Performing Arts Center in 
Fort Myers, Fla., and a Dec. 30 show 
by Collective Soul and Vertical Hori- 
zon at Pompanu Beach (Fla.) 
Amphitheatre. The shows will ask a 
"pretty normal" ticket price at 
.$29.7.5 "for Collective Soul and $75 
tops for Carlin. 

MAKE IT WORTH IT 

New Y'ear's Eve typically is a good 
night for country artists, but again 
the approach is low-key. "It looks like 
it's going to be an a\e»"age New Y'eai''s 
Eve," says Greg Oswald, VP with the 
William Morris Agency (WMA) in 
Nashville. "They are booking late, 
much later than usual, and I can only 
hypothesize as to why." 

Country's most successful New 
Year's Eve extravagan7.a of late ha.s 
been Tim McGraw with special 
guests (wife Faith Hill last year) at 
the Gaylord Entertainment Center, 
which did full-house business for the 
past four years. McGraw has opted 
not to play this year, leaving the arena 
looking for the right event 



It being the holiday season, money 
is typically the driving factor as to 
whether an act will work or not "For 
about three-quarters of acts, yes, 
theyll play if the money is right" says 
Oswald. "Most look at it as a good pay- 
day opportunity," 

Among the WMA country acts 
working New Y'ear's Eve are Dia- 
mond Rio, BlackHawk, T^nya Tucker, 
Andy Griggs, Oak Ridge Boys, Gary 
Allan, and Mark Wills. "About three 
months ago we went to all our acts 
and said, 'Do you want to work New 
Year's Eve?' The vast majority of 
them were willing to, if it was the 
right situation," says Oswald. "Then 
we got everyone on the phone that 
was a candidate [to buy a show] and 
tried to sell 'em something. That's the 
bulk of what we do, but we get dates 
from every direction." 

As for paydays, there are reasons 
as to why acts charge more on New 



Year's, besides the fact that they can 
get it "It's always an isolated date, 
usually a long way from home," says 
Oswald. "You've got to pay extra to 
the band and people who work the 
show because it's something of an 
imposition." 

Beyond the payday, there are 
other enticements for any act to 
work the holidays. "Between Christ- 
mas and New Year's every night is 
Saturday night, and we always 
encourage our [management] clients 
to work that week," says MEG's 
Scher. "The kids are out of school, 
and with the older people not much 
work gets done." 

Perhaps more important, there is 
added marketing value, according to 
Scher. "When an act has a current 
record, the bulk of label pmmotion is 
between Thanksgiving and New 
Year's," saj's Scher. "So in addition to 
making fundamentally what you're 



worth, you have those extra drivers 
to help in the marketing of a career." 

Several major acts and venues are 
bowing out of this year's New Year's 
Eve festivities, which could bode well 
for the ones that do play. "I think 
New Year's will do very well and 
could surprise a lot of people," says 
Dennis Arfa, president of Artists 
Group International (AGI). He adds 
that AGI top-tier acts like Metallica, 
Celine Dion, Billy Joel, and Ricky 
Martin will not work New Year's Eve 
this year. 

"Last year, there was a lot of fairy 
dust out there, and it isn't out there 
this year," savT> Arfa. "The millennium 
was symbolic to a lot of people, and for 
others it was 'gouge night.' There was 
a pai-anoia to the whole night" 

Others are seeing the list of pros- 
pective New Year's Eve acts as being 
short. "We've talked to about eight 
major artists so far, and none of them 
want to work this year," says the 
MGM Grand's Mark Prows. ''There 
are not as many acts willing to work 
New Year's Eve." 

Scott Gelman of SF"X in Chicago 
doesn't have a show on the books yet 
for either Chicago or Minneapolis. 
"New Y'ear's Eve has alwa.ys been a 
tough sell, and a lot of people got 
slapped last year," he .saj's. "But if it 
was the right act in the right build- 
ing, and we could make money, we'd 
give it a shot." 

The same goes for House of Blues 
(HOB) at the Universal Amphithe- 
atre in Los Angeles, which last year 
hosted a Jimmy Buffett extravagan- 
za that gros.sed more than ,$4 million. 

"We're looking at a couple of 
things, but whatever we do we're 
going to charge a lot less for tickets," 
says HOB's Larry Vallon, adding that 
its show won't be on the grand, nar- 
row profit-margin .scale of last year. 
"This may be the 'real millennium,' 
but we're not interested." 



BLUE NOTE 

(Continued from page iJ) 

performed on a European tour ju.st 
prior to the album's recording, mak- 
ing it a nattu-al addition to the project 

"When I play in different cities, I 
try to play my own version of some- 
thing that is theirs," says Rollins. 
"You may call it a sentimental quirk 
of mine." 

Rollins, who recently celebrated 
his 70th birthday, explores the six 
newly recorded songs with a confi- 
dence born of experience, neither 
jumping into the music with over- 
exuberance nor letting a possible 
twist or turn in the harmonic thread 
go unexplored. His grainy saxophone 
tone alternates with ea.se between 
soft melancholy and captivating 
intensity. 

With much of his time dedicated to 
composing and practicing, Rollins 
does not have much time to listen to 
music for his own pleasure. 

"I don't .seek music out, because 
there is already so much music in my 
head all of the time," he explains. 
"When I have a few spare hours in 
the day where I am not practicing or 
writing, I actually try to get away 
from music for a while." 

The sa.\ophonist notes that when 
he does listen to music, his tastes are 
"completely eclectic." 




Denny Does Gold. Newly signed to Decca Records. Donny Osmond was 
recently awarded a gold record for his performance on the original cast album of 
Andrew Lloyd Webtjer's "Joseph And The Amazing Technicolor Dreamcoat." 
Osmond is currently recording his new album with pop producer Phil Ramone, 
The album, in stores next February, is a collection of the greatest songs from 
today's Broadway musicals, including a new song from Lloyd Webber, Shown at 
the presentation, from left, are Jill Willis, Osmond's manager; Kevin Gore, GM of 
Universal Classics Group; Osmond; Chris Roberts, chairman of Universal Clas- 
sics Group; and Ramone, 
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BBC'S New Bigital Channels Might Jump-Start Medium 



This stori/ was prepared bij Joii 
Heasman of Miotic & Media. 

LONDON— Will the British 
Broadcasting Corp.'s (BBC) 
announcement last month that it 
plans to launch five brand-new 
national digital radio channels in 
the U.K. next year provide the 
impetus for the fledgling medium 
to finally take off? 

The public broadcaster says the 
new channels, together with digital 
simulcasts of its existing five na- 
tional U.K. stations, will complete 



□ BS Digital Radio 



the lineup on its national multiplex 
(or bundle of digital channels). The 
proposed new offerings are an adult 
rock station (see storj', this page); a 
"black music" channel plajnng ra]), 
R&B, and hip-hop; an all-speech 
comedy, drama, and children's chan- 
nel; an extended sports-only version 
of new.s/talk station BBC Radio .5 
Live; and a national version of the 
BBC's Asian Network, currently 



broadca.st locally in certain Enghsh 
cities on AM. 

The new BBC services, which .still 
have to be approved by the BBC's 
board of governors and the U.K. 
govemment, will compete with the 
10 national channels offered by the 
commei-cial sector's Digital One mul- 
tiplex. Aside from 
existing national 
commercial sta- 
tions Virgin Radio 
(rock), Clasisic FM 
(classical), and 
Talk Sport 
(sports). Digital 
One is providing 
the following new Howard 
services: Core (top 
40), Planet Rock (classic rock). Life 
(AC), Primetime (adult standai-ds), 
Oneword (books, plays, and come- 
dy), ITN (news), and Bloomberg 
Talk Money (financial and business 
news). 

Some 14 local digital multiplexes 
have also been launched in the 
U.K.'s major metropolitan areas, 
again providing listeners with new 
stations and new formats in addition 





to theii- existing local stations in dig- 
itiil quality. 

In London, for example, this has 
extended the number of available 
local stations to 40 from the 20 or so 
previously available on AM and FM. 
London's new digital-only channels 
include a dance station from the 
Ministi-j' of Sound, a 24-hour traffic 
news station, and a classic soul chan- 
nel from Virgin Radio. 



COMPARING RADIO AND TV 

Compared with its TV counter- 
part in the U.K., digital radio has 
been slow to take off — at least in 
terms of available sets in the shops 
and consumer interest — since the 
BBC began broadcasting it,s exist- 
ing national radio services digitally 
in 19!).'). 

But digital radio's supporters are 
confident that the launch late last 



year of the Digital One multiplex 
(which, crucially, offered new chan- 
nels with new content for the first 
time) combined with the BBC's 
high-profile unveiling of it.s digital 
plans will really start to drive de- 
mand at retail. 

"The question all manufacturei-s 
had up until now was 'We'll make 
the digital radios when you can 
(Cotitinued OH next page) 



Rock The Vote. Album rocker WAAF Boston afternoon hosts Rocko and Bird- 
sey grilled presidential candidate Pat Buchanan for fiis position on legalizing 
marijuana. Buchanan's response: "Just don't let me catch you smoking it! I 
guess the 'don't ask, don't tell' policy makes a comeback." Pictured, from left, 
are Rocko. Buchanan, and Birdsey. 



CliattBel YAim To fill Mult Raek Hiohe 



LONDON— The Biitish Broadcast- 
ing Corp.'s (BBCl new adult rock 
channel, scheduled to be launched on 
digital radio next .year and currcmt- 
ly emle-niuned Channel Y, will have 
a particular duty to draw upon the 
U.K. public broadcaster's exten.sive 
ardiives of live musical ijerformane- 
e.-i, concerts, and interviews. 

Focusing on guitar-ba.sed music 
from the '7Us, 'i<Os, and, to a lesser 
extent, the '9()s and tcxlay. the new 
station will featiuv such core acts as 
David Bowie, Jimi Hendrix, Radio- 
head, the Clash, Talking Heads. 
Patti Smith, and Vmt MoiTi.son. 

Whether Chiumel Y will help ])lug 
the liu-ge inusical gap that cuiTently 
exists between the BBC's two 
national pop music .stations — cut- 
ting-edge top 40 .stjition Radio 1 and 
the much oliler AC/i«lult stsmdards 
Radio 2 — remains to be seen. 

"It's true that with two mu.sic 
stations we can't jiroperly serve 
people fi'om all age giMU[>s and with 
all interests in different types of 
music," .savs BBC Digital Radio 
inimagiiig editor (Jlyn .Jones. "This 
station crimes out of a ctX'ative idea 
of a music .station that relies on, and 
builds on, the notion of perform- 
ance. One of the things about a 
BBC music station is the element 
of cultural patronage, jiutting live 
music ill context and the relation- 



ship with the music community." 

.4nt<)ny Bcllekom,e<litor of Chan- 
nel Y, ])romises the new network 
"will develop mid evolve [into] a dis- 
tinctive style of its own. It's not 
about simply jjlugging a gap be- 
tween LRadio 1 and Radio 2] with a 
bit of each; it's about doing some- 
thing which is distinctive in its own 
right." 

He adds, "There will be some 
aitists that will al.so Ix' featured by 
other [BBC] networks, but what we 
^^^^^^^^ do with them will 
^^VV^^^I \x} radically differ- 
ent. For instance, 
we'lUx- interested 
~ l*^^! in the whole of 
c their work, not 
simply the most 
^^^1 popular, the most 
jowES succes.sftil, <uid the 
most obvious 

tunes. 

"S4) while we might have an inter- 
est in Elvis Costello or David 
Bowie, we'll be looking at the whole 
canon of their work and not just the 
most obvious tunes from it." he 
says. 

In format terms, Bellekom likens 
Channel Y to triple-A iwk stiitions 
in the U..S. "We're interested in an 
adult audience, and w^''iv uiteix-sti-d 
in album mu.sic, not singles," he siiys. 

The BBC ' is cuiTently at the stall 



of a six-week public consultation 
jiroce.ss im it-s plans for Channel Y 
anri its other proiMiserl new digital 
radio si'rvices (see story, this page). 
It is seeking feedback from the 
music indastiy in psuticular. (Com- 
ments can be filed at a Web site, 
bbc.co.uk/coiisult.) After the con- 
sultation ix'riod, the plans will be 
subject to the approval of the BBC 
boanl of govemoi-s and, finally, the 
II. K. government's Department of 
Culture. Media and Sport (DCMS). 

The DCMS will initiate its own 
two-month consultation on the 
BBC's proposals, including feed- 
back from the U.K. music inilustiy 
and commercial radio sector. The 
earliest possible launch date for 
any of the new services w ill be 
spring 2(K)1. 

Although the new stations have 
been created initially to fill the 
BBC's national digitjil radio niulti- 
ph'x..Iones ixiints out that the new 
channels are all "platform inde- 
|)endent" and will also Ix- available 
on satellite TV, on the Internet, and 
via digitiU cable TV. 

"In a way, it's verj' difficult to call 
whert' the.vH get most of theu' audi- 
ence now and into the future," he 
says. "That said, digital radio is 
something that the BBC pioneeixtl 
and that we still believe in." 
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BBC'S NEW DIGITAL CHANNELS MIGHT JUMP-START MEDIUM 



« » «n Co^ HIT BOS AnUy Au^t- 



(Cniitituied from preceding jxige) 

demonstrate there's the demand.' " 
explains Digital One chief execu- 
tive Quentin Howard. "But you 
couldn't create that demand until 
there waii sufficient new content on 
there to do it, iKUticularly when the 
BBC wasn't putting any new con- 
tent out." 

Howard admits that driving the 
digital project on behalf of the U.K.'s 
commercial radio sector ha.sn't been 
easy, "taking us into relationships 
with manufacturers and retailers, 
which the radio industry's never 
ever had to do before." 

His public-sector counterpart, 
managing director of HBC Oigital 
Radio Glyn Jones, admits that 
"we're always impatient and we're 
always frustrated" about the length 
of time it has taken for affordable 
digital radio sets to become available 
in the shops. "But that's because we 
believe in digital radio, so we're keen 
for tho.se prices that are the sort of 
prices that [make] a whole load of 
people think 'Yes, that's an afford- 
able option for me.' " 

For the first time this Christmas, 
there will be digital radio sets on 
sale in the U.K. for under I^OO 
pounds (.$4.35), both for cars and for 
the home. "There's a movement in 
price and al.so towards greater visi- 
bility on the high .street, and those 
are the two things we've been keen 
to see," notes Jones. 

NET TO CATCH DIGITAL? 

Many detractors of digital broad- 
cast radio say it is a waste of time, 
energy, and most important, money, 
since Internet radio replaces the 
neetl for digital deliverj'. 

Howard gets irritated when peo- 
ple suggest to him, as they frequent- 
ly do, that digitiJ radio could prove to 
be a white-elej)hant technology .soon 
to be rendei'ed obsolete by the devel- 
opment of Internet radio, in particu- 
lar "wireless" Internet radio set 
devices such as Kerbango. 

"Internet radio is a complete 
wa-ste of time," says Howaifl, citing 
that medium's sound quaUty, bimd- 
width restrictions, lack of portabili- 
ty, and cost to radio stations in 
streaming their output over the Net. 
Even with broadband delivery, he 
says, "people ai'e still not getting a 
good radio experience out of their 
computer. " 

Noting that RealAudio charges 
U.K. radio stations 1 pence per min- 
ute per listener to stream their 
audio, Howanl qui])s, "It'd be cheajj- 
er to bus the listener.s into your 
radio station to watch the DJ do the 
show live." 

Howaitl is also shaqily critical of 
what he perceives as the lack of 
enthusiasm for the digital radio 
medium in the U.S. "They (the 
Americans] can't see beyond their 
owTi backside as to what digital radio 
will do for the business," he says. 
"Becau.se what digital radio does, 
and it doesn't matter what flavor of 
digital radio, is that it opens up 
opportunities for different ways of 
using radio iis a medium. It's not just 
reinventing analog and making it 
CD-qualit.v. but that's how a lot of 



Americans have seen it." 

Future opportunities for digital 
radio that Howaitl cites include on- 
screen text displays (which is al- 
ready present on most digital radio 
sets), the ability of listeners to make 
dii-ect purchases, and the ability to 
store audio inside the digital radio 
set or to transfer it to an MP8 play- 
er or mobile phone. 

NEW TECHNOLOGY, NEW VOICES 

The U.S. radio industry's decision 
to go with in-band on-channel 
(IBOC) digital radio technology 
rather than the Eureka 147 digital 
audio broadcasting system that 
Europe has opted for was a short- 
sighted decision, says Howard. 

"They realized it opened up Ithe 
possibility of] a whole lot of new sta- 
tions, and they didn't want new com- 
petition." .says Howaitl. "The trou- 
ble with IBOC is that it doesn't 
increase choice, and that is one of the 



major planks you have to market 
digital radio on. The problem the 
Americans face is. How do they .sell 
something that doesn't increa.se 
choice?" 

In an age of increase<l competition 
from other media and increased 
ownership concentration on both 
sides of the Atlantic, Howard firmly 
believes that the bundling of radio 
stations on the single frequencies 
that digital radio facilitates repre- 
sents the way forward for modem 
radio operators. 

"If [Clear Channel chief execu- 
tive] Lowry Mays understood that 
in all his major markets where he 
owns eight or more radio stations, 
he was able to bundle all of them 
together on one transmitter and 
deliver them to people's radios 
under one singly marketed umbrel- 
la, he'd be tearing my hand off. And 
that's the technology America 
rejected." 
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BY FRANK SAXE 

NEW YOKK— Much of the world 
is further along on the digital radio 
time line, but the developers of 
American digital railio believe their 
system is worth the wait. 

Unlike the Eureka 147 .system 
used in the rest of the workl, the U.S. 
will ase in-band on-channel (IBOC') 
tcchnok)g)'. which will allow nulio sta- 
tions to iLse tile .sjime amount 4»f sfiec- 
trum :md continue to bnmdtrii.'At anii- 
log and » ligital signals simultaneoiLsly. 

The U.S.'s conversion to digital 
receive<l a stnmg push fonviutl in 
Augtist. when USA Digital Radio 
and Lucent TechnologiL'S agreed to 
merge into iBii|iiity — cnnibining 
both their technoKigii-s mid 
theii' management. "IBOC 
is the most thoroughly test- 
ed broadcast system in 
U.S. broadcast history," 
says iBiquity presi- 
dent/CEO Robert Stnible. 
"\Ve continue to collect data, 
and while we liave needed to 
redo some of the test- 
ing, the merger of the 
systems lias cliangL-d lit- 
tle. We have no doubt 
the system woi'ks." 

I Bi( piity has been testing 1 BOC on 
a munber of AM and KM stations in 
Wiishington, D.C.; Baltimore; Siui 
Fi-ancisco; LiLs Vegas; and Detroit for 
more than a year and is now waiting 
for the Federal (.'ommunications 
Commission (FCC) to review its find- 
ings and set the U.S. standards. 
While the FCC could still decide to 
shift digital i-adk) to a new sjxit on the 
s|xTtrum alti^thcr, Struble is con- 
fident it will choose IBOC, noting 
that sin«» iBiquity was civated two 
months ago, the agency has in- 
creased the pace at which it is 
re\iewing the projiosal. 



A second U.S. company is also 



involved in digital radio. Texas In- 
struments has invested in digital 
audio broadca.sting, but instead of 
developing an IBOC system in the 
U.S., it is investing in the London- 
based RadioS<'ajie Ltd., which devel- 
ops software for the Fiuivkii 147 dig- 
itiU radio stimdani u.sed in Eiutipe, 
Canada, and parts of Asia. In early 
2001. Ifexas lastranents expects to 
announce newly develoiied pi-oces-s- 
ing technolog>'. which Ra(hoScape 
managing director I'eter Florence 
siiys will allow manufacturers to use 
"the most cost-effective .solution, 
enabling them to pm\ide affoiYlable 
digital radios to consiunei's." 
Althougli Digital One chief execu- 
tive Quentin Howaixl say.« 
Eureka 147 is better than 
IBOC (.see stup-, page !)o). 
Sti'ubk' believes IBOC is bet- 
ter for the U.S. "Why would 
you ever choose a system 
that would u.se more spec- 
trum, an extremely piwious 
STHuBLE resource that can be used for 
other purposes? Plus, 
IBOC al.so has seam- 
less transition. Eureka 
is lO-yeai-old technol- 
ogy, and there are 
severe limitations bet"iu.se of that" 

The lack of digital i«eiver sales in 
the U.K. is also on the radar, siiys 
Strable. as is the conversion of the 
U.S. television industi-y. Yet he 
believes digitiJ radio luis a .solid busi- 
ness model luid notes tliat evei-y one 
of the top 10 Uii. radio broadcasters 
has investe<l in iBiquity. Stnible says 
a number of broadca.sters are jxiLsed 
to write checks for between $10,000 
and !f200,(KI() to in.stall new digital 
transmitters next year. "Digital 
r<ulio is a lot closer than many peo- 
ple think," he says, adding con- 
sunuTs will lie iible to begin bujing 
digital re-ceivers in eariy 2002. 
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Spike Lee's 1998 film "He Got Game" and 
Knicks legend Earl "The Pearl" Monroe 
were key influences in the creation of Ever- 
last's latest single, "Black Jesus," which is No. 19 
on this issue's Modern Rock TVacks chart. 

Everlast, whose given name is Erik Schnxiy, 
says, "In the movie, the main character's name 
was Jesus, and halfway through it, when he's 
hanging out with his dad, his dad e.\plains to him 
why he named him Jesus. There was this cat 
named Earl "The Pearl' Monroe who they used to 
call Jesus on the basketball courts because he was 
just so nice. He was like the second coming. It was 
explained further in the film that later on they 
had to call him black Jesus in the white papers 



because they wouldn't call him just regular Jesus. 

"There was something about that phrase 
(black Jesus] that stuck in my head," continues 
Everlast. "One day I just .started playing a word 
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Mainstream Rock Tracks . 








n 


TRACK TITLE 


ARTIST 

It/PRINIT'HijT'J'li:'. LAfiLu 












CD 


I 


1 


21 


LOSER 10 *n*:^- . 
THE BHTER l ift 


3 DOORS DOWN 

fltPuBLIOXJNIVERSAL t 


(D 


2 


2 


7 


WHV PT.2 


COLLECTIVE SOUL 

ATUL'JTIE I 


CD 


3 


3 


12 


HEMORRHAGE (IN MY HANDS) 


FUEL 

550 MUSIO550 >vo«K t 


® 


5 


5 


10 


ARE YOU READY? 


CREED 

WINT/ IP 


5 


4 


4 


18 


N.I.B. 

r.flT'Vin IN BIACK il TRieUTt TO BLACK SABBATH 


PRIMUS WITH OZZY 

DIVM'WJIORIIV 


CD 


1 


8 


5 


AWAKE 


GODSMACK 

RfPURliryjNlVFRMl t 


CD 


6 


24 


3 


ANGELS EYE 


AEROSMITH 

CGllJf.'RIA 


8 


8 


7 


28 


LAST RESORT 


PAPA ROACH 

DREAMWORKS 1 


9 


9 


6 


41 


KRYPTONITE 

THE i.[-TER L.-L 


3 DOORS DOWN 

REEU6LIC jrjIVERSAL t 


d) 


11 


11 


7 


SERIOUS JUlU 


SAMMY HAGAR 

cARo yi/.Romyow 


OD 


12 


17 


4 


ORIGINAL PRANKSTER 


THE OFFSPRING 

COLLMBIA t 


12 


10 


9 


28 


1 DISAPPEAR 


METALLICA 

H0LLVV.OCO I 


13 


13 


12 


26 


STUPIFY 


DISTURBED 

LliA'jTiflEPR'SE I 










m AlRPOWER 






17 


21 


6 


GOODBYE LAMENT lOMMi FEATURING DAVE GROHL 
KMI,' DiVINW^KWITV 




15 


14 


3 


BEAUTIFUL DAY 

ALL IHnl T'LJ .A'l' _EA';t BEHtNLl 


U2 

LiLANCLINTEf^SCCPE T 


CD 


18 


23 


9 


3 LIBRAS 

L'L" DE r.LAtS 


A PERFECT CIRCLE 

VIRGIN T 


17 


16 


13 


30 


WITH ARMS WIDE OPEN 

|.|jyA-L LLAV 


CREED 

wir,D UP t 


18 


14 


15 


19 


TURN ME ON "MR. DEADMAN" THE UNION UNDERGROUND 

iN EE'L'TAT.rL'J IT. ^[E! ...L\ PL.^IfiAiT i;L^LIjyi!i.T T 










* AlRPOWER 




d) 


23 


27 


4 


NO WAY OUT 


SIDNE TEMPLE PILOTS 
ATUWriC T 


20 


20 


16 


9 


MINORITY 


GREEN DAY 






REPRISE t 


21 


22 


20 


11 


WHERE DID YOU GO? 


FULL DEVIL JACKET 

THL ENLLAu'E ^UL^O'DJW 


22 


21 


22 


7 


KILL THE KING 


MEGADETH 

LA.P'lrjL 


23 


24 


19 


20 


CALIFORNICATION RED HOT CHILI PEPPERS 


(D 


26 


29 


7 


BROKEN HOME 


PAPA ROACH 

nR.AF.FWORKL. 1 


25 


19 


10 


14 


BREATHE 

LMl 5T.UF 


NICKELBACK 

ROALlNJNNEK 


(D 


29 


30 


9 


ONE STEP CLOSER 

Hvfi^lD THLOHT 


LINKIN PARK 

WARNER BROS t 


dD 


31 


34 


8 


ROLLIN' LIMP BIZKIT 

-i.-iLi- A'F ^.TfiftFISH A THE HOT OOa TIAVOREO WATER FlIPLlNTEHSCOPE t 




33 




2 


MY FAVORITE HEADACHE 


GEDDY LEE 

ANTHEFAATL ANTIC 


29 


27 


28 


10 


JUST GOT WICKED 

1 1 •■•L :,TAG; 


COLD 

1 ilP'dFEE'L l,lrRSCOPL ♦ 


d) 


35 




2 


DISPOSABLE TEENS 


MARILYN MANSON 

NCTF.ir,!;. I.IERi^'JI'E i 


31 


30 


32 


7 


SLEEPWALKER 

EL-A'-.. 


THE WALLFLOWERS 

NTEPSEOPE ' 


32 


12 


31 


12 


BARTENDER (1 JUST WANT YOUR COMPANY) 

UI'i.'M 


(HEO)PLANET EARTH 


33 


28 


26 


22 


BAD RELIGION 

GC'JEUflCr 


GODSMACK 

REPJBLIC UNIVERSAL 


® 


36 


37 


3 


STEP INTO THE LIGHT 

:n.STEOfiLEE 


DUST FOR LIFE 

/.IND UP 


35 


25 


25 


11 


FREE 


VAST 

ELEKTR^'EEii f 


36 


34 


35 


7 


BLACK JESUS 


EVERLAST 

FLit/WY BCY t 


(D 


38 




2 


CONGRATULATIONS SONG 

;.r:i ell.;.:. vOl.jme leallr 


COC 

SANCIUARy 


38 


37 


33 


9 


MELTDOWN 

ETi'E irfl" LIP 


AODC 

EASnvESIEEG 


CD 


NEW^ 


1 


BACK TO SCHOOL 


DEFTONES 

f^a'.'Erl:, t 


® 


NEW^ 


1 


AGAIN & AGAIN 


TAPROOT 

vLLvE' HAF.'F/IH A'LANI L * 



game (with the phrase), almost like a psycholo- 
gy game, like what's the first thing that pops into 
your head." 

Billbcxitdo 



He adds, "Tb say 'black Jesu.s' in the year 2000 is 
redundant. Anybody who really considers them- 
selves to be educated at all knows that even though 
this isn't what the song is really about, that .Icsus, 
regardless of whether he was; an Ethiopian black 
guy or whether he was brown like a Me.xican dude, 
we all know he wasn't a white guy. It was like, 
'Let's say some things to .see if it ruffles feathere.' " 

Everlast was able to construct the song, and 
all the others on his Tommy Boy album "Eat At 
Whitey's," without writing down a word. He 
says, "If a song was a bird, writing it down would 
be like putting it in a cage. If you can't have it 
come and perch on your hand becau.se it wants to 
be there, then it shouldn't be there." 
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Modern Rock Tracks 








h 


TRACK TITLE 


ARTIST 

'ypP.|NT,PROI,10TlLit, LABEL 












1 


1 


2 


12 


HEMORRHAGE (IN MY HANDS) ; 


vnLCk^ ttuo A FUEL 
550MUS«i'550-WORKt 


CD 


4 


4 


15 


LOSER 


3 DOORS DOWN 

REPUBL1.E.LJNIVEP.SA. ' 


CD 


3 


5 


7 


MAN OVERBOARD 

11- u.L- .TL., ii.v iTHE ENEMA STRIKES 


BLINK-182 

B lAMF.'rjL' 


CD 


5 


8 


4 


ORIGINAL PRANKSTER 


THE OFFSPRING 

CDIUMLJIA * 


s 


2 


1 


10 


MINORITY 

LV.LP.'JI'.L, 


GREEN DAY 

REPRISE » 


6 


6 


3 


20 


STELLAR 

E'S'L vr JRSELF 


INCUBUS 

IMFAORTAL IF'IC ' 


7 


7 


6 


8 


BEAUTIFUL DAY 

A! 1 ru,\- ■ II ■ -LN T LEAVE ElEHIND 


U2 

l&LANPLNTLHSCOPI i 


8 


8 


9 


10 


FICTION (DREAMS IN DIGITAL) 


ORGY 

EL£tAE\TREL'PEPBISE ' 


9 


9 


7 


30 


LAST RESORT 

NLiL.l 


PAPA ROACH 

OREAtAWOPKS » 


CD 


11 


15 


6 


OPTIMISTIC 


RADIOHEAO 

CAPITOL 


OD 


13 


16 


8 


ROLLIN' LIMP BIZKIT 

L- 1 ::.AFE STARMSH 1 FHE HUT D'JG FLAVORED WATEfL f LIE' lRTERSCOPE ♦ 


12 


10 


10 


21 


STUPIFY 

IN! ML'rNFbE. 


DISTURBED 

GIANTLREPRISE t 


OD 


12 


14 


9 


3 LIBRAS 

l,Fi -1 IM LOME 


A PERFECT CIRCLE 

V RGIL, • 


(3D 


18 


23 


6 


BROKEN HOME 

INF i ;=i 


PAPA ROACH 

OREAMlMjPKS t 


15 


14 


1! 


25 


CHANGE (IN THE HOUSE OF FLIES) 


DEFTONES 

FAAVEHIC^ » 


QD 


19 


22 


4 


AWAKE 


GODSMACK 

REPUBEIOLIMVEREA. ' 


17 


15 


12 


25 


RIGHT NOW 


SR-71 










—^m AlRPOWER 




OD 


25 


36 


3 


HANGING BY A MOMENT 

NO -lAME EiCC 


LIFEHOUSE 

DR^AMLWRKS 


19 


16 


17 


8 


BLACK JESUS 


EVIiRLAST 










■ AlRPOWER 




CD 


22 


26 


6 


ONE STEP CLOSER 

HTBRIIL THECSV 


LINKIN PARK 

WARNER BROS T 


QD 


21 


24 


7 


WHY PT.2 

ELtNLlEP 


COLLECTIVE SOUL 

ATLANTIC T 


22 


23 


21 


22 


CALIFORNICATION RED HOT CHILI PEPPERS 

(;A:iFOPMlAIlLiN WARNER EiKGS t 


d) 


31 


30 


8 


LITTLE THINGS 


GOOD CHARLOTTE 

L- C 


d) 


28 


32 


4 


NO WAY OUT STONE TEMPLE PILOTS 

ALIANlhLE 


25 


17 


13 


12 


FREE 


VAST 

■lEKFRAILGt 


d) 


34 




2 


DISPOSABLE TEENS 


MARILYN MANSON 

NOFHiIvL; hilre,:opl t 


27 


29 


3! 


9 


BARTENDER (1 JUST WANT YOUR COMPANY) 


IHEDIPLANET EARTH 

VCLCASO'.IVE T 


dD 


NEW^ 


1 


ON THE ROOF AGAIN 

HijPROP'iCOPE 


EVE 6 

fKA 


29 


26 


25 


14 


TESTIFY RAGE AGAINST THE MACHINE 

THE BATTLE i>' .OS A'lGElES EPIC T 


CD 


38 




2 


SOUTH SIDE MOBY FEATURING GWEN STEFANI 

P-_AV V,' T 


QD 


36 




2 


BACK TO SCHOOL 


DEnONES 

'.FAVEPICl-. t 


32 


J3 


34 


7 


SLEEPWALKER 


THE WALLFLOWERS 


QD 


NEW^ 


I 


STEP INTO THE LIGHT 


DUST FOR LIFE 

VVPLD IP' 


34 


24 


18 


8 


MY GENERATION 

CHlvCOlATE STARFISH & iHt MOT (WG FLAVORED WAT 


LIMP BIZKIT 

H II IIMNT! RiCOPi t 


QD 


39 


40 


4 


AGAIN 

GPFATESF l-IT^ 


LENNY KRAVITZ 

VIF*j|N t 


36 


32 


27 


17 


TEENAGE DIRTBAG 


WHEATUS 

COLOMBIA f 


37 


30 


28 


7 


TANGERINE SPEEDO 

CAVIAR 


CAVIAR 

BOMB IRAX. ISLAND IDJMG 


38 


35 


29 


10 


NEXT YEAR 

'HERE IS NOTHING LEFT TO LOSE 


FOO FIGHTERS 

RC^V.'£LLRCA f 


39 


37 


39 


11 


PINCH ME 


BARENAKED LADIES 

REPRISE t 


40 


27 


19 


9 


AM RADIO 

SLM;:. -Pul/ AN AF.1EKICAN yOVlE VC-. UNF .EARMI 


EVERCLEAR 

HDW'CiMlLE CAPirOL 



CompilBd 



irom a riatonal umt?^ al a 
n incTMFW LI ryipcliorrt Oiw 



■alav sbppi ed tiy BTudEavl Data 5yT.;pTti 
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SITES + SOUNDS 

(Continued fmtn fKige H6) 

ster users may pay, or they may in- 
stead flock to the bevy of still-free 
swap ser\'ices. 

But no matter. The Halloween 
alliance has already bagged a small 
but sweet victoiy in moWng two \ital 
sides a little bit closer to a middle 
ground on which that elusive "right" 
mtxlel for monetizing Web music may 
finally lie. That's a gray area well 
worth exploring. 

The HARO cell: Wreless phone 
senice provider Spi-int PCS is dialing 
into the muiiic bu.siness via a venture 
with masic senice provider HitHive, 
software company RealNetworks, and 
haniware manufactiu-er Sam.sung. 

The companies have announced a 
suite of music i)itKlucts and senic-es 
that include an MKJ-enabled wii'eless 
phone — the Samsung Uproar — and 
an online music storage service 
dubbed the Sprint PCS MyMusic 
service that lets cu.stomei-s organize 
and manage their music collections 
with the phone. The Uproar, which 
will sell for $i99, has ()4 megabytes of 
embedded memory, which can hold 
about an hour's worth of music 
uploaded from the storage lockers. 

The MyMusic service will be ft'ee 
to phone buyers for the first year but 
will eventually carry an as-yet-unde- 
termined charge. HitHive executives 
say. HitHive is managing the MyMu- 
sic service, which will employ Real- 
Jukebox software. 

Elsewhere on the online-maslc- 
storage front. Sony Music has 
become the fourth major label to 
license its catalog to San Francisco 
company Musicbank. The start-up — 
which already has licenses from 
BMG. Universal, and Warnc)- — is 
launching a streaming-audio service 
that gives con.sumei-s free on-demand 
access to music in theii' collections via 
computer; future fee-ba.sed models 
call for extending access to cable, 
wireless, and satellite systems. 

Terms of the nonexclusive pact 
were not revealed. Sources say the 
majors will receive a friiction of a cent 
per song streamed to a Musicbank 
customer as well as a one-time fee for 
each song addetl. The deal does not 
include ;m equity .stake. Sony Bi-oad- 
band Entertainment's ,5,50 Digital 
Media Ventures Ls funding a similaj- 
start-up, Unsurfaee, expected to 
launch this winter. 



TO OUR READERS 

Although Billboard's Modem 
Rock H-acks chail utilizes the same 
.station panel :md tracking week as 
Rock Ai)-play Monitor's Modei-n 
R(K;k chart, Nas. 2, H, and 4 on this 
issue's BillboanI Ust contiast with 
the rankings found in the Nov. 
issue of Rock Aiiplay Monitor. 

Broadcast Data Systems (BDS) 
was .still investigating alleged dis- 
creiKincies as the Auplay Monitor 
magazines went to press. In such 
instances, any additional detec- 
tions credited by BDS after Air- 
play Monitor's pixKiuction dead- 
line, as well as any resulting 
changes in rank, will be reflected 
in the 'last week" columns in the 
following Airplay Monitor chart. 
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Top 40 Tracks . 
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TRACK TITLE ARTIST 

iMPti-',T-"OM!:"'i:'r. LABEL 


CD 


2 


2 


11 


WITH ARMS WIDE OPEN l »nk ai in I CREED 


2 


1 


1 


16 


KRVPTONITE 3 DOORS DOWN 

REPUBUWJNIVERSAL 


a) 


3 


4 


15 


MOST GIRLS PINK 

LAfACE'ARISTA 


G) 


5 


< 


10 


CASE OF THE EX (WHATCHA GONNA DO) MYA 

UNrvtRSITY.IMTERSCOPE 


i 


4 


3 


14 


MUSK MADONNA 

UAVERICKWARNER fiflOS. 


CD 


6 


7 


7 


THIS 1 PROMISE YOU N SYNC 

JIVE 


7 


7 


5 


29 


JUMPIN', JUMPIN' DESTINY'S CHILD 
COLUMBIA 


CD 


13 


23 


6 


INDEPENDENT WOMEN PARTI DESTINVS CHILD 

COLUMBIA 


s 


< 


10 


5 


SHAPE OF MY HEART BACKSTREET BOYS 

JlVt 


® 


12 


13 


6 


SHE BANGS RICKY MARTIN 
COLUMBIA 


u 


10 


9 


29 


BENT MATCHBOX TWENTY 

LAV/VATLANTIC 


12 


9 


6 


17 


(HOT S*'T) COUNTRY GRAMMAR NELLY 

Try REELUNWERSAL 


(D 


II 


12 


13 


YOU'RE A GOO VERTICAL HORIZON 

RCA 


(H) 


16 


19 


8 


GOTTA TEU YOU SAMANTHA MUM8A 
WILDCARCIINTBISCOW 


QD 


14 


17 


10 


PINCH ME BARENAKED LADIES 
REPRISE 


c® 


20 


25 


5 


IF YOU'RE GONE MATCHBOX TWENTY 

LAVAATLANTIC 


OD 


17 


18 


12 


DON'T THINK I'M NOT KANDI 

COLUMBIA 


18 


15 


II 


16 


COME ON OVER BABY (ALL 1 WANT IS YOU) OHRISTINA AGUILERA 

RCA 


(S) 


19 


21 


10 


NO MORE RUFF ENDZ 
EPK 


® 


22 


20 


16 


FADED SOULDECISION FEATURING THRUST 

UCA 


(D 


29 


36 


3 


IT WASNT ME SHAGGY FEATURING RICARDO "RIKROK" OUCENT 

MCA 


QD 


26 


31 


9 


DANCE WITH ME DEBELAH MORGAN 
TMEOASLABELATLAMIC 


23 


21 


16 


14 


IT'S MY LIFE BON JOVI 

ISLAND/IDJMG 


24 


23 


26 


12 


WHO LET THE DOGS OUT BAHA MEN 

SCURVE.ARTtMIS 


25 


25 


22 


26 


ABSOLUTELY (STORY OF A GIRL) NINE DAYS 

550 MUSID550-WORK 


CD 


31 


32 


6 


CRAZY FOR THIS GIRL EVAN AND JARON 

COLUMBU 


(S) 


36 


34 


4 


HE LO\fES U NOT DREAM 

BAD eOV^ARISTA 


2t 


27 


15 


13 


GIVE ME JUST ONE NIGHT (UNA NOCHE) 98 DEGREES 

UNIVERSAL 


29 


28 


27 


17 


WONDERFUL EVERCLEAR 

CAPITOL 


30 


24 


14 


19 


DOESN'T REALLY MATTER JANET 

DEF JAMi'Ilf 1 SOLI.IDJMG 


dD 


34 


35 


5 


THE WAY YOU LOVE ME FAITH HILL 
WAfmER BROS 


(g) 


35 


38 


4 


E.I. NELLY 

FO* REEL-UNIVERSAL 


d) 


33 


33 


3 


BETWEEN ME AND YOU JA RULE FEATURING CHRISTINA MIUAN 
MUROER iNC.tJEF JAM/IDJMG 


34 


30 


29 


26 


BACK HERE BBMAK 

HOLLYWOOO 


35 


32 


30 


24 


DESERT ROSE STING FEATURING CHEB MAMI 

AAM/INTEHSCOPE 


(D 


37 


37 


4 


SHAKE YA ASS MYSTIKAL 

JIVE 


® 


39 


39 


5 


INCOMPLETE SISQO 

DHAGOKWF SOUIjlDJMG 


38 


38 


40 


19 


THE NEXT EPISODE OR. ORE FEATURING SNOOP DOGG 

AfTERMATKINFERSCO*^ 


(D 


NEW^ 


1 


IF 1 AM NINE DAYS 

550 MUSIQ550.W0AK 


(3) 


NEW^ 


1 


BOUNCE WITH ME LIL BOW WOW FEATURING XSCAPE 
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SUMMER '00 ARBITRONS 



IZ-plus overall average quatier hour fthares (H) wdicatea Arhitnm market rank. 
Copifright 2000. Arbitron Rathwft Co. May mt he quoted or reproduced tvithout 
the prior written pertnission of Arbitron. 



Compiled from a national sample of airplay Mainstream Top 40, Rhythmic Top 40 and Adult Top 40 stations 
supplied tjy Broadcast Data Systems' Radio Track service. 250 Top 40 stations are electronically monitored 24 
hours a day. 7 days a week, ^jngs are ranked by Audience Impressions. O Tracks showing an increase in 
Audience over ttie previous week. A record wtiich has been on the chart tor more than 20 weeks wiH generally 
not recieve a tJuHet. even rf it registers an increase in audience. Records below the top 20 are removed from the 
chart after 26 weete. c 2000. Billboard^BPI Communications 







Su 


Fa 


W 


Sp 


Su 


Calls 


Format 


■99 


•99 


■00 


00 


■00 




NEWYORK(I) 








wirvr 




6 1 


J ; 


64 


6.4 


6 1 


WI}HI 


R&B 


4! 


52 


52 


51 


57 


WHTZ 


top 40 


47 


51 


4 5 


48 


49 


WCBS-FM 


oldies 


4J 


4.1 


44 


4.2 


44 


VffiTU 


top 4Q/niyllim 


4.3 


3.8 


40 


46 


4.3 


WBLS 


R&8 


3.t 


3.5 


31 


34 


3.7 


WNS 


m 


it 


3.3 


38 


35 


37 


WSKO 
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newsline... 

CLEAR CHANNEL is fighting back against charges brought by Florida 
U.S. Senate candidate Andy Martin, who alleges that its collective 
contesting is deceptive. "Mr. Martin's claims are without merit and 
should be subjected to intense senitiny." said a company pre.ss relea.se. 
It continued, "Mr. Martin has a history of abusing the media, the 
courts, ami the political process to further frivolous and meritless 
agendas. Over the years, the courts have chastised Mr. Martin in 
numei-ous opinions for in'csponsible litigious activities, abuse of the 
legal proce.ss, and scurrilous allegations." Clear Channel attorneys 
went on to point out that the Florida Supreme Court is one of the sev- 
eral courts that have chastised Martin for filing "frivolous" and "mali- 
cious" lawsuits. 

The release also says, "The recent allegations lodged by Mr. Mar- 
tin against Clear Channel are yet another ploy to promote himself for 
l)ei-sonal or political gain and are without ba-sis. Clear Channel intends 
to protect its reputation, employees, listeners, and shareholders." 

Martin fired back, calling the Clear Channel statements part of a 
".smear" campaign. "It is a truism that a guilty person always tries to 
deflect attention from his guilt by smearing the opposition. [Clear 
Channel CEO LowTyl Ma.ys' decision to engage in smears and trivi- 
alities shows he's guilt,y." 

In the meantime. Martin claims Clear Channel has changed its con- 
test announcements in Florida to meet an agreement it reached with 
the Florida attorney general's office earlier this yeai-. "We have dnra-n 
fii-st blood. They have blinked," he says. Martin is also filing a complaint 
with the JiLstice Depaitment. 

Martin has released a letter from a former Florida PD and GM who 
confirms Martin's claims that Cleai- Channel u.ses selective winners 
to bolster weaker market stations. frank saxe 
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4 Ndly. £ I 
5Wycle4 Jesn. 911 
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33 Tionn* "T-Boi" Watkln, My Getav.ay 

34 Cam'fon. '.Vhat Mwns The WorW To You 

35 Sparkle, li s A Fad 

36 Mack 10 F«aL T-Boz. Tiehl To M 

37 C-Murder, Down Fof My N's 

38 Tamia, Stranger In My House 

39 Dofisll Jonrn. This Luv 

40 Monifah, I Can Tell 

41 Pmigy 0( MM* Dmp , Kaep It Ttsgro 

42 SLMTNo More 
r. Is It Reall/ Uke That 



Soul) as 

46 Baha Men. Wio 1^ The Dogs Out 

47 Carl Thomas, Emotional 

48 Million Family March , Cie] II Together 

49 Field Mob, Prraiecl Dream; 

50 Nelly. (Hot S"t) Country Grammar 

— ^ NEW OMS 

Ul Bow Wow, W»« (Tital's M* Name! 
Fkn Feat. DMX. Do You 
Wu-Tanc Clan. Gravel Ptt 
Eight Ball & MJG, Pimp Hard 



aw 



Continuous praframming 
2806 Opryland Dr., 
Nathvtlk. IN 37214 

1 FaHti Hill W.Twi McGtaw. Let's Make Lowe 

2 Patty Lovfleu, That's The Kind .. 

3 Aaron Tippin. Kiss Thrs 

4 Billy Ray Cynit, Yoli '/Mr Be Ifnely Noa 

5 Sara Evans. Bo^n To Fly 

6 Alan Jackson, Www Memory 

7 Dixie Chkks. Wlfoul You 

8 Clay Davidson. I Can't Lie To Me 

9 Phil Vksu. yjst Ancmer Day In Paradise 

10 Vince GHI. Feels Li)<e Love 

11 Tem Clark. A Little Gasoline 

12 Don Henley, For My Weddirva 

13 Jo Dee McuJna. That's Tr« Way 

14 Travis Tritt. Best Of Intenlois 

15 Kenny Chesney, I Lost It 

16 Atison Krauss, Maybe 

17 Nickel CreeL Wt*-. Vc»j Come Bick 

18 Rascal Flattt, This Everyday Love ' 

19 Bilty Cllman, Oktatvyna * 

20 Tot>y Keith. You Shouldn't Kiss Me * 

21 Diamond Rio. One More Day * 

22 Clark FMTuty Expcftence. UeaiAtiile * 

23 Carolyn Dawn Johnson , Georgia * 

24 Ktfh Lktan. But fc.< rr>e l^ace Of God ■ 

25 Lee Aon Woirtack, Ashes By Now ' 

26 Darryl Worley. A Good Day To Run • 

27 LeAnn Rimes. I Need You 

28 Lisa Anseile. A Woman Gets Lonely 

29 TheKitfleys. I'm In • 

30 JessKa Andrews. Wno I Am 

31 Kenny Rogers. He W<ll. She Knows 

32 Mark Chesnutt. Lost In The Feeling 

33 Dwlfht toakam. Wnat Do You,, 

34 Gary Allan, Rignt Where I Need To Be 

35 Montfomery GefiUy. All Nigltt Long * 

36 Trick Pony, ftwr Me * 

37 Geoma Middleman. Kick O^^n The Deer 

38 Die Heatherty. SwiTminB in Cr-.i-ni^e-e 

39 Jolle A Tr>e Wanted, TWoutd 

40 Bilty Ray Cyrus. We The People 

41 Clt^ T Judil My :.>limaie TninU I'lr Saxi 

42 Marshall Dylkm, I ive It Up 

43 John Anderson. Nisoody's Got it All 

44 Mark Wills, I Wdnt To Know 

45 Tammy Cochran, So What 

46 Ricochet, St-f 's Gone 

47 Jamie O'Neal. There is No Arizoi^a 

48 Faith Hill. The Way You LOve Me 

49 Ktntucky Htadhuntin . Tco 'a Lcse 

50 Chfts Cagk. My Louv Goes On & On 

' Indtfates Mot Siwls 

■ NEW ONS 

Big House. I'm Moving On 
Kasey Chamben, Cry Like A Baby 
Merle Haggard. (Thmk About M Lu'iaby 
Mindy McCready, Scream 
The Wilkinsons. 1999 



m 



ConliiMMus programming 
1515 Broadway. NY, Hi 10036 

1 Limp Bilklt. Ro^llfl' 

2 Ricky Martin, Stx) Bangs 

3 Ja Rule, BctAW Me And You 

4 The Ofhprlni. Original Prankster 

5 Blink-182, Man Overboard 

6 Nelly. E l 

7 No Doubt. Battiwatet 

8 Green Day. Minority 

9 Christina Aguilira. Come On 0« 6sit> 

10 Tht Wairriowan. Sleepvralker 

1 1 Destiny's Child, nawenfleM Vwier Pjrt i 

12 Pink, MostGifH 

13 Fuel, Hencrrhage (In My Hands) 

14 Mystikal. Shake Va Ass 

15 Orgy. Fictisn ^Dreams In DizitaO 

16 Sanunttu Mumba. Gotta Tell You 

17 Papa Roach. BrOwi Home 

18 Jay-Z. I Just Wanna Love U 

19 Oiflkast, BOB. 

20 Godsmack, Av.ake 

21 Dettones, Ba "k To School 

22 3 Doors Down. Loser 

23 Souldecision. Faded 

24 Backstreet Boys, Stiape Of My Heart 

25 David Gray, BaDylon 

26 Manlyn Mansofl, Disposable Teens 

27 Mofay, Soitn Side 

28 Ludacris. '/that's Your Fantasy 

29 Jill Scott. Gettin' In The Way 

30 Linkin Park, One Step Closer 

31 Detwlah Morgan. Dance With Me 

32 U2, B«autit.ii Day 

33 Cold. Jus: Got Wicked 

34 Mandy Moore. Walk Me Home 

35 Lenny Kravitz. Again 

36 Wu-Tang CUr, (^TTtecl Ya Nech {Jump OH) 

37 Robbe Williams, Rock DJ 

38 Wyclef Jean, 9!! 

39 -N Sync. This i Promise You 

40 Jurassic 5. Quality Control 

41 Disturbed. Slupify 

42 Malchboi TWenty. If You're Gone 

43 Ur Bow Wow, Bounce With Me 

44 R. Kelly. I Wish 

45 Madonna, M.1SIC 

46 Everlast, Black Jesus 

47 Musiq. JusI Friends tSunny) 

48 Spine Shank. Synthetic 

49 Ump Blthll. My Generation 

50 Vast, Free 

Irxlicates MTV E«clus.ive 

NEW ONS * 

Macy Gray. Still 
A Perfect Circle. 3 Cibras 
Strait Up. Aiigei's Son 
Musiq. Just Fnends (Sunny) 



Continuous programming 
1515 Broadway. NY. NY 10036 

1 Faith Hill, Trie w»y You Lort Me 

2 Creed. Witri Arms Wide Open 

3 3 Doors Down. Kryptoo'te 

4 Bon Jcvi, It i My L-fc 

5 Ricky Martin. Stie Bang; 

6 Vertical Horijon, You re A God 

7 Barenaked Ladies. Pmcli Me 

8 Madonna. Music 

9 MatchboK Twenly, » You fc Gone 

10 U2. Beautiful Day 

1 1 Evan A Janm, Crajy fot 1Hn Girl 

12 Dido. Here With Me 

13 David Gray, Babyion 

14 Lenny Kravitz, AJatn 

15 Sade, 3> VoLfSide 



ray. I Try 
Kai Cheb 



Mami, Desert Rcw 
h Tn 

21 TheCorrs, Breatniess 

22 Shawn Mullins. Eve-^ywhe-e i Gc 

23 Moby. &3ut" Side 

24 Matchbox Twenty. Bent 

25 Red Hot Chili Peppers, Californicalon 

26 Christina Agialera. Come Ot^ 0<er Bacy 

27 Twi Braiton. He Wasn't Man Enough 

28 Nine Days. I' I Am 

29 Collective Soul. Why Pi 2 

30 Jennifer Lopez, Waiting For Tonight 

31 Third Eye Blind, Deeplnside Of You 

32 Janet. Doesr- 1 Really Matter 

33 Backstreet Boys. Shape Of My Heart 

34 Santana Feat. The Pro. Mana Mana 

35 No Doubt. Si.-np*e Kind Of Life 

36 Foo Fighters. Learn To Fly 

37 No Doubt. Bathwater 

38 Nina Gordon. Tum^tit Ard T^« . 

39 Sinead O'ConrKK. Jealous 

40 Faith Hill, Brealtie 

41 Red Hot Chili Peppers. Others>:}e 

42 Guns N' Roses. Novemtser Ram 

43 Wyclef Jean Feat. Mar, 91 1 

44 Sheltw Lynne, Golta Get Back 

45 Lucy Pearl. Con't Mess With My Man 

46 Baha Men. Who Let The Dcfis Out 

47 Brian McKnIghl. Back At One 

48 Creed, Hiahet 

49 Ellon John, Tmy Dancer 

50 Tracy Chaprrun, Grve Me Or>e Reason 

m NEW ONS ^ 

RO.D.. Schoa 01 Hand Knocks 
Linhin Park. One Step Closer 
Ul' Bow Wow. Bcw Vltow (That's My Name) 
Britney Spears. Stn)[iger 



THE CLIP LIST 



A SAMPLING OF PLAYLISTS SUBMITTED BY 
NATIONAL & LOCAL MUSIC VIDEO OUTLETS FOR 
THE WEEK ENDING NOVEMBER 1 1, 2000. 
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Conlinuoui programming 
1221 Collins Ave 
Miami Beach. FL 33139 

80XT0PS 

R. Kelly. I Wish 

WycM iean. 9U 

Ja Rule. Betweien Me And You 

Son By Fout, Purest Of Pain (A Pum Dolor) 

Destiny's CNhJ, Independent Women Pari I 

Ludacrit, What's Your Fantasy 

Ump BllUt. Rolhn' 

Spice Girls. Holler 

OutKast. B O B 

Ump BIzkK, My Generation 

B.aN.. Boys 

Orgy. Ficton (Dreams In Digital) 
BackstraM Boys, Shape Of My Heart 
MytUkal, Shake It Fast 
Ricky Martin, She Bar^ 
J-Bta, My GeUway 

Jay-Z, I Just Wanna Love U (Give It 2 Mel 
SIsqc. Incompiele 

RufI Endi. Where Does Love Go From Here 
Eryfcah Badu. Bag LM)y 

NEW 

"N Sync. This I Promise You 

Brian McKnigM, Win 

Britney Spears, Stronger 

Deftones. Back To School 

Funkmastef Flex Feat. DMX. Do You 

Eightball ft MJG, Pimp Hard 

(jodsmack, Awake 

Insane Chwn Posse, Tilt A Whirl 

Ul Bow Wow, Dow Wow (That's My Name) 

Lyrtcist Lounge All-Stan. Oh No 

Master P. Soullas 

Moby Feet. Gmn Stefani. South Side 

The Pharcyde. Trust 

Prodigy. Keep It Thora 

SilkA The Shocker. He OH That 

Doggys Angds. Baby It You're Ready 

Sunday, I Know 

Tamia. Stranger In My House 



Continuous program rrtmg 
1515 Broadway 
New Vori(. NV 10036 

NEW 

A Perfect Circle. 3 Ltbras 
Unldn Park, One Step Cbser 
Fatboy Slim. Sunset (Bird 01 Pieyl 
P.O.D., School Of Hard Knocks 




Continuous programming 
299 Queen SI West 
Toronto. OnUrlo M5V2Z5 

Maestro. U Got Da Best (NEW) 
Nety, E.I. INEW) 

The Tea Party. Walking Wour»ded (NEW) 

B2Krazy. Dream About You (NEW) 

Mot M. Oh No (NEW) 

Brastmunk. Liue Ordeal (NEW) 

'N SyiK, This I Promise You 

Eminem. The Way I Aai 

Papa Roach, Last Resort 

Barenaked Ladies. Pinch Me 

Snow. EverybotJy Wants To 8e Li»ie You 

Sptce Girls. Holler 

U2, Beautiful Day 

98 Degrees. Give Me Just One Nighl 
Green Day. Minority 
Trebtecharger, Amencan Psycho 
Ricky Martin, She Bangs 
Backstreet Boys, Shape CM My Heart 
The Mottats. Bang Bang Bang 
Pink. Most Girts 



,EUROPE[ 
CantifHMMts programming 
Hawley Crescent 
London NW18TT 

Mod>o, LatJy (Here Me Joo-gf^v 

U2, Beautiful Day 

Spice Girte, Holler 

AJI Saints. Black Coffee 

Lenny Kravitz, Again 

Madonna. Mus<c 

Robbie Wiliams t KyUe Minogue. Kids 
Rkky Martin, She Bangs 
Eminem. The Way I Am 
Die Fantastischen Vier. Tag Am Meer 
The Ottspring, Original Prankster 
Demon Vs. Heartbreakei. You Are My High 
Busta Rhyrrtes. FirefOorch Fonk Remix 
Uwy. L2K 
Enya. Only Time 

WMMy HxiitDn t Ewiqw Vniai, Co(M I Han 

Craig David. Seven Days 

Spiller, Groove Jet 

LWnp BiiMI. My Generation 

Sonlqiw, Sky 



College 

Television 

Network 



24 hours daHy 
32 E 57th Street 
New Vorfc.NY 10022 

Destiny's ChiU. Independent Women Part I 

Dexter Freebish. Leaving Town 

Green Day, Minonty 

Harvty Danger, Sad Sweetheart 01 Rodeo 

Lenny Kravitz. Again 

Ump BlzWt. Roilin' 

Nine Days, If I Am 

No Doubt. Bathwater 

Rk:hard Ashcraft, C'mon F^ople 

Rkky Martin, She Bar^gs 

Shawn Mullint, Everywhere I Go 

Strait Up, Aral's Son 

Travis, Turn 



WMtney Houston. F>ite 
WyckfJean. 911 



Thrae hours weekly 
216 W Ohio 
Chicago, IL 60610 

Queens 0* The Slone Age. The Lost Art. 
Unkin Parii. One Step Closer 
Kottonnwuth Kings, Daydreamm' Fazes 
New Found Glory, Hit Or Miss 
Unified Ttieory. Calrfomia 
Travis, Turn 
Everlast. Black Jesus 
Blue Meanles. Chemicals 
Richard Ashcrofl. C'mon F^ople 
SquBTit Nut Zippifs. Ghost Stephen Foster 
The Offspring, Original Prankster 
Grandaddy, Hewlett's Daughter 
Stone Temple Pikts, No Way Out 
Dexter Fraebish. Leavmg Town 
(hed) Planet Earth, Bartender 
Voodoo Glow Skulb, Fat Randy 
Fenli TX, Ail My Fault 



TV FOR U MI IHEM -38 



1/2-hour waekly 
46Gm>rdSt 

.02401 



Evertast, Black Jesus 

Ho Doubt, Bathwater 

Dexter FrMbtoh, Leaving Town 

Tht IHn IMKpMri. 1i/n M O Mr. DaKhan 

Ump BlzUt, Rollin' 

Good Charlotte, Link Things 

The Cerrs, Breathless 

Travis. Turn 

Hoovefphonic. Mad About You 
Moby Feat Gwen Stefan!, South Side 
B.O.N.. Boys 



Music Video 



PROGRAMMING 



John Salley, Coal Chamber, 
Others Set For Video Awards 



B 



ILLBOARD MUSIC 
VIDEO CONFAB: This year's 
Billboard Music Video Confer- 
ence & Awards will be an 
unforgettable experience. The 
event — to be held Wednesday 
(8) through Friday (10) at the 
Universal City (Calif.) Hilton 
Hotel — is packed with en- 
tertainment and prime net- 
working events. 

NBA superstar John "Spi- 
der" Salley, the host of "BET 
Live," will host thi.s year's Bill- 
board Music Video Awards 
show, which takes place Friday 

at the Universal 

Hilton (see Home- 
front, page 112). 
The awards show is 
the grand finale to 
the conference. Pre- 
senters at the awards 
show will include 
Dave Hollister, Coal 
Chamber, Ellen K, 
Bob Carlisle, RnlT 
Endz, and Stacie 
Orrico. Due to a 
scheduling con- 
flict. Sixpence 
None The Richer 
singer Leigh Nash 
will not be a pre- 
senter, as previ- 
ously announced. 

In addition to panels about 
the hottest topics in the music 
video industry, conference 
highlights will be as follows: 

• Wednesday's opening-night 
party, hosted by Motown and 
featuring a performance by 
Motown R&B singer Sparkle. 

• Award-winning director 
Wayne Isham (who has direct- 
ed videos for Metallica, Ricky 
Martin, Michael Jackson, and 
98°, among many others) will 
give the keynote speech Thurs- 
day (9). 

• Multimedia company Enroutfi, 
maker of the FirstPerson Immer- 
sive Video technologj', will host 
a cocktail party 'Thursday 
evening. 

• "Video Survivor," a Bill- 
board music video trivia con- 
test, to be held Friday. The 
grand prize winner will get two 
tickets to the Billboard Music 




Awards, which will take place 
Dec. 5 in L,is Vegas. 

For more information about 
the Billboard Music Video Con- 
ference & Awards, call 646-(>54- 
4660. 

Information can also be found 
online at billboard.com/events/ 
mvc. 

This & that: MTV Net- 
works parent Viacom is report- 
edly in the final stages to pur- 
chase BET in a deal rumored to 
be in the range of $3 billion. 
Wendy White has exited Pri- 
ority Records' video 
promotion de- 
piirtment. Michael 
Cole has rejoined 
Priority and is han- 
dling most of 
White's former 
duties. 

Kim Dellara has 
left A Band Apart 
Music Videos as 
representative. 

Local show 

SPOTLIGHT: This 
issue's spotlight is 
on Lawrenceville, 
Ga. -based pop show 
"Video Spot 1." 



by Caiia 
Hmj 

TV affiliates: Various univer- 
sities in Georgia, including 
Atlanta's Georgia State Uni- 
versity, Georgia Tech Universi- 
ty, Clark Atlanta University, 
and Morris Brown University. 
Time slot: various. 
Key staffers: Myron 
Williams, producer; JC Lynch, 
producer; Jamar Hawkins, 
producer. 

E-mail address: jmlproduc- 
tions@hotmail.com. 

Following are five videos 
from the episode that aired the 
week of Oct. 23: 

98', "Give Me Just One 
Night (Una Noche)" (Univer- 
sal). 

Debelah Morgan, "Dance 
With Me" (Atlantic). 

Kandi, "Don't Think I'm 
Not" (Columbia). 

Nelly Furtado, "Sh" On 
The Radio" (DreamWorks). 
3LW, "No More" (Epic). 



PRODUCTION NOTES 



NEW YORK 
Fat Joe Featoring Cuban Link 
filmed the "Why Me?" video with 
director Marc Klasfeld. Jamie 
O'Neal's "There Is No Arizona" 
was directed by Lawrence Carroll. 
Sanaa Hamri directed Changing 
Faces' "That Other Woman." 

OTHER CITIES 
Neal Coty's "Legacy" was dir- 



ected by Steven T. Miller and R. 
Brad Murano in Andrews and 
Marathon, "ftxas. Everlasfs "Black 
Jesus" clip was directed by Jonas 
Akerliind in London. 

The Wilkinsons filmed their 
"1999" video with director Eric 
Welch in Edmonton, Canada. 
Michael Chain directed his video 
for "Bar In Bakersfield" in Bakers- 
field, Calif. 
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UNIVERSAL HILTON, CA 




COriFEREnCE & AWARDS 



SODO BILJLaOARD 
music VIDEO 



THE 

PRESenTERS 



HOSTED 3V 1^ 

johin 



of 

"BET Live" 




EXCLUSIVE 
EVEfTn 

keynote address 
by award-winning 

director 

WAYNE ISHAM 



PLUS. Don Tmiss . . . 

motown opening-night party 
live performance by sparkle 

enroute mvc happy hour 




intertrust technologies - free e-mail access 

music video trivia contest - win two tickets 
to the billboard music awards show in vegas 



It 



n~' INTERTRUST' 

THE MtT*TIIUST UTIIITV. 




AmonG T>IE PARTIGPArrTB 



i 



■ kathy angstadt, interscope/geffen/a&m 

■ paul 'alien" billings, ttie underground video show 

■ torn caiderone, nntv 

' tinn clawson, shooting qaSery productions 
' dougcohn, vh! 

' )onathan dayton, dayton/foris prod. 
' mike drumm, music link productions 

■ valene fans, doyton/faris productions 



kevin ferd, power ploy 
stiellie fontono, priority records 
diedre gory, video consultant 
doniel gloss, artemis records 
eric godtlond. enroute/egm 
kelly griffin, bet 
vicki moyer, block dog films 
paul morszalek, vtil 



> ralph mcdcniels, video music box 

> nothan mcguinness, asylum visual effects 
' dove meyers, f.m. rocks 

' mcntez miller, montez video promotion 

> audrey morrissey, farmclub,com 

> lors murrey, sudden industries 

> iheira reesdovies, anonymous 

> ihonereynokls.soaidctieck 



• fotima robinson, ctxxeogaptier, diector 

• lou robnson, rca records 

• norm schoenfeld. mucfimusic uso 

• ryon ttiompson, pixel envy 

• nomnan tief , stormin' nomnan's fcist cal 

• joe uliano, crash films 

• )eff wdkef , cnstomedn 

• mari< wensten, rn'r freelance 

• elise wright, motown records 



contact information 

michele jacangelo 
646.654,4660 ph 646.654.4674 fx 

hotel 

universal city hitton & tovi/ers 
555 universal terrace parkway 
818.506.2500 



TO ;9egiste;9 

register at the universal city hilton - registration $550 

Wednesday november 8 12;00pm - 4:00pm sierra foyer 
thursday, november 9 9:00am - 6:00pm sierra foyer 

to see schedule of events : www.billboard.com/events/mvc 



TRADE RESPONDS TO BMC/NAPSTER FACT 

(Cimtinued from page 5) 



EMI s:ii(i Hilly it "is supportive 
of initiatives that aiiow iegal Sle«har- 
ing which respects the rights of 
attists, record companies, and other 

rights owners." 

"It isn't I'eally soup yet, so there's 
no way to tell where this is going," 
iicldetl a new-media executive at a dft 
ferent m^or label. 

A few early facta, however, are 
dear 

• The recently formed Bertels- 
mann ef.'ommerce (iroup (BeCG) is 
the foi-ee Ix'hind the pact, whieh .jelled 
over the past ei^ht weel^s during a 
aeries of 'tacreasingly intense" meet- 
ings with Na|)Sterk top exec*. BHG 
executives were brou^ tn only atber 
the talks had progressed, sources say. 

'I'he K-commeiw proup, headed hy 
pre-sident/CEO Andreas Schmidt, is 
providing iin unspecified loan to Nap- 
ster to develop a new membership- 
based business model that will pro- 
vide payments to rights-holders. It 
has Jilso received a warrant to acqtiirc 
a pjrtion of Najister; the amount of 
the potential stake also was not dis- 
closed, but some sources have said it 
would be a majority holding. 

If things do not go Napsterla way 
in court, however, Bertelsmann wffl 
not be on the hook for damages, 
Schmidt noted. "We ai-e not a .sh^ire- 
holder [yet] in Napster," he said. " We 
are providing a loan to Napster to 
develop and implement a new modeL" 

Napster CEO Hank Barry told 
Billboard that other major labels will 
also be offered equity incentives, 
although the amourit.s cacli might be 
offered were not revealed. 

• BartdHMBBib BUG Entertain- 
ment, whidi is party to the reeord- 
hldustty lawsuit filed against Napster, 
wiU wiUxdraw its suit only when that 
new membersliip system is in place. 

BIVIG Entertainment president/ 
CEO Strauss Zelnick contends that 
the label has thus not in fact "broken 
ranks" with the mu^ industry, as it 
would appear. 

As to whether BMG would still 
withdraw at that time if the rest of 
the labels decide to sta.v the course, 
Zelnick says, "My feeling is it's a moot 
issue, becanae iriien ani^Iinipriate 
legitimate service is launched that 
protects artists and respects intellec- 
tual property, by definition, every- 
one's going to want to be on board." 

• The planned new scr\*ice will be 
fee-based but will also likely maintain 
a fkee, "promotiaDal'' Ihint end. N)q^ 
Bter% Barry declined to diadoee what 
that fee might he, but noted that he 
has in the past floated a figure of 
around $4.95 per month — though he 
warned that no one should make any 
assumptions based on thaL 

That nnnher, if it were to liold, 
woold not sit wdl with at least one of 
the other major labels Napster will 
need to bring on board. In .t Nov. 1 con- 
ference call with analysts discussing 
Seagram's first-quarter performance, 
Sei^nanpresidenf CEO Eldgar Bronf- 
man Jc said, "We want to find a busi- 
ness model that rewards consumers 
and artists alike, and we think that a 
$ 1 .'i number is ceitainly much doserto 
the mark than a $4,95 numbec 

"And I would suqMct tliat you 
should regard it as somewhere 
between unlikely and very unlikely 
that we would be licensing our music 
to a service that would be remuner- 
atmg us on a level of (4,96 per sub- 



scriber per month," said Bronfman. 

• The new service will include an 
"upsell" element-^he inroverbial 
"buy" button — for the purchase of 

physical gf>o<ls. Solmtidt citeil another 
ReCG ]n-o[)elty, r« ;eriti\ acquired E- 
tailer CDnow, ;is the initial retail part- 
ner, but s;iid nthei-s could In' addiii. 

• The -sen'iee will continue, at its 
core, to be based on its flindamental 
principle — ^"IDe-eharing, ffle-shaiing, 
file-sharinp." said Napster's R,irry — 
and will continue to support the MP8 
and Windows Media Audio file for- 
mats. .\ 111 V. technology will be 
implemented to somehow keep an 
accounting of that sharing from now 
on, however, in order to fi^ire out the 
amount of royalties that need to be 
paid to artists, song\vriters, record 
companies, and publishers. 

How the technology will work was 
not specified, nor were the amounts 
that will be paid out. 

Barry said the system would be 
based on volumes of trading, howev- 
er — likely on the number of times a 
file is downloaded as gauged by a 
"statistical sampling" as opposed to 
actual tracking of files. 

SIRATEGIC GOALS 

Also clear to those who have 
watched Bertelsmann closely over 
the past year is that this "surprise" 
announcement was realy not dl tint 
unexpected, for a numbo' of reasons. 

These include the stated mand-ite 
for BeCG to acquire Internet proper 
ties — "They've been kicking the tires 
of everything on the Internet," says 
one executive at an online music com- 
pany — but also IfidddboCPsoft-stat- 



MP3.com, in which UMG claims it 
owns the reoordings involved in the 
lawsuit as works made for hire. 

IIMG lawyers, who had been 
pressed to retiuest the motion be- 
cause of MKi.com's contention that 
the UMG recordings in the case 
were registered invalidly as works 
made for hire, did a ttunaround at 
ijbe hearing, telling Rakoff they had 
no intention of asking him to rule on 
whether the UMG sound recordings 
are works made for hire. The switch 
made little difference tn Rakoff. 

At the opening of the 90-minute 
hearing, UMG attorney Hadrian 
Katz said, "What we ask, and an that 
we ask, is that the coiurt accept into 
evidence registrations that show 
works made for hire." 

"lt"t flat 's all you're asking, that's 
not indicated in your motion," coun- 
tered Rakoft After reading part of 
the motion, he continued, "I inter- 
pret that to mean that you are seek- 
ing a ruling of law at this time that 
not simply could you introduce copy- 
rights as presumptive evidence of 
ownership but that you are seeking 
a ruling as a matter of law that the 
copyrights rlo belong to you and are 
valid as works made for hire." 

"Wfe are not lusking that," siiid Kiitz. 

"Good," replied RakofT, saying he 
would have denied audi a motion "on 
the grounds that it could not have 
been decided without further factu- 
al input." 

The UMG filing had sUted, "De- 
fendsntHs wwkHnade-fnvlnie argu- 



ed assertion, most recently on Sept. 
13, that he intends to see BMG 
become "maricet lender" in the worid- 
wide music busfaiess Iqr yearig end. 

"Don't say that we haven't 
achieved our objective until Dec. 31." 
he .said then, even as he avoided being 
specilic about how that goal would he 
attained. "We're intensively working 
and examining how to reach the No. 1 
slot. Well keep our fingers crossed 
that [the effort] will be successful" 
(Bi]lbuanl,Sept.2;3). 

According to the E-mail sent to 
Bertelsmann employees Oct. 31, Mid- 
delhoff sees the Napster acquisition 
as a strong atep in that direction. 
"Berteknunm has delivered a strate- 
gic one-two punch in its effort to reach 
the No. 1 positions In imth the global 
music busine,ss and in media E-com- 
merce," he wrote. 

But how much the company's music 
arm will directly gain from the alliance 
remains one of the many questioms. 

Although it was not discu.ssed pub- 
licly, MiddelholTs E-mail noted that 
the company's equity stake would 
give it "rights in the file-sharing tech- 
nology, the Napster brand, and Nap- 
Stei% customer data." The customer 
data could be "potentially worth the 
entrance fee alone" in terms of mar- 
keting opportimities for BMG's labels, 
several industiy analysts note. 

Annn Sinnieidi, an analyst, for 
Juinter Commmdations, says, "The 
reality is that Minister has ttie most 
comprehensive base of oidine music 
fans out of any company out there. 
They're all registered. And it's the 
kind of asset that the labels should 
and do covet and have beai unable to 



ments should be rejected, and sum- 
nwyjadement should be entered in 
planmfi^ fhvor as to the ownership 

of their audio CDs as works made 
for hire and as to the validity of their 
registrations in this respect." 

.\rtists' groups, including the Re- 
cording Artists Coalition CRAC), 
concerned that artists' rigiita could 
be damaged if RakofT were to gnmt 
the UMG motion, were relieved by 
the judge's action. 

However. MP3.com attorney Rill 
Patry says he plans to try to rein- 
troduce the work-for-hire issue as 
put of the trial rebuttal. 

On Oct. 27, the very same day 
Clinton signed the reijeal legislation, 
UMG lawyers in the case had 
opposed a request by the KAC to 
submit a friend-of-the-court brief 
supporting MPS.eom's position that 
the UMG recordings mvolved in the 
trial are not works made for hire. 
(The coalition did not support MPH. 
corn's position in the trial except on 
the work-for-hire motion.) 

Rakoff turned down the caalition% 
request, saying it had come too late 
in the day." However, according to 
RAC representative Jay Rosenthal, 
Rakoff said that "if the purpose of 
writing a brief was to inform him of 
the concerns of recording artists if 
an opinion <n work for hire was ren- 
detei wifliout thorough study, then 
they had succeeded." 

The RAC later sent a follow-up 
letter to Rakoff saying, "Recording 
artists firmly believe that sound 



build themselves." 

But the question of whether the 
actual sales gained via Napster win 
outpace ^HHepotenthfly lost hy mak- 
ing the low-priced senii e even more 
appealing with tlie addiliim of more 
and better content remains jin area of 
intense debate. There are reputable 
studies to back both sides of the argu- 
ment— that Napster users buy more 
music or that they buy less — and 
strong opinions in each camp. 

As part of its suit against Napster, 
the record industry has maintained 
that sales are being hampered, .some- 
thing a study released Oct. 31 by PC 
Data Online supports. AcoonGng to the 
company, Napster users are buying 
fewer CDs online as they become more 
atlept at(lo'.Mili'ail)iig file.s but ,ire \is- 
iting CD-selling sites more frequently 
to dieck out what^s new on the mariteL 

While Schmidt veered toward the 
"not hurting sales" end of the equa- 
tion in remarks following the an- 
nouncement of the Bertelsmann deal, 
he and Middelhoff both stressed that 
that was not really the point 

"ThereisiioiiDeBtiDnthatiBeehRr- 
ing uill exist in the Itatnre as part of 
the media and entertainment indus- 
try," Middelhoff said, "and I have per- 
.sonally the conviction that there is no 
way to deal with this fact other than 
to find a business model" for it 

Noniiitowtl«tll«Mi(W> w it h N^ 
ster in the future, Sounidt agreed, 
fQe-sharing is going to continue. "And 
so it is only natural at some point to 
try to figui-e out a new business model 
that leverages the potential of file- 
sharing on the Internet," he said. "As 
of today the industry has not 



recordings are not works for hire," 
and the coalition is "willing to dis- 
cuss tids [work-for-Mre isaie] fhr^ 

ther if necessary." That letter was 
signed by coalition co-founders Don 
Henley and Sheryl Crow, along with 
Billy .loel. Bonnie Raitt, Tony Ben- 
nett, Clint Black, IVisha Yearwood, 
and Bruce Springsteen. 

Rosenthid says the RAC "may 
intervene at some other point in the 
trial, something that will give us a 
chance to tell the court that our posi- 
tion is that a ruling on work for hire 
could be damaging to arti.sts." 

A Nov. 13 court date has been set, 
at which time Rakoff will determine 
the precise number of UMG record- 
ings MP3.com inlVinged, t'MG says 
as many as 6, 700 wei*e infiinged. The 
court has already found MP3.com 
guilty of copyright infringement and 
lias determined that the penalty will 
be $25,000 per album infringed. 

UMG alone among the U.S. major 
labels hcLs refused to negotiate a set- 
tlement with MFj.com in the lawsuit. 

Hie stagefiirtiie new judicial hat- 
tlegnnind was set Oct. 10, when 
UMG's lawyers in the infringement 
case, pressed by MPS.eom's claim 
that its recordings were invalidly 
registered at the Copyright (.)ffice 
as works for hire, asked Rakoff to 
role in s summary judgment that 
the infiinged recorai^ have been 
validly registered and are works for 
hire and therefore subject to dam- 
ages (Billboard, Nov. 4). 

Tvo dqrs later, on the separate 



embraced it. But we now together 
with Napster are going to change that 
.. i Somebody has to atq> up to the 
pbte and take a leadersh^ r^" 

AH TOGETHER NOW? 

Whether the rest of the industry 
will fall in line behind Bertelsmann is, 
of course, another litigering question. 

Skeptics argue that the major 
labels are unlikely to cede the lead to 
one of their competitors but would 
rather blaze their owTi online paths. 

BMG's Zelnick allows that "some- 
times there is a 'not invented here' 
problem in our industry" but adds 
that self-interest is a great motivator. 

"I think most intelligent people can 
look beyond that to see at least what's 
in their own hest iiitefest," he says. 

And partnering up with Napster — 
or some other ffle^Omfngstrviee — 
is dearly in the best intetests of the 
wider music industry, observers 
argue, partkulaiiy given its troubles 
thus fer in finding ways to "monetiae^ 
the movement of music onto the Web 
(Billboard, Nov. 4). 

"If Bcfteiaannn^ anAmis la cor- 
rect that a) you can naBue a lot of 
money frtim doing this and b) youH 
never be able to stamp ont Nap.ster, 
then the other major lalx'ls will come 
to the same conclusion and do the 
same type of thing after a lot of huff- 
uig and pufGnK because it% in their 
own interest to do so," says Phil 
Leigh, investment anal.vst with Ray- 
mond James & Associates. 

Those labels on the .sidelines, how- 
e\'er, have yet to drop the sworrl now 
hanging over Napster's head — their 
(CmUmued on neast pag$) 



legislative effort to repeal the '99 
bw, the Smate passed the ndlbaek 
bin and sent it to the 'White House 

for President Clinton's signature. 

That now repealed law had taken 
away future artists' termination 
rights and their ability to reclaim 
their recordings in the future. The 
rollback Tsstond those lii^ts. 

Hie Reoonftig liidustiy Assn. of 
.America (RIAA), under pressure 
from the creative community and 
members of Congress, negotiated 
the repeal language of the bill with 
artists' groups. UMG, an RIAA 
member ccHnpany, approved the final 
rollback language. 

However, repeal only takes the 
work-for-hire provisions back to 
their pre-Novembcr '99 stale in the 
law. Sound recordings are not men- 
tioned as a category in that law, but 
the labels have long contended that 
they fit existing categories as "a con- 
tribution to a collective work" and as 
a "cnmiiilation" and hecau.se they are 
identified as such or are assigned to 

in9.com's brief with its enqphn- 

sis on invalid registrations, seen Igr 
many as a desperate attempt fbr 
survival, also puts forward a posi- 
tion shared by many copyright ex- 
perts — and the RAC — that most 
aomid lecavdings cannot be emskl- 
ered worits for hire. 

Assistance in preparing this story 
um provided by Marilyn A. Gillm 
inNmiYork. 



UMG DENIED COURT'S RULING ON WORK FOR HIRE 

fContiuKed from page 5J 
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EPIC'S SADE RETURNS WITH 'ROCK' 

iContinued from page 5) 



back together, you're bringing in 
whatever you've learned in that 
time — whether it's a musical thing or 
whether it's something you learned 
about life." 

For the singer/tunesmith, the lat- 
ter tends to come into play once they 
reconvene in the studio. 

"When I write songs, I draw from 
my life — what I see and what I hear," 
she explains. "Maybe that's why such 
a huge amount of time elapses 
between albums." 

That said, the woman bom Helen 
Folsade Adu — known simply as Sade 
to the masses — has seen quite a bit 
during her hiatus from the pop .scene. 
On the surface, "Lover's Rock" shows 
the artist swimming in familiar 
waters, reveling in her signature 
blend of jazz-kissed pop/R&B ro- 
mance. Clo.ser inspection, however, 
reveals the work of an artist who is 
now far more introspective and social- 
ly aware. 

The project's overall \ibe Ls reliably 
soulful and sweet, while Siide's voice 
remains an unquestionable tool of 
seduction, but her words are now 
more richly varied. 0<ies of love like 
"By Your Side" and "After All This 
Hme" are balanced by sharply lir-M-n 
songs that run the gamut fixim astute 
reflections on racism ("Immigrant" 
and "Slave Song") to warm medita- 
tions on motherhood ("The Sweetest 
Gift"). 

Even the set's musical direction is 
broader — albeit in the most inobtru- 



(Continued from preceding page) 

lawsuit again.st the sen'ice. 

At present, the itth U.S. Circuit 
Court of Appeals in San Fnindsco hiis 
yet to render a decision on whether 
to uphold a lower court's decision to 
isi!ue a preliminarj' injunction against 
Napster while awaiting trial. In it.s 
appeal on Oct. 2, Napster lc;«l coun- 
sel David Boies argued that Napster's 
file-sharing application was legal 
under the 1984 Sony/Betama.\ U.S. 
Supreme Court decision that said if a 
technology has "substantial non- 
infringing" u.ses, it is legal. 

Recording Industry Assn. of 
America (RIAA) president Hilai-y 
Rosen said that if the court agrees 
with Napster on the basis of Sony, the 
RIAA would appeal the decision to 
the VS. Supreme Court. The <)th Cir- 
cuit court could, however, instruct the 
lower court to narrow its ruling or 
expedite the case into the trial phase 
while keeping the stay in place. 

An appeals court decision is immi- 
nent. 

While applauding Na|)ster's move, 
Sony Music Entertainment said, 
"This alliance does nothing ta address 
the millions of past acts of cop,VTight 
infringement by Napster or those 
being committed by the company on 
an ongoing basis." 

The RIAA's Rosen also said the 
announcement «ill not change the 
trade organization's position with the 
court. "The deal basically says that 
Napster has agreed to agree »ith the 
record industn,''s position, which is 
not what they're arguing in court," 
she .said. "In fact, the Bertelsmann 
alliance makes our case stronger." 

Napster attorney Boies sees things 
quite differently, contending that 



sive terms — as Sade reveals the 
unmistakable influence of hip-hop 
("FloV) and gospel ("It's Only Love 
That Gets You Through") on her 
music. Despite the subtle infti.sion of 
these styles, there's no danger of ib-a- 
matic shift for the artist — ^not now or 
ever. "I think people re.spect the fact 
that we don't try and do anything but 
what we do." she says. 

That noted, Sade adds that she, the 
band, and co-producer Mike Pela did 
actually set out to build the tracks for 
"Lover's Rock" somewhat diiferently 
from past recordings. 

"We wrote the songs together this 
time," she explains, adding that much 
of the recording staited at her home 
in Londoa They eventually adjourned 
to Spain for three months of work 
before settling into a studio along the 
country.side of England to finish the 
project. 'There was a real feeling of 
the foul" of us meshing together." 

Not that they didn't mesh well in 
the jjast. For "Lover's Rock," though, 
Sade and her band just let things roll 
more casually. 

"We didn't care about buzzes or 
noi.ses," she says, ftuther sharing that 
many of the vocals were cut live as the 
b;md played beliind her. "As a result, 
the sound Ls more i-ootsy. It was more 
about the song and le.ss about the sur- 
face." 

Working in a live .setting allowed 
the artist to prepai-e a little for a toui'- 
ing stint, something she hasn't always 
reli.shed. 



nothing about the Bertelsmann "busi- 
ness alliance" changes Napster's 
ai'gimient that everytliingit luis been 
doing is perfectly acceptable. He 
adde<l that the Bertelsmann (lact will 
likely help its c;isc in demonstrating 
Najjster's contention that the service 
does indeed have "substantial non- 
infringing use.s" and should therefore 
not be shut down. 

"It appears Na|xster lias accepted 
the ftindamental importance of pro- 
tecting the creators of the content." 
said .Jay Bermaa chainnanCEO of the 
International Federation of tlie Phono- 
graphic Industiy. in a statement. "That 
recognition should liave occuired at the 
outiiet and saved a great deal of time, 
effort, and resources that have gone 
into the litigation. However, it Is ciu- 
cial to the international recording 
industry that the litigation against 
Napster continues." 

(Copyright attorney Fred Von 
Lohmann agrees with both sides on 
the point that nothing has likely 
changed on the legal front as a result 
of the groundbreaking Bertels- 
mann/Napster [Kiel. 

"The fact of the matter Is that none 
of the plainlifis hiive (hx)pped out — not 
even Bertelsmann," he says. "So the 
lawsuit is .still full-speed ahead. 
Remember the MR.eom litigation: 
You need to close the deal with all of 
the plaintiffs before the kwsuit goes 
away." 

And so Najjstcr's fate — even with 
its powerful new ally — Is, it seems, 
still pending. 

This report ims prepared by Mariltjv 
Gillen, Eileen Fitspah-ick.and Brian 
Garrity. 



"I try to remember the good parts 
about touring — and that's being 
onstage and performing. I try to blank 
out the rest [of what it entails]," she 
says, smiling as she ponders a road 
trek that li planned to begin in March 
2(X)1. "By the end of the last tour, I 
actually got to the point where I 
eiy oyed being onstage. I felt comfort- 
able enough to just be up there and 
sing the songs and express the songs." 

She also gave in to the ardor of the 
fans who filled the venues. "The 
biggest buzz for me is when we come 
onstage," she says, reliving the 
moment. "The curtain comes down, 
we start playing, and we feel this 
warmth fiom the audience. They're 
amazing." 

Fan interest in seeing Sade perform 
is among the key elements of Epic's 
marketing plan for "Lover's Rtwk." In 
addition to the concert tour, the artist 
will make a handful of high-profile tel- 
evision ap()earances. .She's already 
done "Tlie Cluis Rock Show" on HBO 
in October and soon will perform on 
"The Tbnight Show With .Jay Leno" 
(Nov. 21). "BET Live From L.A." 
(Nov. 22), "Late Show With David 
IjCtterman" (Dec. 19), and "The Rosie 
O'Donnell Show" (Dec. 22). 

"The out-of-box interest in this 
project h;is been incmUble. Everj'one 
wants to do .something with her," Dan 
Hubbert. senior VP of promotion at 
Epic, says, adding that "Sade's 
absence made jieojJe miss her. People 
are genuinely thiilled that .she's back." 

Feedbjick at radio and retail proves 
that ixiint. Since going to ;ill foi-mats 
in early October, "By Youi- Side" has 
been building a solid biLse of supiwrt, 
particularly in R&B .sectors, where 
the track's getting aii-play on stations 
that inclu(le WQUE New Orleans; 
WCDX Richmond, Va; WZHT Mont- 
gomery, Ala.; and WNEZ Hartford, 
Conn. 

Retailers are already salivating for 
the collection, which is being viewed 
as a crucial release for boomers who 
might feel forgotten in the shuffie of 
this season's .s|iate of teen-driven. hiy>- 
hop. and hard-iwk releases. 

"Without question, this Is an album 
of wide appeal, but it's primarily an 
album for adults," says Marj' Collins, 
manager of a Borders Books & Music 
outlet in New"ark, N J. "The single 
isn't even the .strongest cut on the 
album. Once the public gets a taste of 
tWs record, it's going to explode. It's a 
beautiful, truly timeless piece of 
mu-sic." 

Such feedback is delighting 
already-enthusiastic Epic executives. 
"The across-the-board positive 
response to this album is a thrilling 
beginning to this project," notes Epic 
president Polly Anthony. 

The label will supplement its efforts 
to bring "Lover's Rock" to the largest 
pasidble audience by aggressively uti- 
lizing the Internet as a promotional 
tool. Sade's site (sadc-online.com) 
offers a RealAudio clip of "By Your 
Side," with plans to post the accom- 
panying video shortly. Fims are also 
offered a 24-hour chat room, as well as 
bulletin boards to post messages. The 
site will also host, in cotyunction with 
Epic and Vibe magazine, an online lis- 
tening [larty Friday (10). 

In other Web activity, Sade will pre- 
side over a Nov. 14 chat with fans on 
America Online, a prospect that 
intrigues the artist, who enjoys shar- 



ing the origin of her music with her 
audience — which she notices has con- 
tinued to grow over time. 

'We've been together for 18 years," 
notes Sade, ".so we've always got new 
generations of jx-ople w ho iux' tiiscov- 
ering our music for the first time." 

And they all seem to connect very 



deeply with the music. 

"Ultimately, I think the people w ho 
really like us are the ones who know 
where the music comes from," Sade 
concludes. "They have a feeling alxiut 
the vibration — a feeling of where it 
materializes from. That's a wonderfiil 
thing." 



'lam's Rack': Track By Track 




"Lovers Rock" is Sadesfifih stu- 
dio collection, excluding her 199i 
greatest-hits compilation. The set 
u^ts produced by Sade ufith Mike 
Pela. All song.'i were written by the 
artist with bandmates Stuart 
Matthemman, Andrew Hate, and 
Paul Denman, unless otherwise 
noted in parentheses. 

"By Your Side": The set's 
wamily engjiging fii-st .single is dis- 
tinguished by an instantly memo- 
rable melod.y that is fondly remi- 
niscent of Proeol Harum's classic 
rock tune "Whiter Shade Of Pale." 
SuiToundtnl by a vibrant swirl of 
synths and tight 
acoustic/electric gui- 
tar interplay, Sade 
offei-s a heartfelt tes- 
timony of love. Ever 
the romantic, she 
weaves lines like 
"When you're cold, 
I'll be there to hold s. 
you tight to me" with 
an earnest iiuality that belies the 
song's unabashed sentimentalit.y. 

"Flow": This vibe.v. hitworthy 
gem show s .Sade cruising into the 
hip-hop realm with remarkable 
ease — primarily because she does 
it on her own terms. Rather than 
tripping over a lazy '7(ls sample or 
sharing the mike with a guest rai>- 
per, she simply sashays with pal- 
j)able confidence over a lean, 
sharply pronounced gi'oove that's 
far more raw and e<lgy than any- 
thing on her ijrevious efforts. AW 
the while, the artist's hypnotic, 
stream-of-con.sciou.sness lyrics dart 
above and below^ the bassline until 
the track fades to a blissfiil close. 

"King or Sorrow": A track 
that couUl serve as a textbook 
study in Sade's unique talent for 
sewing seemingly disparate 
threads into a seamless musical 
fabric. "Son'ow" contrasts caress- 
ing, often soothing insti-umenta- 
tion w ith dark, forlorn w ords that 
the artist says are "about .your 
bleakest moment — the moment 
w'hen you feel like you're the only 
person in the world carrying the 
burden. But everything continues, 
and you have to face the world, 
continuing as if everything's fine. 
This is a song for the people, 
because w e all feel that way." 

"Somebody Already Broke 
My Heart": Sade gets down and 
blues.y on a no-more-tears jam in 
w hich she breathes quiet defiance 
into a simmering arrangement 
that's brought to a boil by a smat- 
tering of acidic organ/guitar bites. 

"All About Our Love": The 
emotional flip side to the previous 
cut, Sade tosses gooey, lyrical 
valentines like "It's all about our 
love, so it shall be forever" within 



a finger-snappin' R&B musical 
setting. 

"Slave Song": This is easily 
among the most profound, emo- 
tionally affecting songs the artist 
has ever recorded. Within a reg- 
g!ie-spice<l, tribalistie instrumental 
framework, the artist me<liates the 
lineage and enduring effects of 
slaverj- w ith boundless emotion — 
deftly moving from tear-choked in- 
cantations to empowered, prideful 
chants. 

Says Sade, "This was a hard song 
for me to write. I thought about 
Bob Marley's 'Redemption Song,' 
and I thought, 'Why write a song 
about slavery when 
Bob Marley's already 
written one that's so 
amiizing? What more 
can you possibly say?' 
Eventually. I decided 
that I know what the 
reason is for writing 
c it. If you dwell on the 

idea of it, the idea of 
slavery, then you don't actually 
move on. But if you explore the 
emotion honestly, you can find 
inner peace and move forward." 

"Tlie Sweetest Gift": Sade 
WTaps hei-self in a delicate acoustic 
melody as she unfurls intimate, 
prayerful prose about the love of a 
mother for a child. "This .song is 
about the special light that chil- 
dren have. 'They're just so amaz- 
ing," the artist says. 

"Every Word" (S. Adu, J. 
Podrazikl: S;ide immerses herself 
in a .sad tale of infidelity with equal 
parts bitterness and disappoint- 
ment. Wisely, she rejects the 
temptation to indulge in the weepy 
victim wordplay inherent in mo.st 
other musical explorations of this 
subject. One of two songs on 
"Lover's Rock" penned by the 
jutist « ith Janusz Podrazik. 

"Immigrant": In what could be 
construed as a com|)anion to 
"Slave Song," Sade paints an un- 
flinching portrait of an African 
man's painful, humiliating entree 
into American life. "To even the 
toughe.st among us, it would be too 
much," she chants atop the track's 
haunting, hip-hop-spiked groove. 

"Lover's Rock": When all is 
said and done, Sade is a master of 
romance — and irrefutable proof is 
jirovided on this jx'ixussive, oh-so- 
.sensual jam. Sade is at her .seduc- 
tive best here. 

"It's Only Love That Gets You 
Through" (S. Adu, J. Podrazik): 
The set closes on an inspirational 
note, as Sade shows her gospel 
chops within a spare environment 
of simple piano lines, churchy 
organ lines, and sweet counter- 
harmonies. IVuly lovely. 

LARRV FLICK 
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FEMALE VIDEO DIRECTORS REMAIN RARE IN INDUSTRY 

(Continued from jxige 5) 



ifornication," Korn's "Freak On A 
Leash," and the Smashing Pump- 
kins' "Tonight, Tonight." 

"I think artists set the tone," 
Faris adds. "If there were more 
artists willing to take chances on 
ha\nng women direct their videos, 
we'd see more female directors." 

'Things that are gender-divided 
take a long time to change," says 
director Liz Friedlander, whose 
music-video credits include Alanis 
Mori.ssette's "You Learn." R.K.M.'s 
"The Great Beyond," and Blink- 
182's "Adam's Song." Friedlander 
is currently represented by pro- 
duction company DNA Inc. 

"I've never really experienced 
major problems because I'm a fe- 
male director," Friedlander con- 
tinues. "I'm a woman, and I've 
always wanted to be a director. 
The two aren't mutually exclu- 
sive." 

Friedlander concedes that she 




FAHtS 



hasn't been immune from sexism. 
"There have been times I've been 
on a video shoot, and someone 
screams at me to get something 
because they think I'm a [produc- 
tion assistant) and not the direc- 
tor" 

She adds that "although there's 
really no excuse for that, there are 
so few [female directors], I can see 
why some people could make that 
assumption." 

Although today's top female mu- 
sic video directors come from var- 
ied backgrounds, professionals in 
the music video business say that 
three qualities are necessary for 
women to break through the direc- 
torial glass ceiling: talent, persist- 
ence, and a genuine love of music. 

In Friedlander's case, she at- 
tended film school at the Universi- 
ty of California in Los Angeles and 
paid her dues as a production assis- 
tant and editor before making the 
leap to directing. 

She says, "I think what motivat- 
ed me was that I was always a 
huge fan of music. Music videos 
always seem to be the best way to 
be experimental in film. You don't 
get paid to do short films this 
experimental anjTvhere else." 

Karis agrees. "|My partner] Jon- 
athan and I were always interest- 
ed in music and fUmmaking, and 
music videos are the best way to 
be experimental in both worlds." 

Faris had an early career as a 
director for the 1980s MTV pro- 
gram "The Cutting Edge." At the 
time, she .says with a laugh, "I nev- 
er really thought I'd end up as a 
music video director. But toward 
the end of the '80s, videos got more 
interesting, and so we decided to 



direct videos." 

Faris says her and Dayton's first 
big break was "directing Porno 
For Pyros' [199.31 video 'Pets.' 
Working with [Porno For Pyros] 
leader Perry Farrell made such a 
huge difference. He was truly 
inspiring. 

"I would never do a video for a 
song I didn't really like," adds 
Faris. "And I'd be making the 
same kinds of films whether I were 
a man or a w'oman. I'm more influ- 
enced by the music than anything 
else." 

In addition to having her videos 
in regular heavy rotation on 
numerous video outlets, Faris is 
perhaps the female director who 
has received the most honors in 
her profession. 

She remains the only female 
music video director to w in an 
MTV Video Music Award for best 
direction in a video (for the Smash- 
ing Pumpkins clip "Tonight, To- 
night" in 1996 and this year for the 
Red Hot Chili Peppers' "Califomi- 
cation"). This year, she also won a 
best shortform music video Gram- 
my for co-directing Kom's "Freak 
On A Leash." 

Faris and Dayton also have their 
own production company. Boh 
Industries/Dayton-Faris Produc- 
tions. 

While some female directors 
have experience in filmmaking or 
editing, some have taken an entire- 
ly different route in becoming a 
director. 

Fatima Robinson is one such dir- 
ector. She first became known to 
the music video business as a cho- 
reographer. Over the past several 
years, Robinson has choreo- 
graphed videos for a diverse group 
of major acts, such as Michael 
Jackson, Backstreet Boys, Busta 
Rhymes, and Aaliyah. 

Robinson, already a top chore- 
ographer in her field, recently 
segued to directing videos, such as 
Mr. Vegas' "Heads High" and 
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Cole's "I Can Do Too." 

Robinson says, "Becoming a dir- 
ector was a natural progression 
from being a choreographer be- 
cause, in a way, it's all about 
rhythm." She adds that her desire 
to direct took shape when "I took a 
course at the New York Film 
Academy, and I loved it." 

Being a relatively new music 
video director, Robinson believes 



that "when you're in the beginning 
stage, the biggest obstacle is get- 
ting people's trust. It's a little 
harder for people to trust women 
with directing videos. At the same 
time, I don't see myself competing 
with men." 

Having already worked on num- 
erous videos as a choreographer, 
Robinson, who is represented as a 
director by H.S.I. Productions, 
says that her previous music \ideo 
experience has been an asset in 
becoming a director. "I already 
know who I want to work with and 
who should work with the artists." 

Whereas a female director like 
Faris believes her work is gender- 
neutral, Robinson believes that "as 
female directors, we usually bring 
a different energy to a project. 
There are some videos you know 
are directed from a male perspec- 
tive because of the way women are 
portrayed. If I directed videos that 
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were supposed to be sexy, I'd 
direct them from a female per- 
spective. I wouldn't have headless 
women in the \ideos. I would make 
the videos sexy and elegant." 

If rock, pop, R&B, and hip-hop 
have very few female music video 
directors, female directors are 
even more scarce in countrj' music. 

Trey Fanjoy, represented by 
production company Picture 
Vision, is perhaps the most promi- 
nent female music video director 
working in countrj' music. Fanjoy's 
recent credits include Lonestar's 
"Amazed," Billy Oilman's "One 
Voice" (the clip that received the 
most nominations for this year's 
Billboard Music Video Awards), 
and Keith Urban's "But For The 
Grace Of God." 

Fanjoy, who came from an act- 
ing and theater background, says 
that "working in country music as 
a female director has actually 
worked in my favor, from a sales 
and marketing point of view, 
because I'm part of the core female 
demographic that watches chan- 
nels like ClAT and Great American 
Country. I know what the viewers 
want." 

Fanjoy agrees that "getting the 
trust of artists and the record la- 
bels" is the biggest obstacle female 
directors have in being taken seri- 
ously. "There's only been one time 
that I know of where I was turned 
down for a directing job because 
I'm a female," she says. "I was told 
it was because they were con- 
cerned that a woman's approach to 
the video would be overly senti- 
mental. If they only knew how- 
jaded I really am." she adds with a 
laugh. 



"On the other hand, I've had a 
situation with a particular artist 
who specifically wanted to work 
with a woman as a director," she 
says. 

Fanjoy advises that any women 
who want to break into directing 
music \ideos should "get your edu- 
cation. I've been a production 
as.si.stant, and I've coorflinated and 
assisted in so many areas of music 
\ideo production before I started 
to direct. Know ledge is power." 

It's one thing to be a female mu- 
sic video director, and it's quite 
another to be one who works con- 
sistently and whose videos are reg- 
ularly shown on the major music 
video networks. 

Other prominent female music 
video directors who've reached 
that level are Diane Martel, w'hose 
credits include several videos for 
Mariah Carey and Method Man; 
veteran Sophie Muller, a favorite 
director of Annie Lennox and No 
Doubt; Nancy Bardawil, who reg- 
ularly works with the Goo Goo 
Dolls; and relative newcomer 
Nzingha StewiUt, who has directed 
clips for or Dirty Bastard and 
Capone-N-Noreaga. 

"Male artists tend to feel more 
comfortable with male directors," 
notes Sheira Rees-Davies, execu- 
tive producer of production com- 
pany Anonymous, which has 
recently produced such videos as 
the Wallflowers' "Sleepwalker" 
and A Perfect Circle's "Judith." 

"I've had a situation where a 
female artist specifically request- 
ed a female director, but I'm sur- 
prised more female artists don't do 
this," she says. 

Rees-Davies believes that 
there's a small number of female 
music video directors partly be- 
cause "the labels want proven 
directors and it's tough to break 
new [directorial] talent" and part- 
ly because "there are a lot more 
women behind the scenes who tend 
to be producers, and being a pro- 
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ducer is more of a motherly role: 
You have to take care of your 
directors." 

She offers another theorj'. 
"When you work in music videos, 
there are artists' egos involved, 
and a lot of artists don't like taking 
direction from women. Y^ou don't 
have that issue so much when 
you're directing commercials." 



RCA Records VP of creative 
services/video Doug Biro notes 
that female music video directors 
"do have it tougher than their male 
counterparts, but it's not much dif- 
ferent than what goes on in the 
rest of society, because it's a male- 
oriented society. It's always been a 
challenge for new directors to get 
a break, but female music video 
directors generally have to be a lit- 
tle more talented and persistent 
than most male directors in order 
to succeed." 

Biro says, "I've pei-sonally never 
had an artist ask to work only with 
a female music director, but we at 
RCA don't ever rule out working 
with female directors just because 
of their gender. We had Diane Mar- 
tel direct Christina Aguilera's 
'Genie In A Bottle' video. It 
worked out so well that Diane 
directed Christina's next video 
["What A Giri Wants"]." 
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Friedlander says, "Have I lost 
out on [directorial] jobs because 
I'm female? Probably. But I don't 
dwell on it. Most of the time, I 
don't think getting a [directorial] 
job is about gender politics. They 
pick you because they want you 
and your talent." 

Established female video direc- 
tors have their unique challenges, 
but what of the fact that the num- 
ber of female music directors re- 
mains strikingly low? Or, as Biro 
puts it, "The cast of [prominent] 
female music video directors has 
remained pretty much the same" 
for the past five years. 

Rees-Davies believes that ulti- 
mately, indirect recruitment may 
be the answer to increasing the 
number of female directors. "It's 
going to take executive producers 
and record labels to encourage 
more women to become directors," 
she says. "The women who are edi- 
tors or photographers now may be 
our next crop of music video direc- 
tors, with the right encourage- 
ment." 



FOR THE RECORD 

In the "Selling Power Of 
Song" special section in the Nov. 
4 issue, the titles of Universal 
Music Enterprises executives 
were incoiTect. The correct titles 
arc Bruce Resnikoff, president of 
Universal Music Enterprises; 
Kathy Hale, senior VP of Uni- 
versal Music Special Markets; 
and Tom Rowland, VP of Uni- 
versal Film & Television Music. 
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RADIO TAKING TEXAS COUNTRY BEYOND LONE STAR STATE 

(Continued from page 5} 



like Geoi'ge Strait and Dixie Chicks 
while juiiiciously rmxing in music by 
local alt.country heroes, including 
Charlie Robison. Jack Ingram, 
Robert Earl Keen, Bruce Robison, 
Pat Green, and others, many of whom 
can sell out 30,000-capacity shows in 
major Texas markets. 

"It's becoming bigger than the 
region simply because of the cachet 
that Tfexas has," says Houston-based 
radio consultant Ed Shane, who is 
pi'eparing to launch a Texas countiy 
chart and a syndiaited i-adio show (see 
stoiy, this page). "Pait of it is the fact 
that [the arti.sts| ai^ real |ieople, and 
they are as accessible as country 
superstai-s used to be." 

"Radio Ls finally fetening to eountiy 
fans in tenns of wanting something 
more than the flavor of the month out 
of Nashville," says Casey Monahan, 
director of the governor's Texas Music 
Office. "You've got these non-Ntish- 
ville-based aitist.s who are aggi'es- 
sively courting theii' fans throughout 
the state, playing every dance hall 
they can and filling them up. Now 
■Ib.>ais countrj' radio has seen the syn- 
ergy possible by playing these haixl- 



Chart, Badia Shaw 
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working Texas artists, and it's work- 
ing. 

"We have a long, important, and 
pi"oductive association with countiy 
music," adds Monahan. "But the mar- 
ket is changing, radio Is changing, and 
it's good that those changes are bring- 
ing about greater airplay for artists on 
the dance-hall cii-cuit." 

Among the Texas country songs 
KPLX has played with success are 
"^\felcome To Tt.xas" by Brian Bums 
and "When In Texas" by Sonny 
Burgess. .Assistant PD Smokey 
Rivers says, "AVe just take these guys 
who iit the station, liave played in the 
mai'ket, [and] who the audiences, jxu'- 
ticularly the college audiences, know 
well, and we put them under the ban- 
ner of Texas ct)untry." 

.Asked if it would be possible to play 
these iulists without the Tex;is con- 
nection, Rivei-s says, "I think so. A lot 
of these recoixls stand very well on 
theii- owTi . . . The geography is impor- 
tjuit, but for us it's a lot about feel and 
attitude." 

"If I w*as in Albuquerque, N.M., we 
wouldn't be going as heavy' as we aiv 
on those songs." Siiys DjU7X'n Davis, 
duvctor of pi-ogi-amming for Infinity's 
Houston stations, including KILT. 
"But anybody who luis lived in Te.xas 
know's this is a veiy different animal. 
There is a pride m this state. You Ciui't 
jTeseaix.'h it; you just have to kind of live 
with it and smell it. It's very real, an<l 
that's what we're really trying to tap 
into." 

But both KILT and KPLX iU'e aa-e- 
fid not to go ovei-boartl iuid dilute theii- 
ma.s.s-appeal sound. "What we don't 
want is for jxwple to think KILT is sud- 
denly a strange, alternative country' 
station," says Davis. 

MUSK WITHOUT BORDERS 

Progi-ammers luid ailists ;ux' tlivid- 
ed on whether music by non-main- 
stream Texas countiy artists would 
work on mainsti-eam c-ountiy stations 
outside the Lone Stai- State. 

Charlie RobLson Ls among the ai'tists 
who have seen their music creeping 
into the main.sti'eam. "A year and half 
ago, there were no stations even think- 
ing about playing that," he siiys. "Now 
at least on a Satuixlay or Simda,v night 
they're sprinkling [in] more of the 
Texiis artists or more of the singer/ 
song\\'riter types. It just seems like 
(programmers! ai^ realizing the %ia- 
bility of this kind of music, so the.v're 
.stai-ting to get on boanl. It's ideally cool 
to be a pai-t of making that hapijen." 

RobLson and Ingnun have hinl e.xiX'- 
riences on tour that have convinced 
them theii' brand of music is spreading 
beyond Texas. "We worked mostly 
[outsidel of Ifexas all summer long, and 
everywhere we'd go, Wisconsin or 
w'herever, you'd kind of expect there 
to be no one there, and there would be 
a lot of jieople there who had heard us 
on the local countiy station," says 
Robison. 

"Of eoui-se we're not getting played 
as much as Gai-th, but it's still enough 
[that faasl will drive six horn's to come 
see a show," he continues. "The crowds 
are always great, so it is taking hold in 
other places." Robison believes sta- 
tions ai'e being forced to play Texas 
countiy music because of fan demand. 

Ingi'am says, "I have noticed out 
here on toiu' that there ai'e a bunch of 
stations that are allowing specialty 
show^ on their foiTnat where they con- 



centrate on altei-native country or 
Americana or whatever they choose 
to call it. But they're playing my stuff. 
In Texas, it's an easy fit because it's 
theu' .state and it lias the label of Te.xas 
country mu-sic. But we played a sho'A' 
in Bend, Ore., [recently], and I found 
out they wanted me to be the first 
guest on theii' fii'st [alt.countiy ] show." 

Shane al.so believes Te.xas country 
will spread outside the state, although 
he cites an interesting reason. "Radio 
tends to follow whatever lead .some- 
body else takes," he sa.ys. "The.\^ll ulti- 
miitely see the merits of the music, but 
at fii'st they'll do it becau.se .somebody 
in Dallas is ha\ing success with it" 

He also believes those CHipycat sta- 
tions that begin playing the music 
"won't know what they're doing with 
it." The music, he says, needs to be 
liandlcHi with care, because 'it sounds 
so different from an,ything out of 
Nashville. That's part of its ehsuin. It 
has a real raw edge. It sountls like the 
olii undei^ground stuff or the eai'ly n)ck 
.stuff. It's not |)erfectly reconled, hut 
it's got jjerfect enei'gy and ]x?rfect pas- 
sion. In fact, .some of its im]x»H'ections 
are probably what's going to nuike it 
gather an audience." 

KPLX's Rivers believes Texas 
country has "massive potential" to 
spread beyond the state. "Most of 
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these songs, like Pat Green's 'Gaiiy 
On,' ;u'e gi'eat records tliat bring men 
to the table and can fit in ani,'\vhere," 
he says. "[They] ai'en't necessarily 
sci'eaming about Tfexas all the time but 
still have that real aggiTjssive feel that 
we like. 

"Maybe stations need to look at 
these ai'tists and see if there are ai'tists 
there that make sense," he adds. 
"There' might be a local tie to them or 
maybe just a pai-ticular song they like. 
But one thing is for sure: There's 
something really bubbling ai'ound with 
this gi'oup of people. Not all of them 
will make it, but if stations look, they 
might find somebody in there that 
they can champion. 

"We hit it fiiiit," says Rivers, "but a 
lot of [stations] ai'e running into the 
same thing we I'an into 2'/2 ,veai's ago, 
where it was like, 'We've got to do 
something. We've got to get eveiy- 
body fired up about country music, 
beeiuse it is America's music, but it's 
time for something new.' " 

Davis disagrees that much of the 
music has potential beyond Texas. 
"I've been all over the countiy, and . . . 
Texans really do have opinions and 
feelings that jast don't e.\i.st elsewhere. 
It's a regional pride that I've not expe- 
riencctl an,where else in the country. 



"If WMZQ Washington, D.C., start- 
ed playing Pat Green and Jack Ingram 
and Robert Earl Keen every hour, 
thej^ w'ould start lo.sing listeners in a 
hurry," he says. "It would sound veiy 
odd. Certainly there are songs like 
Jack Ingram's 'How Many Days' and 
Pat Gi-een's 'Carry On' that could be 
played anj^vhere on a countiy station, 
but I can't fathom hearing a radio .sta- 
tion in Sacramento, Calif., that really 
makes it a focus of what they do." 

A NATURAL ALTERNATIVE 

Sony's Lucky Dog label, whose ros- 
ter includes Chai'lie and Bi-uce Robi- 
son, Ingram, Da\id Alliui Coe, Johnny 
PayCheck, and othei's, was a-eateil a 
few ,vears jigo as a home for this kind 
of music. The label Ls ciu'i'ently in dis- 
cissions with Keen about joining the 
roster. 

"If people think that country is 
going too pop or it's all starting to 
sound AC, this is a natui-al altei'native 
for those |ieople who don't iiaitiailar- 
ly care for that," says Allen Butler, 
president of Sony Music Nashville. 
"It's partially our resimnsibility to 
explore that juid see if there is enough 
[audience] out there to make a legiti- 
mate niiU'ketplace for these kinds of 
artists." 

So, is there enough audience'? 
"We're still finding out." says Butler, 
who .says Ingi-am and Chai'lie Robison 
tyiiically sell in the 100,(X)0-1.50,CIOO unit 
range, which Butler calls "a gi'eat 
return on investment" given the much 
lower costs of recording and market- 
ing these acts. 

Kor it to really take off, however, 
Butler says, "we're going to have to 
have either legitimate mainstream 
countiy radio stations that want to 
explore these new temtories or satel- 
lite radio. We're going to have to have 
some support here. I can make all 
kinrLs of intei^sting I'ecoiTis at Sony . . . 
but if there is nobody out there to help 
us expose it to people, then nobody 
knowTi it exists. That's why I'm very 
excited to see the.se ralio .stations step- 
ping up and helping with this. 

"If there [are] a couple of people out 
there willing to step out :md be lead- 
ers," he adds, "some other people will 
step into the arena and do this. They 
have to feel like they can sell some- 
thing from it, [but] if nobody tries, 
nothing ever changes." 

Megan Stokes of Austin retailer 
Waterloo Records iuid Video sa.vs the 
.store sells "a ton" of miLsic from Texas 
coimtry aitists, including Roger Crca- 
ger, Kelly Willis, and the Gom-ds and 
folk artlit Slaid Cleaves. 

Those acts, she says, "do really well 
ai'ound Te.xas becau.se of the fact that 
they ai'e ft'om here. People ai'e really 
proud of their hometown bands." 

As for whether their music can 
break beyond Texas, Stokes says, "It 
(leiwnds. A lot of that stuff isn't going 
to get played on mainj^tream countiy 
radio because it's almost too countrv. 
It doesn't get as much national atten- 
tion becau.se it's not as flashy, (but) the 
quality of the music is a million times 
better than the music coming out of 
Niishville right now." 

FRESH AIR FOR THE FORMAT 

Shane believes the ci'os.sover of tills 
miLsic to mainstream countiy will be 
good for the fomuit. "The rejison I'm 
so adamant about that is that this is 
what countiy has been looking for — 



flBiiag Texan Music 
Br The Internet 

Here's how to locate on the 
Internet some of the radio sta- 
tions, retailers, and organiza- 
tions mentioned in the story on 
this page. 

• KILT Houston: KILT.com 
(no streaming audio) 

• KLNC (Lonestar 93) 
Austin: KLNC.com 

• KPLX (the Wolf) Dallas: 
996thewolf.com 

• Lucky Dog Records: 
sonynash\ille.com 

• Texas Music Office: 
goveraor.state.tx.us/music/ 

• Waterloo Records & Video: 
waterloorecords.eom 



something new, Iresh, unusual, but not 
so fiU' out that it's like Nine Inch Nails 
Ls to a [top 40] station," he says. 

Charlie Robison also believes this 
will proride the fi'esh sound that coun- 
tiy needs everjf 10 or 15 yeai's. "In the 
late '60s, there were' acts like Roger 
Miller and Johnny Cash who wrote 
intelligently and tried to push coiuitry 
to its limiLs a little bit," says Robison. 
"Ten .veal's later, .vou hiid Waylon and 
Willie imd that bunch. Ten yeai's after 
that, you had Lyie I Lovett | ;md Steve 
[Eai'Ie] and Dwight [Yoakjun] ;md that 
bunch of new traclitionallsts. 

"I ju.st hope we're with that new 
wave," he adds. "They ;ill get squeezed 
out by softer vei'sions of them.selves 
eventually, but the influence stays 
there for a while, and that's all you can 
really hope for" 

Meanwhile, Robison says, ' Ve're all 
out on the road having a blast, making 
a great living right now." 

NOCOMPRONBSES 

In general, these Texas country 
artists are singer/songwriters whose 
music has a giittier, edgier feel than 
most of today's mainstream country. 
Another defining characteristic of 
artists that fall into the Te.xas country 
genre is that tiiey genendly resist the 
temptation, as well as pres.sure from 
theii' recoi'd compsuiies, to make delib- 
erately mainsti'e.am music to bi'oaden 
their fan bases more quickly. 

"It's kind of a weird time," says 
Ingi'am, wiio hoijes to begin recording 
a new album in Januaiy. "Obviously I 
would never make a record that I 
didn't feel was my best effort and was 
something that I'm proud of and love, 
but every time I've gone in to make a 
recoixl with a miijor label, it's alvva.vs 
been the record comjiany kinda going, 
'Man, if you could just giv-e us .some- 
thing to work at radio.' 

"They always want one or two 
slicked-up things so they can push the 
rest on through," he continues. "That's 
alwaj^s such an odd proposition for an 
iutist like me. I haven't ever— I'm not 
going to use the term 'sold out' — but I 
haven't ever made it easy on the 
reconl company or on myself to get 
pbyed on mainstream countiy. For me 
to move the other wa.v would be cheat- 
ing my.self juid m,v music. 

"One of the reasons it's haitl for me 
to think about changing is that I kind 
of have a philosophy that if I ju.st stay 
(Coiitiiiiied on page 107) 



As the Texas country music 
scene continues to grow in pop- 
ularity (see story, this page), 
Houston-based consulting fii'm 
Shane Media Services will 
launch a Texas country music 
chart, titled Best in Texas, on 
Nov. 20. 

The chart, which has signed 
up 31 initial reporting stations, 
will couple information on rec- 
ord sales in Texas with 
requests and reported spins at 
stations that pla,v .some Texas 
country music by such artists 
as Pat Green, Cory Morrow, 
Charlie Robison, Jack Ingram, 
and Robert Earl Keen, among 
others. 

The chart will be followed in 
2001 by the launch of a weekly 
"Best In Texas" syndicated ra- 
dio show to be produced by 
Shane Media in conjunction with 
some advertising partners. 

There are no limitations on 
the amount of Texas country 
music the stations reporting to 
the new chart must play. Shane 
Media's Ed Shane .says some 
mix the music in throughout the 
day. Othei's program it in spe- 
cialty shows. Among the initial 
31 reporters are Texas outlets 
KFAN Fredericksburg, KNFM 
Midland, KTXN Victoria, 
KTTX Bryan, KVST Conroe, 
and WACO Waco, as well as 
KXKZ Monroe, La. 

Shane MetUa will produce and 
distribute the chart to partici- 
pating radio stations, trade pub- 
lications, and other Tfe.xas media 
outlets. 

Partnering with Shane Media 
in the new venture is Southwest 
Wholesale, a one-stop and inde- 
pendent distributor of CDs to 
retail accounts, including Wal- 
Mart stores. pmxLis stark 
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Hot 100 Airplay. 

CompiM from a national sample ot airplay ^jp^i.ed by Broadcasl Data Systems' Radio Track service, 
851 statioos are electronically rT>onilored 24 houfs a day. 7 days a week. Songs ranked by gross impres- 
sions, computed by cross-reterencirtg enact times of airplay wiin ArDitron Irslener data. Tliis data 
is used in the Hot 100 Singles chart. 
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KRYPTONITE 
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911 
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WrTHOUTYOU 

DIXIE CHICKS IMOr^UWENTI 
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WITH ARMS WIDE OPEN 
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HIGHER 

CREED (WINO'UP) 


X) 


5 


8 


INDEPENDENT WOMEN PART 1 
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BAG LADY 

ERYKAH BADU IMOIOWNfUrilVERSALI 
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MOST GIRLS 
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1 NEED YOU 
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THIS 1 PROMISE YOU 


43 
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BOUNCE WITH ME 
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CASE Of THE EX CWHATCHA GONNA DO) 
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MY NEXT THIRTY YEARS 

TIM MCGftAW ICURBI 


7 


4 


14 


MUSK 

HADONNA <MAVERICK/WARNER BROS.) 
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DANCE WITH ME 

DEBELAM MORGJIN T HE OAS l.ffif LAT; AUTICI 
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SHAKE YA ASS 

MrsriKAi .1 
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FEELS LIKE LOVE 

VINCE GILL [MCA NASHVILLE) 
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JUMPIN', JUMPIN' 

CtEStlNvs CHILD 'M'l ■■ 
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35 
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rrS MY LIFE 

BOS X)VI (iSlAND'lOJMGi 


10 
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BETWEEN ME AND YOU 


40 
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WHO LET THE DOGS OUT 

BAMA MEN i5 CURVE-ARTEHIS) 
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SHAPE OF MY HEART 

BACKSTREET BCVS r. 
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MS.^JACKSON 
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SHE BANGS 

*(ICHV MARTIN. Fj.jj'.'blr.. 
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JUST FRIENDS (SUNNY) 

r.iLi.Q 1 ■ ■ ...rr so.ii.iDJMai 


13 


12 
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(HOT S**T] COUNTRY GRAMMAR 

NELtf (FO- REEL/UNIVERSAL] 
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CRAZY FOR THIS GIRL 

EVAN AND JARON rOLUWOiAi 
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1 WISH 

ft. KELLY (JIVE) 
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37 
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DOESN'T REALLY MATTER 

lANfT IDE F JAMDfF SOUL'IOJMG) 
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15 
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NO MORE 

Ruff ENOZ lEPICl 
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54 


19 


wonderful 

Everclear icapitoli 
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21 
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E.I. 

NELLY FO' R£EIAINIVCRSAL) 
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59 
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GIRLS DEM SUGAR 

BliMt UMt (iSl M'i ISKICKING VeE^VPTtlBGW) 
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29 


BENT 

UAICHBO* TWENTY 1 1 rM LftHTICt 
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61 
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BORN TO FLY 

SAtJA EVANS ^RCA \NASMVIllE)) 


38 


19 


28 


THE WAY YOU LOVE ME 

f AllH HIL.. 


3) 


57 
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1 LOST IT 

KENSY CHESNEY ^BNA) 


3D 


18 
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YOU'RE A GOO 

VERTirAL HOR-ZON IPCA; 


57 


49 
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GIVE ME JUST ONE NKHT (UNA NOCHE) 

9B DEGREES ■. . : - i -._ . 
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20 


10 


PINCH ME 

BARENAKED LADIES mEPRISE) 
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71 
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WWW.MEMORY 

AIAN JACKSON .i'"-T"-.U -Jis-v II - 


21 


16 
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COME ON OVER BABY (AU 1 WANT IS YOU] 

CHRISTINA AGUILEHA l«MI 


50 


43 


12 


KISS THIS 

AARON TsPPiN ILTRC lIREETi 


S) 


25 
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GOTTfl TELL YOU 

" " ■.■ .'vlLDCHRn'lNIERSCOPEJ 
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64 




MY FIRST LOVE 

fti'i,si itai '.nt^-t fir iwcK jchhswwca; 
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32 
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IF YOU'RE GONE 

WATCHBW TWEMY ilAvAAUaS'ii.:i 


3!D 
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HE LOVES U NOT 

DREAM V ■■ . ■ ■■■M^TA;. 


a) 


30 5 


WHArS YOUR FANTASY 


02 


58 


10 


THERE YOU ARE 

MAflTiVi WC&fliCe .A (NASHVmEliRCAl 
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24 


111 


THE LinU GIRL 

jl"hn ui;.-ti,:L ucrrsCMtP- :CL»MC ihASHiiuii; 
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68 
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BEAUTIFUL DAY 
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23 


35 


HE WASNT MAN ENOUGH 

TWil BRAKTON i.tAFACt ARiSTA) 
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65 
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POP YA COLLAR 

USHER >: LA/ ACE AHISTAI 
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40 
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1 JUST WANNA LOVE U (GIVE IT 2 ME} 

JAY-2 CROC A-ftLlA-OEF JAM10JMG1 


09 


63 
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OPEN MY HEART 

YOIANDA AOAMS : 1 1 K r , t f. U ; 


2S) 


28 
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BEST OF INTEHTKmS 

TRAVIS THrrr (Columbia inashville)) 


W 


69 
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LOSER 

3[X>C>RSD0WN "-"["LBIJC ilMVR'iAl ■ 


29 


22 
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IN(»MPLETE 

SiSQO (ORAOOaHEF SOUL'IOJMG) 


07 


60 
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LAST RESORT 

PAPA ROACH lOREAMWOBKS) 


30 


29 
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DONT THINK I'M NOT 

kANDI :COlL'MaiAi 


m 


74 
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STAN 

tWISEM ft*'. DOC l»t»AFIE«llAIKlN'EBSCCft: 


3D 
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7 i IT WASN'T ME 

\ SKAKIY FEAT RCARCO -iSHBOK" DUCENT IMCA) 
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70 
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HEMORRHAGE (IN MY HANDS) 

run i.s?^ f.ii.sic?jfic-viOftHP 
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13 


FADED 

SOULDEaSION FEAT THRUST M 


70 


62 
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JUST BE A MAN ABOUT IT 

TUN" B'JWION ~< 


33 


20 


24 


BACK HERE 

EJ-SMA*. IHOLLVWMDl 


W 
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CALIFORNICATION 

RED HOT Chill PEPPERS i .■.;.rH%FB RRi"'-^ ' 


3) 


41 
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JUST ANOTHER DAY IN PARADISE 

PHIL VASSAR (ARISTA NASMVIHE) 
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75 
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YOU SHOULD VE TOLD ME 

KtLLV PRICE IDLf SOULIOJMGf 

THATS THE KIND OF MOOD I'M IN 

PATTY lOVELESS lEPIC INAShVULFJI 
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44 
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WE DANCED 

BRAD PAISLEY 1 AH -jlA f^ASHVtLLE! 


B) 
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GOON 

SEOHGt STRAIT It.*;;* NASMViu 1 1 
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MY BMY YOU 

MARC AffTHONY (COLUMBIAI 
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BREATHE 

FAITH HILL i WAFiSER QRK I 
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ASSOLUTELV (STORY OF A GIRL) 

NINE DATS ;5SQ MLJitDSM WQ(IK\ 
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EVERYTHING YOU WANT 

VERTICAL HORIZON iRCAl 
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1 WANNA KNOW 

rjl IJIvl 
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TRY AGAIN 

AALIYAH IBLACKGROUNCWIRGIN) 
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YOU SANG TO ME 

FAARC ANTMIWV iCOLUhABlAI 
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SMOOTH 

SANT ANA FEAT ROB THOMAS lAHISTAI 
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PUREST OF PAIN lA PURO DOLOR) 

SON BT FL^llft ISONY 0lSC0i<:0LUF.1HIAI 
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DESERT ROSE 

STING FEJ»T CHEB MAWl lAAFAIKTERSCOREl 
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LETS GET MARRIED 

lAfiTif 0 frH'.E ISO so OET'COlUMfllA) 
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THERE YOU GO 

PIF*K ILAF ACL ARISTA; 
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ITS GONNA BE ME 

NSTNC (JIVEI 
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WHAT ABOUT NOW 

LONESTAB IBNAI 
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AMAZED 

LONESTAfi IBNAI 
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THE NEXT EPISODE 

y CfiT'Ea' =M.iT IXXiG AftUSMATMINTtSSSIPD 
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THATS THE WAY 

JO DEE lAESSINA (CURBI 
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1 HOPE YOU DANCE 

Ltt ANN WOFAAtA IMCA NASHVILLEI 
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17 
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1 NEED TO KNOW 

MARC ANTF'OM' (CCtUMFilAl 
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13 
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BIG PIMPIN' 

.A'-; FEAT l>3A iFW-AFELLAtJEF .lAWlElJFAG 


20 
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YESI 

CHAD BROCK imRNER flftCS INASHVIUE jW^Nl 


21 
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WIFEV 

NEXT lAHISTA) 
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rr MUST BE LOVE 

AlAN JACKSON lARISTA NASHVILLEI 
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TAKING YOU HOME 

Dm HENLET iWAHNtR BROS T 


24 


18 


12 


1 TRY 

MACy GRAV lEFilCI 


25 
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1 KNEW 1 LOVED YOU 

SAVAGE GARDEN (CCAUMBiAI 



Recurrerte are trOes Miicti have appeared cr the rtot lOO cturt 
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TITLE {Publisher - ItcensinB Oig > Sheet Music Di$t 
« 311 i.!iDii(,i'*IV Um. mP.UDHirts Min^i, ASCAP^IMI 

&Jck>t«d.BMIi'lt«as& BMDHL 
B3 UROirS purr [COME GET ID liDniba.BMI/Muinyeo). 

BwiKcf uif, 6Mi; mu 

42 UCI KH CEUI ^1 ASCAP.'SrirvsifV^. EMjW3 ASCAFI HI 
71 UO lOTZ [SolOTtuVs 'Work. ASCAP<\irivfl<sal-PaliCrvn 

InlBcatrarW. ASC*P,U Elpee, ASCAPi'Screen Gems-EW. 
BUl')Dn« Musk Anwnca. ASCAPl HtWKM 

13 U6 UDT i)rurtt. BVlW >&UfM^ Nilhn Omi > Bit FiHlute 
KCAPilxlOtilcoieKMi JlSCAP.Ey Iitfil ilSCtf S)H.'JnV I«rw, 
ASCAPiTTut CjI. ASUP.'Anntni. BUl^inx Hit EMKili Dtffi 
BMl'DrrtK Picp KCAP.flWC Soip, KCA?^ HMH 

61 BEAUTIFUL MT iChappcH. ASCAPjUZ. ASUPiUirrarsal- 
Po^iyn Irrtsrnatimi. ASCAP) HBM 

20 BENT (EMI BtKkmod.BlMKlDa. BMDHL 

U BESTOFUITEIfnOIIS(l>tatOAeMI)HL 

14 KTMQMIIIIOnilSMrr.EMlVMtltHioBttllilRctiBUIl 
57 BOIIIITDRTIScnf;i'AIYT>«e EMIt:aie9rs-SHaEMVnoyd's 

Hmm. 9UliC-Kk Wigon OjurrfHt ASCAfi-TaTOUS, ASCAfi HI 

40 BOUNCE WITH ME ILUI M-J. i&Jf^ S: Cvf. A^i'Air CortrsJ. 
ASCVrh-wif '3-r.m flKIAf.'EabfWs UCBe SlSlC'Twerrtnie 
Soo!' S[5Jra J';i;jr.-;.'.jr,-'j SLyOWLUBM 

71 CALIFORNICAIION 'iV.---M Lnv.^. BMDHL 

79 CART FIGHT THE MOOHLIGHI .F«e.ll$Cin£S. ASCAP) ABM 
9 USE OF IH{ EI {W)UTCHA GOKU 001 ih-a^. ASUP/Tme 
Ofl !t«VFp!Ol nvatity AiWP.'M: Bflltt&wm ASC*p7>«cs 
Sour, ASCAP;ljt>.lwi »SaP;li3te leiti, asAc; H 

98 CHANGE TOUB UNO iCrwked Chimney BMl/SonEi Of 
Unersal, BMI) W6M 

4 G0IIE0IIIHaBUTUU.IWAiniST0a):ArCrrrs3ij 
Sofflkuma. tSXJfllciKtx. ASCAP.'Midtaicw FoiUg. ASCAP.iSMC 
SctnOnnu, SIIM'SMaya. BMLf trcutL BMiCtMHTt) SlXus 
flMlit D CuJ tl. ASCApF-iiM Lite T'al. ASCAPrCtrrslna l«ukra, 
.ASCAfiHa-ijtliLA ASCAP.'BHG Sor«i, ASCAP) HLWH 

93 COUNTBY COMES TO TOWN Tunes, BMO 

H CIIAn FOR IMS GlilL LTam What We Do Musk. BMI/EMI 

Blactwcd. BMIi'As Ycu Wnh Music. BMH HL 
II DANCE WITH HE IFranl. ASMP^Lahhrn Puis. ASCAP/J & J 

RoH. ASCAP) 

9S DEEP INSIDE Of YOU (3EB BV!.'EMi filsctwonl. BMI) HL 

37 DOESMTRUUir HATTER lEVl April. ASCAP'RyteTfTw. 
ASCAP/BLKk Ice BMI) HL 

90 DON'T CALL HE BABY (CaniifT'.CattniliCmtatAJntmrs^ 
PoiyG'arr Irrie'iiatcnal. ASCAF) WW 

27 nrriHINKrHIIOI :iMw[b<in9A'(l(u${Uh HSOPiHiniKr 

mP'k'U»m AiCVWfcrt ASW.Iiit.aNdHL 
92 DO TOO iBoomei X. ASCAP.'Ilead Game. ASCAP.i^i Ir.. 

BMIi'Famoui ASCAP/Gaiij BMI;5«KnJ CoiaiJe. BMLWarrw- 

famerlar* 6MI) HimU 
26 E.I. Oacke Fr»i BMl.m S^tfs. ASCAF.r^semem Bew. 

ASCAP.llnnerMi, ASCAP) WBM 

31 FADED INol Enojgh. SOCAN; 

53 FEELS LIKE LOVE CVmny Mae, BMI) NBM 

% CttlSDEMSNAJKEMeLKktwad.BMl'ThtWilirsOl 

Naicstti, BMLifMI Apnl, ASCA^'.tHiH CKid, ASCAP,^in9br. 

ASCAPniniierulPoliC'am IKtrrMonal. ASCAP) HL 
29 CIVEHEIVST0NENI6HT<UIIAN0CHD(Airl>)3alit 

Scanaruvta. ASCAP.'Htflrr. ASCAP.'Unirtrstf ASCAP^MI 

Apnl, ASCAP) m^'WBU 
4$ 00 DM IHairitein Cumb^and. BMIi'Baby Mas. 

BMIi'&npffrih. BM|.'E<,TL» Boi BMI) WSM 

1 «n*IEUW;Araf/ylii:jnj.-s;j ASi:AP,Vtfli<i 
ASmuve-iil WyPW. ASCAfi'Nunei Cfajpel PflSlrtLMM 

32 HE LOVES UNOl (Stephen A. KvKi.ASCAP'TMlAprI 
ASCAPFlttiiw ASOP.'GhH frill. fiSCAP.'VlainB'-Taiwrtane. 
BMIi'AppletrM. BMI) KVim 

79 HEMORRHAGE [IN MY HANDS) (Pener Pi£ BWt^Unrkmat- 
Songs 01 PolrGram InlenulKnaL BMI) ABM 

14 KHASTT HAN EXOUGHlRMlrwyierlm. BMI/EMI 
eisdweod. BMlTr»d Mrtm III. 8Mli'£ns«n. BM|/USh)Mi 
Oaniets. ASCAP/tMl Icril. ASCAf/T And Me. ASCAPI HL;WM 

U NET PAPI (Ul Lu Ui. m/VM BliziwaO. 6M1/Viigin>s Bescti. 
ASCAP) HI 

47 WGHER ilwtunlL BMl'Stapfi. BHOwgtit Frjv, BMII 
19 (HOIS"T)COUHTRTCUMHAR;JacKieFrasl. 

BMli'Carwi EVG BMIiTublis^iri Dirsinnec. BMI;Unrrtria(. 
ASCAP/Ejiemeftl Beat;. ASCAP) HL'WBM 
31 IF YOU'RE GONE lEWl Bldckwood mi;h>in<y BMI) HI 

15 I JUST WIHHI IWE B IGNE n 2 MEI lUI Lj lu BUl'^l B1kI«K<I 
EMiTtif iii(ffiCrtlii.-jia:n,BM.OiiseOiid ASaP.'B**«nl 
ASCAP.';uslfi ComtQ ii^CAri'Bg Pitoi AjCAP-Hdc Ai^eKie 
ENIiWnd r«E' eM::xtra'd mbmU ENLMtsDiy BUII NEN 

M I LOST IT IMaioi Bub. il^AP.<W«n«r-Iamalane. 

BMIiTaxcaster BMI) MBM 
IT INCOMPLETE %-Me\ Mr- ASiCAPiTamM. ASCA/'Mson 

fcfljfi, ASCAP Kmo ASCflPWwn ASCAPl HjIffiM 

5 MHPEIIDEHT WOMEN PART I ilUZl BM:S:nf ''ATV Tunas. 
JiSi:Af..Stfiii'Ar»'Strf:s e«lC(i-iIflifli.ft«|.&!|ifiai, ASCAPl Hi 

41 I NEED YOU lAnnse ASCAP/EMI Chnihjn. ASCAPifMI tft\\. 
ASCAP./lBiKar. ASCAP) HL 

99 rrS ALWAYS SOHETHtiriWarnet-IainertarteBMI.'GtUen 
ntieat BMl,'C«eos-BUa BMI] HU^M 

44 ITS HY LIFE FUnversal-Polyflram Internalional. ASCil/-.>Bon 

lEf.!, ASCAF.i'AHiESsrw, ASCAP.THJtLj. ASCAF^ WBM 
39 FT WASN'T HE lUvinssting. ASCAP) 

11 I WILL.BUT riVdtioul tfra ASCAP.'MagnoU Hill. 
ASCAP.:1V.Sp*0*n Smith, ASCAP) CLM'WL 

12 I mSH l2omba. 6Ml.'fl KtHy BMli HBM 

10 lUUPIN'jmilPIN' (All Black Um.SeSA&liJMuiac 
PttJishinfi SESAC.'Bsycfice ASCAP,Uftiveisal-Pol|Grim 
Internahnnal Ttres. S£SflC1Jn(w<sal-PatfGr»n Irtemalional 
ASCJ^'.^BacK 2 Da Get», fiSCAP.'AI BIk. ASCAP) W9M 

43 JUST ANOTHES DAY IN PARADISE (EMI ;ic<il. ASCAP..Phi1 
vass*. ASCApF'Alnio. ASCAP.iTladfly HaK.t, ASCAf 1 HLW8M 

72 JirST BE A MAN ABOUT IT i Bu'tam. SMlTlated Under Mr 
atHUi%. ASCAP.'Chiysjlis, ASCAP.'Ottdw Etfith. EMllKflOme 
Tj-es. BW,'Elatti Bah|, SESAC'H:<inlimi, SESACi WBM 

54 lUST FRIENDS (SUNNY) iy/aTr«t-Iammlane. BMlTrrtaD^. 
BMt.W fl C , BMt.tMl Apt* ASCAP.'Tftjched B, law. 
*SCAP.'*i'-r»: Tyufi, ASCAP^Houhle OH Eight ASCAP) HL'WM 

SO USS THIS (Acutt-R(>se. 6VJ,<Thea Later BMI.'CjiIi. 

ASCAP.'Charie Monk. ASCAP.'Mick Hits ASCAP) Hl^tW 
3 niTPTOMITE !Escata»pa BMIi'Soncs Of [Imtnal BUn 
Efi UlST RESORT (DteamA'arv Songs ASOPi^ivs U 

CiKararu, ASCAP] CLM 

91 LETS MAKE LOVE I5cr«s 0) N3sh.illB OeamMoriis. 
BMliCheiry Rrrtf. BUVWwnei Tamtrlsne. BMt'Gottn KVaL 
BMl'Careers-BMG. BML'S^eitiiss BMI) CIM.'HL^BM 

24 UAR (E Oiion. BMlTomba. BMl'litdistncl. SMIj WBM 

88 THE LI6HT <EMI Blanmod. BM|.'Sm-On:(r«. BM|i'B«ndan. 
ASCA^.'^nivpsal f^tjGram InteinslionBl. ASCAP.IP.H C Y . 
ASCAP.F^s Ot Unttffsal BMd'Sensc^esi 6MI) HLVBM 

38 THE LITTLE GIRl (Cobjm BMl.Ter Ten. BMI) WBM 

89 LOSER (EK3t»pa. BMllVnetul. BMI! WBM 

6 MOST GIRLS (ECAf . BUlScnv/AW Sortp. BMlDennsscngs. 
ASCAP.lJMuw:. ASCAP,itMI AprJ, ASCAR HI 

55 MS. JACKSON !Gnat BtxKf. ASCAP /Chrrsalis ASCAP/Dunenn 
Ran, ASCAP) 

2 MUSIC (WB. ASCAP;Wiitio ASCAP/IMO Li|hls. 
BWL'Wamei-Tantrlaw BMI) WBM 

78 MY BABY YDH l^ni/APii' Tu-es ASCAPWiHfWorld ASCAP) HL 

62 MT FIRST LOVE [Set bsted) 

87 MY LOVE GOES ON AND ON (Caliber ASCAR'Vn. 

ASCAPi'TWmum Plo* ASCAP) WBM 
S2 IfF NEXT THIRTY YEARS .[EMI Acnl ASCAP,Tiiil Vasiar, ASCtfJ HL 
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NO. 1 

CONE ON OVER 8ABT jAU 1 WANT IS YOU) 

C-iPiaTtP4i> aGl J:";* '-JlVi' 5 »; ho 1 


30 


32 
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CALLIN' ME 

UL'ZANE FEAT. 112 'rtCFi.DFVICt PRlQHlTF; 


39 


36 
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MOVE SOMETHIN' 

TALIB KWELl & F4I-TEK sRAWKUi'l'IFIORITVl 
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MUSIC 

MADONtlA [MAVEniCK.WARNFR BROS 1 


40 


38 


34 


DANCING QUEEN 


3) 
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12 


GOTTA TELL YOU 

SAMANTHi WUMBA [WID CfiHD IT.U HiJ^arf i 


41 


39 


19 


CAN 1 GET YOUR NUMBER 

NI>AUTHO«IIT ■.I MA'.'ERICIFI 
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BAG LAOY 

EflVKAH BADU IMOIOWKiUNIVERSAU 


42 


40 


20 


TWAT-S THE WAY 

JO DEE MESSINA i; ..Rfi 


33 


10 


16 


DANCE wrm ME 

DE9ELAH MORGAN aHE OAS LAaEOATlANTICI 
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1 , HOW DO YOU LIKE ME NOW?l 

' 1 I.:iH- K-jihi|:«tAM.AXJHKS(NA5HVFLLE)l 
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LIAR 

PROFVLE IMOTOWfWJNIVERSW.1 


44 


45 
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CROSS THE BORDER 

PMILIVS MOST WANTEO (ATLANTIC) 
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15 


INCOMPLETE 






40 


43 


17 


ITS GONNA BE ME 

■N SYNC iJIVEl 
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13 


AARON'S PARTY (COME GET IT) 

AARON CARTER i , " 


40 


42 


16 


1 DON T CARE 

l-.R.FnynoiWRUFKOS 
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11 
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THE WAY YOU LOVE ME 

FAJ'-H HILL fiVAK\i(f BRCS ->-■■«■ .J,:V.m'.i 




47 


47 


IF YOU WON'T BE LONELY NOW 

'■F ' fillLF FiAV CTRIJS IMOF^LIUENTI 


10 
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GIVE ME JLfST OME NIGHT (UHA NOCHE) 

98 OEGneESiUNivtRSALl 


40 


48 


A TELL ME HOW YOU fEEL 

JOY 1 ■.■■I.J, ■:: 1 .■.1 1. .[ .■•1. 


11 


12 


7 


HE LOVES U NOT 

DREAM !6AD [iOV.'ARISTAI 


40 


56 


23 


DON'T CALL ME BABY 

IF^: -jiMii'. .fc . i,t:i;'iE^i;;LO.LVE.J 


12 


9 


7 


WONDERFUL 

EVEHCLtAH lCAFi|OL> 




SO 


46 


3< 


MIRROR MIRROR 


13 


14 


10 


CANT FIGHT THE MOONLIGHT 

IfANNfllMfSmilRfi) 




01 


54 


20 


KEDNKRAFT 400 

ZOMBIE NATIO*L jFLADIKAL) 


14 


13 


13 


DOESN'T FIEAUY MAHER 

i.<'-'ir ■ ■ \-\ F mul;djmgs 


52 


44 


15 


TAOA 

IIIMOIEASTWESPEEC) 


E) 


17 


3 


OKLAHOMA 

BIIIV r.l WAN ■ -ii ;\ASHVill(ll 


S3 


61 


7 


TOCA'S MIRACLE 

FFIWJLW IBG aEAT'ATLAWTICSTfiOlT RHmFAII 


S) 




1 


SOU LIAS 

MASTER P (NO LIMIT/PfttORITY) 


S) 


64 


2 


JASMIN 

VOLFTH ASYLUM lu/.it l -.VAIFr.Ln BROS ! 


17 


15 


6 


MOST GIRLS 

PINK (UVACf/ARISTA^ 


S5 


62 


5 


DON'T MESS WITH MY MAN 

LUCY PEARL f ■ ' . '.: 




20 


4 


ITS OK 

SLIUM OILHOLIN (>UXlEUir«l'EASrwESr,'EECt 


50 


49 


18 


LETS GET MARRIED 

JAGCEDEDGE SO . i ..liMLllA 


10 


16 


5 


WITH ARMS WIDE OPEN 

CRfEO i.V/iND I.PI 


87 


63 


2 


BIG DOE 

SUiaDEFJTijPESCuP; 


20 


19 


14 


BEST OF INTENTIONS 

TFfi^V^S TFilT' iCOLUMBIA (NASKinllE)! 


SO 


41 


16 


YEAH T>IArs US 

MAJC« FiGOAS 1 . 1 , F - ■. U 1 1 1, ■/; .1.1, Si R E.Fiiyi 


21 


18 


9 


CANT GO FOR THAT 

TAMIA IfLEKTRi^FEGI 


SI 


55 


20 


SIMPLE KIND OF LIFE 

NO D(X)eT 1 TRALMAINTEHSCOPC) 


22 


25 


8 


HE DID THAT 

SiLKK THE SHOCKER iMi LIMIT PRIOR'Tvi 


00 


59 


14 


THE HAMPSTERDANCE SONG 

HF.M-" 'M ll-l HAF/I'SIERIKOCH) 


23 


21 


13 


BOUNCE WITH ME 

.11 BJW t/a* FEAT (SOPf iSOSOOFF.COlUMftAi 


11 


57 


20 


1 TURN TO YOU 

CHHIillNA A^jUlLFR>F |.. .\ 


24 


27 


15 


DON'T THINK I'M NOT 

MNDI (COLUMBIA) 




02 


58 


25 


PUREST OF PAIN (A PURO DOLOR) 

SON BY FOUR :SC'N* ■, . ' L .IMEIA 


2S 


23 


3 


NATURAL 

SCLUB 7 iPOLrDOR-INrERSCOPE) 


JD 


72 


2 


PUYA NO MORE 

CRYSTAL SIERRA TviRGlNI 


30 


31 


8 


ISfTREAU.Y LIKETHAH 

ABSOULUTE ir.:.Ci'.-iMr .u. i-'r\i:- 


04 


60 


4 


WHO'S SHE LOVIN' NOW? 

LietHlY LIFT FL^ i MARREU;JIVl) 


27 


22 


15 


1 NEED YOU 

LEANN RIMES ISPARROW.CAPITOL-CLJRB) 


05 


52 


15 


WEST SIDE STORY 

IFO lARlSFA 


20 


29 


27 


DESERT ROSE 

STING rtAT CHEB UAMI tUUiWTERSCOPE) 




00 


50 


34 


SWEAR IT AGAIN 

WESTIIFT lARISIAl 


29 


24 


14 


WIFEY 

NEXT 7,f; ^-,v 


W 




8 


SHAKE IT UKE A DOG 

•LANE i ABEL IM05T WANTED EklPIREF 


30 


26 


18 


BENT 

MATCHBOX TWENTY 1 LAVA/ATLANTIC 1 


00 


51 


2 


PROTECT YA NECK (THE JUMP OFF) 

■Yi J lAtlU CLAN I'FYU lANC^VOUnYXtUMBlAI 


31 


28 


19 


NO MORE 

RUFFENO; ■ 


09 


53 


7 


FLAWLESS 

PMITEOAWG .- ■ .1 ATTAOilAf^OSREEO) 


3D 




1 


THAT OTHER WOMAN 

CHA.NGir.<; TACES lATLANTIC) 


70 


68 


2 


FOLLOW THE LEADER 

SOCABOYSi'-FF'i.Hii.. i.rii.-.FisAL 


33 


34 


15 


JUMPIN . JUMPIN' 

;if^-"iNy-.. HI ;; :C0LUM8IA) 


m> 




1 


WITHOUT YOU 

CIUR1.IE WlSDn FUA)E« HIT&lAK&IRTERSiXPE) 


34 


35 


13 


BABY U ARE 

GERALD LEVEiiT " r'.ijrWFST FEG 






10 


GET UP 

lESSICAfG PUNK. RESTLESS* 


3S 


3< 


26 


ONE VOICE 

BILi V Gil MAN ilEPtC (NASHVILLEI) 


m 




1 


ALL NIGHT LONG 

FiONTGOIiFERY GENTRY cn jUSI* i-aSJY.HlEll 


3S 


33 


? 


MY CELLMATE THINKS I'M SEXY 

aEDLiST JUDO (MONUMENT) 


74 


65 


21 


CRYBABY 

FJAPIAH CAIEY FLAT SNCCPDCGG ij.l.U-Tl.l 


37 


37 


17 


FADED 

SOULDECISION FEAT, THRUST IMCA) 






1 


1 JUST WANNA L<»E U (GIVE IT 2 MEI 

JAY-Ziwi. A 1. ILA lit) )AM D..WG.. 
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18 MO MOM ([dd* F ASOPi^araj'i ASCAP-WB ASCAP/1 
YVant My [)«»r'j RecorOs. ASCAPilVnerial-PelyOram 
lTrtenat«iai Tunes. SESAC'LalKjae loinlSi SESACI VlBM 

•S MO MORE (BAiV flU DO RtGHT) iGimra Seme Hoi S^e. 
ASCWi'Tunes Or tho Veig!! 01 Insanfj, ASCAPTamajs 
ASCAPi'Zoniba, BMliTaiCn fo(«. BMl'Mlw C»m, 
BMlUnrriera. BMAWanw-Tameitme. BMI) KL/W6M 

W OKLAHOMA IWB. ASCAP,'KichBn] And CuHe, ASCAP/V«n, 
ASCAP) WBM 

U OPDI MT HEART lEM Apj. ASCAPiTlite Tyira, ASCAP.MiiniscDts 

Si/fi. ASCA^'.'litfmll ASCAP/JaiTWi 8W1 HI 
2S PINCH HE (WB, ASCAP/Treal B^er SOCAN) WBM 
«4 POPYAC0lUfl(llR4,ASCAP/EU«j)nl.ASCAP.''Sheii'gtnCiai<ti. 

^m\K6 SodOi ASUPiVimJkv. ASCAP/Ah Conlial. ASCAPl HI 
77 MLUM' (2nmba, ASCApF^g ftrtil ASCAP) 
13 SHAII YA ASS '7anba ASCAP.'Go.! II, ASCIf i'TIh Witcri « 

Ha.tra1ti. SUlif Mi ^y.imA EMI'Diist Crud. ASCAP! HLVIBM 
n SHAPE OF MY HEART Oawbi ASCApF'OiCDtieril 

Conin3('Uni«*Ml-PotfGrim Imenutsoil. ASCAP) WB« 

16 SHE BANGS lA Phantom Vn BMLMuneMaevefis Arwniis 
BV. BMl'WarTwr-Iamettarfl. BMlSorrf /ATV Tunn. 
ASG*Pi'Wall(«OfW, ASCWi'tleinxnao. ASCAP) WBM 

74 SLEEPWALKER UumtKiB'olhe<s.ASCAP.<We ASCAP) MBW 
£7 STAN (Eight Ule Style BMlFnsiir BML'WB. ASCAP.'Warne' 
Chapi»ll, PRSiOiWod) 

17 STRAIGHT OP (EMI »oriLA5tAP;3c So Oul, ASCAP) HL 

n SUMMER RAW IScuvts From Th« Saul, ASCAPj'Soui On SM. 

ASCAPi'EMI Apnl, ASCAP..'Black Bull, ASCAP/]Dt)rte 

ASCAPflpr*., ASCAP) IR. 
» THAT OTHER WOMAN t^:^t« ASC*PF'5«,ASCAP,^alle5l 

Tree ASCAPi'WB. ASCAPl A«M 
73 TMTSnEIUMDOfMOOOfMNIIEHl B1ici<m(U. BM^-Buu C^l, 



BUiT) Land. BM.'Vike Ut. BK'Ciancnil Sum. BHI) HLVlBM 
C3 THERE TOU ARE (Uraversal-MCA.ASCAP.F'Soda Dec*, 

ASCAP.'Sonv/AIV Iftt BMLlma Mnnkev. BMl'CarMn-BMa 

BML'MusK Hill. BMi: HL.'VlBW 
7 THIS I PROMISE rOUIChi-Bo»,ASCAP.1V«Bn. ASCAPl WBM 
•» TREAT HER UU A LADY (ZorAa. BWTufI Hutt SMI/EasI 

Utnpriis. BMl'Inrng. BWIl WBM 
11 THE WAY YOU LOVE HE (EncD«i.ASCApF'Sc»HM Soda. 

ASCAP;Fallaf[c Crew. ASCAP.<'Airstre«m Dfearra, 

ASCAP.'CcTrte ttouse. ASCAP.TamiHjs, ASCAP) HI 
<S WE DANCED lEMI Aonl. ASCAPi'Sea (^ayle. ASCiVI HL 
U WHAT MEANS THE WORLD 10 YOU IKtllet Cam BMMInnMriL 

3MlV«amp--Ti-fl(!jnp BMl'A/mscKii, EMt'EcJunji, BVltMl 

S;j':tv><M: BMlMagnMK. BMI) HLiWBV 
33 WHATS TOUR f AHTASY *Sm^ SanliaiD. ASCAP) 

108 WHATYOUWAHTlBoomeiX^ASCAP^Rtdet-Oeadt^im. 

ASCAP Norn flvmuf ASCAPi'Heach Ahead. ASCAPl 
K WHE«E I WANNA BE lAntraphil. BMlllivirw Udl. ASCAPiWB. 

ASCAP.'OcwFcwublBr.BMltCiiastin ASCAP.'HumlHfi 

ASCAPf'N With the WoriB, ASCAP.'F \nm (-Ml, ASCAP) WBM 
SI WHO liT THE DOCS OUT tOesm;re, BMI) 
1 WITH ARMS WIDE OPEN nrernonti.BML'Stapp. 

3Ml'D-t|!fT!Fr>? BMI) 
49 WmOUT YOU ikiJEin lust. ASCAP.tM HqoI ASCAF.'TQ] ASCAPl HL 
m WONDERFUL (F^eleam BWl'Muntjiupj. 

BMIi'CcmrM^n, BMIilning. BMI] WBM 
•A WWW.MEMORI m. ASCAP-Ym Han ASCAP] ViBM 
23 YOO-RE A 600 >:Mav:*i ASCAp,'VtB, ASCAP) WBM 
7S TOUSHOUUrVETOLOMEaienn ASCAP,llnms«i 

BMIi-Snnp 01 Urwsal, BHlDushon s, BMI) WBM 
80 YOU WONT BE LONELY HOW (San^'AFV Tim, BMl^Stn^S Of 

I&ncel. WBitHBd Iiactct. ASCAP^-Hay iVaiwi. ASCAP) HL 
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CD 


3 


3 


27 


WITH ARMS WIDE OPEN * limkallto.l CRfl D 

J KURZWECR SAJST-GERMAIN IM TREMONTI.S STAPPi KIWWO-UP IflOM' t 


1 


CD 


58 


_ 


2 


CRAZY FOR THIS GIRL EVAN AND JARON 

E LOWLt.STE r, . inWENSTilvJ FIELDS (J LOWENSTEIN.J COHEN) COLUMBIA ALBUM CUT t 


50 




51 


41 


44 


17 


WHO LET THE DOGS OUT * BAHA MEN 

M MANGI'J ,S.ij'^E['<t::.Rij -n jC JGLASi iCj iDl (Ti S-CJRVE 75;[)50'WTE!MiS f 


40 


2 


2 


2 


14 


MUSICA MADONNA 

MAODNNA.MIFTkVAIS (MADONNA.M flHMADZAI) iC) lOl ll't IV! CXj MAVERICK 16B2&WWINER aSOS » 


1 


QD 


56 


62 


4 


MY NEXT THIRTY YEARS TIM MCGRAW 

B GALLWORE.J STPOJOJ MCGRAW IP VASSAR) CURB ALBUM CUT 


52 


3 


4 


4 


32 


KRYPTONITE 3 DOORS DOWN 

P ESEftSOLC :5 Afi'lOLD.M »oe-:RTST HARRELL: REPLStJC ALBUW CJTi\j1l':ERSAL ' 


3 


QD 


54 


54 


11 


FEELS LIKE LOVE VINCE GILL 

T 0R(!H'*N y GI^L) IV) MCA NASHVILLE AL&JM CUT t 


53 


4 


1 


1 


IS 


COME ON OVER BABY (ALL 1 WANT IS YOU) * CHRISTINA AGUILERA 

cl:E" -I..- ■- j-:'iN= fi.fi :3.i,>w;:N,B:Hftw,Lww«,w,CA'jjiii=.<CF0X:. ; iC «:ft".AK^j:t 


1 


CM) 


55 


65 


5 


JUST FRIENDS (SUNNY) * MUSIQ 

I BARiA^ C KA'jGINS tMUSIQ C MAGGINS 1 BARIAS V DAVIS B HEB8] fl) DEF JAM'DEF SOOL 56?9Q?'^DJUG t 


54 


CD 


7 


15 
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Greatest Gainer/Airplay 

INDEPENDENT WOMEN PART 1 * DESTINY'S CHILD 
P3KE t TCVE.C ROONEV.e KNOWUS IS.J.BAiWESJ-C-OLMER.C.ROONEV.B KNOWLES) IT) COlUieiA 79493* 1 


5 


QD 


NE 




1 


Hot Shot Debut 

MS. JACKSON OUTKAST 
EARTHTQNE HI (A BENJAMIN.APATTON.D.SHEATSI LAFACE AiBUM CUKAfllSTA t 


55 


6 


5 


5 


14 


MOST GIRLS * PINK 

BAfi'FACt i QMi^ff-Ci.'J IHOMASI ITl IX) LAfACE 24*90'iARtSTA T 


5 


QD 


63 


72 


4 


GIRLS DEM SUGAR BEENIE MAN FEATURING MYA 
P WILLIAMS C HUGO IP WILUAMS.C HUGO.M.DAVfil SHOCMNG VI8ESW ALBUM CJT'/IIOIN t 


56 


(D 


6 


11 


7 


THIS 1 PROMISE YOU N SYNC 

R »MI?X IR MARK! JIvt ALBUM CUT t 


6 


QD 


64 


71 


4 


BORN TO FLY SARA EVANS 
P WORLE^ IS EVANS.M HUMMON.O SCOH) IV) RCA (NASHVIILII ALBUM CUT t 


57 


(D 


9 


10 


10 


GOTTA TELL YOU * SAMANTHA MUMBA 

BAG.ARNTHOR IR BAGGf A BHWISSON.S M'JMBA) (CI (D) WILD CARD 49740a'INTERSCOP« t 


8 


QD 


61 


67 


4 


1 LOST IT KENNY CHESNEY 

a ca:jncn n Wilson (n.thrasher.j.olamoer) (yi bna album cut t 


58 


(D 


10 


17 


13 


CASEOFTHEEX(WHATCHAGONNADO) MYA 

C STEWART iC i STtV.'ft,?! T/." I H.UL: UNIVERSITr ALBUM CLiTAKTERSCOPE t 


9 


@ 


75 


— 


2 


WWW.MEMORY ALAN JACKSON 

K STEGA^L IA JACKSON) ARISTA NASHVILLE AIBUM CUT f 


59 


10 


8 


6 


27 


JUMPIN', JUMPIN' * DESTINY'S CHILD 

B i iii.:)r ifi i.'::0Rt.[: ulidu.b ki^wles.j alexanderi lIMXicauMBiA 79«6* t 


3 


60 


51 


46 


12 


KISS THIS AARON TIPPIN 

A I m!,.t! WA'SON.M BRADLEY (A IIPWN.TTIPPIN.P DOUGLAS) (V) LYRIC STREH ALBUM CUT t 


42 


OD 


12 


16 


28 


THE WAY YOU LOVE ME * FAITH HILL 

B GiLLif/CR-: fi H LL -. FOLLESE M DULAriE^I iCi IDI Vl WARNER BROS 16B1B t 


U 


QD 


69 


68 


6 


BEAUTIFUL DAY * U2 

7i 1 iNGIS a LT>0 {U?,30N0I (Ti ISLAND 56297J*ilNTtRSCOPE t 


61 


® 


15 


24 


S 


SHAPE OF MY HEART * BACKSTREET BOYS 

M MAR-IN RiWI .:M MARTIN.RAMI.l UiSKOVSK^> ITI I'/l .WE i^Thd' f 


12 


QD 


70 
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MY FIRST LOVE AVANT FEATURING KETARA WYATT 

S.HUFf (RENE, A WINSUSHI MAGIC ."OHNSON AlBLM CUTWCA t 


62 


13 


13 


13 


14 


SHAKE YA ASS * MYSTIKAL 

THE NEPT-JNfS Al 1*1 1 R C HLGO.P WIUIAMSl ITlJWE 4272:* t 


13 


«3 


60 


60 


10 


THERE YOU ARE MARTINA MCBRIDE 
M MCBR D£,P WORLlT 16 D'PIERO.E HILL.M.D SANDERS) fVI RCA (NASHVIUXkfiCft ALBUM & SOUNDTRACK CUT 


60 


(S) 


16 


22 


9 


BETWEEN ME AND YOU * JA RULE FEATURING CHRISTINA MILIAN 

LIL ROB iGan; 11 ATK \5 R WArsi IT] MURDER IUCJOEF JAW MJ890MDIMG t 


14 


QD 


68 
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2 


POP YA COLLAR USHER 

SHE ^'jPERE iL RAVMOND.K BR'GGS.X BUHRUSSl LAFACE ALBUM CUT/ARISTA 


64 


IS 


11 


8 


13 


BAG LADY * ERYKAH BADU 
E &C raK' T'lE aJO«]^E 11 W7E5A WIC9 9MiY.C IWCHILESflSROWNN HALE.E BIOUi (CllIlll'^l^3I»^ :!a?&llN\^^ i 


6 


QD 


76 


64 


7 


THAT OTHER WOMAN * CHANGING FACES 

)Df :j ii-:^mas., p thcwpmn: n; Atlantic *1939* t 


64 


OD 


IS 


21 
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SHE BANGS RICKY MARTIN 

R RCSA.W APANASIEFT.D CHILD IW AFANASIEFE.O CHILD R ROSAl (VI COLUMBIA ALBUM CUT t 


16 


K 


62 


66 


16 


UST RESORT PAPA ROACH 
J BAUMOAHDNER [PAPA ROACH] DREAMWORKS ALBUM CUT t 


60 


17 


14 


9 


21 


INCOMPLETEA SISQO 

S CRAWFOiiD IM JORDAN.S CRAWFORD.K HUDSONl ICl IDl m (VI DRAGCNDEF SOUL 5623M.lDjMG t 


1 


QD 


78 
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STAN EMINEM FEATURING DIDO 
TML ib KING, EMINEM 1 M. M A THE RS,D. ARMS TRONG.P. HERMAN) WE&'AFTERMATH Ai.BUM CUT^NTERSCOFt 


67 


IB 


21 


23 


20 


NO MORE * RUFF END2 

EODIE F .0 EIGHTY ;E FERREa.D LIGHTY.C LIGHTT ,8 MUHAMMAD] !CI (D) ITl EPK 79400 1 


5 


u 


66 


59 


12 


OPEN MY HEART * YOLANDA ADAMS 

J.JftM,t,L£WIS.BiG JIM U.HARHIS ill.T.LEWIS.J.WHIGHT.YADAMSl (T) ELEKTRA 6Jn8')tEG t 


57 


19 


17 


12 


29 


(HOT S"T) COUNTRY GRAMMAR * NELLY 

J EPPERSDN INEUTJ.EPPERSONt 10 (Dl aj FO REEL : WBTOUMrtRSAL f 


7 


QD 


72 


76 


4 


LOSER 3 DOORS DOWN 
P.£6£fi$0LD IB.ARNOLO.M ROflERTS.I.HARREU.) REPUBUC ALBUM CUTjUNIVERSAL t 


69 


20 


20 


19 


29 


BENT • MATCHBOX TWENTY 
M SERLLTIC |R THOMASI (CI [Dt IV;. UVA 94704.ArmNTlC t 
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70 


74 


77 
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HEMORRHAGE (IN MY HANDS) FUEL 

S.GffOSSE.C BELL IC BELU »0 MUSIC ALBUM CUT^W-WOfiK 1 


70 


QD 


24 


31 


16 


Greatest Gainer/Sales 

DANCE WITH ME * DtBLLAH MOHOAN 
GIAORGAN C MCfiGAN (fiADLEB.J flOSS.D MORGAN.G MOflOANl iO (Dl (Tl (VI IK) THE OAS mBEL 8475iA7UNTK: t 


21 


71 


77 


75 


18 


CALIFORNICATION RED HOT CHILI PEPPERS 
R F!'JB. f> if^ KI£DIS,FlEA J FRtfSCIASTE.C.SMrTHI WARNER BROS. ALBUM CUT f 


69 


72 


65 


63 


1( 


JUST BE A MAN ABOUT IT TONI BRAXTON 

T.B(5HD'',T BRAXTOfvB M COX IT. BRAXTON J AUSTIN T. BISHOP, B.M. COX) LAfACE ALBUM CUTi'ARIST* t 


32 


dD 


27 


32 


7 


1 WISH * R. KELLY 

R,^£LLV (R.KELLY) .^1 IV) JIVE 42740* t 


22 


QD 


81 


82 


9 


THATS THE KIND OF MOOD I'M IN ★ PATTY LOVELESS 

£.&OHD¥ -R. if;, GILES, T. NICHOLS G GODAHOl (C) !D) EPIC INASHVIlltj t 


73 


QD 


23 


26 


12 


YOU'RE A GOD VERTICAL HORIZON 

D BE'JDETH.M ENDERT.M SCANNELL IM.SCANNELLI iV) RCA AiDLM CUT t 


23 


74 


73 


73 


3 


SLEEPWALKER THE WALLFLOWERS 

i SLA'E'^.M PENN (j DYLAN) INTERSCOPE ALBUM CUT f 


73 


24 


19 


14 


9 


LIAR * PROFYLE 

T RILEY.B HAMILTON (R HAMILTON.TBING.EDWOM (CI (D) fll MOTOWN 1 582«2.UN VERSAL t 


14 


75 


79 


79 


8 


YOU SHOULD'VE TOLD ME * KELLY PRICE 

PAJAM IJ MOSS P ALLEN! ITl DEF SOUL 563864"i^D!MG t 


75 


(D 


26 


29 


10 


PINCH ME BARENAKED LADIES 

D WAS IS PAGE.E.ROBERTSON) (VI REPfliSE ALBUM CUT t 


25 


76 


80 


74 


9 


MY BABY YOU MARC ANTHONY 

W AFANASIEFF.D SHEA (M ANTHONY.WJLFANASJEFF) (MLJM8IA AL^JM CLT f 


70 


CD 


32 


38 


e 


E.I. NELLY 

J EPPERSON (NELLY.j EPPERSONI TO REa ALBUM CUTAJNIVERSSL 1 


26 


QD 


NEW^ 


1 


ROLLIN' LIMP BIZKIT 

T DAJf ,L IMP BIEKIT (F DURST.W.80RUWD.S RIVERS.J OTTO) FLIP ALBUM CUTJNTERSCOF? I 


77 


27 


25 


28 


15 


DON'T THINK I'M NOT * KANDI 

SHE KSPERE.KANDl (K BR.Ota.K BURfiUSS.K.iWLLlS.FOCUS) (Tl (K) (70LUMBIA 79450* t 


24 


78 


71 


57 


10 


BAD BOYZ * SHYNE FEATURING BARRINGTON LEVY 

E;FlPfE (J BASROW.i POflTER D BOWICJ OSTERBERGl iT) RAO BOY 7«?4*(ARISTA t 


57 


(D 


31 


33 


13 


BEST OF INTENTIONS ♦ TRAVIS TRITT 

B.J WAIKIH.JH .■ -R'H 11 !H r. (C) (DlCOtUMBIA INASHVILLEI 794D4 t 


28 


79 


83 


78 


10 


CANT FIGHT THE MOONLIGHT * LEANN RIMES 

I HU^N lU WAKPEM IC) IDl CURS 73) )& 
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newsline... 

THE 43RD ANNUAL GFUUAMY AWARDS will be held Feb. 21 at the Staples 
Center in Los Angeles. The show— to be broadcast 8 p.m.-ll p.m. on 
CBS — will include two new categories, best Native American music 
album and best |x>p instrumental album (BillboardBuf/e(m, June 7). 

About 60 million people watched last February's Grammy program, 
giving the show it.'^ highest ratings since 1993. More than IHf) countries 
tuned in to the broadcast, shown for the first time in the People's 
Republic of China. This year's nominee.s will be announced in .January. 
The Grammys are voted on by the 10,000 members of the National 
Academy of Recording Art.s and Sciences. wes oilshoski 

THE ATTORNEY FOR STOCKHOLM-BASED independent labeVdistribution group 
Music Network (MKW) reported Nov. 2 that longstanding charges of 
business irregularities against three former senior MNW employees 
(BillboardBuHetin, June 3, 1999) have been dropped. The lawsuit 
wa-s originally filed la.st year with Stockholm's pro-secution authority but 
was subsequently transferred to Malmo. It alleged that the three — 
TorgTiy Sjoo, formerly managing director of MNW's Malmo-based Inde- 
pendent Label Representation arm; .Jonas Sjostrom, former MNW 
Records Group president/CEO; and board member Lars Ake Hjort — 
were acting again.st the company's intere.st by communicating with edel, 
Play Jl Again Sam, Mute Records, and Beggars Banquet to set up a joint- 
venture competitor, J'layground Mu.sic Scandinavia, while still ser\'ing 
as MNW employees. Sjoo is now managing director of Playground in 
Malmo, wnth Hjort as financial controller. Sjostrom is deputy chairman 
of Na.\os label group piux'nt HNH International in Hong Kong. The news 
of the case being dropped came a week after MNW confirmed the sack- 
ing of CEO Peter Yngen (Billboard, Nov. 4). kai r. lofthiis 

DESMOND CHILD has opened Nashville and Miami offices for his pub- 
lishing company, Deston Songs, with one in Los Angeles set for 2001. 
The hit producer/singer/songwriter opened the company earlier this 
year » ith edel music in iissociation with his manager, Winston Simone, 
and veteran publishing figure David Simone. The Nashville staff 
includes former Arista/Nashville A&R staffer Kerri Edwards as cre- 
ative director and Beka Callaway as creative assistant. First signings 
to the Nashville unit are Victoria Shaw, who wrote "The River" for 
Garth Brooks, and writer Hunter Davis. Deston Songs, initially set up 
in New York in January, has eight cuts by five different writers on the 
next Ricky Martin CD and more than 80 cuts secured by other artists. 
The company al.so publishes the Baha Men hit "Who Let The Dogs Out," 
written by Anslem Douglas. mv LicirrMAN 

RED HOT CHIU PEPPERS, U2, Creed, Christina Aguilera, and Bon Jovi will 
perform at the My VHl Music Awards Nov. 30 at the Shrine Auditori- 
um in Los Angeles. The show^ will be broadcast live on VHl. During 
_ the performances, fans who log on to VHl.com may 
watch the show through a variety of camera angles avail- 
able on the Web site. They may also visit a real-time 
photo gallery updated throughout the show and E-mail 
questions to the winners. More than 1 million fans select- 
ed the show's categories by casting votes on the Web site. 
The categories include Most Entertaining Public Feud 
and Your Song Kicked Ass but Was Played Too Damn Much, as well as 
such standards as song of the year and woman of the year. 

EUROPE'S RECORD BUYERS have responded positively to Mark KnopQer's 
solo album, "Sailing Tb Philadelphia," giving the Dire Straits leader sales 
of more than 1 million units on the continent since Sept. 25. Also reaching 
platinum statu.s in October's International Federation of the Phonographic 
Jndustrj' Platinum Europe certifications are B.B. King & Eric Clapton's 
"Riding With The King," which came out .lune 9, and Spaniard Alejandro 
Sanz's "El Alma Al Aire," which was released Sept. 15. Moby's "Play," 
Irom May 17, 1999, has now reached triple-platinum status (8 million), while 
the Bee Gees live album "One Night Only" from September 1998 and West- 
life's eponymous debut from last November have both eiuned double-plat- 
inum honors (2 million). ad am uowoirrH 

GAYLORD CABLE NETWORKS, a division of Nashville-based Gaylord Enter- 
tainment Co., launched new 24-hour charmel MusicCountry at midnight, 
Sydney time, Nov. 1 in the Asia-Pacific Rim region (Billboard, May 20). 
The channel, which replaced Gaylord's CMT International, is now avail- 
able to more than 1.7 million subscribers in Austraha, New Zealand, 
Japan, Guam, Indonesia, the Philippines, Taiwan, and several other 
Asian countries. The programming includes a mix of country, rock, folk, 
and R&B music and features series, specials, documentaries, and music 
videos. In December, MusicCountry will launch as a full-time Spanish- 
language network in Argentina. The Portuguese-language feed for 
CMT International in Brazil will convert to MusicCountry in the first 
quarter of 2001. Phyllis stark 

DIAMOND RIO PARENT Si has changed its name to SON ICblue. The Santa 
Clara, Calif.-hased company will trade on Na.sdaq under the symbol 

SRH'. MARILYN cn.l.F.N 



RADIO TAKING TEXAS COUNTRY BEYOND LONE STAR STATE 

(Contutued/roin page lOj) 



true to what I'm doing, my time will 
come, and our time will come," says 
Ingram. "(Charlie's next record is going 
to come out first [in January], and if his 
breaks, it's like, 'AH right, here we go.'" 
In a previous inten lew with Bill- 
board, Roblson .said on his next albimi, 
which will be self-titled, he will shift 
fiT)m Lucky Dog to sister label Colum- 
bia, which will give the album a main- 
stream marketing budget and a full 
promotional push at country radio 
(Billboard, April 15). "I'm definitely 
going to try to give country as much 
ammunition as I can without compro- 
mising myself," he told Billboard. 



WEB RETAILERS 

(Cimihiurd from jiatje 12) 

delivery is inventory control. This 
will be Djangos.com's first holiday 
sea.son. 

"We're not going to be setting the 
customer up for disappointment, 
because we can tell them when we 
can guarantee deliver);" he says. "We 
have control of our inventory, and all 
order data is generated in-house 
instead of relying on a third party." 

Djangos.com, which .specializes in 
used recorded audio ;md video prod- 
uct, has in-house fulfillment. 
Gopalpur says the company has 
spent "hundretis of thousands of dol- 
lars" to upgrade its ordering and 
back-end systems. 

Entering its sixth hohday selling 
season, CDnow is also confident 
that it will satisfy shoppers. 

"Close communication with our 
warehouse is a critical part to make 
sure orders are in and get out the 
door as soon as possible," says 
CDnow VP of customer service and 
operations Amy Belew. 

Last year, CDnow was fined 
$100,000 by the Federal TVade Com- 
mission (FTC) for not notifying cus- 
tomers soon enough about an option 
to cancel back orders. CDnow noti- 
fied customers at 90 days when it 
should have notified them at 60 
days. 

Belew says the site has clarified 
ordering instructions to reflect the 
FTC rule and will also give cus- 
tomers a "low stock" warning alert- 
ing them that certain items are at 
risk for delivery delays. "We're aim- 
ing to be very aware of any poten- 
tial problems by looking at red flags 
and warning signs," she says. 

CDnow has also increased the 
number of times it sends orders to 
its warehouse from two times a day 
to seven. The online retailer's ful- 
fillment piutners are Valley Media, 
Alliance Entertainment, and Baker 
& Taylor. 

Also entering its sixth holiday 
selling season, Amazon.com is con- 
fident that it will repeat or better 
the 99% on-time delivery rate that it 
says it achieved in 1999. 

"We have made a significant 
investment in our global distribu- 
tion centers that allows us to have 
control over orders and shipments," 
says a company spokeswoman. 

In the U.S., Amazon.com has 
eight distribution centers, up fh)m 
seven last year. In Europe it has 
increased distribution centers from 
two to three. Last year, Amazon 
shipped more than 20 million orders 
during the holiday season. 



"I don't care who breaks first," says 
Ingram. "I just think it's bound to 
break with all the pressure we're put- 
ting on the dam. I've playetl 200 shows 
this year, and we're doing great right 
now, because it's this underground 
thing. We can fill clubs. But when it 
breaks as far as radio goes, it will be a 
pretty fun time. I'm optimistic there. 
I really feel like this is going to happen, 
so why change now?" 

TEXAS COUNTRY SCENE 

So just how" big is the Texas coimtry 
music scene? Monahan in the Texas 
Music Office says, "There are about 
250 nightclubs with the capacity 
greater than 200 that present country 
music on the weekentk. There are 219 
country stations in Texas and 22 
Americana stations." TTie TV-xas Music 
Office has a booking referral netW'Ork 



that c-urrently includes listings for (i(58 
'Ifexas counti^' artists. 

Robison says Tfexas "has such a rich 
history of writers and [>erformers. 
Down here we don't have the 
Nashville money to make the dream 
liiippen overnight It's just getting in 
a van or pickup and driving around 
doing it for five or six years." 

"There is a long line of good song- 
writers andiuliststocomeoutof this 
state, from Bob Wills to Willie Nelson 
to Guy CUu'k, Lyle Lovett :md so on," 
.says Ingram. "The bar Ls pretty high 
as far as making records and being 
respected. Because of that you get 
some pretty good stuff. 

"There is a bunch of bands playing 
even,' night," adds Ingram. "I know 
there is something going on or else 
there wouldn't be that much activity 
... It's ju.st waiting to bust" 




by Silvio Pietroluongo 

Call to ARMS: creed's "With Arms Wide Open" (Wind-Up) 
lifts itself to the top of The Billboard Hot 100 in its 27th week, the 
longest it has taken a song to reach No. 1 during a consecutive 
chart run in the chart's history. The prior record occurred earlier 
this year when Vertical Horizon took 2fi weeks to reach No. 1 with 
"Everything You Want" (RCA) in the July 15 issue. In fact, this is 
the third song exceeding 25 weeks on the chart that has made it to 
No. 1 in 2000. "Amazed" by Lonestar (BNA) turned the trick in 
March in its 30th week, although that total was estabhshed in two 
chart runs. 

As was the case with Lonestar's "Amazed," "Arms' " long chart run 
can be attributed to our expansion of the Hot 100 panel in December 
1998 to include all radio formats. With this multi-format approach, it 
becomes easier to amass weeks as songs work their way across for- 
mats. "Arms" debuted in the May 13 issue at No. 84 due to play at rock 
radio, and it bounced around between that position and No. 69 for 
almost three months before bottoming out at No. 86 in the Aug. 12 
issue. The addition to a multitude of top 40 playlists and the continu- 
ing play at rock sent "Arms" upward thereafter The decision to release 
a maxi-CD, in which partial proceeds were to be forwarded to lead 
singer Scott Stapp^s With Arms Wide Open Foundation (Hot 100 
Spotlight, Billboard, Sept. 30), provided the impetus (and chart points) 
to finally get "Arms" to No. 1. The last maxi-single-only song to make 
it to No. 1 was "I'll Be Missing You" by Puff Daddy & Faith Evans 
(Featuring 112) in the summer of 1997. "Missing" was available only 
on maxi-cassette, maxi-CD, and 12-inch vinyl. Of course, between the.se 
two titles, in June, we did have a No. 1 that did not have any com- 
mercial single available, Aaliyah's "Try Again" (BlackgroundA'irgin). 

Low POINT: Overall, singles sales drop to 730,000 units this issue 
(Market Watch, page 112), which is the lowest one-week total in 
SoundScan's history. The previous low-water mark was 8.38,000 units 
in this year's July 8 and June 17 issues. This is quite paltry if com- 
pared to 1997, when there were only two weeks during the entire year 
that weekly sales dipped below 2 million units. 

Find the GAINER: Debelah Morgan's "Dance With Me" 
(Atlantic) continues to climb the Hot 100, moving 24-21 and earning 
the Greatest Gainer/Sales designation for the second time in her chart 
run. Earning two gainer awards in one chart run is not very unusu- 
al, but to do it three months apart can be considered unique. The last 
time "Dance" was the sales gainer was Aug. 5, when it was at No. 86. 
In a slow sales week, a gain of .500 units is enough to pull this off. 
There was one title on the Hot 100 Singles Sales chart with a larger 
increase over last issue's total, Billy Oilman's "Oklahoma" (Epic 
Nashville) with 750, but that title was not eligible for the award on the 
Hot 100, as it just now debuts at No. 94. A Hot 100 Greatest Gain- 
er/Sales title needs to have appeared on both the Hot 100 and the Hot 
100 Singles Sales chart in the prior week to be eligible for the award. 
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LUDACRIS DI5TUS9IMG TW PEACt'Wf JAM SCtTH M8!33"ilOIMG ill 981 BACK FOR THE FIRST TIME 
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7 


3 
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3 DOORS DOWN A' REPUBLIC 15392CiAJNIVEnSAL (11 9&'l J 9B^^B THE BETTER LIFE 
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9 


6 
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12 


12 


24 


BRITNEY SPEARSA'jfrt4i7M(ii gafiagei OOPS!...l DID IT AGAIN 
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12 
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EMINEMA'w[aAFTEf»MATH4«»?9'jiNTEiiSC0PEn29aplB9ei THE MARSHALL MATHERS LP 
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98 DEGREES universal I593&4(l2.9ft'i8 96i REVELATION 
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13 
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NEW^ 
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15 


OD 


NEW^ 
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1 IMKIM PARK vuxawa nnnQ J77(.c, n aa-i i HYRRIH TMPDRV 


16 


17 


15 


11 


4 


SCARFACE RAP A i.oi i98bb',iViHGiN 112 9&18,98) THE LAST OF A DYING BREED 




11 


18 


17 


27 


PAPA ROACH A OREAMWORRS 4W223i'INTERSCt>Pt (1 1 ,98('l 7 981 INFEST 




19 


25 


31 


23 


MATCHBOX TWENTY A' LAVVATLANTtCa333*AG (12 98/18,98) MAD SEASON 
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20 


21 


23 
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FAITH HILL A' WARNER BROS, (NASHVILLE) 473?3WWN (12 9ft l8 981 BFtEATHE 
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21 


U 


10 
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RADIOHEAD • CAPiroi ill 98179Si KID A 
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22 


16 


14 
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GREEN DAY REPRISE 47613*i"WARN[:R BROS n29a'1898l WARNING: 
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26 


28 


5 


AARON CARTER •jtvE 41708(11 9a'l7.9fl) AARON'S PARTY (COME GET IT) 
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LIL BOW wow • SOSO DEFTOLUMBIA 69961 '/CRG (11.96 EQ'l? 98) BEWARE OF DOG 
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,12 98 Effl8.9e, THE ECLEFT1& 2 SIDES II A BCX3K 


9 


(17) 


35 


35 


ei 


DIXIE CHICKSA' MONUMENT 6967aiS0NrirtASHVILLE) (11 98 Ea'17%1 FLY 
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CELINE DION jljc COLLECTOR'S SERIES VOLUME ONE 
5SaMUSiC8bl4aiPiCll2 98S(l'!8 98) 1 nt uuLLtu 1 a atniLS vuLumt ui>it 


28 


29 


29 


27 


5 


KLNNT LncontT EINA 679'a(nLG 111 ,9al 7.981 LjKbA 1 Lb 1 Ml 1 b 
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24 


20 
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SHYNE • BAD BOY 73D32','ARtSTA (1I.98.'17 98) SHYNE 
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32 


19 


13 
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THE WALLFLOWERS INTERSCOPE 490745 (12 9&ie 981 (BREACH) 
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33 
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BARENAKED LADIES A REPRISE 476l4WARt4ER BROS. ClZ.S&ia^SI MAROON 
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34 


3S 


37 


24 


DIDO • ARISTA 19025 (10.9&16 981 ■ NO ANGEL 
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35 


33 


34 


30 


PINK A UFAa26062.ARiSTAUl 9a'17 9e) CAN'T TAKE ME HOME 
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36 


32 


33 
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iOHN MICHAEL MONTGOMERY Atlantic {rMSHviiLeia337aAGill.9a'i79Bi BRAND NEW ME 


15 


37 


17 
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TALIB KWELP & HI-TEK RAW«uS26I43vPRiomTYil096169ai REFLECTION ETERNAL 


17 
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NEW^ 
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CHRISTINA AGUILERA RCA 69343 01 WIB 9B) MY KIND OF CHRISTMAS 
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60 
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SHAGGY MCA 1 12096 ( 1 1 Wl 7 99) HOTSHOT 
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40 
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CHRISTINA AGUILERA A' RCA 67690 ill 9&17 98) CHRISTINA AGUILERA 
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41 


46 
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BON JOVI A ISLAND 542474/IOJMG (11 98'17 961 CRUSH 
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GD 


NEW^ 


1 


VARIOUS ARTISTS UNIVERSAIAIOTOWN ]5829*UTV (18 98C0I UNIVERSAL SMASH HITS 


43 


44 


38 


42 


6 


FUEL* b50UUSlC69436'EPiCil298£C117.98) SOMETHING LIKE HUMAN 


17 


45 


41 


39 


57 


STINGA''A&M490443JINTERSCOPUI2.9&1B.98I BRAND NEW DAY 


9 


46 


39 


38 


27 


DISTURBED • giant 2473gWARNCR BROS (11 9S".7 98) RB THE SICKNESS 


29 


47 


20 
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EVERLAST tommy BOv uii" il2 3aiS98) EAT AT WHtTEY'S 


20 


49 


31 


24 


7 


KF S?S^f9-,iWMG(12 9*1898) ^ OAT. FEAT. JAMES T SMITH: THE GREATEST OF AIL TIME 


1 


49 


44 


36 


1 


YANNI viRGiN 49H93 (12 g&lS 981 IF 1 COULD TELL YOU 


20 


50 


51 


53 


19 


BILLY GILMAN A EPK;(f*ASHVIllE)62086'S0KY (NASHVULE) [? 98 Faii 9r:i ONE VOICE 
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TAMIA ELEKTRA6251&£EG(11.9a'17.98l A NU DAY 
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SAMMY HAGAR CABOWAB0 78naSEYCWD(U 98/17981 


TEN 13 


52 




NEW^ 


1 


CARMAN SPARROW 51766(199&?l.9a) 


HEART OF A CHAMPION 
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54 
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13 


SOUNDTRACK • CURfi 787Q3 <n 9&I 7.9S» 


COYOTE UGLY 
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55 


52 


48 


34 


YOLANDA ADAMS A ELEKTRA624a»EEG(n.9a<17.9eiB 


MOUNTAIN HIGH . .VALLEY LOW 


24 


56 


45 


40 


7 


BOYZ II MEN UNIVERSAL I592S1 (12 9818.981 NATHAN MICHAEL SHAWN WANYA 


4 


57 


53 


50 


73 


RED HOT CHILI PEPPERS *• WARMER BROS 47386- (10 98117 981 CALIFORNICATION 


3 


58 


42 


18 


3 


E.40 StCK WID' II 41742''JIVE 111 98^17 98) 


LOYALTY AND BETRAYAL 


18 


59 


63 


85 


25 


AVANT • MAGIC JOHNSON 1I2069W:A{1I 9a'17 9e) 


MY THOUGHTS 


45 


60 


49 


30 


4 


PAUL SIMON WARNER BROS 47844 a2.98/]8 981 


YOU'RE THE ONE 


19 


61 


48 


22 


3 


COLLECTIVE SOUL Atlantic B340O'AG (11 9&'17.98) 


BLENDER 


22 


62 


43 


55 


71 


LIMP BIZKITA' flip 490335VINTERSCOPE a2,9ai8 981 


SIGNIFICANT OTHER 
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NEW^ 


1 


PATTI LABELLE MCA 112267(11 9ai7 98l 


WHEN A WOMAN LOVES 


63 


64 


54 


41 


4 


GURU VIRGIN 50188* (12 9ft'I7 98) 


JAZ2MATA22 STREETSOUL 


32 


65 
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PROFYLE MOTOWN 15974Aa7NJV£RSAim 9*17 get 


NCTHIN' BUT DRAMA 
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NEW^ 


1 


CAnra*°iH6 112 9817 98) CAPTIOL PUNISHMENT "THE MEGADHH YEARS" 
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67 


56 


54 
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TONI BRAXTON A' LAFACE26064ARISTAI11 9fi'!8,98) 


THE HEAT 
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68 


34 


16 


3 


ORGY ELEMENTREEREPRISE 47832,WARNER BROS (11,9&1 7-98 


VAPOR TRANSMISSION 


16 


69 


55 


52 


50 


DR. DRE A'' AF lERMATH 49D4e6MNlLRSCt)« (12.98/18,98) 


DR. DRE — 2001 
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SARAH BR1GHTMAN • nemo studio S696a'ANGa no 9ail7.9e) LA LUNA 
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Kic",Sl!,?^-9°»^'»''w" SCATTERED, SMOTHERED 8, COVERED 
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72 


62 


56 
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B,B. KING & ERIC CLAPTON A 

OUCVREPRISE 476L2'WAftN£R BfiOS, (12,9*18 98) 


RIDING WITH THE KING 
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73 


64 


61 


7 


ANDREA BOCELLI • PHIL)PS 464600 (12 98/18 98) 


VERDI 


23 


04) 


78 


107 
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SOUNDTRACK walt OISNEY 860687 (17 98 CO) 


REMEMBER THE TITANS 


74 


75 


72 


73 


27 


MYA • UNIVERSITY 49O64O*,nNTeRSC0PE ()29fl/I898) 


FEAR OF FLYING 


15 


76 


65 


57 


7 


CASH MONEY MILLIONAIRES cash HONtv l»29l/UNr/ERS>L (11 9811 981 BALLER BLOCKIN 


13 


77 


56 


49 


7 


SOUNDTRACK DRLAMWORIU 450279/INTERSCOfE (18,96 CO) 


ALMOST FAMOUS 


43 


78 


61 


51 


6 


GEORGE STRAIT MCA NASHVlUE 140143(11.98/17 98) 


GEORGE STRAIT 


7 


79 


59 


46 


3 


CHANGING FACES ATLANTIC 83401.'AC( 11.98/1 7 981 


VISIT ME 


46 


80 


71 


79 


14 


AARON TIPPIN • LYRIC street 16501a«ollvwooo (10 98/16981 PEOPLE LIKE US 


53 


81 


57 


25 


3 


M.O.P. loud 1778* (12 98/17 981 


WARRIORZ 


25 


12 


70 


68 
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C-MURDER TRLCNO LIMIT 5O0e3',THIORITY (12 98/17 98) 


TRAPPED IN CRIME 


9 


83 


67 


59 


7 


THE CORRS UMAVA/ATLANTK: 83352'AG 111 98/17,98) 


IN BLUE 


21 


84 


73 


84 


28 


CARL THOMAS • 8A0B0T 73025/ARISTA(1D,9»17 98I 


EMOTIONAL 


9 


85 


75 


70 


45 


DMX A* HUFF RYMRS/OEF JAM 546933M0JhtG (12.98/18 98) 


...AND THEN THERE WAS X 
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86 


74 


66 


23 


LEE ANN WOMACK A MCA NASHVILLE 170099(11 98/17.98) 1 HOPE YOU DANCE 


17 


87 


77 


77 


72 


SANTANA^" ARISTA 19080111.98/1898) 


SUPERNATURAL 


1 


88 


68 


65 


6 


CAM'RON DNTFRTAINMfNI 69873'/EPIC ( 1 1 M FiVl? "Mil 


S D F 


14 


89 


86 


72 


18 


KELLY PRICE DEF SOUL S42472/tDJMG (11 9817 98) 


MIRROR MIRROR 


5 


90 


69 


63 


6 


BARBRA STREISAND A 

COILIMBIA 6377aCFN; (24 98 Ea'29 9ai 


TIMELESS: LIVE IN CONCERT 


21 


91 


84 


80 


64 


MOBY A V2 27049' (tO-9&17.98jni 


PLAY 


45 
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108 


124 
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Heatseeker Impact 

DAVID GRAY 4T021539(16 98 001 ■ WHITE LADDER 


92 


93 


85 


33 


9 


BEBE MOTOWN 15940MJNIVERSAL (11,98/17 981 


LOVE AND FREEDOM 


30 


94 


95 


89 


18 


LIL' KIM A QUEEN BEEAJNDEAS'ATIANTIC 92840VAG (12 98/18 


98) THE NOTORIOUS KIM 


4 


(IT) 


117 


136 


16 


Pacesetter 

BEENIE MAN SHOCKING VIBESVP 49093-VIRGIN 111 9a'169B 


AST AND LIFE 


68 


96 


87 


62 


3 


SARA EVANS RCA (NASHVILLE) 67g64^PlG 111 9&17 98) 


BORN TO FLY 


62 


97 


81 


71 


28 


JOEA- JIVE 41/03(11 9&T7 981 


MY NAME IS JOE 


2 


98 


93 


86 


5 


MARK KNOPFLER WARNER BROS. 47753 (18 98 CD) 


SAILING TO PHILADELPHIA 


60 


99 


96 


% 


66 


MACY GRAY A' EPIC 69490* (11 98E(VI7 98l|i 


ON HOW LIFE IS 


4 


100 


94 


90 


50 


5S^y US^C 63 76a/^IC ! 1 1 98 Ea 18 98) *I-L WAY,,, A DECADE OF SONG 
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m 


NEW^ 


1 


ROSIE O'DONNELL Columbia 35102CRG (l? M Eaie 98) 


ANOTHER ROSIE CHRISTMAS 


101 


(HD 


NEW^ 


1 


THE NEW UFE COMMUNITY CHOIR FEATURING JOHN P. KQ 

NEW ufETYSCOT 43139.VERITy 112 98/18,98)B 


NOT GUILTY,,. THE EXPERIENCE 


102 


m 


NEW^ 
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LESS THAN JAKE fat wtteck chords 616* (14 98 CO) 


BORDERS 4 BOUNDARIES 


103 


104 


82 


82 


48 


INCUBUSA IMMORTAL 636S2/IP1C(11 98E(»16981 


MAKE YOURSELF 


47 


105 


80 


64 


7 


TOO SHORT • SHORT 4171 l/JWt (11 98/17.98) 


YOU NASTY 


12 


dS) 
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CHARLOTTE CHURCH SONY classkal 89463 (12 98 E(Vie.9e) DREAM A DREAM 


106 



CD Albums with tlie gnatcit mI« gsini Ihls w««k. •Recording Industry Aun, OF Amtnca (RIAA) cerlitictlion li» n«l stiipmeni Ot 500,000 tHMtm units iOoMi. A RIAA certiriullon (or net Uiipment qI 1 millasn unils (Ptaimum) • RIAA cerlitiCAtion In net itiiprxnt ol 10 Tiillion units (Diamond) Numeral 
following Platinum or Diamond symbol indicates album's muni-platinum level. For bo^ sets, and doubte albums with a mnn I ng ttme of 100 mmulesor more, the RIAA multiplies stupmefiis by the numtier ol discs and/w tapes. RIAA Latin awards O Ceflilicaiion toi net shipment ol 100.000 units (Oral. 
A Ortilicaiion ol 200,000 units (Plalinol. A' Certidcalion 400,000 units (Mulli-Platino). 'Asterisk indicates LP is avaiiaMe. Most tape pnces. and CD prices lor BM(j and WEA labels, ate suggested lisls. Tape prices marked EO, arMt all othe« CD prices, are equivalent pnces, which are Droiected kom 
wholesale pnces Greatest Gamer shows chart's largest unrt increase. PKesetier indicates biggest percentage growth. Heatseeker Impact shows albums removed fram Heatseekers this week. (■ indicates past or present Heatseeker title, c 2000. Bil>board.iBPI C^mmunicatiotis, and SoundScan, Inc. 
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NEXT* ARlsl»ia6«- (10 an 1/981 WELCOME II NEXTASY 
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rauwAffif "rg 112 98 ions 981 SONGS FROM DAWSON'S CREEK VOLUME 2 
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NEW^ 
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EMMYLOU HARRIS noncsuCH ?%1&aG(U 9ai79tii RED DIRT GIRL 
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EMINEM A' WE&'AfTERMATH 490287*(1RIERS(X)PE (l? 9tb'lH98l THE SLIM SHADY LP 
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MARC ANTHONY A' CCaUMBIA 69726*,'CRG(11 98 EC^t7.98) MARC ANTHONY 
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144 


147 


23 


DON HENLEY A waftherbros 47083(12 9^16 96) INSIDE JOB 
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KID ROCK A' TOPDOGlAVA/ATLANriC833l4'/AGll2-9ari8,9a) THE HISTORY OF ROCK 
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KEB' MO' C^(H550MUSIC6142&tPIC(I?.98Eai8.98)|l THE E>OOR 
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PLUS ONE 141ATLAN1IC 8332*(« (10.9816 961 THE PROMISE 
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BIG TYMERS A cash money 157673/lINWfHSAL {11 9a'l7 981 1 GOT THAT WORK 
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BLlNK-182 A~ mca 111960(12 9al8 98) ENEMA OF f HE STATE 
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NO DOUBTA TRAUMA 490441'.'1NTER5C»PE (12 9818 981 RETURN OF SATURN 
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SOULDECISION MCA H2361 ni.^mima no one does it BETTER 
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REBECCA ST. JAMES forefront 25251 (16 98CD18H TRANSFORM 
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DKULt HOKNaBY RCA 69308 (21,98 CD) Htnt OUMtb IHt NUlDt M/M\tnD 
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A PERFECT CIRCLEA viRGJN49?53'tll 9e^l7%i MER DE MOMS 
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RUFF END2 EPiC697:9[ll 98Ettl7 98) LOVE CRIMES 
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KATHIE LEE GIFFORD unwersal 159690(11 9a'l7,9B)Bi HEART OF A WOMAN 
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WILLIE D RAP A LOT 50072/viRGiN (i? 9fl/i6 98l LOVED BY FEW HATED BY MANY 
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ro^DON°lRfFl'o3^5°l"?9ecDi|i PERFECTO PRESENTS ANOTHER WORLD 
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SISQO DRACWNWE SOUL 546816'flDJMG 112 UNLEASH THE DRAGON 
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THIRD EYE BLINDA ELERTRft 62415','EEG lU 9ai7 98) BLUE 


40 


126 


88 




2 


JOHNNY CASH AMERICAIWauMBIA69691iCR(l<ia.98E017.9SI AMERICAN III: SOLITARY MAN 
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WILLIC NCLsUN ISLAND 542517/lDJMG (U .9ttl7 981 MIL^ LUW DLUto 
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BETTE MIDLER WARNER BROS 47843 (12 9e^]B 98l BETTE 
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VARIOUS ARTISTS uAStBLiGMi 2l37b{2 9a* 981 HALLOWEEN SOUND EFFECTS 
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JACKSON, MADONNA, STREISAND MOVE AHEAD IN OCTOBER CERTS 



(Continued from page I.!) 

Fever" (MCA), his solo debut, reached 
the .5 million level. F-'etty's total album 
sales now stand at 26 million. 

Tivo Toni Braxton albums were 
certified multi-platinum. Braxton's 
sophomore LaF ace/ Arista disc, "Se- 
eret.s," was certified at the 8 million 
level, and "The Heat," her current 
LaFace/ Arista project, was certified 
double-platinum. 

Several recording acts received 
their iirst multi-platinum or platinum 
honoi's this month. Double-platinum 
firsts include Charlotte Church's 
"Voice Of An Angel" (Sony Classit-al) 
and dc Talk's ".lesus Freak" (Fore- 
front Communications). The Willie 
Xelson, Kiis lOistoffei'son, Waylon 
•Jennings, and .Johnny Ca.sh group the 
Highwaymen earned a platinum cer- 
tification for their eponymous Colimi- 
bia tlisc 15 yeiu-s after its release. 

Additional platinum awaiids are J^ee 
Ann Womack's "1 Hope You Dance" 
(MCA Nashville), A Perfect Circle's 
"Mer De Noms" (Virgin), Incubus' 
"Make Yourself (Immoital/Epic), 
Mai-co Antonio Soils' "TVozos De Mi 
Alma" (Fonovisa), and '(50s rockers 
JtaiT? Eaith's "Get Ready" (Motown). 

The Baha Men's S-CurveMrtemis 
project, "WTio Let The Dogs Out," 
was certified both gold and platinum 
this month. Aaron Carter received 
his first gold album for "Aaron's 
Party (Come Get It)" (.Jive) and his 
first gold single for the disc's title 
track. Big Us "The Big Picture" (Pri- 
ority) and Tommy Bolin's "Private 
Eye" (Columbia) were posthumous- 
ly awarded their first gold albunus. 

Other acts that also earned their 
first gold albums this October 
include Keith Green, Banda El 
Kecodo, Gary Allan, Susan Te- 
deschi. Kittle, Sepultura, Lil' Bow 
Wow, Jill Scott, and Shync. 

MULTI-PLATINUM ALBUMS 

Michael Jackson, "Thriller," Epic, 
26 million. 

Ibm Petty & the Ueartbreakers, 
"Greate-st Hits," MCA, 9 million. 

2 Pac, "Gi-ealest Hits," Intersoope, 
9 million. 

Toni Braxton, "Secrets," La- 
Face/.4rista, 8 million. 

Creed, "Human Clay, " Wind-Up, 7 
million. 

Dixie Chicks, "Fly," Monument/ 
Son,y Nash\Tlle, 7 million. 

Tom Petty, "Full Moon Fever," 
MCA. 5 million. 

Madonna, "Madonna," Sire, 5 mil- 
lion. 

Nelly, "Country Granomar," Fo' 
Reel/Univei'sal, 4 million. 

The Beatles, "A Hard Day's 
Night," Capitol, 4 million. 

Faith Hai, "Bivathe," Wiuner Bros. 
Nashville, 4 million. 

3 Doors Down, "The Better Life," 
Republic/Universal, 3 million. 

Madonna, "Something To Re- 
member," Maverick/Sire/Warner 
Bros., 3 million. 

Fleetwood Mac, "Tango In The 
Night," Wiuner Bros., 3 million. 

Charlotte Church, "Voice Of An 
Angel," Sony Classical, 2 million. 

Madonna, "Music," Maverick/ 
Wanier Bros.. 2 million. 

Dc TUk, "Jesus I>>eak," Forefi-ont 
Communications, 2 million. 

Mary J. BHge, "Man,," MCA, 2 mil- 
lion. 

Toni Braxton, "The Heat," La- 
Face/Arista, 2 million. 



Ibm Petty & the Heartbreakers, 

"Into The Great Wide Open," MCA, 2 
million. 

George Michael, "Ladies And Gen- 
tlemen, Tlie Rest Of (^leoi-ge Michael," 
Epic, 2 million. 

Vaiious artists, "Wow 20(X)," Spar- 
row. 

PUTINUM ALBUMS 

Barbra Streisand, "rimele.i.s: Live 
In Concert," Columbia, her 27th. 

Incubus, "Make Yourself," Im- 
moital/Epic, its fii'st. 

Marco /Vntonio Solis, "TVozos De 
Mi .AlmiC' FonovLsii. his fu:st. 

Snoop Dogg, "Snoop Dogg Pre- 
sents Tlia Eiust-sidiiz," T\T, his fifth. 

He Highwaymen, 'The Highway- 
men," Columbia, their fii'st. 

Baha Men, "Who Let The Dogs 
Out," S-Curve/Ai-temis, theii- fii-st. 

Barenaked Ladies, "Maroon," 
liejii'LseAVanier Bi-os., theii- thiitl. 

Madonna, "Music," Maverick/ 
Wanier Bros., her 14th. 

Michael Jackson, "Blood On The 
Dance Floor: Hi-storj' In The Mix," 
Epic, his si.xth. 

Mystikal, "Let's Get Ready," Jive, 
liis third. 

Rare Earth, "Get Ready," Motown, 
its first. 

Lee Ann Womack, "I Hope You 
Dance," MCA Nashville, her second. 

A Perfect Circle, "Mer De Noms," 
Vii-gin, its first. 

GOLD ALBUMS 

Barbra Streisand, "Timeless: Live 
In Conceit," Columbia, her 4^-JnL 

Keith Green, "The MinLstiy Years, 
Volume 1 ," SpaiTow, his fii-st. 

Various aitists, "VHl Divas Live 
1!)!)!)," Arista. 

Bob Dylan, "Gi'eatest Hits, Volume 
3," Columbia, his 27th. 

Avalon, "In A Different Light," 
Sparrow, its second. 

Fleetwood Mac, "Future Games," 
Repiise. its 12th. 

Banda El Recodo, "Lo Mejor De 
Mi Vida," FonovTSii, its first. 

Sarah Brightman, "The -Andrew- 
Lloyd Webber Collection," Decca. her 
fourth. 

Big L, "The Big Picture," Priority, 
his first. 

Oak Ridge Boys, "Collection," 
MCA, their eighth. 

Deniece Williams, "My Melody," 
Columbia, her .second. 

Tommy Bolin, "Private Eyes," 
Columbia, his first. 

Johnny Cash, "HLs Greatest Hits, 
Volume 2," Coliunbia, his 1 1th. 

Gary Allan, "Smoke Rings In The 
Dai"k," MCA Nashville, his first. 

Susan Tedeschi, "Just Won't 
Bum," Tone Cool, her first. 

Sarah Brightman, "La Luna." 
Nemo Studio/ Angel, her fourth. 

Baha Men, "Who Let The Dogs 
Out," S-Cm-ve/Artemis, their fii'st 

Kittle, "Spit," Artemis, its first. 

Barenaked Ladies, "Maroon," 
Reprise/Warner Bros., their fourth. 

Sepultura, "Chaos A.D.," Road- 
runnei; its fii'st 

Lil' Bow Wow, "Beware Of Dog," 
So So Def/Columbia, his finit 

Jinuny Buffett, "Tuesdays, Thui-s- 
day.s, Satui-days," Mailboat, his 14th. 

Shyne, "ShjTie," Bad Boy/Arista, 
hisfiret 

Jill Scott, "Who Is Jill Scott?: 
Words And Sounds Volume 1," Hidden 
Beach/Epic, her first. 



dc TWk, "Welcome To The Freak 
Show," Forefinnt Communications, its 
fift;h. 

Madonna, "Music," Maverick/ 
Warner Bros., her 14th. 

Aaron Carter, "Aaron's Party 
(Come Get It)," Jive, his first. 

Mystikal, "Let's Get Ready," .Jive, 
his fourth. 

Tbo Short, "You Nasty," Jive, his 
ninth. 

Rare Earth, "Rju-e Earth In Con- 
cert," Motown, its thii'd. 

Rare Earth, "Ecologj'," Motown, its 
fourth. 

Rare Earth, "(fet Ready," Motown, 
its fifth. 

Dwight Yoakam, "Last Chance For 
A Thousjuid Years," Warner Bros., his 
ninth. 

Radiohead, "Kid A," Capitol, its 
fourth. 

Fuel, "Something Like Human." 
,">50 Mu.sic/Epic, its .second. 

Andrea Bocelli, "Verth," Philips, 
his sixth. 

PLATINUM SINGLfS 

Sisqo, "Incomplete," Dl-agon/Def 
.Soul, liis fli-st. 

Madonna, "Music," Maverick/ 
Wamei* Bros., her foui'th. 

GOLDSINGL£S 

Aaron Carter, "Aaron's Party 
(Come Get It)," Jive, his first 

Madonna, "Music," Maverick/ 
Warner Bius., her 231x1. 

Bare Earth, "Get Ready," Motown, 
its fii'st 

LATIN CERnFHMTIONS 

PLATINUM ALBUMS 

Raul Di Blasio, "Piano De Ameri- 
ca 2," BMG U.S. Latin, his first. 

Joan Sebastian, "Secreto De 
Amor," Musju't, his fii'st 

Yo-Yo Ma, "Soul Of The Tango," 
Sony Classical, his first. 

GOLD ALBUMS 

Raul Di Blasio, "Piimo De Ameri- 
ca 2," BMG U.S. Latin, Ms fifth. 

Raul Di Blasio, "Di Bla.sio Latino," 
BMG U.S. Latin, his sixth. 

Raul Di Blasio, "Barroco," BMG 
U.S. Latin, his seventh. 

Raul Di Blasio, "Desde Mexico," 
BMG U.S. Latin, his eighth. 

Raul Di Blasio, "En Tiempo De 
Amor," BMG U.S. Latin, his ninth. 

Joan Sebastian, "Secreto De 
Amor," MustU-t, his first. 

Yo-Yo Ma, "Soul Of The Tango," 
Sony Classical, his first. 



TO DUR READERS 

Due to a i)i'ocessing error, the 
Laseriight album "The Haunted 
House CD" appears twice on Top 
Independent Albums, at Nos. ^ 
and 43. Had the units from the 
two entries been combined, the 
title would be No. 8 on the inde- 
pendent chart, and another 
Laseriight collection, "Witches, 
Monsters & Ghosts," would have 
appeared at No. 50. A merging of 
the units would also place 'The 
Haunted House CD" at No. 152 
on The Billboai-d 200. 

Those adjustments will be 
reflected in the "last week" nmk- 
ings in next i.ssue's charts. 




by Geoff Ma tjfield 

Big BIZKIT Even with a 6.3% decline in its second week. Limp Bizkit 
still looms liu-ge on The Billboard 200. Its new tally, 39'2,500 units, is more 
than double that of its nearest competitor. 

WTiile small comp:u'ed with the million-plus it racked up last issue, the 
new sum for Limp's "Chocolate Stai-fish And The Hot Dog Flavored Water" 
is still lai'ge. Aside fi'om the title's opening 1.05 million-unit splash, the only 
album to jxist a larger number in the past 17 weeks was Madonna^ "MiLsic," 
w^hich bowed at No. 1 with 419,(XX) units. 

.Although i-ock and rap albums are often less than dominant at the Kmarts 
and Wal-Marts of the world, the Bizkit album has been the best seller at 
miiss merchants in each of its two chiU't weeks. Still, the overwhelming 
majority of sales have come from masic .store-s. with all but 265,000 of its 1.45 
million units to date coming fi'om the retail sector. 

Wliile Limp's second week at No. 1 ends the turnover the chart's top slot 
hius seen for the pix'vious seven weeks, the biind needn't get too comfort- 
able in the penthouse. Halloween turned out to be a treat for music stores, 
as the Oct. 31 slate may prove to be the most potent release schedule of this 
year's holiday selling season. 

Sonic BOOM: As big as Limp Bizkit has been since its new album's release, 
don't be suipiise<l if it gets bumjxxl dowTi jis fai' as No. 5 or 6 next ls.sue. When 
the dust dew's, we just might find tliat the jjowci-ful Halloween schetlule pUices 
five new albums in TTie Billboard 200's top five .slots, which would he a hLtoric 
spectacle. Tliere have been two occasions in the hi.ston,' of The Billboai'd 200, 
both occurring since 1992, when new titles occupied the top four slots. 

I /xik for Jay-Z — ^with his fifth album in as many years — to leaf! the pack, with 
OutKast giving him a lam for liis money. Ead\ of those lap iicts should e.xceed 
half a million units. On the first day of release, souiws in and dase to retail say, 
tlie latter actually heat Jay-Z by narrow mai-gins <it the Mu-sidand (iroup, 'fhr- 
get Stores, Best Buy, and Wherehouse Music, but Jay-Z previiiled by a lai'ge 
margin at TVans World Entertainment He also appeared to be in the lead at inde- 
pendent stoixs. 

One prognosticator with a pretty good track record at projecting mmibers 
estimates ,Iay-Z will end up with about 580,000 units, with OutKast piling on 
another .5.50,000 units. 

U2 kioks like a goal bet to secure the Na 3 s|x«t, viith a pixyected take of 375,000 
units. That would put the new set in the ballpark of the ;?77,0O0 first- week sales 
that placed 19H!i's"Zooi'oiH"at No. 1 and would be larger than the 200,000-plus 
openers seen by 1998's 'Tlie Best Of 1980-1990/rhe B-Sides," 19978 'Top," and 
1991's"AchtungBaby." 

Godsmack looks like next issue's fourth best seller, in the I'ange of .300,000 
units, which would be more than four times the largest week seen by its 1997 
.self-titled album. That earlier album retains the No. 1 slot on Tbp Pop (Catalog 
Albums. 

The wild canl in the Halloween schedule, perhaps appropriately, is Insane 
Clown Posse. The contiwei'sial rap chio seems a lock to exceed 200,000 units — 
but for two albums combined. Borrowing a "Use Your lllasion" jiage fi'om Guns 
N' Roses' book, the act releiised a iMiii' of simiku'ly titlwl iilbums. It thus scfms 
unlikely that either will sell enough to lock up the No. 5 slot but the possibility 
does exist 

Down TIME: while this fourth qiuutcr is exiwcted to be one of the biggest 
ever, album sales do hit a lull for the week. Ov'ei-all album units, including cat- 
alog, ai'e dowTi almost 2% from the comparable 1999 sales week (.see Mar- 
ket Wiitch, irage 112), despite the fact that this issue's top three sellers each 
e.xceed the units moved by the top three at this time last year. 

This ls.sue's champ. Limp Bizkit, is almost double the li)9.(XK) units that 
had Santana itding The Billboaixl 200 in the Nov. 13, 1999, issue. Lenny 
Kravitz, who bows at No. 2 with a hits collection, stands taller than the run- 
ner-up a yeai" ago, with l(i2,000 units over the 151^,000 that had Master P 
bow at .No. 2. NellyVi 139,000 units at No. 3 e.xcee<l the 1:15,000 that Back- 
street Boys had in the same week on the comjKirable chait. Hard to believe, 
but this is only the second week in Ki'avitz's caiver that he has had an album 
in the top 10. 

Meanwhile, while album sales for the year to date continue to stand almost 
S'/f iihead of 1999's jxice, August was the first month in 2000 when units were 
down compai'ed with the .same month of the previous year, and September's 
album volume wiis only l'7r ahead of the same month of 1999. 



Alk 



.READY? Even before most folks placed theii' carved pumpkins on the 
finnt [xjrch for Halloween, Christmas albums began to invatle oui' charts. Last 
issue, seasoniJ titles by Charlotte Church and Billy Gilman enteretl The 
Billboard 200. This l^sue they stand at Nos. 106 and 150, respectively, while 
three more re'-entei'ed Top Pop Catalog Albums. Now, new ornaments hnm 
Christina AguUera (No. -^S) and Rosie ODonnell (No. 101) join the big chart, 
while another Chri.stmas chestnut hits the catalog list. With her pop debut 
and her Sparash album still in play, at Nos. 40 and 119, respectively, Aguilera 
Is the only aitlst to have three albums appear on this issue's BillboartI 200. 
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EUROPEAN COPYRIGHT DIRECTIVE 

(Continued frotii page ■'>) 



pean F'arliament is set to discuss 
the common position reached by the 
European Council in June (and 
adopted in September). 

A final "second reading" vote is 
expected in December or early 2001. 
"Generally, there's a lot of intere.st 
[within the European Parliament] 
for issues related to the Internet," 
says Hanne Thorboll, Brussels- 
based senior European affairs exec- 
utive for the International Ke<lera- 
tion of the Phonographic Industry' 
(IFPI). "E-commerce is a trendy 
issue, and we definitely expect that 
there will be a lively debate, where 
the parliament members will take 
an active part in it." 

During the first rounds of dis- 
cussions on the copyright directive, 
the European Parliament made a 
few concessions to accommodate 
concerns by the international music 
industrj', but some changes made in 
the final draft directive were not 
suitable for the IFPI. 

In a document issued to Euro- 
pean politicians recently (Bill- 
boarABulletin, Oct. 31), the IFPI 
argues that, for instance, the issue 
of private copying was resolved in 
the first reading in February last 
year, limiting the copying exception 
to personal and individual copying, 
but that decision was subsequently 
revoked by the European Council 
during its common position discus- 
sions last .lune. 

"There was a lack of agreement 
on the i.ssue, so they came forward 
with a wide, general text that 
would make [all 15 member .states] 
happy," says IPTI Brussels-based 



THIS WEEK@ 




Exclusive Album Reviews 

RonI Size/Reprazent 
"In The Mode' 

(Island) 



Deltron 3030 

•Deltron 3030' 
(Ark75) 

The Eternals 

"The Eternals' 
(Desoto) 



Free Digital 
Downloads 

News Dpdates 
Twice Daily 

Hot Product Previews 
Every Monday 



A new Billboard Challenge begins 
every Thursdoy This week's chomp 
is Andy Riley of Harrogate, 
North Yorkshire, England. 

News contact: Jonathan Cohen 
jacohen@blllboard com 



senior legal adviser Olivia Regnier. 

"During its first reading of the 
proposed directive in February 
1999, the European Parliament 
voted several key amendments 
with an overwhelming majority," 
IFPI's position paper reads. 

"These amendments related to 
private copying, the protection of 
technological measures, and tem- 
porarj' copying," the paper contin- 
ues. "They gave a clear signal to the 
other institutions that the creation 
and protection of European cultur- 
al content was indispensable to the 
success of Europe's information 
.society. The common |X)sition disre- 
gards many of these amendments. 
The IFPI urges the European Par- 
liament to restore a balanced ap- 
proach in the directive." 

Basically, the IFPI document, 
titled "Making A Stand For Euro- 
pean Culture," deals with three 
main concerns. First, it says, "the 
exception for private copying 
should be limited to what is really 
private" (Article 5.2.b) — to prevent 
private copies from being made 
available by or for a third party. 

On this issue, the IFPI paper 
.says, "The private copying excep- 
tion contained in the copyright 
directive, as currently drafted, 
could lead to interpretation allow- 
ing multiple copjing and distribu- 
tion to third parties (Article 5.2.b). 
So defined, 'private' copjing in fact 
becomes 'pubUc' copying, with peo- 
ple distributing copies to an unlim- 
ited number of Internet users 
acros.s the world." 

The second issue is that "tech- 
nology should be protected to allow 
safe delivery Jof music]" (Article 
6.4.) — to allow record companies to 
encrypt music on digital media. 

The IFPI's position paper says, 
"The development of technological 



portal targeted toward African- 
.Americims thiit is a psulncrship with 
Microsoft, Liberty Digital, USA 
Networks, and News Corp. In addi- 
tion, BET.com recently acquired Def 
.lam Records founder Ru.ssell Sim- 
mons' 360hip-hop.com site. 

Analysts point out that even if an 
offer has been made for BET, a deal 
may not occur. 

Prudential Securities analyst 
James Marsh says that $3 billion 
would be an excellent deal for BET, 
whose cash flow he estimates at 
only about $150 million. "That's a 
pretty healthy multiple, but I think 
the business would do well under 
the leadei*ship of Viacom." 

Mar.sh says BET has had better 
growth rates than a number of 
other media companies, although 
many advertisers still have not 
done business with the network. 
"We're pretty optimistic about the 
potential of the African-American 
niche, and I think it would help to 
legitimize it to have someone like 
Viacom go after that demographic." 

Viacom also owns the UPN tele- 
vision network, which has increas- 
ingly focused on African-American 
programming. Much of that could 
find a home on BET. 

BET went public in 1991 but left 



safeguanls is put in question by the 
common position, as it currently 
allows individual member .states to 
interfere with this technology with- 
out consideration of the single mar- 
ket, possibly even to require the va- 
rious industries involved to change 
their protection systems according 
to national definitions of what pri- 
vate copying is and how much 
should be allowed." 

Third, "the Copyright Directive 
must be consistent with the E-Com- 
merce Directive" (Article 5.1) — 
ensuring that Internet service pro- 
viders and telecom operators are 
held liable as intermediaries for car- 
rying or hosting illegal material. The 
IFPI says, "The treatment of cer- 
tain temporai-j' copies in .■\rticle 5.1 
of the Copyright Directive, in par- 
ticular 'cache copies.' risks under- 
mining this haitl-fought compromise 
[in the E-Commerce Directive]. 

"The E-Commerce Directive 
establishes ground rules to limit lia- 
bility for activities such as mere 
conduit and caching, provided that 
a number of conditions are complied 
with," the paper continues. "It is 
important that the same treatment 
is given to cache copies under the 
copyright directive so that copy- 
right content does not receive a 
lower standard of protection." 

The IFPI's political statement 
foUow's a series of lohbjing efforts 
by its Brussels office since 1998, 
when the directive was initially 
carved out. 

On Oct. 24, the organization held 
a well-timed ses.sion with F^uropean 
politicians at the parliament's head- 
quarters in Strasbourg, France, 
with the participation of the Corrs, 
officially representing the artists 
affiliated with the more than 1,400 
IFPI member companies. 

But it's too early to say what the 



the public marketplace in 1998 
w hen BET Holdings bought all the 
outstanding shares of the company 
for an estimated .$387 million. 
Today, Johnson owns of the 
company. Liberty Media Group, a 
subsidiary of A'T&T Corp., owns 
35%, whiie BET president/COO 
Debra Lee holds a 29f stake. 

The negotiations come at a time 
when John.son is preparing to .start 
a new, non-media business. He is 
acquiring assets from United Air- 
lines with plans to launch DC 
Air — a regional airline based in 
Washington, D.C. 

Meanwhile, Viacom, in a sejMirate 
deal, has agi'eed to acquire all the 
outstanding shares of radio compa- 
n.v Infinity Broadcasting that it 
does not already ow n. The $12.5 bil- 
lion transaction is expected to close 
in early 2001. Karmazin says the 
deal is particularly valuable for Via- 
com, because Infinity's stable of l(i6 
radio stations and outdoor billboard 
holdings generate large cash flow. 
Although Infinity owns just one- 
tenth the number of stations held 
by Clear Channel, it is the largest 
billing radio chain in the U.S. 

Assistance in preparing this story 
imji provided by Carta Hay. 



chances are that the EU will pay 
attention to the music industry's 
viewpoints. Thorboll says, "The 
[legal affairs committee meeting] is 
when we will get a sense of their 
feelings, opinions, and thinking. At 
that meeting, all members of the 
European Parliament will have a 
chance to voice their opinions." 

According to Regnier, the sched- 
ule for finally approving the direc- 
tive could extend to January or 
February next year. She says, "The 
second reading usually .starts with- 
in three months after the parlia- 
ment has received the text from the 
council, svhich happened I Oct. 26]. 
There aren't any sessions planned 
for December, so they can argue 
that they don't have time and may 
ask for an e.xtra month, until Janu- 
ary or February." 

Sweden takes over the EU pres- 
idency from France in January. 
Regnier says that will "not have an 



they can ID their own copjTight and 
Idecidej whether they want the songs 
to be widely shared or limited 
through a subscription service." 

The system will work with new 
music as well as with all the music 
available on the Internet fi'om "lega- 
cy" CDs (those without secure wat- 
ermarks), according to Koenig. "Cui"- 
rently, there is no way for cop.vrighl 
owTiers to be compensated on legac>' 
CDs," lie sa.vs. "We can make sure that 
there is an acc-ounting for the [legacy] 
copyright holders." 

While the technology doesn't pre- 
vent music fi-om being pirated, par- 
ticularly between individuals, it can 
help track content as it moves 
around the Internet. 

In addition, the technology can be 
used in a subscription service or vir- 
tual jukebox environment to recom- 
mend songs with similar musical pat- 
terns, adds Koenig, formerly 
president of DiscoverMusic.com. 
"We can give the consumer lunazing 
tools to enjoy their mu.sic," he .says. 
"A Napster-like service, using our 
technology, can tell users all the 
mu.sic that falls in their sonic neigh- 
borhood." 

Moreover, with a Napster-like site. 
Music DNA can make sure that a 
user gels the right song jmd the full 
track, Koenig adds, noting that con- 
sumers will have a different set of 
expectations from Napster if they 
have to jiay for the service. 

"There are a lot of bminess models 
that can take advantage of our tech- 
nology," says Koenig. "We believe 
that if music is being used to generate 



influence in the parliament [on the 
directive), but the country could 
have influence on the continuation 
process." 

Despite the tight timetable, 
Regnier is confident that the IFPI 
hasn't made any compromises to 
focus on just a minority of its con- 
cerns. "All our main concerns are in 
the [positioni paper. We have of- 
fered some solutions on two of the 
issues and asked for clarification on 
the third," she says. 

"The political landscape still re- 
mains to be seen," says Francine 
Cunningham, IFPI Brus.sels-based 
E U mc<lia adviser, of the fetleration's 
chances of communicating its con- 
cerns. "We will get a fii'st feel for that 
in November. But the European Par- 
liament has a strong tradition of pro- 
tecting European cultural heritage. 
There is still a core within the par- 
liament that understands that copy- 
right needs to be protected." 



activities, like leaf ling jieople to anoth- 
er site where a transaction is made, 
copyright holders should be able to 
share in it." 

The company sa.ys it is trying to 
land "key partners" to help bring its 
technology to market. In its first 
round of financing, it raised $1.5 mil- 
lion from undisclosed investors. 
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Superstar Salley Makes A Play 
As Music \ldeo Awards Host 



National Basketball Assn. 
superstar John "Spider" Salley will 
host this year's Billboard Music 
Video Awards, to be held Nov. 10 
at the Universal Hilton in Univer- 
sal City, Calif. Salley is currently 
the host of BET's variety program 
"BET Live." 

Salley is active in representing 
up-and-coming musical acts. 
A versatile talent, he has 
also appeared in the mo\aes 
"Bad Boys" "Eddie," HBO's 
"Book of Love," and "The 
Ultimate Christmas Pre- 
sent." Salley was formerly 
an analyst-commentator for 
NBC's" "NBA Showtime" 
and the host of the Fox Family 
Channel's game show "I Can't 
Believe You Said That." 

In other awards show news, 
R&B duo Ruff Endz imd i-atho per- 
sonality Ellen K have been added 
to the presenter lineup, joining 
previously announced presenters 
Bob Carlisle, Dave Hollister, Sta- 
de Orrico, and Coal Chamber. Ruff 
Endz's debut album, "Love 
Crimes," was released this year on 
Epic Records and has been a top 
20 hit on Billboaixl's Top K&B/Hip- 




Hop Albums chart. The album's 
first single, "No More," hit No. 1 on 
Billboaiti's Hot R&B/Hit)-Hop Sin- 
gles & Tlacks chart. Ruff Endz's 
video for "No More" is nominated 
for a Billboard Music Video Award 
this year for best new artist clip in 
the R&B categor>'. 
Ellen K is the most popular 
female top 40-radio [jei-son- 
ality on U.S. radio toda.v. 
Every week, millions of 
West Coa.st listeners wake 
up with Ellen K as part of 
Rick Dees' morning show, 
which originates fi-om KIIS- 
FM Los Angeles. 
The Billboard Music 
Video Awards show is the grand 
finale to the Billboard Music Video 
Conference, to be held Nov. 8-10 at 
the Universal Hilton. The confer- 
ence is the largest annual trade 
event for those involved in the 
\i.sual marketing of music. 

For more information about the 
Billboard Music Video Conference 
& Awards, call Michele Jacangelu 
at G4(5-()54-4()tiO or send e-mail to 
bbevents@billboaj-d.com. Informa- 
tion can also be found online at 
www.billboajxl.com/events/mvc. 



BiUboard's Berklee Scholar Takes 
Stage At Monterey Jazz Fest 



Patrick Cornelius, a student at 
Berklee's College of Music who 
received the 2000 Billboard 
Endowed Scholarship 
Award, performed at the leg- 
endary Monterey Jazz Festi- 
val in Monterey, Calif, earlier 
this month. 

For the fifth year running, 
Berklee .^ent a top student 
quartet to perform at the festival. 
Alto saxophonist Cornelius, led the 
Berklee Monterey Quartet 2000. 
Cornelius has been studying the 
saxophone since he was 13. He has 
attended the Thelonious Monk 
Institute and ha.s performed with 



bassist Robert Hurst of "The 
Tonight Show" band and Jimmy 
Heath. He has represented 
Berklee with performances 
in May at the Blue Note in 
New York City, and in July 
at the Umbriajazz Festival 
in Perugia, Italy. 

The Berklee Monterey 
Quartet continues to play 
locally in Boston and will begin 
recording Nov. 6 for the Berklee 
College of Music label. Cornehus 
and the rest of the Quartet will be 
performing at one of Boston's 
biggest jazz venues, Scullers, on 
Nov. 13. 



The 22nd Annual Billboard Music Video Conference & Awards 

Universal Hilton, ITniversal City, Calif • Nov. 8-10 
For more information, contact Michele Jacangelo at 6^6-65^-4660 



2000 FOX Billboard Bash (pre-awards presentation) 

Studio .54 at MGM Grand Hotel • Las Vegas • Dec. 4. 
For more information, contact Jason Clark (Event Publicist) 
at 310-369-4517, or Art Arellanes (Producer/Talent 
Coordinator) at 323-965-0735 



Billboard Music Awards 
MGM Grand Hotel • Las Vegas • Dec. 5. 
For more information, contact Sylvia Sirin at 646-654-4600 



Billboard Latin Music Conference 
Eden Roc Hotel • Miami Beach • April 24-26, 2001 
For more information, contact Michele Jacangelo at 64S-654-4660 
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Creed Receives A Call To 'Arms' 
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This is a week that creed « ill not fcirKet. Fii'sl. 
its second entry on The Billboard Hot 1(K) has gone to 
the head of the class. "With Arms Wide 0|K'n" (Wind- 
Up) marches 3-1, displacing Christina Aguilera's 
"Come On Over Baby (All I Wjmt Is You)" (RCA) after 
a four-week reign. That fienies .Aguilera the opi>ortu- 
nity to have the second-longest ranning No. 1 of 2(KX) 
all to hei-self, an honor .she ctjukl have claimwl if "Come 
On Over" had eamed a fifth week in pole position. 

"With AiTOs Wide Oj)en" is ac- 
companie<l on the chait by Creed's 
fii-st entry, "Higher." With Faith 
Hil]^4 "Breathe" di.sap|M?;uing from 
the Hot UK) this issue. "Higher" is 
the sole longevity champ, dipping 
4;i-47 in its iMth chart week. 

While different parts of the 
body have re.sided at No. 1 — think 
"Bette Davis Eyes" and "On 
Bended Knee" — the arms are infrequent visitors to 
the top of the ch;ut. Tile only other "arms" songs that 
liave reachefl the summit are the Supremes' "Hack 
In My Arms Again" in lUiib and Cutting Crew's "(I 
Just) Died In Your Arms" in 19S7. "With Arms Wide 
Open" is the tii'st No. 1 to mention any body piul .'fince 
Celine Dion promised "Mv Heart Will C.o On" in 

With Creed capturing the to|) spot. 20(l(l has been 
an exceptional yoiU' for rock bands. Sanlana iiiled fur 
10 weeks with "Maria Maria." although that song was 
more R&B than rock. Vertical Horizon antl match- 
box twenty both spent a week aj)iece on top with 
"Everything You \Vant" and "Bent," respectively. 
The la.st year to f'eatuif at lejist four rock outfits earn- 
ing No. 1 songs was 19S9, when Bad English, the 




Bangles, Mike + the Mechanics, and Sheriff all 
reache<l the pinnacle. 

"With Anns Wide 0|x,'n" is the 16th song to advance 
to No. 1 in 2000. heating hist year's total of 15. This is 
the highest amount of No. 1 songs in one year since 
I99I, when 27 songs went all the way. 

And one final Creed note: The group is the only act 
on Wind-Up to ch;ui on the Hot ItiO, imd so it must fol- 
low that this is Wind-Up's first time at No. 1. 

Much 'MUSK": since creed is 
king of the hill on the Hot 100 and 
Christina Aguilera tumbles to 
No. 4. Madonna's "Music" stays in 
place at No. 2 for a fifth week. The 
single hits been in the top two for 
10 weeks, the longest top-two stay 
of any Madonna single. Had 
"Music" returned to the top this 
i.ssue — ^a .strong [xissibility, given how close the top four 
•songs aif to each other — it would have been the first 
time since 1977 in which a No. 1 song had returned to 
the top after falling out of lead [xisit ion for four weeks: 
the last time was when Andy Gibb's "1 Just Want TV) 
Be Your Everything" gave way to the Emotions' 
"Best Of My Love" and then reclaimeti the lop spot 
four w'eeks later. 

Girls on TOP: Splce Olrls iu-e far from over, and 
they prove it in the U.K. this is.sue, as "Holler"/"Let 
Love Lead The Way" becomes their ninth No. 1 in 
their native U.K. That ties them with Abba in fifth 
place iunong acts with the most No. 1 hits. The only 
acts «ith more are the Beatles and Elvis Presley (17 
each), ClifrHichard (14), and Madonna (10). 
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'VEAR-TO-DATE 
OVERALL 
UNIT SALES 



1999 

TOTAL 619,214,000 620.31 5,000 fUP 0.2%) 

ALBUMS 548,369.000 574,156,000(UP4.7%; 

SINGLES 70,845,000 46.159,000 (DN34.9%j 
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YEAR-TO-DATE 
SALES BY 
ALBUM FORMAT 



CD 464.702,000 510,851,0OOfUP9.9%j 

CASSETTE 82,413,000 61,956,000 (DN 24.8%) 
OTHER 1,254,000 1 ,349,000 (UP 7.6%) 
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CHAIN 

INDEPENDENT 
MASS MERCHANT 
NONTRADITIONAL 

HOONDCD FIGURES 



1999 

309,121,000 
83,775,000 
147,234,000 
8,240,000 



314,093,000 
91,740,000 

156,679,000 
11,644,000 
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CHANOE 

UP 1.6% 
UP 9.5% 
UP 6.4% 
UP 41.3% 
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